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Floor

Flat
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1

Flat A (including flat roof adjacen
thereto)

@

©)
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W& 27F

2

2

2
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t
Flat B (including balcony thereof) 23 23
5/F Flat C (including balcony thereof) 17 17
Flat D (including balcony thereof) 17 17
Flat E (including balcony thereof) 23 23
Flat F (including flat roof adjacent 23 23
thereto)
Flat A 22 22
Flat B (including balcony thereof) 23 23
6/F-13/F, - -
15/F-23/F & | FlatC (including balcony thereof) 17 17
25/F-27/F | FlatD (including balcony thereof) 17 17
(20 storeys)
Flat E (including balcony thereof) 23 23
FlatF 18 18
Flat A (including flat roof adjacent 18 18
thereto)
Flat B (including balcony thereof,
flat roof adjacent thereto and the 39 39
28/F roof thereabove)
Flat C (including balcony thereof,
flat roof adjacent thereto and the 39 39
roof thereabove)
Flat D 18 18
Sub-total 2,649 2,649
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Progress Report on the Motion on “Improving Property Management and Operation of
Owners’ Corporations” At the Legislative Council Meeting on 27 March 2013

13. There have been suggestions that the Government should introduce provisions in the BMO to
allow mechanisms for owners to amend the DMCs and sub-DMCs, in particular those provisions
which are considered unfair and unreasonable to owners. (BEZATEE (WZEIEH) 5| AKX -
BAETERAZRMEB LS - LEHEZRERDSEET AR FENASIEFIIRS - ) Some suggest
introducing a mechanism under which applications can be made to the court to amend provisions
of a DMC (or sub-DMCQ) if not less than 80% or 90% of the owners concerned agree to the
amendment. There is also a suggestion of introducing the concept of “user-pays” principle to
the BMO to resolve the problem of unfair allocation of management shares and undivided shares.
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