Representing the Consumer Voice and

Networking

WIS T REA L BB REREE

WHY THIS IS IMPORTANT

Everyone is a consumer. Our effort fo promote consumer interesfs
becomes more effective when we work closely with our parters

and stakeholders locally and overseas.

WHAT WE HAVE DONE

locally, we maintain close liaison with the Government through
the Commerce and Economic Development Bureau (CEDB), which
oversees consumer profection and competition policy and from

the envelope of which 95% of our operating funds were granted.

Apart from the CEDB, Council's liaison with over 10 other bureaux
and 30 Govemnment departments are well established, facilitating
our work in addressing specific consumer issues that fall within
their respective purview. We also aftach great importance to
working with community groups, regulators, professional bodies

and trade associations.

Council's Representation on Other Bodies

Representatives of Council serve on a large number of public
advisory committees and boards of regulatory or statutory
bodies. We presented views from the consumer perspective in
the regulation and monitoring of various business sectors such
as financial, legal, food, electrical safety, real estate agent
and telecommunications services as well as the tourist and
insurance industries. By serving on relevant committees, Council
representatives expressed consumer concerns and sought fo
enhance consumer profection relafing fo consumer health and
safety, residential properties, financial and telecommunications
services, regulating travel and estate agency business as well as
environmental protection initiatives. Our views were formulated
with firsthand knowledge of consumer needs acquired through
surveys and direct confacts with consumers and traders. A full list
of external committees and sfatutory bodies with representation by

Council Members or staff is at Appendix 13.
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Close Liaison with Counterparts in the
Mainland and Macau

Close liaison with the Council's counterparts in the Mainland (over
3,100 consumers associations in the whole country) is mainfained
through exchange of information, referral of complaints and
receiving delegations from consumer associations and related
bodies from different parts of the Mainland. During the year, 434
Mainland officials and delegates from consumer bodies visited

the Council.

During the year under review, Council's representatives actively
attended seminars and activities held in the Mainland. On these
occasions, discussion and experience exchange were conducted
on various consumer-related topics, for examples, emerging
consumer issues, safety of consumer products and services, UN

Guidelines for Consumer Protection, etc.

With tourists from the Mainland topping the list of visitors to
Hong Kong, the Council has taken a proactive role in ensuring
shopping satisfaction of Mainland tourists. Since 2004, MOUs
for Co-operation of Consumers' Rights and Interests have been
signed with consumer associations in major cities/provinces in
the Mainland, including Beijing, Guangdong Province, Tianjin,
Shanghai, Shenzhen, Zhejiang Province, Fujian Province,
Shantung Province, Heilongjiang Province, Chengdu, Macau, the
Pan-Pearl River Delta Region, etc. The MOUs facilitate information
exchanges and assistance in resolving consumer dispufes among

the regions.
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Council's network in the Mainland has facilitated the
dissemination of consumer information fo the Mainland through
the internet. Council's Shopsmart Website, which provides
consumer information to Mainland visitors and is hyperlinked
fo 28 Mainland organisations, recorded o cumulative hit rate

of over 120 million as at the end of 2011-12 since its debut in

2007.

In August 2012, as a capacity building exercise, 10 staff
members of the Macau Consumer Council (MCC) visited the

Council for a more in-depth understanding of Council's operation.

In October 2012, a Council Delegation Visit to Macau Consumer
Council was arranged. led by the Vice Chairman and joined
by 3 Members and the Chief Executive, the visit served to
strengthen the Council's partnership with MCC through high-level
communication between the two organisations. During ifs visit,
the Delegation met with the Presidents and Members of MCC's
General Committee and Executive Committee, exchanging

experience in the work of consumer protection.

Collaboration at Regional and International
Levels

The Council also keeps abreast of the global development of
consumer movement by faking part in international fora on various
consumer issues. It is an active member of the International
Consumer Research & Testing (ICRT). The Council contributes
ideas for joint fests that benefited all members sharing the test
results, and gains the benefit of lowering the fest cost by sharing
with other ICRT members.

The Council is elected Executive and Council Member of
the Consumers International (Cl), a federation of consumer
organisations comprising over 220 members from 115 countries.
Consumers International has two main goals: to support and
strengthen member organisations and the consumer movement
in general and fo represent consumer interests at global and
regional levels, e.g. at the Codex Alimentarius Commission on
food standards, Organisation for Economic Co-operation and

Development (OECD), efc.

In 2010 the Council signed an MOU with the United Nations
Conference on Trade & Development (UNCTAD) on co-
organisation of regular exchange programmes for developing

countries. The cooperation programme further fosters Council's
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role in promoting consumer rights in the international arena.
As at the end of 2012-13, the Council has provided exchange
programmes for six developing countries, including Bhutan,
Botswana, the Republic of South Africa, loos, Ecuador and

Oman.

In the year under review, infernational events afttended by
Council's representatives included the Financial Services
Conference co-hosted by the Consumers International and
Trans Atlantic Consumer Dialogue, the 12th Session of the
Intergovernmental Group of Experts on Competition Llaw and
Policy organised by UNCTAD, the CI Global Meetfing on
Review of United Nations Guidelines for Consumer Protection
and the ClI Asia Pacific Meeting. Exchanges with overseas
experts and consumer advocates on these occasions enhanced
the Council's foresight in meeting and overcoming challenges

in the ever-changing consumer market.

EHEHEHEREEEERSNACG - ZEXFER
AGE RN BRI FEIEENE  ZBRLEMNE
BAMERERRELTRRES

FAXRESRAKRHENREEES BB R EREb A
BATFHEEHRAINERRESE BoHE
SRBRGEIVNGFENFEIERBUTHAERM
FT_HER BEBERNESBEEERER
s2REFE ULBAREMEAEEZ - BAREE
LEENH G BIMERIOHEEEBRRIA
KReti @ASHEAHLBAHETIZHER B
EEFIIE®E-

CONSUMER COUNCIL ANNUAL REPORT 2012-13





