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Driving Sustainability:
Responsible Modelling and
Effective Communication

JOIN US AND DISCOVER

+The latest trend on consumers’ awareness and behaviour
towards sustainable consumption

- Keys to effective communication on Sustainability with
Academics

« Insights from experts in different industries on
trends and best practices for sustainability
communication.

The Hon Bernard
Charnwut Chan, GBM, GBS, JP

Prof. Carlos Lo

(The Chinese University of
Hong Kong)
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24™ June 2021 (09:00-12:30)
Venue: Henry Cheng International
Conference Centre Cheng Yu Tung Building,
The Chinese University of Hong Kong
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https://cbs.bschool.cuhk.edu.hk/event/sustainability-conference-bsi-

recognition-ceremony-2021/
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