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2025-26 Key Figures EEE=F

Information Reach | E &%

Digital Platforms Ei5¥ &

Official Website
>l

1 9 Million
Total Page Views
1,900
’ waEE

9 4 Million Page Views for Online CHOICE articles
°

BE LR (&) XE2EE

4 8 Million Page Views for "*Shopping Guide”
[ ]

BE DHERUE, 2EE

ﬁ Facebook lO] Instagram

32,091

Followers Bt AB1

133,404

Followers &t AE{

Posts

Douyin

Q BHE

o155 284,219

Videos

=
-7

* Statistics cover the period from 16 March 2026 (account launch)
to 31 March 2026
1RSEE 2026 4 3 A 16 AFIEE 2026 4 3 A 31 BiY#at

6.1

Million B &

Accumulated Views

RFBRBERE

YouTube

Posts

-4 31 5 ME3Z

WeChat
it

57,319

Accumulated Followers REH B} AE]

215 v 44

~
LinkedIn?

Post Impressions 6 400
sk Q,
Posts
3% 10

~ Statistics cover the period from 31 January 2026 (account
launch) to 31 March 2026
1RSEE 2026 &£ 1 3 31 HFPBZE 2026 4 3 A 31 HAMAt ©

38 547 Accumulated Subscribers
’ RETETR

y 89 9,441 X é‘éﬁﬁﬁﬂﬁ%@ )

HEBEEES 202526 F8R 3
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\
Online Price Watch

REEME

(RifE TR LER—EE.)

Unique Visitors EII5HE

437,458 :
258,366

Desktop
EEAIE

Mobile
FHAE

Products Covered
HEERHE

2,60

Publlc En

AT % éjement Events

Top 10 Consumer News 2025
2025 F+KHEHE

13,024 '

25th Consumer Rights Reporting Awards
%8 25 [EHE A ERER

598

Public Voters
N EDN

Mass Media KTige

5 4 Press Releases
RS
1 67 Press Statements
FEIEER
Counts of Media Coverage
4,200+ BIERERIE

4  Consumer Council 2025-26 Annual Report

ﬁi‘a Oil Price Watch

/ﬁﬁﬁnﬂl_

3.14~ 1.88*

Page Views B 2 App Views FEFFETUAIE

551
15,204

Pump Price and Walk-in Discount Updates
B R PImRHIE #R 8

App Downloads
FERREXTERE

Accumulated App
Downloads”? +
1 23 ,425 e s T~ | 147
~ Since its launch in November 2020
2020 EREMAREINM 2020 £ 11 A EERT
F N\
nnl ' School and Community Programmes
BREtEES
Participants Satisfaction Rate =X / ‘
Z2mMAR Impact #2&
Pri School Students e
o een 15,049 N%
Secondary and Post- "
Secondary School Students 29'806 89%
LR B
P ith Special Need:
wmmmar o 600 100%
Senior Citizens 730 977
RE °
Total
o 46,185 94%

* Applicable to programmes implemented in 2024/25 school year only
SUERR 2024/25 BEEIT A

Media Interviews

BIRIRES

128
410+
38

Media Enquiries

mREs r

Front Pages

SRhRERE



2025-26 Key Figures EEH=F

Protecting Consumer Rights {RIEHE &S

Direct Assistance
B8
71 7 I_lesolution Rate
Complaints Enquiries O HAlEmIh=
Ruﬁ _EE
38 31 7 51 879 1 86 Referrals from GBA
’ ,_._, Online Platform
Cases 5= Cases 7= Cases == BEEE L) *
1#E -3% YoY e -6% YoY

* BROBERREHERMES
(BEEXERE %ﬁ&.ﬁi?)ﬁ?“)

Consumer Legal Action Fund (CLAF) HE&&FAES

Assistance Granted 9 Assisted Cases Cleared
EEESH FHB) 285 HARNSERERYZ BN EZ

Research, Test & Survey
) 5T AERAT

3 Product R ch \ Other F Al
EmfT ther Feature Articles
HithEERE

673 Products Tested and Studied
AHRAFEESR

Brand Reports Publlshed First-ever Product Tests
423 3~ P CHOICE 1 5 BRAHER
. 1 (B12) BTIBE -
Service Surveys  EEEEE— HyERL Tests and Studies Related to
RFERE 1 8 Sustainable Consumption

AT H BRI R ST

Product and Service Feature Articles —/‘ Studies Related to Trending
ERRREERERES 1 3 Services or Emerging Products
AR K B SR ARRARA 5T

Advocacy 185 ’

1 Submiissions to Consultations Policy Study
FeAElfE BURIAFE

e ———— T ———

Figures cover the reporting year unless specified.

FREAIEREASN » BEREREEE

HEEESS 2025-26 F 5



2025-26 HIGHLIGHTS OF THE YEAR fFE AS([OEE

+—A
NOV
Driving Service Innovation and Launch of Online Dispute Resolution Platform

FHERIFBIERRT ML "HELIBEREE

The Council actively leverages innovative technologies to improve and modernise its services, enhancing efficiency and responsiveness to
consumer needs. The new Online Dispute Resolution Platform was launched during the year, adopting a 2-step “negotiation first, conciliation
next” approach to facilitate swift communication between consumers and traders and to streamline complaints handling. The platform also
employs encryption to safeguard data security, driving the digitalisation and efficiency of consumer dispute resolution.

ASTEEE AEEAFNDRECREIRG - RARERE
R R e FMEERR - FAME TBLEBEAATA o R TR

tion if & speedy mannen

KA MERARE  REEEERBPIREER 18
THEGRRERE - ARLINEBERREN L2 EEEE
FREEENE RS -

More in “Enhancing Operational Efficiency with Technology”

HIFU2E TERR RAEENE 8

What is this e-platform?

Oy i gRatFrTT, Comriumee e e o et by
tarration

he by
it et negeriation brtwepen the Corcarmed partse i in‘wsn, the Councl eaid handie She cine by means of concllatien.

. —H
“Smart Seniors” Consumer eHub Launched JAN
2 TRECHE—uhA , BATFE BRERHEE
The Council launched the new “Smart Seniors” Consumer eHub, a one-stop platform providing reliable and accessible consumer information

for the silver-haired community. The platform brings together a wide range of content covering healthcare, food and nutrition, finance,
gerontechnology, etc. Designed with an elderly-friendly

approach, it empowers senior consumers, their families and

T AR e |_ H-ELRE
£G$ ]_A. B S carers to make informed and smart consumption choices.
* KHE7T e fow e

AEERRH —HXNENTE TERWEE 8 ']
AFEXGTERABNREEEEN  EREERRE  BEK
BB ZRPEESETIEAR > XRA TRERE
RIOHTARE  ERE - HRARREEFLEYR
MABHIHERE -

More in “Empowering Target Segments Through Education”

FHIEU2H "HEmE RABRHERAEEN —6

https://www.consumer.org.hk/en/press-release/p-smartseniors
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2025-26 Council Highlights FEE 524

Collaboration with Mainland Partners to Strengthen Cross-boundary Consumption
Protection

F LA MR T B IRBYIRIE

The Council continued to deepen exchange and collaboration with Mainland consumer

counterparts, strengthening protection for cross-boundary consumption and online

shopping.

Joined Guangdong Consumer Council's (GDCC) working group to formulate a set
of GBA Standards;

Established a Working Group on Cross-Border Consumer Protection and
E-Commerce Development to share expert insights on issues such as cross-
boundary e-commerce development and after-sales arrangements;

Issued a consumer alert jointly with GDCC and Macao SAR Government
Consumer Council to raise awareness on cross-boundary online purchase of
domestic goods;

Paid visits to Mainland counterparts during the year to foster stronger mutual
understanding of consumer protection frameworks and policies, including a
delegation to Beijing led by the Council Chairman to visit the China Consumers
Association, the Beijing Consumer Association, the Beijing Municipal Administration

for Market Regulation, etc.

FA - ASFHERCENMIERABIZOREE - RIDEBENBREE BB
HOMRES

More in “Strengthening Mainland and Global Collaboration for Consumer Protection”

MABREBEESERN NERRE, £ETFHE

B TBEEEREREHBRIE/NM EBRBEREEERR  ERRBER
B RBEAATTEION

HEREMAFINEZSRHBOBEERS  RETBHEEEEBERRAEN
HAERANEEE

TERRER B EETTROR - LURES ST EE B S REERNBERERNE
BT BEASEREREAKRERELR > FohER  ARTEEERS
RS EEEERE -

HIFT2E "EERE RMEERNMREEUEREEINE  —&

SHBERES 2025-26 K 7
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CHOICE Advances Digital Transformation with
Year-round Storytelling Model

(EEZF) BTIEm&St BAFHHRERX

To align with the evolving reading habits of today’s audience, CHOICE Magazine
continued its digital transformation by adopting a year-round storytelling model,
releasing online articles on a weekly basis to deliver the latest consumer information.
Infographic design was also further enhanced to present test and research findings in
a more reader-friendly format.

CHOICE also introduced vertical videos to match portrait orientation viewing trends
across various social media platforms. These milestones pave the way for the launch
of the new mobile app and the full digital transformation of CHOICE Magazine by
late 2026.

REFFHSHWHAHBENNEE > C&2) BINERNE—FTEH > KH2
FRERMEN > BARKNLXE  FPERRARE LEINEEEN @ R
TE—SRIEERRS  SHRMARBERE-B TR -

RR7E  TRAEERERER DR NRERERER F PamEEs o [
ik (EE) 2026 FEEHASEMARER - 2EBIBENE TERMN IR -

More in “Disseminating Information for Today’s Consumers”

HEUSH "SaRE ERBSBHCEEEN, —&

N\A

Advocating Enhanced Governance and Transparency in Telehealth Services AUG

EERREERRRBIVEARERE

The Council published a study report titled “Enhancing Governance in Telehealth: Fostering Consumer Trust and Innovation”, examining
the perception and experience of consumers and medical practitioners on telehealth services, as well as identifying issues arising from trade

practices and terms and conditions of service providers. The
Council put forward 5 recommendations to promote the
sustainable development of telehealth services in Hong Kong
through strengthening governance and market transparency.

AERIER (FEUERN - RIVEERRER) NMER
& RAPHEE LTS ERBERBNE ZMER - #
ARBREENE BT ERRBERBERE - Wat@l
ERRIRATBEAERE b HEE - LUBEANSEEER
RBAFERE -

More in “Safeguarding Consumers Through Impactful Research
and Market Intelligence”

FHIFUSE THAREE AhmREAREERS —&

https://www.consumer.org.hk/en/press-release/p-telehealth-services-
study-report
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2025-26 Council Highlights FEE 524

2025
U
Collaboration in Consumer Redress with Malaysia

BB RPN R ] S 1E R

The Council and the Federation of Malaysian Consumers Associations (FOMCA) signed a Memorandum of Understanding (MOU) to establish
a cross-border complaint referral and information exchange mechanism, strengthening cooperation in resolving disputes and enhancing
consumer protection and confidence amidst growing travel and e-commerce links.
This marks the fifth MOU signed with a consumer body in Asia, highlighting the
Council's dedication in jointly fostering a safer and more reassuring consumption

environment for consumers in the region.

FERABHEERALET BFHES  BUMMBRNE MG ERE @R
& FEltinaE BRI EEU NG E  ERREMEERIENTREE
ERERED - EEAEE S ERINMBIEREBETRARZ  BF5
BAEEEREERRE  BEROIHERE °

More in “Strengthening Mainland and Global Collaboration for Consumer Protection”

B2 TR RMEEAR 2B REEHE , —&

https://www.consumer.org.hk/en/press-release/MOU-Malaysia-Collaboration-in-Consumer-Redress

MOWU Signed with VTC MAR

HEEIEEE S F iRtz

The Council and the Vocational Training Council (VTC) signed an MOU to collaborate on strengthening talent development, supporting the
industry to enhance service quality, and promoting consumer rights, thereby contributing to the sustainable economic development of Hong

Kong.

During the year, the Council further expanded its partnership network, including

initiatives with the Department of Justice, Hong Kong Monetary Authority, etc. /. Vocationsl Training Council and Consumer Councll (2 AR S A ¥
VTC Signing Ceremony of Memorandurm of Understanding ===  CONSUMER COUNCIL

Through aggregating knowledge, experience and resources, these strategic
collaborations create synergistic impact in consumer protection.

AEEBESIRE (BR) EESFERSE  BFEBASTFTEE > BehE
SR RBBRIIGREIERT » WREHERD  RFEBKEUHFERE -

5N - AETRFARE—SHRBAHAERR  BRERKE SERFHHX
MELHE - EREBRAF  KBHEER - BTHERBRZVE -

More in “Forging Strategic Partnership for Synergistic Impact”

FHIFU2E "TRERIHE RMUERIGEGE, —&

https://www.consumer.org.hk/en/press-release/p-vtc-MoU
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Consumer Protection Beyond Borders

Over the past year, the consumer landscape has evolved at an unprecedented

pace. Consumers now enjoy an increasingly diverse range of choices, while
7 consumption is no longer confined to a single market or geographical location,
instead spanning local and cross-boundary markets across both physical and
digital platforms. At the same time, global economic fluctuations and a shifting
geopolitical environment have brought about profound implications for supply
chains and market dynamics. In this “borderless” era of consumption, consumers
are inevitably exposed to a broader spectrum of risks and challenges. For
the Consumer Council, change brings not only challenges but also
opportunities. How we continue to safeguard consumer rights and
interests remains at the heart of our thinking and our response.

This year's theme “Consumer Protection Beyond Borders” builds
upon last year's strategic direction while further articulating how the
Council seeks to move beyond established frameworks and explore
new frontiers in consumer protection as we embark on our next
50-year journey. “Beyond Borders” signifies more than transcending
geographical limits. It also reflects our commitment to addressing the
diverse needs of consumers across generations and with different
abilities, embodying the Council's enduring mission to promote and
safeguard consumer welfare.

HEMRE HBIREE

BE—F  HERREMDUSENS GEE - HBENEER
BT BETRABRRNE -G MEBEEA
HhERESIE - BREHIE TS - BUREE  2REERE KM
BBURLE  THURELHZEFFRRENE - TER
MR FOBBESN  HBEEMEHERSEEIRE B -
HWHBEZESGMS » BEEERAS - OB - [
FETEHEEED - ERKMAE BE ERIEATRORE -

DHBERE SREZR BEEERFNRERR FE—FHE
PASEER T —ER+F R MAREEEESR  #&H
BRENGELEHAEEEMNER - I8 THERER > TE
IHEREEB AR - E2RERRMA - RRBED
FHBEMARTER  BRAG—ELUBEE RULRKEN
feay °

Mr Clement CHAN Kam-wing, BBS, MH, JP
PREBEESEE - REHESE » KEHE » KFEHT
Chairman EJ&



Global Uncertainty:

Facilitating Public Policy Support Through Robust Market
Surveillance

Amid fluctuations in the global economic outlook and an evolving geopolitical
landscape, far-reaching impacts have been felt across energy supply, trade flows,
and market confidence, leading to increased volatility in international oil prices.
Persistently high oil prices have not only significantly increased the cost of fuel
and petroleum-related products, but have also created knock-on effects on
essential expenditures across all aspects of daily life through transport, logistics,
and production chains. In addition to driving up public transport and freight costs,
they have also inflated the price of everyday necessities and groceries. Meanwhile,
adjustments to aviation fuel surcharges have further increased the cost burden on
travel and cross-boundary consumption. In today's highly interconnected and fast-
changing global marketplace, such risks are no longer confined to individual sectors.
Rather; they affect the cost of living and consumer confidence across society.

As a statutory body entrusted with public responsibilities, the Council has closely
monitored the impact of oil price fluctuations on consumers. Through prudent,
objective and evidence-based analysis, we continue to reflect market developments
to both the Government and the wider community. We have proactively called
on oil companies to take consumers’ affordability into account when setting prices
and to fulfil their corporate social responsibilities. At the same time, the systematic
data accumulated through “Oil Price Watch” over the years has helped support
the Government in enhancing fuel price transparency, enabling consumers to gain a
more comprehensive understanding of petrol price trends and stay informed of the
latest discounts and promotional offers provided by oil companies.

The Council has also continued to enhance market transparency through
consolidating price data from various retail channels on its “Online Price Watch”
platform. This useful price comparison tool helps consumers manage household
spending more effectively and make smart consumption choices amid rising living
costs. By providing both policy support and consumer education, the Council fulfils
its public role in maintaining consumer confidence and promoting healthy market
competition.

Trend Insights:

Enhancing Consumer Protection in a Highly Interconnected
Marketplace

In the face of market volatility, service innovation, the rapid growth of e-commerce,
and evolving consumption patterns, new consumer risks continue to emerge. Cross-
boundary transactions, platform accountability, data usage and service quality are
among the issues presenting fresh challenges to consumer protection. As Chairman,
I 'am acutely aware that the Council must adopt a forward-looking perspective
to discern emerging trends and prepare proactively. Only by doing so can we
effectively safeguard consumer interests in this highly interconnected marketplace. To
this end, the Council has responded to market developments with pragmatic and
targeted actions, turning insights into tangible outcomes. By strengthening research,
policy advocacy, and cross-sector collaboration, we strive to ensure that, alongside
the promotion of innovation and digital transformation, consumers are provided
with appropriate protection, while public confidence in the marketplace and its
institutions continue to be reinforced.

Chairman's Message EERYEE
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The Council remains steadfast in its commitment to an evidence-based approach.
Through research, studies, and product testing, we provide consumers with objective
and reliable information, while offering recommendations to help industries
enhance their quality. Following our previous study on improving healthcare price
transparency, the Council further published a study report titled “Enhancing
Governance in Telehealth: Fostering Consumer Trust and Innovation” during the
year. This study examined the governance framework, transparency, and consumer
protection in telehealth services, with a view to ensuring that, while innovation is
encouraged, such services can be developed on a foundation of safety and trust.

The Council also actively participates in various public policy consultations,
systematically presenting evidence-based analyses to the Government and relevant
regulatory bodies. During the year, we put forward recommendations on a wide
range of major policy issues affecting people’s daily lives and market development.
These efforts aim to ensure that consumer interests, market transparency, and
fair competition are fully considered throughout the policymaking and institutional
enhancement process, thereby supporting more holistic and forward-looking
decisions that effectively reconcile innovation, regulatory effectiveness and consumer
protection. These advocacy, research and market surveillance efforts reflect the
Council's evolving role in a rapidly changing consumption environment: serving
as both a steadfast champion for consumer rights and a vital bridge connecting
consumers, the industry and the Government.

Silver Economy:

Deepening Protection for Diverse Consumer Groups

Beyond changes in the consumer landscape, demographic shifts have also brought
new challenges and responsibilities for consumer protection. As Hong Kong's
population continues to age, the silver-haired community has become an increasingly
important market segment. Their needs and risks in areas such as healthcare,
financial services, travel, and daily consumption often differ from those of other age
groups, creating a greater need for clear information and tailored support.

To respond more systematically to the HKSAR Government's efforts to promote
the silver economy, and to better address the needs of senior consumers, the
Council established the Advisory Group on Silver Economy last year under my
chairmanship. Bringing together expertise from different sectors, the Advisory
Group explores ways to strengthen protection for elderly consumers through policy
advocacy, information dissemination, and consumer education.

One of its key achievements was the launch of the new one-stop information
platform “Smart Seniors” Consumer eHub in January 2026. By consolidating
reliable and diverse consumer information and presenting it in a more elderly-
friendly style, the platform empowers seniors and their carers in making informed
choices, thereby enhancing their confidence and sense of security in consumption.
I'would like to take this opportunity to express my sincere gratitude to all our
partners for their unwavering support. Together, we strive to create a safer
consumer environment for the elderly and to strengthen their self-protection
capability.

| have always held the view that consumer protection should not vary with age.
Whether they are senior citizens, young people, or individuals with special needs, the
Council has a responsibility to ensure that all consumers are treated fairly and can
receive appropriate protection throughout the consumption process.

Consumer Council 2025-26 Annual Report

REWRRBEFUERRES  BBWR HERE
Al RHEEREEHIENEN TR
SIRFTEREMER - ## - FERMEHEREN
BREREHENMER  FENERNE—D R
BEREMIZRE (EERAF - R EEERER)
WEsmE  REREREERENES  BHER
HEERE  BEESERTNRE - BREE
R AR EEENERE THE -

HeSh > RETFEMBESIRALLBERGER @ £EE
DITRBHERBUTMEEEERE - £ A2
REREMERENTSRRNERBRZERDE
& BREBCRFIERGIERCBRED - TOBN
HEEES DSEPERATES - SEWIEK
FEFERINRER  EEVREEEEEREZHE
EHERZ « ARIEMATRE - BLEZ « TR
TEEEIE  FRRASERNHEHERR
FREENAG  BRHBEENRE  TRERHE
B85 EREBTNERBR -

HREHE

FMEEAREFREAYTE
BRYSHERIRNE(LI  ADRBBNEETIAE
BRETFHIRTNIBESE - BEFBEAD
FESRL  BEREXR/EEDSHATBE
MEZ—R - RIRATEER 2 IKENA
FHENEMNBRERR - FEREMFRER
[ - ERREMEMEEIIIE °

REBRBMEESBREFRDIESDIRERE
N EEIIMRBEREHENTE AELFE
B BIEETERN TIRECESANE L B
REANNMEERER - LBEREZE  EMBML
HEEHESEE  FRANARAFREEEN
R -

HPh—ESHRRE—2FMNENTE T4485H
Bt , 2026 F 1 B > BEERETE
R TTLRSEEERN » UHEBRERALTZEN
FRER - WP R HIBEEE (EE AIEERE -
RCEBEOHEZER - RELBAREHSES
EBENS IR  BFAERATHE—EE
TRAEERE  WIRFHFIN S RRERED -

B—ERR HERENERFRME - TH2
REFRA BRBRARTFENAL  FE18
BEARRIMATEEBREPEABEATHE
SELRIE -



Looking Ahead:

Ensuring Protection Keeps Pace with Consumers

In an increasingly complex and unpredictable consumer environment, the Council
will continue to stay attuned to evolving consumption trends, deepen its research
and advocacy efforts, and strengthen collaboration with local, Mainland and
international partners. Our goal is to ensure that consumer protection keeps pace
with consumers and extends wherever their choices take them.

I'would like to extend my most sincere gratitude to all those who have supported
the Council over the years, including both current and former Council Members,
our stakeholders and partners, the industry, and the wider community, as well as
our dedicated staff and management team. Each and every one has played an
indispensable role in the Council's continued progress.

I ' would also like to express my special appreciation to our newly appointed Chief
Executive, Dr Alaina Shum, for bringing fresh vision and renewed impetus to the
strong foundation built by the Council over the past half-century, leading the
organisation towards a new chapter: In addition, | wish to thank Mr Francis Ho Ying-
foo, former Deputy Chief Executive, who served as Acting Chief Executive during
the year and provided steady leadership before Dr Shum assumed office.

Regardless of how the environment may change, the Council's commitment to
safeguarding consumer rights and interests remains unwavering. | firmly believe that
by staying true to our founding mission while embracing change, we can continue
to build a trusted framework of protection for the public in this borderless era of
consumption.

Mr Clement CHAN Kam-wing, BBS, MH, JP

Chairman
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Empowered by Innovation

Protecting Consumers in an Interconnected,
Borderless Marketplace

This marks my first year as Chief Executive of the Consumer Council.
Working closely alongside the team over the past year has deepened
my appreciation of the Council's half-century legacy of professional
excellence and institutional strength. In an era of rapidly evolving
consumer behaviour, my colleagues and | have been pondering how to
uphold our consumer protection mission and build on our longstanding
strengths, while harnessing innovative strategies and technology to
enhance operational effectiveness and service quality. Our aim is to
ensure that consumer protection remains responsive to consumers’
evolving needs and extends further, deeper and broader than ever:

This year's Annual Report theme, “Consumer Protection Beyond
Borders”, reflects the Council's response to these changes. To us, it is
more than a guiding principle. It is a strategic direction that must be
embedded across our strategies, systems, work processes and day-to-day
operations, ensuring that consumers can enjoy meaningful protection
wherever they are and however they choose to consume.

Bl#iReE HEEHBEIRHIZPTEEES
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Borderless Consumption:

Strengthening Cross-boundary Protection and Collaboration
As consumption becomes increasingly digital, cross-boundary and instantaneous,
consumers’ choices and the risks they face are no longer constrained by
geographical boundaries or individual markets. Today's consumer journey often
spans online and offline channels, local and overseas markets, and even different
languages and regulatory regimes. In such a highly interconnected marketplace,
traditional approaches to consumer protection are no longer sufficient to meet
consumer expectations or provide comprehensive and effective safeguards.

E-commerce and cross-boundary online shopping have become the new normal.
While consumers enjoy greater convenience, they are also exposed to increasingly
complex payment arrangements, after-sales service mechanisms, regulatory
differences and potential risks. To make informed decisions in a borderless digital
marketplace, consumers need not only access to more comprehensive information,
but also the ability to recognise risks and protect their own interests.

Against this backdrop, the Council established the Working Group on Cross-
border Consumer Protection and E-commerce Development during the
year to strengthen research and dialogue with stakeholders on the development
of cross-boundary e-commerce, after-sales service arrangements and consumer
protection issues, while also providing recommendations for future education and
training initiatives. In parallel, the Council stepped up its efforts to disseminate
information relating to e-commerce and cross-boundary consumption. This
included issuing a joint consumer alert on online purchases of Mainland domestic
products in collaboration with the Consumer Councils of Guangdong and Macau,
as well as publishing an article in CHOICE Magazine informing consumers of the
regional differences in legal and safety standards that may be involved in cross-
boundary shopping.

At the same time, we continued to strengthen ties with Mainland and international
consumer counterparts and further enhanced the referral and handling mechanisms
for cross-boundary consumer disputes. These efforts help ensure that consumers
continue to receive appropriate protection even when transactions transcend
geographical boundaries. Together; they embody the spirit of “Consumer Protection
Beyond Borders” by ensuring that consumer protection is not constrained by
geographical or platform boundaries, and continues to evolve alongside changing
consumption patterns.

Resolving Disputes:

Safeguarding Consumer Rights Through Practical Action

As the economy continued to recover and businesses sought to organise various
consumption activities, consumers enjoyed an increasingly diverse range of
experiences. At the same time, new challenges emerged. During the year, the
Council handled a number of complaints relating to events, concerts and travel,
involving issues such as ticketing arrangements, discrepancies between promotional
claims and actual experiences, and failures in service delivery.

These cases serve as a timely reminder that while such consumption activities
can generate significant social and economic benefits, service providers must
also honour their commitments and ensure that information is accurate, clear
and transparent. Ultimately, consumer confidence can only be maintained by
delivering on promises made.
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Meanwhile, market restructuring and the closure of individual businesses heightened
public concern about the risks associated with prepayment consumption and after-
sales protection. The Council continued to monitor market developments closely
and, by providing timely consumer alerts, enhancing information transparency
and strengthening conciliation support services, empowered consumers to make
prudent and informed decisions in an uncertain environment.

Harnessing Technology:

Enhancing Efficiency and Consistency in Dispute Resolution
In a rapidly evolving marketplace, consumer disputes are becoming increasingly
diverse and complex, placing ever-greater demands on both processing efficiency
and professional judgement. During the year, the Council launched a new Online
Dispute Resolution Platform, leveraging technology and artificial intelligence
to support automated functions such as complaint categorisation, information
organisation and preliminary analysis, thereby enhancing overall efficiency and
consistency in case handling.

The e-Platform adopts a two-step approach of “negotiation first, conciliation
next”, enabling complainants and traders to communicate directly online and seek
resolution at an early stage. Where agreement cannot be reached, the Council will
intervene to provide conciliation and ensure that the process remains fair, impartial
and orderly.

| must emphasise that technology is not intended to replace people. Rather, it
enables our colleagues to focus their time and effort on those aspects of consumer
protection that require human judgement, communication and conciliation. This
people-centred, technology-enabled approach has long been a guiding principle
in the Council's drive towards operational modernisation, helping us maintain an
appropriate balance between quality and efficiency.

Digital Transformation:

Equipping Consumers with Trusted Information

Information is the foundation of informed consumer choice and a vital tool
for preventing problems before they arise. As reading habits and information
consumption patterns continue to evolve, the Council has remained committed to
the digital transformation of information dissemination. This year marks the golden
jubilee of CHOICE Magazine, which is also undergoing a significant transformation
towards a digital-first model with continuous year-round content delivery.

Since March, the Council has adopted a new content publishing strategy. Instead of
releasing all content in a single monthly issue, we now highlight 2 featured articles
at our monthly press conferences and release the remaining content online on a
weekly basis, providing the public with up-to-date consumer information throughout
the year . During the first 4 weeks following the launch of the new model, page
views of the online version of CHOICE (known as eCHOICE) increased by more
than 30% compared with the annual average, demonstrating that continuous
publishing is more closely aligned with the information needs of today's consumers.
At the heart of this transformation is not simply a pursuit of speed or reach, but a
commitment to ensuring that, in this age of information overload, consumers can
quickly access content they can trust.

To further enhance accessibility and engagement, the Council will launch a new

mobile application later this year, bringing consumer protection closer to everyday
life and providing support at different stages of the consumer journey.
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Cross-sector Collaboration:

Creating Greater Synergy

In an era when consumer protection extends beyond traditional boundaries, no
single organisation can address every challenge on its own. During the vyear, the
Council actively expanded strategic partnerships to amplify the impact of consumer
protection through cross-sector collaboration.

The Council shared information with the Customs and Excise Department
to jointly combat unfair trade practices. We worked with the Electrical and
Mechanical Services Department to test the performance and safety of various
electrical products, helping consumers use them with greater confidence. We also
signed a Memorandum of Understanding with the Vocational Training Council to
incorporate experience in handling real complaint cases into professional training
programmes, enhancing frontline practitioners’ understanding of consumer
rights. In addition, we joined forces with the Hong Kong Monetary Authority to
strengthen fraud prevention awareness and self-protection capabilities among
different groups through innovative educational tools.

With Gratitude:

Moving Forward Together

Consumer protection has never been a solitary endeavour. | would like to take
this opportunity to express my heartfelt gratitude to Government bureaux
and departments, regulatory bodies, partners, the industry and social service
organisations for their continued trust and support. | would also like to extend
my sincere thanks to the Chairman, Council Members and all colleagues for their
dedication and contribution. Despite the demanding and ever-changing nature of
our work, they have consistently demonstrated professionalism, commitment and
passion.

Looking ahead, the consumer landscape will continue to evolve. Together with my
team, | will continue to harness innovative strategies and technology while upholding
the Council's independence and professionalism, ensuring that the Consumer
Council remains a steadfast guardian of consumer rights in an interconnected
marketplace and that protection continues to keep pace with consumers wherever
they go.

fainn

Dr Alaina SHUM

Chief Executive
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ABOUT THE
CONSUMER COUNCIL

FARAEERRE

For over half a century, the Consumer Council has stood as a steadfast advocate for
consumer rights in Hong Kong, performing roles akin to those of leading consumer
bodies worldwide. Beyond championing robust consumer protection legislation, fair trade
practices, and the provision of safe and reliable goods and services to support a fair,
transparent and sustainable marketplace, the Council also plays a vital role in forestalling
and conciliating consumer disputes. Equally important is its commitment to empowering
consumers through education, as well as the timely dissemination of impartial and
trustworthy consumption information through various channels, enabling the public to

make informed choices with confidence.

BFHEACLUR  HBEEZES - HSIBABHERERNERK » WETEIRZMERHE
BEHEBAEENERE - A2RHEZRR2WHEEREER  REFNERTE AR
2RASNHEERLRY - LUBEAT - ERLAFERRNTDSRE - WAETARNA
FHESZTOEEEZARC - AR HEZETERHEHE LNEBERERE B
REMHALLAEBIVEEEN  BHEBAATEE  REBRAREEDIEERSD

Consumer Council Ordinance

The Consumer Council is a statutory body established in 1974. Pursuant to the
Consumer Council Ordinance (Cap. 216), the Council's functions are to protect
and promote the interests of consumers of goods and services, and purchasers,
mortgagors and lessees of immovable property by:

» collecting, receiving and disseminating information concerning goods and services
and immovable property;

* receiving and examining complaints by and giving advice to consumers of goods
and services, and purchasers, mortgagors and lessees of immovable property;

* taking such action as it thinks justified by information in its possession, including
tendering advice to the Government or to any public officer;

* encouraging business and professional associations to establish codes of practice
to regulate the activities of their members; and

» undertaking such other functions as the Council may adopt with the prior
approval of the Chief Executive in Council.
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Vision

To be the trusted voice in striving for consumer betterment towards

safe and sustainable consumption in a fair and just market.

Mission

Act as advocate for consumer interests

Facilitate constructive discussion and promulgation of
pro-consumer policies

Empower consumers to help themselves

Core Values

Be consumer interests driven, with due regard to the content of
sustainable consumption

Uphold fairness and justice

Maintain openness in its activities

Be independent and unsusceptible to undue influence

Be accountable

Discharge its functions proactively, constructively and with
perseverance

Protect the privacy of personal data

Performance Pledge

The Council pledges to fulfill its statutory functions as stipulated

in the Consumer Council Ordinance. Within these ambits, we will

strive our best to:

answer consumer enquiries and handle complaints in a timely
manner;

mediate dispute between consumers and service suppliers;
conduct researches, surveys and product testing to produce and
publish useful information and results;

provide a regular outlet of information, advice and view points on
all matters affecting interests of consumers;

monitor trade practices and liaise with industry body to
safeguard consumer interests;

research on consumer policy and launch consumer education
campaign or related activities.

About the Consumer Council
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GOVERNANCE AND
MANAGEMENT WEELREE
Consumer Council Corporate Governance Structure
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As Hong Kong's statutory consumer protection body, the Consumer
Council upholds a longstanding commitment to strong corporate
governance and dedication to consumer protection. Through a governance
framework incorporating recommended principles and best practices for
statutory bodies, the Council fulfils its functions to the highest professional
standards while promoting fairness and ethical conduct, ensuring
accountability and transparency in its operations, and achieving good
proper management in the interests of all stakeholders and the public.

Membership of the Consumer Council

Formed according to Section (6) “Membership of Council” of the Consumer
Council Ordinance (Cap. 216), the Council comprises a Chairman, a Vice-Chairman
and not more than 20 other Members appointed by the Chief Executive of the
Hong Kong Special Administrative Region (HKSAR) for a term not exceeding 2
years. Members may be reappointed upon the expiry of their respective terms of
office. All are governed by the Council's Code of Conduct for Members.

In terms of Members' personal profile, the Council's composition achieved a high
degree of diversity in advising and governing the Council's works, encompassing
educational background, professional and industry representation, skills and
knowledge, age and gender. Sectors covered academia, the legal sector; medical
sector; business sector, social welfare sector, information technology sector and the
Legislative Council.

On 15 July 2026, Mr Clement CHAN Kam-wing, BBS, MH, JP was reappointed as
the Chairman of the Council. On 1 November 2025, Mr Tony PANG Chor-fu, MH
was reappointed as the Vice-Chairman of the Council, Ms vy CHEUNG Wing-han
and Mr Albert WONG Kin-wai were reappointed as Council Members, and Dr
Kingsley CHAN Hau-ngai was newly appointed as a Council Member. On 1 January
2026, Prof. CHUNG Chi-yung, Ms Miranda KWAN Ching-yi, Mr Duncan MA Tak-
yan, Ms Rachael SIU Suk-yu and Mr Andy WONG Man-kit were reappointed as
Council Members, and Ms Angela KWOK Chiu-ting and Dr Frankie NGAN Man-yu
were newly appointed as Council Members.

The Council would like to express its gratitude to the outgoing Council Members
The Hon Holden CHOW Ho-ding, JP Ms Veronica FUNG Kit-ming and Prof. Jack
POON Sik-ching for their unrelenting commitment and dedication during their
terms of office.

Governance and Management {&iEE 4R S8
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MEMBERSHIP OF THE
CONSUMER COUNCIL

(as at 31 July 2026 #= 2026 £ 7 A 31 H)

Chairman &

Mr Clement CHAN Kam-wing,
BBS, MH, JP

Kt

Senior Advisor to the Board of
Leading Accounting Firm

S EEMEEERRER

Vice-Chairman BlEE
Mr Tony PANG Chor-fu, MH
ERREE  RERE

Entrepreneur
R
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Dr Kingsley CHAN Hau-ngai
FRIESHEE4E (from 2025.11.0178)

Specialist in Dermatology & Venereology

BB RIEREIEREE

The Hon CHAN Hoi-yan
BRLTE

Legislative Councillor
IEEEE

Mr Kenneth CHAN Kin-nin, MH
PBREFZFESLE » BHE

Food Industry

ESRES

Ms lvy CHEUNG Wing-han
SRRt

Senior Partner of Audit Firm, Hong Kong

ERBETEEEREBA

N

Prof. CHUNG Chi-yung
ESEHIR

Chair Professor and Head of Department of

G A
Electrical and Electronic Engineering S '
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Prof. Marshall JEN Hong ﬁ
EBHIR

=)
Managing Partner of Family Business Advisory and ’_5.:!"
Research Institution
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Ms Miranda KWAN Ching-yi
FEEET L

Director of Business Assurance
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Ms Angela KWOK Chiu-ting
SRAEEE & T (from 2026.01.01#2)

Financial Services Company Partner

SRBRBLABDEBA

Prof. LAM Hon-ming, MH
WEBHIR - RBHE
Professor of Life Sciences

ERREHE

Mr Stephen LEUNG Shing-yum
REEFE1RED
Law Firm Partner

RIEBABA

Ms Ivy LEUNG Siu-ling
g =
Chief Executive of Social Welfare Organisation

HEBABERESE

Dr Ada LIN Wai-chi
Specialist in Infectious Disease

AR BRI ER B

Dr Frankie NGAN Man-yu
BENZIMEL (fom 202601.0148)
Programme Director and Assistant Professor of

Tertiary Institution

RERERIE B B R B B HUE

<N
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Mr Duncan MA Tak-yan
ot b vt

Programme Manager

R E S
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S

Ms Rachael SIU Suk-yu
kb T
Barrister-at-Law

KRR

The Hon Augustine WONG Ho-ming, JP
HERE  KXFet
Executive Director of Property Development Company

MERRARIMIES

Mr Albert WONG Kin-wai
=EREE

Chairman of Association of |.T. Leaders in Education

ENREHERABEER

Mr Andy WONG Man-kit
BEXEE

Deputy Director, Public Affairs
BES — AHEB

Mr Selwyn YU Sing-cheung, SC
RAEERKER
Senior Counsel

ERKEED

Retired Consumer Council Members EHEHEEEZS=ES

The Hon Holden CHOW Ho-ding, JP

FEREE » XFHL

Ms Veronica FUNG Kit-ming

BEST L

Prof. Jack POON Sik-ching
BRIERR
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CO-OPTED MEMBERS OF THE
CONSUMER COUNCIL

(as at 31 July 2026 #= 2026 £ 7 A 31 H)

Prof. Karen CHAN Ka-yin, JP
BREEEHIR - KF#E (fom 2025.120848)

Executive Director

WITES
Mr Roy CHAN Kai-yan ' ’
PREE S ¢ "

IT Professional g
ERMRIREEAE %

Dr Hugo CHAN Leung-to
&L
Associate Dean of Business School

B

Dr Toa CHARM
BREBEL
Associate Professor of Practice in

Innovation and Technology

REFERRN AEHREXERRIZUR

Prof. Herbert CHIA Pun-kok, MH, JP
ERBHR  REEHE  KAFEL
Senior Advisor of Leading Cloud Intelligence Group

BEEREEEE SRR

Solicitor

Mr Johnny FEE Chung-ming, JP n
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EHEED \ )
A‘l\u
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Mr Terrence HUI Man-chun
XSS (from 2025.120852)
EdTech Entrepreneur and Adjunct Professor,
Department of Digital and Innovation Technology
AR BTSRRI ER T ‘ %
P '

Prof. Patrick IP
EREHR e

Clinical Professor in Paediatrics and Adolescent Medicine

RELBFVERBRGRER

’
Prof. Kelvin KWOK Hiu-fai
SREEIE IR rer)

Associate Dean and Associate Professor of Law

REFEBRAIGRRAZE

Mr Edwin LAI Ka-chung
BOFEASELE (from 2025.12.0848)

Senior Management of Electronic Payment Platform

BIXNTEBBRE

Ms Queenie Fiona LAU, SC
BB HE R IEAT
Barrister-at-Law

PANE: ]

Ms Isabella LAU Kam-chu

BigRERit = =
Senior Advisor of Insurtech company h ﬁ
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Ms Silvia LAW Dai-jiao
BRI &L (fom 2025.12.082 )

Senior Management of Social Media Platform

HRIEERENE

Mr Stanley LEE Kei-chuen
ZFHESPELE (from 2025.12.0848)

President of E-Commerce Association of Hong Kong

EEREHHEER

Prof. Andrew MAK Tsz-chung
BFRBIR

Professor of Engineering Practice
(Chemical & Biological Engineering)

TIREBHE (LBEAYIR)

Mr Alan NG Man-sang
REE KRBT
Barrister-at-Law

PANE:]

Mr QIU Yatong
MEREESEA (from 2025.12.08%E)

Vice President of E-Commerce Platform

BYHEBTAEINEH

Dr SHEN Jianguang
SREFEE (fom 202604.162)

Vice President of E-Commerce Platform

BEYEBE TR
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Mr Kyrus SIU King-wai
BRELE

Director of Global Social Impact Consultancy
RHMGUHBERARES

Prof. Nora TAM Fung-yee, BBS, JP
EREHR - EAEE - XKFHL
Chair Professor of

Environmental Science and Conservation

RIEMERE RREHEESIE

Mr WANG Bin

FIRSFEAE (from 2025.12.08%E) ,“‘;‘:f !
Senior Management of Mainland Social Media Platform €
A RIS B fE R %

Mr Martin WONG Wing-hoi, SC
FKIGERKEAT
Barrister-at-Law

KA

Mr YAN Hao
BERSELE (from 2025.12.08#2)

Senior Management of Social Media Platform

IR HE K

Ms Jelly ZHOU Huijing
BES%&L (fom 2025.12081)

CEO of E-Commerce and Online Retail Platform

BT EBFRITBIER

Retired Consumer Council Co-opted Members EMEHBEERE TILRRE

Mr Michael PANG
2l e

Mr Michael YUNG Wai-kee
HEELE
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COMMITTEES AND
ADVISORY/WORKING GROUPS

ZEE/MEKER / TEE

The Council operates with a committee structure comprising 6 Committees, with
Full Council meetings held on a bimonthly basis. In addition, the Council has 1
Advisory Group and 1 Working Group established.

On 23 October 2025, the Council established the Working Group on Cross-
Border Consumer Protection and E-Commerce Development, which held its
inaugural meeting on 8 December 2025. More details of the Working Group
are covered in the chapter “Strengthening Mainland and Global Connection for
Consumer Protection” (p.80)

As permitted by the Council's statutory power, the Council co-opts professionals of
different disciplines as members of the Committees or Advisory/Working Groups in
order to benefit from their expertise and to facilitate the Council's work or studies
in specific fields.

During the year, 7 Co-opted Members, namely Mr Roy CHAN Kai-yan, Mr Michael
PANG, Mr Kyrus SIU King-wai, Ms Queenie Fiona LAU, SC, Mr Johnny FEE Chung-
ming, JP Dr Hugo CHAN Leung-to and Prof. Nora TAM Fung-yee, BBS, JP, continued
to serve the Council upon reappointment. On 8 December 2025, Prof. Karen
CHAN Ka-yin, JB Mr Terrence HUI Man-chun, Mr Edwin LAl Ka-chung, Mr Stanley
LEE Kei-chuen, Mr QIU Yatong, Mr WANG Bin and Ms Jelly ZHOU Huijing were
newly appointed as Co-opted Members. On 16 April 2026, Mr SHEN Jianguang
was newly appointed as a Co-opted Member:

The Council would like to express its gratitude to the outgoing Co-opted
Members Mr Michael PANG and Mr Michael YUNG Wai-kee for their unrelenting
commitment and dedication during their terms of office.

In addition, the Council administers the Consumer Legal Action Fund via a Board
of Administrators and a Management Committee!.The current Chairman of the
Management Committee is Mr Richard KHAW Wei-kiang, SC, JP

1. See the Annual Report of the Consumer Legal Action Fund 2025-26 for detalils.
FEESEDRBEEFAES 2025-26 F3f
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Governance and Management #IBEARERE

Committee on Audit 2025-26
=%/ Number of Meetings &R - 2
Convenor BEA Key Functions FZERAE

Ms vy CHEUNG Wing-han  sRFEIRZZE 1. To assist the Full Council in fulfilling its functions by providing an

independent review of and making recommendations on financial

Members %8& reporting, audit process, risk management policies as well as internal

Mr Clement CHAN Kam-wing, BBS, MH, JP control measures of the Council.
BRIRESIEAE - AXHES - RBERE - AFEL 2. To supervise the overall framework of corporate governance and refer
Ms Miranda KWAN Ching-yi  BIESE 2+ to the Full Council issues or weaknesses identified by the Committee or

xternal audit.
Ms Angela KWOK Chiu-ting edernalaud i

SeREEL L (i 2026.02.23 &
e (from ) | BURSAERNGERS  BIAE  AREERE LSRN

Ms Rachael SIU Suk-yu  FERIEIAARAD NEBE IR S - BB EES QR ASBITHBA:

The Hon Augustine WONG Ho-ming, JP 2. BECHE S AEMEIEL WL MERIMNE B R INBEER R
EEAES - AT BEIRERTEEGREAS -

— T e e — ——
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Committee on Consumer Protection Policy, 2025-26

Trade Practices and Redress Number of Meetings 78] - 3

HEREBR - BEF AR BRI

Chairman & Key Functions FZERAE

Mr Selwyn YU Sing-cheung, SC  sRZAZEE & R AIEAT 1. To play an active role in advocating for a fair, just and competitive
marketplace from the aspect of enhancing public policies relating to

Vice-Chairperson BIEfE

consumer protection.

Ms Miranda KWAN Ching-yi - BEFFEZ L 2. To advise and govern the Council on matters relating to public policy on

. the rights and protection of consumers.
Members E&

) e 3. To look at consumer protection policies in other jurisdictions and to
The Hon CHAN Hoi-yan BRELIKEE

examine the feasibility of adopting similar provisions in Hong Kong.

Prof. Marshall JEN Hong - £EB0% 4. To formulate and to submit recommendations through the Council
Dr Frankie NGAN Man-yu to the Government to amend and/or adopt public policies to protect
B PIEL (from 2026.02.23 #2) consumers.

Ms Rachael SIU Suk-yu  ZAEBIARIRAD 5. To oversee the publication of reports on advancing public policies on

) . consumer protection or legal protection for consumers.
The Hon Augustine WONG Ho-ming, P

EEISE - AT 6. To oversee the examination of the practices and advertisements of
individual traders and, where these are unacceptable, to secure an end

Co-opted Members RES to the practices or to “name” the trader in order to warn consumers.

Mr Johnny FEE Chung-ming, JP B FRABZRRT » AKFHAL 7. To improve the treatment of consumers by

Prof. Kelvin KWOK Hiv-fai  SREEB A/2ER . contributir\g to the developmlent of codes of practice and standards
of professional and trade bodies.

Ms Queenie Fiona LAU, SC 2| BUh & FALERD + responding to consultation papers.
MrAlan NG Man-sang S84 A£2ET * overseeing the Council's participation in voluntary redress schemes.

8. To review the Council's consumer complaints handling procedures as
and when necessary.

1. BEEEAY AEREZRFINNTHRE  WEeEFEEES

(RBEEV/ASLTOR -

2. BMBERSRRENAKKREEANE SR BRI L
.

3. BEHMBBHOHEERMEE - LHREDSRMBLUEL
AT «

4 HTRELEBEERABITER - UETR / RRMREEE
HIALTR -

5. BRRRERENEE Y ARBRRE BN A EREERY
s o

6 BERERNHFNEETENEEAR  MBARE  REHEFLER
BITR  NARBABUERHEES -
7. LREHBEEGERER
o (RETEMEME  GIETRASTRIMRE |
+ [BESEAXY
- BERZE2HARMENE -

8 HRBERKRIDERENHEERFRERER
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Committee on Digital Economy and

Information Technology

S HiS R RAEAHR/E

Chairman E[E

Mr Albert WONG Kin-wai
(from 2026.07.30 #2)

E2ESEE

Members &8

Prof. CHUNG Chi-yung $8&B#0%
Prof. Marshall JEN Hong  {EJB##5%
DrAda LINWai-chi BRiz284

Co-opted Members HHEERES

Mr Roy CHAN Kai-yan FRERBFCE

ERBEL

Prof. Herbert CHIA Pun-kok, MH, P

BB KEHE > T

BRESLE

Mr Martin WONG Wing-hoi, SC = FK I8 &R ALLED

DrToa CHARM

Mr Kyrus SIU King-wai

Key Functions
1.

Governance and Management #IBEARERE

2025-26
Number of Meetings E5XH - 4

FEmRE

To alert the Council of critical consumer issues that may arise in the
digital economy and advise on strategies and appropriate actions for
protecting consumer interests.

. To advise the Council on effective approaches to monitor technical

developments and advances in technology or study digital issues.

. To facilitate the Council's connection with appropriate stakeholders, such

as key market players or solution providers, and broaden the Council's
outreach in the digital community.

. To govern the Council on its internal IT system development and

adoption of technological tools to strengthen communication with
stakeholders and consumers.

. To advise and direct the Council in its development of Artificial

Intelligence and the related policies and technology deployments.

. To review and advise the Council on tendering, consultancy

recommendations, and implementation of IT projects on project status
and quality of work, whilst upholding a level of cybersecurity that
complies with regulatory requirement, policy guidelines and/or industry
best practices.

- REISREP AR RNEXEEEMERERSRHETR I

RREHEEN TN RBNEETEREES -

. BRLEEERBH BB R A SR A B AR B R R R RO AR E

ZERHER -

. BIEEEEEENRNE > AINHEEE2RENMATRE

HERTHE - WiROERSEBISRISAEMEMN -

- BUBRENHENNZA BRI B TERMREMAES - I

IRERNESOEBENEE o

- BATERENRRLAABEBCRMEMEE RS RER RIS

Eo

- BRUHER  BEEERLENRERRENER  REEELT

FEEMEESRHER  RFERBRL2KFIFIEERR
BURIES| & / SATRRAEMUE °
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Committee on Research and Testing

5T ket Be/ vl

Chairman E[E
Prof. CHUNG Chi-yung $8:5B#3%

Vice-Chairperson BIEfE
Ms lvy CHEUNG Wing-han  3REE#S &+

Members £E&

Dr Kingsley CHAN Hau-ngai
REZEE4E (from 2026.02.23 #2)

Prof. LAM Hon-ming, MH  #RZRR#IR - £EE=
Mr Stephen LEUNG Shing-yum 2 BXi& R

Ms Ivy LEUNG Siu-ling A1zt

DrAda LINWai-chi ERIZE4

Mr Duncan MaTak-yan ES2{Z%4%

Ms Rachael SIU Suk-yu  ZEUIAIAFREM

Mr Andy WONG Man-kit S #E5E4

Co-opted Members IZERE
Prof. Patrick I EEFH3RBUR
Prof. Andrew MAK Tsz-chung =T 78505

Prof. Nora TAM Fung-yee, BBS, JP
EREHIR  AEAEE » P

Key Functions
1.

2025-26
Number of Meetings EEXE] : 6

FERRE

To advise the Council on matters pertaining to the testing and survey
projects on consumer products and services, including the scope of
project and budgetary matters.

. To review the test and survey results as well as comments from

manufacturers, agents, experts, consultants, etc. in respect of these results.

3. To examine issues affecting the health and safety of consumers.

. To review the annual work plan and estimated budget for product

testing and survey projects.

. To make recommendations to the Council on actions to be taken in this

programme area.

- BREBMEAARER  BEEERNKRERE HERENE

BEERMERSRHEE -

- BEAFNMBAERERINERED A2 ER - BHFYHE

ERERMNERNEE -

3. BREBHEBERRENR2MMAE -

- EREMIRLATREE TENFEFABMNES -

5. B AABITHERRNTEIRERSRhER -
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Governance and Management #IBEARERE

Committee on Staff and Finance 2025-26
AEREIFE/NE Number of Meetings EEX& : 5
Chairman ZEf& Key Functions FERAE

Mr Clement CHAN Kam-wing, BBS, MH, JP 1. To formulate policy pertaining to the annual budget of the Council.

BREBERSEA - AR ER » REBHE - AVt

2. To monitor and approve the income and expenditure account of the Council.

Vice-Chairman EIEJE 3. To consider the conditions of service and any disciplinary or other staff

management matters and to take/recommend appropriate action.
MrTony PANG Chorfu, MH S/ 4ckt - 488 8)S & pprep

Il

4. To approve/endorse the appointment, confirmation, renewal of contracts,

Members E& award of annual increment etc. of the staff of the Council as the case
Mr Kenneth CHAN Kin-nin, MH  BRIZESAE - 2EE)T may be. |
Ms lvy CHEUNG Wing-han  2ESE# %+ 5. To receive and deal with complaints against staff of the Council. i
i . 6. To advise on the investment strategy for the Consumer Legal Action Fund.
Mr Stephen LEUNG Shing-yum 2 B5&12ER , ) o
7. To advise on the investment strategy for the Council's liquid fund.

Mr Albert WONG Kin-wai £ =3 . . .

rabe inewai BEBRELSE 8. To take on other duties as advised by the Consumer Council.

Mr Selwyn YU Sing-cheung, SC = SRR ER AR

1. HEHESFERENERBR -

2. BENIEHRSHNBCORE -

3. EEBRBGM  DUREMRCENEMASEERE LRI/ Z

BEENTE -

4. #HtAE/ RBA (RFB\RME ) HESBEEH  BR - ERES
AR DN EHF E ISR o
SRR E S S IR o
HEEFAESIIRERMIZAEE -
WHESRBESIRERMIBAEE -
BITHEEZS QRPN EMBE -

O N o O

e ——_— — — — _ ‘
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Committee on Sustainability, Public Affairs 2025-26

and Education Number of Meetings &1 & - 4
AIFHEHE - AHEBRAB/NE

Chairman & Key Functions FEHRAE

MrTony PANG Chorfu, MH 228 K54 - LAEEE 1. To advise and monitor the planning and implementation of the Council's
publicity and education-related matters.
. . -
Vice-Chairman  BIER 2. To advise and monitor the production and marketing/promotional
Mr Kenneth CHAN Kin-nin, MH - BREZAEIRE - SREBE activities of “CHOICE" and other publications.

Members ZEE 3. To advise and examine matters pertaining to consumer education

Dr Kingsley CHAN Hau-ngai  FREZ
B84 (from 2026.02.23 #2)

The Hon CHAN Hoi-yan BRE\IRZERE

including production of publicity materials and organisation of publicity
campaigns.

4. To advise the Council on international liaison matters.

5. To steer and provide advice about the strategic direction of the

Ms Miranda KWAN Ching-yi  BIRFEZ L sustainability programme, including the scope of different projects and
Ms Angela KWOK Chiu-ting  ZBREZE cross-divisional activities.

Zt (from 2026.02.23 &) 6. To advise and oversee the development of the Council’'s sustainable
Prof, LAM Hon-ming, MH  #ERR%IS » 2488 consumption framework to ensure that it represents the needs of

. current and future Hong Kong consumers.
Ms Ivy LEUNG Siu-ling ¥4+

7. To advise and review the fostering of partnerships and engagement with
Mr Duncan MATak-yan BE{CA&4

stakeholders in the community and Government in promoting public
Mr Albert WONG Kin-wai = {2ES5CA awareness of and participation in sustainable consumption.

Mr Andy WONG Man-kit & X504
rAndy anat = 1. BB AR T AR EaN RS -

Co-opted Members EEES 2. BB CGEE) ATIREMBMYNRBENTSEER/ EEES

Dr Hugo CHAN Leung-to FRssikfEt AL -

Ms lsabella LAU Kam-chu  2|48% 27+ 3 MHEEXENBSERUERIETER  BEEEMRNR
EREEEBED -

4. REMBREEEEG RS -

5. KB EIERRIE B MBI SR A ERR Bl st - 3t
Rt -

6. EERMMEREANTHENRSEORRRMRE  REH
YR STRRESEAENBR -

7. MRS E BB RBUTIPIOB AR R IR TR
HERRETRE  LERARYTRENENRRRS -
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Governance and Management {&iEE 4R S8

Advisory Group on Silver Economy 2025-26
SREFTEE R/ \E Number of Meetings T E) : 3
Chairman ZEf& Key Functions FERAE

Mr Clement CHAN Kam-wing, BBS, MH, JP 1. To advise the Council of the assessment on the potential and market
FRiBEELEL  AEFER - LEFHE » KFMHL demand for developing the silver economy and advise on strategies and

appropriate actions for promoting the silver economy.

* =
Members =8 2. To advise the Government through the Council that while seizing the

Mr Kenneth CHAN Kin-nin, MH  BREZSFSE4E @ SRERNE opportunities in developing the silver economy, what steps should be
Prof. CHUNG Chi-yung 4875 B 55 taken in monitoring the relevant business activities so as to ensure that

Prof. LAM Hon-ming MH  PRERISEIR » 4488
Ms vy LEUNG Sivling A%+

the consumer rights and interests of the elderly are protected.

3. To advise and govern the Council on publicity and education
programmes for the elderly, including collaboration with other |

DrAda LINWai-chi 3FZ85 stakeholders, on the promotion of proper concepts and information for
Dr Frankie NGAN Man-yu  EEIXJ SR TG A TE l
B+ (from 2026.02.23 #2) 4. To facilitate the Council's liaison with appropriate stakeholders, such as

key industry players and the Government's Advisory Panel on Silver

The Hon Augustine WONG Ho-ming,
e & Economy and the Customs and Excise Department (C&ED).

P EEHEE - KFML

1. BBRBELENENDRTMSHRETTIE  LAERERER
REBIEEREERIRBABE TR M -

2. BMEERSABUTRERR - EHELRRERERREENR
R ERIAEEGERARAREE  UREREIHEEES -

3. MHZEAREMRNEBIHABEREBREMSRNEE  BFEA
HEtFnEEFE  HEEERESNENIRAREERRESD -

4. BENEZSRAENFNERIME  PINEEEAALT  BUT
HOSREEROB AR/ MAR B EIER -
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Working Group on Cross-Border Consumer

Protection and E-Commerce Development

SIS B REREB R T/E/E (from 2025.10.23 )

Note

All Membership of this Committee commenced from 23 October 2025,
and all Co-opted Membership commenced from 8 December 2025.

Chairman E[&

The Hon Augustine WONG Ho-ming, JP

EEREE 0 KL

Members £8

Mr Kenneth CHAN Kin-nin, MH  [REEFESA & AEE)=

Ms Miranda KWAN Ching-yi EF&¥& 1t

Co-opted Members HHEERES

Prof. Karen CHAN Ka-yin, P BREE#HIR - K+
MrTerrence HUI Man-chun  #F30& 584

Mr Edwin LAl Ka-chung  ZRZREES 4

Ms Silvia LAW Daijiao BRI+

Mr Stanley LEE Kei-chuen Z=E 2564

Mr QIUYatong {hERZEF4E

Dr SHEN Jianguang X EL (from 2026.04.16 #E)
MrWANG Bin  Exgsci

MrYAN Hao EERZSEAE

Ms Jelly ZHOU Huijng &+

Key Functions
1.

2025-26

Oy

Number of Meetings E&X8] - 1

filE
I/ MAZE(EHAE 2025 4F 10 A 23 BRI - TIFTERES
S{EHI 2025 12 B 8 BFA °

F =R

To steer and advise the Council on the strategic direction of cross-
border consumer protection and e-Commerce development.

. To review and advise on findings arising from the nature and trends of

cross-border complaints lodged against traders/platforms to mitigate the
number of complaints.

. To study and contribute to the development of codes and standards

relating to cross-border consumer protection and e-Commerce business.
To review and advise on the execution of MOU arrangements between
the Council and counterparts to enhance consumer protection.

To foster partnerships and engagement with stakeholders in the
Mainland and overseas on the development of cross-border consumer
protection and e-Commerce.

To advise and facilitate joint events, promotion, education and training
programmes with Mainland and overseas counterparts.

- RERBREERELEHRERNBRE S AES -

SNBERBEEES / PAMRLNRREERESRIER - LI
WD -
Fr5E 2 SR RS B R R A SIS RO T AU AR

4. BERSHSFERHBEBNRBRATEREMER - LUNRHES

R o

e N LB INFNENSFET S EBISIREERENS
PRE

BLER i KOS MER LB E B ~ RS
YT LUGED o

BRIEIIEREM

———
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Governance and Management #IBEARERE

MANAGEMENT AND STAFF

The Council Office

Under the leadership of the Council's Chief Executive, underpinned by the
Deputy Chief Executive, the 158-staff-strong Council Office operates in 8
functional divisions, namely the Complaints and Advice Division; Consumer
Education, Planning and Stakeholder Engagement Division; Finance and
Administration Division; Human Resources Division; IT and Project Support
Division; Legal and Compliance Division; Public, Mainland and International
Affairs Division, and Research and Studies Division.

The 10 senior management team members possess a wealth of management
experience and expertise in different functional areas. All staff members are
governed by the Council's Code of Conduct. .

Staff Training and Talent Development

During the year, the Council organised 3 staff briefing sessions and 17 training
workshops to develop and enrich staff members’ knowledge and skills in various
scopes, covering national security, cybersecurity, e-commerce governance, the
Competition Ordinance, risk management for artificial intelligence, racial equality
and cultural sensitivity, as well as skill-based training such as IP telephony, media
training, etc.

Finance

The Council derives its income mainly from Government subvention. Other
sources of income (approximately 2.1%) include interest income. Total recurrent
and non-recurrent expenditures for the year under review was HK$141.59
million and HK$8.08 million respectively?.

2. See Appendix 1 for the Auditor’s Report and Financial Statements for the accounts of the Coundil for 2025-26.

2025-26 FERBEMRE R BMBREK R MER— -

EHERET

HEREMLE

P ERENERERAEHE 158 KRBT -
TEEEm 8 ARFIEE  BERFNEHRE
HEEHE  RERKHEER MERITH
BB ANERE BRI LIRE RS AR
RamER s A At REIFRSEEER - UL SR
REEL -

10 IEEEAEHELENEEEH N SBAH
BNEXEAH - FTERERET HEERES
BEITRSTR -

BETARRATER

FR - ASERT SHEIHNG K 171 5%
TRy DIBEMEER T 2 mAIABAREE
BERRZ2E - Bk REETHE (BF
BH) s ALZRENERER « BIRTENZ TN
£ URBIRR A - BEMEREN (P) &
FERARES ~ IREEFIRRSE -

RI#5

RERETRRBBUTER » EMBARIR (K
2.1%) BIERITAE - FAKEMEREMRZ
DRIRHBE 1.4159 RIT KRB 808 BT 2 -
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( FULL COUNCIL

Management Team of the Consumer Council

(as at 31 July 2026)

Chief Executive
Dr Alaina SHUM

Public, Mainland a
International Affairs Division

Research and Consumer Education,
Studies Division Planning and Stakeholder
e R L LR Engagement Division*

HEEYE REIRIFEED*

Dt AR ERREHEER

Senior Director, Consumer
Education, Planning and
Stakeholder Engagement?

Senior Director,
Public, Mainland and Senior Director,

International Affairs™ “u Research and Studies? B "
AR EREE (FRREE) o Daes OPREaE.
(AEE ot R B ) # - = REIRAKHEATE)

e - i, Ms Angel CHEUNG Yan-fan \ (from 2026.07.01#E )
Ms Amy WONG Pui-shan J BRETIA Ms Joey LAI Cho-yee
i
e REBLL

Finance and
Administration Division

FATE RATENED

Director, Finance and Administration
188 (MBRATE)
Ms Helen WONG Lai-yan
EEEXTL
(from 2025.10.02#E )

Remuneration for Top 3 Tiers of Staff in the Consumer Council EEEH 3 &S FHM
Chief Executive — Directorate Pay Scale Point D4 #8838 — ERERERFE T D4
Deputy Chief Executive — Directorate Pay Scale Point D1 BI85 — B RRFFRFKFE D1
# Principal Officer / Senior Legal Counsel — Master Pay Scale Point 45-49 B FEEAT — #8FRaRH2h 45-49
* Mr Francis HO Ying-foo's term ended upon retirement on 1 July 2026
ISR 2026 7 B 1 ARNEHE
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Governance and Management #IBEARERE

HEEREEERERE

(BE2026F7H831H)

feaE
ShERIETE L (from 20250821 #8)

Sl

Deputy Chief Executive B *

Ms Catherine KWAN Chui-ching BZ 8 &+
(from 2026.07.27 #2)

Legal and Complaints and
Compliance Division Advice D

EEREHE R

Senior Director,
Legal and Compliance

EIRRE (R R AR
Mr Michael KAN Kin-hang

Senior Director,
Complaints and Advice?

SRS (R Rk )
Ms Liza FUNG Tsz-yan

#

ff2IE%EE BFERL
Human Resources IT and Project
Division Support Division
EMHRRIRE 2
Director, Human Resources Director: IT and Project S t
ey irector; IT and Project Suppol
B (ANER) BEE (e :
R8s (&x J
Mr Aidan CHOI Kwan-hang f I“'<I ’;{'ﬂk?ilié)_if = S?g )
g r Ric I-wal
EEEEE Pl

(from 2025.12.04%E )
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CODE OF CONDUCT

The Council Members and staff are governed by their respective sets
of Code of Conduct. The Codes set out the standard of conduct and
probity so as to strengthen its corporate governance, and internal control.
Mandatory participation in the Annual Online Quiz on the content of the
Code of Conduct is required for all staff. Members of staff who fail the
quiz are required to attend a retest thereafter.

The Content of the Code =FHIRAR

Members and Staff Members Specific

1T&5FRI

AEZEMBEXTENTRATRINR - %
STRAEET TRMBERE  Dinaised
FEBNAMEZ - IBETHLARTR
STAIRA2HEEEN DRER - RegBIBAR
B TWABKETERN A

Staff Specific

* Prevention of Bribery Ordinance .

» Solicitation and Acceptance of
Advantage

* Advantages offered in their Official
Capacity

Members Bidding for the Council's
Contract

*  Use of Public Fund

* Misuse of Capacity as a Council /
Committee Member

* Specific Requirement for Designated
Posts

* Misuse of Official Position

*  Outside Employment

* Misconduct in Public Office

* Sponsorship offered in their Official
Capacity

» Offering of Advantages

* Managing Conflict of Interest

*  Use of Council's Assets and Resources

» Confidentiality of Information

»  Competition / Award Presentation

¢ Records, Accounts and other
Documents

*  Gambling

* Loans

» Compliance with Local Laws

ZERMEE £E8EH

* (BILEHRRARGIY « REZEFRHEREIEK
o REUIER Az - BERQE

- BELUABSSESNG® - EMZESNH

« BEDABSHESEE)
.« R#EAS

© EREEFIEZE

c ERBEREEEMER

S L

+ RCER  IREAEMSIM
- W

« B

o BAUMEPINIER

¢ Guarantee

¢ Indebtedness

* Supervisory Accountability

* Reporting Suspected Irregularities and
¢ Criminal Offences

BEEHR

c HRNIEERMHNERER

o EAE

+ SMELE

* NBABITRAE

- R

s RIE

- BESEf

o BESHERT R NMNESRT
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Governance and Management #IBEARERE

EXTERNAL COMMITTEES ATTENDED BY

COUNCIL MEMBERS AND STAFF
EERHEESENIIAERE

Z: -

Council Members and staff currently sit on close to 50 external committees,

a few of which are listed below:

*  Department of Health — Pharmacy and Poisons (Listed Sellers of Poisons)
Committee

¢ Department of Justice — Working Group on Class Actions

* Electrical and Mechanical Services Department — Electrical Safety Advisory
Committee

*  Environment and Ecology Bureau — Electrical Safety Advisory Committee
» Estate Agents Authority
* Hong Kong Monetary Authority — Deposit-taking Companies Advisory
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* Hong Kong Q-Mark Council — Safeguard Committee . SEENEREE® — SSERETIEEES
¢ Law Reform Commission — Sub-Committee on Cybercrime . BREBSERRAT — BESEERN
*  Office of the Communications Authority — Telecommunications Regulatory B
Affairs Advisory Committee . BRME — PtREEEESe

* Transport Department — Committee on Taxi Service Quality
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RESOLVING AND
FORESTALLING

The Consumer Council remains committed to fulfilling its statutory
functions and duties by handling consumer disputes in an efficient and
timely manner. In response to the evolving consumption landscape, the
Council continues to enhance service quality, operational efficiency and
user convenience through the effective use of technology. During the year,
the Council launched a new Online Dispute Resolution Platform, providing
a more streamlined and transparent process to further strengthen
consumer support. The Council also actively promotes conciliation as the
primary approach to dispute resolution, assisting consumers and traders in
reaching mutually acceptable solutions.

Drawing on insights from consumer complaints, the Council monitors
market developments and issues timely alerts to the public on emerging
risks and unfair trade practices. At the same time, it works closely with
relevant Government departments and regulatory bodies to share
intelligence and strengthen collaboration in combating unscrupulous sales
practices. These efforts help enhance market credibility, boost consumer
confidence, and uphold Hong Kong's reputation as a shopping paradise.

Complaints Statistics Breakdown

During 2025-26, the Council handled a total of 38,317 complaints and 51,879
enquiries, representing year-on-year (YoY) decreases of 3% and 6% respectively.
The e-form remained the most used complaint channel, accounting for 76% of all
complaints. The majority of enquiries (89%) were received through the Council's
hotlines, reflecting the public’s continued demand for real-time advisory services.
Among the pursuable complaint cases, 71% were successfully resolved through
conciliation, demonstrating the Council’s continued effectiveness in facilitating
settlements between consumers and traders.

As more consumers purchase goods and services online, complaints relating
to online shopping rose 17% YoY to 18,832 cases, accounting for 49% of all
complaints received. Key categories were "Food & Entertainment Services" (4,683
cases), mostly related to food delivery or event tickets purchased through online
platforms; "Travel Matters" (2,485 cases), mainly involving online purchase of
air tickets and hotel accommodation; and "Clothing and Apparel" (1,044 cases).
Common complaint issues included “Variation / Termination of Contract (4,207
cases), “Late / Non-Delivery /Loss” (3,880 cases), and “Service Quality” (2,652
cases).
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Complaints Overview 2025-26
2025-26 FERHFHME

Resolving and Forestalling Consumption Disputes

BRESRE

Complaint Trends in the Past 3 Years
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Remarks: Following the launch of the e-Platform, the Council revised its complaint categories and introduced new classifications, with the figures reflecting

complaints reclassified for the past 2 financial years.
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Top 5 Complaint Categories

Food & Entertainment Services

In 2025-26, complaints on “Food and Entertainment Services” rose 42% YoY to
6,461 cases, making it the largest complaint category. The Council received 1,929
complaints related to public performances, representing a significant increase of
141% against the previous year. Complaints on food delivery platforms also rose,
accounting for 28% (1,801 cases) of the category total. “Quality of Services” was
the most common complaint type (32%, 2,048 cases), followed by “Variation /
Termination of Contract” (17%, 1,127 cases).

Travel Matters

During the year, complaints related to “Travel Services” saw a 6% YoY uptick to
3,330 cases, moving up to the second-largest category. Complaints on air tickets
(1,502 cases) and airline services (539 cases) together accounted for 61% of
the total. Complaints involving hotel bookings or services outside Hong Kong
reached 547 cases (16%), also ranking among the top 3 concerns. By complaint
nature, “Variation / Termination of Contract” accounted for the largest share
(31%, 1,046 cases), followed by “Quality of Services” (25%, 826 cases). These
trends suggest that while the travel market continues to recover, there remains
room for improvement in handling booking changes, refund arrangements, and
service delivery.

Telecommunication Services

Complaints about “Telecommunication Services” rose from fourth to third place,
totalling 2,519 cases, a 19% decrease YoY. Mobile phone and data services made
up the largest share (48%, 1,203 cases), followed by internet services (30%, 755
cases). The main issues were “Quality of Services" (30%, 762 cases) and “Price/
Charges Dispute” (30%, 750 cases), highlighting continued public concern over
service performance and pricing or contract terms.

Electrical Appliances

The Council received 2,263 complaints on “Electrical Appliances” in the reporting
year, down 5% YoY and ranking fourth. Air conditioners (357 cases), washing
machines/dryers (276 cases), and television sets (202 cases) remained the top
concerns. Key issues were “Quality of Goods” (33%) and “Repair/Maintenance
Services” (25%), reflecting consumers’ strong demand for product durability and
reliable after-sales support.

Medical Services

Complaints related to “Medical Services” were significantly affected by the closure
of Alliance Medical Group. In 2025-26, the Council recorded 1,860 complaints,
surging 239% compared with the previous year, and rising from 20th place to fifth
place. Most of these complaints were related to business closures, accounting for
1,313 cases (71%), followed by “Quality of Services” with 227 cases.
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Resolving and Forestalling Consumption Disputes
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Nature of Consumer Complaints in 2025-26
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Resolution Rate of Cases with Pursuable Grounds in 2025-26
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Dispute Resolution Beyond Boundaries EIFEIEHEFE N
The Council continued to strengthen collaboration with consumer counterparts in HESEMINRR A SIEINHEEREERN
the Mainland and overseas, with the aim of fostering a safe and reliable consumer B2 BOimaL e~ ASEMNENENBEEIRE -
environment across Asia. During the year, the Council signed a Memorandum of ERN - AFEIDIEHEERRRERZES L]
Understanding (MOU) with the Zhejiang Consumers Council to launch a pilot AR RAR—ERETERET "BREE
“Cross-border Consumption Service Station” with an e-commerce platform. A BRI, EAHE ) RFREASHEEHAD
MOU was also signed with the Federation of Malaysian Consumers Associations EEAEHRS  BuUBBRHBEEMDTEHRS
to establish a cross-border consumer dispute referral mechanism, enhancing the TR TR IB AR ©

effectiveness of resolving cross-border complaints.

Read more about the various cross-border collaborations in the chapter “Strengthening Mainland and Global Collaboration for
Consumer Protection”(p.80)
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ENHANCING OPERATIONAL
EFFICIENCY WITH

TECHNOLOGY
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Rapid technological advances in recent years have seen digital technologies
become increasingly embedded in every aspect of daily life. Beyond
reshaping society and business operations across various sectors, they have
also transformed the way consumers access information, seek assistance,
and make purchasing decisions.

In this new digital normal, technological solutions present fresh
opportunities to enhance efficiency and optimise processes. Keeping
pace with these developments, the Council has actively adopted a range
of innovative technologies during the year, including Artificial Intelligence
(Al) , Automated Speech Recognition (ASR), Speech-to-Text (STT) and
Text-to-Speech (TTS), to further enhance and transform its services. By
streamlining workflows and improving processing efficiency, the Council
is able to respond to consumer needs more quickly and accurately, while
providing efficient and reliable support that translates technological
advancements into tangible consumer benefits.
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Driving Service Innovation

New Online Dispute Resolution Platform
Innovation and technology
are driving the digitalisation " 2R8E .
of consumer dispute handling.
To enhance services for both
consumers and traders, the
Council launched a new Online
Dispute Resolution Platform
(e-Platform) in November 2025.
The e-Platform adopts a two-step
resolution process — “negotiation
first, conciliation next”, allowing
registered complainants and

Mome  FAD Login  ConsamerBegmmcon  TraseRepamaton BN

Register our e-Platform to Resolve the Complaints
Resolve disputes by means of negogiation Iie speedyimanner

What is this e-platform?

Enhancing Operational Efficiency with Technology
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via the online chatroom to seek

early resolution. If negotiations fall

through, the Council will intervene to facilitate conciliation. The e-Platform employs
encryption to protect data, ensuring an efficient and secure dispute resolution
process.

Al-driven Service Excellence

To enhance the efficiency and user experience of public services, the Council
has introduced Al technologies to the e-Platform to support a range of process
automation functions. These include automatic identification and input of relevant
information, case classification, detection of duplicate submissions, generation of case
summaries, and identification of inappropriate or sensitive content in online forms
and chatrooms. These features help improve processing efficiency and consistency.

Furthermore, the Council is actively exploring deeper applications of Al to support
data organisation and management, as well as for analysing case data, identifying
underlying patterns and correlations, so as to facilitate more insightful decision-
making and analysis. Such applications help promote smarter, data-driven workflows
and strengthen the Council’s professional capability in providing advice and
recommendations to the Government, the industry and consumers.

At the same time, the Council places great importance on the safety, transparency,
and responsible use of Al. Guided by prudent governance principles, it remains
committed to leveraging innovative technologies to continuously enhance the
quality and efficiency of public services.

Enhancing Communication Channels

During the year, the Council also completed the upgrade of its complaint hotline
system to further enhance communication efficiency with the public. The new
system enhances call routing and resource management, while its stable cloud-based
infrastructure and comprehensive backup arrangements ensure reliable hotline
operations, delivering a smoother service experience for consumers.

The upgraded hotline system also strengthens the Council's capabilities in data
analysis and resource allocation. With high scalability and support for remote
management, it enhances operational flexibility during peak periods and improves
overall service efficiency. In addition, the new system’s voicemail function now
incorporates Speech-to-Text technology, which automates information capture and
accelerates follow-up handling and responses.
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SAFEGUARDING CONSUMERS

THROUGH IMPACTFUL RESEARCH AND

MARKET INTELLIGENCE
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BTSRRI RS

Amid a rapidly evolving consumer landscape marked by increasingly
diversified products and services and accelerating digitalisation, consumers
face more complex choices and greater potential risks than ever. The
Consumer Council adopts a multi-pronged approach in its ongoing
research programme, leveraging product testing, surveys and market
monitoring to examine in depth the issues that matter most to consumers.
Through this work, the Council is able to respond to emerging concerns
and provide timely consumer advice.

From necessities spanning all aspects of daily life to emerging products and
services, the Council carefully selects its research topics with reference
to complaint statistics and issues of public interest, ensuring that its work
remains closely aligned with the most pressing concerns and needs of
each generation of consumers. Through rigorous and impactful testing
and research, the Council provides objective and reliable information
that empowers consumers to make informed choices. Its evidence-based
findings also support policy advocacy, promote improvements in trade
practices and contribute to greater market transparency and accountability
at source.

For more than half a century, the Council has been committed to
championing a safe, fair and sustainable marketplace. In safeguarding
consumers’ long-term interests, it also strives to foster an environment
in which both consumers and businesses can thrive. Looking ahead, the
Council will further strengthen its testing and research on products and
services for the silver economy in response to evolving societal needs. It
will also expand collaboration with Government departments and a wider
network of organisations to enhance the efficiency, depth and breadth of
its research.

46 | Consumer Council 2025-26 Annual Report

HEMSFIEEE EmERBEEZ T
REWBAMERT  HEEEHNESZIR
B BERRTEIEN - BERENER
MAIFE—ELEET  LUAR - #AERSD
BERMER  RAMRFEHEEERN
BASEEE MR FPEHHERRKLORE -

ARRETHEELER  UENRHE
KRR AERES BN REER
Y2ERFEMRHBRGE - URMHE—K
HEERAYIRBEEINER - ZHEEMA
FENWAASMALE > RERBEEER
HEBRAEN2EEN  BIHEMPTEE
TUEB /A EREZR NS THERE
WRERETISERELZHE -

BEMRLIR  BHRE-HRAOBERS
ANFHAFHERRNTS  RY FETEHE
BEENRERER  TRAEEEEBARES
FRE - /EGHERE > ANEEEIRI
SRIREE M MIRBAERBAVRF LM > AR
REABTERFIM AN RIEBHRIE - E—F 12
FHRFERIEER « REREE -



Safeguarding Consumers Through Impactful Research and Market Intelligence
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Product Research and Testing

During the year, the Council tested and studied a wide range of consumer
products, covering household goods, electrical and electronic products, cosmetics
and personal care items, clothing, children’s products, as well as pet supplies. In
addition to periodic recurring tests on certain products to monitor whether their
performance and quality have improved, the Council also tested selected products
for the first time in response to consumers’ needs and consumption patterns,

serving as practical guidance for consumers.

The Council conducts testing and evaluation by engaging internationally recognised
laboratories or universities, and through collaboration with Government
departments (such as the Electrical and Mechanical Services Department). Products
are assessed across multiple dimensions, including safety, performance, ease of use,
durability, and environmental sustainability etc. As an active member of International
Consumer Research & Testing (ICRT), the Council also leverages shared test results
and resources, drawing on experiences from other markets to enhance the depth
and reference value of its research.

The Council has long adhered to the principle that prevention is better than cure,
consistently devoting resources to product testing and research. These efforts not
only help consumers identify safe and cost-effective products, but also encourage
the industry to improve product design and quality control, as well as providing
an evidence-based foundation to support the Council’s long-term advocacy for
effective regulatory measures. When products are found to be non-compliant
with relevant regulations/standards, the Council will promptly alert the relevant
regulatory authorities and urge the industry to make swift improvements, thereby
raising overall quality across the marketplace.

Non-stick Pans

Non-stick pans are a staple in many households. The Council tested 24 non-stick
pans with diameters of 26cm or 28cm and found significant differences in heat
conduction speed. 6 models were able to heat their flat surface to 190 “C within
2 minutes, while the slowest took nearly 16 minutes. This may affect cooking
performance and increase energy consumption. In terms of safety, 4 models failed
to meet the European standard requirements for non-stick performance. 2 models'
handles also failed the fire test, posing potential risks.

The Council urged manufacturers to improve product design and user instructions.
Consumers were also advised to pay attention to handle temperature and its
distance from the flame when using these pans. As for tests on overall migration,
heavy metal release, and carcinogenic/environmental pollutants of concern PFOS
and PFOA, the overall results were satisfactory.

Attracting widespread public attention, this test report generated the highest media
coverage of the year. Its video featuring artist Ms Hedy Chan garnered over 34,000
views within one month, representing a 12-fold increase compared to the previous
month.
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Portable Fans

During summer, many consumers rely on portable fans to stay cool outdoors. The
Council tested 18 rechargeable portable fans and found that among the lighter
handheld models, the airflow rate at the highest fan speed setting could vary by
over 1.5 times between the highest and lowest performing samples, while the
variance among the heavier models could be more than 1.3 times. Some models
with higher claimed battery capacities were found to store less energy and deliver
less total airflow after a full charge than another model with lower claimed battery
capacity. The performance in safety, noise level, energy efficiency and ease of use also
varied among models.

The Council recommended consumers to compare comprehensively and select
a model that suits their actual needs. This test received extensive media coverage,
ranking second among the year's most widely reported test reports. A video
featuring media veteran Mr Brian Chow Kwok-fung was viewed almost 15,000

times, almost 7 times higher than the previous month.

(-

Clay Masks

Clay masks are known for their strong absorption properties, helping to remove
dirt and excess sebum while deep-cleansing pores. In the Council's test on 30 clay
masks, 2 models were detected with heavy metal exceeding the relevant standard
limits set by the Mainland and United States, one of which exceeded the limits for
both arsenic and lead, while the other exceeded the limit for arsenic.

In addition, 4 models were found to contain between 1 and 4 fragrance allergens at
individual concentrations exceeding 0.01%, the threshold set out in the European
Union (EU) Cosmetics Regulation for labelling in rinse-off products. All of these
products had properly disclosed the ingredients on
their labels as required.

The Council reminded consumers with sensitive
skin or eczema to pay close attention to product
ingredients. Manufacturers were also advised to stay
up-to-date with the latest international regulations
and recommendations, proactively improve their
formulations, and minimise the levels of heavy metals
and fragrance allergens.
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Modelling Dough and Clay Toys

Offering endless creative possibilities, modelling dough and modelling clay are
popular toys for stimulating children’s creativity and developing fine motor skills. The
Council tested the dough or clay components of 15 styles of modelling dough and
modelling clay, including 6 wheat dough, 3 rice dough, and 6 clay samples. 3 samples
were detected with the allergenic preservatives CMIT and MIT, at levels higher than
the EU's upper limit for aqueous toy materials intended for use by children under
36 months of age. The detected CMIT level of 1 sample was even higher than the
EU limit by more than tenfold.

The test also revealed insufficient labelling information in some samples, such as a
lack of basic precautionary wordings and reminders to wash hands. The Council
urged manufacturers to improve product formulations and labelling information to
reduce the health risks to children.
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Where Have All the Tested Products Gone?

630

Items Donated

F RS

The products used for testing by the Council were put to further use if deemed
appropriate, with a number of items donated to environmental protection
organisations, charity groups and non-profit organisations for use or recycling.
During the year, a total of 630 items, including electrical appliances, household
products, cosmetics and skincare products, food, clothing, baby products, toys, and
cleaning products, were donated to 4 recipient organisations.

Recipient organisations: Sham Shui Po Community Association, Shatin VWomen's
Association, Women Service Association, and Pentecostal Church of Hong Kong Sau
Mau Ping Neighbor Family Centre.
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Market Surveys and Surveillance

As consumer behaviour continues to evolve and physical and digital marketplaces
develop in tandem, access to accurate and timely market information remains
an important aspect of consumer protection. Through its market surveys and
monitoring work, the Council systematically collects, consolidates and analyses an
ever-growing body of market data on a wide range of consumer products and
services. This enables the Council to provide consumers with clear and transparent
pricing information and value comparisons, helping them make informed choices in
situations of information asymmetry.

During the year, the Council continued to monitor price trends for groceries
and daily necessities, while conducting targeted studies on increasingly popular
and emerging products and services to address the needs and concerns of
different consumer groups. These studies covered a broad spectrum of sectors,
from essential day-to-day services, financial and insurance products, to emerging
digital tools. Through these initiatives, the Council sought to enhance consumer
awareness of market developments, potential consumption risks and the pitfalls of
online shopping.

Online Purchase of Pets and Petfishing

With the growing popularity of purchasing pets online, the Council conducted a
joint study with the Agriculture, Fisheries and Conservation Department on online
pet purchases and “petfishing”. The study included a survey of 1,057 registered
veterinarians in Hong Kong, with 112 valid responses received (10.7% response
rate), and a mystery shopping exercise involving 13 online sellers to obtain
information on dog sales.

Based on veterinarians' clinical observations over the past 12 months, on average
about 5 in 10 newly acquired cats and dogs presented for consultation were
purchased online, exceeding the proportion for cats and dogs bought from physical
pet shops. These online-purchased pets also showed higher health risks, with around
5in 10 dogs and 6 in 10 cats reported to be ill or in poor condition, and over 90%
lacking proper vaccination records. Approximately 93% of surveyed veterinarians
considered that many online-purchased pets originate from unscrupulous sellers,
while 84% raised concerns about smuggling and public health risks. The mystery
shopping exercise also found that about 90% of sellers could not provide proof
of lawful origin. The Council advised consumers to avoid purchasing pets from
unknown sources and to prioritise adoption. The study attracted extensive media
coverage and was featured prominently in television and radio interviews.
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Child Vaccination Schemes

The Council compared the service charges and information of 19 non-government
subsidised vaccination schemes offered by 9 private healthcare facilities / medical groups
(hereafter “service providers”), which ranged from $3,000 to $14,680. 18 schemes
from 8 service providers required consumers to prepay in full before vaccination,
while only 1 allowed payment by dose and offered a 7-day cooling-off period. During
the survey, 3 service providers explicitly stated that consumers who wish to consuft a
doctor before purchase would be required to pay an additional charge.

The Council urged service providers to enhance transparency by clearly listing the
types of vaccines covered, the detailed charges, all additional charges and refund
arrangements of each scheme. Consumers should be allowed to consult a doctor
before paying. The Council also reminded consumers to avoid purchasing prepaid
vaccination schemes without prior medical consultation. Price should not be the
sole consideration. Instead, consumers should carefully compare the content of each
scheme and clarify the terms and conditions with the service provider.

Driving Courses

With a wide array of driving courses currently available on the market varying
in fees and arrangements, consumers may easily feel overwhelmed. The Council
reviewed 32 package courses for private cars and light goods vehicles offered by
11 driving schools across Hong Kong, and found that the basic packages generally
included only about 10 to 28 hours of practical driving training — well below the
30 hours recommended by the Transport Department (TD). As a result, learners
often need to purchase additional lessons to prepare adequately for the road test.
Based on the TD’s recommended training hours, and taking into account additional
expenses such as vehicle rental, driving test application fee and learner’s driving
licence, the actual total cost ranged from around $15,000 to over $26,000,
reflecting a significant disparity.

The Council urged the industry to enhance transparency in course offerings and fee
structures. Prior to selecting a driving school, consumers should carefully evaluate the
quality of instruction, the performance of driving instructors, and the overall service
arrangements. When budgeting for driving lessons, consumers should compare
different package prices and choose the one based on their own needs and abilities,
paying attention to training hours as well as any additional charges, so as to avoid
exceeding their budget.

Trial of Shared Power Bank Rental Services
The Council conducted a trial on 8 shared power bank rental platforms in Hong
Kong. While the borrowing and return processes were generally smooth and
positioning functions were mostly satisfactory, the survey found inaccuracies across
platforms in map integration, station addresses, coordinates and business hours.
These issues may make it difficult for users to locate borrowing or return points
accurately, incurring extra charges. Some platforms adopted station-specific pricing,
with hourly rates and daily caps varying significantly among different stations under
the same platform. Many platforms only displayed full fee details after users scanned
a OR code, indicating insufficient price transparency. Deposit arrangements,

length of “free period”, e-wallet options and refund procedures also varied.

In terms of customer service, platforms differed notably in response
speed and handling flexibility. Some could assist with suspending
billing, arranging refunds or extending return times, while others
offered more limited support. Overall, while shared power
bank rental services are relatively mature, there is still room for
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Advocating a Fair Marketplace Through In-depth
Studies

With an overarching aim to foster fair competition and good trade practices, the
Council regularly conducts in-depth research on topics of significant relevance to
consumers, responds proactively to consultations by the Government and trades,
and puts forward recommendations to strengthen legal frameworks for consumer
protection. The Council's persistent dedication and multi-pronged approach over
the years have propelled the trades to establish industry codes of practice, and
supported the Government in amending existing legislation, fortifying safeguards on
consumer rights.

Governance and Transparency in Telehealth Services
Telehealth services have become increasingly ubiquitous due to ongoing
technological advancements, helping address society's demand for more convenient
and affordable healthcare services. As Hong Kong faces a growing demand for
healthcare services arising from an ageing population and increasing longevity, the
Council recognises the need to integrate telehealth services into the healthcare
systems and enhance the relevant governance framework. To this end, the Council
published an in-depth study report titled “Enhancing Governance in Telehealth:
Fostering Consumer Trust and Innovation” in August 2025. The objectives were
to understand the perception and experience of consumers, medical practitioners
and Chinese medicine practitioners (collectively referred to as MPs) on telehealth
services; to review trade practices and terms and conditions of services of the
telehealth service providers with an aim to identify potential issues; and to provide
recommendations for promoting the sustainable development of telehealth services
in Hong Kong, through a mixed-method approach?®.

Visit https://www.consumer.org.hk/en/advocacy/study-report/telehealth_services_study or
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scan the QR code to read the full report of “Enhancing Governance in Telehealth:

SR SEIE (SFMEEFT - [ EESEHES) RERX -

The study report identified 3 fundamental concerns related to Hong Kong's
telehealth services:
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5. The mixed-method approach comprised (i) a consumer survey; (i) a MP survey; (iii) a trader survey; (iv) review of official websites, promotional materials and mobile
applications or phone/online enquiries, targeting telehealth service providers; (v) pre- and post-Study engagements with stakeholders; (vi) analysis of the Council's
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The following trade practices issues were also identified during the course of the in- REEETEANEE SRV RINEHFE
depth study: i -

Non-transparent Price and Service Information
BEIMEREHENERETE
1. Non-transparent fee and refund mechanisms Y12 5 iR FxA51 A< 50
2. Unsuitable conditions were not specified <7 ¥IEAAE A 1ET
3. Confusing service scope information RFSEEEL

44.97

of consumers were dissatisfied with limited choices of
MPs and consultation timeslots

SHEAT AR LR P AEEMSERFRTE
Unfair and Unclear Service Terms
BRFFIEFRA DT - ABERE
4. Terms and conditions were not available KA IZ{HARFEIER
5. Potentially unfair service terms BRIZIEFREEFT AT ZIE

Consumers encountered difficulties when seeking
assistance because service information was unclear,

difficult to reach and operational instructions were Security Concerns over Telehealth

Platforms / Teleconferencing Tools

i‘nsumdent . . EEREETS / BAIANRZEE Insufficient Safeguard on Patient
HEESKGMEFEEIRE - REFRBENTEH . Information and Privacy
N e — of consumers [ -
LB RIS TR Qe 40.3% = FAERRIERETE
; 3 . Only p= surveyed traders
of private MPs St 35.7%
42.7% z50wm aE O EenER )
worried that consultations conducted indicated that their platforms/tools
through teleconferencing tools could be had obtained accreditation on privacy
tracked and monitored protection
BEOEREN AR - ZEBETRESEH ITHTS / BATIEESHBRIETS
BHER BER
Based on the study findings, the Council put forward 5 recommendations to REMRER  AGRE 5 BEZRLUEILEEN
enhance governance and market transparency, thereby strengthening consumer RATSERE » RMINEREEE FREERER
safeguards in the use of telehealth services: PRFBHIIREE :
Strengthen Guidance for Appropriate Healthcare Professionals Enhance Governance to Cover Telehealth Platforms and
IeaEERIER ¥ A BaYIE5| Communication Tools
BLELHEERAT A REMIE
* Provide more detailed guidance for healthcare professionals * Voluntary adoption of accreditation B 828
REREEARRMEFEIIES] * Establish a whitelist of telehealth platforms and communication tools
* Include in the guideline items such as clinical standards, obligation and EEREFARENIANBRE
liability, cybersecurity and privacy protection, usage of * Encourage PHFs and MPs to enter into service
Al, etc.

agreements with third-party service providers

HSERPRIRE - EEFULRRT  BRRSMAUBRE B FS B EERE S S RBRMEETRE

AT ERERSFEBMALES .

* Optimise the regulatory framework to cover all telehealth
service providers

BRI EFTA B R R RIS IR S

Promote Market Transparency Educate and Support Consumers to Safe Use Improve the Service Usability
RATISERE BEMSIEHEER2ER RERBITAY
* Price and operational information * Provide support for users with lower levels of * Encourage healthcare service providers and the
IWEFIREE digital literacy public to use the eHealth System.
« Stafftraining FET BRI ERE BARBIRHENATREER (B8, 76
BT ¢ Offer advice to consumers on fraud prevention * Expand insurance coverage to more telehealth
¢ Advertising and promotions R B AR APAE AR services. s = S 4 I OEEY
BEE * Enhance public understanding of ﬁg@ﬁﬂ;ﬁﬁﬁ:ﬁyéﬁﬁg =
« Authentication of identity teIEPeaIth s?wices o
Y REAREHERBEIRTSAIGES
The study findings and recommendations received extensive media coverage and MRERZERERERBNEZHRE  BERRELE
were met with positive response, gaining broad recognition and support from H @ WEERBRES T - AGTRIFRY —
various sectors. The Council also launched a series of promotional initiatives to Ry EEED) - FLIRAEESDEHERER
raise awareness of telehealth-related issues among relevant stakeholders. Looking EBRENRET - BERR ARG ESE
ahead, the Council will continue to advocate the implementation of the study's BAMTEWNES  WHFEERAGHBENNERE
recommendations while sustaining its public education and market monitoring RIF RBEEERUEERENERZHEN
efforts, with a view to fostering a more secure and transparent telehealth service EIRBRERFRE -

environment for consumers.
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Advancing Consumer Protection by Responding
to Consultations
Finance

Enhancing Regulation of Licensed Money Lenders

The Financial Services and the Treasury Bureau (FSTB) conducted a consultation
on enhancing the regulation of licensed money lenders. The Council supported
strengthening the regulation of money lending activities and provided suggestions to

further protect consumer interests and promote responsible borrowing and lending.

Regarding the FSTB's proposal to set loan caps based on borrowers’ income level
and repayment period restrictions, the Council considered that such measures could
help alleviate problems such as over-indebtedness. While expressing support for the
measures, the Council also called on the authorities to carefully assess the potential
side effects during implementation, including borrowers turning to unlicensed
money lenders and responsible borrowers being inadvertently affected.

The Council also provided suggestions on further strengthening the assessment of
borrowers' affordability and the transparency of money lending activities, including:

* Requiring referees to sign their written consent in person at money lenders’
premises to ensure the consent’s authenticity, and to explore authentication via
digital channels that are safe and reliable;

* Updating data on Credit Data Smart in a timely manner, and requiring, in phases,
money lenders of different scales to use the platform’s information to assess
borrowers' affordability; and

» Stepping up publicity and educational efforts to enhance the financial literacy of
consumers and protection for loan referees.

Entertainment

Promoting Consumer Rights in Domestic Pay Television Services

The Council submitted its views to the Communications Authority (CA) in
response to the consultation on the renewal of the licence of domestic pay
television programme service provider Now TV Limited (Now TV).The Council
urged the CA to consider both the compliance with regulatory requirements
of Now TV and its past consumer service performance when making renewal
recommendations, and to push for necessary improvements through licence
conditions, codes of practices or other appropriate means.

The Council also suggested Now TV to enhance its protection for consumers,
including:

* In case of cessation of programmes and channels, providing an easy way for
consumers to terminate the service contract without penalty or to provide a
pro-rata refund for prepaid fees;

* Reviewing its sales practice of bundling channels and providing consumers with
an option to subscribe to its channels on an a la carte basis;

* Enhancing the transparency of its services and clearly disclosing important
contract details to consumers before contract signing, such as fees, channels
included, and renewal and termination arrangements, as well as providing explicit
renewal reminders to consumers at a reasonable time prior to the end of their
subscriptions;
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* Improving service reliability, informing consumers about service disruptions
within a reasonable timeframe, and compensating affected consumers in a fair
manner; and

* Exercising greater flexibility to accommodate the genuine needs of elderly
consumers, such as waiving charges for printed bill fees and providing printed
documents with larger font sizes.

Product Safety
Strengthening Safety Requirements for Toys and Children’s Products

In response to the Commerce and Economic Development Bureau’s (CEDB)
consultation on proposed updates to the safety standards for children’s products
under the Toys and Children’s Products Safety Ordinance, the Council submitted
its views in support of enhancing product safety through the adoption of more
stringent safety requirements. The Council supported adopting updated international
safety standards for regulating toys and various children’s products, with a view to
aligning local safety requirements with those of major economies.

The proposed updates cover products such as children’s high chairs, multi-purpose
high chairs, paints and playpens for domestic use. As safety incidents and product
recalls involving these products have been reported both locally and overseas in
recent years, timely updates to the relevant safety standards would help enhance
the safety of children’s products available in Hong Kong and better safeguard the
health and well-being of young children.

In addition, the Council recommended further strengthening the regulatory
framework for children’s products. This includes considering the incorporation of
additional chemical requirements from the European Union’s Toy Safety Directive,
such as restrictions on preservatives and flame retardants, as well as extending
the regulatory scope of the Ordinance to cover children’s shoes and children’s
raincoats. Such measures would help mitigate young children’s exposure to
hazardous chemicals.
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Enhancing Market Transparency via Price Monitoring

The Council’s various online price comparison tools enable consumers to
conveniently check the prices of daily necessities and auto-fuel anytime and
anywhere, stay informed of the latest promotional offers, and make informed
purchasing decisions. These tools also support the Council's market monitoring
efforts by enhancing price transparency for consumer goods and fostering a fairer
marketplace.

Following the launch of the desktop version of “Online Price Watch” (OPW) in
2014 and subsequently its mobile version in 2019, the Council actively developed
a mobile application during the year in response to the growing digitalisation trend,
and launched it in August 2026. At the same time, the “Oil Price Watch” website
and mobile application continue to be popular among road users since its launch in
November 2020.

Groceries and Daily Necessities

Daily prices of around 2,600 products from 9 online food stores, supermarkets
and personal care stores are collected and listed on the OPW to help consumers
compare prices of food and daily necessities online. A cosmetics retail chain and
a pharmacy chain were newly added during the year to cover a wider range of
popular product categories, such as cosmetics, skincare and personal care products.
OPW also offers features including “Top Price Differences”, “Price Drop Products”
and "My Favourite” to enhance consumers’ price comparison experience.
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Safeguarding Consumers Through Impactful Research and Market Intelligence

MRER BhmsEMREEES

Auto-fuel

Hong Kong's automotive fuel prices have long ranked among the highest in the
world and have remained a subject of public concern. In the past year, the Council
has continued to closely monitor the auto-fuel market and published consolidated
and verified information regarding pump prices and promotions via the “Oil
Price Watch” website and mobile application, facilitating consumers in comparing
after-discount prices while enhancing market transparency and promoting fair
competition.

Amid heightened tensions in the Middle East, auto-fuel pump prices of oil
companies in Hong Kong had surged since late February 2026. The Council kept a
close watch on market changes and urged the industry to fully consider consumers’
affordability and fulfil their corporate social responsibility.

Looking ahead, the Council will continue to closely monitor the auto-fuel market
and urge oil companies to improve the transparency and accessibility of pump price
and discount information for the benefit of consumers. In addition, the Council will
enhance the “Oil Price Watch” platform to further improve the user experience
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and facilitate public access to historical pump price trends.

2025-26 YoY Accumulated
Page Views Page Views*
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123,425

Mobile App Accumulated Downloads

Industry Codes of Practice

As stipulated in the Consumer Council Ordinance, the Council plays a vital role
in collaborating with industries and developing codes of practice (COPs). The
Council established the COP of the Laundry Industry in 2015 and the COP of the
Jewellery Retail Industry in 2017, in collaboration with the laundry industry and
jewellery retail industry associations respectively. To ensure ongoing effectiveness,
the Council holds regular meetings with relevant trade associations to assess the
implementation of the Codes and keep track of the latest industry developments.

The Council and the jewellery retail industry associations revised the Jewellery
Code in March 2025.The revisions included updates relating to the establishment
of a new jewellery trade association, as well as the incorporation of relevant
provisions under the Personal Data (Privacy) Ordinance and the Anti-Money
Laundering and Counter-Terrorist Financing Ordinance. In addition, the Council
conducts annual meetings with the Laundry Association of Hong Kong to review
the implementation of the COP of the Laundry Industry, so as to promote industry
self-regulation and support the continuous enhancement of service quality across
the sector.
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DISSEMINATING

INFORMATION FOR TODAY'’S

CONSUMERS

EHEBSHAHEER

As technology and modes of information dissemination continue to
evolve, the ways in which consumers access and use information have
undergone profound changes over the past half-century. Information
dissemination has gradually evolved from a one-way communication
model into a technology-driven, interactive and multi-channel ecosystem.
Amid the global digitalisation trend, digital platforms and social media have
become indispensable channels for disseminating information. They not
only enhance the speed and reach of information delivery, but also enable
different segments of the community, particularly younger generations, to
access practical consumer information more conveniently.

Over the years, the Consumer Council has continued to innovate and
enhance its communication strategies in response to changes in the
consumer landscape and reading habits, publishing CHOICE Magazine
and other consumer information to the public through a diverse range
of channels. As the digital era reshapes how people obtain information,
CHOICE Magazine has evolved in step with the times, progressing from
a print publication to an online edition, and eventually becoming freely
accessible to all. At the same time, the Council has introduced a year-
round storytelling model to provide consumers with timely and up-to-
date information. The upcoming launch of the CHOICE Mobile App will
mark a new stage in the Council's digital transformation journey, enabling
consumers to access trusted information more flexibly and conveniently,
thereby strengthening their ability to protect themselves in an ever-
changing consumer marketplace.
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CHOICE Magazine

A New Publishing Model Aligned with Emerging Consumer
Trends

First published in 1976, CHOICE Magazine is a household name dedicated to
providing practical and reliable consumer information to the public, covering
product tests, market surveys, in-depth studies and complaint cases on a wide range
of consumer issues. To uphold its impartiality, authority and credibility, CHOICE
Magazine does not accept any form of advertising or commercial sponsorship.

To cater to modern information consumption habits and enable the public to access
consumer information anytime and anywhere, the Council made the online version
of CHOICE Magazine (known as eCHOICE) freely accessible to all from January
2025. During the year, eCHOICE recorded more than 9.4 million page views,
reflecting its growing popularity among consumers.

In 2026, the Council further enhanced the content and design of CHOICE,
introducing a comprehensive revamp of the visual presentation of test and research
findings to make it more digestible for readers.To further broaden its reach and
advance its digital transformation, the Council will launch the CHOICE Mobile
App by the end of 2026. Through new user-friendly features, consumers can easily
access comprehensive and practical information round the clock and interact more
closely with the Council, empowering them to make informed choices and protect
themselves.

To align with the CHOICE Mobile App launch and consumers’ growing preference
for online content consumption, the Council introduced a new publishing model in
March. Under the new arrangement, press conferences in odd-numbered months
focus on product tests and/or market surveys, while those in even-numbered
months spotlight “Case in Point” complaint articles. In addition, while CHOICE
content was previously published in a single monthly release, 2 feature articles are
now highlighted at each monthly press conference, with the remaining content
released weekly throughout the month. This year-round storytelling approach
ensures consumers receive fresh information on a continuous basis and represents
an important milestone in the digital transformation of CHOICE. During the first 4
weeks following the launch of the new model, page views of eCHOICE increased
by 31.5% compared with the annual average.
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All-round Engagement with Consumers via
Multimedia Platforms

In recent years, the Council has stepped up its digital transformation efforts by
expanding its multimedia presence and exploring innovative ways to connect with
consumers. To keep pace with the public's preference for faster and more direct
content consumption, the Council significantly increased its production of short-
form videos during the year and adopted a vertical format to better suit current
viewing habits, delivering more engaging and relatable consumption information that
has gone viral on different social media platforms. The Council's mascot also made
its debut during the year, starring in various CHOICE videos to share consumer tips
in a more lively and entertaining manner.

Expanding the Social Media Footprint

To connect with a wider audience, the Council continued to explore new
communication channels and successfully launched official accounts on Douyin and
LinkedIn during the year.

; : . 9 G
Through its Douyin account, the Council shares :
practical consumption tips with Mainland
consumers visiting Hong Kong, strengthening
engagement with inbound visitors and
helping reduce consumer disputes at source.
To mark the launch, veteran actors Mr Tenky
Tin Kai-man and Mr Cheng Shu-fung were
invited to star in the debut short video which
uncovered common consumer traps. The video
proved popular among viewers and attracted
considerable attention online.

The Council also launched its official LinkedIn
page to strengthen its professional profile and
enhance engagement with global consumer
bodies, including Consumers International (Cl), as well as local partner organisations
and stakeholders.
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Consumer Council Digital Platforms

Disseminating Information for Today’s Consumers
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The Council recorded significant growth across its major digital and social media platforms:
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Empowering Consumers Through the Mass Media

Thanks to the longstanding support of the media, the Council has built strong public
recognition as a steadfast champion of consumer rights. Over the years, the Council
has regularly organised media initiatives and publicity campaigns. In addition to the
monthly CHOICE Magazine press conferences, it frequently responds to media
enquiries and interviews on a wide range of consumer issues, helping the public stay
informed and alert to market developments.

5 Press Releases
it
1 6 Press Statements
EE=A

4,200+ Ssms "

During the year, the Council issued 54 press releases covering CHOICE Magazine

content, advocacy projects and Council events. The most extensively reported
CHOICE feature was an article on food delivery platform complaints published in
Issue 584 (June 2025), which highlighted shortcomings in the handling of consumer
disputes by some platforms. The article generated over 140 media reports,
including 5 front page stories. The Council also continued its media partnership with
Radio Television Hong Kong (RTHK), with representatives appearing monthly on
programmes including “Hong Kong United” (BB & ) on TV31, “Healthpedia’
(#8EE — &) on radio, as well as the English-language business and finance show
"Money Talk" to explain key findings from CHOICE in greater depth.

The Council also used media interviews as a platform to share views and advocate
on important consumer issues. During the year, the Council Chairman appeared
on now News' current affairs programme “Now Report” (#&#&#8 ) and featured
in a front page interview with am730 to share insights on the silver economy;
introduced the Council’s newly launched “Smart Seniors Consumer eHub” on
Commercial Radio Hong Kong's “Elderly Empire” (244 F B ); and discussed the
Council's telehealth study report on a number of major TV programmes.

Image credit [@ IR
now ¥E&

Whenever major consumer issues arose, the Council proactively engaged with
the media, responding swiftly and effectively to a large volume of enquiries while
issuing timely consumer alerts and advice. Topics that attracted widespread public
concern during the year included ticketing issues for concerts, unmet promotional
claims at an international hot air balloon festival, the successive closure of a major
medical group, renowned restaurants and bakery chains, as well as surging oil
prices triggered by tensions in the Middle East. The Council promptly responded
to hundreds of media enquiries relating to these incidents and provided complaint
statistics and practical recommendations for affected consumers.
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Top 10 Consumer News 2025

Now in its 22nd year, the “Top 10 Consumer News" voting campaign continued
to receive generous support from 10 media partners, including Cable News, HKOT,
Hong Kong Economic Times, Oriental Sunday, RTHK, Sky Post, Sunday Kiss, TOPick,
U Magazine, and Yahoo. The campaign attracted a total of 13,024 voters.

The top 10 news® reflected consumers’ key concerns and hot consumption topics
during the reporting year. The opening of Kai Tak Sports Park early last year; along
with a series of mega events, topped the list with 5,515 votes and was also named
the “Most Liked” consumer news with 7,530 votes, scoring a double win. In second
place was the Government's announcement last year to adjust the “$2 Scheme”
transport fare concession for senior citizens. Meanwhile, the controversial hot air
balloon festival, which was unable to offer passenger flights due to permit issues,
ranked third with 4,459 votes and was also voted as the “Most Outrageous” news
with 7,056 votes.

Other items among the top 10 covered areas such as food and dining, travel and
healthcare, reflecting the breadth of consumer issues that concerned the public. The
results also showed that consumers place increasing emphasis on service quality
and the handling of consumer disputes, indicating a growing awareness of consumer
rights protection.

Results of the “2025 Top 10 Consumer News”
12025 F+XHEHHE , RBHR
Kai Tak Sports Park Opens Mega Events Staged Successively
1 Visitor Experience Steadily Improves Over 1 Million Visits in 6 Months
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Adjustments for Elderly “$2 Scheme” Set for April
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Disseminating Information for Today’s Consumers

ZRRE BREGHCHEEN

2025 F+ X HEHEESR

BNE 22 B T+ RHENHE ) B8 #@EGR
10 BEEAFEBHNRAOZE  BEERTE
HH01 - BEKBEAR - o - EBES
53R ~ Sunday Kiss ~ TOPick ~ U BFIH] Yahoo ° §&
BHRS] 13,024 KHEKRE -

ANETRIHEHEC KRR T HEEEREFEN
REINEEMAPVEEEN - ZFIREES
ER AL SBESEE LSS5 REEEE
WEFLL 7,530 BEEL " RIEH  HENE
BREREE « £ 2 MRBNEFAMHAERE
2IUREEE  MARIRHE SR EEREHRA
Fz= o 8l J/)( 4,459 kR 3 3 A 0 A 7,056
Bk TEREERL | HENE o

HEtES T RAVEENEEBERR - K NEE
i RRAREINEERE+OEZ - LH
ERPBRBER > TFFERBEIENEET
% A RREEE#ERNERE REST -

13,024

Votes

5,515 =

=

Total Voters
EREA

Votes

4,831 =

RE2IREBEABAZE 10TUT 258 10 LALLM =
Permission Not Granted for Hot Air Balloon Festival Passenger Flights v

3 Ice-cream Vouchers Issued as Compensation Trigger Dissatisfaction Leading to Refunds 4'4 59 a_: tes
BRBREREHAAEZHFT EERSHEESTRIGER -

Consumer News Hot Topics Results

“Most Liked” News " 1z | #R

Kai Tak Sports Park Opens Mega Events Staged Successively
Visitor Experience Steadily Improves Over 1 Million Visits in 6 Months

HEREEMA BRERELE BIRNEBELUE FFEUBREEAR
1 FhE

Permission Not Granted for Hot Air Balloon Festival Passenger Flights

“Most Outrageous” News " &xBftzE

Ice-cream Vouchers Issued as Compensation Trigger Dissatisfaction Leading to Refunds

HRBEREHAFEFT AEREBHEBTRIGERR

6. Visit https://www.consumer.orghk/en/press-release/p-top 10-consumer2025 or scan the QR code for the Top 10 Consumer News 2025

voting results.

2025 FHIROHERERSR

FREHBHERERR

52|88 https://www.consumerorghk/tc/press-release/p-top 10-consumer2025 » X7 g — #EiS

Votes

7,530 =

i~

7,056

i~

HEEZES 2025-26 £iR

63


https://www.consumer.org.hk/en/press-release/p-top10-consumer2025
https://www.consumer.org.hk/tc/press-release/p-top10-consumer2025

The 25th Consumer Rights Reporting Awards

For 25 years, the Consumer Rights Reporting Awards (CRRA) have recognised the
professionalism of journalists and their valuable contribution to raising awareness
of consumer rights issues. The 25th CRRA concluded with a presentation
ceremony held on 4 November 2025, with Dr Bernard Chan, Acting Secretary for
Commerce and Economic Development, officiating as the Guest of Honour:

As one of the annual highlight events of Hong Kong's media industry, the 25th
CRRA received 466 entries from 35 news organisations, social media platforms
and higher education institutions. The entries, all published or broadcast during
2024, covered topics ranging from everyday consumer issues to emerging
consumption trends, extending to cross-border and digital consumption. Subjects
included cross-boundary healthcare, online shopping traps, risks associated with
electronic payments, tenancy disputes and gerontechnology, demonstrating the
media’s important role in monitoring market practices and advocating for consumer
interests.

With e-commerce and cross-boundary consumption becoming increasingly
prevalent, the Council designated “Consumer Rights Beyond Boundaries” as
the theme of the 2024 Topical Reporting Award, with the aim of raising public
awareness of digital transactions, new forms of scams and related consumer issues,
helping consumers identify risks and make informed choices in an increasingly
borderless marketplace.
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7. Visit https//www.consumer.org.hk/tc/press-release/consumer-rights-reporting-awards-2025 or scan the QR code for more information on

the 25th CRRA.

FLERE 25 EHERSTERERNEN - % https//www.consumerorghk/tc/press-release/consumer-rights-reporting-

.

awards-2025 » SRIEAE —HMERS o

64  Consumer Council 2025-26 Annual Report
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The Grand Award of the Year was won by HKO1 for its investigative report titled “Fraudulent Academic Qualifications
and Top Talent Pass — A Deep Dive into Black Market Intermediaries”. The reporters received the award from Dr
Bernard Chan Pak-li, Acting Secretary for Commerce and Economic Development, and Mr Clement Chan Kam-
wing, Chairman of the Consumer Council. The report also won the Gold Award for Investigative Reporting and the
Topical Reporting Award.
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Dr Bernard Chan Pak-li, Acting Secretary for Commerce and Economic Development, Mr Clement Chan Kam-
wing, Chairman of the Consumer Council, and MrTony Pang Chor-fu, Vice-Chairman of the Consumer Council
with the five finalists for the Topical Reporting Award.

EEMBELEERRBARREER L BEREIRRRARERERSAERZ B R AL - &
TEEEEAE ) REAMAR -

The Guest of Honour, award presenters, Council representatives and adjudication panel members witness the
success of the 25th CRRA.
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EMPOWERING TARGET
SEGMENTS THROUGH

EDUCATION
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In today’s fast-evolving consumer marketplace where information is
becoming increasingly complex and abundant, education is essential for
consumers to make informed choices and effectively safeguard their rights
and interests against various consumption risks. The Council has long
regarded consumer education as an integral part of its mission to protect
consumer rights. By equipping consumers with accurate and practical
information, the Council helps them develop sound judgement and make
responsible, informed consumption choices.

With the rapid development of technology and e-commerce, purchasing
decisions can now be made with the tap of a button, yet identifying
unfair trade practices has become increasingly difficult. To address these
emerging challenges, the Council has continued to broaden and deepen
its consumer education efforts through targeted educational initiatives and
community programmes focusing on the elderly, young people, mentally
handicapped persons and e-commerce users. Extending from schools into
the wider community, the Council seeks to strengthen consumers’ self-
protection capabilities and jointly foster to a fairer and more sustainable
consumption environment.
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Supporting the Silver Economy
Advancing Senior Consumer Rights Through
Education

As Hong Kong's population continues to age, senior consumers have become an
increasingly important market segment. Enabling them to shop with confidence and
unlocking the potential of the silver economy have become key social and economic
priorities. Enhancing their consumption experience and understanding of consumer
rights is therefore a central focus of the Council's educational work.

To support the Government's policy initiative on promoting the silver economy, the
Council established the Advisory Group on Silver Economy in early 2025, bringing
together representatives from the healthcare, social welfare, academic, business and
professional sectors. Through collaborative efforts, the group seeks to advance the
protection of elderly consumers’ rights and interests, paving the way for a healthy,

thriving silver consumer market.

New “Smart Seniors” Consumer eHub

Strengthening Information on Silver Consumption

To help elderly consumers navigate complex market information and bridge the
digital divide, the Council launched a brand-new one-stop information platform
“Smart Seniors” Consumer eHub in early 2026, to provide reliable and accessible
information on silver consumption to support seniors, their families and carers in
making smart and informed consumption choices.

The eHub features a diverse range of essential lifestyle content, covering
healthcare, food and nutrition, financial management, leisure and entertainment,
gerontechnology and more. It also consolidates the Council's product tests and
surveys, expert articles, highlight events and course information to address seniors’
actual needs. Designed with an elderly-friendly approach, the platform supports
responsive browsing across devices and incorporates features such as article
summaries and text-to-speech function to enhance usability and accessibility to
enhance user experience. The Council has also established a cross-sector network
with around 40 partners, including Government department units, social welfare,
medical and professional organisations, as well as universities to continuously enrich
the platform’s content and jointly foster an age-inclusive consumption experience.

The launch ceremony on 31 January 2026 was officiated by the Deputy Chief
Secretary for Administration, Mr Cheuk Wing-hing, and the Council Chairman,
Mr Clement Chan Kam-wing. Celebrity guest Ms Michelle Yim was invited to
demonstrate how to use the eHub together with Senior Educators.

Empowering Target Segments Through Education
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Representatives from the Government and partner organisations joined
the Council in marking this milestone in senior consumer protection and
promotion of the silver economy.
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Consumer Education for Senior Citizens

Marking its fifth year, the “Educator Scheme for Senior Citizens" (the “Scheme”)
continued to train senior citizens to become peer educators and disseminate
important consumer messages in the community. Supported by a number
of partner organisations?, the Scheme has successfully trained 145 Network
Members and 63 Senior Educators since its implementation. To date, Senior
Educators have hosted about 110 community talks, reaching a cumulative
total of approximately 2,000 participants, including seniors and their carers,
the majority of whom found the talks helpful in enhancing their understanding
of consumer protection. The feedback reflected the Scheme’s effectiveness
in expanding consumer education to the community through a peer-led
approach, strengthening senior citizens' awareness and understanding of various
consumption-related issues.

During the year, the Scheme organised a series of thematic refresher talks for
Senior Educators and Network Members. In one session, a representative from the
Customs and Excise Department was invited to talk about unfair trade practices
regulated under the Trade Descriptions Ordinance (TDO) and share recent
case studies, with a view to empowering participants in coping with emerging
consumption traps. Several post-training activities were also arranged, including
guided tours to the Gerontech and Innovation Expo 2025.

The Scheme’s 5th Anniversary Sharing Session was held on 26 March 2026,
bringing together Senior Educators, Network Members and representatives from
partner organisations to celebrate the achievements. Representatives from the
Securities and Futures Commission and the Investor and Financial Education Council
were also invited to share insights on retirement financial planning and tips on
identifying and preventing investment scams.

The Council continued to disseminate important consumer alerts within the
community. During the year, 20 community talks were conducted face-to-face
or virtually in collaboration with various social service organisations. These talks
covered topics of high concern to senior citizens, including health food, dried
seafood, telemarketing of health check-up plans and online shopping, attracting over
540 elderly participants.

LU HBERF R

BN S F T #ECHEHBEAETE 8, EES
BIREBRBRELREE  NHEERNEEERH
BAS - st ERSEAERIEI O HTLURR
Thigdl Y 145 BT REOHE ERRKE J (18
fREE) k63 AT RIRHBERBEARE, (HEKR
) BBREESEREF TN N0HHER
BE- ZEHV 2000 BRENBEESS2HE B
LB MEIRRBERINFEHEEREN
RB# R E B EEELRELERELRRE
- #TERT RAEREREENSENE
Rt A RRATHAREE S BRI HEA
i i

FA - FEABBRERBERREERSE TR
B, BREBE > AP —HBEEEEHAR
B (BRSRBRRED) THRENAREBFE
WRZEIME - LN 2inE EHmALEE G
BFRIBESD © FTEI B RS SRR ETR B8
E2RELRNEBESERE -

RGN 20264 3 B 26 HET Y& 5 AFES
=g HFEBEKRE - BRREENAFHIBERARD
FBEmRR - BRFBTESMPEEBERERE
REENBYHBEREENRDZRINEY
B LU ML SR E R ERR, o

RETFENHRERERHELER  FALME
g EPNEARHE S REEE S HE 20 35
HEBE O WERERM  BEEK  SFEEH
SRREHE L LB SRR A LREAEE
HIRS| 540 ZHRREDH -

8. In support of the concept of senior consumption and in tandem with the launch of the "Smart Seniors" Consumer eHub, the Chinese name of the Educator Scheme

for Senior Citizens was offcially retitled as " #4845 H &5 B A ExE 4 in 2026.
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9. Partner organisations included: Yan OiTong Hong Kong Toi Shan Association Neighbourhood Elderly Centre, SAGE Ho Sang Neighbourhood Elderly Centre, Senior
Police Call, ELCHK Shatin District Community Centre for the Golden-Aged, Christian Family Service Centre - True Light Villa District Elderly Community Centre and St.

James' Settlement.
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Consumer Education for Students

Cultivating Positive Consumer Attitude from a
Young Age

The younger generation is at a critical stage in developing their values. Early
exposure to consumer education helps them establish proper consumption values

and behaviours, building a solid foundation of smart purchases and green lifestyle for
the rest of their lives.

Smart Consumption Academy (SCA)

Diversified Consumer Education Programme for Secondary
Students

Since its launch in the 2023/24 school year, the SCA has continued to receive
strong support from the education sector. Comprising 3 competitions (see table on
p.70) together with the new “My Best Ambassador Scheme” launched in 2025/26,
the programme adopts a diversified, interactive and fun approach to foster positive
consumption values and behaviours among secondary school students.

Over 29,000 students from 163 schools were enrolled in the 2nd SCA, which
successfully concluded with an Awards Presentation Ceremony on 8 July 2025.
Officiated by Dr the Hon Lam Ching-choi, Member of the Executive Council of the
HKSAR Government, the Ceremony commenced with the premiere of a music
video of the SCA theme song composed by the St. John Band, and around 40
major awards were presented to recognise students’ dedication and achievements.
Winners of “My Unique Project Study” showcased their projects related to
consumption issues, including an innovative solution designed to address shopping
challenges faced by consumers with food allergies, as well as an analysis of funeral
services. Another highlight of the ceremony was the presentation of the 3 finalist
entries for “My Fun IG Post Creation” and live voting for awards. The ceremony also
marked the official launch of the new “My Best Ambassador Scheme”.
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After the preliminary round of “My Witty Online Quiz" in March 2025, the finalists [
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competed for championship in the Final Live Competition on 30 June 2025.
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The 3rd SCA in the 2025/26 school year continued to receive overwhelming
support, with over 37,000 students from 153 schools enrolled as of 31 March
2026. A total of 40 zealous students nominated by their schools served as the
first intake of ambassadors for the “My Best Ambassador Scheme”, to promote
consumer education in schools and the community. In the year, 5 training sessions
and visits were organised to enhance ambassadors’ understanding of various
consumer issues, and also to strengthen their event planning and leadership skills,
which they would put into practice to organise a variety of consumer education
activities in their schools in March 2026, passing on positive consumption values to
their peers.

To further enhance learning outcomes, the Council ran a series of learning activities
on consumption issues, including thematic seminars and online consultation
sessions, attracting over 240 teachers and students. Notably, undergraduate and
postgraduate students from 3 supporting organisations of SCA, namely The
Chinese University of Hong Kong, The Education University of Hong Kong, and The
University of Hong Kong, conducted around 40 consultation sessions to provide
guidance for “My Unique Project Study” participants.
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My Unique Project Study

Inspires students to conduct in-depth studies and reflections
on topics around the latest consumption trends and
consumer behaviours.
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My Fun IG Post Creation

Encourages students to share their observations and thoughts
on consumer behaviour on social media platforms among
their peers.
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My Witty Online Quiz

An exciting quiz competition to stimulate knowledge
acquisition on key topics relevant to consumer rights
protection and sustainable consumption.
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My Best Ambassador Scheme

Empowers students as advocates of consumer education
within schools and the community, promoting positive
consumption values to their peers.

THE - BEA, XfEEE
BIBERBRELEEREEERBNHEEE » HEER
HEEER  EBGTAEE -




Earth 2038’s Learning Journey of Sustainable Consumption
Experiential Learning Programme for Primary Students

The Council is dedicated to nurturing proper consumption values and promoting
sustainable consumption (SC) concepts among primary students. In the 2024/25
school year, the “Earth 2038'’s Learning Journey of Sustainable Consumption”
programme (“Earth 2038 programme”) delivered 90 educational activities
across 30 project schools, benefitting around 4,040 students. To extend learning
beyond the classroom, 8 Experiential Learning Trips were organised for nearly
240 outstanding students, including visits to the Electrical and Mechanical Services
Department Headquarters in Kowloon Bay, the LINK Sustainability Lab, and
Recycling Stations operated by GREEN@COMMUNITY, giving students practical
exposure to the circular economy and Hong Kong's latest recycling and energy-
saving facilities, further connecting SC principles to daily life.

Since its launch in 2018, “Earth 2038 programme” has benefitted over 26,800
students from more than 250 primary schools. Its thoughtfully designed
experiential learning approach has successfully encouraged students to reflect on
their consumption behaviours and attitudes, and understand the impact of each
consumer choice on both themselves and the world, setting the foundation for
nurturing a new generation of environmentally conscious citizens. 9 training sessions,
public seminars, and workshops were conducted in the year to provide resources
for interested teachers and waitlisted schools, inspiring teachers to adopt innovative
approaches in designing SC teaching materials to extend the programme’s impact
within schools.

Empowering Target Segments Through Education
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New Series of Sustainable Consumption Interactive
Educational Talks

In response to recent reforms in the primary school curriculum and the evolving
development of SC subjects, a new series of “Interactive Educational Talks on SC”

was launched in 2025 Q4.Through an engaging and interactive learning approach,

the SC-themed talks enabled primary students to understand consumer rights and
responsibilities, while putting SC concepts into practice in everyday life. The Council
held 12 thematic talks across 8 schools in the year, benefitting more than 1,420
students.

of surveyed students reported having a better understanding of SC, expressed
satisfaction with the programme and were willing to adopt SC-related
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Smart Financial Mindsets and Responsible Consumption
Quiz Competition

During the year, the Council co-organise the captioned competition with the
Hong Kong Jockey Club (HKJC), supported by the Education Bureau, the
HKJC Financial Education Programme, and Hong Kong Education City Limited.
Designed for upper-primary students (P4 to P6), the quiz aimed to instil sound
financial literacy, values and attitudes among students, as well as to cultivate
responsible financial management and consumption habits.

The online preliminary round was held from 26 January to 6 February 2026,
with encouraging enrolment of over 9,300 students. 8 schools advanced to the
Live Final in April 2026 to compete for top honours. The Council believes that
through preparing for and participating in the quiz, students can learn to flexibly
apply fundamental financial knowledge and skills in their daily lives, thereby

fostering a rational approach to consumption.
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Empowering Vulnerable Groups to Enhance
Self-Protection

When faced with consumption choices, individuals with special needs often
struggle to effectively process complex market information and are particularly
vulnerable to high-pressure sales tactics. Consequently, they are exposed to a
higher risk of falling into traps of sales malpractices. The Council has continued
to offer tailored programmes and consumer education talks for this target
group, transforming complex consumer protection concepts into concise,
comprehensible information, empowering them to stay alert to sales pitfalls and
safeguard their own consumer rights.

Consumer Education for Persons with Special Needs

Entering its sixth year, the “Support Programme for Persons with Special Needs”
(“Programme”) continued to empower social work and education practitioners
in delivering workshops to enhance consumer education for persons with autism
spectrum disorder, mild intellectual disability, and common mental disorder (*“target
groups”). The Programme has received staunch support from around 90 social
welfare organisations, self-help groups and special schools (“partner organisations’)
to jointly assist the target groups in enhancing their self-protection ability as
consumers and promote their consumer rights.

During the year, Council organised over 20 consumer education workshops, train-
the-trainer sessions and parent seminars for the target groups, frontline staff of
partner organisations, social workers, teachers, as well as family members and
carers of the target groups, attracting 600 participants in total. Stakeholders widely
recognised the effectiveness and positive impact of these workshops.
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Virtual Reality Simulation Games on Credit Cards

Given credit cards’ dual function as a payment tool and a loan instrument, it is vital
for consumers to establish correct values and knowledge regarding its use early on.
To strengthen self-protection capabilities of target groups against various types of
sales malpractices, the Council jointly developed a credit card-themed Virtual Reality
(VR) simulation game with the Hong Kong Monetary Authority (HKMA) in April
2025, designed to help persons with special needs and senior citizens develop the
proper attitude and responsible use of credit cards, while raising their awareness of
fraud prevention.

Featuring 2 key themes with 4 scenarios and over 100 interactive options
for participants to choose from, the game offers an immersive and interactive
experience for participants to learn about credit card usage and identify scams
through real-life simulations. Participants can use the VR headsets and handheld
controllers for an immersive first-person experience. The VR educational resources
have been promoted to social welfare organisations and special schools in Hong
Kong and were used in a total of 16 consumer education workshops and seminars
during the year, benefiting around 500 people.

2 Key Themes 4 Scenarios
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Scenario 72 1

Be a Smart Credit Card User

Covers basic knowledge of credit
card usage and concepts of rational
consumption
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Scenario A&

Beware of Credit Card
Fraud

Simulates the scenarios of fraudsters
using phishing links and fraudulent
calls purporting to be from bank staff
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Scenario 55

Responsible Use of Credit Cards
AFHE

At a media interview session on 11 April 2025, students
| tried out the VR game to experience overspending and
fraud scenarios firsthand while learning how to respond
accordingly.
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Beware of Fraudulent Calls
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Strengthening Education for E-commerce
Consumers to Prevent Online Shopping Traps

E-commerce and cross-boundary online shopping have become the new normal.
While consumers enjoy greater convenience, they also face increasingly complex
electronic payment arrangements, information asymmetry and potential risks.
Navigating the online marketplace wisely requires not only access to information
but also the ability to assess risks and protect oneself. Strengthening consumer
education for e-commerce users therefore remains one of the Council’s key
priorities, enabling consumers to make informed and prudent choices online with
greater confidence.

During the year, the Council stepped up dissemination of e-commerce-related
information. In addition to issuing a joint consumer alert on cross-boundary online
purchases of domestic-market products together with the Consumer Councils of
Guangdong and Macau, the Council also published an article on local risks in cross-
boundary shopping in CHOICE Magazine, highlighting the differences in consumer
product regulations and standards across jurisdictions.

The Council also established the Working Group on Cross-Border Consumer
Protection and E-Commerce Development (“Working Group”) to strengthen study
and exchanges on cross-boundary e-commerce development, after-sales service
arrangements and consumer protection issues, while providing recommendations
on relevant education and training initiatives.
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Read more about the Working Group in the chapter “Strengthening Mainland and Global Collaboration for Consumer Protection”
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Providing Support to the Community

In addition to continue conducting community talks for retirees and senior citizens,
the Council had worked in collaboration with various stakeholders to regularly
organise educational activities on consumer rights for different target groups,
cascading important consumer messages to a wider audience.

During the year, the Council partnered with various organisations, including
Government service units, educational institutions and non-governmental
organisations to deliver a total of 10 community talks for members of the public,
including secondary school students, tertiary students, women and caregivers, with
a total of 813 participants. A host of topics were covered including consumer
rights and responsibilities, sustainable consumption, prepayment consumption, key
considerations in online shopping, and unfair trade practices under the TDO, with
a view to helping different consumer groups develop rational and responsible
consumption values. Among these included a thematic talk held in April 2025
for 35 volunteers of the Hong Kong Institute of Volunteers under the Agency
for Volunteer Service, covering topics such as prepayment consumption and
chargeback, and common restaurant-related consumer disputes, thereby enhancing
their understanding of relevant consumption issues.

The Council also continued its collaboration with the Financial Education Centre of
the Hong Kong Family Welfare Society, delivering 4 thematic talks for participants
of the Wealth Intelligence for Smart Elders Course at the Elder Academy, jointly
organised by the Labour and Welfare Bureau and the Elderly Commission. The talks
covered retirement financial planning, consumption and technology, and anti-scam
awareness.

Furthermore, the Council participated for the second consecutive year in the
Strive and Rise Programme organised by an interdepartmental Task Force led by
the Chief Secretary for Administration. A total of 24 mentees and mentors from
the third cohort visited the Council's headquarters in August 2025 and attended
a consumer education talk introducing the concept of the 8 Consumer Rights and
TDO, along with useful techniques for avoiding common sales and online shopping
pitfalls. The activity enhanced participants’ understanding of the Council's functions
and work, nurturing them to become smart consumers.

Empowering Target Segments Through Education
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FORGING STRATEGIC
PARTNERSHIP FOR
SYNERGISTIC IMPACT

eREE R {E
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Safeguarding consumer rights and interests spans many. ;§1t;ﬁ 1%1'55@7;&5?‘

areas, and it is only through the joint efforts of various

parties that emerging consumer challenges can be addressed |
comprehensively and effectively. The Council has always

placed great emphasis on partnerships and collaboration.

By establishing close strategic ties with stakeholders across

different sectors pooling knowledge, experience and

resources, the Council can further enhance the relevance and

impact of its consumer protection efforts.

The Council maintains close liaison with the Commerce and
Economic Development Bureau, which oversees policy on
consumer protection. At the same time, the Council actively
builds a cooperative network with Government departments,
regulatory bodies, professional organisations, the academic
sector and social welfare agencies, deepening exchanges
and collaboration to better fulfil its consumer protection
mission. Over the past year, the Council further expanded
its partnerships in a systematic manner and continued to
review and optimise its collaboration models, with a focus on
consolidating resources to enhance overall effectiveness of its
work and realise synergies that amplify collective impact.
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Local Collaboration

Forging Strategic Partnership for Synergistic Impact
REEWE RIUERIBEME

A EE

Members and staff of the Council collectively serve on close to 50 public advisory Zﬁégﬁﬂﬁﬁz; S 2T 50 BAAREEARNA
committees, providing views from the consumer perspective on a wide range of ;cg OHEEAERSEHERENBERR
consumption-related issues and policies. Scopes covered include fair competition HER  WMEBAFEHRINERFE  SRARE

and trade practices, financial and insurance services, public health and food safety, Eﬁf% CARBEMRRER B DUREED

telecommunications, residential properties and transport.

Signing of MOU with VTC

HENRIBEHE

BRI % E S E s i%

To address service challenges arising from the development of the diverse economy, REIELTITERBETRNWRE S NgHE
the Council and the Vocational Training Council (VTC) signed a Memorandum of B (BIIR) N2026FE3 8 18 HEE
Understanding (MOU) on 18 March 2026.The partnership aims to strengthen BIER TS BFESATEEE > BEIER
talent development, support the industry in enhancing service quality and A RSB R NIRRT - W{EEHE R
complaint-handling capabilities, thereby promoting consumer rights and contributing FTREEREINERE -

to the sustainable development of Hong Kong's economy.

HEEHE HEAERERBEEEEERNT

Consumer education has long been integral to the Council's consumer protection EBARAI D - RREFEHEAES "TEX+HF .,
work. Anchored in the core values of “professionalism + education”, the i ORE » BEIRA SR BT EEIZIA
collaboration represents a shared vision to deepen cooperation in professional HEBRBEERMBENLRRES  YEFEAS
training and public service, while marking a strategic extension of the Council's Eﬁ%%iﬁgﬁ/\ji B EIRMEIELE M - R
efforts in consumer education and talent development. K ZKH#T_E%;%A{/E%E%J:}T%E HETE LR

BELEEI  EHBERBLEXEIE—F
Building on this partnership, the Council will continue to advance corporate RERS ?éf}ébmﬂxﬁzﬁ.% EBEERRENEER
training initiatives for the retail and service sectors. By further integrating B EFASBHIASEREEEE -

consumer education with professional training, the collaboration will create
synergies, foster a healthier consumer environment, and generate long-term value
for Hong Kong society.

4 Key Areas of the MOU &1EfESE 4 XES

The Council and VTC will jointly organise professional training programmes, The Council will offer internship opportunities to VTC
incorporating the Council's real-life complaint cases and professional Higher Diploma students, enabling them to apply their
complaint-handling experience into course content. These programmes learning in a real workplace setting while deepening
aim to enhance complaint-handling skills among service practitioners, their understanding of the importance of consumer
deepening their understanding of consumer rights and responsibilities, and protection and broadening their horizons.

improving the customer experience.
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VTC will provide professional advisory support to the Council's VTC will support the Council through a range of training
product tests and research studies. Various topics of mutual opportunities, including trainings on emerging technologies such
interest will be covered, such as consumer goods, health and as cybersecurity and Artificial Intelligence, further strengthening
other related services. This will help ensure such projects remain the Council's professional knowledge and capabilities.

closely aligned with professional industry standards and keep
abreast of the latest developments.
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Witnessed by Mr Clement Chan, Chairman of the Council (back row, right), and Mr Jeffrey
Lam, Chairman of VTC (back row, left), the MoU was signed by Dr Alaina Shum, Chief
Executive of the Council (front row, right), and Mr Donald Tong, Executive Director of VTC
(front row, left).
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Collaboration with HKMA to Foster Credit Card Financial
Literacy Among Vulnerable Communities

The Council and the Hong Kong Monetary Authority (HKMA) jointly developed
a credit card-themed Virtual Reality (VR) simulation game. Through an immersive
experience, the game helps students with special educational needs and senior
citizens enhance their awareness of related scams and develop the proper attitude
towards consumption using credit cards.

The Council is also a supporting organisation of the Anti-Scam Consumer
Protection Charter 2.0 and will continue to uphold its mission of consumer
education and consumer protection by enhancing public awareness of fraud
prevention and consumers' ability to protect themselves. The Charter was launched
by the HKMA in collaboration with the Hong Kong Association of Banks in 2024 to
assist the public in guarding against credit card scams and other digital frauds.

HEERBFEEBBURERAFTIEY
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Read more about the VR simulation game in the chapter “Empowering Target Segments Through Education” (p.66).

HEI VR BAEEEBERFERNT - FAEATHR "HEHE RABGHEHRERN, (F66H)—H-

Signing the Do)’s “Mediate First” Pledge

The Department of Justice (Do)) launched the “Mediate First” Pledge campaign in
2009 to encourage the use of mediation as a means of dispute resolution. As one
of the supporting organisations, the Council has actively supported the initiative by
advocating mediation as a means of fostering rational dialogue and helping parties
resolve disputes in a more efficient and pragmatic manner, thereby strengthening
consumer protection.

At the biennial “Mediate First” Pledge Event held on 9 May 2025, the Council's
then-Acting Chief Executive, Mr Francis Ho Ying-foo, was invited to speak at
the panel “Dispute Resolution for All: Government and Community Efforts in
Mediation”. He shared insights on consumer complaint trends, the Council's
complaint-handling experience and successful case examples. Through exchanges
with Government and community partners, the Council further strengthened
collaboration in the field of mediation, generated synergies, advanced diversified and
sustainable mechanisms for resolving consumer disputes, and contributed to building

a fairer and more resilient consumer environment.

N
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Thematic Exchange on Silver Economy

The Council proactively engages with different sectors on consumer issues
affecting senior citizens, working together to promote the healthy development
of the silver consumer market. In May 2025, the then-Acting Chief Executive
of the Council, Mr Francis Ho Ying-foo, was invited by the Hong Kong Quality
Assurance Agency (HKQAA) to deliver a keynote speech titled “Co-creating an
Age-friendly Consumer Environment” at the “International Sustainability Forum
- Hong Kong 2025". He shared findings from the Council's survey on elderly
consumer behaviour, highlighted potential market opportunities arising from the
silver economy, while also advocating businesses to closely consider and cater for
the needs of senior consumers when providing products or services.

Invited to participate in the “Gerontech and Innovation Expo cum Summit 2025
— Silver Summit” held on 21 November 2025, the Council sent a representative
to deliver a presentation titled “Challenges and Opportunities on Age-Friendly
Consumption Trends” which analysed the diverse challenges faced by seniors in the
local consumer market to approximately 160 physical and virtual attendees, and
also facilitated exchanges with guest speakers in a plenary session on issues such
as silver financial and security arrangements, retirement planning, etc., with a shared
goal of fostering an age-friendly consumer marketplace.

Furthermore, the Hong Kong Housing Society (HKHS) republished selected
CHOICE articles relating to elderly consumption issues on its age-friendly home
living website “HKHS Senior Connect”. This helped extend the Council's reach to
HKHS' senior consumers, maximised cross-platform collaborative synergies, and
strengthened consumer education and protection at the community level.

Moving forward, the Council will explore the possibility of integrating online
and offline channels and working alongside various stakeholders to disseminate
important information on the “Smart Seniors” Consumer eHub within the
community, further expanding its service coverage.

g

Forging Strategic Partnership for Synergistic Impact
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STRENGTHENING

ek

Safeguarding consumer rights and enhancing the public’s self-protection
capabilities is not a mission one can achieve alone. The Council recognises
that consumer protection has transcended geographical boundaries.
Only through continuous and deepened collaboration with partners in
the Mainland, across Asia and around the world can the challenges and
risks arising from cross-border consumption be effectively addressed.
To this end, the Council has strategically established an extensive and
well-structured collaboration network to facilitate two-way exchange of
consumer protection information and best practices regionally and globally.

To date, the Council has signed Memoranda of Understanding (MOU)
for collaboration with 36 consumer counterparts outside Hong Kong,
covering 30 provinces/municipalities across the Mainland, as well as Macau,
South Korea, Japan, Singapore, Thailand and Malaysia. The Council also
participates in the work of global bodies such as Consumers International,
the Organisation for Economic Co-operation and Development, and the
United Nations Conference on Trade and Development, promoting policy
exchange and collaboration at both regional and international levels.

As cross-boundary consumption and e-commerce become increasingly
prevalent, consumer behaviour and transaction models continue to
evolve, while the risks faced by consumers across different markets
grow ever more complex and diverse. In response, the Council focused
on strengthening ties with consumer organisations in the Mainland,
Macau and overseas during the year Through establishing more efficient
complaint referral and information exchange mechanisms, it sought to
reduce barriers arising from differences in language, location and laws and
regulations, thereby enhancing the efficiency and effectiveness of resolving
cross-boundary consumer disputes. Closer collaboration will help foster a
safer and more reassuring regional and global consumption environment,
providing more comprehensive protection for consumers.
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Strengthening Mainland and Global Collaboration for Consumer Protection

B R(LRA R RERE R

Deepening Collaboration and Integration with
the Mainland

During the year, the Council continued to strengthen exchanges and collaboration
with the China Consumers Association (CCA), the Guangdong Consumer Council
(GDCC) and consumer organisations across the Guangdong-Hong Kong-Macao
Greater Bay Area (GBA). As the first step, the Council joined hands with the
GDCC to deepen cooperation across 5 key areas, namely policy advocacy, research
initiatives, complaint handling, education, and publicity, with a view to further
strengthening consumer protection regionally.

Establishment of the Working Group on Cross-Border
Consumer Protection and E-Commerce Development

To address the rapid growth of cross-border online shopping and rising demand for
protection, the Council established the captioned Working Group in October 2025.
Chaired by Council Member the Hon Augustine Wong Ho-ming, the Working
Group brings together industry experts, including senior representatives from major
e-commerce and electronic payment platforms, leading Mainland social media
platforms, trade associations, and enterprises. The Working Group conducts in-depth
discussions on cross-boundary consumer complaint trends, formulation of relevant
standards, and industry best practices, with a view to continuously enhancing
consumer protection mechanisms for cross-boundary consumption.
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Participation in Drafting of GBA Standards

During the year, the Council officially joined the GDCC-led GBA Standards drafting
working group as one of its core members. The working group is developing 3 sets
of common standards, namely the Guidelines for Cross-Border After-Sales Service
of Consumer Goods, the Guidelines for Handling Cross-Border Consumption
Complaints, and the Glossary for Cross-Border Real Estate Transactions in the
Guangdong-Hong Kong-Macao Greater Bay Area. These standards aim to elevate
the standard and quality of cross-boundary consumer services within the GBA.

AENFAREXNMAEREHE
S0, BETFE R OREEAz— T

ERE, BETF
FZoEEY TER

EEBANNE CBEmBRERRBEER) (B
FEHERFRETEER) M (BERNEEE
RREBERSITEHR) ZIREERE  51R
FERERISIRBEE IRIFIREMAKF -

JHBEEZEES 2025-26 8

81



Guangdong-Hong Kong-Macao Greater Bay Area Consumer
Protection Meeting 2025

The Council's delegation, led by Chief Executive Dr Alaina Shum for the first
time, attended the captioned meeting held in Macau on 12 December 2025.
The meeting brought together representatives from the CCA and consumer
organisations in 11 cities (“9+2" cities) across the GBA to review key achievements
over the past year and exchange views on topics including the digital economy,
silver economy, promoting consumption integration in the GBA, and strengthening
cross-boundary consumer protection. These exchanges further strengthened the
foundation for regional collaboration.

During the meeting, the Council also introduced its newly established Working
Group on Cross-Border Consumer Protection and E-Commerce Development,
reaffirming its commitment to enhancing cross-boundary consumer rights
protection and promoting a fair and transparent e-commerce market, ushering in a
new era of secure and trustworthy cross-border consumption.
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MOU with Zhejiang Consumers Council (ZJCC)

To assist consumers in resolving disputes related to Mainland online shopping
platforms that are registered as businesses in Hong Kong, the Council signed
a MOU with the ZJCC on 28 July 2025. Under this agreement, a pilot “Tmall
Cross-border Consumption Service Station” was established to further standardise
the referral and follow-up processes for cross-boundary complaints, enhance the
efficiency of dispute resolution, and effectively safeguard the rights and interests
of consumers in both the Mainland and Hong Kong. Upon receiving relevant
complaints from Mainland consumers, and subject to the complainant's consent, the
Council would refer the cases through the Yuhang District Consumer Protection
Commission for follow-up by the service station.
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Strengthening Mainland and Global Collaboration for Consumer Protection
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“GBA 3:15 Gold Autumn Shopping Festival” Ceremony

Mr Francis Ho Ying-foo, then Deputy Chief Executive of the Council, attended
the launch ceremony of the 2025 public welfare campaign of the “GBA 3-15
Golden Autumn Shopping Festival” in Foshan, Guangdong on 16 September 2025.
Directed by the CCA, the event was jointly organised by the GDCC and the
Foshan Municipal Administration for Market Regulation, and hosted by the Foshan
Consumer Council.

“3+:15 World Consumer Rights Day” Event in Shenzhen

In response to the annual “World Consumer Rights Day” on 15 March, Mr Francis
Ho Ying-foo, then Deputy Chief Executive of the Council, attended a related
event on 12 March 2026 organised by the Shenzhen Consumer Council and
the Shenzhen Municipal Administration for Market Regulation under the theme
of "Quality Consumption for a Better Life”. Together with consumer organisations
from 13 cities in Guangdong Province and Macau, the Council jointly released
the Advocacy Statement on Building a Trustworthy Consumer Environment
in the Guangdong-Hong Kong-Macao Greater Bay Area to promote regional
collaboration in consumer protection. A booth was also set up at Shenzhen Book
Mall to introduce to Mainland consumers the Council's core work in safeguarding
consumer rights, as well as cross-boundary information exchange and complaint
referral mechanism and consumer tips.
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Visitations and Exchange Activities in the Mainland

During the year, the Council actively engaged with partner organisations in the
Mainland to enhance mutual understanding of consumer protection frameworks
and policies, and to strengthen cross-regional collaboration:

* Beijing

From 3 to 6 June 2025, the Council’s
Chairman led a delegation of senior executives
to Beijing to visit the CCA, the Beijing
Consumer Association, the Beijing Municipal
Administration for Market Regulation, and
the Chinese Academy of Inspection and
Quarantine.

* Guangdong Consumer Council

The Council's delegation visited the GDCC
on 10 October 2025 and met with the
Secretary-General of GDCC Yang Shuna,
along with representatives from the relevant
departments.

International and Regional Cooperation

MOU with the Federation of Malaysian Consumers
Associations (FOMCA)

As a partner country in the Belt and Road Initiative, Malaysia shares longstanding
cuftural, trade, and tourism connections with Hong Kong, while also being a travel
hotspot among Hong Kong people. In June 2025, the Council signed a MOU with
FOMCA to establish a cross-border information exchange and complaint referral
mechanism, strengthening collaboration in resolving cross-border consumer disputes.

Under the agreement, consumers involved in disputes with traders in the other
party’s territory may seek assistance from their local consumer body upon returning
to their place of residence. This exchange mechanism could eliminate past obstacles,
such as differences in language, geographical location, laws and regulations that have
left consumer complaints unresolved.
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Strengthening Mainland and Global Collaboration for Consumer Protection
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Visitation by Delegation from Indonesia

A 22-member delegation from the Republic of Indonesia, comprising members of
Commission VI of the House of Representatives, officials from the Ministry of Trade,
and Consulate General representatives, visited the Council on 26 August 2025.The
delegation was welcomed by the Council's Chairman, alongside the Chief Executive,
Deputy Chief Executive, and the Director team. Both sides exchanged valuable
insights on their respective consumer protection frameworks.
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Consumers International

During the year, the Council was a Board and Council Member of Consumers
International (Cl), a global federation championing consumer rights which comprises
over 200 organisations from more than 100 countries and regions worldwide.
Sharing a kindred vision, CI's mission is to work closely with its constituent member
organisations and to strengthen networks to protect, inform, give voice to, and
secure rights for consumers at regional and international levels.

World Consumer Rights Day 2026

On World Consumer Rights Day (WCRD) (15 March) each year, Cl brings
together the consumer movement to raise global awareness of consumer rights,
protection, and empowerment. In support of WCRD 2026 and its theme “Safe
Products, Confident Consumers”, the Council's then Deputy Chief Executive, Mr
Francis Ho Ying-foo spoke at the Cl's online
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global dialogues as a guest speaker. During
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the session titled "The Lived Consumer
Experience in Product Safety” held on
16 March 2026, he discussed various
product safety risks in today’'s consumption
environment, shared consumers’ real-life
experiences, and highlighted the emerging
challenges faced by consumers in Hong
Kong arising from online shopping and cross-
boundary consumption.

As part of WCRD 2026, the Council also published an article on Sustainable
Fashion in the March 2026 issue (#593) of CHOICE Magazine. Details of the
article are covered in the chapter “Promoting Sustainable Consumption” (p. 87).
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International Consumer Research & Testing

The Council has maintained close collaboration with International Consumer
Research and Testing (ICRT) and its member organisations over the years. During
the year, the Council published a total of 13 joint product comparative test reports
covering a vast variety of products, including electronic products, computer software,
children’s products, and kitchen appliances. These efforts aim to provide objective
and practical consumption information for different consumer groups, empowering
them to make informed choices and select products that best meet their needs.

Apart from joint product comparative testing, the Council also actively participates
in webinars organised by ICRT, exchanging experiences and insights with overseas
organisations on a wide range of consumer issues and professional topics. The
Council also regularly contributes to the development of joint testing programmes
and maintains close communication with technical teams to continuously enhance
testing methodologies and content, ensuring they remain responsive to the evolving

consumer landscape and better aligned with consumers' practical needs.

A New Milestone in Collaborative Partnerships

Looking ahead, the Council will continue to deepen collaboration with consumer
counterparts in the Mainland and across the globe. By fostering consensus among
consumer advocates and industry stakeholders, the Council will facilitate dialogue
on key and emerging consumer issues of regional and global significance, including
fairness and transparency in the e-commerce marketplace and sustainable
consumption, so as to collectively strengthen the protection of cross-border
consumer rights.
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Promoting Sustainable Consumption

SEET HERFEEE

PROMOTING SUSTAINABLE

CONSUMPTION

With the progressive implementation of waste reduction policies and
environmental initiatives in recent years, the city's awareness of sustainable
lifestyles has continued to grow. Consumers have also increasingly explored
and embraced sustainable practices in their daily consumption choices.
As global warming and climate change continue to intensify and bring
about far-reaching consequences, promoting sustainable development has
become a shared responsibility of society to ensure that the welfare of
the earth and current generation, as well as future generations are not
compromised.

Over the years, the Council has spared no effort in promoting sustainable
consumption. Through a four-pronged strategy, the Council actively
educates, facilitates and encourages consumers to make more informed
and responsible choices, while fully supporting and complementing the
Government's environmental initiatives to help make Hong Kong a more
liveable city.
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The Council’s 4-pronged strategy
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1 » Product testing, studies and surveys embedded » RESAE  MHRMBAEHINATFERE
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with sustainability elements and published in CHOICE
Magazine

2 » Periodic surveys to study consumer behaviours on > ETHREMEEEUREEETR

sustainable consumption

3 » Consumer education programmes to cultivate > BICHBERFEE  BEARRYHAIFEHE
consumer awareness = (:0]z2)zd
4 » Advocacy via Government and industry > [CIFEBRT M EREEH @ BRBERERNEER

consultations on sustainability regulations and policies
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Product Comparative Tests on Appliances and
Emerging Consumer Goods

The Council has consistently incorporated sustainability elements into its
comparative product tests, the results of which serve as important indicators
for selecting more eco-friendly and energy-efficient goods that benefit both the
environment and consumers’ pockets. As energy-saving and emerging products
become increasingly prevalent in the market, the Council continues to provide
timely practical information and purchasing advice through testing and research,
encouraging consumers to put sustainable consumption into practice in their
daily lives.
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Testing and research embedded with
sustainability elements
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Split-type Air Conditioners

To maintain a stable room temperature throughout the seasons, more air
conditioners are equipped with both cooling and heating functions. The Council
tested 12 models of “2 horsepower” inverter split-type air conditioners, 5 of which
were reverse cycle air conditioners (RCAC). Although all had Grade 1 energy
labels for both cooling and heating, the test results revealed that the actual energy
efficiency varied considerably.

Based on the Cooling Seasonal Performance Factor (CSPF), the model with the
highest cooling energy efficiency saved 27.4% more energy annually than the least
energy-efficient model in the same group. In terms of heating, upon comparing the
Heating Seasonal Performance Factor (HSPF) among the 5 RCACs, the model
with the highest HSPF was found to save 10% more energy than the one with
the lowest HSPF. In addition, the cooling capacity or heating capacity of 4 models
did not meet their claimed levels, though still within the tolerance range allowed
under the Mandatory Energy Efficiency Labelling Scheme. The Council anticipates
manufacturers to strengthen quality control and recommended the Electrical and
Mechanical Services Department to review current energy label grading standards,
which could motivate the industry to enhance the energy efficiency of their
products and introduce more energy-saving options to help consumers achieve
sustainable consumption.
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Air Fresheners

Air fresheners are commonly used to improve indoor air quality by creating a fresh
scent or masking unpleasant odours. However; they may contain volatile organic
compounds (VOC) and fragrance allergens which may cause skin allergies and
respiratory irritation. They may also worsen air quality by contributing to pollutants
such as ozone and smog.

The Council tested 18 air fresheners and found various types and levels of
fragrance allergens in all samples. 14 models contained 1 or more fragrance
allergens exceeding 0.01%, yet these substances were either not labelled or only
partially labelled, which was non-compliant with the requirement of US California
Cleaning Product Right to Know Act. Moreover, 2 models were detected with VOC
content exceeding the maximum limit under the Air Pollution Control (Volatile
Organic Compounds) Regulation in Hong Kong.

The Council reminded consumers, particularly households with children and
individuals with sensitive skin or respiratory conditions, to use such products with
caution. Meanwhile, manufacturers were urged to proactively improve product
formulations and enhance ingredient transparency to safeguard public health and
minimise environmental impact.
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Surveys and Studies on Environmental Services
and Issues

During the year, the Council conducted market surveys and feature studies to
examine emerging topics related to green living and sustainable consumption,
including the development of soon-to-expire food retail, and the environmental
impact of fast fashion. These initiatives aimed to help consumers make informed
choices when pursuing sustainable lifestyles, while also encouraging the industry to
improve practices, paving the way for promoting a more sustainable consumption
environment.

Survey on Soon-to-Expire Food

With food wise culture and environmental awareness on the rise, soon-to-expire
food has become increasingly prevalent in Hong Kong's retail market, offering
consumers a cost-saving and more sustainable choice. During the year, the Council
conducted a survey on soon-to-expire food, covering 3 major supermarket chains
and 2 specialty retail chains. The survey found that soon-to-expire food products
come in a wide variety, with snacks and dry goods being particularly popular. Prices
were generally lower than those of regular items, with discounts ranging from
around 5% to over 80%.

However, discrepancies were found between the expiry information displayed
on some price labels and that on the product packaging, which could mislead
consumers about the actual condition of the products. In addition, major
supermarkets often sell these items as part of general clearance sales, without clear
definition or central display, making it more difficult for consumers to identify them.
The Council recommended the trade to improve the definition and accuracy of
labelling for soon-to-expire food to facilitate informed consumer choices.

Sustainable Fashion

The rise of cross-border online shopping and fast fashion has accelerated the
cycle of rapid production and disposal of clothing, placing a heavy burden on the
environment. In 2024, global textile waste reached 120 million tonnes, while in
Hong Kong alone, approximately 400 tonnes of textiles were sent to landfills
daily. The Council published a feature article in the March 2026 issue of CHOICE
Magazine examining the environmental impact of fast fashion consumption patterns,
with the aim of raising consumer awareness of the concept of “sustainable fashion”.

The article introduced the global push towards sustainable fashion as a response
to environmental challenges, emphasising product durability, repairability and
recyclability. For instance, the European Union has taken the lead in legislating the
Ecodesign for Sustainable Products Regulation and introducing the Digital Product
Passport, with the goal of transforming the traditional “take-make-dispose” model
into a circular economy based on “reduce, reuse, recycle”.

The Council advised consumers to adopt more rational consumption practices
by paying attention to the durability of garments and, where possible, choosing
higher-quality materials when purchasing clothing. At the same time, extending the
lifespan of garments through repair, donation or participation in community recycling
programmes is encouraged. Furthermore, the Government and industry may

draw on international experience to enhance supply chain transparency and
improve recycling infrastructure, working together to support Hong Kong's
transition towards a more sustainable fashion ecosystem .
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Advocating Eco-consciousness via Public Consultations
Update of the Hong Kong Biodiversity Strategy and Action Plan
During the year, the Council responded to the Agriculture, Fisheries and
Conservation Department’s consultation on updating the Hong Kong Biodiversity
Strategy and Action Plan (BSAP). The Council welcomed the Government's initiative
to further promote biodiversity conservation and sustainable development in Hong
Kong through the updated BSAPR The Council recommended a range of measures
to empower consumers to make informed and biodiversity-friendly choices,
including:

» adopting biodiversity conservation criteria in eco-labelling schemes;

* measuring biodiversity footprints of consumer products;

* enhancing consumer access to biodiversity-friendly products;

* addressing biodiversity impacts of imported goods;

* combating greenwashing claims;

* enhancing corporate Environmental, Social and Governance (ESG) disclosures
relating to biodiversity; and

* promoting wildlife gardening in communities.

To further strengthen regional and international collaboration, the Council also
recommended that the Government consider addressing differences in regulatory
standards across jurisdictions, enhancing the monitoring of wildlife trading, and
promoting well-managed eco-tourism, so as to raise public awareness while avoiding
unnecessary impact on ecosystems.

Public Education on Sustainable Consumption

To enhance awareness of sustainable consumption (SC) among different audiences,
the Council systematically incorporated SC elements into various public education
initiatives targeting primary and secondary school students, as well as senior citizens,
helping participants cultivate concepts of rational consumption and green living.

A number of community talks and workshops were also organised on topics related
to SC, encouraging the public to make more environmentally responsible and
informed SC choices in daily life. Meanwhile, the Council has actively collaborated
with stakeholders to enrich the said programmes through thematic seminars, guided
tours, and visits to recycling facilities, thereby deepening and extending SC education
within the community.

Promoting Sustainable Consumption
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Details of the programmes are covered in the chapter “Empowering Target Segments Through Education” (p.66).
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The Council is extremely grateful to receive hundreds of messages of

support from CHOICE Magazine readers, followers of its social media AEEFHRFIELAFTRETRE  (EE)
channels and other sources each year, expressing thanks for the Council's R TEBEMH R TFEEEENEFERKER
consumer advice or efforts in complaints resolution. Awards from REAFHEEE  REAGR/HEERMER
authoritative bodies also give recognition to the Council's achievements AR BK 17 B S e A o RIS - RETIRRE
in various operational dimensions, such as governance, communications, B PTIR AV ARIE » TR A SR ERAK
public education and talent development. Apart from providing assurance BYLEE  BRERIEEER BHEE -
that the Council is meeting public expectations, these commendations and NBBE~ NATBRES - AGHKRENE
compliments are an invaluable boost for staffs morale and pride in their FHERHLME » §—FNEFRE—E
mission of protecting and empowering consumers in Hong Kong. RIEYRRNBEEAE THENEEM » RE

BYEBtTR  EETHIHEEZEHEERD
FRFAZEHEE B BRRELDNIEaERK

EE

10th Media Convergence Awards

The 10" Media Convergence Awards Ceremony

CHOICE Magazine was honoured to receive 3 accolades at
the captioned Awards:

Lifestyle and Infotainment (Overall)
Magazine (Website) — Bronze Award
Magazine (Overall) — Bronze Award

Organised by the Hong Kong Association of Interactive
Marketing, the Awards recognise excellence and innovation
in the digital transformation of Hong Kong's media landscape,
commending local media organisations for their effective
use of technology in delivering quality news and information
across platforms.
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The Ombudsman’s Awards 2025

Two staff members of the Council were awarded the
Ombudsman’s Awards in 2025, including Mr Edward Wan,
and Mr Wong Hon-wai, Managers of Complaints and Advice,
in recognition of their exceptional performance in customer
service and handling consumer complaints. The Council takes
great pride in having staff members receive this award for 13
consecutive years.
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HKMA Best Annual Reports Awards
2025

The Council’'s Annual Report 2023-24 was presented
with the “Excellence Award for Small Size Entries” at the
captioned Awards organised by the Hong Kong Management
Association (HKMA). This annual competition celebrates
exemplary standards in corporate reporting, including the
timely, accurate and well-presented communication of key
achievements and developments.
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Commendations and Compliments
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Yahoo HK Best Brand Awards 2025

The Council received the “Best Silver Consumer Education
Award” at the captioned Awards, which recognise
organisations that have built strong, lasting connections with
Hong Kong consumers and demonstrated meaningful market
influence amid an increasingly dynamic digital landscape. This
honour affirms the Council’s contributions to promoting
consumer education for the silver-haired community and
protecting their consumer rights .
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Words of Thanks

The Council deeply appreciates the positive feedback from partners and
stakeholders, as well as consumers and readers of CHOICE Magazine in recognition
of the professionalism of our staff. Positive sentiment from the audience of the
Council's various social media channels is also highly appreciated. Selected examples
are shown below:

(Note: The following messages from complainants have been edited to enhance
readability and comprehension)
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Case Highlight {EZXEZ}

The complainant, a senior consumer, purchased a
refrigerator for $4,180 from an electrical appliance
retailer; with delivery arranged to her residence. From
the outset, the refrigerator failed to cool properly and
emitted noise. 6 days after the purchase, the retailer
arranged on-site inspection by a technician, who
confirmed that the refrigerator was unable to cool due
to a refrigerant fault. However, neither the retailer nor
the brand's Hong Kong agent arranged for a return or
refund. The complainant therefore lodged a complaint
with the Council.
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Upon follow-up and conciliation by the Council's case manager with the local agent, the agent agreed to expedite the
handling of the case and ultimately arranged a full refund for the complainant through the retailer The complainant expressed
appreciation for the prompt follow-up by the Council's case manager and hotline staff.
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Commendations and Compliments
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Appendix 1

- Brgg—

Independent Auditor’s Report to the Members of

Consumer Council
(Established in Hong Kong under the Consumer Council Ordinance)

Opinion

We have audited the financial statements of Consumer Council (the
“Council”) set out on pages 99 to 132, which comprise the statement of
financial position as at 31 March 2026, and the statement of income and
expenditure, the statement of changes in funds and reserves and the
statement of cash flows for the year then ended, and notes to the financial
statements, including material accounting policy information.

In our opinion, the financial statements give a true and fair view of the
financial position of the Council as at 31 March 2026 and of its
financial performance and its cash flows for the year then ended in
accordance with HKFRS Accounting Standards as issued by the Hong
Kong Institute of Certified Public Accountants (“HKICPA”).

Basis for Opinion

We conducted our audit in accordance with Hong Kong Standards on
Auditing (“HKSAs”) issued by the HKICPA. Our responsibilities under
those standards are further described in the “Auditor's Responsibilities
for the Audit of the Financial Statements” section of our report. We are
independent of the Council in accordance with the HKICPA's Code of
Ethics for Professional Accountants (the “Code”), and we have fulfilled
our other ethical responsibilities in accordance with the Code. We
believe that the audit evidence we have obtained is sufficient and
appropriate to provide a basis for our opinion.

Other Information

The Members of the Council are responsible for the other information.
The other information comprises the information included in the
annual report but does not include the financial statements and our
auditor's report thereon.

Our opinion on the financial statements does not cover the other
information and we do not express any form of assurance conclusion
thereon.

In connection with our audit of the financial statements, our
responsibility is to read the other information and, in doing so,
consider whether the other information is materially inconsistent
with the financial statements or our knowledge obtained in the
audit or otherwise appears to be materially misstated.

If, based on the work we have performed, we conclude that there is a
material misstatement of this other information, we are required to
report that fact. We have nothing to report in this regard.
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Independent Auditor’s Report to the Members of

Consumer Council
(Established in Hong Kong under the Consumer Council Ordinance)

Responsibilities of the Council Members and Those Charged with
Governance for the Financial Statements

The Members of the Council are responsible for the preparation of
financial statements that give a true and fair view in accordance with
HKFRS Accounting Standards as issued by the HKICPA, and for such
internal control as the Members determine is necessary to enable the
preparation of financial statements that are free from material
misstatement, whether due to fraud or error.

In preparing the financial statements, the Members are responsible for
assessing the Council's ability to continue as a going concern, disclosing,
as applicable, matters related to going concern and using the going
concern basis of accounting unless the Members either intend to
liquidate the Council or to cease operations, or have no realistic
alternative but to do so.

The Members of the Council are assisted by the Audit Committee in
discharging their responsibilities for overseeing the Council's financial
reporting process.

Auditor's Responsibilities for the Audit of the Financial Statements

Our objectives are to obtain reasonable assurance about whether the
financial statements as a whole are free from material misstatement,
whether due to fraud or error, and to issue an auditor's report that
includes our opinion. This report is made solely to you, as a body, and
for no other purpose. We do not assume responsibility towards or
accept liability to any other person for the contents of this report.

Reasonable assurance is a high level of assurance, but is not a guarantee
that an audit conducted in accordance with HKSAs will always detect a
material misstatement when it exists. Misstatements can arise from
fraud or error and are considered material if, individually or in the
aggregate, they could reasonably be expected to influence the
economic decisions of users taken on the basis of these financial
statements.

As part of an audit in accordance with HKSAs, we exercise professional
judgement and maintain professional skepticism throughout the audit.
We also:

- Identify and assess the risks of material misstatement of the
financial statements, whether due to fraud or error, design and
perform audit procedures responsive to those risks, and obtain
audit evidence that is sufficient and appropriate to provide a basis
for our opinion. The risk of not detecting a material misstatement
resulting from fraud is higher than for one resulting from error, as
fraud may involve collusion, forgery, intentional omissions,
misrepresentations, or the override of internal control.

- Obtain an understanding of internal control relevant to the audit
in order to design audit procedures that are appropriate in the
circumstances, but not for the purpose of expressing an opinion on
the effectiveness of the Council's internal control.

Financial Statements
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Appendix 1 - fff$§—

Independent Auditor’s Report to the Members of

Consumer Council
(Established in Hong Kong under the Consumer Council Ordinance)

Auditor's Responsibilities for the Audit of the Financial Statements
(Continued)

- Evaluate the appropriateness of accounting policies used and the
reasonableness of accounting estimates and related disclosures
made by the Members.

- Conclude on the appropriateness of the Members' use of the going
concern basis of accounting and, based on the audit evidence
obtained, whether a material uncertainty exists related to events
or conditions that may cast significant doubt on the Council's
ability to continue as a going concern. If we conclude that a
material uncertainty exists, we are required to draw attention in
our auditor's report to the related disclosures in the financial
statements or, if such disclosures are inadequate, to modify our
opinion. Our conclusions are based on the audit evidence obtained
up to the date of our auditor's report. However, future events or
conditions may cause the Council to cease to continue as a going
concern.

- Evaluate the overall presentation, structure and content of the
financial statements, including the disclosures, and whether the
financial statements represent the underlying transactions and
events in a manner that achieves fair presentation.

We communicate with the Audit Committee regarding, among other
matters, the planned scope and timing of the audit and significant audit
findings, including any significant deficiencies in internal control that
we identify during our audit.

Baker Tilly Hong Kong Limited
Certified Public Accountants
Hong Kong, 30 July 2026

Tong Wai Hang
Practising Certificate number: P06231
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Consumer Council J¥EEHZES

Statement of Income and Expenditure Y7 &5 5.3
For the year ended 31 March 2026 B2 —E_ NFE=HA=+—HIFFE

(Expressed in Hong Kong dollars) ( LIEITTER)

FsHRE

Financial Statements

Income

Government subvention
Non-recurrent projects subventions
Sales of CHOICE magazine
Administrative service income
Interest on bank deposits

Sundry income

Less:

Expenditure

Staff costs

Non-recurrent projects expenses

Testing and research

Office accommodation and related expenses
Depreciation for property, plant and equipment
Depreciation for right-of-use assets

Loss on disposal of property, plant and equipment
Production and marketing cost of CHOICE magazine
Repairs and maintenances

IT related services

Consumer international membership fees
Consumer education

Publicity and public relations

Consumer protection studies

International conferences and duty visits
Auditor's remuneration

Legal and professional fees

Council member expenses

Interest expenses on lease liabilities

Other administrative expenses

Surplus/(deficit) for the year

Notes

bE=s

A

BURF K

FEELH I H 5K 5
e CEEED) AT 6
TTBURABUA 22
RTINS

FETAUA

o

Y

BTRA 7
R H MEIEE 8
BEFIRTZE
YRR AR R

YIZE - BB RR MR EE
{EREEENTTE 10

REVIZE - MRS R E IR
(EEE) AR Rt EE 6
el R

BRI AR AR

B HEER g B g
HBEEHE

EEAR

(R H B ERE LS

BRE e RN

Gl

SRR SEL

ZEGLZEMY
FEAEME S 21
HoAth T

o

FERES/ (BER)

2026 2025
TETRNE TETHFE
HKS HKS

AT AT
140,363,000 138,988,608
13,002,422 14,408,357
871 858,066

920,210 992,435
2,130,330 2,924,690
302,844 199,058
156,719,677 158,371,214
105,634,461 107,189,055
8,082,527 8,799,057
6,140,097 8,388,814
4,180,706 4,928,907
10,528,767 10,586,490
1,975,758 2,779,218
215,942 -
1,066,288 1,656,090
1,508,656 1,900,391
2,071,122 4,328,401
596,537 575,274
2,359,260 1,143,985
809,492 1,396,463
1,170,366 862,960
155,759 67,052
207,500 205,000
262,704 2,416,014
20,400 20,800
255,231 441,306
2,429,832 3,740,053
149,671,405 161,425,330
7,048,272 (3,054,116)

The notes on pages 105 to 132 form part of the financial statements. #{iA551055 £ 55132 AT FS BV E 05 -
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Appendix 1 - fff$§—

Consumer Council J¥EEHZES

Statement of Financial Position B B AR

As at 31 March 2026 R B - ANFE=H=+—H
(Expressed in Hong Kong dollars) ( LIEITTER)

Non-current assets
Property, plant and equipment
Right-of-use assets

Current assets

Account receivables, deposits and prepayments
Advances to staffs

Amount due from Consumer Legal Action Fund
Bank balances and cash

Current liabilities

Account payables and accrued expenses
Provision for untaken leaves
Subventions received in advance

Lease liabilities

Net current assets

Total assets less current liabilities
Non-current liabilities

Lease liabilities

Provision for restoration cost
Subventions received in advance

NET ASSETS
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YIS ~ 1Es RSt
[EHEERE
RENEE

FEWTIRRK ~ 2 K PR
FEftT B THITHIGR
THEE TR S H FEGOH
SRITEEER MR

FEIAR
FERIRRK R s T2
RIBEUZ A Fr R
TeUHEK

HEAH

BEGERRBAMA
FERBIAR
HEAR

TR A
THUEK

Notes

=3

10

11
11
11
12

13

14
15

15

14

2026 2025
TERINE ZETHF
HKS HKS

BT BT
79,348,757 74,082,914
3,400,983 5,376,741
82,749,740 79,459,655
2,833,163 3,086,648
22,980 17,119
920,210 992,435
106,989,667 96,571,842

110,766,020 100,668,044
9,781,794 10,900,807
5,057,962 5,855,240
72,070,880 62,617,901

1,960,718 1,849,769
88,871,354 81,223,717
21,894,666 19,444,327

104,644,406 98,903,982

1,583,284 3,544,001

400,000 400,000
5,089,826 4,436,957
7,073,110 8,380,958
97,571,296 90,523,024




Consumer Council J¥EEHZES
Statement of Financial Position EA %R

As at 31 March 2026 (Continued) R B ANE=HA=+—H (&)
(Expressed in Hong Kong dollars) ( DIEITTER)

Financial Statements BA#§R%

2026 2025

Notes TETNE ECAAFE

BffeE HKS HKS

Represented by: e

Leasehold property control account THE YIS HIETE 16 48,868,912 52,397,398
Equipment control account B 17 2,165,510 3,628,807
Designated fund for approved projects WMAETEH 2 R ER S 18 15,162,224 15,486,352
General fund — e 31,374,650 19,010,467
97,571,296 90,523,024

The financial statements on pages 99 to 132 were approved and authorised for issue by the Members of Consumer Council on 30

July 2026 and are signed on its behalf by:

NS 99 HES 132 AU BHRCN “ZEAFCH = FHENEELZ R GR BAUEIRESR M > WHITAREE -

Dr. Alaina Shum

I iy
Chief Executive

G

The notes on pages 105 to 132 form part of the financial statements. #{iA551055 £ 55132 F AT FS =V E 5 -
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Appendix 1 - fff$§—

Consumer Council J¥EEHZES

Statement of Changes in Funds and Reserves E:& K fEHEEI%R

For the year ended 31 March 2026 B, E — B~ ANE=H=+—HIFFEE

(Expressed in Hong Kong dollars) ( DAFETERT)

At 1 April 2024 PR EB - JUEHE—H
Deficit for the year REERR

Current year addition  ZS4F B I<54H
Current year utilisation A4FE[E{H F4%H

At 31 March2025and1 R-B_HAF=H=+—H

April 2025 K_ZEB_HEWHA—H
Surplus for the year REFERI AR
Current year addition AR B I

Current year utilisation AL 3

At 31 March 2026 KRB NE=H=+—
H

Leasehold Designated
property Equipment fund for
control control approved General
account account projects fund
HEYE xffi AHEZ —fi% Total
IR SIS feEHE e =i
HKS HKS HKS HKS HKS
T T AT T T
(Note 16) (Note 17) (Note 18)
(Mst1e)  (FfFEE17) g5k 18)
42,532,861 1,663,779 29,323,959 20,056,541 93,577,140
- - - (3,054,116)  (3,054,116)
13,101,002 3,706,320 11,487,982 (28,295,304) -
(3,236,465)  (1,741,292) (25,325,589) 30,303,346 -
52,397,398 3,628,807 15,486,352 19,010,467 90,523,024
- - - 7,048,272 7,048,272
133,800 393,390 - (527,190) -
(3,662,286)  (1,856,687) (324,128) 5,843,101 -
48,868,912 2,165,510 15,162,224 31,374,650 97,571,296

The notes on pages 105 to 132 form part of the financial statements. #{iA551055 £ 55132 F AT F R AT E 5 -

102 Consumer Council 2025-26 Annual Report



Consumer Council }¥&EHZES

Statement of Cash Flows & REE

For the year ended 31 March 2026 B, Z — B~ NF=H=+—HIFEE
(Expressed in Hong Kong dollars) ( AFSTTHER)

Financial Statements

FsHRE

Operating activities

Surplus/(Deficit) for the year

Adjustments for:
Subventions utilisation on property, plant and

equipment

Interest expenses on lease liabilities
Depreciation of property, plant and equipment
Depreciation of right-of-use assets
Loss on disposal of property, plant and equipment
Gain on lease modification
Interest income

Operating gain before working capital changes

Decrease in account receivables, deposits and
prepayments

(Increase)/Decrease in advances to staffs

Decrease in amount due from Consumer Legal
Action Fund
Decrease in subventions to be claimed
Decrease in subscriptions received in advance
Decrease in account payables and
accrued expenses
Decrease in provision for untaken leaves

Net cash generated from operating activities

Investing activities

Purchase of property, plant and equipment

Placement in time deposits with original maturity
over three months

Withdrawal of time deposits with original maturity
over three months

Interest received

Net cash used in investing activities

BEE

REEERER (51R)

HLEL I H A H S

VISE ~ R B 2 Bk

THE S EF R

Ve ~ tas SR Vi
EREE AT EE

FREPIE - Pas e FrIRR
(EaegiEtblem

FEWA
BELASBER LB kG

FEWSOMR R ~ e s B PR RO 2Z 5
b

R T B TR (Y
DN s

TH B R RA S 2 Y FEUGRR I 2 UK
b

RPERHUE b

TRUGET R B 2 B

R R e 2V
R Z A e B 2 e

REBEES S REBE

e )
WY - s KR

FERU B i = (8
f7Ak

SRR R = (6
fEak

B

ARREESZREFE

Notes

(b=

21

2026 2025
BN SETE
HKS HKS

BT BT
7,048,272 (3,054,116)
(4,919,895) (5,609,300)
255,231 441,306
10,528,767 10,586,490
1,975,758 2,779,218
215,942 -

- (382,542)
(2,130,330) (2,924,690)
12,973,745 1,836,366
182,196 855,265
(5,861) 1,026
72,225 149,957

- 5,375,425

- (608,118)
(1,119,013) (3,506,049)
(797,278) (560,047)
11,306,014 3,543,825
(16,010,552) (17,859,286)
(75,300,000) (70,000,000)
85,000,000 61,500,000
2,201,619 3,267,563
(4,108,933) (23,091,723)
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Consumer Council ¥ EEE S

Statement of Cash Flows Bl &R B3

For the year ended 31 March 2026 (Continued) {2 B - NE=H=+—HIFEE (&)
(Expressed in Hong Kong dollars) ( LUHETHETR)

Financing activities

Subventions utilised for non-recurrent projects
Subventions received for non-recurrent projects
Repayment of principal portion of lease liabilities
Interest paid for lease liabilities

Net cash generated from financing activities

Net increase/ (decrease) in cash and cash
equivalents

Cash and cash equivalents at beginning of the year

Cash and cash equivalents at end of the year

RIEIEEY

FIRIERCH I H 2 8K
FREEH T B BT 2 #50
HEHERAZ AT
TATHEREZFE

BB 2B S0P

e MRS FEYHFRZ
B0/ (V)

REFY 2 REREEEEY
REFEZREFHEEEY

Notes

(b=

21

2026 2025
SEINE SEDRAE
HKS HKS

BT BT
(8,082,527) (8,799,057)
23,108,270 22,143,346
(1,849,768) (2,435,802)
(255,231) (441,306)
12,920,744 10,467,181
20,117,825 (9,080,717)
51,571,842 60,652,559
71,689,667 51,571,842

The notes on pages 105 to 132 form part of the financial statements. #5105 H & 55132 H VT EERE R A RS e iy E B oy -
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Consumer Council }¥&EHZES
Notes to the Financial Statements Bf FEE =M

For the year ended 31 March 2026 2~ B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

1.

(a)

OBJECTIVES AND OPERATION OF THE COUNCIL

The Consumer Council (the “Council”) is a body corporate
with perpetual succession established under the Consumer
Council Ordinance 1977 (Chapter 216, Laws of Hong Kong) for
the purpose of protecting and promoting the interests of
consumers of goods, immovable property and services. It is
mainly funded by Government subventions. The Council is
also appointed as trustee for the Consumer Legal Action Fund
under a Deed of Trust for the purpose of offering financial
assistance to consumers in seeking legal redress, remedies
and protection.

The address of the registered office and principal place of
operation of the Council is 22nd Floor, K. Wah Centre, 191
Java Road, North Point, Hong Kong.

The Council is exempted from profits tax under the provision
of section 87 of the Inland Revenue Ordinance.

The financial statements are presented in Hong Kong dollars,
which is also the functional currency of the Council.

APPLICATION OF NEW AND AMENDMENTS TO HKFRS
ACCOUNTING STANDARDS

Amendments to an HKFRS Accounting Standards that are
mandatorily effective for the current year

In the current year, the Council has applied the following
amendments to HKFRS Accounting Standards as issued by the
Hong Kong Institute of Certified Public Accountants
(“HKICPA”) for the first time, which are mandatorily effective
for the Council’s annual period beginning on 1 April 2025 for
the preparation of the financial statements:

Amendments to HKAS 21 Lack of Exchangeability

The application of the amendments to this HKFRS Accounting
Standard in the current year has had no material impact on
the Council’s financial position and performance for the
current or prior years and/or on the disclosures set out in
these financial statements.

()

FsHRE

Financial Statements
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Consu

mer Council }YEEZTEE

Notes to the Financial Statements (Continued) ff&EREHT=: (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

2.

(b)

APPLICATION OF NEW AND AMENDMENTS TO HKFRS 2. JEF#FIR R BT (FHRUBHEHEL) gt

ACCOUNTING STANDARDS (CONTINUED)

New and amendments to HKFRS Accounting Standards in
issue but not yet effective

The Council has not early applied the following new and
amendments to HKFRS Accounting Standards that have been
issued but are not yet effective:

Amendments to HKFRS 9
and HKFRS 7

Amendments to the Classification
and Measurement of Financial
Instruments?

Amendments to HKFRS 9
and HKFRS 7

Contracts Referencing Nature -
Dependent Electricity?

Amendments to HKFRS
10 and HKAS 28

Sale or Contribution of Assets
between an Investor and its
Associate or Joint Venture!

Amendments to HKAS 21 Translation to a Hyperinflationary
Presentation Currency?
Amendments to HKFRS

Accounting Standards

Annual Improvements to HKFRS
Accounting Standards — Volume
11?2

Presentation and Disclosure in
Financial Statements?

HKFRS 18

! Effective for annual periods beginning on or after a date to be
determined.

2 Effective for annual periods beginning on or after 1 January
2026.

3 Effective for annual periods beginning on or after 1 January
2027.

Except for the new HKFRS Accounting Standards mentioned
below, the Members of the Council anticipate that the
application of all these new and amendments to HKFRS
Accounting Standards will have no material impact on the
financial statements in the foreseeable future.

HKFRS 18
Statements”

“Presentation and Disclosure in Financial
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Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 Z;,Z —E _ NHFE=

(Expressed in Hong Kong dollars)

2.

(b)

3.1

3.2

(a)

(LUETTRR)

APPLICATION OF NEW AND AMENDMENTS TO HKFRS
ACCOUNTING STANDARDS (CONTINUED)

New and amendments to HKFRS Accounting Standards in
issue but not yet effective (Continued)

HKFRS 18 “Presentation and Disclosure in Financial
Statements”, which sets out requirements on presentation
and disclosures in financial statements, will replace HKAS 1
“Presentation of Financial Statements”. This new HKFRS
Accounting Standard, while carrying forward many of the
requirements in HKAS 1, introduces new requirements to
present specified categories and defined subtotals in the
statement of profit or loss; provide disclosures on
management-defined performance measures in the notes to
the financial statements and improve aggregation and
disaggregation of information to be disclosed in the financial
statements. In addition, some HKAS 1 paragraphs have been
moved to HKAS 8 “Accounting Policies, Changes in
Accounting Estimates and Errors” and HKFRS 7 “Financial
Instruments: Disclosure”. Minor amendments to HKAS 7
“Statement of Cash Flows” and HKAS 33 “Earnings per Share”
are also made.

HKFRS 18, and amendments to other standards, will be
effective for annual periods beginning on or after 1 January
2027, with early application permitted. The application of the
new standard is expected to affect the presentation of the
statement of profit or loss and disclosures in the future
financial statements. The Council in the process of assessing
the detailed impact of HKFRS 18 on the Council’s financial
statements.

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND
MATERIAL ACCOUNTING POLICY INFORMATION

Basis of preparation of financial statements

The financial statements have been prepared in accordance
with HKFRS Accounting Standards as issued by HKICPA. These
financial statements have been prepared on a basis consistent
with the accounting policies in the 2025 financial statements.

The financial statements have been prepared on the historical
cost basis. Historical cost is generally based on the fair value
of the consideration given in exchange for goods or services
at the date of transaction.

Material accounting policies

Revenue from contracts with customers within HKFRS 15

The Council recognises revenue when (or as) a performance
obligation is satisfied, i.e. when "control" of the goods or
services underlying the particular performance obligation is
transferred to the customer.

A performance obligation represents a good or service (or a
bundle of goods or services) that is distinct or a series of
distinct goods or services that are substantially the same.

(Z)

3.1

3.2

(H)
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Appendix 1 - fff$§—

Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

3.2

(a)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND
MATERIAL ACCOUNTING POLICY INFORMATION
(CONTINUED)

Material accounting policies (Continued)

Revenue from contracts with customers within HKFRS 15
(Continued)

Control is transferred over time and revenue is recognised
over time by reference to the progress towards complete
satisfaction of the relevant performance obligation if one of
the following criteria is met:

. the customer simultaneously receives and consumes
the benefits provided by the Council's performance as
the Council performs;

. the Council's performance creates or enhances an
asset that the customer controls as the Council
performs; or

. the Council's performance does not create an asset
with an alternative use to the Council and the Council
has an enforceable right to payment for performance
completed to date.

Otherwise, revenue is recognised at a point in time when the
customer obtains control of the distinct good or service.

(i) Government subventions

Government subventions for recurrent projects are
recognised when funds are appropriated by the Government.

Government subventions for non-recurrent projects are
recognised as income over the periods necessary to match
with the related costs which the subventions are intended to
compensate on a systematic basis.

(i) Capital contribution
Contribution of cash and capital assets by the Government of
the Hong Kong Special Administrative Region (the "HKSAR")

are accounted for as capital contribution and recognised in
the appropriate funds and reserves account.

(iii) Sales of product

Sales of CHOICE magazine is recognised at a pointin time when
the magazine is delivered to the customer.

(iv) Service income

Service income from administrative services is
recognised over time when services are rendered.
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Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

3.2

(b)

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND
MATERIAL  ACCOUNTING  POLICY  INFORMATION
(CONTINUED)

Material accounting policies (Continued)

Property, plant and equipment

Property, plant and equipment are stated in the statement of
financial position at cost less subsequent accumulated
depreciation and subsequent accumulated impairment
losses, if any.

Assets in the course of development for production supply or
administrative purposes are carried at cost less any
impairment loss. Costs include professional fees capitalised in
accordance with the Council's accounting policy. Such assets
are classified to the appropriate categories of property, plant
and equipment when completed and ready for intended use.

Depreciation is recognised so as to write off the cost of assets,
less their residual values over their estimated useful lives,
using the straight-line method. The estimated useful lives,
residual values and depreciation method are reviewed at the
end of each reporting period, with the effect of any changes
in estimate accounted for on a prospective basis.

An item of property, plant and equipment is derecognised
upon disposal or when no future economic benefits are
expected to arise from the continued use of the asset. Any
gain or loss arising on the disposal or retirement of an item of
property, plant and equipment is determined as the
difference between the sales proceeds and the carrying
amount of the asset and is recognised in statement of the
income and expenditure.

Financial instruments

Financial assets and financial liabilities are recognised when
and only when the Council becomes a party to the contractual
provisions instruments and on a trade date basis.

Financial assets and financial liabilities are initially measured
at fair value except for trade receivables arising from
contracts with customers which are initially measured in
accordance with HKFRS 15 “Revenue from Contracts with
Customers” ("HKFRS 15"). Transaction costs that are directly
attributable to the acquisition or issue of financial assets and
financial liabilities (other than financial assets or financial
liabilities at fair value through profit or loss ("FVTPL")) are
added to or deducted from the fair value of the financial
assets or financial liabilities, as appropriate, on initial
recognition. Transaction costs directly attributable to the
acquisition of the financial assets or financial liabilities at
FVTPL are recognised immediately in the statement of income
and expenditure.

3.

3.2

(Z)
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Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

3.2

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND
MATERIAL  ACCOUNTING  POLICY  INFORMATION
(CONTINUED)

Material accounting policies (Continued)

Financial instruments (Continued)

The effective interest method is a method of calculating the
amortised cost of a financial asset or financial liability and of
allocating interest income and interest expense over the
relevant period. The effective interest rate is the rate that
exactly discounts estimated future cash receipts and
payments (including all fees and points paid or received that
form an integral part of the effective interest rate, transaction
costs and other premiums or discounts) through the expected
life of the financial asset or financial liability, or, where
appropriate, a shorter period, to the net carrying amount on
initial recognition.

Financial assets

Classification and subsequent measurement of financial
assets

Financial assets that meet the following conditions and are
not designated as at FVTPL subsequently measured at
amortised cost:

. the financial asset is held within a business model
whose objective is to collect contractual cash flows; and

° the contractual terms give rise on specified dates to
cash flows that are solely payments of principal and
interest on the principal amount outstanding.

The Council’s financial assets at amortised cost include
account receivables, advances to staffs, amount due from
Consumer Legal Action Fund, subvention to be claimed and
bank balances.

Interest income from financial assets

Interest income is recognised using the effective interest
method for financial assets measured subsequently at
amortised cost. Interest income is calculated by applying the
effective interest rate to the gross carrying amount of a
financial asset, except for financial assets that have
subsequently become credit-impaired (see below). For
financial assets that have subsequently become credit-
impaired, interest income is recognised by applying the
effective interest rate to the amortised cost of the financial
asset from the next reporting period. If the credit risk on the
credit-impaired financial instrument improves so that the
financial asset is no longer credit-impaired, interest income is
recognised by applying the effective interest rate to the gross
carrying amount of the financial asset from the beginning of
the reporting period following the determination that the
asset is no longer credit impaired.
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Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

3.2

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND 3.

MATERIAL
(CONTINUED)

ACCOUNTING POLICY INFORMATION

Material accounting policies (Continued)

Financial instruments (Continued)

Financial assets (Continued)

Impairment of financial assets

The Council performs impairment assessment under
expected credit loss ("ECL") on financial assets which are
subject to impairment assessment under HKFRS 9 “Financial
Instruments” ("HKFRS 9") (including account receivables,
advances to staffs, amount due from Consumer Legal Action
Fund, subvention to be claimed and bank balances). The
amount of ECL is updated at each reporting date to reflect
changes in credit risk since initial recognition.

Lifetime ECL represents the ECL that will result from all
possible default events over the expected life of the relevant
instrument. In contrast, 12-month ECL represents the portion
of lifetime ECL that is expected to result from default events
that are possible within 12 months after the reporting date.
Assessments are done based on the Council's historical credit
loss experience, adjusted for factors that are specific to the
debtors, general economic conditions and an assessment of
both the current conditions at the reporting date as well as
the forecast of future conditions.

The ECL on these assets are assessed collectively using a
provision matrix with appropriate groupings.

For all other instruments, the Council measures the loss
allowance equal to 12-month ECL, unless when there has
been a significant increase in credit risk since initial
recognition, in which case the Council recognises lifetime ECL.
The assessment of whether lifetime ECL should be recognised
is based on significant increases in the likelihood or risk of a
default occurring since initial recognition.

(i) Significant increase in credit risk

In assessing whether the credit risk has increased significantly
since initial recognition, the Council compares the risk of a
default occurring on the financial instrument as at the
reporting date with the risk of a default occurring on the
financial instrument as at the date of initial recognition. In
making this assessment, the Council considers both
quantitative and qualitative information that is reasonable
and supportable, including historical experience and forward-
looking information that is available without undue cost or
effort.

In particular, the following information is taken into account
when assessing whether credit risk has increased
significantly:
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Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

3.

3.2

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND 3.

MATERIAL
(CONTINUED)

ACCOUNTING POLICY INFORMATION

Material accounting policies (Continued)
Financial instruments (Continued)

Financial assets (Continued)

Impairment of financial assets (Continued)

(i) Significant increase in credit risk (Continued)

. an actual or expected significant deterioration in the
financial instrument's external (if available) or internal
credit rating;

. significant deterioration in external market indicators of
credit risk, e.g. a significant increase in the credit spread,
the credit default swap prices for the debtor;

. existing or forecast adverse changes in business,
financial or economic conditions that are expected to
cause a significant decrease in the debtor's ability to
meet its debt obligations;

. an actual or expected significant deterioration in the
operating results of the debtor;

. an actual or expected significant adverse change in the
regulatory, economic, or technological environment of
the debtor that results in a significant decrease in the
debtor's ability to meet its debt obligations.

Irrespective of the outcome of the above assessment, the
Council presumes that the credit risk has increased
significantly since initial recognition when contractual
payments are more than 30 days past due, unless the Council
has reasonable and supportable information that
demonstrates otherwise.

The Council regularly monitors the effectiveness of the
criteria used to identify whether there has been a significant
increase in credit risk and revises them as appropriate to
ensure that the criteria are capable of identifying significant
increase in credit risk before the amount becomes past due.

(ii) Definition of default

The Council considers an event of default occurs when
information developed internally or obtained from external
sources indicates that the debtor is unlikely to pay its
creditors, including the Council, in full (without taking into
account any collaterals held by the Council).

Irrespective of the above, the Council considers that default
has occurred when a financial asset is more than 60 days past
due unless the Council has reasonable and supportable
information to demonstrate that a more lagging default
criterion is more appropriate.
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(Expressed in Hong Kong dollars) ( A TTHER)

3.

3.2

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND 3.

MATERIAL
(CONTINUED)

ACCOUNTING POLICY INFORMATION

Material accounting policies (Continued)
Financial instruments (Continued)

Financial assets (Continued)

Impairment of financial assets (Continued)

(iii) Credit-impaired financial assets

A financial asset is credit-impaired when one or more events
of default that have a detrimental impact on the estimated
future cash flows of that financial asset have occurred.
Evidence that a financial asset is credit-impaired includes
observable data about the following events:

[ significant financial difficulty of the issuer or the
borrower;

[ ] a breach of contract, such as a default or past due
event;

[ the lender(s) of the borrower, for economic or

contractual reasons relating to the borrower's
financial difficulty, having granted to the borrower a
concession(s) that the lender(s) would not
otherwise consider; or

[ it is becoming probable that the borrower will enter
bankruptcy or other financial reorganisation.

(iv) Write-off policy

The Council writes off a financial asset when there is
information indicating that the counterparty is in severe
financial difficulty and there is no realistic prospect of
recovery, for example, when the counterparty has been
placed under liquidation or has entered into bankruptcy
proceedings, or when the amounts are over one year past
due, whichever occurs sooner. Financial assets written off
may still be subject to enforcement activities under the
Council's recovery procedures, taking into account legal
advice where appropriate. A write-off constitutes a
derecognition event. Any subsequent recoveries are
recognised in the statement of income and expenditure.

(v) Low credit risk

A financial instrument is determined to have low credit risk if:

[ J it has a low risk of default;

[ ] the borrower has a strong capacity to meet its
contractual cash flow obligations in the near term;
and
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Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

3.

3.2

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND 3.

MATERIAL
(CONTINUED)

ACCOUNTING POLICY INFORMATION

Material accounting policies (Continued)
Financial instruments (Continued)

Financial assets (Continued)

Impairment of financial assets (Continued)

(v) Low credit risk (Continued)

[ adverse changes in economic and business
conditions in the longer term may, but will not
necessarily, reduce the ability of the borrower to
fulfil its contractual cash flow obligations.

(vi) Measurement and recognition of ECL

The measurement of ECL is a function of the probability of
default, loss given default (i.e. the magnitude of the loss if
there is a default) and the exposure at default. The
assessment of the probability of default and loss given default
is based on historical data adjusted by forward-looking
information. Estimation of ECL reflects an unbiased and
probability-weighted amount that is determined with the
respective risks of default occurring as the weights.

Generally, the ECL is the difference between all contractual
cash flows that are due to the Council in accordance with the
contract and the cash flows that the Council expects to
receive, discounted at the effective interest rate determined
at initial recognition.

Lifetime ECL for account receivables and subventions to be
claimed are considered on a collective basis taking into
consideration past due information and relevant credit
information such as forward looking macroeconomic
information.

For collective assessment, the Council takes into
consideration the following characteristics when formulating
the grouping:

. Past-due status;
. Nature, size and industry of debtors; and
. External credit ratings where available.

The grouping is regularly reviewed by Members of the Council
to ensure the constituents of each group continue to share
similar credit risk characteristics.

The Council recognises an impairment gain or loss in the
statement of income and expenditure for all financial
instruments by adjusting their carrying amount, with the
exception of accounts receivables, where the corresponding
adjustment is recognised through a loss allowance account.
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Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

3.2

(c)

(d)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND
MATERIAL  ACCOUNTING  POLICY  INFORMATION
(CONTINUED)

Material accounting policies (Continued)
Financial instruments (Continued)
Financial liabilities

Debt and equity instruments issued by the Council are
classified as either financial liabilities or as equity in
accordance with the substance of the contractual
arrangements and the definitions of a financial liability and an
equity instrument.

Financial liabilities at amortised cost

Financial liabilities including account payables and accrued
expenses are subsequently measured at amortised cost, using
the effective interest method, unless the effect of discounting
would be insignificant, in which case they are stated at cost.

Derecognition

The Council derecognises a financial asset only when the
contractual rights to the cash flows from the asset expire, or
when it transfers the financial asset and substantially all the
risks and rewards of ownership of the asset to another entity.

On derecognition of a financial asset in its entirely, the
difference between the asset's carrying amount and the sum
of the consideration received and receivable is recognised in
the statement of income and expenditure.

The Council derecognises financial liabilities when, and only
when, the Council's obligations are discharged, cancelled or
expired. The difference between the carrying amount of the
financial liability derecognised and the consideration paid and
payable is recognised in the statement of income and
expenditure.

Impairment on property, plant and equipment and right-
of-use assets

At the end of the reporting period, the Council reviews the
carrying amounts of its property, plant and equipment and
right-of-use assets with finite useful lives to determine
whether there is any indication that these assets have
suffered an impairment loss. If any such indication exists, the
recoverable amount of the relevant asset is estimated in
order to determine the extent of the impairment loss, if any.

The recoverable amount of property, plant and equipment
and right-of-use assets are estimated individually. When it is
not possible to estimate the recoverable amount individually,
the Council estimates the recoverable amount of the cash-
generating unit to which the asset belongs.
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Appendix 1 - fff$§—

Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

3.

3.2

(d)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND
MATERIAL ACCOUNTING POLICY INFORMATION
(CONTINUED)

Material accounting policies (Continued)

Impairment on property, plant and equipment and right-of-
use assets (Continued)

In addition, the Council assesses whether there is indication
that corporate assets may be impaired. If such indication
exists, corporate assets are also allocated to individual cash-
generating units, when a reasonable and consistent basis of
allocation can be identified, or otherwise they are allocated
to the smallest group of cash-generating units for which a
reasonable and consistent allocation basis can be identified.

Recoverable amount is the higher of fair value less costs of
disposal and value in use. In assessing value in use, the
estimated future cash flows are discounted to their present
value using a pre-tax discount rate that reflects current
market assessments of the time value of money and the risks
specific to the asset (or a cash-generating unit) for which the
estimates of future cash flows have not been adjusted.

If the recoverable amount of an asset (or a cash-generating
unit) is estimated to be less than its carrying amount, the
carrying amount of the asset (or a cash-generating unit) is
reduced to its recoverable amount. For corporate assets or
portion of corporate assets which cannot be allocated on a
reasonable and consistent basis to a cash-generating unit, the
Council compares the carrying amount of a group of cash-
generating units, including the carrying amounts of the
corporate assets or portion of corporate assets allocated to
that group of cash-generating units, with the recoverable
amount of the group of cash-generating units. An impairment
loss is recognised immediately in the statement of income
and expenditure.

Where an impairment loss subsequently reverses, the
carrying amount of the asset (or a cash-generating unit or a
group of cash-generating units) is increased to the revised
estimate of its recoverable amount, but so that the increased
carrying amount does not exceed the carrying amount that
would have been determined had no impairment loss been
recognised for the asset (or a cash-generating unit or a group
of cash-generating units) in prior years. A reversal of an
impairment loss is recognised immediately in the statement
of income and expenditure.
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Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 Z;,Z —E _ NHFE=

(Expressed in Hong Kong dollars) ( A TTHER)

3. BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND
MATERIAL ACCOUNTING POLICY INFORMATION
(CONTINUED)

3.2 Material accounting policies (Continued)

(e) Leases

Definition of a lease

The Council assesses whether a contract is, or contains, a
lease at inception of the contract. A contract is, or contains, a
lease if the contract conveys the right to control the use of an
identified asset for a period of time in exchange for
consideration.

For contracts entered into or modified on or after the date of
initial application or arising from business combinations, the
Council assesses whether a contract is or contains a lease
based on the definition under HKFRS 16 at inception,
modification date or acquisition date, as appropriate. Such
contract will not be reassessed unless the terms and
conditions of the contract are subsequently changed.

The Council as a lessee

Short-term leases and leases of low-value assets

The Council applies the short-term lease recognition
exemption to leases of land and building and equipment that
have a lease term of 12 months or less from the
commencement date and do not contain a purchase option.
It also applies the recognition exemption for lease of low-
value assets. Lease payments on short-term leases and leases
of low-value assets are recognised as expense on a straight-
line basis or another systematic basis over the lease term.

Right-of-use assets

The cost of right-of-use asset includes:

. the amount of the initial measurement of the lease

liability;

. any lease payments made at or before the
commencement date, less any lease incentives
received;

. any initial direct costs incurred by the Council; and

. an estimate of costs to be incurred by the Council in
dismantling and removing the underlying assets,
restoring the site on which it is located or restoring the
underlying asset to the condition required by the terms
and conditions of the lease.

Right-of-use assets are measured at cost, less any
accumulated depreciation and impairment losses, and
adjusted for any remeasurement of lease liabilities.
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Appendix 1 - fff$§—

Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

3.2

(e)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND 3.

MATERIAL
(CONTINUED)

ACCOUNTING POLICY INFORMATION

Material accounting policies (Continued)
Leases (Continued)

The Council as a lessee (Continued)

Right-of-use assets (Continued)

Right-of-use assets in which the Council is reasonably certain
to obtain ownership of the underlying leased assets at the end
of the lease term are depreciated from commencement date
to the end of the useful life. Otherwise, right-of-use assets are
depreciated on a straight-line basis over the shorter of its
estimated useful life and the lease term.

The Council presents right-of-use assets as a separate line
item on the statement of financial position.

Refundable rental deposits

Refundable rental deposits paid are accounted under HKFRS
9 and initially measured at fair value. Adjustments to fair
value at initial recognition are considered as additional lease
payments and included in the cost of right-of-use assets.

Lease liabilities

At the commencement date of a lease, the Council recognises
and measures the lease liability at the present value of lease
payments that are unpaid at that date. In calculating the
present value of lease payments, the Council uses the
incremental borrowing rate at the lease commencement date
if the interest rate implicit in the lease is not readily
determinable.

The lease payments include:

. fixed payments (including in-substance fixed
payments) less any lease incentives receivable;
. variable lease payments that depend on an index or a

rate, initially measured using the index or rate as at
the commencement date;

. amounts expected to be payable by the Council under
residual value guarantees;

. the exercise price of a purchase option if the Council
is reasonably certain to exercise the option; and

. payments of penalties for terminating a lease, if the
lease term reflects the Council exercising an option to
terminate the lease.

After the commencement date, lease liabilities are adjusted
by interest accretion and lease payments.

T8 Consumer Council 2025-26 Annual Report

3.2
(%

ﬁ?‘gfﬁﬁﬁﬂﬁﬁﬁik@ﬁﬂﬁﬁﬁ

HEASBER (8D
HE (8D
ZEEEREHEA (&
At E (E)

BB GRS E T NS R E
FERUHEATL A B EA LA - 2B AT
BB H 2 ] (8 SR HAE A THE -
HAI > (AR EERTE G AT A
FHEM 2 M2 8EE - DESAS

fE e

Z B GR{EAEEER BRI R R
BIDHEZS] -

CIpEs-paiiNtiwn

B AR A 2 L S S (ot
BRI 55 9 5 ASR - PP AR
SHR o VRIS RERRINE A A 2 4 -
LB EIMEL R LR A PR AR
N o

L

% B E VL A FL » 0% B R AL
SRR R Bt RALET LR - 03B
LS RARKBLERS - (A SR AR FIRIELL
BEE » 2 B €1 PRI B4 490910
AR -

HE R

. 6] 72 A (CRLHE BB R Y [ E
O BEREF e S E R

. 15 B R B 46 1 12 15
%ﬁlﬁﬂ%%ﬂ*ﬁﬁ%%ﬂ%ﬂ%ﬁ

B
. ZEGNFIGREEERTTEIE
1308

. R BHRIERI T (MER R
EHMTEEI TR ) &

. SEATES IR FH S AT SRR (i REH Sk
ZEGTHBEERELEEE) -

B H % - HEAEEREN S &
FRHE TR i -



Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 Z;,Z —E _ NHFE=

(Expressed in Hong Kong dollars) ( A TTHER)

3.

3.2

(e)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND
MATERIAL ACCOUNTING POLICY INFORMATION
(CONTINUED)

Material accounting policies (Continued)

Leases (Continued)

The Council as a lessee (Continued)

Lease liabilities (Continued)

The Council remeasures lease liabilities (and makes a
corresponding adjustment to the related right-of-use assets)
whenever:

. the lease term has changed or there is a change in the
assessment of exercise of a purchase option, in which
case the related lease liability is remeasured by
discounting the revised lease payments using a
revised discount rate at the date of reassessment.

. the lease payments change in which cases the related
lease liability is remeasured by discounting the
revised lease payments using the initial discount rate.

The Council presents lease liabilities as a separate line item
on the statement of financial position.

Lease modifications

Changes in considerations of lease contracts that were not
part of the original terms and conditions are accounted for as
lease modifications, including lease incentives provided
through forgiveness or reduction of rentals.

The Council accounts for a lease modification as a separate
lease if:

. the modification increases the scope of the lease by
adding the right to use one or more underlying assets;
and

. the consideration for the leases increases by an

amount commensurate with the stand-alone price for
the increase in scope and any appropriate
adjustments to that stand-alone price to reflect the
circumstances of the particular contract.

For a lease modification that is not accounted for as a
separate lease, the Council remeasures the lease liability
based on the lease term of the modified lease by discounting
the revised lease payments using a revised discount rate at
the effective date of the modification.

The Council accounts for the remeasurement of lease
liabilities by making corresponding adjustments to the
relevant right-of-use asset. When the modified contract
contains a lease component and one or more additional lease
or non-lease components, the Council allocates the
consideration in the modified contract to each lease
component on the basis of the relative stand-alone price of
the lease component and the aggregate stand-alone price of
the non-lease components.
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Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

3.

3.2

(f)

(8)

(h)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND
MATERIAL  ACCOUNTING  POLICY  INFORMATION
(CONTINUED)

Material accounting policies (Continued)
Foreign currencies

In preparing the financial statements of the Council,
transactions in currencies other than the functional currency
(foreign currencies) are recognised at the rates of exchanges
prevailing at the dates of the transactions. At the end of the
reporting period, monetary items denominated in foreign
currencies are retranslated at the rates prevailing at that
date. Non-monetary items that are measured in terms of
historical cost in a foreign currency are not retranslated.

Exchange differences on the settlement of monetary items
and on retranslation of monetary items, are recognised in the
statement of income and expenditure in the period in which
they arise.

Short term employee benefits

Salaries and paid annual leave are accrued in the year in which
the associated services are rendered by employees to the
Council.

Retirement benefit costs

Payments to defined contribution retirement benefit plans
are recognised as an expense when employees have rendered
service entitling them to the contributions. The assets of the
plans are held separately from those of the Council in an
independently administered fund.

CAPITAL RISK MANAGEMENT

The Council is funded mainly by Government subventions.
The Council members manage its funds to ensure that the
Council will be able to continue as a going concern. The
Council's overall strategy remains unchanged from prior year.

120 Consumer Council 2025-26 Annual Report

3.

3.2

(™

(B

()

MBHRREUEBERERFHBRER

3

EARFHEBR (&)
GNEE

FEdREZ B 2 WA - DIDIRE RN
LIShEME (M) T 2 X 339135 H
W2 ERR T - YRS SE &R - DA
SMEETHE Z B IE E I LLE H 2 BATIESR
HRRE - MR ERAST R ZIRE
THH A HER AR -

SEEWIHH RETGREERIEE EER
DFE 50 75 BE 25 7 % B R A U S A5 L R T i

7 e

REETAEF]

Fr e AR SRR B B R & R P2 (R AER
MRy EE Rat -

BIKENEA

TE A BEFCR ARAE T B S A HIROH - 2 R
SRR I N I = A % SRR S TR
FBSZ - ZEtEIMEERZ RGN EED
BRI IAE — (BB R AR

EXEREE
Z B G HE TR E BUFEK -

ZEEMZERE  DIERZEGRERHE
B - RGBTSR EAE -

88



FsHRE

Financial Statements

Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

Net loss from sales of CHOICE magazine after deduction of
printing, artwork, postage and promotion costs amounting

to HK$1,065,417 (2025: HK$798,024).

STAFF COSTS

Staff costs include an amount of HKS5,720,560 (2025:
HKS$6,090,930) in respect of contributions to retirement

benefits scheme.

5. NON-RECURRENT PROJECTS SUBVENTIONS 5. 3[5@’;-';"&%5%%
2026 2025
TR ZETRE
HKS HKS
AT AT
Revamp and develop the signature monthly IR S EAC R MY
CHOICE magazine CEEREEY HF 1,376,050 1,489,803
Renovation and refurbishment projects RIS EHEIHTEE 300,531 1,649,537
Time-limited posts FE R 414,189 2,232,591
Development and enhancement of FEFELEE RS K
information IR
systems and data security 2,052,979 3,629,628
Auto-fuel market study EHHPOH T ISSE 1,190,665 1,035,612
Redevelopment of the Council's official SHZ G L E A B LT
website | 745,806 1,578,277
Job creation scheme under FEEREESTE
Anti-Epidemic Fund BRI ETE 10,207 209,079
Event Commemorating the 50th Anniversary  JHEEZ SR 1L
of A HEEEYUES)
Consumer Council - 1,434,545
Greater Bay Area Forum on consumer CECEEREE N
protection 2023 FREZS R ERE - 6,000
Enhancing training programme gz E H 109,230 52,650
Enhancement on the Complaint Case P ZEE T A%
Management system Bzt 561,076 347,635
Upgrading and replacing virtualisation e E AR S 4R R
Infrastructure A - 25,680
Upgrading and replacing network HEASERRE R - G5OFI B
infrastructure ol 999,066 -
Consumer protection study THE ST - 223,000
Development stakeholder database and FZAE R & B E e
application system e 846,875 -
Silver economy REZZK 939,998 -
Cybersecurity enhancements Wa i 2,374,220 -
Other projects HAIEH 1,081,530 494,320
13,002,422 14,408,357
SALES OF CHOICE MAGAZINE 6. e CGEE) A

(EERE) ARy 38 SR IEEERETR] -
AR T ~ O B A% fy 1,065,417
T (B4R 1 798,024 HIT) -

BTRE
B TR AMRE 5,720,560 & (ZE-H

4 16,090,930 METT) BV RIEFETH 4L

g
A ©
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Consumer Council }¥&EHZES
Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

8.

NON-RECURRENT PROJECTS EXPENSES

Revamp of and develop the signature
monthly CHOICE magazine

Renovation and refurbishment projects

Time-limited posts

Development and enhancement of
information systems and data security

Auto-fuel market study

Redevelopment of the Council's official
website

Job creation scheme under Anti-Epidemic
Fund

Event Commemorating the 50th Anniversary
of Consumer Council

Greater Bay Area Forum on consumer
protection 2023

Enhancing training programme

Enhancement on the Complaint Case
Management system

Upgrading and replacing virtualisation
Infrastructure

Consumer protection study

Development stakeholder database and
application system

Silver economy

Cybersecurity enhancements

Other projects

122 Consumer Council 2025-26 Annual Report

HUERI S R BRI
(BE=E) AT

BB TH H

A PR (L

FISAE(LEE AT
Bigae

BRI

HZGHEEE P Lt
&

[DatgRpes Sres Wil
Tt

HEEZRGROLE T
PGS

TR EEREENE
B ORI

IR EEs/1HE H

R ME R E AL
st

FE o { L RS BRSSO 4B A
H

HEE RN

A A BT R e e
REENGT e

SREZEH

HERE S o

HAEH

FEEEMIRE S
2026 2025
TETR TETHE
HKS HKS
BT Eor
328,820 381,810
- 38,748
414,188 2,229,724
602,120 1,778,106
1,190,666 1,035,612
371,320 934,898
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Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

9. PROPERTY, PLANT AND EQUIPMENT

Cost

At

1 April 2024

Additions

Transfer from/ (to)
renovation and
upgrade in progress

Disposal

At 31 March 2025 and
1 April 2025
Additions
Transfer from/(to)
renovation and
upgrade in progress
Disposal

At 31 March 2026

Accumulated
depreciation

At

1 April 2024

Charge for the year

Disposal

At 31 March 2025 and
1 April 2025
Charge for the year

Disposal

At 31 March 2026

Carrying values
At 31 March 2026

At 31 March 2025

The above items of property, plant and equipment (other than
information systems upgrade in progress and renovation in progress)
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WEBZHFE=ZA=T—HRZ

ZAFNA—H
AR,
hE
S e
S

NEBZARFE=ZA=H

WoBETEESA=

2
9. YIS ~ ME Rt
Leasehold land
and buildings Information
in Hong Kong Information systems
under long- systems and upgrade in
term lease Leasehold Office computer Furniture progress Renovation in
REREEHREE  impr i and fixtures Motor TR progress
= G- et B AR (SRR B vehicle ERRER TP Total
RigT =B B RERERAE REE IR T HREs Aat
HKS HKS HKS HKS HKS HKS HKS HKS HKS
#r #r #r #r #r #r #r #r #r
62,638,435 21,892,090 1,916,715 39,938,937 887,225 538,046 12,712,072 2,510,140 143,033,660
1,931,727 85,498 447,310 40,000 3,793,648 11,561,103 17,859,286
11,541,056 1,088,275 3,124,311 1,241,912 (3,124,311) (13,871,243) -
- (7,920) (35,219) (43,139)
HE=
62,638,435 35,364,873 3,082,568 43,510,558 2,133,918 538,046 13,381,409 200,000 160,849,807
133,800 26,497 334,238 6,120 902,692 14,526,461 80,744 16,010,552
- 5,599,300 - (5,599,300) - -
- (2,237,570) (126,475) (200,000) (2,564,045)
H 62,638,435 35,498,673 3,109,065 47,206,526 2,013,563 1,440,738 22,308,570 80,744 174,296,314
—— — ——
20,556,763 20,062,041 1,636,462 32,603,822 826,408 538,046 76,223,542
875,972 3,971,283 407,147 4,929,188 402,900 10,586,490
- (7,920) (35,219) (43,139)
21,432,735 24,033,324 2,035,689 37,533,010 1,194,089 538,046 86,766,893
875,972 2,926,166 443,933 5,865,320 417,376 10,528,767
- (2,237,570) (110,533) (2,348,103)
H 22,308,707 26,959,490 2,479,622 41,160,760 1,500,932 538,046 94,947,557

m

40,329,728

8,539,183

629,443

6,045,766 512,631 902,692

22,308,570 80,744 79,348,757

are depreciated on a straight-line basis, at the following rates per
annum:

Leasehold land

Buildings

Leasehold improvement

Office equipment

Information systems and

computer equipment

Furniture and fixtures

Motor vehicle

Over the remaining term of the

leases

Over the shorter of their useful lives

THE T
S5

or the remaining term of the lease

of land
20%

33.33%
33.33%

33.33%
33.33%

THEWISEEEE
ANl

El-E e

i
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B

b - Has Rk (BREET TPEV(E B A50T
S REAEIN) LA TR EAUEHE T -

T2 FER IR

P AT P AR 2 £
B HERER (LA
LSRRI
20%
33.33%
% 33.33%
33.33%
33.33%
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Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

9. PROPERTY, PLANT AND EQUIPMENT (Continued) 9. YIS - MEER R IR ()
In addition, leasehold properties with a carrying amount of AN » TEIE{E By 28,524,448 57T (—E " H
HK$28,524,448 (2025: HK$29,288,577) are subject to certain 4E 129,288,577 #yT) WITHEWZEZTEIN DL
contractual non-alienation covenants in favour of the BUR B2 25 NAYHS 28 i R 4 R o
Government.
10. RIGHT-OF-USE ASSETS 10. EFEEE
Office Office
Premises equipment Total
) /NS N3] =T
HKS HKS HKS
T AT AT
Cost 5%
At 1 April 2024 ATETIUENNH—H 15,299,999 424,447 15,724,446
Eliminated on early FERIEE 1L/ B JE i
termination / contract
expiry (7,736,526) - (7,736,526)
At 31 March 2025, 1 April AT 7_£$ H=4+—
2025 and 31 March 2026 H- -EFE_"HFEMWH—H
RZEZARNFEA=E4—
H 7,563,473 424,447 7,987,920

Accumulated depreciation  EEHITE

At 1 April 2024 E
Pri WEFIENA —H 5,641,844 162,704 5,804,548
Charge for the year REFE L HY 2,694,329 84,889 2,779,218
Eliminated on early FERI4% 1L/ & [E) i S
termination / contract
expiry (5,972,587) - (5,972,587)
At 31 March 2025 and 1 AN B HAF=H=+—H
April 2025 BB AFNH—H 2,363,586 247,593 2,611,179
Charge for the year RAEESTHY 1,890,869 84,889 1,975,758
At 31 March 2026 PN oE - NFE=H=+—H 4,254,455 332,482 4,586,937
Net carrying amount AIRE{E
At 31 March 2026 ANETNFZH=F— 3,309,018 91,965 3,400,983
At 31 March 2025 AN E - RAFE=H=+— 5,199,887 176,854 5,376,741
2026 2025
TN TETRF
HKS HKS
BT BT
Total cash outflow for leases FH & > IR 47 T 4HZH 2,105,000 2,877,108
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Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

10.

11.

RIGHT-OF-USE ASSETS (CONTINUED)

For both years, the Council leases offices premises and office
equipment for its operations. Lease contracts are entered into
for fixed term of two to five years (2025: two to five years).
Lease terms are negotiated on an individual basis and contain
a wide range of different terms and conditions. In determining
the lease term and assessing the length of the non-cancellable
period, the Council applies the definition of a contract and
determines the period for which the contract is enforceable.

The above items of right-of-use assets are depreciated on a
straight-line basis, at the following rates per annum:

Over the lease term of 2 years to 4
years

Over the lease term of 1 year to 5
years

Office premises

Office equipment

OTHER ASSETS

Other assets included account receivables, deposits and
prepayments, advances to staffs and amount due from
Consumer Legal Action Fund. The amounts are unsecured and
interest-free. Except for the advances to staffs which will be
settled by three or six (2025: three or six) monthly
instalments, other amounts are repayable on demand. The
Council assessed the ECL of such balances in Note 20.

10.

11.
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Notes to the Financial Statements (Continued) IA &R FMH=E (&)
For the year ended 31 March 2026 {2 — B - NE=H=+—HIF&EE

(Expressed in Hong Kong dollars) ( A TTHER)

12. BANK BALANCES AND CASH 12.

Time deposits with original maturity of FEZHIH A=EH =
three months TEHIfERK

Cash at bank and on hand IRITIRSMEFR S

Cash and cash equivalent W B EEY)

Time deposits with original maturity over FEFHIHAm={EH =~
three months TEHITERK

Bank balances and cash RITAS R R

Cash at bank earns interest at floating rates based on daily
bank deposit rates. Time deposits are made in between three
months and twelve months (2025: between three months
and twelve months) and earn interests at the respective time
deposits rates ranging from 1.65% to 3.75% (2025: 3.00% to
4.70%) per annum.

13. ACCOUNT PAYABLES AND ACCRUED EXPENSES 13.

Account payables are unsecured, interest-free and repayable
according to the respective credit terms. The Council has
financial risk management policies in place to ensure that all
payables are paid within the credit timeframe.
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Notes to the Financial Statements (Continued) B &R FEH=E (&)

For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

14. SUBVENTIONS RECEIVED IN ADVANCE 14. FEURE R
Subventions unexpended at the end of the reporting period: TEARSRERAsE RIS a8 2 B -
2026 2025
TERTRNE TETHE
HKS HKS
T AT
Renovation and refurbishment projects RIS G HERIEE 95,564 396,095
Time-limited posts FEREARYH A 4,620,757 4,445,987
Revamp of and develop the signature MU ESE B Y
monthly CHOICE magazine (EERE) A 1,320,891 2,696,941
Development and enhancement of BEEEFIBL(E B A% s
information systems and data security B 13,193,726 7,732,259
Promotion of new legislation HEE 2 W 5,199,999 5,199,999
Redevelopment of the Council's official e gL E B bEE
website 1,138,562 1,884,368
Auto-fuel market study B A H T IR 4E 4,072,864 3,764,351
Consumer protection studies (RIS HE A FE LT 5T 378,270 378,270
Environmental responsibility BISET 685,174 685,174
Enhancing training programme hnsgEzEIE H 94,734 203,964
Greater Bay Area Forum on consumer 2023 FEEHE SR HE
protection 2023 PEZS (R smTy 261,634 261,634
Strengthening consumer protection for R NS 2 A M B s
Mainland visitors fraE 484,043 484,043
Replacement of motor vehicle T HAE T B 100 100
Job creation scheme under B ST MRS AL
Anti-Epidemic Fund =HE - 10,207
Mobile site for Online Price Watch FHERE T4 AR —E i 1,500,000 1,500,000
Enhancement of the Council's Compliant HE S EZEEHE A B
Case Management System =& 21,419,644 18,338,678
Event commemorating the 50th Anniversary 5%%%;%}5}2}135—%}5@3
of Consumer Council CrenEE) 188,716 188,716
Redevelopment of network infrastructure E@é}%é&%ﬁ%éﬁﬁﬁ 2,338,934 3,338,000
Development of stakeholder database and  Fl|z5FHRE & Hds EE AT E FH 245
application system Bkl 728,125 1,575,000
Revamp of and develop the Hotline System K& 24 Z}EEﬁzLﬁSﬁé* 4,806,444 5,056,110
Upgrading and replacing virtualisation R E R S Al A B A
infrastructure 4,374,320 4,374,320
One-stop Consumer Information Online FENEE 4G S
Platform for the Elderly 5,260,002 2,200,000
Revamp and replacement of Accounting and & FIFEFIE 240 KOS 2
Purchase Requisition system 4,980,000 2,080,000
Other projects HAMIEH 18,203 260,642
77,160,706 67,054,858
Current liabilities T 72,070,880 62,617,901
Non-current liabilities JERENEE 5,089,826 4,436,957
77,160,706 67,054,858
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For the year ended 31 March 2026 2 —B - NE=H=+—HIFEE
(Expressed in Hong Kong dollars) ( A TTHER)

15. LEASE LIABILITIES 15. HEAE
2026 2025
TRNE TETHE
HKS HKS
AT AT
Lease liabilities payable: ENHEEE:
Within one year —ER 1,960,718 1,849,769
Within a period of more than one year but
not more than 5 years — M HEAREEAF 1,583,284 3,544,001
3,544,002 5,393,770
Less: Amount due for settlement within 12 J& : A+ A8 B N ZEIEH » Y681~
months shown under current liabilities AMREIEE (1,960,718) (1,849,769)
Amount due for settlement after 12 months A+ 1l B & 28 » WERNIE
shown under non-current liabilities RENEE 1,583,284 3,544,001
16. LEASEHOLD PROPERTY CONTROL ACCOUNT 16. FHEYRSHIRE
The amount arises from capital contribution by the FAEA H I R B E R S YR BUN R
Government for the acquisition of leasehold properties and WE R EEEEAREENRHEFE
appropriation from general fund in previous years for e s o BEHBEENTT
subsequent purchase of capital assets and is reduced by BE o
depreciation of the related assets.
17. EQUIPMENT CONTROL ACCOUNT 17. B EIIRTE
The amount was appropriated from general fund in previous LEVERTE A PR AREE
years for the acquisition of office equipment, computer PR - ISR - RMREEE > I
equipment and furniture and fixtures and is reduced by TR S E T EE -
depreciation of the related assets.
18. DESIGNATED FUND FOR APPROVED PROJECTS 18. ZEFHZEEES
The amount represents funds for current projects NEREHASE4ENE » IRETEEHE AU TIEE
appropriated from general fund for the below designated TEEIE— R SRR I E S -
activities not yet incurred by the end of the reporting period:
2026 2025
TETR ZERTHE
HKS HKS
AT AT
Online CHOICE operation reserve g (EERE) H S 2,637,344 2,637,344
Office equipment and maintenance N R A S 296,978 296,978
Testing and research SE IR ZE 215,902 540,030
IT development BEE AR 12,012,000 12,012,000
15,162,224 15,486,352
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(Expressed in Hong Kong dollars) ( A TTHER)

19.

20.

(a)

(b)

CAPITAL COMMITMENTS

Capital expenditure in respect of
renovation and acquisition of plant

and equipment contracted for but B BB
not provided in the financial
statements
FINANCIAL INSTRUMENTS
Categories of financial instruments
Financial assets SHEE
Amortised cost BEEHRAR
Financial liabilities SREE
Amortised cost BEARA

Financial risk management objectives and policies

The Council's major financial instruments include account
receivables, advances to staffs, subvention to be claimed,
amount due from Consumer Legal Action Fund, bank balances
and cash, provision for restoration cost and account payables
and accrued expenses. Details of these financial instruments are
disclosed in respective notes. The risks associated with these
financial instruments and the policies on how to mitigate these
risks are set out below. The Council Members manage and
monitor these exposures to ensure appropriate measures are
implemented on a timely and effective manner.

Credit risk and impairment assessment

As at 31 March 2026 and 2025, the Council's maximum
exposure to credit risk which will cause a financial loss to the
Council due to failure to discharge an obligation by the
counterparties arises from the carrying amount of the
respective recognised financial assets as stated in the statement
of financial position.

In order to minimise the credit risk, the Council reviews the
recoverable amount of each individual receivable items at the
end of the reporting period to ensure that adequate impairment
losses are made for irrecoverable amounts. In addition, the
Council performs impairment assessment under ECL model
upon application of HKFRS 9 on receivable balances based on
provision matrix.

19.

ARAEE R E SN
ERTEERIEM BERIFH

Financial Statements

BRI
2026 2025
BTN TECHE
HKS HKS
BT BT
19,933,909 26,665,823
20. SRTE
() SRTHEIER
2026 2025
TR N TR
HKS HKS
BT BT
109,480,376 99,200,204
12,603,237 14,946,556
(Z) 2REREEEENRBUR

ZEGNEE R T EAEEIIRR - 2
T B TAYTESGR - FPRAUERL  HEE
FFAAEL AV FEUCHIOH ~ SRYTESER FORE
EIREARS > BRI ERT T - #%
F Rl T EAVEEE RV FER S 5 7 DL
B o B b T B HBRAY R DL A0 ]
G FRBRHIBOREN T - ZREZ
SEMHI R E R - DI AR
HEEREE & S -

[EE b S BdE R

N CEORNERCECAFE=ZA=E4—
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REVE B B = B g B B IRK ) TR
ER W EIR IR 2 E T SR &
FERIRIEE -

R T EEBREESERRE - ZRENEEH
A TR EUCA H Y AT [E] U =88 > LUK
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20.

(b)

FINANCIAL INSTRUMENTS (CONTINUED)

Financial risk management objectives
(Continued)

and policies

Credit risk and impairment assessment (Continued)

For account receivables, advances to staffs, subvention to be
claimed and amount due from Consumer Legal Action Fund,
the ECL is insignificant as the Council had not encountered any
difficulties in collecting from the debtors in the past and is not
aware of any financial difficulties being experienced by these
debtors.

The credit risk on bank balances is limited because the
counterparties are banks with high credit ratings assigned by
international credit-rating agencies.

Market risk
Foreign currency risk

Since majority of the Council’s transactions is denominated in
Hong Kong dollars (“HKS”) and United States dollars (USS”),
the Members consider that the Council’s exposure to foreign
currency risk is insignificant.

Interest rate risk

The Council’s exposure to changes in interest rates is mainly
attributable to bank balances and cash.

At the end of the reporting period, if interest rates of bank
balances denominated in USS and HKS had been 4% (2025:
4%) basis points higher / lower respectively and all other
variables were held constant, the Council’s surplus for the
year and general fund would increase / decrease by
HK$4,279,587 (2025: HK$3,862,910).

The sensitivity analysis above has been determined assuming
that the change in interest rates had occurred throughout the
year and had been applied to the exposure to interest rate risk
for bank balances in existence during the year. The 4% (2025:
4%) basis point increase or decrease on the bank balances
denominated in USS and HKS respectively represent the
Members’ assessment of a reasonably possible change in
interest rates over the period until the next annual end of the
reporting period. The analysis was performed on the same
basis for 2025.
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20. FINANCIAL INSTRUMENTS (CONTINUED) 20. SRTE (&)
(b) Financial risk management objectives and policies (Z) $REREHEIAERESE (&)
(Continued)
Liquidity risk RENE
The Council is dependent on the government subventions. ZETEE B NRFERUMER - AREBUTE
The Members of the Council consider that the Council is REZETEFEREHNVTEERR - HIL -
exposed to minimal liquidity risk as the Government would ZEGREF EEESMEENR#TES
provide subvention for the Council based on budgets BHERERE - ZESE SRR
prepared by the Council annually. The Members of the HIES BRI -
Council also closely monitor the Council's cash flow position.
Bank balances comprise of time deposits with an original IRT4Er B EERHH B+ @ B =L
maturity of twelve months or less. NI ERAFES -
The following tables detail the Council's remaining THIFRMEEHEMIE T REESIETE S E
contractual maturity for its non-derivative financial liabilities. BENFEIEE SR - S HERBRIIRIBIEZR
The tables have been drawn up based on the undiscounted B g BRI EREHE SRa
cash flows of financial liabilities based on the earliest date on ERIRES R eSS -
which the Council can be required to pay.
Weighted
average Total
effective 6 months 6-12 1-5 undiscounted Carrying
interest rate or less months years cash flows amounts
pijit:- S ANEA NE —Z REEHS MR TE
BREFR ®WAT +ZER HEE TERH S
HKS HKS HKS HKS HKS
% T BT BT T T
2026 TEROANE
Account payables [JETHEX 9,059,236 - - 9,059,236 9,059,236
Lease liabilities HE&E 5.85 1,052,500 1,052,500 1,615,200 3,720,200 3,544,002
Total &t 10,111,736 1,052,500 1,615,200 12,779,436 12,603,238
2025 “EB_HE
Account payables [E{AERK 9,552,786 - - 9,552,786 9,552,786
Lease liabilities HEaE 5.88 1,052,500 1,052,500 3,720,200 5,825,200 5,393,770
Total &5t 10,605,286 1,052,500 3,720,200 15,377,986 14,946,556
(c) Fair value measurements of financial instruments (A) £BMTEZAVEESE
The Members of the Council consider that the carrying values FZFECRETE  TMBREREINS
of financial assets and financial liabilities recognised in the EE RS E S EEEBEE N EME
financial statements approximate their fair values. o
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21.

22,

RECONCILIATION OF LIABILITIES ARISING FROM FINANCING
ACTIVITIES

The table below details changes in the Council's liabilities
from financing activities, including both cash and non-cash
changes. Liabilities arising from financing activities are those
for which cash flows were, or future cash flows will be,
classified in the Council's statement of cash flows from
financing activities.

At 1 April 2024

Financing cash flows MERSRE
Interest expenses FESTH

Early termination b
Subventions utilisation on property, 3 ~ MR R EE(H
plant and equipment R

At 31 March 2025 and 1 April 2025

Financing cash flows MEHESRE

Interest expenses FIESZH

Subventions utilisation on property, 3 ~ HEER R EEHE >
plant and equipment A

At 31 March 2026
RELATED PARTY TRANSACTION

The Council charged a fee of HK$920,210 (2025: HK$992,435)
for administrative service and office support (comprising
salary costs and attributable overhead) provided to the
Consumer Legal Action Fund (the “Fund”) during the year. The
charge is in accordance with the provision of the Trust Deed
governing the Funds and approved by both the Council and
the Board of Administrators of the Fund.
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21.

ATETHFE=ZA=1+—H

H

R_BAF=H=+—H

22.

REESREEAFEZ IR

TEREHMESHTEEERG AR
BENEEE > BRREE MIEBREEE o
BIRBPTE L 2 AR RIS R K
HanE8NZER g RERIEEKE
Rl EEE SRR -

Subventions

Lease received in
liabilities advance Total
HEAR THULHESRK =r
HKS HKS HKS
AT AT BT
(Note 15) (Note 14)
(FffzE 15) (Bt 14)
9,476,053 59,319,869 68,795,922
(2,877,108) 13,344,289 10,467,181
441,306 - 441,306

(1,646,481) - (1,646,481)

- (5,609,300) (5,609,300)

5,393,770 67,054,858 72,448,628

(2,104,999) 15,025,743 12,920,744

255,231 - 255,231

- (4,919,895) (4,919,895)

3,544,002 77,160,706 80,704,708
BRI 5

ZEGFFEANULEL 920,210 3T (ZE T
1992435 BIT) - (ERAFEEFEMES
JrankEe ((TEE, ) RETBURBIIH
WNEXR (BRI R ) 7Y
B - ZWETEERES Z (GBS
IIRFRE - H & T R F NS E IR A
ERTZEGHH -



Financial Statements BA#§R%
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Appendix 2 - fff$§—

PRODUCT TESTING AND MARKET SURVEY REPORTS
Emal B RmizRERS

1. ELECTRICAL & ELECTRONIC GOODS ERkEFEM ezl
+ Adaptors BBAEIRER
* Bluetooth Speakers E:IFi5Egs
« Cordless Upright Vacuum Cleaners — fiR B 17 TR BB 1
+ Gaming Controllers  #EEf 1228
+ Laptops FIEEM
* Mobile Phones F12&EzE
» Steam Ovens ZX/RE/E
 Portable Fans AI#ENERE
* Soundbars fE&FZBIN
+ Split-type Air Conditioners 282304 &
- Tabletop Water Dispensers  BEFG T 7K1
* Tablets FAREM
© Wearables HBEFHEFR

—

e e e e B I I R

2. SOFTWARE & APPLICATIONS &4 K FEREX

* Internet Security Software 3R 28R
* Password Manager Tools ZHEEIET B

—

3. HEALTH, BEAUTY & PERSONAL CARE PRODUCTS {#f# - AR EAEERR
* Bath Bombs JRAER
« Clay Masks JBANERHE
* Exfoliating Face Washes EAEZEER
» Foot Creams EXEMETR
+ Liquid and Cream Eyeshadows FEARFIEAREESS
+ Mouth Ulcer Products OFEEBE R
e Perfume &K

e e B R

4. HOUSEHOLD PRODUCTS ZFEHAM
+ AirFresheners ZE& &
o Duvets RE=E AW
+ Non-stick Pans 52
* Pillows #L3E

— = =
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Appendix 2 - fff$§—

5. CLOTHING, FOOTWEAR & ACCESSORIES ##) - s R ECl4

+ Children's Raincoats and Ponchos 52ERIAX ~ MK T
 Innerwear for Men BERIX T
» School Shoes 24 & T

6. TOYS, STATIONERIES & CHILDREN PRODUCTS Inf - XERRERM

+ Baby Pushchairs S253F#E T
+ DogToys #It2 T
*+ Modelling Dough and Clay JEBAIZEL T

7. AUTOMOBILE PRODUCTS A{E
 Child CarSeats SRESRBELDER T

8. SPORTS EQUIPMENT E#HR M
* Hiking Poles 4T LLis '

T Test :AER /S © Survey HiZFAE
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Appendix 3 - fff$§=

SERVICE SURVEY REPORTS
ARFSERE RS

Service Surveys Published in CHOICE /1 (#E) B FISRRIRFEHAE

» 24-hour Fitness Centres 24 /NEBZE

¢ Child Vaccination Schemes SREZ T2

+ Digital Legacy on Social Media Platforms #t 3R AESF-&RIEFGE &
¢ Driving Schools ZEPEER;

+ Online Purchase of Pets and Petfishing R EEY NI B FESR

¢ Power Bank Rental Services = mEN7E B IERTE

* Qualifying Deferred Annuity Policies & BRIEHESD

* Soon-to-expire Food REHAE MR

+ Travel Insurance HRIEIREE

Online Price Surveys #8_EEI&HAZE *
* Infant Formula Price Surveys S24052 4N EIRAE
* Oil Price Watch SHEZE

 Online Price Watch #E&ME (FIE R LEKR—B\E))

*  Published on the Council's Website ~ FIJ B A& #&uh
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FEATURE ARTICLES AND IN-DEPTH STUDIES
HHBERARAME

Product and Service Feature Articles Published in CHOICE
7 (GEE) BRIRRN ERRRBEERS

Behavioural Bias in Investment & FH{TARRER
Cognitive Wellness in Elderly People R3&EBANEEE
Credit Card Overseas Handling Fees {SRE/EINRIRFEL
Dental Care for the Elderly RE/BRT#EE

Different Coloured Fruits f#iE& ", KR

Dried Shiitake Mushrooms  87&%#

Floral Tea {E3

Geographical Indications  HBIBAZ5E

Health Issues for Fingernails  FSFR {2 FERIRE

Hong Kong Eco-tours &4 REHR 1%

Joint Replacement Surgery BBEIE AT

Lipid Soluble Vitamins ~ JEyAME#EfT D

Myopia Control Products for Children 52 ZE3T 1R 2 E
Retinal Detachment or Holes R #BIER &SN Z T,

Sciatica in Elderly People &L BIHIERE

Seafood-made Seasoning SE&FRIFAKK

Senior Insomnia  KHEKIRME

Smart Water Use Practices for Home ZHESEZMAKEE
Strong-scented or Strong-flavoured Foods  SBRSMIEIEZIRIRY)
Sustainable Fashion AI#F4&ERT

Tomatoes and Processed Tomatoes A EME S
Toys or Cosmetics? ITEZERAbikm?

Travel eSIMs 5N eSIMs

Water Soluble Vitamins 2R #Efb Ay

Other Feature Articles H{BEZEIRE

CHOICE Article on Undisclosed Encumbrances in Second-hand Property Transactions

TETFRERT B, Ti Mk, GEE) ATIXE (15 May 2025)

CHOICE Article on Cross-boundary Shopping Risks
BEBYNAER SBEEERAM (BE) ATIXE (15 October 2025)

In-depth Studies ;EAHZE

Enhancing Governance in Telehealth: Fostering Consumer Trust and Innovation

(EEERART - RATEEREER) (19 August 2025)

Appendix 4 - jff$%mm
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Appendix 5 - [ff$§H

CONSULTATION PAPERS RESPONDED TO BY THE
COUNCIL

ra aa) S [O] &

1. Council on Human Reproductive Technology — Consultation on Proposed Amendments to the Code of Practice on
Reproductive Technology & Embryo Research
ANBEBEMZEER - B (EEMEAMBHAERE TR NERETZEN
(17 April 2025)

2. Insurance Authority — Consultation on the Draft Insurance (Public Disclosure) Rules

HRERBRREER - B (REX (ARIKE) AR BHAZET
(25 April 2025)

3. Mandatory Provident Fund Schemes Authority — Consultation on Full Portability of MPF Benefits under the MPF
System
BREMABRFEEER - ARRESHE NRES " 2AHT) LR
(2 May 2025)

4. Home and Youth Affairs Bureau — Consultation on the Regulatory Regime on Basketball Betting

RBAEESBER - BRERERAAEHE HEH
(2 May 2025)

5. Hong Kong Monetary Authority — Consultation on the Draft Guideline on Supervision of Licensed Stablecoin Issuers
EECREER - FRFEREERTAESESIERAZHEH
(30 June 2025)

6. Agriculture, Fisheries and Conservation Department — Consultation on the Updating of Hong Kong Biodiversity
Strategy and Action Plan
BREAREE - ARENEE (EYERMERBIITER ) &EHA
(11 July 2025)

(. Securities and Futures Commission — Consultation on Proposed Amendments to the Securities and Futures Ordinance
and the Anti-Money Laundering and Counter-Terrorist Financing Ordinance Relating to the Use of Certain Titles
EEERE - BENETHENERAMERY (BEEHEGRE) M FTREZLBMD TESBEGRE) (FRERT
]

(7 August 2025)

8. The Hong Kong Association of Banks — Consultation on Guideline on Elderly-friendly Banking Services*
BEBRITAE - BBARERESRITRBIES2EH *
(12 August 2025)

9. Financial Services and the Treasury Bureau — Consultation on Enhancing Regulation of Licensed Money Lenders

MREBREBR - BRIMRREFRBEAZESR
(29 August 2025)

10. Health Bureau — Consultation on Enhancing Price Transparency of Private Healthcare Services*

BBRELER - ABRRSLEBRRBUEERE 2HEH *
(10 September 2025)
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12.

13.

14.

Appendix 5 - ff{$#H

Communications Authority — Consultation on Renewal of Domestic Free Television Programme Service Licences 2025
BNEHEEER - BEAMREBRBERBERIENHER 2025
(30 September 2025)

Health Bureau — Market Survey on the Inclusion of Inpatient Chinese Medicine Benefits under Voluntary Health
Insurance Scheme*

EBRLER - AESTRIRAREMABRERTECHZAE *

(26 November 2025)

Commerce and Economic Development Bureau — Consultation on Updates to Safety Standards for Children’s
Products Under the Toys and Children's Products Safety Ordinance
AHEMRERRER - AREN AN REERRDIRER R L

(15 December 2025)

Communications Authority — Consultation on Renewal of Domestic Pay Television Programme Service Licence 2026
BNEBEER - BEAMKEBEHERBERIEN <55 2026
(6 February 2026)

*

Private Consultation  FE/AFIRAA
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CONSUMER LEGAL ACTION FUND
MANAGEMENT COMMITTEE
(as at 31 July 2026 £ F 2026 &7 § 31 H) ;ﬁg%gﬁgﬂgg%ﬂéég

Chairman =& Vice-Chairman EIEE

Mr Richard KHAW Wei-kiang, SC, |P Mr Johnny MA Ka-chun, SC

FHEIRBERAERED - AL BERERAEL

Ms Astina AU Sze-ting Ms Theresa Lena CHOW Ms Stephanie HUNG Yu-jie

53 Sy EH] [RERAREED IR

G

\ VI

MsVinci LAM Wing-sai, SC Mr Eugene LI Mr Duncan MA Tak-yan
MR E R AR BRExt BRCEE

Mr Alan NG Man-sang Dr Karen SHUM Hau-yan Dr Alaina SHUM Mr Philip WONG Wing-cheong
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y y (from 2025.08214#) | y
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ANNUAL REPORT OF THE CONSUMER
LEGAL ACTION FUND 2025-26

HEERDEEFH 2025-26

The Consumer Council is the Trustee of the Consumer Legal Action Fund (the
Fund) through a Declaration of Trust executed on 30 November 1994,

Purpose

The Fund was established with an initial Government grant of HK$10 million.
Subsequently three extra grants each in the amount of HK$10 million were
received in May 2010, May 2018 and July 2024 respectively. The Fund aims to
facilitate easier consumer access to legal remedies by providing legal assistance to
consumers, particularly for cases involving significant public interest and injustice.
Through granting assistance to eligible cases, the Fund also aims to deter business
malpractices and enhance public awareness of consumer rights.

Administration

The Council, as the Trustee, is responsible, through a Board of Administrators, for
the overall administration and investment of the Fund. The Board of Administrators
is in turn, underpinned by a Management Committee. The latter; whose members
were appointed by the Commerce and Economic Development Bureau, is
responsible for advising on the eligibility and merits of applications seeking assistance
from the Fund..

Operation

It is the function of the Council to help consumers resolve their complaints with
the traders concerned by means of conciliation. The Council may, if it considers
appropriate or if the complainants so request, refer cases of complaints to the Fund
for consideration. Consumers may also apply to the Fund directly for assistance.

Generally, in processing an application for assistance, the Fund will consider whether
all other means of dispute resolution have been exhausted and will assess the case
against established eligibility criteria. Such criteria include whether the case involves
significant consumer interest; whether a large group of consumers have been or
will potentially be adversely affected; whether the case has a reasonable chance of
success; whether assistance to the matter concerned can promote the consumer
cause and produce deterrent effects on unscrupulous business practices; and
whether it is practicable for the Fund to offer timely assistance.
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Seek further Assistance Endorsed by
information recommended BA
=B BRIR At BN BITEEE
- 31y =2
E—LaH Assessment by Assessment by wE R
Application Receivedg CoTna;?tth:](e)?zhe _ A dmﬁ:iestBr:ta::sooff the—’ Assistance Granted
IR FREE TRAL17B)
Fund Fund
EEREEFES BITEEEES
Assistance Not endorsed
not recommended by BA
TEER MR BITREE
Legal / N5
Expert Advice R Assistance Declined
R/ BRE 4 R Bh
N »
Deliberation AL FHES

During the year under review, the Management Committee held 4 meetings and
resolved matters by circulation on 46 occasions, while the Board of Administrators
held 1T meeting and resolved matters by circulation on 10 occasions.

Altogether; the Fund considered 37 applications and 1 previous application seeking
reconsideration of the Management Committee’s previous decision, across different
categories during the year under review.

After thorough consideration, the Fund declined 32 applications relating to
complaints involving beauty services, employment agency, fitness services, furniture
company, immigration consultancy services, moving company, property management
services, purchase of local property and residential renovation respectively. During
the reporting period, the Fund affirmed the original decision of 1 previous
application seeking reconsideration of the Management Committee’s previous
decision relating to property management.

During the reporting period, the Fund granted assistance to 5 applications. These
applications relate to immigration consultancy services, medical beauty and

timeshare.

FFEESEEREGHBTTARNEGRE 5
46 RUXMHBEESNERER - MPATERESH
BITY 1 REE > B 10 RUXHBEANZER

FR - ESRERT 37T REBR 1 REFHEN
HESRENEEEERZEGRAIAMFEHAR
TE 5 RAFERIN R

RFMEENERR  BESDR 2 RDER
EBAIMERN 5 - REAT - BRIEAR
B WMEAT  MEBEERE  BEAMYE -
FERKENRE - AREHHE 228 1 ZE LK
EBREENEEZRRS RENEREERERES
BRIFFEHRORE @ HEFREFRE -

FEEESRBHEY T b RERBRBEARE
BEXANEHZAOMEAS -
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Statistics

During the reporting period, the Fund has received a total of 40 new applications
and has granted assistance to 5 applications’.

Finance

The Fund's income is derived from:

(@) investing the capital sum in fixed deposits;

(b) charging applicants a fee of HK$100 each for cases within the jurisdiction of the
Small Claims Tribunal and HK$ 1,000 each for other court cases;

(c) recovering legal costs from defendants in successful cases; and

(d) receiving from each successful case a contribution of 10% of the benefits
gained by the assisted consumer.

As at 31 March 2026, the Fund had a balance of approximately HK$17.64 millionZ.

Acknowledgements

On 1 April 2025 and 6 December 2025, Ms Astina AU Sze-ting, Dr Karen SHUM
Hau-yan, Mr Philip WONG Wing-cheong, Ms Theresa Lena CHOW and Ms
Stephanie HUNG Yu-jie were reappointed as Management Committee Members,
continuing to provide valuable advice and support for the work of the Consumer
Legal Action Fund. On 21 August 2025, Dr Alaina SHUM was newly appointed as
ex-officio member of the Management Committee.
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1. See Annexes A, B and C for the Statistics for Assisted Cases and Applications of Consumer Legal Action Fund for the period under review, Cases Granted Assistance,

and Cases Carried Over From Previous Year.

MR « ZRAFHIIHBERRESNAFEZ FHRERR - SRR TLUBNER - DREERENEZR
2. See Annex D for the Fund's Auditors’ Report and Financial Statements for the period under review.

M8 T IR ARFERR BN SRS R BERES -
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MEMBERSHIP AND KEY FUNCTIONS

ZEEREERRE

Consumer Legal Action Fund — Board of Administrators

HEBRLEEPITRET

Number of Meetings B & :
1 meeting and by circulation

1X8%  RUXHaEss @8AK

Chairman &

Mr Clement CHAN Kam-wing, BBS, MH, JP
BRiBESEL KRS LEBHE KNPt

Vice-Chairman EIEfE
MrTony PANG Chor-fu, MH
TRRGL  KEYE

Members ZE&
Mr Stephen LEUNG Shing-yum R EXRE1EAM

Dr Alaina SHUM  JLEAfE B+
(from 2025.08.21 #2)

Mr Selwyn YU Sing-cheung, SC = RAE & FAIEED

Consumer Legal Action Fund — Management Committee

HEERAESEERESE

Key Functions FEH&E
The Board of Administrators shall:

1. be responsible to the Trustee;

2. report all its proceedings to the Trustee in due course; and

3. perform such duties as may be prescribed by the Trustee from time to
time,

and may exercise such of the powers as may be delegated by the Trustee to

it from time to time.

RITEEEE -

1. HXFEABE

2. WRAEEARSHBEER &
3. BITERATRKRENBE -
WRATEERARRETHIES

Number of Meetings
EEXH 5

Chairman &

Mr Richard KHAW Wei-kiang, SCJP
FHETRERNERD - Rt

Vice-Chairman EIEfE
Mr Johnny MA Ka-chun, SC BB & FALERED

Members EE

Ms Astina AU Sze-ting B35 1B RERAD

Ms Theresa Lena CHOW  [EASEEIAIERT

Ms Stephanie HUNG Yu-jie HIISEALEAD
Ms Vinci LAM Wing-sai, SC M7 & R A LERM
Mr Eugene LIU B Eh5c4

Mr Duncan MA Tak-yan B8 {54%

Mr Alan NG Man-sang ‘REAE KERD

Dr Karen SHUM Hau-yan SLZEREELE

Dr Alaina SHUM L EAfEE L

(from 2025.08.21 #£)

Mr Philip WONG Wing-cheong &K &1EET
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Key Functions FEH&E
The Management Committee shall:

1. be responsible to the Board of Administrators;

2. furnish to the Board of Administrators reports on its proceedings and the
management of the Fund at such times as the Board of Administrators
may from time to time consider necessary; and

3. perform such duties relating to the management of the Fund, including
but not limited to the determination on the eligibility of the applicants
seeking Legal Assistance from the Fund and making recommendation to
the Board of Administrators on whether to grant, refuse or terminate
Legal Assistance and such other duties as may be prescribed by the Board
of Administrators from time to time;

and may exercise such of the powers as may be delegated by the Board of
Administrators to it from time to time
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2. BHOTREETNHRHBETE AR TRESRIEFHEENES
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Annex A - fff$%E

STATISTICS FOR ASSISTED CASES AND APPLICATIONS OF
CONSUMER LEGAL ACTION FUND IN 2025-26
it 2025-26 FEHEERDEEZANESK KRB FERIHE
Assisted Cases ZHIEZE
Status of Assisted Cases”

. Brought forward Assistance granted Carried forward assisted Assisted cases cleared
assisted cases EESHFIHBIAYEREE cases during the year
EHEEIRENZEEE EHERENZBEE HIRNESTRHIIZEEE

# Breakdown on status of assisted cases: # ZEIMEAEHERAVIAT *

Compensation recovered 58S (E

* out-of-court settlement EEJ}Fnfi# 2

* judgment obtained #&f5ERIEEY 5
Cases not pursued further KRB IR i

* no recovery prospect [E#EE{E AT AL 0

* application withdrawn X FRE5 1

 terminated by the Fund #&E £#21F 1
In process TR IEH 19

Status of Applications During the Reporting Period #R&HIREBREET

(9) (41)
(38) (7) (5)

. Brought forward applications’ New applications and applications seeking reconsideration?
SRERENZEER EeBENFRERERBEENHE
Applications handled ° Carried forward applications” Problem solved®
SEIRAYEGE ° SHHEIR RS ¢ MRECERR °
* Breakdown of cases with application handled: * 2 EEIEHIERZEAIR *
Assistance granted EEEH#HtFIRBIEIEE 5
Assistance declined E & ERAIRE 33

2024-25 Carried Forward Assisted Cases and Applications
2024-25 FEE@BERENZBEERFH

(7)

Assisted cases Other applications to be handled
L ES Hit B FRIERRE

1. “Brought forward applications” means the number of applications received by the Fund during the reporting period and pending for deliberation of the Management
Committee. " SHEERENRE  IEERSIBESCCRENBHEERESERNFHHE -

2 “New applications and applications seeking reconsideration” means the number of applications and applications seeking reconsideration received by the Fund during
the reporting period. " EEBERIFTHRBERERBERNFE ) FERSHRAESCERENTERERBEEWHAHHE -

3 “Applications handled” means the number of applications deliberated by the Management Committee during the reporting period. " ERRIEAVERE | FEIER SRR
EHEREGDEZINHHFHA

4 “Carried forward applications” means the number of applications received by the Fund during the reporting period and pending for deliberation of the Management
Committee. " 2HEERENHE | HERSHRESCREREREEREQEZZNHARE -

5 “Problem solved” means the number of applications which the disputes were resolved before deliberation of the Management Committee during the reporting period.

"THERERR , HEREHRE  EEPNFENEERSQE AN DEGARANBFEHE -
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Annex B - [f{$#Z

CASES GRANTED ASSISTANCE
EFLAmENESE

1. Beauty Services — Unscrupulous Trade Practices
Evidence indicated that the assisted consumer purchased prepaid
packages of breast enhancement treatments as a resuft of unscrupulous
trade practices of the beauty centre concerned.

The Fund considered that the case involved sufficient legal merits and
significant consumer interest. During the reporting period, the Fund
instructed solicitors to provide assistance to the assisted consumer.

EXTRH — TREBFE
BREREHBERSRERPONANREB T AEHEMBEY
SMERNANEER -

EeRRBERBAINEZRERLEREEEAN S - NREHRE -
RS EREMAREHE BRI -

2. Immigration Consultancy Services —
Breach of Duties
Evidence indicated that an immigration consultancy
services company had breached its contractual and

common law duties of care towards the assisted . . .
3. Immigration Consultancy Services —

Breach of Duties

Evidence indicated that an immigration consultancy
services company had breached the service agreement
and failed to perform its obligation as an immigration
consultant under the agreement to assist the assisted
consumer in applying for immigration.

consumer; rendering the assisted consumer’'s immigration
application unsuccessful.

The Fund considered that the case involved sufficient
legal merits and significant consumer interest. During
the reporting period, the Fund instructed solicitors to
provide assistance to the assisted consumer.

BRERNIRFE — ERBE The Fund considered that the case involved sufficient

SEpEmET  POT BEERSATIS R T HAKRYIEE legal merits and significant consumer interest. Upon

B ST D IS B E A TSR - due execution of the Agreement with the assisted
consumer; the Fund will instruct solicitors to commence

BEEeAREREARDNEERBENERNWHEEER proceedings against the company.

it AREHE 0 ESCERFAEMAXIEEERE

B8 - BRIEWE — ERME

————r— BRETS-EEEBHARER Y RBWE - BREE
BITHERBREREZIGE MR EERE

BERHRBNEE -

BEERR/ERERINEEEBELERNWEEER
it - EXBHBESERESTI VRS E &%
FEERAREMATRATDRIVERTE -
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Annex B - {32

4. Medical Beauty Services — Breach of Duties
Evidence indicated that the assisted consumer sustained personal injuries
at the back of her left ear as a result of laser treatments performed by the
trader.

The Fund considered that the case involved sufficient legal merits and
significant consumer interest. During the reporting period, the Fund instructed
solicitors to provide assistance to the assisted consumer:

BEXTRY —EREE
BRBETRXHBE AR REAFNACCERMENEERIRE -

ESARERBAINEZEEBRERWWEEEN G - EAREHKR
ESERBRMRKRZBEEENER -

5. Time-sharing Scheme — Aggressive Commercial
Practices
Evidence indicated that the assisted consumer was induced into entering
a timeshare vacation club membership agreement by the trader’s
unconscionable and unfair sales tactics.

The Fund considered that the case involved sufficient legal merits and
significant consumer interest. Upon due execution of the Agreement
with the assisted consumer, the Fund will instruct solicitors to commence
proceedings against the traden.
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Cases Carried Over From Previous Year HEEIRERNEE

The Fund continued to work on the following cases brought forward from
the previous year:

1. Beauty Services — Unscrupulous Trade Practices 1.

Evidence indicated that the assisted consumer entered into various
treatment plans as a result of the trader’s unscrupulous trade practices.

During the reporting period, follow up actions were in progress.

2. Beauty Services — Unscrupulous Trade Practices 2.

Evidence indicated that the assisted consumer, being a person suffering from
depressive disorder, purchased 9 beauty treatment packages as a result of
unscrupulous trade practices of the beauty centres concerned.

During the reporting period, a settlement was concluded with the trader.
The assisted consumer received the settlement sum and the case was
settled.

3. Beauty Services — Unscrupulous Trade Practices
Evidence indicated that the assisted consumer purchased a prepaid package
of 22 sessions of beauty treatment as a result of unscrupulous trade
practices of the beauty centre concerned.

During the reporting period, the assisted consumer reached a settlement
agreement with the beauty centre and follow-up actions were in progress.

4. Continuous Positive Airway Pressure Device — Product 4.

Liability

The assisted consumer claimed that the use by her spouse of a continuous
positive airway pressure device, which was subject to product recall, caused
his death.

During the reporting period, the Fund terminated assistance. 5.

5. Financial Services — Breach of Duty and Contract
Evidence indicated that the assisted consumer sustained loss in investing in
London Gold as a result of the breach of duty and contractual obligation
by the trader. In view of the circumstances of the case, the Fund considered
that there were sufficient merits and significant consumer interest for
assistance to be granted for legal action to be taken against the traden.

During the reporting period, follow-up actions were in progress. 6.

6. Financial Services — Fraud

Evidence indicated that the assisted consumer suffered loss due to
suspected fraud perpetrated by a trader purporting to offer gold trading
services.

During the reporting period, follow-up actions were in progress.

150 Annual Report of the Consumer Legal Action Fund 2025-26

ESMIBERE TFERTHRNER  ER
LU

ETRE — TREBFE
FBERBETREWHEERSEZARNNARE
AT EMHRE T LNRERBEN -

R EHRE > ABRRETEIEEETT -

ETRH — TREBFE
ZHHBEER —RINEESRE  BRER
RENEBEEX S RARUAREBFE
HEMEE Y I NEAFREEE -

R EHE > ZEHEEE S RARER
R RBEIMESER - FHELUBRR -

ERRB — FREBFE
FERBTNZEHEER IS RERPOLL
AREBF LN MEET @RS 22
eSO EINES

REEHE  ZEHEBRSRERPO
ERNE TGS BRENREITEIEET
o

FiEmRTRKRE — EREE
SHHBERRARBRER —REEE
BRI RHER BT R E M SR -

FEEHE - ESHRHBEIWED

ERRY — EREEREH
BEREBRIRBAPEREEREN B
XBEEELMASNREPRIEK -
ENERBRENEEBENS RERN
HEERND  ESWHZMEEERSE
ARFEUEETE

REEHE - BRANRETEIEEETS -

ERbARTE — HREF
EERBRTEWHBERISRARLIER
RHES R RBETHIRERFT AT

REEK

R EHIRE > ABRRETEIEEETT -



7.

10.

11.

12.

Financial Services — Instalment Payment Plan

The assisted consumers lodged claims against a beauty centre and a bank
in separate proceedings in the Small Claims Tribunal (“SCT") concerning
a dispute arising out of the purchase of a beauty package from the beauty
centre with a loan offered by the bank under a credit card instalment
payment plan. Favourable judgment was obtained against the beauty
centre for rescission of the purchase contract and damages. However, the
proceedings against the bank claiming, amongst other things, late payment
interest charged by the bank was unsuccessful.

During the reporting period, the Fund completed the follow up actions on
the appeal against the judgment of the SCT. The case concluded accordingly.

Fitness Services — Breach of contract and Unscrupulous
Trade Practices

Evidence indicated that the assisted consumer entered into 2 personal
training plans as a result of the unfair trade practices and unconscionable
conduct of the fitness centre. The trader subsequently failed to provide
services.

During the reporting period, the assisted consumer withdrew the
application due to personal reasons.

Immigration Consultancy Services — Breach of Duties
Evidence indicated that an immigration consultancy services company
had breached its contractual and common law duties of care towards
the assisted consumers, rendering them unable to proceed with their
immigration process.

During the reporting period, the case concluded following the delivery
of a final judgment after assessment of damages in favour of the assisted
consumer by the District Court.

Immigration Consultancy Services — Breach of Duties
Evidence indicated that an immigration consultancy services company
had breached its contractual and common law duties of care towards the
assisted consumer, rendering her immigration application unsuccessful.

During the reporting period, follow-up actions were in progress.

Immigration Consultancy Services — Breach of Duties
Evidence indicated that an immigration consultancy services company
had breached its contractual and common law duties of care towards the
assisted consumers, rendering their immigration application unsuccessful.

During the reporting period, follow-up actions were in progress.

Legal Services — Breach of Duties

Evidence indicated that a law firm had breached its duties of care and
fiduciary duties towards the assisted consumers, causing them to suffer loss
as a result of the loss of priority in the charging order obtained over the
judgment debtor's property to another client of the law firm.

During the reporting period, agreement on the settlement sum was
concluded with the law firm and follow up actions in pursuance of the
agreement were in progress.
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13.

14.

15.

16.

17.

18.

LiE=3]

Medical Beauty Services — Breach of duties

Evidence indicated that the assisted consumer sustained personal injuries as
a result of breast implant and related treatments carried out by a registered
medical practitioner in breach of his duties of care.

During the reporting period, follow-up actions were in progress.

Purchase of Residential Property — Unscrupulous Trade
Practices

Evidence indicated that the assisted consumer purchased a first-hand
residential property prior to completion. Upon completion, the living
room'’s window was reduced from full size (per the sales brochure and
representations provided at the time of sale) to half size.

During the reporting period, the Fund extended the scope of assistance to
the assisted consumer to cover pre-action letter to the vendor.

Purchase of Residential Property — Breach of Duty and
Contract

Evidence indicated that the estate agency had breached its duties to pass
on property information to the assisted consumers who entered into a
preliminary agreement to purchase the property, and that such information
could affect their ability to obtain a mortgage, resulting in their decision
to withdraw from the purchase. Further, an unlicensed staff member was
closely involved throughout the sale process.

During the reporting period, the assisted consumer received a sum in full
and final settlement and the case was settled.

Residential Renovation Works — Unscrupulous Trade
Practices and Contract

The assisted consumer was engaged in a dispute with the trader concerning
quality and delay in residential renovation works at his property.

During the reporting period, the case concluded following the High Court
ordered an interlocutory judgment.

Time-sharing Scheme — Aggressive Commercial
Practices

Evidence indicated that the assisted consumer was induced to execute 3
vacation club membership agreements by unconscionable and unfair tactics
adopted by the trader

During the reporting period, the case concluded following the District
Court awarded costs to the assisted consumer.

Time-sharing Scheme — Aggressive Commercial
Practices

Evidence indicated that the assisted consumer was induced into entering a
vacation club membership agreement and/or membership upgrade by the
trader's unconscionable and unfair sales tactics.

During the reporting period, the case concluded following the District
Court awarded costs to the assisted consumer:
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19. Wedding Event Planning Services — Misrepresentations 19. $EEREIIRTS — RERLR A RE
and Unscrupulous Trade Practices (5 cases) EmFE (5 REE)
Evidence indicated that the assisted consumers were induced to purchase BEBTZEEEZISRATUKLE
packages of wedding services as a result of the trader's misrepresentations BN AREBFLFEMEE TIEER
and unscrupulous trade practices. BEE -
During the reporting period, follow-up actions were in progress. AIREHE - ARNRETENETETHR

SHEEFLAESFR 2025-26 153



Annex B - [fi#%Z

Independent Auditor’s Report to the Trustee of

Consumer Legal Action Fund

(Established in Hong Kong under the Deed of Trust dated 30 November
1994)

Opinion

We have audited the financial statements of Consumer Legal Action
Fund (the "Fund") set out on pages 157 to 173, which comprise
the statement of financial position as at 31 March 2026 and the
statement of income and expenditure, the statement of changes in
capital and reserves and the statement of cash flows for the year then
ended, and notes to the financial statements, including material
accounting policy information.

In our opinion, the financial statements give a true and fair view of the
financial position of the Fund as at 31 March 2026, and of its financial
performance and its cash flows for the year then ended in accordance
with HKFRS Accounting Standards as issued by the Hong Kong Institute
of Certified Public Accountants ("HKICPA").

Basis for Opinion

We conducted our audit in accordance with Hong Kong Standards on
Auditing ("HKSAs") issued by the HKICPA. Our responsibilities under
those standards are further described in the “Auditor's Responsibilities
for the Audit of the Financial Statements” section of our report. We are
independent of the Fund in accordance with the HKICPA's Code of
Ethics for Professional Accountants (the "Code"), and we have fulfilled
our other ethical responsibilities in accordance with the Code. We
believe that the audit evidence we have obtained is sufficient and
appropriate to provide a basis for our opinion.

Other Information

The Board of Administrators of the Fund is responsible for the other
information. The other information comprises the information included
in the annual report, but does not include the financial statements and
our auditor's report thereon.

Our opinion on the financial statements does not cover the other
information and we do not express any form of assurance conclusion
thereon.

In connection with our audit of the financial statements, our
responsibility is to read the other information and, in doing so, consider
whether the other information is materially inconsistent with the
financial statements or our knowledge obtained in the audit or
otherwise appears to be materially misstated.

If, based on the work we have performed, we conclude that there is a
material misstatement of this other information, we are required to
report that fact. We have nothing to report in this regard.
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Independent Auditor’s Report to the Trustee of

Consumer Legal Action Fund

(Established in Hong Kong under the Deed of Trust dated 30 November
1994)

Responsibilities of Board of Administrators and Those Charged with
Governance for the Financial Statements

The Board of Administrators is responsible for the preparation of
financial statements that give a true and fair view in accordance with
HKFRS Accounting Standards as issued by the HKICPA, and for such
internal control as the Board of Administrators determines is necessary
to enable the preparation of financial statements that are free from
material misstatement, whether due to fraud or error.

In preparing the financial statements, the Board of Administrators is
responsible for assessing the Fund's ability to continue as a going
concern, disclosing, as applicable, matters related to going concern and
using the going concern basis of accounting unless the Board of
Administrators either intends to liquidate the Fund or to cease
operations, or has no realistic alternative but to do so.

The Board of Administrators and Those Charged with Governance are
responsible for overseeing the Fund's financial reporting process.

Auditor's Responsibilities for the Audit of the Financial Statements

Our objectives are to obtain reasonable assurance about whether the
financial statements as a whole are free from material misstatement,
whether due to fraud or error, and to issue an auditor's report that
includes our opinion. This report is made solely to you, as a body, and
for no other purpose. We do not assume responsibility towards or
accept liability to any other person for the contents of this report.

Reasonable assurance is a high level of assurance, but is not a
guarantee that an audit conducted in accordance with HKSAs will
always detect a material misstatement when it exists. Misstatements
can arise from fraud or error and are considered material if, individually
or in the aggregate, they could reasonably be expected to influence the
economic decisions of users taken on the basis of these financial
statements.

As part of an audit in accordance with HKSAs, we exercise professional
judgement and maintain professional skepticism throughout the audit.
We also:

- Identify and assess the risks of material misstatement of the
financial statements, whether due to fraud or error, design and
perform audit procedures responsive to those risks, and obtain
audit evidence that is sufficient and appropriate to provide a basis
for our opinion. The risk of not detecting a material misstatement
resulting from fraud is higher than for one resulting from error, as
fraud may involve collusion, forgery, intentional omissions,
misrepresentations, or the override of internal control.

- Obtain an understanding of internal control relevant to the audit
in order to design audit procedures that are appropriate in the
circumstances, but not for the purpose of expressing an opinion on
the effectiveness of the Fund's internal control.

Financial Statements
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Independent Auditor’s Report to the Trustee of

Consumer Legal Action Fund
(Established in Hong Kong under the Deed of Trust dated 30 November
1994)

Auditor's Responsibilities for the Audit of the Financial Statements
(Continued)

- Evaluate the appropriateness of accounting policies used and the
reasonableness of accounting estimates and related disclosures
made by the Board of Administrators.

- Conclude on the appropriateness of the Board of Administrators'
use of the going concern basis of accounting and, based on the
audit evidence obtained, whether a material uncertainty exists
related to events or conditions that may cast significant doubt on
the Fund's ability to continue as a going concern. If we conclude
that a material uncertainty exists, we are required to draw
attention in our auditor's report to the related disclosures in the
financial statements or, if such disclosures are inadequate, to
modify our opinion. Our conclusions are based on the audit
evidence obtained up to the date of our auditor's report. However,
future events or conditions may cause the Fund to cease to
continue as a going concern.

- Evaluate the overall presentation, structure and content of the
financial statements, including the disclosures, and whether the
financial statements represent the underlying transactions and
events in a manner that achieves fair presentation.

We communicate with Those Charged with Governance regarding,
among other matters, the planned scope and timing of the audit and
significant audit findings, including any significant deficiencies in
internal control that we identify during our audit.

Baker Tilly Hong Kong Limited
Certified Public Accountants
Hong Kong, 30 July 2026

Tong Wai Hang
Practising Certificate number: P06231

156 Annual Report of the Consumer Legal Action Fund 2025-26

BB S
BURRETRAERE A

RS FI B — LI +— H =+ A (st 5248
TEEHARIL)

BEETLE M BB RR BRI (&)

- AMERITZR A G R g R e E R R
&t AR R SR -

- HERTEEGHRAFACE G ERE TS
& IR CESHIEF GRS - BEREEE
BEARANHEHNZR S M A RE S B & 2 RS 6
T E psE Z BB - TS &R R
RAFEERNHARE » BT BETHR S
R RE (A E R R N 2 B REE > 5L
AR B e - AIRR(MIEE S RIE R E
F o JAMTHyES R AR 2 B 0 I PTES
m%ﬁﬁﬁ%ﬂw AT > RS I

REEEE S I ELE -

- RPEMEBEE (AERE) ZBEEYIwII
AN - DU B RE P R AH B
B IE S ER

WMEE B NR#E (Hhafih) S TIFEZEH#
HE - LR EARER R ERE > AR
TRFEARZSA TR A B2 (AT B AR

RBEEGHTEBARAE
HoEG ZJrEFﬁ
wFE CERFEA=ETH

SfRtT
ek E R | P06231



Consumer Legal Action Fund JNEESFAES

Statement of Income and Expenditure {7 4&5EHFT

For the year ended 31 March 20268, 2 —B - NE=H=+—HI-FE

(Expressed in Hong Kong dollars) ( LIETTERT)

Financial Statements B17$R3%

Income
Bank interest income

Application fee from assisted
consumers

Contribution from assisted
consumers

Less:
Expenditure

Auditor's remuneration

Administrative service expenses

Bank charges

Legal fees for assisted consumers

Sundry expenses

Deficit for the year

A
SRATAEA
ZEHEE R

ZUHEE T EE A

T

Pt

A G
TTBURFS S
SRITE A

ZRHE AT
FETSZHY

FEEEGR

2026
TETIN

Notes HKS
FffEE T

482,879
30,800

235,775

749,454

15,500

6 920,210
9,125

1,671,819

4,020

2,620,674

(1,871,220)

2025
ZEHIE
HKS

AT

602,169
24,100

3,695,149

4,321,418

15,000
992,435
4,456
3,444,266

11,662

4,467,819

(146,401)

The notes on pages 161 to 173 form part of the financial statements. #5161 EH 2173 EH MRS B iz iy 4y -
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Consumer Legal Action Fund JNEESFAES
Statement of Financial Position Hf AR

As at 31 March 2026 R—B - FE=H=+—H
(Expressed in Hong Kong dollars) ( LIETTERT)

2026 2025
ZZETR ZETHE
Notes HKS HKS
Bt BT BT
Current assets RENEE
Interest receivables JEUFI . 232,626 216,206
Bank balances and cash SRTTAEER IR S 4 18,685,690 21,166,809
18,918,316 21,383,015
Current liabilities HEIEE
TETRESN R, ES
Account payables and accrued expenses FERTRESR K, =T 356,019 877,273
N Exd
Amount due to the Trustee JE( 5L A\G0E 5 920,210 992,435
1,276,229 1,869,708
NET ASSETS éé@ﬁ 17,642,087 19,513,307
Capital and reserves EAR R
Capital A ! 40,000,000 40,000,000
Y 719 A
General fund ez (22,357,913) (20,486,693)
17,642,087 19,513,307

The financial statements on pages 157 to 173 were approved and authorised for issue by the Board of Administrators on 30 July
2026 and are signed on its behalf by:

N 157 HESF 173 HWBHRERCN “ B ANFE A= T HERTZEGHUE RIS » SWHM FTREEE -

Mr. Clement CHAN Kam-wing, BBS, MH, JP Mr. Tony PANG Chor-fu, MH
PREJEEITAE » ARAIEE » £EPS  KFHLT ERREE  KEHE
Administrator Administrator
ITEE BITEES

The notes on pages 161 to 173 form part of the financial statements. #5161 H £ 55173 EH AT EERE A RSy EL R g4y -
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Consumer Legal Action Fund JH&EEIRAES
Statement of Changes in Capital and Reserves &4 & (EtE BEIFH

For the year ended 31 March 2026 8i& — B - X NE=H=+—HIHE}E

(Expressed in Hong Kong dollars) ( LIETTERT)

Financial Statements B17$R3%

At 1 April 2024

Injection of capital

Deficit for the year

At 31 March 2025 and
1 April 2025

Deficit for the year

At 31 March 2026

KRB _JNENA—H

AEERE

REZBZAF=ZA=1T—HRK
“ZE-hFENA—H

AFERSR

REZZBZARE=A=+—H

Capital General fund Total
B — S it

HKS HKS HKS

AT AT BT
30,000,000 (20,340,292) 9,659,708
10,000,000 - 10,000,000
- (146,401) (146,401)
40,000,000 (20,486,693) 19,513,307
- (1,871,220) (1,871,220)
40,000,000 (22,357,913) 17,642,087

The notes on pages 161 to 173 form part of the financial statements. #5161 EH 25173 EH MRS B iz 4y -
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Consumer Legal Action Fund JH&EEIRAES
Statement of Cash Flows &R EF:

For the year ended 31 March 2026 8 & — B - N NFE=H=+—HIHE}E

(Expressed in Hong Kong dollars) ( LLEITER )

2026 2025
TETNE TETHE
Notes HKS HKS
BaE BT T
OPERATING ACTIVITIES BIEEE)
Deficit for the year RAEFERSTE (1,871,220) (146,401)
Adjustments for: wt R YITE B E R
- Bank interest income - SRITRILEURA (482,879) (602,169)
Operating loss before working capital
changes BEESEYHIZ EERE (2,354,099) (748,570)
Decrease in account payables and accrued
expenses JETRERK R S T2 2 kD (521,254) (247,755)
Decrease in amount due to the Trustee e ZEE N GRIE 2 k> (72,225) (149,957)
Net cash used in operating activities RN E RS 2 & 5%E (2,947,578) (1,146,282)
INVESTING ACTIVITIES &g
Interest received BRI L 466,459 468,063
Placement in time deposits with FREESIEIHm=(EH >
original maturity over three months TEHREER (14,500,000) (10,500,000)
Withdrawal of time deposits with IR EREIHBm={EH =~
original maturity over three months TEHAFRK 10,500,000 3,000,000
Net cash used in AR EE RS2
investing activities (3,533,541) (7,031,937)
Financial activity BETSE)
Capital injection FTE - 10,000,000
Net cash generated from financing activity 2K ERIE T2 FHEIB4E - 10,000,000
Net (decrease)/increase in cash and cash ~ BHEFRHESEHYINS
equivalents RV I (6,481,119) 1,821,781
Cash and cash equivalents at beginning of
the year RAEFEZ RS EHSEEY) 10,666,809 8,845,028
Cash and cash equivalents at end of the 4
year RAFEEZHERFASEEHY 4,185,690 10,666,809

The notes on pages 161 to 173 form part of the financial statements. #5161 E 25173 MRS B =iy H 45 -
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Consumer Legal Action Fund JH&EEIRAES
Notes to the Financial Statements Bf B/ aE

For the year ended 31 March 2026 ;& — B - NEFE=H=-+—HIFEE
(Expressed in Hong Kong dollars) ( LIETTERTR)

1. OBJECTIVES AND OPERATION OF THE FUND 1. HEEEREE
The Consumer Legal Action Fund (the "Fund") was HEENNES ( THESE ) BREBEH
established on 30 November 1994 under a Deed of Trust BRN—IUE+—H =+HKIL » HEE
with the Consumer Council as the trustee (the "Trustee") ZEEGBHZEA (T2, ) > HHE
for the purpose of offering financial assistance to B H IR ALY o G AR R R E R
consumers in seeking legal redress, remedies and &~ 0 R - B R BT S BT
protection. The Government of the Hong Kong Special (LT E T RS EET ) By —T8
Administrative Region (the "HKSAR") has granted a sum of T HEANIHIE A - S FL 40K
HK$10 million as initial capital to the Fund. The capital ﬁ%ﬁg%%é%é;?&%ﬁgggéﬁ
IR R H/ < oo N : Sl

should be repayable to the HKSAR upon termination.
Additional capital amounting to HK$20 million was further
injected by the HKSAR to the Fund on 6 September 2010

BB -BENANA R ZE—/\FELA
=+ —HEEEDIIEAFGR —TEETZ

and 31 May 2018, with HK$10 million each time, increasing %’E&l\é’f?{i ’ é\‘%;%éziiﬂ[[§:$%5%75 » It
the capital to HKS30 million. Furthermore, additional b BERRITREBIFER ZZ =4+
capital of HK$10 million was approved by the HKSAR on 20 A EHESSN - TEETELR - LR
December 2023 which will be injected to the Fund on 5 July ZECFECHAHEERESST -

2024.

The address of the registered office and principal place of ZEE AR s B T S G i B B R
operation of the Trustee is 22nd Floor, K. Wah Centre, 191 AL AEEEE 191 SR EERIPE 0, 22 1 -
Java Road, North Point, Hong Kong.

The financial statements are presented in Hong Kong AR ER BT - BTN EEE 2
dollars, which is also the functional currency of the Fund. REEHY o

2. APPLICATION OF NEW AND AMENDMENTS TO HKFRS 2. TERIIR &R BT (T BHREEN) g5t
ACCOUNTING STANDARDS P

(a) Amendments to an HKFRSs Accounting Standard thatare (F) ZAFIEEHREIERZEES] (FRBYBHEE

mandatorily effective for the current year Ay estER]

In the current year, the Fund has applied the following WARERE » RS EREFAOAFEDTEIA T
amendments to an HKFRS Accounting Standard as issued Frofi iy LA N &IEBET (FHRM B EAER])

by the Hong Kong Institute of Certified Public Accountants AR ZEBITN B HFEUE—H
("HKICPA") for the first time, which are mandatorily U B P 22 AR 4 R AR B e A g

effective for the Fund’s annual period beginning on 1 April
2025 for the preparation of the financial statements:

Amendments to HKAS21  Lack of Exchangeability (FHg=rEEA]) fHh = A R
%2158 (B5T4)

The application of the amendments to this HKFRS KREFEER (FHEMBEHREEN) S=t2H]

Accounting Standard in the current year has had no (BETA) > BEEARERE SR EEEREII

material impact on the Fund’s financial position and YR R R S A B S o B I B B Ok

performance for the current or prior years and/or on the A fE A EL o

disclosures set out in these financial statements. -

The Fund has not early applied the following new and FeE S A FEFIEF T 5 E 98 E 1 AR A 3

amendments to HKFRS Accounting Standards that have IR B(EE] ( FHREMTEHREAER]) erzf4EH] -

been issued but are not yet effective:
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Consumer Legal Action Fund JH&EEIRAES
Notes to the Financial Statements (Continued) BABERFEMHTE: (&)

For the year ended 31 March 2026 8i& — B - X NE=H=+—HIHE}E

(Expressed in Hong Kong dollars) ( LIETTERTR)

(b)

APPLICATION OF NEW AND AMENDMENTS TO HKFRS
ACCOUNTING STANDARDS (CONTINUED)

New and amendments to HKFRS Accounting Standards in
issue but not yet effective

Amendments to HKFRS Amendments to the

9 Classification and

and HKFRS 7 Measurement of Financial
Instruments?

Amendments to HKFRS Contracts Referencing Nature

9 — Dependent Electricity?

and HKFRS 7

Sale or Contribution of Assets
between an Investor and its
Associate or Joint Venture!

Amendments to HKFRS
10 and HKAS 28

Amendments to HKAs Translation to a
21 Hyperinflationary
Presentation Currency?
Annual  Improvements to
HKFRS Accounting Standards —
Volume 112

Amendments to HKFRS
Accounting Standards

HKFRS 18 Presentation and Disclosure in

Financial Statements?

1 Effective for annual periods beginning on or after
a date to be determined.

2 Effective for annual periods beginning on or after
1 January 2026.

3 Effective for annual periods beginning on or after
1January 2027.

Except for the new HKFRS Accounting Standard mentioned
below, the Board of Administrators anticipates that the
application of all these amendments to HKFRS Accounting
Standards will have no material impact on the financial
statements in the foreseeable future.

HKFRS 18 “Presentation and Disclosure in Financial

Statements”

HKFRS 18 “Presentation and Disclosure in Financial
Statements”, which sets out requirements on
presentation and disclosures in financial statements, will
replace HKAS 1 “Presentation of Financial Statements”.
This new HKFRS Accounting Standard, while carrying
forward many of the requirements in HKAS 1, introduces
new requirements to present specified categories and
defined subtotals in the statement of profit or loss;
provide disclosures on management-defined performance
measures in the notes to the financial statements and
improve aggregation and disaggregation of information to
be disclosed in the financial statements. In addition, some
HKAS 1 paragraphs have been moved to HKAS 8
“Accounting Policies, Changes in Accounting Estimates
and Errors” and HKFRS 7 “Financial Instruments:
Disclosure”. Minor amendments to HKAS 7 “Statement of
Cash Flows” and HKAS 33 “Earnings per Share” are also
made.
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Consumer Legal Action Fund JH&EEIRAES
Notes to the Financial Statements (Continued) BABERFEMHTE: (&)

For the year ended 31 March 2026 ZHZE — B NE=

(Expressed in Hong Kong dollars) ( LIETTERTR)

(b)

3.1

3.2

(a)

(b)

(c)

APPLICATION OF NEW AND AMENDMENTS TO HKFRS
ACCOUNTING STANDARDS (CONTINUED)

New and amendments to HKFRS Accounting Standards
in issue but not yet effective (Continued)

HKFRS 18 “Presentation and Disclosure in Financial
Statements” (Continued)

HKFRS 18, and amendments to other standards, will be
effective for annual periods beginning on or after 1
January 2027, with early application permitted. The
application of the new standard is expected to affect the
presentation of the statement of profit or loss and
disclosures in the future financial statements. The Fund in
the process of assessing the detailed impact of HKFRS 18
on the Fund’s financial statements.

BASIS OF PREPARATION OF FINANCIAL STATEMENTS
AND MATERIAL ACCOUNTING POLICY INFORMATION

Basis of preparation of financial statements

The financial statements have been prepared in
accordance with HKFRS Accounting Standards as issued by
HKICPA. These financial statements have been prepared
on a basis consistent with the accounting policies in the
2025 financial statements.

The financial statements have been prepared on the
historical cost basis. Historical cost is generally based on
the fair value of the consideration given in exchange for
services at the date of transaction.

Material accounting policies
Cost of financial assistance

All costs connected with the provision of financial
assistance rendered to consumers are recorded on an
accrual basis and charged against the statement of
income and expenditure in the period incurred. Any costs
recoverable from assisted consumers are recorded as
income upon receipt.

Capital contribution

Contribution of cash and capital assets by the
Government of the HKSAR are accounted for as capital
contribution and recognised in the appropriate capital
and reserves account.

Financial instruments

Financial assets and financial liabilities are recognised
when and only when the Fund becomes a party to the
contractual provisions of the instruments and on a trade
date basis.

2.

(Z)

3.1

3.2

(F)

(Z)

(A

uECEES

Financial Statements
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Consumer Legal Action Fund JH&EEIRAES
Notes to the Financial Statements (Continued) BABERFEMHTE: (&)

For the year ended 31 March 2026 8i& — B - X NE=H=+—HIHE}E

(Expressed in Hong Kong dollars) ( LIETTERTR)

3.2

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS
AND MATERIAL ACCOUNTING POLICY INFORMATION
(CONTINUED)

Material accounting policies (Continued)
Financial instruments (Continued)

Financial assets and financial liabilities are initially
measured at fair value. Transaction costs that are directly
attributable to the acquisition or issue of financial assets
and financial liabilities are added to or deducted from the
fair value of the financial assets or financial liabilities, as
appropriate, on initial recognition.

The effective interest method is a method of calculating
the amortised cost of a financial asset or financial liability
and of allocating interest income and interest expense
over the relevant period. The effective interest rate is the
rate that exactly discounts estimated future cash receipts
and payments (including all fees paid or received that
form an integral part of the effective interest rate,
transaction costs and other premiums or discounts)
through the expected life of the financial asset or financial
liability, or, where appropriate, a shorter period, to the
net carrying amount on initial recognition.

Financial assets

Classification and subsequent measurement of financial
assets

Financial assets that meet the following conditions are
subsequently measured at amortised cost:

. the financial asset is held within a business model
whose objective is to collect contractual cash
flows; and

. the contractual terms give rise on specified dates

to cash flows that are solely payments of principal
and interest on the principal amount outstanding.

The Fund’s financial assets at amortised cost include
interest receivables and bank balances and cash.
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Consumer Legal Action Fund JH&EEIRAES
Notes to the Financial Statements (Continued) BABERFEMHTE: (&)

For the year ended 31 March 2026 8i& — B - X NE=H=+—HIHE}E

(Expressed in Hong Kong dollars) ( LIETTERTR)

3.2

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS 3.

AND MATERIAL ACCOUNTING POLICY INFORMATION
(CONTINUED)

Material accounting policies (Continued)
Financial instruments (Continued)

Financial assets (Continued)

Interest income from financial assets

Interest income is recognised using the effective interest
method for financial assets measured subsequently at
amortised cost. Interest income is calculated by applying
the effective interest rate to the gross carrying amount of
a financial asset, except for financial assets that have
subsequently become credit-impaired (see below). For
financial assets that have subsequently become credit-
impaired, interest income is recognised by applying the
effective interest rate to the amortised cost of the
financial asset from the next reporting period. If the credit
risk on the credit-impaired financial instrument improves
so that the financial asset is no longer credit-impaired,
interest income is recognised by applying the effective
interest rate to the gross carrying amount of the financial
asset from the beginning of the reporting period following
the determination that the asset is no longer credit
impaired.

Impairment of financial assets

The Fund performs impairment assessment under
expected credit loss ("ECL") on financial assets which are
subject to impairment assessment under HKFRS 9
Financial Instruments ("HKFRS 9") (including interest
receivables and bank balances and cash). The amount of
ECL is updated at each reporting date to reflect changes
in credit risk since initial recognition.

Lifetime ECL represents the ECL that will result from all
possible default events over the expected life of the
relevant instrument. In contrast, 12-months ECL
represents the portion of lifetime ECL that is expected to
result from default events that are possible within
12 months after the reporting date. Assessments are done
based on the Fund's historical credit loss experience,
adjusted for factors that are specific to the debtors,
general economic conditions and an assessment of both
the current conditions at the reporting date as well as the
forecast of future conditions.
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Consumer Legal Action Fund J§EZERNAES
Notes to the Financial Statements (Continued) BARERFEME: (&)

For the year ended 31 March 2026 ;& — B NHF=H=-+—HIMHEE

(Expressed in Hong Kong dollars) ( LI TERT)

3.2

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND
MATERIAL ACCOUNTING POLICY INFORMATION
(CONTINUED)

Material accounting policies (Continued)

Financial instruments (Continued)

Financial assets (Continued)

Impairment of financial assets (Continued)

For all other instruments, the Fund measures the loss
allowance equal to 12-months ECL, unless when there has
been a significant increase in credit risk since initial
recognition, in which case the Fund recognises lifetime ECL.
The assessment of whether lifetime ECL should be
recognised is based on significant increases in the likelihood
or risk of a default occurring since initial recognition.

(i) Significant increase in credit risk

In assessing whether the credit risk has increased
significantly since initial recognition, the Fund compares the
risk of a default occurring on the financial instrument as at
the reporting date with the risk of a default occurring on the
financial instrument as at the date of initial recognition. In
making this assessment, the Fund considers both
guantitative and qualitative information that is reasonable
and supportable, including historical experience and
forward-looking information that is available without undue
cost or effort.

In particular, the following information is taken into account

when assessing whether credit risk has increased
significantly:
. an actual or expected significant deterioration in the

financial instrument's external (if available) or
internal credit rating;

. significant  deterioration in external market
indicators of credit risk, e.g. a significant increase in
the credit spread, the credit default swap prices for
the debtor;

. existing or forecast adverse changes in business,
financial or economic conditions that are expected
to cause a significant decrease in the debtor's ability
to meet its debt obligations;
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Consumer Legal Action Fund JH&EEIRAES
Notes to the Financial Statements (Continued) BABERFEMHTE: (&)

For the year ended 31 March 2026 8i& — B - X NE=H=+—HIHE}E

(Expressed in Hong Kong dollars) ( LIETTERTR)

3.

3.2

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS 3.

AND MATERIAL ACCOUNTING POLICY INFORMATION
(CONTINUED)

Material accounting policies (Continued)
Financial instruments (Continued)

Financial assets (Continued)

Impairment of financial assets (Continued)

(i) Significant increase in credit risk (Continued)

. an actual or expected significant deterioration in
the operating results of the debtor;

. an actual or expected significant adverse change in
the regulatory, economic, or technological
environment of the debtor that results in a
significant decrease in the debtor's ability to meet
its debt obligations.

Irrespective of the outcome of the above assessment, the
Fund presumes that the credit risk has increased
significantly since initial recognition when contractual
payments are more than 30 days past due, unless the
Fund has reasonable and supportable information that
demonstrates otherwise.

The Fund regularly monitors the effectiveness of the
criteria used to identify whether there has been a
significant increase in credit risk and revises them as
appropriate to ensure that the criteria are capable of
identifying significant increase in credit risk before the
amount becomes past due.

(ii) Definition of default

The Fund considers an event of default occurs when
information developed internally or obtained from
external sources indicates that the debtor is unlikely to
pay its creditors, including the Fund, in full (without taking
into account any collaterals held by the Fund).

Irrespective of the above, the Fund considers that default
has occurred when a financial asset is more than 60 days
past due unless the Fund has reasonable and supportable
information to demonstrate that a more lagging default
criterion is more appropriate.

(iii) Credit-impaired financial assets

A financial asset is credit-impaired when one or more
events of default that have a detrimental impact on the
estimated future cash flows of that financial asset have
occurred. Evidence that a financial asset is credit-impaired
includes observable data about the following events:

Financial Statements B17$R3%

M BEREBE R REREBORER (8D

ERGHER (&)
ERTE (8)
SRIEE (&)

RS ENE(E (8

(—) EREREE LT ()

. (B NS SR B PR B TR R B
Y|

. B AR E ~ SO SRR L
PRIV E A A E) - EE A
EIRFIHAYRE TR E T -

i LAEPAE S SRAN - A B E &4
eI 30 0 - AIHAS S by anhtE
R EARE B BRIEEER G R AR
PRI A B -

B E T E AR S E B 2 S REE BT
HYAERIEY IR » AT E R T ELERT
DAt R R A1 TR KR p i 25 &
JEfREEE LTt -

(=) EONER

BL el Ryl P G BB S ST T HUS Y DR
R BABANKREREREEEA - BREEEF
HBBEER CREF &2 7A B E AR
an) o BRI -

A am EALESLAMA - F S A A 60 Ky
EREEYIFEY > BRIFEEAGE LRSS
PERYEDRERE I S AR YRR Ry 5 7 -

(=) BECERENEEE

ER A IR T SR AR AR AR
ERBIEECN BRSNS - Rz SRE
FEGWAFHEERIE - SRlEE DB EER(E
ARG R BUFE T YIS RAT T2 kY

HEEFAESER 2025-26 167



Annex B - [fi#%Z

Consumer Legal Action Fund JH&EEIRAES
Notes to the Financial Statements (Continued) BABERFEMHTE: (&)

For the year ended 31 March 2026 8i& — B - X NE=H=+—HIHE}E

(Expressed in Hong Kong dollars) ( LIETTERTR)

3.

3.2

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND 3.

MATERIAL ACCOUNTING POLICY INFORMATION

(CONTINUED)

Material accounting policies (Continued)

Financial instruments (Continued)

Financial assets (Continued)

Impairment of financial assets (Continued)

(iii) Credit-impaired financial assets (Continued)

. significant financial difficulty of the issuer or the
borrower;

. a breach of contract, such as a default or past
due event;

. the lender(s) of the borrower, for economic or

contractual reasons relating to the borrower's
financial difficulty, having granted to the
borrower a concession(s) that the lender(s)
would not otherwise consider; or

. it is becoming probable that the borrower will
enter bankruptcy or other financial
reorganisation.

(iv) Write-off policy

The Fund writes off a financial asset when there is
information indicating that the counterparty is in severe
financial difficulty and there is no realistic prospect of
recovery, for example, when the counterparty has been
placed under liquidation or has entered into bankruptcy
proceedings, or when the amounts are over one year past
due, whichever occurs sooner. Financial assets written off
may still be subject to enforcement activities under the
Fund's recovery procedures, taking into account legal
advice where appropriate. A write-off constitutes a
derecognition event. Any subsequent recoveries are
recognised in the statement of income and expenditure.
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Consumer Legal Action Fund JH&EEIRAES

Financial Statements B17$R3%

Notes to the Financial Statements (Continued) BABERFEMHTE: (&)
For the year ended 31 March 2026 8i& — B - X NE=H=+—HIHE}E

(Expressed in Hong Kong dollars) ( LIETTERTR)

3. BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND 3.

MATERIAL  ACCOUNTING  POLICY  INFORMATION
(CONTINUED)

3.2 Material accounting policies (Continued)
(c) Financial instruments (Continued)

Financial assets (Continued)

Impairment of financial assets (Continued)

(v) Low credit risk

A financial instrument is determined to have low credit risk

if:

(] it has a low risk of default;

. the borrower has a strong capacity to meet its
contractual cash flow obligations in the near
term; and

° adverse changes in economic and business
conditions in the longer term may, but will not
necessarily, reduce the ability of the borrower
to fulfil its contractual cash flow obligations.

(vi) Measurement and recognition of ECL

The measurement of ECL is a function of the probability of
default, loss given default (i.e. the magnitude of the loss if
there is a default) and the exposure at default. The
assessment of the probability of default and loss given
default is based on historical data adjusted by forward-
looking information. Estimation of ECL reflects an unbiased
and probability-weighted amount that is determined with
the respective risks of default occurring as the weights.

Generally, the ECL is the difference between all contractual
cash flows that are due to the Fund in accordance with the
contract and the cash flows that the Fund expects to
receive, discounted at the effective interest rate
determined at initial recognition.

The Fund recognises an impairment gain or loss in the
statement of income and expenditure for all financial
instruments by adjusting their carrying amount, with the
exception of accounts receivables, where the
corresponding adjustment is recognised through a loss
allowance account.
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Consumer Legal Action Fund JH&EEIRAES
Notes to the Financial Statements (Continued) BABERFEMHTE: (&)

For the year ended 31 March 2026 8i& — B - X NE=H=+—HIHE}E

(Expressed in Hong Kong dollars) ( LIETTERTR)

3.2

(c)

BASIS OF PREPARATION OF FINANCIAL STATEMENTS AND
MATERIAL  ACCOUNTING  POLICY  INFORMATION
(CONTINUED)

Material accounting policies (Continued)

Financial instruments (Continued)

Financial liabilities

Debt and equity instruments issued by the Fund are
classified as either financial liabilities or as equity in
accordance with the substance of the contractual
arrangements and the definitions of a financial liability and
an equity instrument.

Financial liabilities at amortised cost

Financial liabilities including account payables and accrued
expenses and amount due to the Trustee are subsequently
measured at amortised cost, using the effective interest
method, unless the effect of discounting would be
insignificant, in which case they are stated at cost.

Derecognition

The Fund derecognises a financial asset only when the
contractual rights to the cash flows from the asset expire,
or when it transfers the financial asset and substantially all
the risks and rewards of ownership of the asset to another
entity.

On derecognition of a financial asset in its entirely, the
difference between the asset's carrying amount and the
sum of the consideration received and receivable is
recognised in the statement of income and expenditure.

The Fund derecognises financial liabilities when, and only
when, the Fund's obligations are discharged, cancelled or
expired. The difference between the carrying amount of the
financial liability derecognised and the consideration paid
and payable is recognised in the statement of income and
expenditure.
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Consumer Legal Action Fund J4EESfisAsE S

Financial Statements B17$R3%

Notes to the Financial Statements (Continued) BAREERFEME: (&)

For the year ended 31 March 2026 Zi 2 —E_ NF=H=+—HILFE
(Expressed in Hong Kong dollars) ( LI TERT)
BANK BALANCES AND CASH SRITEER RS

2026 2025

TERITNE ZETHE

HKS HKS

BT BT

Cash at bank and on hand SRIT B AR 4 1,685,690 1,566,809

Time deposits with original maturity JHEFIHAH =@ A N2 EH 2,500,000 9,100,000
within three months Tk

Cash and cash equivalent NG IR ZEHEY) 4,185,690 10,666,809

Time deposits with original maturity FEFIHAH #E=(E 5 2~ EHH 14,500,000 10,500,000
over three months b/

Bank balances and cash SRTT4SERFIIR & 18,685,690 21,166,309

Cash at bank earns interest at floating rates based on
daily bank deposit rates. Time deposits are made in
between three months and twelve months (2025:
between three months and twelve months) and earn
interests at the respective time deposits rates ranging
from 1.98% to 3.80% (2025: 3.10% to 4.46%) per annum.

AMOUNT DUE TO THE TRUSTEE

The amount represents administrative service expenses
payable to the Trustee, details of which are set out in note
6. The amount is unsecured, interest-free and repayable
on demand.

RELATED PARTY TRANSACTIONS

During the year, the Fund incurred administrative service
expenses amounted to HK$920,210 (2025: HK$992,435)
for the administrative service and office support
(comprising salary costs and attributable overheads)
provided to the Fund. The charge by the Trustee is in
accordance with the provision of the Trust Deed
governing the Fund and approved by both the Trustee
and the Board of Administrators of the Fund.

CAPITAL RISK MANAGEMENT

The capital structure of the Fund consists of the capital
from the HKSAR.

The HKSAR has granted a total sum of HK$40 million
(2025: HKS40 million) as the capital to the Fund as at
31 March 2026. The Board of Administrators of the Fund
manages the Fund's capital to ensure that the Fund will
be able to continue as a going concern. The overall
strategy of capital management remains unchanged from
prior year.
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Consumer Legal Action Fund JH&EEIRAES
Notes to the Financial Statements (Continued) BABERFEMHTE: (&)

For the year ended 31 March 2026 8i& — B - X NE=H=+—HIHE}E

(Expressed in Hong Kong dollars) ( LIETTERTR)

8.

(a)

(b)

FINANCIAL INSTRUMENTS

Categories of financial instruments

Financial assets SRIEE
Amortised cost 57205 N
Financial liabilities G ==
Amortised cost PSR

Financial risk management objectives and policies

The Fund's major financial instruments include interest
receivables and bank balances and cash, account
payables and amount due to the Trustee. Details of these
financial instruments are disclosed in respective notes.
The risks associated with these financial instruments and
the policies on how to mitigate these risks are set out
below. The Board of Administrators of the Fund manages
and monitors these exposures to ensure appropriate
measures are implemented on a timely and effective
manner.

Credit risk and impairment assessment

As at 31 March 2026 and 2025, the Fund's maximum
exposure to credit risk which will cause a financial loss to
the Fund due to failure to discharge an obligation by the
counterparties arises from the carrying amount of the
respective recognised financial assets as stated in the
statement of financial position.

In order to minimise the credit risk, the Board of
Administrators of the Fund reviews the recoverable
amount of each individual receivable item at the end of
the reporting period to ensure that adequate impairment
losses are made for irrecoverable amounts. In addition,
the Fund performs impairment assessment under ECL
model upon application of HKFRS9 on receivable
balances individually.

172 Annual Report of the Consumer Legal Action Fund 2025-26

8.

(F)

(Z)

SRTE
SR T IR
2026 2025
TERTRE TETHF
HKS HKS
AT BT
18,918,316 21,383,015
1,276,229 1,869,708
SRR EH B R BUR

Fp ) T2 SR T B R BN B R SRTT 4
ERMIER S ~ FECTIRFR BN ZEEAFOH - %
F T HE AR E R HE BN T LA
B2 o 9% 5 b TR RH BRI LR S 40 e 4R A%
ZERBEHI BRI T - REMiTERE
G B L T R o DU OR BB R A R0
PREE & H I -

[EE b s BB

NEEZARERZEZRFE=ZA=+—H"
BN A T REEITREE R BREL
By K E B REBRE D - T R I BRI
IR ot e e ST A

RTHRERESERRE ZSRTEEIR
5 A 1 25 TR FE U A AT (e Y <8
DURECR By A v [ U 69 <5 B 2 S0 69 JRR AL 5
B e B EER (R B &G4
A1) %6 9 SRR MR THINIE SRR E HITE
WSS R HET TR ELR AL



Consumer Legal Action Fund JH&EEIRAES
Notes to the Financial Statements (Continued) BABERFEMHTE: (&)

For the year ended 31 March 2026 8i& — B - X NE=H=+—HIHE}E

(Expressed in Hong Kong dollars) ( LIETTERTR)

8.

(b)

(c)

FINANCIAL INSTRUMENTS (Continued)

Financial risk management objectives and policies
(Continued)

Credit risk and impairment assessment (Continued)

The credit risk on interest receivables and bank balances
is limited because the counterparties are banks with high
credit ratings assigned by international credit-rating
agencies.

Market risk
Interest rate risk

The Fund’s exposure to changes in interest rates is mainly
attributable to bank balances and cash.

At the end of the reporting period, if interest rates of
bank balances had been 4% (2025: 4%) basis points
higher/lower respectively and all other variables were
held constant, the Fund’s deficit for the year and general
fund would decrease/increase by HK$747,428 (2025:
HKS$846,672).

The sensitivity analysis above has been determined
assuming that the change in interest rates had occurred
throughout the year and had been applied to the
exposure to interest rate risk for bank balances in
existence during the year. The 4% (2025: 4%) basis point
increase or decrease on the bank balances represent
Board of the Administrators of the Fund’s assessment of
a reasonably possible change in interest rates over the
period until the next annual end of the reporting period.
The analysis was performed on the same basis for 2025.

Liquidity risk

The Fund is exposed to minimal liquidity risk as the Board
of Administrators closely monitors its cash flow.

The earliest date on which the undiscounted cash flows
of financial liabilities, representing non-interest bearing
financial liabilities of the Fund, can be required to pay is 3
months or less.

Fair value measurements of financial instruments

The Board of Administrators of the Fund considers that
the carrying values of financial assets and financial
liabilities recognised in the financial statements
approximate their fair values.
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CONSUMER COUNCIL
SERVICES CENTRES

HEAZEERERL

Consumer Complaint &
Enquiry Hotline
HEBRER R EEAEHE

2929 2222

EIderIy Hotline
%ﬁ%/ =g ,..\:7%

2110 2288

Hong Kong &&[&E
Consumer Council Services Centre (North Point)
Room 1410, 14/F, Kodak House Il
39 Healthy Street East, North Point
HEEREERBHO (4LA)
JLARERE 39 FIERE_H 148 1410 %

Kowloon fLEE[E
Consumer Council Services Centre (Tsim Sha Tsui)
3 Ashley Road, Tsim Sha Tsui

HEEREERBFO (KPHE)
SOPMEERT[EE 3 5%

Consumer Council HEEZZES

Tel EEE:2856 3113 Fax {EE:2856 3611
Website #uf : https:.//www.consumer.org.hk
E-mail E & : cc@consumer.org.hk
22/F, K. Wah Centre, 191 Java Road, North Point, Hong Kong
BB ABEE 191 RRERKPL 228
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