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EXECUTIVE SUMMARY

Introduction
Standard form contracts are prevalent in today’s marketplace for
businesses to devise in advance, without individual negotiation, the terms and
conditions of supply.
Preprinted standard forms are convenient as they shorten the time for
suppliers and consumers to enter into agreement. However, because they
are drafted by the supplier they are inherently one sided. Due to superior
bargaining power and information asymmetry in its favour, a business may
seek to tilt the balance towards itself, at the expense of consumer interests.
Because these contracts are presented on a take it or leave it basis,
consumers are not in a position to bargain with suppliers. Even if consumers
are aware that the terms are unfavourable, their main consideration is the
price and quality of the good and service on offer. Typically, consumers will
proceed with signing the contract, hopeful that disadvantageous terms will not
be exploited.
Through its work, the Consumer Council (“the Council”) has found
that some standard form consumer contracts include unfair terms that are
contrary to the requirement of good faith. The terms thereby cause significant
imbalance in the parties’ rights and obligations arising under the contract, to
the detriment of the consumers, for example, unfair conditions regarding
termination, cooling off periods, refunds and legal rights. Significantly, it is not
uncommon to find unfair exemption clauses that are intended to exclude or
limit the liability of suppliers for breach of contract, negligence,
misrepresentation or other breach of duty.

Current Legislation
Hong Kong has enacted some statutory provisions in an effort to limit
the extent to which such liability can be avoided. For example:
The Control of Exemption Clauses Ordinance attempts to limit the
extent to which businesses can exempt themselves from liability for matters
such as personal injury or death resulting from negligence; unreasonable
breach of contract; liability for loss or damage caused by negligence; or
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liability arising from breach of implied obligations owed under the Sale of
Goods Ordinance.
The Misrepresentation Ordinance prevents any contracting party from
excluding or restricting liability for misrepresentation by means of a contract
term, except to the extent that the term satisfies the requirement of
reasonableness as stated in the Control of Exemption Clauses Ordinance.
The Supply of Services (Implied Terms) Ordinance incorporates into
consumer contracts, implied terms that the supplier will carry out a service
within a reasonable time and with reasonable skill and care; and that a
supplier’s liability arising from these implied terms cannot be exempted or
limited by reference to a contract term.
However, these provisions only provide for specific instances of
unfairness arising from the use of exemption clauses. Currently, unfair terms
which seek to serve purposes other than excluding or limiting liability are not
specifically addressed by statute. The only other avenues available are to
seek a court ruling to strike out an unfair term if it is ambiguous or if the
offending term is unconscionable pursuant to the Unconscionable Contracts
Ordinance.
However, these judicial redresses have limitations. An unfair term
might not be ambiguous and the rule would therefore not apply, even if the
term is patently unfair. The Unconscionable Contracts Ordinance does not
provide an exact definition of what is unconscionable but only sets out a nonexhaustive list of factors to be considered by the court. It is most likely that
the court would turn to common law for definition, and precedent has
determined that the court will tend to focus on the totality of the circumstances
and conduct that give rise to unfairness in the bargaining process rather than
the meaning and effect of the term alone. In other words, an unfair term on its
own is not sufficient to make out a case for unconscionable contract.

Self-Regulation
There have been attempts at addressing unfair terms in consumer
contracts through self regulation.
The Code of Practice for Telecommunications Service Contracts
issued by the Communications Association of Hong Kong has been
implemented since July 2011. This Code is largely aimed at addressing the
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issue of fairness in procedural matters, such as style, format and structure of
contracts, and rights and obligations regarding unilateral variation of terms by
the service provider, automatic extension or renewal of contract, and a
cooling-off period. The substance of the terms, with regard to fairness is left
unattended and unfair terms can still be found in some telecommunications
service contracts. Problems also exist with the way in which cooling off
periods are applied.

The Way Forward
Experience from comparable legal jurisdictions, for example, the UK
and Australia indicates that a common approach by governments is to
introduce broad comprehensive legislation governing a range of consumer
issues, including unfair terms in consumer contracts. In 2008 the Consumer
Council produced a report entitled Fairness in the Marketplace for Consumers
and Business in which it recommended that this comprehensive approach
was also suited to addressing problems with consumer protection found in
Hong Kong; including unfair contractual terms. While the Government’s
response to the report has been generally positive, any legislative initiatives it
decides to proceed with will take years to implement.
The Consumer Council believes that unfair terms in standard form
consumer contracts should not be left unchecked, while there is ongoing
debate on the need for a comprehensive consumer protection law. The
Council is of the view that businesses are in a position to take positive steps
now to honour the principle of good faith and make sure terms in their
standard form consumer contracts are fair to the consumers.
To illustrate how businesses can improve their standing in the
community, the report sets out guidelines on how to draft standard form
consumer contracts fairly, based on issues arising from the beauty services
industry, found at Annexure 1. Also included at Annexure 2 is a sample
contract that can be used as a template for other sectors.
The purpose of this report is to encourage and assist traders to avoid
using unfair terms. The enclosed guidelines and sample contract both cover
a range of issues of unfairness in consumer contracts that have been
identified by the Council. The Council urges businesses to examine both
documents and apply the principles of fairness, as indicated in the documents,
to their business model.
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Examples of unfair terms and how they can be addressed
Numerous examples of unfair terms falling into 12 categories can be
found in local standard form consumer contracts, in various economic sectors.
Accordingly, the report
•

discusses in detail the unfairness of certain terms the Council has
identified in local standard form consumer contracts; and

•

indicates what is considers the appropriate approach that should be
taken in relation to the terms.

While the examples might identify particular areas where problems
arise, the conduct of specific suppliers is not the subject of this report and the
suppliers are therefore not named.
A.

Unilateral variation of terms of contract

Unilateral right to vary terms generally without a valid reason specified
It is recognized that some suppliers may have a legitimate need to
change terms to conform with changes in their own supply contracts and to
accommodate changes in market conditions. Nevertheless, these provisions
give arbitrary power to the supplier and may result in an unfair situation where
the consumer is made to observe the contract which has been amended to
such an extent that the consumer is substantially deprived of what was
contracted for.
Therefore, if a supplier has unilateral variation power, the consumer
should be given a reasonable time to consider the amendments and the right
to terminate the contract without penalty if they are unacceptable, and if
prepayment has been made, the unused balance should be returned to the
consumer upon termination.
Unilateral right to change the product
This kind of term may address a supplier’s concerns where provision
of a product is subject to supply by a third party. However, a significant
change made to the product supplied may mean that the consumer has to
accept something fundamentally different from what was contracted. It
appears that these terms intend to shift the risk of commercial uncertainty that
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should otherwise be borne by the supplier. It is therefore intrinsically unfair
and should be amended to the effect that a consumer may terminate the
contract at any time without penalty if the supplier makes a significant change
to the goods or service contracted for.
Supplier’s right to notify variation in a way it deems appropriate
Certain businesses reserve the right to alter and amend terms and
conditions from time to time with prior notice in any manner the business
deems appropriate. Moreover, the changes take place irrespective of whether
the consumer has actual notice or knowledge of the change.
These terms are inherently unfair and should be deleted. Reasonable
notice should be given of changes to terms and conditions at all times and a
genuine termination right given so that consumers may terminate the contract
if they are adversely affected by the change, without penalty, and a deposit or
prepayment returned.
B.

Excluding or limiting the legal rights of consumers to offset a debt
owed to the supplier against any claim which the consumer may
have against it

Some subscription style contracts require that all payments are nonrefundable and non-transferable and that consumers are required to pay all
the fees and subscriptions prior to the period in which the fees and
subscriptions relate. In addition, the sum payable cannot, for any reason,
whether by common law or equity or otherwise be set-off or deducted. The
Council considers that it is unfair that a consumer’s legal right to offset is
excluded in these circumstances. Such terms should be deleted.
C.

Entitlement to “compensation” for early termination

Some contracts place onerous conditions on early termination and
are subject to the permission of the supplier. This can result in a situation
where a consumer who has suffered damage due to serious default on the
part of the supplier may not be allowed to terminate the contract early, or be
punished for early determination. Where a supplier is not in default, it may
have legitimate reason to claim for loss sustained due to early termination.
However, some termination fees exceed damage reasonably suffered by the
supplier and thus amount to a penalty against the consumer, which would not
be enforceable by a court.
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These provisions should be redrafted to the effect that they apply only
to cases where the early termination is due to a breach by the consumer; and
that compensation should not exceed the losses reasonably suffered by the
supplier due to the early termination.
D.

Unreasonable exclusion clauses

Exclusion clauses excessively broad and general
Some contracts are couched in terms where the customer agrees
that the supplier excludes all liability to the customer and any third party
arising out of or in connection with the service in contract, tort and/or
otherwise; including direct and/or indirect loss incurred by the customer or any
third party. These types of exemption clauses seek to exclude any liability
incurred for any reason or in any circumstance. It is very likely that they
would be held void for being unfair and unreasonable under the Control of
Exemption Clauses Ordinance. As such they should be deleted. Alternatively,
they could be amended to satisfy the reasonableness test under that
legislation.
Excluding or limiting the legal liability of supplier in the event of personal injury
to consumer resulting from an act or omission of supplier
Membership style contracts often state that management or agents
shall not be held liable for any personal injury or damage to property, or loss
of property, whether arising out of use of facilities or as result of negligence on
the part of management, its employees or agents or otherwise.
The Control of Exemption Clauses Ordinance provides that liability for
death or personal injury resulting from negligence cannot be excluded or
restricted by reference to a contract term. Terms such as these should be
deleted.
E.

Requiring unnecessary and unreasonable formality

Cancellation of contracts is often allowed but then the service
provider places onerous conditions on how to effect the termination. For
example, that it is only effective from the next billing cycle, or that it has to be
given in the prescribed from, served within a specified time or attendance is
required in person at a nominated place.
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These requirements are in most cases unnecessary and may in
certain cases even be impractical or unreasonable. In particular, where they
are coupled with an unreasonable delay to the termination of the contract,
they can only be viewed as an obstacle and deterrent to consumers
exercising their legal rights. As such they should be deleted.
F.

Retaining the right of final decision on any dispute

Some businesses retain the right to final decision in relation to all
disputes about the interpretation of the terms and conditions of the contract.
Impartiality cannot be ensured in these circumstances as the business is both
the adjudicator and a party to the dispute. Either party should have a right in
law to bring a dispute to court for resolution. As such, as these terms should
be deleted.
G.

Entire Agreement Clause

Contracts will often state, in small print, that the document constitutes
the entire agreement and understanding between the parties and supersedes
all prior arrangements or understandings, whether oral or written, between the
parties relating to the subject matter. This term may be susceptible to
challenge for unfairness. For example, the Council has found that the term
has been used where a supplier attempts to exclude liability for representation
or warranty made by its sales personnel during sales talk. Businesses should
be aware that the term may be set aside by the court pursuant to the
Unconscionable Contracts Ordinance and that a term cannot avoid or restrict
liability for misrepresentation unless it satisfies the requirement of
reasonableness as stated in the Control of Exemption Clauses Ordinance. As
such, the term should be avoided.
H.

Cancellation fees or penalties

Some contracts have been found to state that a “cooling off” period is
provided but that in order to terminate, a signed cancellation request form
must be delivered in person and the purchaser’s right to refund, if any, is
subject to an onerous termination fee. Firstly, this sort of provision is not a
‘cooling off’ period, but a termination clause. Secondly, it is inherently unfair
that in order to exercise the right of termination a consumer has to pay a
considerable sum of money that is designed to be a penalty far exceeding the
costs and losses incurred to the supplier due to the cancellation.
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These terms should be redrafted to the effect that the supplier is only
entitled to the compensation representing the losses reasonably incurred to
him due to the termination.
I.

No refunds

Terms stating that the customer shall not be entitled to any refund
under any circumstances are commonly found in contracts under which
consumers make substantial prepayments. Faced with this term, consumers
may be misled into believing that they have no legal rights to seek redress
even when the supplier is in serious default. Also, such terms enable the
suppliers to take unfair advantage of the consumers when the consumers
terminate the contract early. The consumers would lose all his prepayment
regardless of losses caused to the supplier by their early termination.
Such terms should be deleted.
J.

Unreasonable restriction of consumer’s legal rights

Consumers are sometimes subject to terms that if they terminate a
contract they shall not mention the content of the service or business matters
of the other party to any persons, including the mass media and on-line
discussion forums; otherwise legal proceedings may be taken against them.
Other terms might state that the consumer understands that certain
unpredictable risks may arise during the course of a treatment and that the
customer bears all physiological or psychological risks. Yet others stipulate
that the customer is prohibited from lodging any complaint directly or indirectly
with any government, court, semi-official organization or mass media.
These restrictions are so broad that they may deprive consumers the
right to freedom of speech and expression and the right to seek redress.
They go far beyond the protection of legitimate interest in reputation and
proprietary interest in trade secrets. It is strongly arguable that such a term is
ineffective on the grounds that it is unconscionable. Moreover, they might be
misled to believe they cannot file a complaint with the Consumer Council.
These terms should be deleted from consumer contracts as they
would fall under the Control of Exemption Clauses Ordinance, and most likely
be considered void for being unconscionable.
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K.

Automatic renewal of contract

It is common for some contracts to stipulate that upon expiry of a
commitment period, the subscription for services will be automatically
renewed.
These terms are considered unfair if there is no accompanying term
requiring the supplier to give a clear and conspicuous written reminder to the
consumer at a reasonable time before the contract expires, and notice of any
increase in fees or limitation in service.
L.

Read and Understood Declaration

Declarations purporting that the consumer has read and understood
the contract are common. However, many standard form contracts are long
and complex, and a consumer may not be able to fully read it before signing,
or even understand its full implications. It is not uncommon for a consumer to
be asked to sign the declaration even where it is clear it has not been read. In
these circumstances, the risk of unfairness by resorting to onerous terms in
the contract is apparent.
For long and complex consumer contracts, such a declaration should
be deleted. With simple and short consumer contracts, a declaration should
be replaced by a clear and prominent warning that the consumer should read
and understand the terms before signing the contract. The warning should be
placed before the terms and conditions so that the consumer is reminded to
read the terms and where necessary ask for further information or clarification
before signing the contract.

Conclusion
The examples of unfair terms discussed in the report are indicative of
the concern that consumers have with the practice of some businesses in
Hong Kong.
The use of terms which are superfluous, draconian or
convoluted are not in the long term interests of a business. Rather, they are
likely to make the contract unnecessarily complicated, raise suspicion on the
part of consumers as to the motives of the business, and increase the risk and
costs of resolving disputes.
In addition, a standard form consumer contract should be fair not only
in substance but also in form. It is fair only when it is legible and intelligible.
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Apart from using plain and ordinary language, a standard form consumer
contract should be short and simple.
The principles of good faith and fairness can also be manifested by a
cooling-off arrangement that allows consumers a reasonable period of time
after they entered into contract to reconsider issues affecting their decision to
buy, such as their actual needs and affordability; and renders them a right to
cancel the contract without any condition except payment for administrative
costs reasonably incurred by the supplier as a result of the cancellation, and
reasonable charges for goods and/or services used during the period.
It is the Council’s position that such a cooling-off arrangement should
apply to fixed-term contracts and prepaid contracts, particularly those with
long-term financial commitment or of substantial value.
Adopting fair terms in consumer contacts indicates the determination
of businesses to abide by the principle of good faith and helps the business
develop goodwill. In this regard a business can avoid
•

the risks and costs that would otherwise be borne through consumer
disputes;

•

legal challenges by consumers and associated costs in defending
legal claims;

•

having to spend extra time and resources to deal with complaints or
legal challenges.

A consumer contract that contains unfair terms is evidence that a
business neither treats consumers fairly nor acts in good faith. The natural
response by consumers in these circumstances is mistrust towards the
business concerned. A fair consumer contract will serve the best interests of
consumers, businesses and society.
The Council trusts that this report, with annexures, will form the basis
for businesses to review their consumer contracts and ensure that the
principle of fairness, good faith and honesty in trade is fully observed and that
consumers are treated fairly.
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I.

Introduction

Prevalent use of standard form contract
1.

Standard form contracts are commonly used to evidence consumer
transactions in written form. They are devised by a business in advance
without having negotiated individually with the consumer, with few specific
terms (such as those relating to price setting and main subject matter of
the contract) left for negotiation.

2.

It is surely more convenient to make contracts through preprinted
standard forms rather than negotiating on individual basis. The use of
standard form contracts shortens the time for suppliers to supply and
consumers to obtain goods or services; and thus facilitates the velocity
and multitude of mass production and consumption. Moreover, standard
form contracts have the effect of reducing transaction costs for suppliers,
which may otherwise be passed on to consumers. Proliferation of
e-commerce has resulted in augmentation of the use of standard form
contracts, as individual negotiations seem to be impracticable for online
consumer sales.

Detriment to consumers
3.

However, as standard form contracts are drafted by professionals for and
on behalf of the suppliers, they are inherently one-sided.

4.

Standard form consumer contracts are often in small or virtually illegible
print and drafted in legal and/or professional language which consumers
find difficult to understand. In addition, a lot of them are lengthy and
tedious. Consumers who usually sign the contracts at the spot should
not be expected to read over and fully understand them before they put
their signatures. It is not uncommon that the salespersons just ask
consumers to sign the contracts without advising consumers to read over
them. Consumers are often under pressure to conclude the bargain
quickly without reading the terms carefully or questioning about them. It
may be that a consumer is at the front of a queue or he has been given
concession during negotiation; and as a result of this, he would feel
obliged to cooperate by wrapping things up as soon as possible.
1

5.

A consumer may be a good price watcher. However, he may not be able
to shop around for the best contract terms. It may require a certain level
of knowledge and will cost a lot of time to do so. Moreover, it is doubtful
whether the full text of contract is accessible to a consumer who is just
shopping around. In most cases, consumer would only be given a copy
of the contract after he/she has agreed to purchase.

6.

With the superior bargaining power and information asymmetry in its
favour, in drafting a standard form consumer contract a supplier may seek
to tilt the balance towards itself at the expense of the interests of
consumers.
Even if a consumer is aware that the terms are
unfavourable, he would proceed with signing the contract thinking that
these terms will not be exploited, or realizing that he is not in a position to
bargain as the contract is presented on “take it or leave it” basis.
Consumers indeed have limited freedom of choice and little room for
negotiation on terms as the terms are so standard across the industry; or
the products they want are only supplied by particular traders.

Definition of Unfair Term
7.

What are commonly found in standard form consumer contracts are
terms, contrary to the requirement of good faith, causing a significant
imbalance in the parties’ rights and obligations arising under the contract
to the detriment of the consumers.

8.

Such terms are referred to in this Report as “unfair terms” as they are so
defined in the EU’s Council Directive on Unfair Terms in Consumer
Contracts (93/13/EEC) and the UK’s Unfair Terms in Consumer
Contracts Regulations 1999.

Inadequate control of standard form contract
Statutory control
Control of Exemption Clauses
9.

It cannot be said that Hong Kong lacks any control of the above defined
unfair terms in standard form contracts.
2

It is not uncommon to find

exemption clauses in standard form consumer contracts that are intended
to exclude or limit the liability of the suppliers for breach of contract,
negligence, misrepresentation or other breach of duty. Some of these
clauses appear to be unfair and unreasonable. Statutory provisions
have been enacted to limit the extent to which such liability can be
avoided by means of contract terms. They include:
i) Control of Exemption Clauses Ordinance (Cap.71) –
a) Liability for personal injuries or death resulting from negligence
cannot be exempted or restricted by contractual term or notice
(s.7);
b) Other liabilities resulting from negligence cannot be so exempted
or restricted except to the extent that the term or notice satisfies
the requirement of reasonableness (s.7);
c) Liability arising from a breach of a consumer contract cannot be
excluded or restricted by any contract term unless the contract
term satisfies the requirement of reasonableness set out in the
Ordinance (s.8);
d) A consumer cannot by reference to any contractual term be made
to indemnify another person for any liability which the other may
incur in respect of negligence or breach of contract, unless such a
term satisfies the reasonableness test set out in the Ordinance
(s.9);
e) A term or guarantee relating to consumer goods cannot exclude or
restrict liability for loss or damage caused by negligence on the
part of the manufacturer or distributor (s.10);
f)

Liability arising from breach of implied obligations of seller owed to
consumer under the Sale of Goods Ordinance, Cap. 26 (namely,
implied undertakings as to the title of the goods, conformity of
goods with description or sample and as to the quality or fitness for
particular purposes) cannot be excluded or limited by reference to
a contractual term (s.11).
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ii) S.4 of the Misrepresentation Ordinance (Cap.284) –
a) It prevents any contracting party from excluding or restricting
liability for misrepresentation by means of contract term except to
the extent that the term satisfies the requirement of
reasonableness as stated in the Control of Exemption Clauses
Ordinance (Cap 71).
iii) Supply of Services (Implied Terms) Ordinance (Cap.457) –
a) It incorporates into contract for the supply of a service implied
terms that the supplier will carry out the service within a
reasonable time and in reasonable skill and care; and provides
that the supplier’s liability arising from these implied terms cannot
be exempted or limited by reference to a contract term where the
other party to the contract deals as consumer (s.8(1)).
Control of unfair terms seeking to serve purposes other than limiting or
excluding liability
10. Exemption clauses contrary to the said provisions will be held ineffective,
and the supplier cannot rely on them to restrict or exclude its liability.
However, these provisions provide only for specific instances of
unfairness arising from the use of exemption clauses rather than a
comprehensive protection against unfair terms. Currently, unfair terms
which seek to serve purposes other than excluding or limiting liability are
not specifically addressed by statute. Consumers aggrieved by such
unfair terms may ask the court to: i) interpret them in the way against the suppliers who imposed them
applying the rule of contra proferentem; or
ii) find them unconscionable and refuse to enforce them or to amend
them pursuant to the Unconscionable Contracts Ordinance (Cap.458)
(the “UCO”).
11. However, these judicial redresses have their own limitations, and are not
sufficient in addressing the overall problem of unfairness in standard form
consumer contracts.
4

Limitations
Contra proferentem
12. The court will apply the rule of contra proferentem only where the court
determines that the term in question is ambiguous. In other words, the
rule would not be helpful to consumers where the terms though unfair are
not further tainted by ambiguity.
The UCO
13. The UCO does not provide an exact definition of “unconscionable”. It
only sets out in s.6(1) a non-exhaustive list of factors to be considered by
the court in determining whether a contract or part of it was
unconscionable. It is most likely that the court would turn to common law
for definition.
14. To establish unconscionability, the common law requires that: i) the bargain must be oppressive to the complainant in overall terms;
ii) the complainant was suffering from certain types of bargaining
weakness; and
iii) the other party must have acted unconscionably in the sense of
having knowingly taken advantage of the complainant.1
15. It can be seen that the court would tend to focus on the totality of the
circumstances and conduct that give rise to unfairness in the bargaining
process rather than the meaning and effect of the term alone. In other
words, an unfair term on its own is not sufficient to make out a case for
unconscionable contract.
16. When determining whether a contract or part of it is unconscionable
pursuant to UCO, the court would not merely consider whether the term(s)
of the contract is unfair. In Hang Seng Credit Card Ltd. V. Tsang Nga Lee
1 Chitty on Contracts, 28th ed, para.7-078 applied by Shum Kit Ching v Caesar Beauty Centre Ltd [2003] 3 HKC 235.
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[2000]3 HKC 269, when considering whether the costs provision in a
credit card agreement was unconscionable, the court went through not
only the meaning and effect of the provision, but also some other factors
referred to in the non-exhaustive list in s.6 of UCO, including the relative
strengths of the bargaining positions of the parties, whether the defendant
consumer was able to understand the provision, and whether the
defendant consumer could have acquired the identical service from a
person other than the plaintiff bank. It is from the totality of all the
circumstances that the court concluded that the provision was
unconscionable.
17. Later, it was held in Shum Kit Ching v Caesar Beauty Centre Ltd. [2003]3
HKC 235 that when deciding whether a contract or part of a contract was
unconscionable under the UCO, the court must have regard to all
circumstances relevant to that issue but on top of that, the court must also
take into account the factors set out in s. 6(1) as appropriate.2
18. To sum up, it appears that under the current legal framework, a consumer
cannot set aside a contract or part of it merely on the ground that a term
of it is unfair.
Self-regulatory attempt
19. The Industry Code of Practice for Telecommunications Service Contracts
(the “Code”) issued by the Communications Association of Hong Kong
(“CAHK”) has been implemented since July 2011. It provides guidelines
for adoption by the telecommunications industry in drawing up
telecommunications service contracts with consumers.
20. It is noteworthy that the Code addresses only the issue of fairness in
procedural matters, including clarity regarding terms, style, format and
structure of the contracts, and respective rights and obligations of the
service provider and the consumer in the event of unilateral variation of
terms by the service provider, automatic extension or renewal of contract,
relocation of service provisioning and the provision of cooling-off period.
On the other hand, the fairness regarding substance of the terms is left
unattended.
For instance, the issues concerning unreasonable
exemption clauses are not addressed. Such clauses can still be found
2 Shum Kit Ching v Caesar Beauty Centre Ltd. [2003]3 HKC 235 at 244.
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in some telecommunications service contracts, which are exemplified in
paragraph 40.4.1 hereof.
21. In respect of procedural fairness, the Code is seen to have room for
improvement. For instance, the guideline regarding the application of
cooling-off period (not less than 7 days from the date of the contract) is
very restrictive. It confines to “contract made for residential use during
unsolicited visit to the consumer’s home”3. In other words, contracts
concluded during street promotion or over unsolicited call are excluded.
However, there seems nothing showing that consumers are more
protected when entering these excluded contracts and thus making the
requirement of cooling-off period dispensable.
22. The basic purpose of cooling-off period is to allow consumers sufficient
time to reconsider or seek advice on their purchase and to guard
consumers against mis-selling. However, the Code provides that the
Cooling-off Period shall cease to apply upon the occurrence of any of the
following events: i) once the service has been provisioned;
ii) once the supplier commence the physical provisioning of the service
(including by arrangement with a third party);
iii) once the network terminating unit, customer premises equipment or
user device or any promotional gift supplied in connection with the
service has been delivered to the consumer;
iv) 3 days before the scheduled completion date of the number porting
as agreed by the customer; or
v) after a quality control confirmation call in respect of the contract has
been made provided that: a) the supplier shall inform the consumer clearly, and, the consumer
acknowledge his awareness that the quality control confirmation
call will terminate the Cooling-off Period; and

3 Definition of “unsolicited contract” in paragraph 1.1 of the Code.
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b) the quality control confirmation call is made more than 1 hour after
the conclusion of the unsolicited contract.4
23. It is noted that the prior consent of the consumer is not required for the
occurrence of the prescribed events initiated by the service provider, upon
which the Cooling-off Period will cease to apply. It enables the service
provider to shorten the Cooling-off Period simply by causing any of the
prescribed events to occur before the end of that period. The
Cooling-off period may be as short as just more than an hour after the
contract has been concluded in the case where the quality control
confirmation call is made. As such, the consumer may not be given
sufficient time to reflect on the product and the contract. This would
defeat the very purpose of cooling-off period to ensure that consumers
make informed choice.
24. Besides, as the Code is voluntary, even the telecommunications service
providers which have pledged to adopt it are not bound to comply with it
fully. For instance, where the service provider unilaterally increases
certain charges or makes substantial change to the contract terms, the
Code requires that the customer must be permitted to terminate the
contract by notice without incurring any charges of any kind in respect of
that termination (other than incidental costs)5. However, in the general
conditions of service of one of the said service providers, it is provided to
the effect that under such circumstances, the customer may terminate the
contract without paying the early termination charge and any other
cancellation charge, unless the Application says otherwise. It leaves a
leeway for the service provider to impose on the customer charges other
than the incidental costs allowed by the Code.
25. In response to the Council’s comment6, CAHK states, among others, to
the effect that
i) the consumer protection initiative of the Code is not aimed at
addressing the nature of the obligations imposed on customers. The
issue of unreasonable exemption clauses is already addressed by
current legislation; and
4 Paragraph 5.6 of the Code.
5 Paragraph 9.1(d) of the Code.
6 The Telecommunications Association of Hong Kong was consulted and has expressed its opinion on the part of “Self-regulatory
attempt” of this Report, which the Council hereby acknowledges with thanks.
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ii) the reasons for confining the application of cooling-off period to
contract made during an unsolicited visit to consumer’s home are that
a) in the purchase-in-shop and street promotion scenarios,
consumers who do not want to sign a contract can simply walk
away and come back at another time; whereas it may be more
difficult for consumers to do so if the salespersons are in their own
home, and
b) a “general” cooling-off period will reduce efficiency and would
generate more complaints about the speed of deliveries. The
current cooling-off period arrangement is formulated based on the
main causes of complaints received, and thus focuses on
preventing consumers from exposing to undue pressure when
signing a contract.
The CAHK’s response does not ease the Council’s concern over the
limitation of the Code. Nonetheless, in the general absence of initiative
of local industries to address unfairness in consumer contracts, the
telecommunications industry’s initiative to improve procedural fairness in
consumer contracts is welcomed. That said, the Code can be improved
in certain aspects; and further effort of the industry is called upon to
ensure fairness in the substance of terms so that consumers entering into
the contracts can be effectively protected. In any event, the Code has
demonstrated that contractual fairness can be promoted by the concerted
efforts of members of an industry through setting up guidelines on drafting
standard form consumer contracts.
Foreign Experience
The UK
26. Unfair terms in standard form consumer contracts are regulated in the UK
by the Unfair Terms in Consumer Contracts Regulations 1999 (the “UK
Regulations”) which implement EC Directive 93/13 on Unfair Terms in
Consumer Contracts. A term will be regarded as unfair if:
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“contrary to the requirement of good faith, it causes a significant
imbalance in the parties’ rights and obligations arising under the contract,
to the detriment of the consumer”7.
27. Schedule 2 to the UK Regulations contains an indicative and
non-exhaustive list of terms which may be regarded as unfair. Such a list
may be helpful to the traders in drafting the contracts and to the
consumers in comprehending unfairness of a term.
28. Apart from consumer contracts for the supply of goods or services, it was
held by the English Court of Appeal that the UK Regulations and the
Directive also applied to consumer contracts relating to land8.
29. Under the UK Regulations, a consumer aggrieved by an unfair term is
given the right to treat the term as not binding. But the contract will still
continue to be in force if it “is capable of continuing in existence without
the unfair term”.9 The Office of Fair Trading (the “OFT”) and the relevant
qualifying bodies such as the Director General of Telecommunications are
empowered to consider complaints that any contract term drawn up for
general use in consumer contracts is unfair; and to accept undertakings
by the infringing suppliers to stop using an unfair term or to revise it so that
it is no longer unfair. Alternatively, they can apply to court for an
injunction under the UK Regulations or an enforcement order under the
Enterprise Act against the use of an unfair term. OFT may arrange for
the dissemination of such Information and advice as to the operation of
the Regulations, such as information regarding the undertakings and
injunction orders. Moreover, an unfair term having the effect of distorting
consumers’ decisions regarding their purchases generally falls within the
scope of the Consumer Protection from Unfair Trading Regulations 2008
and is subject to the enforcement action under these Regulations.
Australia
30. In Australia, the first piece of legislation in prohibiting substantive
unfairness in standard form consumer contract is Part 2B of the Victorian
Fair Trading Act 1999 (the “Act”) which is largely based on the UK
7 Unfair Terms in Consumer Contracts Regulations 1999, reg.5(1).
8 The London Borough of Newham v. Khatun & Others [2004] EWCA Civ 55, at para.83.
9 Unfair Terms in Consumer Contracts Regulation 1999, reg.8(2).
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Regulations.

In June 2009, the provisions of the Act regarding unfair

contract terms were extended by the Fair Trading and Other Acts
Amendment 2009 to include consumer credit contracts, mortgages,
guarantees and leases.
31. In March 2010, the Commonwealth Parliament passed a package of
reforms implementing a comprehensive national consumer law, the Trade
Practices Amendment (Australian Consumer Law) Act (the “ACL”).
Under the ACL, a national unfair terms regime was introduced to regulate
standard form consumer contracts for supply of goods or services and
sale or grant of an interest in land. As a result, Part 2B of the Victorian
Fair Trading Act was replaced by the ACL provisions on unfair terms.
Moreover, the ACL also amends the Australia Securities and Investment
Commission Act and introduces corresponding provisions regulating
unfair terms in consumer standard form contracts for financial products
and services.
32. Under the ACL, an unfair term of the said kinds of standard form
consumer contract is void. But the contract continues to bind the parties
if it is capable of operating without the unfair term. A term is unfair if: i)

it would cause a significant imbalance in the parties’ rights and
obligations arising under the contract;

ii) it is not reasonably necessary in order to protect the legitimate
interests of the party who would be advantaged by the term; and
iii) it would cause detriment (whether financial or otherwise) to a party if it
were to be applied or relied on10.
33. The ACL also provides that in determining whether a term of a consumer
contract is unfair as defined, a court may take into account such matters it
thinks relevant, but must take into account the following: i) the extent to which the term is transparent;
ii) the contract as a whole.11

10 Schedule 1, Part 1, Section 3(1), the Trade Practices Amendment (Australian Consumer Law) Act (No.1) 2010.
11 Section 3(2), Ibid.
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34. The meaning of unfair term, like the UK Regulations, is illustrated by an
indicative and non-exhaustive list of examples.
Position of Consumer Council
35. The position of the Consumer Council (the “Council”) regarding unfair
terms of standard form consumer contracts has been enunciated in its
Report entitled “Fairness in the Marketplace for Consumers and Business”
of 2008. The Council recommends the introduction of a new piece of
legislation, modelled on the abovementioned UK Unfair Terms in
Consumer Contracts Regulations, with appropriate modifications in view
of the differences in the culture and marketplace of Hong Kong and the
UK. The proposal amongst others made in the 2008 Report was
submitted to the Government for its consideration.
While the
Government’s response to the 2008 Report is in general positive, it may
take considerable time before such a piece of legislation is put in place.
In the meantime, unfair terms in standard form consumer contracts should
not be left unchecked. The Council is of the view that traders are in a
position to take positive steps to honour the principle of good faith and
make sure the terms in their standard form consumer contracts are fair to
the consumers.
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II. Purpose of the Report
36. The purpose of this Report is to encourage and assist traders to avoid
using unfair terms. For such a purpose, the Report will demonstrate in
Section III with examples,
i)

the unfairness of certain terms in local standard form consumer

contracts; and
ii) how such unfairness can be eradicated by making appropriate
amendments to the contracts.
37. To illustrate further, this Report proposes, with the beauty services as the
subject industry,
i)
ii)

a set of guidelines on drafting standard form consumer contracts; and
a sample contract.

38. The Guidelines and the Sample Contract are annexed to this Report
respectively marked as Annexure 1 and Annexure 2.
39. The Council believes that the adoption of fair terms will result in a more
balanced sharing of risks between traders and consumers and reduce the
opportunities for traders’ exploitation of consumers. This would boost
consumer confidence and thus bring enormous and long-term benefit to
the business. It is believed that a win-win situation for consumers and
traders will be created.
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III. Examples of Unfair Terms in Standard Form
Consumer Contracts
40. With Schedule 2 of the UK Regulations as reference, the following
examples of unfair terms are taken from the local standard form
consumer contracts of various sectors: The examples are grouped under
different types of contractual unfairness, followed by respective types of
contracts in square brackets from which they were extracted. As the
conduct of specific individual suppliers is not the subject to be dealt with
in this Report, the suppliers mentioned in the examples are not named;
but referred to as “XX”, “the Company” or “the Bank” as the case may be.
Following these examples are comments that explain the unfairness
involved in the respective types of unfair terms and suggest actions for
rectification.
40.1

Unilateral variation

40.1.1 Unilateral right of the supplier to vary terms generally, without a
valid reason specified in the contract
Example
a)

XX ᦞڶᙟழᏺףΕ࠷Εהࠡאࢨޏޓփ୲זཙբֆ܉ऱᆏ֗ؾփ୲Δٍ
ڂᦞڶᚨࠡᎁٽᔞऱൣउՀᙟழᏺףΕ֟྇ࢨޏޓٚ۶᙮ሐऱᑇၦΕዌ
ࢨิ֗ٽ/ࢨٚ۶փ୲ۖྤႊቃ٣ຏवড়֪Ζ
XX may at anytime, without giving notice to Subscriber, add, cancel, alter
or replace advertised programmes and Contents, increase, vary or
decrease the number, structure or combination of Channels and/or any
Content.
[Pay TV service contract]

b)

All Members, their Nominees and Families shall abide by this Constitution,
the Club Rules and any other Rules which XX makes from time to
time…XX may amend at any time in whole or in part this Constitution and
the Rules. Every amendment to this Constitution and the Rules shall be
binding on every Members, their Nominees and Families and as soon as it
has been made whether or not XX has given notice to these persons.
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[Recreational club membership agreement]
c)

ءֆঅఎאޏޓՂයཱི֗าঞհ່ึެࡳᦞΔֹႊቃ٣ຏवড়֪Ζ
[Translation: The Company reserves the right to make final decision on
any amendment to the terms and conditions hereinabove without giving
prior notice to the Customer.]
[After-sale maintenance and repair contract of electronic goods]

Comment
It is recognized that in on-going fixed-term contracts, some suppliers may have
legitimate need to be able to change the terms to conform to the changes of
the terms of their own supply contracts and accommodate the dynamic market
conditions. Nevertheless, the said provisions give arbitrary power to the
supplier to amend the contract for any reason other than meeting such a need
at any time without notifying the consumer. This may result in an unfair
situation where the consumer is made to observe the contract which has been
amended to such an extent that he is substantially deprived of what he has
contracted for.
Therefore, if the supplier is given unilateral variation power under the contract,
the consumer should be given a reasonable time to consider the amendments
and the right to terminate the contract without penalty when he finds the
amendments not acceptable. This may, on the one hand, meet the practical
and legitimate need to accommodate changes of supply contracts and market
conditions, while on the other, prevent abuse of unilateral variation power on
the part of the supplier to the detriment of the consumer.
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Suggested Action
Regarding examples (a) and (b)
Such terms should be deleted.
Alternatively, they should be re-drafted to the effect that the consumers be
given
(i) a reasonable notice (e.g. at least one month’s notice) of any variation of the
terms; and
(ii) the right to terminate the contract without penalty by giving a reasonable
notice (e.g. one month’s notice). If prepayment has been made, the
unused balance should be returned to the consumers upon termination.
Regarding example (c)
This term should be deleted. Amendments to the contract giving the
consumer reasonable notice and the right to terminate the contract without
penalty cannot practically eradicate the unfairness. It is because the
consumer may not be able to find substitute for the service and replacement
parts provided under the contract.

40.1.2 Unilateral right to change the product
Example
XX ᦞڶᙟழᏺףΕ࠷Εהࠡאࢨޏޓփ୲זཙբֆ܉ऱᆏ֗ؾփ୲Δٍᦞڶ
ڂᚨࠡᎁٽᔞऱൣउՀᙟழᏺףΕ֟྇ࢨޏޓٚ۶᙮ሐऱᑇၦΕዌࢨิ֗ٽ
/ࢨٚ۶փ୲ۖྤႊቃ٣ຏवড়֪Ζ
XX may at any time, without giving notice to Subscriber, add, cancel, alter or
replace advertised programmes and Contents, increase, vary or decrease the
number, structure or combination of Channels and/or any Content.
[Pay TV contract]
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Comment
This kind of term may address the supplier’s concerns arising from the
situation where provision of the product is subject to the supply by a third party,
which may be unstable. However, a significant change made to the product
supplied may mean that the consumer has to accept something fundamentally
different from what he has contracted for. It appears that the term is intended
to shift the risk of commercial uncertainty that should otherwise be borne by
the supplier to the consumer. It is unfair.

Suggested Action
The term may be amended to the effect that the consumer may terminate the
contract at any time without penalty if the supplier makes significant change to
the goods or service contracted for.

40.1.3 Supplier’s right to notify variation in a way it deems appropriate
Example
a)

 ءᎬ ۩ অ ఎ ᙟ ழ ଥ  ٽ ء ޏપ ය ཱི հ ᦞ  ܓΔ  ץਔ ΰ ܀
լ ૻ ࣍ α ᓳ ᖞ  ڶᣂ հ ॾ ၊ ૻ ᠰ Ε ᝫ ཱི ය ཱི Ε  ܓஒ ஒ
Εࣚ ೭ ၄Ε ڣ၄ ֗ ࠡ  ה၄ شΔࠀ  ء אᎬ ۩ ᎁ  ᔞ ᅝ
հ ֱ  ࠃ ڤ٣ ຏ व   Գ Ζ ഄ ຏ व ԫ  ؟࿇  נΔ լ ᓵ 
 Գ  ࠩ گፖ  ܡΔ ݁  ܂բ व ൜ ᓵ …….ۖ ॾ   شᔁ ֪ հ
ᔁ ֪  塒 ٍ ࠹  ڶᣂ հ ଥ ૡ ࢬ પ  ޔΖ ࣍  ڼ ଥ ૡ  سய
৵ Δ   Գ ս অ ఎ ࢨ ࠌ   ش ॾ ࠡ شΔ ല  ီ  ൷ ࠹

֗  ٵრ  ڼ ଥ ૡ Δ ೈ ॺ   Գ ౨ ࣍ ଥ ૡ  سய ছ ല ࠡ
ॾ  ء ڃ ٌ  شᎬ ۩ ု ᔭ Ζ[Italics added]
The Bank reserves the right to alter and amend the terms and conditions
stipulated in this Agreement including but not limited to the applicable
credit limit of the account terms of payment, interest rates, services
charges, annual fee and other fees from time to time with prior notice to
the Cardholder in any manner the Bank deems appropriate, to be effective
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irrespective of whether the Cardholder has actual notice or knowledge
thereof..... Such changes will apply to all outstanding balances on the
account. By continuing to use the Card thereafter, the Cardholder shall
be deemed to have accepted and agreed to such changes unless the
Card is returned to the Bank for cancellation prior to the date such
alteration shall have effect. [Italics added]
[Credit Card Cardholder Agreement]
b)

ءֆױᙟழ֗լழଥૡءයཱི֗/ࢨ܂ᏺᇖᄅයཱིΖءයཱིऱٚ۶ଥਙ֗/
ࢨᏺᇖΔᆖءֆᎁٽᔞऱֱٽנ܂֪ٺٻڤຏव৵ΔܛၲࡨسயΖૉ
ড়֪࣍ଥૡسயֲᅝֲࢨࠡ৵Δᤉᥛঅఎࢨࠌࣚڼش೭Δڼଥૡܛኙড়֪
ڶપޔԺΖ
The Company may at any time and from time to time amend the terms or
add new terms to this agreement. Any amendments or additions to this
agreement shall become effective upon reasonable notice given to the
Customer in any manner the Company deems appropriate. If the
Customer continues to retain or use this service, the Customer shall be
bound by such amendments or additions.
[Wedding banquet service contract]

Comment
The manner of serving the amendment notice which is considered appropriate
by the supplier may not be, objectively speaking, reasonable. However,
under the said terms the consumers are deemed to have accepted and agreed
to amendments to the contract even though the amendment notice is given in
a manner objectively unreasonable. The consumers may not be even aware
of the change of their rights and obligations under the contract when they are
actually affected by such a change.
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Suggested Action
Such a term should be deleted.
Alternatively, it should be redrafted to the effect that the consumers be given
y a reasonable notice (e.g. at least one month’s written notice), by
reasonable means, of any variation of the terms; and
y a genuine termination right so that the consumers may terminate the
contract without penalty if they are adversely affected by the change. If
deposit has been placed, the deposit should be returned. In the case of
fixed-term contract under which prepayment has been made, the unused
balance should be returned to the consumers upon termination.

40.2

Clause excluding or limiting the legal rights of the consumer to
offset a debt owed to the supplier against any claim which the
consumer may have against it

Example
a) (ᄎ)ᚨཱིבڇઌᣂִٝհছ…..ב֭ܛمᚨבऱࢬִڶ၄ࢨࡳཚ၄ࡉشᄎ
၄Δۖլڂٚ۶ࣂڂᔭࢨڬೈ[ऄ৳ࢨᘝؓऄࢨࠡ]הΖ[Italics added]
[Translation: (Members) shall pay forthwith all the monthly fees or regular
fees and subscriptions prior to the month(s) to which the said fees and
subscriptions relate, and (the sum payable) shall not for any reason [by
common law or equity or otherwise] be set-off or deducted.] [Italics added]
[Fitness club membership agreement]
b) ࢬཱི݁בڶլᛧಯᝫ֗լױ᠏ᨃΖড়֪ࢬᢆבऱཱིႈΔ݁ႊլܶٚ۶ࢨཱིڬ
ࣂᔭΖXXঅఎሎشٚ۶ᔁ֪塒ࣂᔭড়֪ࢬֶႃቸֆٚ۶ࢨࢬཱིבֶڶऱ
ᦞܓΖ
All payment made shall be non-refundable and non-transferable. All
payment to be made shall be without any deduction or set-off. XX
reserves the right to use any account balance to set-off against any or all
payment due by the Subscriber to the Group Companies.
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[Telecommunications service contract]
Comment
As to example (a), “ٚ۶“( ”ڂfor any reason”) would include a legitimate
claim against the supplier for damages. It is unfair that the consumer’s legal
right to offset is excluded under such a circumstance.
It seems that example (b) is even worse as there is no reciprocal right of offset.
While the consumer’s right of offset is excluded, the supplier is entitled to offset
the debt owed by the consumer to the supplier or any of its subsidiaries or
associates against the outstanding balance in consumer’s account.
Suggested Action
Such terms should be deleted.

40.3

Supplier’s entitlement to “compensation” for early termination in
any event

Example
a)

عᓮ।խૡࣔऱࠌشཚਢ֪شૡ XX ࣚ೭ऱ່ࠌشཚΰψࢭᘭࠌشཚωα
Ζ
܃լ࣍ױψ
լ࣍ױψࢭᘭࠌشཚω
ࢭᘭࠌشཚωݙছ༼ছึַࢨࣚޏޓ೭ૠቤΖڕึַࣚ೭ࢨ
ࣚޏޓ೭ૠቤΔؘႊאਐࡳऱึַࣚ೭ຏव।Δղ XX լ֟࣍ԿԼ֚ऱ
૿ຏवΖ܃ڕऱޣ൷Δࣚ೭ല࣍ԿԼ֚૿ຏवཚ৵ึַΙXX ല
ԫڻመ࠷گઌ࣍ψ
ψࢭᘭࠌشཚω
࣍܃ऱെ֪փԫڻመ࠷گઌ࣍
ࢭᘭࠌشཚω塒Հִٝհࢬࣚڶ೭၄܂

ึַࣚ೭၄ΰ܂ጩࡳჾ୭ᓽᚍαΖ܃ቃᢆऱگ၄ࢨࣚ೭၄()ृڶڕല܂ش
ᢆב٤ຝࢨຝٝᇠึַࣚ೭၄Δۖլᄎಯᝫࢨ᠏ᨃղהԳΖ[Italics added]
Subscription for XX service must be at least for the period set forth in the
application form (“Commitment Period”). You are not allowed to early
terminate it or change your service plan before the end of the
Commitment Period. If you elect to do so, you must give us not less
than 30 days prior notice in writing (in our prescribed form) for early
termination. If accepted, the early termination will take effect upon the
expiry of the 30 days’ notice period; and we shall debit to your account a
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service termination fee (as liquidated damages) equivalent to the
total subscription fees payable for the remaining Commitment
Period. We are entitled to retain your advance payment (if any) to settle
the said service termination fee. [Italics added]
[Pay-TV service contract]

Comment
The said provision places hurdles for early termination.

A consumer who is

minded to terminate the contract early has to give the supplier a prior notice of
not less than 30 days in prescribed form. It appears that it is not a notice, but
rather a request for early termination. The early termination is subject to the
permission of the supplier.

It is possible that a consumer who has suffered

damage due to serious default on the part of the supplier is not allowed to
terminate the contract early. Therefore the term is unfair and unreasonable.
Even if the request for early termination is accepted, the consumer will be
required to pay a “service termination fee” equivalent to the total subscription
fees payable for the remaining Commitment Period. It would mean that the
consumer is in any event required to make full payment for the entire
Commitment Period. This would deter a consumer from resorting to early
termination even if he is aggrieved by the default of the supplier.
In the case where the supplier is not in default, it may have legitimate reason to
claim for the loss sustained due to early termination. However, the “service
termination fee” could exceed the damage reasonably suffered by the supplier
and thus amount to a penalty against the consumer, which is not enforceable
by court.
On the other hand, the requirement of serving a 30 days written notice in
prescribed form for the application of early termination may not be necessary
and reasonable in the circumstances.
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Suggested Action
The provision should be redrafted to the effect that:
i)

it should apply only to the case where the early termination is due to the
breach of the consumer;
the compensation should not exceed the losses reasonably suffered by

ii)

the supplier due to the early termination.

40.4

Unreasonable exclusion clauses

40.4.1

Exclusion clauses excessively broad and general

Example
a)

ড়֪ᦞ XX ڶᣂ᥋ࠡڶᇆᒘ۟ XX հعᓮΖড়֪व൜֗ٵრ XX
ֹႊ༉ড়֪ࢨٚ۶รԿृࣚءڂ೭֗бࢨ᥋ڶᇆᒘۖᖄીհٚ۶ऴ൷
֗бࢨၴ൷ჾ؈ۖࢭᖜٽપΕॿᦞ֗/ࢨࠡהຂٚΖ
Customer authorizes XX to process the application for porting the Existing
Number to XX. Customer acknowledges and agrees that XX excludes all
liability to the Customer and any third party arising out of or in connection
with the Service and/or number porting whether in contract, tort and/or
otherwise and including direct and/or indirect loss incurred by the
Customer or any third party.
[Telecommunications service contract]

b)

ྤᓵ᥆࣍ॿᦞ۩ࢨٽપࢨࠡࠃה֧ٙۖીࢨ܃รԿृ፞࠹אՀऱٚ۶ჾ
؈ࢨჾᄤΔXXΕXX ऱΕזԳΕࢭץ֗ࠡהรԿֱࠎᚨΰץਔ܀
լૻ࣍ᇷಛ༼ࠎृαᄗլኙࢨ܃ٚ۶ԳՓࢭᖜຂٚΚ
(i) ऴ൷ࢨၴ൷Δᙟ৵࿇ࢨسೝྥ࿇سΔױቃߠࢨլߠױΔץਔ܀լૻ࣍ٚ
۶ತ೭ऱჾ؈ࢨᄐΕܓᑮΕᚏ፝ΕگԵΕᇷறΕᥩࢨٚ۶ໂऱჾ
؈Ζ......
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XX, XX’s employees, sub-contractors and other third party suppliers
including without limitation any information provider shall not be liable to
you or any third party:
(i)

whether in contract, tort or otherwise for any loss or damage incurred
by you or any third party, whether direct or indict, consequential or
contingent, and whether foreseeable or not, including without
limitation any financial loss or loss of business, profits, savings,
revenue, data, goodwill or use of any equipment. …….

[Telecommunications service contract]
Comment
The exemption clauses exemplified as above are so broad that they seek to
exclude any liability incurred for any reason or in any circumstance. It is very
likely that such terms fail to satisfy the requirement of reasonableness set out
in s.3 of the Control of Exemption Clauses Ordinance (Cap. 71) and be held
void for being unfair and unreasonable.
A circumstance to which example (a) would be sought to apply is illustrated by
the case below where the supplier is obviously in default.
A complainant authorized his new telecommunications service provider to port
his number from the previous service provider to it, and terminate on his behalf
the contract with the previous service provider. However, after the new
service commenced, he still received bills from the previous service provider
because the new service provider had failed to terminate the preceding
contract on his behalf.
Suggested Action
Such terms should be deleted.
Alternatively, they could be amended to satisfy the reasonableness test under
s.3 of the Control of Exemption Clauses Ordinance (Cap 71). Under that
provision, the test is satisfied only if the term is fair and reasonable having
regard to the circumstances which were, or ought reasonably to have been,
known to or in the contemplation of the parties when the agreement was
made12.
12 Green Park Properties Ltd v Dorku Ltd [2001] 3 HKLRD 760; [2002] 1 HKC 121(CFA) per Litton NPJ, (per curiam) para 27.
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40.4.2

Clause excluding or limiting the legal liability of supplier in the
event of personal injury to consumer resulting from an act or
omission of supplier

Example
a)

(ᄎ)ࠀٵრ XXΕ్ࠡԳΕᇀࠃΕՠΕݳᣋृΕזԳࡉᗑمૡપ
ԳΔڇऄ৳୲ऱૻ৫փΔലլኙٚ۶໌႞ຂΔץਔ܀լૻ࣍Δྤᓵਢܡ
ፖڶᣂΔ ڂXX ࢨז। XX ऱٚ۶Գࢨࠌشᄎࢬਜऱٚ۶Գհ۩ࢨ
۩ࢨ
ง࢙ۖທګऱଡԳΕߪ᧯ࢨ壄壀໌႞……Ζ[Italics added]
[Translation: (Members) also agree that XX, its senior staff, directors, staff,
volunteers, agents and independent contractors shall not be liable, so
far as the law allows, for any injuries including, but not limited to, the
personal or bodily injuries or mental sufferings resulting from physical
training, the act or negligence of XX or any person acting on behalf of XX
or any person using the facilities of the Club …..] [Italics added]
[Fitness club membership agreement]

b)

XX or its management or its agent shall not, nor shall any of its
employees or agents be held liable for any personal injury or damage to
property or loss of property, whether arising out of my attendance at XX,
my use of the facilities thereof or as result of negligence on the part of
XX, its management, its employees or agents or otherwise. [Italics added]
[Beauty and body slimming contract]
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Comment
S.7 of the Control of Exemption Clauses Ordinance (Cap.71) provides among
others that liability for death or personal injury resulting from negligence cannot
be excluded or restricted by reference to a contract term.
As to example (a), the phrase ”ڇऄ৳୲ऱૻ৫փ, ലլኙٚ۶໌႞ຂ”
(shall not be liable, so far as the law allows, for any injuries) implies that at
law such a liability for personal injury may be excluded or restricted under
certain circumstances. It is actually not the case. As mentioned, such
exemption clause is in any event ineffective under the Ordinance. However,
a consumer who has sustained injuries due to negligence of the supplier or its
agent or servant may be misled by such a clause into believing that he is
bound by this term and has no right to sue for damages.
Worse still, example (b) is even a flagrant breach of s.7. It expressly excludes
the negligence liability of the supplier, its employee, agents or otherwise for
any personal injury sustained by consumer. As regards property damage, the
supplier can exclude or restrict its negligence liability only if the term satisfies
the reasonableness test under s.3 of the Control of Exemption Clauses
Ordinance (Cap 71).

Suggested Action
Such terms should be deleted. Alternatively, as to example (b), while
removing the part concerning negligence liability for personal injury, the
supplier should review, the part relating to property damage, and if necessary
amend it so as to ensure that it meets the reasonableness test under s.3 of the
Control of Exemption Clauses Ordinance (Cap 71).
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40.5

Unnecessary and unreasonable formality requirement

Example
a)

ড়֪ڕึַࠆشٚ۶ XX ࣚ೭Δؘႊ࣍ࣚ೭ࢭᘭࠌشཚݙছࠟଡִփΔ
ቃ٣ղݺଚլ֟࣍ԿԼ֚ऱ૿ຏवΖؘ֪شႊࠌشਐࡳऱึַຏव।

ֱڶயΔ
ֱڶயΔۖึַࣚ೭ല࣍ՀԫଡᔁֲၲࡨسயΖ[Italics added]
A subscriber may cancel his subscription of any item of XX service by
giving not less than 30 days written notice to XX, and the service will be
terminated effective from the next billing cycle.

Any notice of

termination, to be effective, must be given in the prescribed form and
must be served within the last two months of the Commitment
Period. [Italics added]
[Pay TV service contract]
b)

…ড়֪ڕึַᇠ৬ߪᵒ֗ڶᣂ᠏ᔁᦞΔؘႊ່֟ڇԫଡִছᘣ۞ছֆ
ٚ۶ԫၴխ֨ᙄຏव֫ᥛΔ…[Italics added]
…If the Customer wishes to terminate the Fitness Card and the credit card
authorization hereof, he/she must give not less than one month’s notice to
the Company by attending in person at any of the centres for the
necessary procedures … [Italics added]
[Fitness club membership agreement]
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Comment
The purpose of a notice of termination is just to evince the intention of the
consumer to terminate the contract. Thus, it is quite inconceivable that only
the prescribed termination form and personal attendance as in the case
respectively of examples (a) and (b) shall be accepted for such a purpose.
Such formalities are unnecessary and may in certain cases even impractical or
unreasonable. For instance, for a physically disabled consumer, to fulfill the
formality of personal attendance as mentioned in example (b) could be a very
difficult task.
Example (a) illustrates how obstacles are placed in the way of consumer to
terminate the contract. The restriction that the contract cannot be terminated
at any time before the last two months of the contractual period, coupled with
the requirement of 30 days written notice in prescribed form and the provision
that the termination be effective from the next billing cycle would defer the
termination against the will of consumer until the very end of the contractual
period. It is unfair and unreasonable.

Suggested Action
The formality requirements mentioned above are unnecessary, unreasonable
and unfair and should be dispensed with.

40.6

Supplier retains the right of final decision on any dispute arising
from the contract

Example
a)

ٚ۶ڶᣂࣚ೭යཱིञᓵΔءֆঅఎ່ึᇞᤩ֗㢾ࡳᦞΖ
The Company has the final decision in relation to all disputes about the
interpretation of the terms and conditions of the service agreement
between the Company and member.
[Beauty service contract]
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Comment
Such a term gives the supplier the right to decide whether it is in breach of
contract and to interpret the contract as it thinks fit.

Impartiality cannot be

ensured as the supplier is both the adjudicator and a party to the dispute.
Either party should have the right in law to bring a dispute to court for
resolution.

Suggested Action
Such a term should be deleted.

40.7

Entire Agreement Clause

Example
a)

࠰ءᤜז। XX ፖড়֪հၴፖᇠࣚ೭ڶᣂऱ٤ຝ࠰ᤜ֗ᓪᇞΔࠀזཙፖᇠࣚ
೭ڶᣂऱԫ֊٣ছڜඈΕࢭᘭΕයཱིΕาঞΕຂٚࢨᓪᇞΔլᓵՑᙰࢨ૿
ࢤᔆΔٍլᓵࣔᒔࢨឆܶृΖ
This Agreement constitutes the entire agreement and understanding
between the parties and supersedes all prior arrangements or
understandings, whether oral or written, between the parties relating to
the subject matter hereof.
[Telecommunications service contract]

b)

ءψ࠰ᤜωፖψයཱིፖයٙωΕψᜢࣔω֗ψঞፖਐ֧ωԫದዌګ൞ፖ
XX հၴڶᣂψᓰ࿓ω၇ऱݙᖞ࠰ᤜΔࠀ࠷ڶࢬז٣ছऱᒒΕᓫ֗࠰
ᤜΖ൞ᒔᎁ XX ࢨٚ۶ࠡהԳآءנψ࠰ᤜωխآ૪֗ऱΕ൞ଘᘸऱٚ
۶Ցᙰࢨ૿ڤݮऱ।૪ࢨࢭᘭΖ֫אᐊޓ᧢ڤݮऱءψ࠰ᤜωխऱයપ
լࠠڶயԺΖ
This Agreement, the Terms and Conditions, the Declaration and the Rules
and Guidance altogether constitute the entire agreement between you
and XX regarding the purchase of the “Course” and supersede all prior
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arrangements or understandings, whether oral or written, between you
and XX. You confirm hereby that XX Fitness or any other person has not
made any verbal or written representation or undertaking which is not
mentioned in this Agreement but relied upon by you. Any variation of this
Agreement by handwriting is invalid.
[Fitness club membership agreement]
Comment
This kind of provisions is called “entire agreement clause”. The supplier may
seek to employ it to exclude liability for representation or warranty made by its
salesman during the sales talk. It is clearly against the principle of good faith.
Such a term is usually hidden in fine print in the standard form contract, and as
a boilerplate they may not receive as much attention as the other provisions of
the contract.
Attention of the consumers is seldom drawn to them.
However, as it is so common in certain standard form consumer contracts,
consumers may not be able to argue that the term is ineffective on the ground
that they have not been given reasonable notice.
Having said that, an “entire agreement clause” in a standard form consumer
contract is still susceptible to challenge. It may be set aside by the court
pursuant to the Unconscionable Contracts Ordinance (Cap 458) if the
consumers can prove that the contract or the term is unconscionable or unfair
sales tactics has applied on them.
An

entire

agreement

clause

cannot

avoid

or

restrict

liability

for

misrepresentation made before the contract was entered into, unless it
satisfies the requirement of reasonableness as stated in s.3 of the Control of
Exemption Clauses Ordinance (Cap 71).
Nor does it prevent the use of extrinsic evidence to ascertain and clarify the
meaning of an express term in the contract.13 The language of an entire
agreement clause may not be apt to exclude representations, even if it
excludes claims arising out of a collateral contract or warranty.14 In addition,
an entire agreement clause may be waived by a party who might otherwise
13 ProForce Recruit Ltd v Rugby Group Ltd [2006] EWCA Civ 69, paras 40-41 per Mummery LJ, para 59 per Arden LJ.
14 Chitty on Contracts, 29th Edition, para. 12-104.
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have relied on it.15
We also note the comment of the UK's Office of Fair Trading that entire
agreement clause is in their experience potentially unfair and recommended
that traders should consider whether they can do business without them16.
The inclusion of entire agreement clause in a contract does not automatically
make the contract a complete and exclusive statement of the parties’ rights
and obligations. Rather, such a clause complicates the structure of a
consumer contract which should be made simple and intelligible. In any
event an entire agreement clause would be disputed by a consumer who treats
a pre-contractual statement as a collateral warranty, misrepresentation or even
a term of the main contract. In the premises, it is advisable for the businesses
to remove it from their standard form consumer contracts.

Suggested Action
Such term should be avoided.

40.8

Cancellation fees or penalties

Example
“Upon the signing of this Agreement, the Purchaser is granted a right of
cooling off period to terminate this Agreement at any time up until the midnight
of the third (3rd) day from the day which the Purchaser signs this Agreement.
In order to terminate, a signed cancellation request form must be delivered in
person and must be received by XX.

The Purchaser’s right to the amount for

refund (if any) is subject to a deduction of Termination Fee equivalent to
Sixty (60) percent of the total amount due.” [Italics added]
[Time-sharing contract]

15 Ibid., citing SAM Business Systems Ltd v Hedley & Co [2002] EWHC (TCC) 2733, 1 All E.R. (Comm) 465.
16 Ibid, p. 923, para 15-083.
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Comment
It is actually not a cooling off period provision as commonly understood. To
exercise the right of cancellation the consumer has to pay a considerable sum
of money. It is quite obvious that the “fee for cancellation” is indeed a penalty,
far exceeding the costs and losses incurred to the supplier due to the
cancellation.

Suggested Action
The term should be redrafted to the effect that the supplier is only entitled to
the compensation representing the losses reasonably incurred to him due to
the termination.

40.9

No refund

Example
a)

ࣚ೭᛭࿓ԫᆖᔄנ৵լ౨ಯཱི֗᠏ᨃ
[Translation: The Service Package once sold is not refundable and
transferable.]
[Beauty and body slimming contract]

b)

ٽڼપ᛭࿓ਢᠨֱٵრՀᆟ܂ኔΔٽપܛழسயΔࢬאড়Գڇٚ۶ൣ㤝
Հ ຟլ౨ಯཱི
[Translation: This Agreement is signed by consent of both parties and
becomes effective forthwith. Therefore the Customer shall not be
entitled to any refund under any circumstances.]
[Beauty and body slimming contract]
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Comment
Such clauses are found in contracts under which consumers shall make
substantial prepayments. The consumers may be misled into believing that
they are in any event bound by the contract. Their misled perception may
prevent them from pursuing legal rights when the suppliers are in serious
default; or fail to perform; or the contracts are terminated due to no fault of the
consumers before the consumers have enjoyed significant benefit. By the
same token, such provisions may unfairly allow the suppliers to avoid or limit
their contract performance. Also, they enable the suppliers to take unfair
advantage of the consumers when the consumers terminate the contract early.
The consumers would lose all of his prepayment regardless of losses caused
to the supplier by their early termination.
Most importantly, at law such a clause would not be enforced. In Shum Kit
Ching v Caesar Beauty Centre Ltd. [2003]3 HKC 235, the court dealt with a
similar clause in a health club membership which provided that if the beauty
treatment contracted for is to end or cancel in any circumstances, the supplier
is not liable to refund any of the money received. It was held that the
prepayment made by the consumer was plainly not in the nature of a deposit
but was in fact full payment. The law was settled that a provision for the
forfeiture would not be enforced even against the party guilty of breach of
contract resulting in the termination of the contract. In such circumstances,
the innocent party would still not be entitled to forfeit anything other than a
deposit and his remedy was to recover his damages. Besides, the provision
for the non-refunding of money received could not be a genuine estimate of
loss, but was in fact a penalty. Hence, it was held to be unenforceable.

Suggested Action
Such terms should be deleted.

32

40.10

Unreasonable restriction of consumer’s legal rights

Example:
a)

࣍ࠎ( ֱظᚨृ) ᖕٽપխයࠏۖึַٽપ৵ΔԬֱ (၄ृ) լ౨ٻٚ
۶ԳՓΔץਔႚΕጻՂಘᓵΔ༼ֱ֗ࣚࠡظ೭փ୲ࢨᄐࠃ೭Δܡঞ
נ༼ᦞڶֱظऄ৳ದ္Ζ
[Translation: After Party A (the supplier) terminates the contract in
pursuance of the provisions herein, Party B (the client) shall not mention
the content of the service or business matters of Party A to any persons,
including the mass media and on-line discussion forums; otherwise Party
A may institute legal proceedings against (the client).]
[Beauty and body slimming contract]

b)

Ԭֱؘႊך։ᇞॅ྇ڇመ࿓խܶץԫࡳլױቃྒྷऱଅᙠైڂΔຍଅᙠطԬ
ֱٵრᗑࢭمᖜΖڕԬֱسڇࢨ֨Ղࠩ࠹ڼڂᐙΔԬֱլ౨ֱظٻ
ΰ܂αנٚ۶ᚍ۩Δٍլٻױٚ۶ਙࢌΕऄೃΕֱࡴתᖲዌࢨٺՕႚ
ڤإॺࢨڤإנ܂ऱ္ދΖ
[Translation: Party B shall fully understand that certain unpredictable risks
may arise during the course of the slimming treatment. Party B agrees
that he/she shall bear such risks on his/her own. If Party B is affected
physically or psychologically as a result of the sliming exercise, he/she
shall not make any claim against Party A. Nor shall Party B lodge any
complaint directly or indirectly with any government, court, semi-official
organization or mass media.]
[Beauty and body slimming contract]
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Comment
Example (a)
The scope of restriction is so broad that it may deprive the consumer’s right to
freedom of speech and expression. It goes far beyond the protection of the
supplier’s legitimate interest in reputation and proprietary interest in trade
secrets.
It is strongly arguable that such a term is ineffective on the grounds
that it is unconscionable. However, there is a real possibility that consumers
could be misled into believing that their right to comment fairly the service of
the supplier or even to file complaint with the Council is restricted.
Example (b)
It appears that the purported exclusion of this clause covers liability arising
from personal injury resulting from negligence and therefore is void under s.7
of the Control of Exemption Clauses Ordinance. Apart from this, the clause is
also void for being unconscionable, as it denies the legitimate rights of
consumers to seek redress, whether from judicial, governments or public
bodies and to voice their grievance through mass media.

Suggested Action
Such terms should be deleted.

40.11

Automatic renewal

Example
a)

ড়֪ૉᙇᖗאԫࢨཱིבڻ։ཚཱིבૠቤᢆ၄Δᇠߪᵒհڶயཚല࣍ڶᣂૠ
ቤܛലึַழτೈਊ࠰ءᤜࢬ૪ֱ۞ַึڤ೯᠏ᔁᦞ؆υ۞೯ᥛΖXX
ᦞڶຘመࠡॾشᵒ֪Ց۞א೯᠏ᔁ࠷ڬᇠߪᵒհִ၄Δڼ؆Δড়ٍؘ֪ႊ
ᒔঅڶᣂ۞೯᠏ᔁᤉᥛڶயΖ[Italics added]
For the Customer who elects to pay the fee by one time payment or by
installment plan, immediately before the expiry date of such plan (unless
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otherwise he/she terminates the auto-pay authorization in the manner as
prescribed hereof), the Fitness Card will automatically be extended and
the Customer shall continue to procure the auto-pay, and XX shall also be
entitled to continue to debit from the relevant credit card account into XX’s
account for the monthly fees of the Fitness Card. [Italics added]
[Fitness club membership contract]
b)

ψࢭᘭࠌشཚωݙ৵ΔXX ᄎਊᅝழઌٵհഗࣚء೭گ၄।۞೯ਊִᥛ
ཚΔڕ֪شึַࣚ೭ࢨࣚޏޓ೭ࢨཱིבૠቤΔႊאਐࡳऱึַࣚ೭ຏव
।Δղ XX լ֟࣍ 30 ֚ऱ૿ຏवΔ…Ζ[Italics added]
Upon the expiry of the Commitment Period, your subscription for the
Services will be automatically renewed from month to month at the
then prevailing bundled rate for the Services unless we receive from
you not less than 30 days’ notice (in our prescribed form) for service
termination or change of service plan or payment plan…. [Italics added]
[Pay TV service contract]

Comment
This kind of terms is commonly found in fixed-term contract. It is unfair on the
grounds that there is no accompanying term requiring the supplier to give clear
and conspicuous written reminder to the consumer at a reasonable time before
the contract expires.
As in the case of example (b), it is possible that the then prevailing rate to be
charged for the renewal period is higher than the original rate charged under
the initial contract. If it is the case, the consumer would pay extra money for
the same service, which may exceed the cost incurred to the supplier and the
benefit obtained by the consumer as a result of the renewal.
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Suggested Action
Such a clause should be deleted.
On the other hand, the contract should provide that the consumer shall be
notified in writing of the impending expiry within a reasonable time prior to that
(e.g. at least 30 days, but not sooner than 60 days before the last day). The
written notice should specify (i) whether the service will continue after the
expiry; and if it will, the charges payable; (ii) the arrangement for termination
(which must not discommode the consumer).
Such a notice should be set forth in a conspicuous and clear manner and
served on the consumer by the means expressly provided for in the contract
such as by mail or on the first page of the monthly statement. It should
genuinely prompt the consumer to consider whether he should commit to a
renewed fixed-term contract.
To avoid inconvenience to consumer, upon expiration of the contractual term,
the contract should be extended, but only on monthly basis, until it is
terminated or renewed by the consumer on his own initiative. It seems not
unfair that the extended service is charged at a current rate.

40.12

Read and Understood Declaration

Example
The purchaser(s) hereby declare(s) by his/her/their signature(s) below to be
bound by the TERMS & CONDITIONS as stated on the reverse of this
document and further confirm(s) that he/she/they have thoroughly considered
the TERMS & CONDITIONS and is/are satisfied that he/she/they has/ have
fully understood the said conditions and that he/she/they has/have no
outstanding queries.
[Time sharing contract]
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Comment
A standard form consumer contract may contain a declaration purporting that
the consumer has read and understood the contract. It is not uncommon for
a consumer to be asked to sign the declaration regardless of whether he has
actually read and understood the contract. Indeed, the risk of unfairness
would be obvious where the contract is so long and complex that before
signing the contract, a consumer may not be able to read over it, or even they
did, they would not be able to understand it. Moreover, where a consumer
finds any term unfair subsequent to the making of contract, he may be misled
by such a declaration into believing that he has to abide the term in any case
and is not entitled to seek redress in court or otherwise.

Suggested Action
For long and complex consumer contracts, such a declaration should be
deleted. As regards simple and short consumer contracts, such a declaration
should be replaced by a clear and prominent warning that the consumer
should read and understand the terms before signing the contract. The
warning should be placed before the terms and condition so that the consumer
is reminded of reading the terms and where necessary asking for further
information or clarification before signing the contract.
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IV.

Drafting Guidelines and Sample Contract –
Beauty Industry

Purpose
41.1

As mentioned, the purpose of including a set of drafting guidelines
(Annexure 1) and a sample contract (Annexure 2) in this Report is to
illustrate how unfairness can be avoided in consumer contracts. To
demonstrate how the drafting guidelines and model contract can be
applied, the beauty industry was selected as the object of study.

41.2

Its being selected does not mean that contractual unfairness or unfair
trade practices in the industry are exceptionally serious when compared
with other industries.

41.3

The Council has from time to time exchanged views with the industry to
enhance consumer protection through self-regulation. In 2006, the
“Code of Trade Practices for Beauty Industry” was stipulated as a result
of the collaboration of the Council and the industry. The Code has
gained wide support in the industry. It gives guidance on the quality of
service and goods; promotion and marketing practices; the operation of
business model based on prepayment; and the stipulation of
performance pledge and handling of consumer complaints. It has
been agreed that other guidelines would be added when necessary.

41.4

To take its collaboration with the beauty industry further, the Council
takes this opportunity to assist the industry further by providing it with
the guidelines and sample contract.

Benefit of the use of fair standard form consumer contracts
42.

The adoption of a fair, clear and intelligible standard form consumer
contract would signify a positive step in addressing the problems arising
from the imbalance bargaining powers between suppliers and
consumers and that the contract would be negotiated in good faith. It
would help to minimize or forestall disputes over the terms of the
contract such as the price to be charged. Fair consumer contracts, if
widely adopted by members of the beauty industry, together with decent
practices treating consumers fairly, would enhance the confidence of
consumers in the industry and boost its business.
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Drafting Guidelines and Sample Contract
43.1

The Drafting Guidelines and the Sample Contract will show how
fairness and good faith in respect of both the process leading up to the
agreement and the distribution of substantive rights and obligations
under the contract can be upheld, and the interests of the parties can be
fairly balanced.

Cooling-off Period
43.2

What deserves particular mention is the requirement of cooling-off
period set out in these documents. It is not uncommon for consumers
to complain that they were not allowed before their purchase sufficient
time to consider issues affecting their decision to buy, such as the
truthfulness of the salespersons’ representation about the nature and
effectiveness of the beauty treatments and/or products, their actual
need and affordability. There are also complaints alleging that the
contracts were entered into as a result of unfair practices such as the
use of false or deceiving information, undue pressure and harassment.
The provision of a cooling-off period may ease consumers’ concern
about the use of undesirable trade practices. It allows a consumer to
reconsider and cancel his/her purchase without incurring any liability
where the contract has been made in haste or unfairly or improperly
procured.

43.3

In this connection, cooling-off period is an effective means of consumer
protection, and thus its application should not be confined to the beauty
industry. Given that consumers entering into contracts with long-term
financial commitments or contracts of substantial value should be
allowed to have reasonably sufficient time to make prudent purchasing
decision in the absence of influence of suppliers, the Council is of the
view that cooling-off period should be adopted for fixed-term contracts
and prepaid contracts which carry the said financial implication that
cannot be said to be insignificant to most consumers. Some traders
may find the application of cooling-off period to their transactions with
consumers complicated. But the Council believes that the problem
can be overcome by clearly setting out the rights and obligations of both
parties in observance of the principles of fairness and good faith.
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43.4

We agree that there is no hard and fast rule in determining what is an
appropriate cooling off period which can be of general applicability. To
strike a proper balance between protection of consumer’s rights and
business efficacy, a cooling off period of 7 working days is
recommended.

43.5

When a consumer exercises the right to terminate a contract during the
cooling-off period, a full refund of money without any condition is
expected. Nevertheless, it is reasonable that a consumer should pay
an administrative fee, which should be based on a genuine estimation
of actual expenses incurred by the supplier on the consumer’s
cancellation. We recommend that the administrative fee should be
capped at 7% of the contract price or HK$1,000, whichever is less.
This we hope could be applicable in general but it is by no means to be
conclusive as we appreciate that the terms and prices of contract may
vary from case to case. A schedule of fee to be charged is set out in
paragraph 8.3 of the Guidelines (Annexure 1) for general reference.

43.6

Given the possibility that the consumers may be desirous of using the
services or products under the contract during the cooling-off period, it
is proposed that the consumers should be charged also for the services
and products used, the sum of which should be based on the services
or products actually used, or a genuine estimation of the services and
products that can reasonably be used by the consumer during the
cooling-off period, whichever is less, to prevent consumers from being
lured to consume more than they really need during the cooling off
period.

Consumer’s right to terminate contract
43.7

As mentioned in Paragraph 40.9 hereof, the no refund/no cancellation
clause is misleading and may deter consumers from exercising their
legal rights in appropriate circumstances such as where the supplier is
in material breach of the contract. On the contrary, a fair contract
should provide expressly for the right of consumers to terminate the
contract in circumstances that render the termination justified. Similar
provisions will be found in Clause 3 of the sample contract annexed
hereto (Annexure 2).
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Features of the Industry taken into account
44.

In drafting the Guidelines and the Sample Contract, the peculiarities of
beauty service contracts are taken into account, in particular:
i)

The services are sold in package which may include various
treatments and associated products to be consumed during the
treatments or at home;

ii)

The services are performed over a period of time; and

iii)

The consumers prepay for the services.
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V. Conclusion
Social perspective
45.1

In the absence of any effective legislative or judicial control over the use
of unfair terms, traders are likely to be tempted to avail themselves of
their overwhelming bargaining power to impose on consumers terms
that go beyond what is reasonably necessary to protect their own
legitimate interest. Traders who do not have the self-restraint would
seek to draft the contractual terms in the way that goes beyond
self-protection.
Widespread use of unfair terms and the bad
experience of consumers who suffered detriments as a result of the use
of unfair terms would create the risk of reducing consumer confidence
and depressing consumer spending. Conversely, if consumers are
aware that the contracts they are about to enter into were fairly drafted,
consumers would feel more confident and secure in making the
purchase and this would tend to boost the sales of the market.
Besides, consumer contracts drafted in a fair manner and in good faith
is the prerequisite of a fair marketplace which would provide a sound
basis for a prosperous development of economy, and therefore both
consumers and businesses will be benefited ultimately.

45.2

A standard form consumer contract should be fair not only in substance
but also in form. It is fair only when it is legible and intelligible. Apart
from using plain and ordinary language, a standard form consumer
contract should be short and simple. Terms which are superfluous,
draconian or convoluted should not be avoided. They cannot help in
the safeguard of the business’ interests. Rather, they are likely to
make the contract unnecessarily complicated and increase the risk of
and costs for resolving dispute.

45.3

Adoption of fair terms in consumer contacts would indicate the
determination of business to abide by the principle of good faith and this
would help business build a rapport with consumers. Of course, it has
to be underpinned by fair trade practices to achieve fairness and
harmony in the marketplace.
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Immediate interests of businesses
46.

So far as the immediate interest of business is concerned, to avoid
using unfair terms may eliminate the risks and costs that would
otherwise be borne by the business. From the business perspective,
there is so much to gain and nothing to lose.

Legal risk
47.

As illustrated in this Report, an unfair term may be unconscionable in all
the circumstances or simply unenforceable, be it a penalty clause, an
unreasonable limitation or exemption clause. Such a term is subject to
complaints and even legal challenges of consumers leaving the trader
to unexpected costs in resolving the disputes and defending legal
claims.

Operational risk
48.

The trader may have to spend extra time and resources to deal with the
complaints or legal challenges. This may disrupt the normal operation
of his/her business as well.

Reputational risk
49.1

A consumer contract containing unfair terms is a piece of evidence
showing that the business does not treat consumer fairly and act in
good faith. Consumers would respond by mistrust towards the
business and this would significantly impair its goodwill.

49.2

A fair consumer contract will serve the best interests of consumers,
businesses and society. The Council hopes that this Report and the
annexed Guidelines and Sample Contract will form a basis for
businesses to review their consumer contracts to ensure that the
principle of fairness, good faith and honesty in trade is fully observed
and consumers are treated fairly.
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Annexure 1

Guidelines on
drafting standard form consumer contracts for beauty industry

1.

INTRODUCTION

1.1

This set of guidelines has been drafted by the Consumer Council in
consultation with the beauty industry (the “Industry”) for its use when
drafting standard form consumer contracts.

1.2

The Industry includes companies and individuals providing beauty
treatment and body shaping services, including slimming, skin treatment,
manicures, pedicures and hair removal (the “Suppliers”).

1.3

It is understood that some suppliers are used to providing their services
and products based on oral agreement, even for those contracts
involving prepayment or performance over a period of time. However,
without a written agreement to refer to, it would be difficult to determine
at a later date what have been exactly agreed upon. The uncertainty
may induce disputes over performance of contracts. To avoid potential
disputes, suppliers are encouraged to reduce, where appropriate, their
agreement with clients to writing.

1.4

When contracts are put in writing, standard form contracts are commonly
used in the Industry. They are an economical and convenient means
that enables parties to contract without having to resort to expensive
legal services to create a contract for each transaction. However, it is
not uncommon to find terms in these contracts that are unfair to
consumers. The Council sees a need to provide a practical guidance
for drafting standard form contracts in observance of the principle of
good faith and fairness to help build and maintain consumer confidence
in the Industry.

2.

OBJECTIVES OF THE GUIDELINES

2.1

The aim of the Guidelines is to help ensure that the standard from
contracts used in the Industry are fair and clear and that members of the
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Industry deal openly, honestly and fairly with consumers.
2.2

Members of the Industry are encouraged to devise their standard form
contracts along the Guidelines to ensure fairness and transparency in
conducting business.

2.3

Application of the Guidelines across the Industry would improve the
quality of service and trade ethics of the Industry. This would in turn
enhance the consumers’ confidence and the development of the
Industry.

2.4

The Guidelines are not intended to be exhaustive. They cover key
areas of concern in the use of unfair terms in standard form contracts.
Suppliers should draft the contracts along the principle of good faith and
fairness with the aid of the Guidelines in light of peculiarity of the services
and products they provide under the contracts.

3.

PRINCIPLES

3.1

The Guidelines seek to manifest the following consumer rights: •

to be informed;

•
•

to choose;
to be protected from contractual terms that are to the consumers’
disadvantage, but are not reasonably necessary for the protection
of the legitimate interests of the traders.

4.

WHAT IS UNFAIR TERM

4.1

A term is unfair when it is disadvantageous to a party while not
reasonably necessary for the protection of the legitimate interest of the
other party. Put it in a consumer scenario, it is a term contrary to the
requirement of good faith, causing a significant imbalance in the parties’
rights and obligations under the contract to the detriment of the
consumer.

5.

AVOIDANCE OF UNFAIRNESS

5.1

Broad and vague terms
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5.1.1 A term should not be drafted so broadly or vaguely to the
detriment of consumers. It is exemplified by the terms stating
that the supplier’s liability shall be excluded “so far as the law
permits”. Consumers without legal knowledge would be unclear
as to what liability could or could not be excluded in a particular
circumstance, and thus whether their right to sue under that
circumstance would be limited.
5.2

Exclusion and limitation clauses
5.2.1 Some terms or statements seeking to exclude or limit the liability
of supplier that would arise by implication of law are actually void
and unenforceable in law. Examples are disclaimers of liability (i)
for death or personal injury caused by negligence17; and (ii) for
breach of terms implied into the contract by virtue of the Supply of
Services (Implied Terms) Ordinance (Cap 457) (e.g. carrying out
the service with reasonable care and skill)18.
5.2.2 While it is pointless to include such terms or statements in the
contract, it could not be said that they would not do any harm to
consumer since they are void and not enforceable. Consumer
may be misled into believing that the liability of the supplier is so
limited or excluded and mistakenly give up the chance to seek
redress.

5.3

Exclusion of rights to make claims
5.3.1 Terms that exclude the consumer’s basic rights to make claims for
breach of contract on the part of the supplier will generally be
considered as unfair and should be avoided.

5.4

‘No refund’ clauses
5.4.1 Clauses seeking to deny the right of consumer to a refund under
any circumstance are unfair and should be avoided. The
consumer may be misled into believing that he/she is in any event

17 The disclaimer is void under s.7(1) of the Control of Exemption Clauses Ordinance (Cap 71).
18 S.8(1) of the Supply of Services (Implied Terms) Ordinance (Cap 457) provides to the effect that a party contracts with consumer
cannot exclude or restrict his liability arising from the implied terms provided under the said Ordinance.
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bound by the contract. The provisions may deter or discourage
the consumer from pursuing legal remedies even where the
supplier is in serious default; or the contract does not go ahead or
is terminated due to no fault of the consumer before he/she has
enjoyed significant benefit. In such a case, the supplier may be
induced to pay less heed to the consequences and risks of
breaching the contract.
5.4.2 In some circumstances, the consumer may be in breach.
However, it is unfair to forfeit the unused balance of the
consumer’s prepayment, regardless of the amount of costs or
losses caused to the supplier. A “no refund” clause that requires
a consumer in breach to pay more than a genuine pre-estimate of
loss is void under the common law as it is regarded as punitive
rather than compensatory. Therefore, such a clause is not only
unfair but also ineffective. It should be noted that the supplier is
also under a duty to mitigate its losses caused by the breach.
5.5

Other penalty clauses
5.5.1 It follows that any other clauses requiring a consumer in breach to
pay more than a genuine pre-estimate of loss caused to the
supplier would normally be void as penalty.
5.5.2 Such clauses should be avoided in that they are misleading as to
the extent of liability of the consumer.

5.6

Clauses ruling out all possibility of cancellation
5.6.1 A clause that expressly or impliedly provides that consumer
cannot cancel the contract in any circumstances is misleading and
unfair. It excludes the consumer’s basic right under the law of
contract.
5.6.2 It should be expressly provided in the contract that the consumer
is entitled to terminate the contract in circumstances justifying the
termination of the same, such as the death or incapacitating
illness or physical disability of the consumer rendering
performance of the contract impossible or impracticable; and the
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Supplier’s repeated and persistent failure to perform its
obligations under the contract.
5.7

Unrestricted unilateral variation clause
5.7.1 A clause empowering the supplier to vary the terms unilaterally or
to supply something different from what was agreed without
legitimate reason is unfair and should be avoided.
5.7.2 Genuine consent should be sought from consumer regarding any
significant change to the contract. If the contract provides for the
right of the supplier to vary the terms unilaterally, the consumer
should be given the right to cancel the contract upon variation not
agreeable to him/her with a refund of the unused balance of the
prepayment, if any, without having to pay anything.

5.8

Supplier’s right of final decision
5.8.1 A clause giving the supplier exclusive right to determine any
dispute over the contract or to interpret the contract is unfair as it
seeks to deprive the consumer of the right to refer the matters to
the court for adjudication.
5.8.2 Under such a clause, impartiality is not ensured as the supplier is
both the adjudicator and the party to the dispute.
5.8.3 Suppliers should refrain from using such a clause.

5.9

Entire agreement clauses
5.9.1 Standard form contracts often contain terms that they constitute
the complete and final agreement and supersede all prior oral
representations, statements or promises regarding the subject of
the contract. The core value of good faith is that the parties to
the contract will honour their promises. Such terms which
exclude or limit the supplier’s obligation to respect commitment
undertaken by its agent are clearly against the principle of good
faith.
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5.9.2 An entire agreement clause would mislead consumers into
believing that they are barred from suing for misrepresentation.
If it is intended to exclude the liability of supplier for making false
representations inducing consumer into the contract, they may be
struck out by the court on the grounds that they are unreasonable.
Therefore, if suppliers are minded to include an “entire
agreement” clause in the contract, they should
i)

specifically draw the attention of the consumers to the term;

ii)

ensure that all promises or assurances made during
negotiations be duly included in the agreement; and

iii)

if there is any change of promise or assurance, make it
known to the consumer and allow them a reasonable time to
reconsider whether to conclude the agreement or not.

5.10

Declaration
5.10.1 It is quite often that standard form contracts contain a
declaration to be signed by consumers confirming that they have
read and understood the contract and associated documents.
When signing the declaration, consumers may not have read the
documents and may not bother themselves to go back and read
over. Even if they have read them thoroughly, they may not
understand correctly the documents. Nor are they likely to
realize that the declaration may be used subsequently to
support the argument that they are bound by the terms set out in
the contract, even though they are different from what they have
been promised.
5.10.2 Such a declaration is likely to be unfair and should be replaced
by a clear and prominent warning that consumer should read
and understand the terms before signing the contracts. The
warning should be placed before the terms and conditions so
that consumer is reminded of reading the terms and where
necessary asking for further information or clarification before
signing the contract.
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5.11

Warranty
5.11.1

To avoid dispute in future, if the supplier has made any warranty
about the efficacy or otherwise of the service and/or goods to be
provided, such warranty should be expressly and accurately
stated in the contract.

6.

MINORS

6.1

A minor - person under the age of 18, is protected by law against his/her
inexperience, as an adult may take unfair advantage of it and induce
him/her to enter into a contract which is improvident. It is arguable that
contracts for beauty service made by minors are voidable. Therefore
the supplier should not supply any service or goods to minors before
coming to an agreement with their parents or guardians.

7.

TRANSPARENCY

Plain and intelligible language
7.1

It is important to consider what the consumer is likely to understand by
the wording of a term. A term which is likely to be misleading or
unintelligible to consumer is potentially unfair and short of transparency.
Consumer entering into a contract for beauty services normally would not
seek legal advice. A contract drafted in plain and intelligible language
would help consumer make informed choice.

7.2

The contracts should be in writing with print in at least 10 pt font size,
adequately contrast with the background, stating rights and obligations of
the parties in plain and legible Chinese and/or English as the consumers
elect, and both language versions carry equal legal effect.

7.3

Before the contract is signed,
(i)

the supplier should explain clearly the salient terms of the contract
ensuring that the consumer fully understand the respective rights
and obligations of the parties; and

(ii)

the supplier should give consumer opportunity to read the contract
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and relevant documents thoroughly and raise questions about the
terms.
Content of Contract
7.4

The contract must in clear and intelligible terms identify the following: (i)

the parties to the contract;

(ii)

the services and/or products to be provided with descriptions in
reasonable details, such as
a) the items included and the number of treatments for each item
(in the case of treatments/ therapies sold in packages);
b) the methods and /or equipment to be used for the treatments.

(iii) the cost of the services and products (if any), including itemised
fees paid and/or payable under the contract; should there be a
discount, stating the original and discount prices;
(iv) the amount of each instalment and the frequency of the payments to
be made under the contract (if paid by instalments);
(v)

the number, frequency and time of the treatment/therapy and
duration of the contract (if applicable).

7.5

As regards a contract for supply of service over a period of time, it should
be provided that the consumer shall have access to information about his
account such as the number of unused treatment/therapy.

7.6

The contract and invoice should be stated in two separate documents so
that consumers will have a clear idea about the respective purposes of
the documents.

8.

COOLING-OFF PERIOD

8.1

Where the contract is made for the supply of prepaid service or goods, or
for supply of service or goods within a fixed duration, a cooling-off period
of 7 working days (inclusive of the day the consumer enters into the
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contract) should be provided for.

The consumer may cancel the

contract during the cooling-off period and the supplier may charge the
consumer, respectively in accordance with paragraph 8.3 and 8.5, for the
administrative expenses incurring from the cancellation of the contract
and the use of any service and/or goods provided during the cooling-off
period. After deducting the said fees, as the case may be, from the
prepayment, the supplier must return the balance to the consumer.
8.2

The right of charging for the administrative expenses and the service or
product consumed as mentioned in paragraph 8.1 should be provided
expressly with respective schedules of fees concerned in the contract.

8.3

In case an administrative fee is to be charged for cancellation of contract
during the cooling-off period, it should be charged either at the
percentage of the contract price or a fixed sum as set out in the following
schedule, whichever is the less:

Schedule of Administration Fees to be charged for Termination of
Contract during the Cooling-Off Period
Time of Termination

% of Contract Price*

Fixed Sum*

1-5 days

5%

$500

6-7 days

7%

$1,000

* whichever is the less should be applicable
8.4

The supplier may provide any service and/or product to the consumer for
trial or otherwise during the cooling off period. The supplier must
expressly and clearly state in the contract what such service and/or
product is with description in reasonable details and whether they are or
it is free.

8.5

If such a service and/or product is not free, the suppler must obtain the
express consent of the consumer to the provision of the same prior to the
contract. Moreover, the supplier must expressly and clearly set out the
price of such a service and/or product with a schedule in the contract.
The price must be set in a fair and reasonable manner.
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8.6

If the supplier warrants that the consumer shall not be charged or
charged less for the chargeable service and/or product consumed during
the cooling-off period on condition that he/she does not cancel the
contract during that period, such a warranty must be stated expressly
and clearly in the contract.

8.7

If any products (with the exception of free gift) are provided within the
cooling-off period, the supplier may require the consumer who has
cancelled the contract during that period to return in person these
products unused with the packaging, if any, intact, or pay for the price of
the products so supplied. If these products are not returned intact, the
supplier may require the consumer to pay at the scheduled price.

8.8

Cancellation of a contract during the cooling off period may be effected
by notice in writing (the “Cancellation Notice”), with copy(ies) of
document(s) necessary for administrative purposes, served in one of the
following ways:
(i)

delivering personally the notice and the copy(ies) of document(s) to
the relevant supplier’s place of business;

(ii)

sending the notice and the copy(ies) of document(s) to the
supplier’s place of business by post;

(iii) sending the notice and the copy(ies) of document(s) by fax or by
email to the supplier’s designated fax number or email address
respectively.
8.9

The Cancellation Notice shall be effective upon physical receipt, the date
of postmarking or the day when the email or fax is sent as the case may
be.

8.10

Attention of consumer must be adequately drawn to the cooling-off
period and the relevant contractual rights and obligations prior to their
entry into the contract. Notice of the cooling-off period must be given to
consumer in bold type, not less than 10 point in size, and prominently
displayed in the body of the contract, which must include the following:
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(i)

advice to the consumer that he or she may cancel the contract at
any time within the cooling-off period;

(ii)

the ways in which the notice of cancellation may be served (as
described in paragraph 8.8); and

(iii) the other right and obligations of the consumer regarding cooling-off
period, such as the right to be refunded and the obligation to pay an
administration fee.
9.

CIRCUMSTANCES RENDERING IT UNFAIR TO HOLD CONSUMER
TO THE CONTRACT

9.1

It is quite common in the industry that prepayment is made by consumer
for service to be provided over a long or indefinite period of time.
During the period, mishaps happened to a consumer, such as death,
incapacitating illness or physical disability may render performance of the
contract impossible or impracticable.

9.2

There may also emerge some circumstances that a consumer could not
reasonably anticipate when entering into the contract, such as relocation
of the premises where the contract is performed, closure of the premises
for a long period of time and transfer of the contractual rights or
obligations of the supplier to another party.
Such change of
circumstances may result in the consumer accepting to his/her detriment
what he/she has not bargained for.

9.3

A contract may become worthless to consumer if the supplier repeatedly
and persistently fails to perform its obligations under the contract (e.g.
repeated failure in providing a slot for service reasonably requested by
the consumer).

9.4

It would be unfair to hold the consumer to the contract under such
circumstances. Consumer should be allowed to terminate the contract
when any of the said circumstances occur, and be refunded the unused
balance of the prepayment.

9.5

In the event of termination by reason of death, incapacitating illness or
physical disability of the consumer, the supplier may require the
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consumer to compensate it for the administrative costs reasonably
incurred as a result of the termination.
9.6

The termination may be effected by a reasonable notice in the manner
described in paragraph 8.8 and 8.9.

10.

REFUND

10.1

For cancellation within the cooling off period, if prepayment has been
made, the supplier should, subject to paragraph 8, return it to the
consumer within 30 days after the service of the notice of cancellation.
For other refunds consumer entitled to under the contract, they should be
made within 30 days following the date of written request of the
consumer.

11.

CONFIDENTIALITY AND PRIVACY

11.1

The supplier must keep information about current, former and
prospective clients confidential unless the disclosure of which is required
by law or permitted by them.

11.2

The supplier must comply with all laws and regulations in relation to the
protection of the consumer’s privacy, personal data, sensitive information
and health information.

12.

ASSIGNABILITY

12.1

The supplier must not assign or transfer the contract to a third party
unless express consent in writing has been obtained from the consumer.

13.

PROVISION OF A COPY OF THE CONTRACT

13.1

The supplier should deliver a fully completed copy of contract to the
consumer after the contract is signed.

55

Annexure 2

Sample Beauty Service Contract

INSTRUCTION FOR USE
1.

This Sample Contract is intended to demonstrate how the Guidelines on
Drafting Standard Form Consumer Contract for Beauty Industry (the
“Guidelines”) should be complied with. The user is advised to adapt
this Sample Contract to particular circumstances of the transaction, of
course, in line with the requirements set out in the Guidelines.

2.

It is intended that the Sample Contract applies to prepaid contracts
under which services and products (if any) shall be supplied over a
period of time.

3.

Before you use this Sample Contract, you should read carefully the
Guidelines so as to ensure that your contract is consistent with the
Guidelines.

DISCLAIMER
1.

The Council does not recommend or endorse any company or individual
who use this Sample Contract.

2.

If you use this Sample Contract as the basis for your contract with
consumers, you should modify it to suit your particular circumstances
while ensuring that you comply with all applicable laws and the
Guidelines. You are recommended to seek legal advice in the drafting
of your own contracts.
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Beauty Service Contract

Important Notice
A cooling-off period applies to this Contract.
You, the client, may cancel this contract during the cooling-off period
provided for under Clause 2 of this Contract.
If you choose to cancel this Contract, you must notify us, the supplier,
about your intention to do so pursuant to that Clause. Please also note
that your other rights and obligations in relation to your cancellation of
this Contract within the cooling-off period are set out in the provisions
under that Clause.

You have to read them carefully.

Date:
Parties: [Name] of [Address] [Contact Number] [Membership Number {if
appropriate}] (the “Client”)

[Name] of [Address] (the “Supplier”)

1.

Service(s)/ Product(s) to be provided

1.1

The Supplier shall provide the Service(s) and the Product(s) (if any) to
the Client at the location and price(s) as described in Clause 1.3 below.

1.2

For the avoidance of doubt, the Service(s) shall include but not limited to
the performance of the Treatment, the use of material and
device/equipment incidental to the performance of the Treatment, and
the provision of consultation services in connection with the Treatment,
where applicable.
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1.3

Schedule of Service(s)/ Product(s) and Price(s)

Code

Location

Service (Treatment) Unit Price
/ Product

a)

Quantity

Total (HK$)

1

If the supplier agrees to provide any free item in addition to the service(s)
and/or product(s) to be charged, such items should be stated expressly
and clearly in the Schedule.

b)

If discount is given, the supplier should state expressly and clearly in the
column of “Unit Price” both the discounted price and the original price.

Total sum payable

HK$

Deposit paid

HK$

Date:

Balance

HK$

Due Date:

Payment method

( ) Cash

( ) EPS

Invoice No.:

( ) Credit Card

Description of the Treatment/Product (including the free item)

(Details of the Treatment such as the method and equipment to be used and the
frequency of the Treatment.)

1 To avoid confusion the title of the treatment or product should be the same as that advertised and/or used by the supplier during
negotiation for the contract.
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2.

Client’s Right to Cancellation during Cooling-off Period

2.1

Subject to Clauses 2.4 to 2.6, the Client may cancel this contract by
giving a notice in writing (the “Notice of Cancellation”) to the Supplier
within 7 working days from the date hereof (the “Cooling-Off Period”)
without incurring any payment liability or other obligation.

2.2

The notice of cancellation may be served in person, by mail, e-mail or fax
with copy(ies) of (insert name(s) of document(s) necessary for
administrative purposes) and shall be effective upon physical receipt, the
date of postmarking or the day when the email or fax is sent, as the case
may be.

2.3

The Supplier shall refund all the monies paid by the Client under this
Contract, minus any of the fees set out in Clauses 2.4 to 2.6, within 30
days after the service of the Notice of Cancellation.

2.4

If the Client cancel the contract during the cooling-off period, the Supplier
may charge an amount in accordance with Schedule I below to cover the
Supplier’s administrative expenses.

Schedule I
Administrative Fees to be charged for Cancellation of Contract during the
Cooling-off Period
Time of Termination

Fees (% of contract price)*

Fixed Sum*

1-5days

5%

$500

6-7 days

7%

$1,000

*whichever is the less should be applicable
[Clauses 2.5 to 2.7 are applicable only where service and/or product is to
be provided within the cooling-off period.]
2.5

The Supplier shall provide the Product(s) stated in Schedule II below to
the Client within the Cooling-Off Period. If the Client cancels this
Contract within the period, the Client shall be required to return in person
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the Product(s) so provided (except the free gift), unused with the
packaging, if any, intact, to the Supplier. Otherwise, the Client shall pay
the Product(s) at the price set out in Schedule II below.
Schedule II
Product(s) provided during the Cooling-off Period
Product

2.6

Quantity

Free/ Unit Price

Total

The Supplier shall provide the Service(s) stated in Schedule III below to
the Client within the cooling-off period. If the Client cancels this Contract
within the period, the Client shall be required to pay for the Service(s) so
provided (except any Service(s) agreed to be provided for free) in
accordance with the Schedule.

Schedule III
Service(s) provided during the Cooling-off period
Service (Treatment)

2.7

Quantity

Free/ Unit Price

Total

If the Client continues this Contract after the cooling-off period, the
Supplier shall waive/reduce charging for the Service(s) and/or Product(s)
respectively provided under Clauses 2.5 and 2.6 in accordance with
Schedule IV below.
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Schedule IV
Free/Discounted Service(s) and/or Product(s) provided during the Cooling-off
Period
Service (Treatment) /

Quantity

Free/Discounted Unit

Product

Total

Price (% of Discount)

3.

Client’s Right to Termination

3.1

The Client or his/her administrator(s) or executor(s), as the case may be,
may terminate this Contract by a twenty one (21) day notice in writing in
the event of: -

3.2

i)

death or incapacitating illness or physical disability of the Client
rendering performance of this Contract impossible or impracticable;

ii)

the Supplier’s repeated and persistent failure to perform its
obligations under this Contract;

iii)

a transfer of any right or obligation of the Supplier under this
Contract to another person without the Client’s consent in writing;

iv)

relocation of the premises where the contract is performed; or

v)

closure of the premises for a period of more than four (4) weeks.

In the event of termination by reason of Clause 3.1(i), the Client shall pay
a cancellation fee in the sum of (insert an amount representing the
administrative costs reasonably incurred as a result of the termination) to
the supplier.

3.3

Upon receipt of the notice, the Supplier shall refund any unused balance
to the Client or his/her administrator(s) or executor(s), as the case may
be, within thirty (30) days.
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3.4

Refund of the unused balance shall not in any event prejudice or affect
any claim of the Client or his/her administrator(s) or executor(s), as the
case may be, against the Supplier for death or injuries caused by the
negligence or any other faults of the Supplier, its servants or agents.

4.

Record card

4.1

The Supplier shall note accurately and legibly in a record card the
number of treatments in a course, and the date of each treatment and
other details such as the machine settings, the products used during the
treatment and/or advised for home use, and the names of the handling
beauticians.

4.2

The Client shall have access to the information contained in the record
card.

5.

Appointment

5.1

The Client may make, cancel or change appointments at least ___ hours
in advance at the booking desk during the office hours, by calling the
(telephone number:_______ or __________) from
Supplier at
___ am to ___ pm or by e-mailing (e-mail address) at any time.

5.2

The Supplier shall confirm with the Client the making, cancelling or
changing of appointment as soon as practicable.

6.

Standard of Performance

6.1

The Supplier shall perform its Service(s) with care, skill and diligence to
such standard of quality as it is reasonable for the Client to expect in all
the circumstances.

7.

Warranty

7.1

The Supplier warrants that the Service(s) and Product(s) (if any) are safe
and fit for the Client’s intended purpose which has been made known to
it, or which it would reasonably be expected to know.

7.2

The Supplier further warrants that all information, representations or
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statements provided by it to the Client in connection with the Services
and Product(s) (if any) are accurate. The Supplier acknowledges that
the Client enters into this Contract in reliance upon such information,
representations and statements.
8.

Personal data and Privacy

8.1

The Supplier shall comply with all the laws and regulations in relation to
the protection of personal data and shall use its best endeavours to keep
confidential all the personal, sensitive and health information obtained
from the Client.

9.

Force Majeure (events beyond the Party’s control)

9.1

A party shall not be liable or responsible for any failure to perform, or
delay in performance of any of the Party’s obligations under this Contact
that is caused by events beyond the Party’s reasonable control ("Force
Majeure Event"). A Force Majeure Event includes (a) strike, lock-out or
other industrial action; (b) civil commotion, riot, invasion, terrorist attack
or threat of terrorist attack, war (whether declared or not) or threat or
preparation for war; (c) fire, explosion, storm, flood, earthquake,
subsidence, epidemic or other natural disaster; (d) impossibility of the
use of public or private transport; and (e) impossibility of the use of public
or private telecommunication networks.

9.2

The Party’s performance under this Contract is deemed to be suspended
for the period that the Force Majeure Event continues. Nonetheless,
the Party shall use its reasonable endeavours to bring the Force Majeure
Event to a close or to find a solution by which its obligations under the
Contract may be performed despite the Force Majeure Event.

10.

Assignability

10.1

This Contract is not assignable or transferrable unless otherwise agreed
expressly by the parties in writing.

11.

Variation

11.1

Any terms and conditions of this Contract can only be varied by consent
in writing from the Client.
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12.

Governing Law and Jurisdiction

12.1

This Contract is governed by, and shall be construed in accordance with,
the Laws of Hong Kong. The parties submit to the non-exclusive law
and jurisdiction of the courts of Hong Kong.

Signatures
[If the Client is under the age of 18, his/her parent or guardian must execute the
following, for and on behalf of the minor.]
Parent/ Guardian
I, the undersigned _____________ (parent/guardian’s name) the parent/legal
guardian of the Client, _________________ (the Client’s name) hereby execute
this Contract for and on behalf of the Client. As the natural or legal guardian of
the Client, I hereby agree to bind myself and the Client to the terms this
Contract. I represent that I have the legal capacity and authority to act for and
on behalf of the Client.

Signature : _____________________________________________________
Name : ________________________________________________________
Relationship with the Client : _______________________________________
Contact No. : ___________________________________________________
Address : ______________________________________________________
Date : _________________________________________________________

Client’s signature : _____________ Supplier’s signature : _________________
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報告撮要

導言
現時，市面上廣泛使用的標準格式合約乃由供應商預先制訂，當中的條款
及條件並沒有與個別消費者磋商。
預先印製的標準格式合約使用方便，它可縮短供應商與消費者訂立合約的
時間。然而，標準格式合約是由供應商草擬，本質上著重供應商的利益。由於
供應商有較高的議價能力，以及掌握着資訊，他們可嘗試盡佔優勢，而不考慮
消費者的利益。因為這些標準格式合約是基於「要或不要」形式提出，消費者
根本沒有能力跟供應商討價還價。即使消費者知道合約條款對他們不利，但他
們關心的主要是貨品及服務的價錢及質素，因此一般情況下，消費者仍會簽
約，一心希望供應商不會引用這些對他們不利的條款。
消費者委員會（「消委會」）的研究發現，在部份標準格式消費合約內，
包含有違誠信要求的不公平條款。這些條款導致合約雙方的權利及義務嚴重不
平衡，損害消費者的權益。特別是一些意圖卸除或限制供應商在違約、疏忽、
失實陳述或其他違反責任方面的法律責任的不公平免責條款，這種條款頗為普
遍。

現行法例
香港現時有法例限制透過合約條款，避免法律責任的程度。例如：
《管制免責條款條例》試圖限制營商者可以卸除他們的法律責任的程度，
包括因疏忽而引起的人身傷亡的責任、違約、因疏忽而引起的損失或損害；或
因違反在《貨品售賣條例》下營商者對消費者的隱含責任等。
《失實陳述條例》訂明除非合約條款符合《管制免責條款條例》所訂立的
合理準則，否則合約任何一方均不能透過合約條款卸除或限制因失實陳述而引
起的法律責任。
《服務提供（隱含條款）條例》把服務提供者須在合理時間內，及以合理
的技術和謹慎提供服務的隱含條款納入消費合約中，並規定供應者不能藉任何
合約條款，卸除或限制他因這些隱含條款而產生的法律責任。

i

然而，這些條例只針對因使用免責條款而產生的特定不公平情况。現時還
未有專門針對免責或限責以外的不公平條款的法例。受到這些不公平條款損害
的消費者，惟有當這些不公平條款是含糊不清，或根據《不合情理合約條例》
是不合情理時，要求法院將它們剔除。
但是，這些司法補救方法是有限制的。若不公平條款並非含糊不清，即使
條款很明顯是不公平的，有關的規則便不適用。此外，《不合情理合約條例》
並沒有就「不合情理」訂立明確的定義。而只以未盡臚列的列表，列出若干法
庭可以考慮的因素。法庭很可能從普通法方面尋找定義，而案例已確定法庭將
會著眼於雙方於交易過程中產生不公平的整體情況及行為，而不單單是條款的
意思及影響。換句話說，不公平條款本身並不足以證實合約是不合情理的。

自我規管
香港有自我規管的措施，處理消費合約內不公平條款的問題。
香港通訊業聯會發出的《電訊服務合約實務守則》已於 2011 年 7 月起實
行。守則主要針對程序方面之公平性，例如合約的文體、版式及結構，以及服
務供應商單方面更改條款、合約自動延長或續訂，及冷靜期等方面的權利及責
任。惟守則條文的公平性，仍有改善空間；不公平條款仍可於某些電訊服務合
約內找到。另外，在冷靜期的應用上，亦存在一些問題。

未來方向
未來方向
從類似香港的司法管轄區(如英國及澳洲)的經驗來看，政府普遍的處理方
法是訂立廣泛而全面的法例，以規管一系列的消費事宜，這包括消費合約中的
不公平條款。於 2008 年，消委會發表了題為《公平營商，買賣共贏》的報告
書，建議這個綜合方案亦適用於處理香港的消費者保障問題，包括不公平合約
條款。雖然政府對報告書的反應整體屬正面，但是任何立法建議均需時落實。
消委會相信在討論設立全面性消費者保障法例的同時，標準格式消費合約
內的不公平條款不應置諸不理。消委會認為現時營商者應當採取積極步驟，履
行誠信的原則，並確保他們所提供的標準格式消費合約內的條款是對消費者公
平的。

ii

為了說明營商者可如何提高在社會上的地位，根據從美容業界發現的問
題，本報告的附件一列出如何公平地草擬標準格式合約的指引。此外，附件二
載有一份合約範本，這範本亦可供其他行業參考。
本報告的目的旨在鼓勵及協助營商者避免使用不公平條款。報告內的指引
及合約範本都涵括消委會於不同的消費合約內發現的一系列不公平問題。消委
會促請業界細閱該指引及合約範本，並在業務中落實上述文件所顯現的各項公
平原則。

不公平條款的例子及應如何處理這些條款
消委會在本地的不同界別的標準格式消費合約內發現了不少不公平條款的
例子，它們可歸納為 12 個類別。本報告
詳細地討論消委會於本地標準格式消費合約內所發現的一些條款的不公平



之處；及
說明就該等條款應採取的適當處理方法。



本報告列舉的例子可能顯示某些方面的問題，但個別供應商的行為並非本
報告的主旨所在，故此本報告並沒有提及個別供應商的名稱。
A.

單方面修改合約條款

單方面更改條款而無須合理理由
無可否認，部份供應商可能有合理需要去更改合約，以應付他們本身的供
應合約中條款的改變及市場環境的變遷。然而，這些條款卻給予供應商隨意更
改條款的權力，而可能導致不公平的情況；即就算合約的修改使消費者實質上
喪失他原來購買的東西，消費者仍要遵守合約。
因此，如供應商有權單方面修改合約的話，消費者應有合理的時間去考慮
相關的修改，及如果消費者不接納有關修訂的話，有權終止合約而不會受罰。
另外，在終止合約時，如消費者已就合約支付款項，消費者應獲退還未用餘
款。

iii

單方面轉換產品的權利
有些情況，供應商的產品乃依賴第三方提供，而這類條款就是顧及供應商
在這方面的顧慮。然而，當供應商對供應的產品作出重大的改變時，意味著消
費者須接受一些完全不是他立約時所要求的東西。由此看來，條款是將供應商
應該承受的商業不確定性風險，轉嫁到消費者身上。因此，該等條款委實為不
公平，應予修改，讓消費者在供應商重大改變議定的貨品或服務時，可隨時終
止合約，並不會受到任何懲罰。
供應商以其認為合適的方法通知消費者合約的修改
有些營商者保留權利，隨時可以任何他們認為合適的方法，預先通知消費
者，以修改合約條款。而無論消費者是否確實收到通知或知悉有關的修改，這
些修改均視為有效。
這些條款本身就是不公平，應該刪除。消費者應有合理的通知及真正的終
止合約權，讓消費者因修改而受到嚴重影響時，可以取消合約，而毋須受到懲
罰及獲得退回訂金或預先支付的款項。
B.

卸除或限制消費者利用對供應商可提出的索償，
除或限制消費者利用對供應商可提出的索償，去抵銷欠下供應商債項的
法律權利。
法律權利。
一些認購式合約規定所有已支付的款項，均不可退回及不能轉讓，以及消

費者須預先支付所有合約期內的費用。此外，消費者不可因任何原因（包括普
通法、衡平法或其他原因）抵銷或扣除應該支付的款項。消委會認為在這些情
況下卸除消費者可抵銷的法律權利是不公平的，這類條款應該刪除。
C.

提早終止合約可獲「
提早終止合約可獲「賠償」
賠償」的權利
就提早終止合約，部份合約設有嚴苛的條件，此外消費者還須事先得到供

應商的批准。這可能會造成一個情況，就是如消費者因供應商之嚴重失誤而受
損，亦未必能得到供應商的許可，讓他提早終止合約，或甚至會因提早解約受
到懲罰。但當供應商沒有過失，它卻可有合理原因，就消費者提早終止合約所
導致的損失要求消費者賠償；而有些合約的終止費用卻超出供應商所蒙受的合
理損失，變成是對消費者的懲罰，而法庭是不會要求消費者支付這種懲罰性款
項的。
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這類條款應重新草擬，使它們只適用於因消費者違約，而引致提早終止合
約的情況，及賠償金額不應超出供應商因提早終止合約而蒙受的合理損失。
D.

不合理免責條款

過於廣泛及概括的免責條款
一些合約聲稱消費者同意卸除供應商對消費者及任何第三者有關在合約下
的服務或所引起的所有責任或相關責任、侵權責任及⁄或其他責任，包括消費者
或任何第三者直接或間接受到的損失。這類免責條款試圖卸除供應商因任何理
由或在任何情況下所產生的法律責任。根據《管制免責條款條例》，這類條款
很可能因為不合理而被裁定無效。因此，這類條款應被刪除，或應修改至符合
《管制免責條款條例》所訂的合理準則。
卸除或限制供應商因其行為或疏忽，導致消費者受傷所引起的法律責任的條款
會員制的合約經常訂明管理層或其代理人毋須為任何人身傷害或財物損
壞，或財物損失負責；不論是因使用供應商的設備、或因供應商的管理層、僱
員、代理人或其他人士的疏忽所造成。
《管制免責條款條例》禁止藉合約條款卸除或限制因疏忽而引致死亡或人
身傷害的法律責任。這類條款應被刪除。
E.

非必要及不合理的終止合約手續
標準格式合約一般都容許取消合約，但是服務供應商就如何終止合約設有

繁苛的條件。例如，終止服務只會於下一個結單日才開始生效；或須以指定的
表格並於指定的時間內將表格遞交；又或者客戶須親身將表格交回指定地點。
在很多情況下，這些要求都是不必要的；而在某些情況下，更可能是不切
實際或不合理的。特別是當終止合約被不合理地拖延時，這些條款可被視為阻
礙及阻嚇消費者行使他們的法律權利。故此，這類條款應該刪除。
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F.

保留對合約爭議的最終决定權
有些營商者會保留對所有因詮釋合約條款而引起的爭議的最終決定權。由

於營商者既是爭議的裁判者；亦是爭議的一方；所以，在這些情況下，並不能
確保公正。
事實上，合約的任何一方在法律上皆有權將爭議提交法庭解決。因此，這
類條款應該刪除。
G.

全部協議條款
合約經常以細小的字體表述該合約已構成合約雙方的全部協議及諒解，並

代替之前雙方所有與該服務有關的安排或理解，無論是口頭抑或書面性質。這
類條款的公平性可被質疑。例如，消委會發現供應商試圖利用這類條款，以卸
除其銷售員於銷售相談時所作出的陳述或保證的責任。惟營商者應留意法庭可
能根據《不合情理合約條例》將這類條款剔除。此外，除非這類條款符合《管
制免責條款條例》所訂的合理準則，否則這類條款不能卸除或限制失責陳述的
責任。故此，應避免這類條款。
H.

取消費用或懲罰
消委會發現部份聲稱有冷靜期的合約，實際上消費者在終止合約時，須要

親身遞交已簽好的取消合約的表格；至於要取得退款權利，消費者須先付一筆
嚴苛的取消合約費用，才可得到退款。首先，這類條文並不是真正的冷靜期條
款，而只是一項終止合約的條款。其次，這類條款本身就是不公平。消費者須
支付一筆相當的款項才能行使他的終止合約權；該筆款項遠超供應商因終止合
約而產生的費用及受到的損失；實際上是一種懲罰。
這類條款應重新草擬，使供應商只有權得到一筆相當於因終止合約所引起
的合理損失的賠償。
I.

不予退款
在消費者須預繳大量金額的合約內，經常發現一些訂明無論在任何情況下

消費者都無權獲得到任何退款的條款。面對這類條款，即使供應商有嚴重過
失，消費者可能被誤導以為他們沒有法律權利尋求補償。另外，當消費者提前
終止合約，這類條款容許供應商從消費者身上取得不公平的利益。不論供應商
有何損失，消費者將失去所有預付款項。
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J.

不合理地限制消費者的法律權益
當消費者終止合時，消費者有時須遵守一些訂明消費者不能向任何人士

（包括傳媒及網上討論區）透露服務的內容或其他方面的業務的條款，否則，
供應商會向消費者提出法律訴訟。又有一些條款訂明消費者明白他們於接受療
程期間可能會遇到一些無法預計的風險，而消費者須承擔所有生理及心理上的
風險。此外，更有一些條款禁止消費者向政府、法庭、半官方機構或傳媒直接
或間接提出任何投訴。
這些限制的範圍是太過廣泛，並會剝奪消費者的言論及表達意見的自由，
及尋求糾正的權利。這類條款已遠超保護商譽的正當權益及保守商業秘密的所
有權權益。這類條款是否會因不合情理的原因而被當作無效是富爭議性的。此
外，這類條款可能使消費者誤以為他們不可向消委會作出投訴。
根據《管制免責條款條例》，這類條款很有可能因不合情理而被視為無
效，這類條款應從消費合約中刪除。
K.

自動續約
很多合約都有訂明在合約期屆滿後，認購的服務將會被自動續期。
如合約內沒有相關條款要求供應商於合約屆滿前的合理時間內，就有關續

約後增加收費及服務限制等方面，向消費者發出一個清晰而明確的書面提示，
這類條款是不公平的。
L.

閱讀及明白合約的聲明
合約內載有聲明表示消費者已閱讀及明白合約是很普遍。然而，很多標準

格式合約是很冗長及複雜的，消費者於簽署前很可能沒有將合約完全閱讀，或
不能明白合約的所有含意。很多時候，消費者會被要求簽署這項聲明，即使他
並沒有閱讀合約。在這情形下，可出現供應商引用苛刻條款以致出現不公平的
情況。
對於冗長而複雜的消費合約，這類條款應該刪除。至於簡短的消費合約，
取而代之應是一個清晰而明確的忠告，提醒消費者在簽署合約前，應細閱及明
白合約的條款。這忠告應放在所有條款之前，以提醒消費者去閱讀條款及如有
需要，可在簽約前要求更多的資訊或說明。

vii

總結
這報告所討論的不公平條款反映消費者對香港一些營商者的營商手法的關
注。使用不必要的，嚴苛的或令人費解的條款，對營商者的長遠利益沒有好
處。反之，這些條款可能不必要地將合約複雜化，令消費者對營商者產生懷
疑，並增加了解決爭議的風險及成本。
此外，標準格式消費合約不僅在內容上，在形式上也應該是公平的。公平
的合約應該是易讀易明。除了使用簡潔及日常用語外，標準格式消費合約應該
是簡單短小的。
冷靜期的安排也可體現誠信的原則及公平精神。冷靜期使消費者於簽約之
後，有合理的時間再考慮影響他們作出購買決定的事情，例如他們的真正需要
及可負擔的能力；並給予他們在無任何條件的情況下取消合約的權利。但消委
會同意消費者需向供應商支付因取消合約而合理地產生的行政費用，及就冷靜
期內使用貨品及∕或服務支付合理的費用。
消委會認為冷靜期的安排應該應用於固定期限消費合約及預繳式消費合
約，尤其是涉及大額或需負長期財務承擔的。
於消費合約內使用公平條款，反映商戶遵守誠信的原則，並能協助他們建
立商譽。商戶可從而避免


因消費爭議而引起的風險及成本；



消費者提出訴訟，及就申索作出抗辯而引致的相關費用；



花額外的時間及資源去處理投訴及訴訟。
消費合約內如載有不公平條款，表示商戶既不公平對待消費者，也不以誠

信行事。這樣，消費者的自然反應是不信任有關商戶。一份公平的消費合約能
同時令消費者，營商者和社會獲得最佳利益。
消委會相信這報告及其附件可幫助營商者檢視他們的消費合約，確保在交
易過程中遵守公平、誠信及誠實的原則，從而令消費者得到公平的對待。
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ڶᣂᑑᄷڤ၄ٽપխऱլֆؓයཱིܫ
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ᑑᄷٽڤપऱᐖऑࠌش
1.

ؑཏሙࠌشᑑᄷٽڤપΔא૿װڤݮᢞࣔ၄ٌ࣐ऱփ୲Ζ،ଚຟਢ
ࠎطᚨቃ٣ᚵໂΔۖڶፖ၄ृଡܑᒒΔચໍՀ֟ᑇࡳऱයཱིΰڕ
ڶᣂࡳᏝ֗ٽપᑑऱα୲৵ᤜΖ

2.

ຘመቃ٣ٱ፹ऱᑑᄷװڤૡٽمપΔለፖ၄ृດԫᤜΔྥ৵مપΔ्
ࡳࠐঁ൸Ζࠌشᑑᄷٽڤપױᜍ྇ࠎᚨࠎᚨΔ֗၄ृᛧ࠷ຄࢨࣚ
೭ऱழၴΔۖڂআၞՕᑓسข֗၄ऱຒ࿇୶֗ڍᑌ֏Ζڼ؆Δᑑᄷ
ٽڤપࠎᚨ૾ءګٌ࣐܅Δܡঞᇠຝ։ऱױءګ౨᠏ղ၄ृΖሽ
೭೯ऱฐ۩ࠌᑑᄷٽڤપޓᐖऑࠌشΔڂኙጻՂ၄ᔭഇ೯ۖ
ߢΔଡܑᓫٽપۿਢլ֜۩ױऱΖ

ኙ၄ृլܓհ
3.

ױਢΔᑑᄷٽڤપਢזط।ࠎᚨܓ墿ऱറᄐԳՓ౻ᚵΔءᔆՂೡૹࠎᚨ
ऱܓ墿Ζ

4.

ᑑᄷڤ၄ٽપԫऱ᧯ڗา՛ࢨᑓᒫᣄᙃΔא၄ृᣄא༳༽ऱऄ৳ࢨ
റᄐߢ౻ᚵΖڼ؆Δ،ଚՕڍਢև९࠺Δ၄ृڇપছຟլᄎᔹԫ
ሙΔࢨृ၄ृڶءᛧߩജழၴࢨᖲᄎװᔹᦰٽપΖۖᔭഇԳڶ
༼ᙌ၄ृᔹᦰٽપΔঁהޣଚٽڇપᆟΔຍጟൣउࠀॺߔߠΖ࣠Δ
၄ृᆖൄڇআऱழၴփΔڇᚘԺՀٌګΔۖגڶาᔹᦰٽપය֮ࢨ༉
ය֮ᇬംΔຍױ౨ਢڂ၄ृહ৵ڶԳᚊଢΔࢨृڇழࠎᚨղ
ਬࠄᚌ༡Δࠌ၄ृᤚؘڶ܂ٽΔᕣࠃނݶൣᙄݔΖ

5.

၄ृՈᖐ࣍ᏝΔ܀ਢؘآ౨ജֺࠩለΔ༵ᙇ່ړऱٽપයཱིΔૉ
ຍᑌΔ၄ृႊڶઌᅝ࿓৫ऱवᢝֽؓ֗क़ՂઌᅝऱழၴΖ㤝Δొጰ
ຄֺԿ୮ऱ၄ृஎࢢլՕױ౨ࠩٽપऱ٤֮ΔڂࠎᚨՕڍચᄎڇ
၄ृٵრ၇৵Δթٽהપऱ֮ءΖ

6.

៶㷂ᤜᏝᚌႨ֗ᇷಛ༳൳Δڇ౻ᚵᑑᄷڤ၄ٽપழΔࠎᚨڇױჾ୭
၄ृܓ墿ऱൣउՀٽחપኙ۞աܓڶΖڼ؆Δ၄ृ༉ጩवሐٽપයཱིኙ۞
ալܓΔսװᆟمપΔ֨უࠎᚨࢨլᄎ֧شຍࠄයཱིΔࢨृᎁຍਢԫ
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ٝψࢨլωऱٽપΔਚڼࠎޣᚨଥٍޏᄎਢஈྥΖࠃኔՂΔᅝຍ
ࠄයཱི࣍ᖞଡ۩ᄐխ࣍ԫીΔࢨृΔ၄ृࢬუࠩऱขਢطଡܑ
ࡳऱࠎᚨࠎᚨऱൣउՀΔ၄ृऱᙇᖗ۞᧢طૻڶΔڇයֱཱི૿ऱᤜ
़ၴٍ᧢՛Ζ
լֆؓයཱིऱࡳᆠ
7.

ڇᑑᄷڤ၄ٽપ㠪Δᆖൄࠩބאױሔ֘ᇨॾޣऱයཱིΔᖄીمપᠨֱ
ٽڇપՂऱᦞ֗ܓຂֱٚ૿Δנ᧩ထ؈ᘝΔൕۖჾ୭၄ृऱܓ墿Ζ

8.

ءܫጠຍࠄයཱིψլֆؓයཱིω
Δۖڇᑛᅩπ༉၄ٽપխլֆؓයཱིऱ
ࠃᄎਐחρ(the Council Directive on Unfair Terms in Consumer Contracts)
(93/13/EEC) ֗ഏऱπڇ၄ٽપխլֆؓයཱིࠏ 1999ρ (Unfair Terms
in consumer Contracts Regulations 1999) խΔຍᣊයٍཱིࡳլֆؓ
යཱིΖ

ኙᑑᄷڤ၄ٽપऱጥ൳լߩ
ऄࠏጥࠫ

ጥࠫ܍ຂයཱི
9.

ૉᎅଉཽኙՂ૪ࢬࡳᆠऱլֆؓයཱིڶٚ۶ጥ൳ΔۿਢߢመࠡኔΖڇᑑ
ᄷڤ၄ٽપխΔլᣄٺڤٺࠩބᑌऱ܍ຂයཱིΙᇢቹ࠵ೈࢨૻࠫࠎᚨ
ڇሔ֘ٽપΕง࢙Ε؈ኔຫ૪Δࢨࠡהլᐌ۩ຂֱٚ૿ऱऄ৳ຂٚΖຝ։ऱ
܍ຂයཱིࠐਢլֆؓࡉլٽऱΖࠃኔՂΔழڶऄࠏૻࠫٽ៶ױપයཱིΔ
ᝩՂ૪ऄ৳ຂٚऱ࿓৫ΖڶᣂऄࠏץਔΚ
i) πጥࠫ܍ຂයཱིයࠏρτร 71 ີυઌᣂය֮ץਔΚa) ڂง࢙֧ۖದΔڶᣂԳߪ႞୭ࢨڽՋऱऄ৳ຂٚլٽشܓאױપයཱི
ࢨ࠵قܫೈࢨૻࠫΰร 7 යαΖ
b) ۟࣍ࠡהჾ؈ࢨჾ୭ֱ૿ΔೈॺᇠයཱིࢨقܫฤٽٽᑑᄷΔܡঞٚ
۶Գٍլ៶ٽપයཱི࠵ೈࢨ۞ૻݝաڂง࢙֧ۖીऱऄ৳ຂٚΰร
7 යαΖ
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c) ڂሔ֘၄ٽપ֧ۖದऱऄ৳ຂٚլ౨៶ٽપයཱི࠵ೈࢨૻݝΔೈॺ
ᇠٽપයཱིฤٽයࠏࢬૡհٽᑑᄷ (ร 8 ය)Ζ
d) ၄ृլႊٽڂપයཱིۖ༉ܑԳڂง࢙ࢨሔપࢬױ౨֧ીऱऄ৳ຂ
ٚΔኙᇠԳנ܂ᚦᚍΔೈॺᇠයཱིฤٽऄࠏࢬૡհٽᑑᄷΖΰร 9
යα
e) ၄ຄڶᣂऱٽપයཱིࢨঅᢞլ౨࠵ೈࢨૻࠫ፹ທࢨ։ᔭڂ
ࠡง࢙֧ۖીऱჾ؈ࢨჾ୭հऄ৳ຂٚΰร 10 යαΖ
f) ᔄֱڂሔ֘ڇπຄഇᔄයࠏρτร 26 ີυՀኙ၄ृࢭᖜऱឆܶ
ຂٚΰڶܛᣂຄᖑᦞڶΕຄፖᎅࣔࢨᑌءઌฤΕຄᔆࢨᔞ܂ٽ
ਬጟشຜऱឆܶঅᢞαΔլ౨៶ٽપයཱིղ࠵אೈࢨૻݝΰร 11
යαΖ
ii) π؈ኔຫ૪යࠏρΰร 284 ີαร 4 ය
a) ڼය֮ૡࣔೈॺයཱིฤٽπጥࠫ܍ຂයཱིයࠏρ(ร 71 ີ)ࢬૡٽᑑ
ᄷΔܡঞլ౨࠵ೈࢨנ܂ڂૻݝ؈ኔຫ૪֧ۖದऱऄ৳ຂٚΖ
iii) πࣚ೭༼ࠎΰឆܶයཱིαයࠏρΰร 457 ີα
a) ຍයࠏࣚނ೭༼ࠎृႊٽڇழၴփΔ֗ٽאऱݾࡉ᠃შࣚנ܂
೭հឆܶයཱིԵࣚ೭༼ࠎٽપխΔࠀࡳᅝٽપԫֱਢא၄ृ
ߪٌ࣐ٝΔࠎᚨृլ౨៶ٚ۶ٽપයཱིΔ࠵ೈࢨૻࠫڂהຍࠄឆܶය
ཱིۖขسऱऄ৳ຂٚΖ (ร 8(1)ය)Ζ

ኙॺ܍ຂࢨૻຂऱլֆؓයཱིऱጥ൳լߩ
10. ሔ֘Ղ૪ය֮ऱ܍ຂයཱིലᄎਢྤயऱΔܛਢᎅࠎᚨլ៶ױ㷂،ଚࠐૻࠫ
ࢨ࠵ೈࠡऄ৳ຂٚΖ܀ംᠲਢຍࠄය֮܍شࠌڂຂයཱིۖขسऱࡳ
լֆؓൣ㤝Δۖࠀॺಾኙլֆؓයཱི༼ࠎ٤૿ऱঅᎽΖழᝫڶآऄࠏ
ࡳچಾኙࠀॺ܍אຂࢨૻຂؾऱհլֆؓයཱིΖ࠹ࠩຍࠄլֆؓයཱིჾ୭
ऱ၄ृΔױ౨ᄎޣऄೃΚ
i) ᚨشψլृנ༼࣍ܓऱᇞᎅω(Contra proferentem)ঞΔאլףܓ壆ය
ཱིԫֱΔࠎܛᚨऱߡ৫ΔװᇞᦰຍࠄයཱིΙࢨ
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ii) ࡳܒᇠࠄයཱིլٽൣΔࠀਊπլٽൣٽપයࠏρΰร 458 ີαࢴ
ൎࠫച۩ຍࠄයཱིࢨኙ،ଚנ܂ଥإΖ
11. ױਢΔຍࠄऄᛎࠡڶܗԫࡳऱࢤૻݝΔլߩא٤૿چᑑᄷڤ၄ٽ
પխऱլֆؓයཱིΖ
ૻࠫ

լृנ༼࣍ܓऱᇞᎅ(Contra proferentem)
12. ᅝऄஅᎁڶᣂයཱིਢܶᒫլ堚ழΔऄஅթᄎᚨشຍٽપᇞᤩঞΔངᇩ
ᎅΔ᜕ྥයཱིਢլֆؓΔૉ،ܶڶᒫլ堚ऱംᠲΔ၄ृՈլᄎൕຍঞ
ࠩչᏖᚥܗΖ

πլٽൣٽપයࠏρΰร 458 ີα
13. යࠏڶ༉ψլٽൣωૡࣔمᒔऱࡳᆠΔۖڇร 6(1)යऄஅ༉㢾ࡳԫ
ٝٽપࢨࠡխຝ։ਢܡլٽൣΔૡՀԫଡآጐᤍ٨ऱ٨।
(non-exhaustive list)Δ٨נૉեऄஅەאױᐞऱైڂΖऄஅՕᄗᄎൕཏຏऄ
ֱ૿ᇞ۶ᘯψլٽൣωΖ
14. ਊཏຏऄװᢞኔլٽൣΔႊᢞࣔאՀٺរΚ
i) אᖞ᧯ऱൣ㤝ۖߢΔٌᷢኙུࠠृ္ދᚘࢤΙ
ii) ڇृ္ދᤜᏝֱ૿ڶਬࠄஇរΙ֗א
iii) ԫֱլٽൣࠃ۩چΙܛਢᎅΔ፝რृ္ދشܓچऱஇរܓࠡ࠷۾װ
墿Ζ1
15. ߠױཏຏऄለ㷂ณٌ࣐࣍መ࿓խࢬขسऱլֆؓൣउࡉ۩Ζࡳܒڇԫႈٽ
પයཱིਢܡլٽൣΔऄஅᄎ㷂ณ࣍ڶᣂऱࢬڶൣउۖॺొەᐞයཱིߪء
ऱრ৸ࡉய࣠ΖངᇩᎅΔᖇԫႈլֆؓऱٽપයཱིլߩאᢞኔٽપਢլ
ٽൣऱΖ
16. ᅝᖕᇠයࠏװဪࡳٽપࢨࠡຝ։ਢܡլٽൣழΔऄஅլᄎەٽપ
යཱིਢܡլֆؓΖ ڇHang Seng Credit Card Ltd. V. Tsang Nga Lee [2000]3
HKC 269 Δᅝऄஅەᐞԫٝॾٽشપխڶᣂ၄ऱයཱིਢܡլٽൣ
ழΔೈᇠයཱིऱܶრࡉᐙ؆Δऄஅᝫᐉီπլٽൣٽપයࠏρร 6(1)ය
1

Chitty on Contracts, ร 28 ठ, 7-078 ᚨ ࣍شShum Kit Ching v Caesar Beauty Centre Ltd [2003] 3 HKC 235Ζʳ
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٨נऱٺႈైڂΔمڕપᠨֱऱઌᣂᤜᏝ౨ԺΕܫ၄ृਢܡ౨ജࣔػᇠ
යཱིΔ֗ܫ၄ृᅝழਢאױࠐءܡൕܫᎬ۩א؆ऱรԿृᛧ࠷ઌࣚٵ
೭Ζऄஅەڇᐞመᖞ᧯ऱൣउ৵ΔթࡳܒᇠයཱིլٽൣΖ
17. հ৵Δ ڇShum Kit Ching v Caesar Beauty Centre Ltd. [2003]3 HKC 235
խΔऄஅဪࡳࡳެڇਬԫٽપࢨࠡਬຝ։ਢܡլٽൣழΔऄஅؘႊەᐞࢬ
ڶፖຍംᠲڶᣂऱൣ㤝Δ܀ೈڼհ؆ΔऄஅٍؘႊီൣउΔەᐞร 6(1)ය
٨נऱٺႈైڂ2Ζ
18. ڼڂΔڇழऱऄ৳ਮՀΔۿ၄ृլ౨ٽאપයཱིլֆؓطΔ
࠷װٽપࢨࠡխຝ։Ζ
۞ݺጥऱቫᇢ
19. ଉཽຏಛᄐᜤᄎΰψᜤᄎωαࢬ࿇נऱπሽಛࣚ೭ٽપኔ೭ρ(ψښঞω)Δ࣍
2011ڣ7ִၲࡨኔਜΖᇠښঞሽಛࣚ೭ऱ၄ٽપ౻ᚵΔٻሽಛᄐ༼ࠎਐ
֧Ζ
20. ଖࣹრऱਢΔᇠښঞಾኙ࿓૿ֱݧհֆؓࢤΔץਔٽપऱය֮Ε֮᧯Ε
ठ֗ڤዌऱ堚ཐ৫Δࣚ֗א೭ࠎᚨፖ၄ृࣚڇ೭ࠎᚨֱ૿ٽޏޓ
પය֮Εٽપ۞೯९ࢨᥛૡΕࣚ೭ჺᔢፖܐᙩཚֱ૿հܑٺऱᦞ֗ܓຂ
ٚΖԫֱ૿Δᇠښঞࠀլො።ٽપය֮ڇփ୲ኔᔆՂऱֆؓࢤΙࠏڕΚ،
ࠩ༼ڶᚨ৻ᑌլٽऱ܍ຂයཱིΙۖຍᣊය֮սڇױԫࠄሽಛࣚ೭ٽ
પխࠩބΔࠏߠ࣍Հ֮ร40.4.1Ζ
21. ڇ࿓ݧֆؓࢤֱ૿Δᇠښঞսޏڶ़ၴΔࠏڕΚڶᣂܐᙩཚϐمطપֲದ
լ֟࣍Ԯ֚ϑऱਐ֧ڶৰՕऱࢤૻݝΔ،ᚨ࣍شψॺᚨᝮࠩড়֪۰ࢬཚ
ၴૡمऱٽપω3ΔངᇩᎅΔܐᙩཚլᄎᚨ࣍شဩᙰංᐖࡉॺᚨᝮሽᇩխૡ
مऱٽપΖױਢΔڶۿᢞᖕ᧩ڇقՂ૪ൣ㤝ՀΔૡمຍࠄٽપழ၄ृ
ਢለڶঅᥨΔאીܐᙩཚऱޣਢශྤؘऱΖ
22. ܐᙩཚऱഗؾءऱਢᨃ၄ृךڶ։ழၴኙࠡ၇㢾ࡳૹᄅەᐞࢨ༈ޣრ
ߠΔ֗אঅᥨ၄ृ࠹܍լᅝᔭഇऱჾ୭Ζ܀ਢᇠښঞૡࣔΔנڇאՀൣ
उܐᙩཚലլ٦ᔞشΚi) ࣚ೭ԫ؟բၲࡨ༼ࠎΙ
2
3

Shum Kit Ching v Caesar Beauty Centre Ltd. [2003] 3 HKC 235 ร 244 Ζ
ښঞร ˄ˁ˄ ΔψॺᚨᝮٽપωऱࡳᆠΖ
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ii) ࣚ೭ࠎᚨԫ؟բኔᔆچၲࡨ༼ࠎࣚ೭ၞ۩ڜᇘࢨᆜՠ܂ΰץਔբ
ፖรԿֱڜנ܂ඈαΙ
iii) ڂૡࣚش೭ۖ༼ࠎऱጻึጤᇘᆜΕ֪شփໂࢨ֪شᇘᆜΕࢨٚ۶
ႚ៖ԫ؟բطড়֪ࢨ࠷گಬሒড়֪Ι
iv) ᆖطড়֪ٵრऱᇆᒘ᠏᥋ֲګݙऱԿ֚ছΙࢨ
v) բ༉ڶᣂٽપٻড়֪ࣚנؚ೭ᒔᎁຏᇩΔ܀Κ
a) ࣚ೭ࠎᚨႊ堚ᄑຏवড়֪Δۖড়ٍ֪ႊᒔᎁवሐࣚګݙڇ೭ᒔᎁຏ
ᇩ৵ΔܐᙩཚܛᄎึַΙ֗א
b) ࣚ೭ᒔᎁຏᇩॺڇᚨᝮٽપૡم৵၌መԫଡ՛ழ৵ٻড়֪נؚΖ4
23. ݺଚࣹრࠩՂ૪ܐࠩחᙩཚլ٦ᔞشऱਐࡳൣउΔਢࣚط೭ࠎᚨআګΔۖ
ֹႊࠃ٣ࠩ၄ृऱٵრΖຍᑌΔࣚ೭ࠎᚨঁ៶ױထຍࠄࠃٙऱ࿇سΔ
ۖܐނᙩཚᜍΖࣚڇ೭ࠎᚨ၄ृࣚנؚ೭ᒔᎁຏᇩऱൣउխΔܐᙩ
ཚױ۟ԫଡᤪڍᙰΖڼڂΔ၄ृױ౨آ౨ךڶ։ழၴەᐞขࡉٽપΔ
ຍᄎሔ֘ܐᙩཚᒔঅ၄ृ౨ࣔנ܂ཕހᖗऱءრΖ
24. ڼ؆Δᇠښঞਢ۞ᣋࢤऱΔ༉ጩኙࢭᘭආښشঞऱሽಛࣚ೭ࠎᚨۖߢΔࠀ
ྤપޔԺΔהଚݙ٤ᙅښΖᜰࠏΔڇᅝࣚ೭ࠎᚨֱ૿ᏺףਬࠄ၄ࢨش
ኙٽપය֮ૹ܂ՕޏޓழΔښঞޣႊ୲ড়ղቃ٣ຏवٽַึאપΔ
ۖྤႊࢭᖜٚ۶၄شΰऴ൷ઌᣂ၄شೈ؆α5Ζױਢࠡڇխԫଡࣚ೭ࠎᚨऱ
၄ٽપխΔ༼ࠩڇՂ૪ൣउՀΔড়ٽַึױપۖྤႊַ֭ึڰ༼ב၄ش
֗ٚ۶ࠡ࠷ה၄شΔೈعᓮڶૡࣔ؆Ζຍࣚ೭ࠎᚨఎՀ塒چΔٻ
ড়࠷گᇠښঞ୲ऱፖࠡ༼ٽַึڰપհऴ൷ઌᣂ၄אش؆ऱ၄شΖ
25. ༉ءᄎऱေᓵΔᜤᄎץנ܂ਔאՀऱڃᚨ6Κ
i) ښঞऱ၄ृঅᥨൻਜΔؾऱլ࣍ڇ၄ृࢬࢭᖜऱٽપຂٚհࢤ
ᔆംᠲΔۖլٽऱ܍ຂයཱིऱംᠲբڶ۩යࠏΙ֗

4
5
6

ښঞร 5.6 Ζ
ښঞร 9.1(d) Ζ
ءᄎ༉ܫऱψ۞ݺጥऱቫᇢωຝ։ΔᘬᇬଉཽຏಛᄐᜤᄎΔᇠᄎኙءٻڼᄎ।ሒრߠΔءᄎ᠃ڼીΖ
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ii) ܐނᙩཚऱᚨشૻ࣍ॺᚨᝮࠩড়֪۰ࢬཚၴૡمऱٽપΔਢڂ
(a) ࢋڇփढࡉဩᙰංᐖऱൣउՀΔլუપऱ၄ृ۩۞אױᠦၲΔ
ࠐڃ֚ޏΔۖᅝᔭഇԳڇ၄ृ୮խΔ၄ृᄎለᣄࠩຍរΙ
(b) ψ٤૿ωऱܐᙩཚڜඈΔലᄎ྇܅யΔ֧࿇ڶڍޓᣂࣚ೭ٌבຒ৫
ऱ္ދΔۖ۩ऱܐᙩཚڜඈਢഗ࣍൷ᛧ္ދऱࡳࠫۖڂګΔڂ
ڼ،㷂ณַ࣍၄ृڇપழ࠹ࠩլᅝऱᚘԺᐙΖ
ᜤᄎऱڃᚨᤩڶೈءᄎڶᣂښঞࢤૻݝऱጊᐞΖྥۖΔچءڇኙᇞ㢾
၄ٽપխլֆؓऱംᠲΔԫᗨᄕࢤऱࣷՀΔݺଚᦟ०ሽಛᄐޏڇ
၄ٽપऱ࿓૿ֱݧऱֆؓࢤࢬנ܂ऱܘԺΖྥۖΔᇠښঞڇਬࠄֱ૿ս
ޏڶऱֱچΔݺڼڂଚࡅᩃሽಛᄐ܂ၞԫܘޡԺΔᒔঅٽપය֮ڇփ୲ኔ
ᔆՂऱֆؓࢤΔࠌૡٽمપऱ၄ृࠩڶயऱঅᎽΖྤᓵڕ۶Δᇠښঞ᧩
قຘመᄐګऱ܂ٽΔࠫࡳאֆؓࡉٽֱڤ౻ᚵᑑᄷڤ၄ٽપऱਐ
֧ΔٽપऱֆؓࢤױאআၞΖ
؆چᆖ᧭
ഏ
26. ڇഏΔᑑᄷڤ၄ٽપխऱլֆؓයཱི࠹ࠩπ၄ٽપխլֆؓයཱི
ࠏ1999ρ(the Unfair Terms in Consumer Contracts Regulations 1999) ࢬ
ጥΔᇠࠏᐌ۩ᑛᅩπڶᣂ၄ٽપխլֆؓයཱིऱࠃᄎਐחρ (the
Council Directive on Unfair Terms in Consumer Contracts) (93/13/EEC) ڇ
ᇠࠏՀΔԫႈයཱིലᄎီլֆؓΔ࣠ڕ،
ψሔ֘ᇨॾऱޣΔᖄીمપᠨֱٽڇપխऱᦞ֗ܓຂֱٚ૿Δڶ㷂᧩ထऱ
؈ᘝΔൕۖჾ୭၄ृܓ墿Ζω7
27. ᇠࠏॵ। 2 ٨נԫଡق܂شᒤհآጐᤍ٨٨।Δ٨ᜰԫࠄီլֆؓऱ
යཱིΖຍᑌऱ٨।ኙࠎᚨ౻ᚵ၄ٽપΔ֗א၄ृᇞ۶ᘯլֆؓයཱི
ࠐᎅΔᄎࢬڶᚥܗΖ
28. ೈڶᣂຄࢨࣚ೭ࠎᚨऱ၄ٽપ؆ΔഏՂ္ऄೃࡳܒՂ૪ᑛᅩਐࡉחᇠ
ࠏױᚨ࣍شፖՒڶچᣂऱ၄ٽપΖ8
7
8

၄ٽપխլֆؓයཱིࠏ 1999Δࠏ 5(1) Ζ
The London Borough of Newham v. Khatun & Others [2004] EWCA Civ 55 at para. 83.
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29. ڇᇠࠏՀΔ࠹ࠩլֆؓයཱིჾ୭ऱ၄ृီᦞڶᇠයཱིڶપޔԺऱΖ
ྥۖΔૉڶᣂٽપψڶڇᇠլֆؓයཱིऱൣ㤝ՀΔאױᤉᥛڇژωΔຍٽ
પലࠉྥڶய9Ζᇠࠏٍᦞֆؓ၉࣐ᆟ (Office of Fair Trading) ֗ઌᣂࠠ
ᇷᖲዌΔڕሽಛ᜔ (Director General of Telecommunications) Δ
ಾኙࠎ၄ٽપཏሙࠌشऱլֆؓයཱིऱ္ދΙ֗א൷࠹ሔऄࠎᚨࢬ܂
נΔೖַࠌشլֆؓයཱིࢨଥޏයཱིװאೈࠡլֆؓګٝऱࢭᘭΖԫֱ
૿ΔຍࠄᖲዌٍࠉױᖕᇠࠏΔٻऄೃعᓮൎࠫ( חinjunction) ࢨࠉᖕπٞ
ᄐऄࠏρ(Enterprise Act) عᓮൎࠫച۩( חenforcement order) Ζֆؓ၉࣐
ᆟٍױ࿇࣋ڶᣂᇠࠏڇച۩ֱ૿Δڶڕᣂࢭᘭ֗ᆃࠫחऱᇷற֗৬ᤜΖ٦
ृΔڴށڶ၄ृ၇ެࡳய࣠ऱլֆؓයཱིԫٍᄎ࠹πঅᥨ၄ृ࠹܍
լ ֆ ؓ ၉ ࣐  ࠏ 2008 ρ (Consumer Protection from Unfair Trading
Regulation 2008) ጥ Δ࠹֗אᇠࠏՀऱചऄ۩೯ጥࠫΖ
ᖾ
30. ڇᖾΔଈႈᆃַᑑᄷ၄ٽપփլֆؓයཱིऱऄࠏΔਢπፂࠅܓڍઊऱֆ
ؓ၉࣐ऄࠏ 1999ρհ 2B ຝ։(Part 2B of the Victorian Fair Trading Act
1999) ΖڼයࠏՕીՂਢഗ࣍Ղ૪ഏࠏۖࠫࡳΖ࣍ 2009  ڣ6 ִΔᇠऄ
ࠏਊπֆؓ၉࣐֗ࠡהऄࠏଥૡூ 2009ρ(Fair Trading and Other Acts
Amendment 2009) אឩ୶Δොਔ၄ॾ၊Εਊ༿Εᖜঅ֗ᇻٽપΖ
31. 2010  ڣ3 ִΔᖾᜤ߶ᤜᄎຏመԫᤃऱޏΔኔਜټπ၉࣐ኔ೭ଥૡ
ΰᖾ၄ृऄαऄࠏρ(Trade Practices Amendment (Australian Consumer
Law) Act)հ٤ഏࢤ٤૿অᥨ၄ृऄ৳Ζᇠऄࠏ֧ၞԱԫଡ٤ഏࢤጥլֆ
ؓයཱིऱᖲࠫΔොਔڶᣂຄࢨࣚ೭ࠎᚨ֗ഇᔄࢨՒᦞچ墿ղऱᑑᄷڤ
၄ٽપΖڼڂΔπፂࠅܓڍઊऱֆؓ၉࣐ऄࠏ 1999ρհ 2B ຝ։ঞᇠऄ
ࠏխڶᣂլֆؓයཱིऱය֮ࢬ࠷זΖڼ؆Δᇠऄࠏٍଥޏπᖾᢞࠦፖދᇷ
ࡡᄎऄࠏρ(Australia Securities and Investment Commission Act) Δࠌࠡ
ጥլֆؓٽપයཱིऱය֮Δઌᚨچᚨ࣍ش၇८ᘜขࡉࣚ೭ऱᑑᄷڤ
၄ٽપΖ
32. ڇᇠऄࠏՀΔՂ૪ٺᣊऱᑑᄷڤ၄ٽપ㠪ऱլֆؓයཱིਢྤயऱΖױਢ
ૉٽપ౨ജڶڇᇠլֆؓයཱིऱൣ㤝ՀΔױᤉᥛሎ܂Δঞຍٽપս៱પޔ
مપᠨֱΖԫႈයཱིૉאڶՀԿଡរΔ༉ᄎီլֆؓΚ

9

π၄ٽપխլֆؓයཱིࠏ 1999ρΔࠏ 8Ζ
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i) ،ᄎᖄીمપᠨֱٽڇપխऱᦞ֗ܓຂֱٚ૿Δڶ㷂᧩ထ؈ᘝΙ
ii) ኙঅᥨൕ،ࠩړऱԫֱհٽऄᦞ墿ۖߢΔࠀॺٽؘچΙ
iii) ،ԫ؟ᚨࠉࢨشᔾΔᄎኙٽપऱԫֱዌګլ(ܓլᓵਢᆖᛎࢨֱࠡה
૿)Ζ10
33. ᇠऄࠏٍࡳࡳܒڇ၄ٽપխਬԫႈයཱིਢܡլֆؓழΔऄೃەױᐞࠡᎁ
ਢઌᣂऱࠃൣΔٵ܀ழٍؘႊەᐞאՀࠃٺႈΚi) යཱིऱຘࣔ৫Ι
ii) ٽપऱᖞ᧯Ζ11
34. ڕإՂ૪ഏऱࠏԫᑌΔᇠऄࠏܶץԫଡ܂شᑑقऱլጐᤍ٨ऱ٨।Δ٨
ٺנጟլֆؓයཱིऱࠏΖ
၄ृࡡᄎऱم
35. ၄ृࡡᄎ(“ࡡᄎ
ࡡᄎ”)ኙ࣍ᑑᄷڤ၄ٽપऱمΔբ࣍ࠡ
2008 ڣ࿇
ࡡᄎ
।ΔᠲπֆؓᛜΔ၇ᔄ٥ᤢρऱܫփ૪Δࡡᄎ৬ᤜଗᢴՂ૪
ഏհπ၄ٽપխլֆؓයཱིࠏ 1999ρΔࠀڂᚨଉཽ֗ഏؑࡉ֏֮ڇ
णउֱ૿ऱฆנ܂ᔞᅝऱଥޏΔࠫאૡᄅऱऄࠏΖຑٵܫփࠡה৬
ᤜΔຍႈ৬ᤜբٌܧਙࢌەᐞΖਙࢌኙܫऱᖞ᧯֘ᚨਢ૿إऱΔڶࡳࠫ܀
ᣂऄࠏᏁழၴᏅ९ΔڼڇཚၴΔኙᑑᄷڤ၄ٽપփऱլֆؓයཱིΔլᚨ
ᆜ壆լΔࡡᄎᎁࠎᚨױආ࠷ᗨᄕޡᨏΔᐌ۩ᇨኔॾشऱᆖᛜঞΔ
ᒔঅڇᑑᄷ၄ٽપऱයཱིኙ၄ृࠐᎅਢֆؓऱΖ

10
11

ॵ। 1, ຝ։ 1 , 3(1) ය, πٌ࣐ክࠏଥૡϐᖾ၄ृऄϑයࠏρ
3(2)යΔٵՂ
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II. ءܫհؾऱ
36. ءܫڇڱቔᚐ֗࠰ࠎܗᚨᝩشࠌ܍լֆؓٽપයཱིΔݺڼଚڇร III
ຝ٨ᜰࠏΔਐנΚ
i) چءᑑᄷڤ၄ٽપփਬࠄයཱིհլֆؓऱֱچΙ֗
ii) ڕ۶ຘመኙᔞᅝଥޏΔೈຍࠄլֆؓհΖ
37. ၞԫޡᤩΔءܫאભ୲ࣚ೭ᄐࠏΔ৬ᤜ
i) ԫٝ౻ᚵᑑᄷڤ၄ٽપऱښঞΙ֗
ii) ԫٝٽપᒤءΖ
38. ᇠښঞ֗ٽપᒤء։ܑሉ࣍ءܫऱॵٙ 1 ࡉॵٙ 2Ζ
39. ࡡᄎઌॾආشֆؓऱٽપයཱིΔࠎࠌױᚨࡉ၄ृለ݁ᘝچ։ᖜٽપऱ
ଅᙠΔ܅྇ױ֗א၄ृܓ墿ᔡࠩॿჾऱᖲᄎΖຍףܗڶൎ၄ृኙؑऱ
ॾ֨Δࠀࠐ؎Օࡉ९ཚऱܓ墿Ζઌॾຍױ၄ृࡉᛜृ໌ທԫ
ଡᠨᤢ૿ݝΖ
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III. ᑑᄷڤ၄ٽપխլֆؓයཱིऱࠏ
40. 㧬ەՂ૪ഏࠏऱॵ। 2Δࡡᄎൕچءլ۩ٵᄐऱᑑᄷڤ၄ٽપ
խΔᙇ࠷լֆؓයཱིऱࠏΔࠀਊࠡլֆؓࢤᔆ։ᣊ٨נΔ۟࣍ࠏࢬ۞נ
ऱٽપΔࠡᣊܑঞࠏڇՀ૿ऱֱਔᇆփုࣔΖ࣍طଡܑࠎᚨऱ۩ࠀॺ
ءܫऱࠃൣΔਚࠏڼ༼֗ऱࠎᚨຟټࠠڶΔۖਢਊൣउΔ
 אψXXωΕψءֆωࢨψءᎬ۩ωጠᇆז।Ζڼ؆ΔࠏॵڶေᓵΔᇞ
ᤩլֆؓհΔ֗א৬ᤜإޓऱֱऄΖ
40. ֱ૿ଥٽޏપ
ֱ૿ଥٽޏપයཱི
යཱི
40.1.1

ࠎᚨڶ
ۖٽપࠀڶ
ࠀڶᎅࣔٚ۶ڶயऱڂ
ࠎᚨᦞڶֱ૿ଥٽޏપ
ֱ૿ଥٽޏપයཱི
ଥٽޏપයཱིΔ
යཱིΔۖٽપ
ࠀڶᎅࣔٚ۶ڶயऱڂ

ࠏ
a)

XX ᦞڶᙟழᏺףΕ࠷Εהࠡאࢨޏޓփ୲זཙբֆ܉ऱᆏ֗ؾփ୲Δٍ
ڂᦞڶᚨࠡᎁٽᔞऱൣउՀᙟழᏺףΕ֟྇ࢨޏޓٚ۶᙮ሐऱᑇၦΕዌ
ࢨิ֗ٽ/ࢨٚ۶փ୲ۖྤႊቃ٣ຏवড়֪Ζ
XX may at anytime, without giving notice to Subscriber, add, cancel, alter or
replace advertised programmes and Contents, increase, vary or decrease
the number, structure or combination of Channels and/or any Content.
[گ၄ሽီࣚ೭ٽપ]

b)

All Members, their Nominees and Families shall abide by this Constitution,
the Club Rules and any other Rules which XX makes from time to time…XX
may amend at any time in whole or in part this Constitution and the Rules.
Every amendment to this Constitution and the Rules shall be binding on
every Members, their Nominees and Families and as soon as it has been
made whether or not XX has given notice to these persons.
[֮]
ࢬڶᄎΕࠡټᆠڶԳ֗୮Գႊ࠹ີء࿓Εᄎ֗ XX լழࠫࡳऱࠡה
ঞऱપ…ޔXX ڇױٚ۶ழၴଥີءޏ࿓֗ঞհ٤ຝࢨຝ։Ζີء࿓֗ঞ
ऱٚ۶ଥޏΔլᓵਢࠃܡছڶኙࢬڶᄎΕࠡټᆠڶԳ֗୮Գ࿇قܫנΔ
݁ኙהଚࠠપޔԺΖ
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[ٖၵଟᑗຝᄎᤄٽપ]
c)

ءֆঅఎאޏޓՂයཱི֗าঞհ່ึެࡳᦞΔֹႊቃ٣ຏवড়֪Ζ
[ሽขഇ৵ፂଥ֗অ塄ٽપ]

ေᓵ
ྤܡױᎁΔڇᐌ۩ࡐࡳཚૻٽપழΔԫࠄࠎᚨױ౨إڶᅝٽऱڂΔᏁଥ
ޏයཱིΔא०ࠎࠡٽᚨٽપխයཱིऱ֗᧢ޏᔞᚨ೯ኪऱؑᛩቼΖྥۖΔՂ૪ය
֮থղࠎᚨٚრऱᦞԺΔᨃ،ೈԱ֊ٽՂ૪Ꮑ؆Δאױٚ۶طΔᙟழڇ
լղ၄ृٚ۶ຏवऱൣउՀଥٽޏપΔຍᑌױ౨נԫଡլֆؓऱൣउΔ༉
ਢ᜕ྥٽપऱଥࠌޏ၄ृ؈مװપࢬᏁऱࣟ۫Δ၄ृᝫᙅ۩ٽપΖ
ڼڂΔٽ࣠ڕપղࠎᚨֱ૿ଥᦞޏΔᚨٵழᨃ၄ृٽڶழၴΔەᐞڶ
ᣂଥૡΔࠀᚨ୲၄ृᅝ࿇ᤚයཱིऱଥૡլױ൷࠹ழΔڇլᄎ࠹ࠩᡕፆऱൣउ
ՀΔึַٽપΖຍᑌΔԫֱ૿ױየߩ०ࠎٽᚨٽપࡉؑᛩቼऱ᠏᧢ऱኔᎾࡉإ
ᅝᏁΔۖԫֱ૿Δࠎַױᚨᛒشֱ૿ଥٽޏપऱᦞԺΔאᒔঅ၄ृ
ܓ墿լ࠹ॿჾΖ
৬ᤜ۩೯
ᣂ࣍ࠏ(a) ֗ (b)
ຍᣊයཱིᚨᇠ㤥ೈΖ
ࢨृΔ،ଚૹױᄅ౻ᚵঁא
y ༉ٚ۶යཱིऱଥૡΔቃ٣ղ၄ृٽຏवΔ
ΰڕΚ۟֟ԫଡִऱຏवα
Ι֗
y ၄ृٽאᦞڶຏवΰڕΚԫଡִऱຏवαΔึַٽપΔۖլᄎ࠹ࠩᡕፆΔ
ૉ၄ृբቃ٣ᢆٌ၄شΔشآऱ塒ᠰᚨٽڇપึַழ൜ᑇಯڃ၄ृΖ
ᣂ࣍ࠏ(c)
ຍය֮ᚨղ㤥ೈΖ༉ጩٽપאଥޏΔאીࠎᚨႊղ၄ृٽຏवΔࠀ
ᨃ၄ृٽַึױપۖլᄎ࠹ࠩᡕፆΔຍය֮ऱլֆؓհኔᎾՂٍྤऄೈΔ
ڂ၄ृױ౨ऄ۫ࣟהࠡࠩބΔཙזᇠٽપࢬ༼ࠎऱࣚ೭֗ޓངٙΖ
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40.1.2

ֱ૿᠏ང
ֱ૿᠏ངขऱᦞܓ
᠏ངขऱᦞܓ

ࠏ
XX ᦞڶᙟழᏺףΕ࠷Εהࠡאࢨޏޓփ୲זཙբֆ܉ऱᆏ֗ؾփ୲Δٍڂᦞڶ
ᚨࠡᎁٽᔞऱൣउՀᙟழᏺףΕ֟྇ࢨޏޓٚ۶᙮ሐऱᑇၦΕዌࢨิ֗ٽ/ࢨ
ٚ۶փ୲ۖྤႊቃ٣ຏवড়֪Ζ
XX may at any time, without giving notice to Subscriber, add, cancel, alter or
replace advertised programmes and Contents, increase, vary or decrease the
number, structure or combination of Channels and/or any Content.
[گ၄ሽီٽપ]
ေᓵ
ࠄڶൣउΔขऱ༼ࠎਢڶᘸรԿृऱࠎᚨΔۖຍࠎᚨױ౨ਢլࡳऱΔՂ૪ऱ
යཱིױ౨ਢڃᚨࠎᚨኙຍֱ૿ऱᣂࣹΖ܀ਢΔૉࠎᚨ᧩ထࠎ༼ࢬ᧢ޏ၄
ृऱขΔ၄ृ᧢ઌ൷࠹ԫࠄمהڇءપழլਢהუऱࣟ۫ΖࠐΔຍ
යཱིհؾऱਢނᄐլᒔࡳࢤऱଅᙠࠎطᚨ᠏ฝ۟၄ृΔຍኔڇਢլֆؓΖ

৬ᤜ۩೯
ຍයཱིאױଥޏΔࠌ၄ृࠎڇᚨኙપࡳ༼ࠎऱຄࢨࣚ೭ૹנ܂Օ᧢ޏழΔ
ڇױٚ۶ழၴփึַٽપΔۖլᄎ࠹ࠩٚ۶ᡕፆΖ

40.1.3

ࠎᚨࠡאᎁٽᔞऱֱऄຏवٽપऱ᧢ޓ
ࠎᚨࠡאᎁٽᔞऱֱऄຏवٽપऱ᧢ޓ

ࠏ
a)

ءᎬ۩অఎᙟழଥٽءޏપයཱིհᦞܓΔץਔϐ܀լૻ࣍ϑ ᓳᖞڶᣂհॾ၊
ૻᠰΕᝫཱིයཱིΕܓஒஒΕࣚ೭၄Εڣ၄֗ࠡה၄شΔࠀءאᎬ۩ᎁᔞ

ᅝհֱࠃڤ٣ຏवԳΖഄຏवԫ؟࿇נΔ
ഄຏवԫ؟࿇נΔլᓵԳࠩگፖܡΔ
լᓵԳࠩگፖܡΔ݁܂բ
݁܂բ
व൜ᓵ……ۖॾشᔁ֪հᔁ֪塒ٍ࠹ڶᣂհଥૡࢬપޔΖ࣍ڼଥૡس
ய৵ΔԳսঅఎࢨࠌشॾࠡشΔലီ൷࠹֗ٵრڼଥૡΔೈॺ
Գ౨࣍ଥૡسயছലࠡॾءڃٌشᎬ۩ုᔭΖ[᧯]ף
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The Bank reserves the right to alter and amend the terms and conditions
stipulated in this Agreement including but not limited to the applicable credit
limit of the account terms of payment, interest rates, services charges,
annual fee and other fees from time to time with prior notice to the
Cardholder in any manner the Bank deems appropriate, to be effective
irrespective of whether the Cardholder has actual notice or knowledge
thereof..... Such changes will apply to all outstanding balances on the
account. By continuing to use the Card thereafter, the Cardholder shall be
deemed to have accepted and agreed to such changes unless the Card is
returned to the Bank for cancellation prior to the date such alteration shall
have effect. [᧯]ף
[ॾشڶԳٽપ]
b)

ءֆױᙟழ֗լழଥૡ ءයཱི֗/ࢨ܂ᏺᇖᄅයཱིΖءයཱིऱٚ۶ଥਙ֗/
ࢨᏺᇖΔᆖءֆᎁٽᔞऱֱٽנ܂֪ٺٻڤຏव৵ΔܛၲࡨسயΖૉ
ড়֪࣍ଥૡسயֲᅝֲࢨࠡ৵Δᤉᥛঅఎࢨࠌࣚڼش೭Δڼଥૡܛኙড়֪
ڶપޔԺΖ[᧯]ף
The Company may at any time and from time to time amend the terms or
add new terms to this agreement. Any amendments or additions to this
agreement shall become effective upon reasonable notice given to the
Customer in any manner the Company deems appropriate. If the
Customer continues to retain or use this service, the Customer shall be
bound by such amendments or additions. [᧯]ף
[ദ୯ࣚ೭ٽપ]

ေᓵ
ࠎᚨᎁٽᔞࢨٽऱຏवֱڤΔড়ᨠࠐᎅױ౨ਢլٽऱΖྥۖڇຍࠄයཱི
ՀΔ༉ጩٽપයཱི᧢ޓऱຏवਢאլٽऱֱڤ࿇נΔ၄ृՈီᆖբ൷
֗ٵრٽપऱଥૡΖຍᑌ၄ृ۟ױ౨լवሐٽڇהપխऱᦞ֗ܓຂٚբᆖڶ
ࢬ᧢ޏΔ܀থኔᎾՂ࠹ࠩຍ᧢ޏऱᐙΖ
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৬ᤜ۩೯
ຍࠄයཱིᚨᇠ㤥ೈΖ
ࢨृΔ،ଚૹױᄅ౻ᚵᒔঅ၄ृ
y ༉ٽપऱٚ۶᧢ޓΔᛧٽאֱڤ࿇נऱٽຏवΰࠏ֟۟ڕԫଡִऱ૿
ຏवαΙ֗
y ᛧటإऱึַٽપᦞΙࠌ࠹ࠩ᧢ޓᐙऱ၄ृڇױլᡕፆऱൣउՀึַ
ٽપΖૉ၄ृբᢆבૡ८Δಯڃૡ८ղ၄ृΔࡳࡐڇཚૻऱٽપՀΔૉ
၄ृբ֭בቃᢆཱིႈΔٽַึڇױપழ࠷شآڃऱ塒ᠰΖ

40.2 ܍ೈࢨૻࠫ၄ृ
܍ೈࢨૻࠫ၄ृشܓ
شܓኙ
شܓኙࠎᚨנ༼ױ
ࠎᚨנ༼ױऱ
נ༼ױऱᚍ
ऱᚍΔࣂװᔭֶՀࠎᚨ႘ႈऱऄ

৳ᦞܓհයཱི
ࠏ
a)

(ᄎ)ᚨཱིבڇઌᣂִٝհছ…..ב֭ܛمᚨבऱࢬִڶ၄ࢨࡳཚ၄ࡉشᄎ
၄Δۖլڂٚ۶ࣂڂᔭࢨڬೈ[ऄ৳ࢨᘝؓऄࢨࠡ]הΖ[᧯]ף
[ߪխ֨ᄎᤄ࠰ᤜ]

b) ࢬཱི݁בڶլᛧಯᝫ֗լױ᠏ᨃΖড়֪ࢬᢆבऱཱིႈΔ݁ႊլܶٚ۶ࣂࢨཱིڬ
ᔭΖXXঅఎሎشٚ۶ᔁ֪塒ࣂᔭড়֪ࢬֶႃቸֆٚ۶ࢨࢬཱིבֶڶऱᦞ
ܓΖ
All payment made shall be non-refundable and non-transferable. All
payment to be made shall be without any deduction or set-off. XX reserves
the right to use any account balance to set-off against any or all payment
due by the Subscriber to the Group Companies.
[ሽಛࣚ೭ٽપ]
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ေᓵ
ࠏڇ(a) 㠪Δψٚ۶ڂωץױਔإڶᅝطࠎޣᚨᓽᚍΙڇຍጟൣउՀ܍
ೈ၄ृࣂנ܂ᔭऱऄ৳ᦞܓਢլֆؓऱΖ
ࠏ(b)ऱൣउޓۿΔথ୲ڂᠨֱࣂڇᔭֱ૿ࠀڶઌյऱᦞܓΖԫֱ૿
၄ृࣂנ܂ᔭऱᦞܓ܍ೈΔۖԫֱ૿ࠎᚨא၄ृᔁ֪խऱ塒ᠰΔࣂᔭࠡ
ֶՀ،ࢨ،ٚ۶ॵ᥆ࢨઌᜤֆऱཱིႈΖ

৬ᤜ۩೯
ຍࠄයཱིᚨղܔאೈΖ

ࠎᚨ݁ױᛧ
ױᛧψ
40.3 ֹᓵٚ۶ൣउ
ֹᓵٚ۶ൣउΔ
۶ൣउΔᅝ၄ृ༼࠷ڰٽપ
ᅝ၄ृ༼࠷ڰٽપΔ
༼࠷ڰٽપΔࠎᚨ݁
ױᛧψᓽᚍω
ᓽᚍωऱᦞܓ
ࠏ
a)

عᓮ।խૡࣔऱࠌشཚਢ֪شૡ XX ࣚ೭ऱ່ࠌشཚΰψࢭᘭࠌشཚωαΖ

ࢭᘭࠌشཚω
ωݙছ༼ছึַࢨࣚޏޓ೭ૠቤΖڕึַࣚ೭ࢨ
܃լ࣍ױψ
լ࣍ױψࢭᘭࠌشཚ
ࣚޏޓ೭ૠቤΔؘႊאਐࡳऱึַࣚ೭ຏव।Δղ XX լ֟࣍ԿԼ֚ऱ
૿ຏवΖ܃ڕऱޣ൷Δࣚ೭ല࣍ԿԼ֚૿ຏवཚ৵ึַΙXX ല࣍
܃ऱെ֪փԫڻመ࠷گઌ࣍ψ
ࢭᘭࠌشཚω
ω塒Հִٝհࢬࣚڶ೭၄܂ึ
ԫڻመ࠷گઌ࣍ψࢭᘭࠌشཚ

ַࣚ೭၄ΰ܂ጩࡳჾ୭ᓽᚍαΖ܃ቃᢆऱگ၄ࢨࣚ೭၄()ृڶڕല܂شᢆב
٤ຝࢨຝٝᇠึַࣚ೭၄Δۖլᄎಯᝫࢨ᠏ᨃղהԳΖ[᧯]ף
Subscription for XX service must be at least for the period set forth in the
application form (“Commitment Period”). You are not allowed to early
terminate it or change your service plan before the end of the
Commitment Period. If you elect to do so, you must give us not less than
30 days prior notice in writing (in our prescribed form) for early termination.
If accepted, the early termination will take effect upon the expiry of the 30
days’ notice period; and we shall debit to your account a service
termination fee (as liquidated damages) equivalent to the total
subscription fees payable for the remaining Commitment Period. We
are entitled to retain your advance payment (if any) to settle the said service
termination fee. [᧯]ף
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[گ၄ሽီࣚ೭ٽપ]
ေᓵ
Ղ૪ऱය֮༼ٽַึڰપᆜᎽᡶΔڶრ༼ٽַึڰપऱ၄ृႊࠎٻᚨΔ
אਐࡳ।ղլ֟࣍ԿԼ֚ऱቃ٣ຏवΔۿኔᎾՂຍਢຏवࠎᚨΔ၄
ृٽַึڰ༼ޣપΔڂٽપึַፖܡΔ࠷㢾࣍ࠎᚨਢܡ൷ຍޣΖڼط
ᨠհΔࠎڂᚨհᣤૹᎄ؈ۖ࠹ჾऱ၄ृΔٍؘآ౨ജࠩ༼ٽַึڰપऱ
ױΔڼڂΔຍයཱིਢլֆؓࡉլٽऱΖ༉ጩࠎᚨ൷༼ٽַึڰપऱޣΔ
၄ृᝫႊᢆٌઌ࣍ψࢭᘭࠌشཚω塒Հִٝհࢬࣚڶ೭၄Δ܂ψึַࣚ೭
၄ω
ΖܛਢᎅΔྤᓵڕ۶Δ၄ृຟႊ֭בψࢭᘭࠌشཚω٤ཚ၄شΖຍᑌΔ༉ጩ
၄ृլየࠎᚨऱመ؈Δٍᄎྤچᤉᥛᐌ۩ٽપΖ
ࠎڇᚨڶመ؈ऱൣउՀΔ،ױ౨إڶᅝٻط၄ृಳಘڰ༼ڂᇞપۖᖄી
ऱჾ؈Δ܀ਢΔ
ψึַࣚ೭၄ωױ౨၌נ،ڂ၄ृ༼ڰᇞપۖ፞࠹ऱٽჾ؈Δ
ൕۖዌګኙ၄ृऱᡕፆΔऄೃਢլᄎࡎח၄ृᚍבຍᡕፆࢤཱིႈऱΖ
ԫֱ૿Δֲַึנ༼ڇཚऱ 30 ֚ছΔؘႊאਐࡳڤ૿ຏवΔعאᓮ༼ึڰ
ַٽપऱࡳΔຍࠄޣਢլؘࡉլٽऱΖ

৬ᤜ۩೯
Ղ૪යཱིᚨᇠਊאՀრ৸ૹᄅ౻ᚵΚ
(ԫ) ،ᚨ࠷ڰ༼࣍شٽપਢط၄ृሔપۖທګऱൣउΙ
(Բ) ᓽᚍլᚨ၌መࠎᚨڂড়֪༼࠷ڰٽપۖٽچ፞࠹հჾ؈Ζ

լٽऱ܍ຂයཱི
լٽऱ܍ຂයཱི

40.4

40.4.1 መ࣍ᐖऑ֗ᄗਔऱ܍ຂයཱི
ࠏ
a)

ড়֪ᦞ XX ڶᣂ᥋ࠡڶᇆᒘ۟ XX հعᓮΖড়֪व൜֗ٵრ XX ֹ
ႊ༉ড়֪ࢨٚ۶รԿृࣚءڂ೭֗/ࢨ᥋ڶᇆᒘۖᖄીհٚ۶ऴ൷֗/ࢨ
ၴ൷ჾ؈ۖࢭᖜٽપΕॿᦞ֗/ࢨࠡהຂٚΖ
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Customer authorizes XX to process the application for porting the Existing
Number to XX. Customer acknowledges and agrees that XX excludes all
liability to the Customer and any third party arising out of or in connection
with the Service and/or number porting whether in contract, tort and/or
otherwise and including direct and/or indirect loss incurred by the Customer
or any third party.
[ሽಛࣚ೭ٽપ]
b)

ྤᓵ᥆࣍ॿᦞ۩ࢨٽપࢨࠡࠃה֧ٙۖીࢨ܃รԿृ፞࠹אՀऱٚ۶ჾ؈
ࢨჾᄤΔXXΕXX ऱΕזԳΕࢭץ֗ࠡהรԿֱࠎᚨ(ץਔ܀լૻ
࣍ᇷಛ༼ࠎृ)ᄗլኙࢨ܃ٚ۶ԳՓࢭᖜຂٚΚ
i)

ऴ൷ࢨၴ൷Δᙟ৵࿇ࢨسೝྥ࿇سΔױቃߠࢨլߠױΔץਔ܀լૻ࣍ٚ
۶ತ೭ऱჾ؈ࢨᄐΕܓᑮΕᚏ፝ΕگԵΕᇷறΕᥩࢨٚ۶ໂऱჾ
؈......
XX, XX’s employees, sub-contractors and other third party suppliers
including without limitation any information provider shall not be liable to
you or any third party:

(i) whether in contract, tort or otherwise for any loss or damage incurred
by you or any third party, whether direct or indict, consequential or
contingent, and whether foreseeable or not, including without limitation
any financial loss or loss of business, profits, savings, revenue, data,
goodwill or use of any equipment. …….
[ሽಛࣚ೭ٽપ]
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ေᓵ
אՂ٨ᜰऱ܍ຂයཱིመ࣍ᐖऑΔ،ଚᇢቹ܍ೈࠎᚨڂٚ۶ڇࢨطٚ۶ൣउՀ
ขسऱऄ৳ຂٚΔຍৰױڶ౨ሔ֘πጥࠫ܍ຂයཱིයࠏρ(ร 71 ີ) ร 3 ය ࢬૡ
ऱٽᑑᄷΔࠀڂլֆؓࡉլٽۖࡳܒྤயΖ
ᤝڕΔࠏ(a) ᄎො።אՀࠎᚨ᧩ࣔڶحመ؈ऱൣउΖ
ԫټ၄ृᦞᄅપऱሽಛࣚ೭ࠎᚨΔהނऱ֫ᖲᇆᒘطছࠎᚨ᠏ຍࠎ
ᚨΔ֗࠷ፖছࠎᚨհၴऱٽપΖױਢΔᅝᄅࣚ೭ඔش৵Δהս៱ࠩگছࠎ
ᚨऱᔁΖڂਢᄅࠎᚨ࠷ࠡזڶآ៱ٽڶપࢬીΖ

৬ᤜ۩೯
ຍයཱིᚨղܔאೈΖ
ࢨृΔױղאଥࠌޏհฤٽπጥࠫ܍ຂයཱིයࠏρ(ร 71 ີ) ร 3 යࢬૡऱٽ
ᑑᄷΖᖕᇠය֮Δᅝەᐞمપمڇֱٺપழࢬव൜Εቃறࢨᚨव൜ࢨᚨቃ
றࠩऱൣउ৵ΔᇠයཱིਢֆؓٽऱΔঞᇠයཱིթฤٽٽᑑᄷऱޣ12Ζ

12

Green Park Properties Ltd v Dorku Ltd [2001] 3 HKLRD 760; [2002] 1 HKC 121(CFA) per Litton NPJ, (per curiam) ร
27 .
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40.4.2 ࠵ೈࢨૻࠫࠎᚨ۩ࠡڂ
ࢨง࢙Δ
Δᖄી၄ृ࠹႞ࢬ֧ದऱऄ৳ຂٚऱ
࠵ೈࢨૻࠫࠎᚨ۩ࠡڂࢨง࢙
۩ࠡڂࢨง࢙
ᖄી၄ृ࠹႞ࢬ֧ದऱऄ৳ຂٚऱ

යཱི
ࠏ
a)

ΰᄎαࠀٵრ XXΕ్ࠡԳΕᇀࠃΕՠΕݳᣋृΕזԳࡉᗑمૡ
પԳΔڇऄ৳୲ऱૻ৫փΔലլኙٚ۶໌႞ຂΔץਔ܀լૻ࣍Δྤᓵਢ
ܡፖڶᣂΔ ڂXX ࢨז। XX ऱٚ۶Գࢨࠌشᄎࢬਜऱٚ۶Գհ۩
ࢨง࢙ۖທګऱଡԳΕߪ᧯ࢨ壄壀໌႞……Ζ[᧯]ף
[ߪխ֨ᄎᤄ࠰ᤜ]

b)

XX or its management or its agent shall not, nor shall any of its employees
or agents be held liable for any personal injury or damage to property or
loss of property, whether arising out of my attendance at XX, my use of the
facilities thereof or as result of negligence on the part of XX, its
management, its employees or agents or otherwise. [᧯]ף
[֮]
XX ࢨࠡጥᐋࢨࠡזԳֹႊΔۖࠡٚ۶ऱࢨזԳֹٍႊٚ۶Գ

ߪ႞୭ ࢨತढჾ୭ࢭᖜຂٚΔྤᓵຍࠄԳߪ႞୭ࢨತढჾ୭ਢءڂԳߪ
XXΕࠌشᇠհໂࢨ ڂXXΕࠡጥᐋΕΕזԳࢨࠡהԳऱง࢙ࢬ
ທګΖ[᧯]ף
[ભ୲֗᧯ٽપ]
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ေᓵ
ᖕπጥࠫ܍ຂයཱིයࠏρ(ร 71 ີ) ร 7 යΔڂง࢙֧ۖીڽՋࢨԳߪ႞୭ऱ
ऄ৳ຂٚਢլٽ៶ױપයཱི࠵ೈࢨૻࠫऱΖ
ࠏ(a) ᜢጠࠎᚨ”ڇऄ৳୲ऱૻ৫փ, ലլኙٚ۶໌႞ຂ” ᄆڇقऄ৳Ղ
ຍႈڶᣂԳߪ႞୭ऱຂٚਢڇאױਬࠄൣउՀ࠵ೈࢨૻࠫऱ ΖױਢΔኔᎾՂࠀॺ
ڼڕΔਊՂ૿ࢬ૪ΔڇᇠයࠏՀΔຍᣊ܍ຂයཱིਢڇٚ۶ൣउՀຟਢྤயऱΖྥ
ۖΔࠎڂᚨऱง࢙ۖ࠹႞ऱ၄ृױ౨ᄎຍයཱིᎄᖄΔא۞ա࠹ࠡપޔΔ
ྤᦞಳಘᓽᚍΖ
ࠏ(Ҹ) ޓᜊΔ،്ࣔؾᜬچሔ֘Ղ૪යࠏร 7 යΔڂ،ࣔ࠵چقೈࠎᚨΕ
ࠡࢨזԳኙ၄ृࠡڂง࢙Δۖᖄી႞Ջऱऄ৳ຂٚΖ۟࣍ತढ࠹ჾຝ։Δ
ࠎᚨ౨ڇය֮ฤٽπጥࠫ܍ຂයཱིයࠏρ(ร 71 ີ) ร 3 යࢬૡऱٽᑑᄷ
ऱൣउՀΔࠡง࢙ຂٚթ౨࠵אೈࢨૻࠫΖ
৬ᤜ۩೯
ຍයཱིᚨղ㤥ೈΖ۟࣍ࠏ(b) ΔೈԱ㤥ೈڶᣂԳߪ႞୭ຝ։؆Δࠎᚨᚨᛀಘ
ڶᣂತढჾ୭ຝ։ΔڶᏁழᚨଥޏΔאฤٽπጥࠫ܍ຂයཱིයࠏρ(ร 71 ີ) ร
3 යࢬૡऱٽᑑᄷΖ

֗լٽऱ
ऱึַٽપ֫ᥛ
40.5 ॺؘ֗լٽ
ॺؘ֗լٽ
ึַٽપ֫ᥛ
ࠏ
a)

ড়֪ڕึַࠆشٚ۶ XX ࣚ೭Δؘႊ࣍ࣚ೭ࢭᘭࠌشཚݙছࠟଡִփΔ
ቃ٣ղݺଚլ֟࣍ԿԼ֚ऱ૿ຏवΖؘ֪شႊࠌشਐࡳऱึַຏव।

ֱڶயΔ
Δۖึַࣚ೭ല࣍ՀԫଡᔁֲၲࡨسயΖ[᧯]ף
ֱڶய
A subscriber may cancel his subscription of any item of XX service by
giving not less than 30 days written notice to XX, and the service…. Any
notice of termination, to be effective, must be given in the prescribed
form and must be served within the last two months of the
Commitment Period. [᧯]ף
[گ၄ሽီٽપ]
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b)

…ড়֪ڕึַᇠߪڶ֗ᣂ᠏ᔁᦞΔؘႊ່֟ڇԫଡִছᘣ۞ছֆ
ٚ۶ԫၴխ֨ᙄຏव֫ᥛΔ…[᧯]ף
…If the Customer wishes to terminate the Fitness Card and the credit card
authorization hereof, he/she must give not less than one month’s notice to
the Company by attending in person at any of the centres for the
necessary procedures …[᧯]ף
[ߪխ֨ᄎٽપ]

ေᓵ
ٽપึַຏवચլመਢ᧯၄ृึַٽપऱრቹΔࢬࠏڇא(a) ࡉ(b) խΔড়
֪ႊჄᐊਐࡳऱึַຏव।ࢨᘣߪছᙄΔֱ࠷ױٽપऱ֫ᥛΔኔחԳՕ
༝լᇞΖຍࠄ֫ᥛኔྤؘΔۖڇਬࠄൣ㤝Հਢլ֊ኔᎾࡉլٽऱΙࠏڕΔ
ኙԫྲྀۯᎽ၄ृࠐᎅΔᘣߪছᙄऱ֫ᥛױ౨ਢԫٙԼ։ܺᣄऱࠃൣΖ
ࠏ(a)ᎅࣔࠎᚨڕ۶ڇ၄ृึַٽપֱ૿ᆜᎽᡶΖڇຍයཱིՀΔٽપཚ່
৵ࠟଡִছթٽַึױપऱૻࠫΕףՂ 30 ֚ਐࡳ૿ຏवΔࣚ֗א೭ึַല࣍Հ
ԫଡᔁֲၲࡨسயऱࡳΔױ౨ሔ֘၄ृऱრᣋΔٽނપึַࣆ۟ٽપཚ
່৵ԫࠥΔຍਢլֆؓࡉլٽΖ

৬ᤜ۩೯
ຍࠄ֫ᥛਢྤؘΕլٽ֗լֆؓΔᚨᇠඵۖլشΖ

40.6 ࠎᚨኙٽપ֧ದऱञᤜঅఎ່ึ㢾ࡳᦞ
ࠎᚨኙٽપ֧ದऱञᤜঅఎ່ึ㢾ࡳᦞ
ࠏ
a)

ٚ۶ڶᣂࣚ೭යཱིञᓵΔءֆঅఎ່ึᇞᤩ֗㢾ࡳᦞΖ
The Company has the final decision in relation to all disputes about the
interpretation of the terms and conditions of the service agreement
between the Company and member.
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[ભ୲ࣚ೭ٽપ]
ေᓵ
ຍᑌऱයཱིᦞࠎᚨެࡳ۞աਢܡሔપΔ֗ਊࠡრᣋװᇞᤩٽપΖࠎ࣍طᚨ
ਝਢञᤜऱԫֱΔٵழٍਢဪृܒΔڼڂֆإਢլ౨ᒔঅऱΖࠡኔΔٚ۶ԫֱᚨ
ނᦞڶञᤜٌطऄೃΖ

৬ᤜ۩೯
ຍයཱིᚨ㤥ೈΖ

40.7 ٤ຝ࠰ᤜයཱི
ࠏ
a)

࠰ءᤜז। XX ፖড়֪հၴፖᇠࣚ೭ڶᣂऱ٤ຝ࠰ᤜ֗ᓪᇞΔࠀזཙፖᇠࣚ
೭ڶᣂऱԫ֊٣ছڜඈΕࢭᘭΕයཱིΕาঞΕຂٚࢨᓪᇞΔլᓵՑᙰࢨ૿
ࢤᔆΔٍլᓵࣔᒔࢨឆܶृΖ
This Agreement constitutes the entire agreement and understanding
between the parties and supersedes all prior arrangements or
understandings, whether oral or written, between the parties relating to the
subject matter hereof.
[ሽಛࣚ೭ٽપ]

b)

ءψ࠰ᤜωፖψයཱིፖයٙω
Ε
ψᜢࣔω֗ψঞፖਐ֧ωԫದዌګ൞ፖ XX
հၴڶᣂψᓰ࿓ω၇ऱݙᖞ࠰ᤜΔࠀ࠷ڶࢬז٣ছऱᒒΕᓫ֗࠰ᤜΖ
൞ᒔᎁ XX ࢨٚ۶ࠡהԳآءנψ࠰ᤜωխآ૪֗ऱΕ൞ଘᘸऱٚ۶Ց
ᙰࢨ૿ڤݮऱ।૪ࢨࢭᘭΖ֫אᐊޓ᧢ڤݮऱءψ࠰ᤜωխऱයપլࠠ
ڶயԺΖ
This Agreement, the Terms and Conditions, the Declaration and the Rules
and Guidance altogether constitute the entire agreement between you and
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XX regarding the purchase of the “Course” and supersede all prior
arrangements or understandings, whether oral or written, between you and
XX. You confirm hereby that XX Fitness or any other person has not
made any verbal or written representation or undertaking which is not
mentioned in this Agreement but relied upon by you. Any variation of this
Agreement by handwriting is invalid.
[ߪխ֨ᄎᤄ࠰ᤜ]
ေᓵ
ຍᣊයཱིጠψ٤ຝ࠰ᤜයཱིω
Ζ،୲ࠎᚨ֧ش،ࠐ࠵ೈࠡංᔭڇංᔭᎅ
խࢬ܂ऱຫ૪ࢨঅᢞऱऄ৳ຂٚΖࣔ᧩چΔຍਢڶሔᇨኔॾشऱঞΖ
ຍᣊයཱིຏൄᄎឆ៲ڇᑑᄷٽપპาऱڗ㠪۩ၴփΙ࣍طਢՏᒧԫ৳ऱᑌࣨය
֮Δ،ࠀլٽڕપऱࠡהයཱི࠹ࣹࠩီΔ၄ृՈৰ֟ᄎఎრࠩ،Ζ܀ਢΔط
࣍ຍයཱིڇਬࠄᑑᄷڤ၄ٽપխਢৰൄߠΔ၄ृؘآ౨ജڶאࠩٽ
वᄎطΔᎅᇠයཱིྤயΖ
ᇩឈڼڕΔᑑᄷ၄ٽપऱψ٤ຝ࠰ᤜයཱིωսױᔆጊΖڕ၄ृױᢞࣔٽપ
ਢլٽൣࢨהଚམ࠹լֆؓऱᔭഇ֫ऄᐙΔঞऄೃױᖕπլٽൣٽપය
ࠏρΰร 458 ີαΔނᇠයཱིᔭΖڼ؆Δೈॺᇠයཱིฤٽπጥࠫ܍ຂයཱིයࠏρ
ΰร 71 ີαร 3 යࢬૡऱٽᑑᄷΔܡঞψ٤ຝ࠰ᤜයཱིωਢլ౨࠵ೈࢨૻࠫم
પছנ܂؈ኔຫ૪ऱຂٚऱΖ
ᇠයٍཱིլ౨ૻࠫمપֱࠌش؆ڇᢞᖕΔװᒔࡳ֗ᑢ堚ٽપփࣔقයཱིऱრ৸
13

Ζψ٤ຝ࠰ᤜයཱིωऱဲشؘآ౨৾ᅝچඈೈمપছຫ૪ऱயᚨΔࠌܛ،

܍ೈॵڂ᥆ٽપࢨঅᢞࢬ֧ದऱع14ΖउΔمપֱ࣋ڶඵ֧شᇠයཱིऱᦞܓ15Ζ
ݺଚٍఎრࠩഏऱֆؓ၉࣐ຝ(Office of Fair Trading)ਐጠᖕהଚऱᆖ᧭Δ
ψ٤
ຝ࠰ᤜයཱིωᑨڇլֆؓࢤΔ৬ᤜԳەᐞਢڇױܡᛜழլࠌش،16Ζ
ނψ٤ຝ࠰ᤜයཱིωԵᑑᄷ၄ٽપխΔࠀլ༉۞ڕ೯ނᑑᄷ၄ٽપီ
၇ᔄᠨֱᦞ֗ܓᆠ೭ऱݙᖞ֗ᗑԫऱ।૪Ζઌ֘Δຍයཱིࠌءᚨਢ១࣐ࣔऱ
၄ٽપ᧢ᓤᠧΖྤᓵڕ۶Δᎁٽપছऱຫ૪ॵ᥆অᢞΕ؈ኔຫ૪Δࢨ۟
ٽપයཱིऱ၄ृΔຟᄎኙݙᖞ࠰ᤜයཱི༼נฆᤜΖڼڂΔݺଚ৬ᤜࠎᚨᚨ
13
14
15
16

ProForce Recruit Ltd v Rugby Group Ltd [2006] EWCA Civ 69, 40-41  per Mummery LJ, ร 59  per Arden LJ.
Chitty on Contracts, ร 29 ठ, 12-104 
ٵՂ., ֧ شSAM Business Systems Ltd v Hedley & Co [2002] EWHC (TCC) 2733, 1 All E.R. (Comm) 465.
ٵՂ, 923 , 15-083 
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ނຍයཱིൕᑑᄷڤ၄ٽપխଵೈΖ
৬ᤜ۩೯
ᝩشࠌ܍ຍයཱིΖ

40.8 ٽપ࠷၄ࢨፆཱི
ٽપ࠷၄ࢨፆཱི
ࠏ
“Upon the signing of this Agreement, the Purchaser is granted a right of cooling
off period to terminate this Agreement at any time up until the midnight of the
third (3rd) day from the day which the Purchaser signs this Agreement. In order
to terminate, a signed cancellation request form must be delivered in person
and must be received by XX. The Purchaser’s right to the amount for refund (if
any) is subject to a deduction of Termination Fee equivalent to Sixty (60)
percent of the total amount due.” [᧯]ף
[֮]
“ڇᆟٽપ৵Δ၇ֱڇᦞڶપֲ৵ऴ۟รԿ֑࡙֚ছऱܐᙩཚփ࠷ᔭٽપΖ
࠷ᔭٽપΔ၇ֱႊނᆟړऱ࠷ޣᔭٽપ।ᘣߪᎠٌΔࠀ طXX ൷گΖ၇ֱ
ᛧಯཱིऱᦞ(ܓૉڶऱᇩ)Δਢႊ࠹ڬೈٵᚨ᜔گᠰ
ᚨ᜔گᠰۍ։հքԼ
ڬೈٵᚨ᜔گᠰ
ۍ։հքԼ(60)ऱ࠷ᔭ၄ऱ
යٙૻࠫΖ” [᧯]ף
[٥ࠆழ٠ٽપ]
ေᓵ
ຍኔᎾՂࠀլਢԫᇞऱܐᙩཚයཱིΖ࠷ڇٽપழ၄ृႊᢆבԫՕ၄
شΖࣔ᧩چΔ
ψ࠷၄ωኔᎾਢፆཱིΔ၌ࠎᚨ࠷ڂٽપۖࠐऱ֗ءګჾ؈Ζ

৬ᤜ۩೯
ނයཱིऱრ৸ଥޏࠎᚨᦞڶᛧઌᅝ࣍ٽַึڂપۖٽچขسऱჾ؈հ
ᓽᚍΖ
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40.9 լղಯཱི
ࠏ
a)

ࣚ೭᛭࿓ԫᆖᔄנ৵լ౨ಯཱི֗᠏ᨃ
[᧯ભ୲ٽપ]

b)

ٽڼપ᛭࿓ਢᠨֱٵრՀᆟ܂ኔΔٽપܛழسயΔࢬאড়Գڇٚ۶ൣ㤝Հ
ຟլ౨ಯཱི
[᧯ભ୲ٽપ]

ေᓵ
ຍයཱི࣍ױቃᢆऱ၄ٽપխࠩބΖ،ױᎄᖄ၄ृΔࠌהଚא۞աڇٚ۶ൣ
उՀઃ࠹ٽપપޔΖࠎڇᚨحՀᣤૹመ؈Εࢨڶᐌ۩ٽપΙࢨڇ၄ृڶ
መᙑΔٽشࠆ֗آપܓ墿ழΔথբึַٽપൣउՀΔ၄ृڇຍֱ૿ऱᎄᇞ
ᄎהחଚ؈װಳࠡޣऄ৳ᦞܓऱრΖٵᑌچΔຍයཱིױլֆؓچᨃࠎᚨಲᝩ
ࢨૻࠫᐌ۩ٽપऱᆠ೭ΖۖΔ،౨ࠎחᚨڇ၄ृ༼ছึַٽપழΔൕהଚ
ߪՂᛧ࠷լֆؓऱܓ墿Ιڂլᓵࠎᚨٽڂપ࠷ࢬࠐऱჾ؈ਢ֟ڍΔ၄
ृല؈װ٤ຝऱቃᢆ၄شΖ
່ૹृΔڇऄ৳Ղຍᣊයཱིਢլ౨ൎࠫച۩ऱΖ ڇShum Kit Ching v Caesar
Beauty Centre Ltd. [2003]3 HKC 235 խ, ऄஅᐉԫٝൈଟᑗຝᄎᤄٽપխ
ԫයᣊۿऱයཱིΖᇠයཱིૡࣔૉૡऱભ୲᛭࿓ڇٚ۶ൣउՀݙࢨึַΔࠎᚨ
ֹႊಯᝫٚ۶၄ृᆖբᢆבऱཱིႈΖऄஅဪࡳ၄ृቃᢆऱཱིႈࣔ᧩چਢ٤
ᑇᢆבૡऱࣚ೭Δۖլਢૡ८Ζ ऄ৳բᆖᒔࡳΔ༉ጩڇԫֱሔપΔאીٽપึ
ַऱൣउՀΔ࠹ჾԫֱٍլױൎࠫച۩ཱིگႈऱයཱིΔೈॺڶᣂཱིႈਢૡ८Δ
ۖࠡᇖඑֱऄᚨਢٻኙֱಳಘᓽᚍΖ ڼ؆ΔຍլಯբཱིگႈऱයཱིΔլڕኙ
ࠎᚨ፞࠹ჾ؈ऱటإ۷ၦ ΔۖኔᎾՂਢԫႈᡕፆΔڼڂຍයཱིࡳܒլ౨ൎ
ࠫച۩Ζ
৬ᤜ۩೯
ຍයཱིᚨ㤥ೈΖ
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40.10 լٽࠫૻچ၄ृऱऄ৳ᦞ墿
ࠏ
a)

࣍ࠎ( ֱظᚨृ) ᖕٽપխයࠏۖึַٽપ৵ΔԬֱ (၄ृ) լ౨ٻٚ۶
ԳՓΔץਔႚΕጻՂಘᓵΔ༼ֱ֗ࣚࠡظ೭փ୲ࢨᄐࠃ೭Δܡঞظ
ֱנ༼ᦞڶऄ৳ದ္Ζ
[᧯ભ୲ٽપ]

b)

Ԭֱؘႊך։ᇞॅ྇ڇመ࿓խܶץԫࡳլױቃྒྷऱଅᙠైڂΔຍଅᙠطԬ
ֱٵრᗑࢭمᖜΖڕԬֱسڇࢨ֨Ղࠩ࠹ڼڂᐙΔԬֱլ౨)܂(ֱظٻ
נٚ۶ᚍ۩Δٍլٻױٚ۶ਙࢌΕऄೃΕֱࡴתᖲዌࢨٺՕႚإנ܂
ڤإॺࢨڤऱ္ދΖ
[᧯ભ୲ٽપ]

ေᓵ
ࠏ(a)
ຍයཱིૻࠫऱᒤ֜ᐖΔ،ଷኆԱ၄ृऱߢᓵ۞طΔࠀ၌অᥨࠎᚨᜢᥩ֗
ᄐఽയֱ૿ऱٽᦞ墿հᏁΖৰױڶ౨ຍයཱིᄎီ܂լٽൣΔྤۖڂ
யΖྥۖΔ၄ृױ౨ᄎᎄᖄΔא۞աਢլ౨ኙࠎᚨऱࣚ೭נ܂ֆإऱေ
ᓵΔ۟אլ౨ٻࡡᄎ္ދנ܂Ζ
ࠏ(b)
ຍයཱིࠐਢٞቹ࠵ೈڂง࢙֧ીԳߪ႞୭ऱຂٚΔᖕπጥࠫ܍ຂයཱིයࠏρ
ร 7 යΔຍයཱིਢྤயऱΖೈאڼ؆ΔຍයٍཱིڂլٽൣۖྤயΔڂ،ࡳܡ
၄ृٻऄೃΕਙࢌࢨֆ٥ᖲዌ༈ޣᇖᚍΔ֗אᆖႚ।ሒլየऱٽऄᦞܓΖ

৬ᤜ
ຍࠄයཱིᚨ㤥ೈΖ
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40.11 ۞೯ᥛપ
ࠏ
a)

ড়֪ૉᙇᖗאԫࢨཱིבڻ։ཚཱིבૠቤᢆ၄Δᇠߪհڶயཚല࣍ڶᣂૠ
ቤܛലึַழτೈਊ࠰ءᤜࢬ૪ֱ۞ַึڤ೯᠏ᔁᦞ؆υ۞೯ᥛΖXX
ᦞڶຘመࠡॾ֪شՑ۞א೯᠏ᔁ࠷ڬᇠߪհִ၄Δڼ؆Δড়ٍؘ֪ႊ
ᒔঅڶᣂ۞೯᠏ᔁᤉᥛڶயΖ[᧯]ף
For the Customer who elects to pay the fee by one time payment or by
installment plan, immediately before the expiry date of such plan (unless
otherwise he/she terminates the auto-pay authorization in the manner as
prescribed hereof), the Fitness Card will automatically be extended and
the Customer shall continue to procure the auto-pay, and XX shall also be
entitled to continue to debit from the relevant credit card account into XX’s
account for the monthly fees of the Fitness Card. [᧯]ף
[ߪᄎᄎᤄٽપ]

b)

ψࢭᘭࠌشཚωݙ৵ΔXX ᄎਊᅝழઌٵհഗࣚء೭گ၄।۞೯ਊִᥛཚΔ
ڕ֪شึַࣚ೭ࢨࣚޏޓ೭ࢨཱིבૠቤΔႊאਐࡳऱึַࣚ೭ຏव।Δ
ղ XX լ֟࣍ 30 ֚ऱ૿ຏवΔ…Ζ[᧯]ף
Upon the expiry of the Commitment Period, your subscription for the
Services will be automatically renewed from month to month at the
then prevailing bundled rate for the Services unless we receive from you
not less than 30 days’ notice (in our prescribed form) for service
termination or change of service plan or payment plan…. [᧯]ף
[گ၄ሽီࣚ೭ٽપ]
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ေᓵ
ຍᣊයཱིཏሙߠ࣍ࡳཚٽપփΔ،ଚਢլֆؓऱΔڂٽપփהࠡڶයཱིޣ
ࠎᚨٽڇપཚݙছऱٽழၴփΔٻ၄ृ༼ࠎ堚ཐ᧩ࣔऱ૿༼قຏवΖ
ࠏڇ(b) ऱൣउխΔ ᥛપ৵ऱگ၄ױڶ౨ֺࠐٽપࢬૡऱگ၄Ζૉྥڕ
ڼΔ၄ृᄎઌࣚٵ೭ۖבڍ८ᙒΔۖຍࠄᠰ؆گ၄Δױ౨၌נٽપᥛཚࠎ
ᚨࢬक़၄ऱءګΔٽڂ֗אપᥛཚ၄ृࢬࠩऱܓ墿Ζ

৬ᤜ۩೯
ຍᣊයཱིᚨղଵೈΖ
ԫֱ૿ΔٽપᚨૡࣔࠎᚨႊڇᎁཚݙছऱٽழၴփΰࠏڕΚ່۟֟ڇ
৵ԫ֚ছऱ 30 ֚Δ܀լ ࣍ڰ60 ֚α૿ຏव၄ृཚૻݶലݙΖຏवᚨ
ࠠ᧯ᎅࣔࣚ೭ਢڇܡཚૻݙ৵ᤉᥛΔૉᄎᤉᥛΔႊ֭בऱ၄ַࣚึ֗א ;ش೭
ऱڜඈΰႊᝩ܍ኙ၄ृທګլঁαΖ
ຏवᚨ֗ࣔ᧩א堚ཐऱֱڤ।ሒΔࠀٽאપփࣔᒔࡳऱֱڤಬሒ၄ृΔڕၡ
ᎠΔࢨሉִ࣍ଈՂΖࠎᚨᚨట֨ᇨრऱ༼ᙌ၄ृەᐞਢܡᏁᥛપΖ
ᝩ܍၄ृທګլঁΔٽڇપཚየழΔٽપאױਊִᥛΔऴ۟၄ृ೯
ึַࢨᥛપΖۖࠐאऱگ၄֭ב९ࣚ೭ΔᚨਢԫଡֆؓऱڜඈΖ

40.12 ᔹᦰ֗ࣔػᜢࣔ
ࠏ
The purchaser(s) hereby declare(s) by his/her/their signature(s) below to be
bound by the TERMS & CONDITIONS as stated on the reverse of this
document and further confirm(s) that he/she/they have thoroughly considered
the TERMS & CONDITIONS and is/are satisfied that he/she/they has/ have fully
understood the said conditions and that he/she/they has/have no outstanding
queries.
[Time sharing contract]
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[֮]
၇ֱᜢࣔΔഗ࣍הбڔбהଚאՀऱᆟΔല࠹֮ءٙહऱයཱི֗යٙપޔΔ
ࠀᒔᎁה/ڔ/הଚբגาەᐞመᇠࠄයཱི֗යٙΔࠀݙ٤ࣔػΔڶٚ۶ጊംΖ
[٥ࠆழ٠ٽપ]
ေᓵ
ᑑᄷڤ၄ٽપױ౨ܶץԫႈᜢࣔΔᜢጠ၄ृբᔹᦰ֗ࣔػᇠٽપΖլᓵࠃ
ኔՂ၄ृਢܡམᆖᔹᦰ֗ࣔػᇠٽપΔᔭഇԳຟޣ၄ृᆟᇠᜢࣔΔຍ
ኔॺߔߠΖૉ࣠ٽપਢև९֗ᓤᠧऱΔڇᆟছΔ၄ृؘآ౨ജނයཱིԫԫᔹ
ᦰΔڶࠌܛຍᑌΔהଚՈؘآ౨ജࣔػΖࢬאΔנլֆؓൣउऱଅᙠ֠ࠡࣔ
᧩ΖۖΔمપ৵ᅝ၄ृ࿇ٽપխڶլֆؓऱයཱིழΔڼᣊᜢࣔױ౨ᄎᎄᖄ
၄ृΔࠌאהྤᓵڕ۶הႊ൷࠹ຍයཱིΔۖྤᦞ༛ऄ৳ࢨࠡהຜஉ༈ޣֆሐΖ

৬ᤜ۩೯
ኙ࣍և९֗ᓤᠧऱ၄ٽપΔຍයཱིᚨղ㤥ೈΖ۟࣍១ऱ၄ٽપΔຍᑌऱᜢ
ࣔᚨאԫ堚ཐ֗᧩ࣔऱᤞזقཙΔᎅࣔڇᆟٽપছ၄ृᚨᔹᦰ֗ᇞය
֮Ζຍ֮ڗᚨ࣋ٺڇႈයཱིհছΔ༼ᙌ၄ृڇપছᔹᦰයཱིΔ֗אᅝڶᏁ
ழ࠷ၞԫޡᇷறࢨᑢ堚ጊംΖ
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IV. ਐ֧֗ٽપ
ਐ֧֗ٽપᒤء
ٽપᒤ ء- ભ୲ᄐ
ؾऱ
41.1

ڕՂࢬ૪Δ૪ڕ۶ᝩڇ܍၄ٽપխנլֆؓऱֱچΔءץܫਔ
ԫٝਐ֧Δ֗ԫٝٽપᒤءΖءᄎᙇ࠷ભ୲ᄐ܂ઔߒኙွΔ୶ق౻ᚵਐ
֧ࡉٽપᒤڕء۶ڇᄐխᚨشΖ

41.2

ءᄎאભ୲ᄐ܂౻ᚵਐ֧֗ٽપᒤءऱኙွΔࠀլז।ڇຍ۩ᄐխנ
ٽપլֆؓऱംᠲࢨլֆؓᛜ֫ऄΔֺࠡ۩הᄐᣤૹΖ

41.3

ءᄎլழፖભ୲ᄐٌངრߠΔאຘመࠡ۞ݺጥ༼֒ኙ၄ृऱঅᥨΖ
࣍ԲϤϤքڣΔءᄎፖᄐګݙ܂ٽπભ୲ᄐᛜኔ೭ښঞρऱࠫࡳΔᇠ
ښঞᐖ࠹ᄐ֭Δ،ොਔࣚ೭֗ขᔆైΕႚ֗ංᔭ֫ऄΕቃ٣ᢆ၄
ᛜሎᑓڤऱሎ܂Εࣚ೭ࢭᘭऱࠫࡳ֗၄ृ္ދऱΖૡࠫᇠښঞழΔ
ءᄎፖભ୲ᄐٵრֲ৵ڶᏁழᄎףࠡהਐ֧Ζ

41.4

ၞԫޡ࿇୶ຍ܂ٽᣂএΔءᄎ៶ڼᖲᄎ࠰ܗભ୲ᄐΙࠎ༼ࠡٻ౻ᚵᑑᄷ
၄ٽપऱਐ֧֗ٽપᒤءΖ

ࠌشֆؓᑑᄷڤ၄ٽપऱړ
42

ආشֆؓΕ堚ᄑΕ࣐ࣔऱᑑᄷڤ၄ٽપွᐛԫႈ೯ᗨᄕऱޡᨏΔװ
ᇞ㢾ڂ၄ृፖࠎᚨհၴᤜᏝ౨ԺլؓᘝۖسऱംᠲΔٽ֗אપਢ৬
ഗ࣍టᇨऱᤜۖૡࡳΖຍٽطַࢨ֟྇ܗڶપයཱི֧ದऱञᤜΔࠏڕ
ڶᣂگ၄ऱिΖֆؓऱ၄ٽપΔૉᐖऑऱᄐආشΔףՂإᅝऱΕ
אֆؓኪ৫ኙৱ၄ृऱᛜ֫ऄΔףױൎ၄ृኙᄐऱॾ֨Δࠌᄐ೭
ޓᘋ࣎ΖࢬאΔءᄎቔᚐᄐආאشֆֱؓࡉڤᇨኔॾشऱঞ౻ᚵऱ
ᑑᄷڤ၄ٽપΖ

౻ᚵਐ֧֗ٽપᒤء
౻ᚵਐ֧֗ٽપᒤء
43.1

ᇠ౻ᚵਐ֧֗ٽપᒤءലᎅࣔمڇપመ࿓խΔٽڇ֗אપ㠪ࠠ᧯ᦞࡉܓຂ
ٚऱ։ֱࠟ૿Δֆؓࡉᇨॾऱঞਢڕ۶אፂᥨΔࠀֆؓؓچᘝمપ
ᠨֱऱܓ墿Ζ
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ܐᙩཚ
43.2

ܑԫ༼ऱਢᇠ֮ࠟٝٙփڶᣂܐمᙩཚऱޣΖլ֟၄ृࠎ္ދᚨ
ڶղך։ழၴΔᨃהଚمڇપছەᐞԫࠄᐙࠡ၇ެࡳऱംᠲΔ
ڕᔭഇԳڶڇᣂભ୲᛭࿓֗/ࢨขࢤᔆ֗ய౨ऱ༴૪հటᒔࢤΔ۞աట
إऱᏁ֗ᖜ౨ԺΖ္ٍދڶਐٽપਢڂլֆؓऱ֫ऄۖআګΔڼ
֫ऄץਔႚᎠဠࢨུᣑࢤऱᇷಛΕਜאլᅝᚘԺࡉၞ۩ྗឫΖܐᙩཚऱ
ය֮֟྇ױ၄ृኙױ౨ᔡࠩլᅝᛜ֫ऄኙৱऱᐡᐞΔڂٽࠌܛપڇ
আऱழၴփࢨڂլֆؓࢨլ৾ᅝऱ֫ऄૡمΔ၄ृٍڼ៶ױය֮ૹᄅ
ەᐞֹ֗ڇႊՂٚ۶ຂٚՀ࠷ٽપΖ

43.3

ڼڂΔܐᙩཚਢঅᥨ၄ृऱڶயֱऄΔࠡᚨشլᚨૻڇભ୲ᄐ㠪Ζ
࣍ᦸڶૡࡳ௫֗९ཚತ೭ࢭᖜऱ၄ृࢨઌᅝཱིᠰऱٽપհ၄ृΔᚨᅝ
ٽڶߩךऱழၴΔڇլ࠹ࠎᚨऱᐙՀΔ܂װᐉშऱ၇㢾ࡳΙءᄎ
ᎁࡐࡳཚૻٽપࡉቃᢆٽપ݁ᚨආܐشᙩཚΔڂ،ଚኙ၄ृڶՂ૪
ऱತ೭ᐙΔۖຍᐙኙՕຝ։ऱ၄ृۖߢΔլױᘯլૹΖࠄڶᛜ
ृᎁᚨܐشᙩཚڇፖ၄ृऱٌ࣐㠪ਢԫٙᏅᓤᠧऱࠃΔء܀ᄎઌॾຘ
መᙅൕֆؓࡉᇨॾऱঞΔ堚ཐچᢅ٨ᠨֱऱᦞࡉܓຂٚΔംᠲਢࣚ܌ױ
ऱΖ

43.4

ݺଚٵრլ౨ආشԫګլ᧢ऱঞࡳެװ۶ᘯࠎױཏሙᚨٽشᔞऱܐᙩ
ཚΖؓڇᘝࠩ၄ृᦞ墿অᎽ֗ᛜயֱࠟ૿Δݺଚ৬ᤜܐᙩཚᚨԮ
ଡՠ֚܂Ζ

43.5

ܐڇᙩཚփ࠷ٽપऱ၄ृΔᄎཚඨྤױයٙچ٤ᑇ࠷ڃբཱིבႈΔ܀
ਢࠎᚨڇ၄ृ࠷ٽપழΔբڶԫࠄኔᔆऱઌᣂၲᔭΔਚڼޣ၄
ृ֭בԫႈഗ࣍ຍၲᔭऱటᇨ۷ၦۖ᠖ૡऱ۩ਙ၄شΔਢٽऱΖݺଚٍ
৬ᤜᚨຍ۩ਙ၄شᚨՂૻΔܛլ၌መٽપᏝऱ 7%ࢨཽኞ 1,000 ցΔ
אለृ܅ᄷΖݺଚݦඨڼ৬ᤜױཏሙኔ۩Δॺٍ܀ԫګլ᧢Δڂޢ
ଡଡூհٽપය֮֗ᏝຟࢬڶլٵΖਐ֧(ॵٙԫ) ऱร 8.3 ࢬ٨נऱ
گ၄।ΔࠎױەΖ

43.6

ەᐞࠩ၄ृױ౨ܐڇᙩཚփݦඨࠌشᖕٽપ༼ࠎऱࣚ೭ࢨขΔݺଚ
৬ᤜૉ၄ृܐڇᙩཚփࠌشຍࠄࣚ೭ࢨขΔᚨբࠌشऱࣚ೭ࢨข
֭ב၄شΔᑇᠰᚨഗ࣍၄ृኔᎾࠌشመऱࣚ೭ࢨขૠጩࢨא၄ृڇ
ܐᙩཚփٽױشࠌچऱࣚ೭ࢨขऱటᇨ۷ଖૠጩΔאለ՛ऱᄷΔא
ַ၄ृᔡᐤ൚ܐڇᙩཚփՕၦࠌش၌መኔᎾࢬᏁऱࣚ೭ࢨขΖ
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၄ृऱึַٽપᦞܓ
43.7

ڕإ٣ছร 40.9 ࢬ૪Δլ౨ಯཱི / լ౨࠷ٽપհයཱིਢᎄᖄऱΔࠀ
ᄎᡶ၄ृڇᔞᅝൣउՀΔࠏڕᅝࠎᚨᣤૹሔ֘ٽપழΔ۩ࠌࠡऄ৳
ᦞܓΖઌ֘Δԫٝֆؓऱٽપᚨࣔᒔچૡࣔ၄ृܓᦞڶΔٽڇൣ㤝Հ
ึַٽપΖᣊ२යཱིߠॵሉٽપᒤءรԿය (ॵٙԲ) Ζ

ەᐞᄐऱൣ㤝
44

ڇ౻ᚵਐ֧֗ٽપᒤءழΔݺଚەᐞԱભ୲ࣚ೭ٽપऱൣ㤝ΔܑਢΚ
i)

ࣚ೭אԫᤃऱנڤݮഇΔױ౨ٺܶץጟլٵ᛭࿓֗ઌᣂขᄎڇ൷
࠹᛭࿓ழࢨڇ୮խழࠌشΙ

ii)

ࣚ೭ڇԫழၴփ༼ࠎΙ֗

iii)

၄ृࣚ೭ቃᢆ၄شΖ
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V.

ᓵ

षᄎᐋ૿
45.1

ழլֆؓٽપයཱིڶயऱऄࠏࢨऄጥ൳Δຍᄎחᛜृࠡشܓᚘ
ଙࢤऱᤜᏝ౨ԺᚌႨΔނ၌ٽנچঅᥨࠡإᅝܓ墿ऱය֮ף壆၄ृΖ
ࠫ܌ऱᛜृᄎቫᇢٽނપයཱི౻ᚵ၌။۞ݺঅᥨऱᏁΖլֆؓය
ཱིऱᐖऑࠌشΔףՂ၄ृڂլֆؓයཱིऱࠌۖش፞࠹ჾ؈ऱլݶᆖ᧭Δ
ᄎচஇ၄ॾ֨ࡉᚘލ၄Ζઌ֘چΔڕ၄ृवሐהଚૡمऱٽપය
ཱིਢֆؓऱΔהଚڇ၄ழᄎტࠩ֨ڜࡉ֨ॾڶΔຍܗڶআၞؑऱᔭഇ
೯Ζڼ؆Δאֆֱؓࡉڤਊటᇨঞ౻ᚵऱ၄ٽપਢ৬مԫଡֆؓؑ
ऱ٣㢾යٙΔຍᑌऱؑ౨ᆖᛎऱᓒড࿇୶༼ࠎߜړഗ៕Δ່ۖึ
၄ृ֗Գٵױᑌ墿Ζ

45.2

ԫٝᑑᄷڤ၄ٽપڇփ୲֗ڤݮՂՈႊֆؓΖֆؓऱٽપᚨᇠਢ࣐ᦰ
࣐ࣔΔೈԱࠌش֗ػൄشऱߢΔԫٝᑑᄷڤ၄ٽપᚨᇠਢ១֗
լᓤᠧऱΖᚨᅝᝩ܍䩹ΕࢼွΕี刍ऱൻΖ،ଚኙঅᎽᄐܓ墿ࠀྤ
ᚥܗΙઌ֘Δ،ଚᄎٽࠩחપլؘچᓤᠧΔᏺףᇞ㢾ञऱ֗ءګଅᙠΖ

45.3

ڇ၄ٽપխආشֆؓයཱིਢᛜृਅښᇨॾঞऱ।Δຍܗڶᛜृ
ፖ၄ृ৬مԫଡᘜᣂএΖᅝྥΔሒીֆؓࡉᘫऱؑΔຍؾᑑႊ
طֆؓऱᛜ֫ऄװሒګΖ

ᅝছऱᄐܓ墿
46

༉ᄐऴ൷ױऱܓ墿ࠐᎅΔᝩشࠌ܍լֆؓයཱིױඈೈᛜृڂආشຍ
ࠄයཱིۖࢭ࠹ऱ֗ءګଅᙠΖൕᄐऱߡ৫Δຍਢྤۖܓۍԫ୭ऱΖ

ऄ৳ଅᙠ
47

ءڕإقࢬܫΔլֆؓයཱིױ౨ਢլٽൣΔࢨृױ౨ਢԫႈᡕፆࢤය
ཱིΕࢨլٽ࠵ࢨࠫૻچೈऄ৳ຂٚऱයཱིΔਢլ౨ൎࠫച۩ऱΖຍᑌऱ
යཱིױ၄ृ္ދΔ۟אऄ৳ਗᖏΔᇞެिࢨኙ္عၞ۩
Δᛜृױ౨ႊנבრუլࠩऱזᏝΖ
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ᛜሎଅᙠ
48

ᚨ္ࢨ္ދבΔࠎᚨႊދԵᠰ؆ழၴࡉᇷᄭΔຍױޓ౨ᡶᄐ೭
ऱإൄሎ܂Ζ

ᜢᥩଅᙠ
49.1

၄ٽપխڇژլֆؓයཱིΔਢࠎᚨءڶآ㷂ᇨኔॾࠃ۩شΔֆؓچኙ
ৱ၄ृऱᢞᖕΖ၄ृᄎኙᛜृ؈ॾװٚΔຍലኙࠡᥩዌګᄕՕऱ
ჾ୭Ζ

49.2

ֆؓऱ၄ٽપΔኙ၄ृΕᛜृ֗षᄎΔ౨ࠐ່ࠋऱܓ墿Ζࡡᄎ
ݦඨຘመءॵ֗ܫᙕऱਐ֧֗ٽપᒤءΔᄐ܂ഗ៕Δװᛀಘࠡ
ழࠌشऱ၄ٽપΔᒔঅٌ࣐ڇխݙ٤ᙅښֆؓΕᇨኔॾشऱঞΔֆؓ
چኙৱ၄ृΖ
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ॵٙ 1

ભ୲ᄐᑑᄷڤ၄ٽપ౻ᚵਐ֧
ભ୲ᄐᑑᄷڤ၄ٽપ౻ᚵਐ֧
1.

១տ

1.1 ءਐ֧ԯ၄ृࡡᄎᆖᘬᇬભ୲ᄐ৵౻ᚵΔࠎאᄐࡳࠫڇᑑᄷڤ
၄ٽપழࠌشΖ
1.2 ຍ㠪ࢬਐऱભ୲ᄐΰψᄐωαץਔ༼ࠎભ୲ᥨ֗ߪݮႿທࣚ೭Δࠏڕ
᧯ΕؼᓅᥨΔਐߩ֗ظຝᥨΔ֗ๅֻࣚ೭ऱֆࢨଡԳ(ψࠎᚨω)Ζ
1.3 ԫࠄࠎᚨࣚࠎ༼ڇ೭ࢨขழΔክࠉᘸՑᙰ࠰ᤜΔࠌܛᇠ࠰ᤜ௫֗ቃ٣
ᢆ၄ࢨലᄎڇԫழၴփᥛᐌ۩Ζڶ࣍ط૿ٽપ܂ࠉᖕΔֲ৵ᠨֱ
ലᣄאᒔࡳࠩࢍམᆖᒔ֊ऱٵრԱչᏖΖຍլᒔࡳࢤΔױ౨ࠌᠨֱٽڇપᐌ
۩ֱ૿֧ીञࣇΖ܍ञᤜΔݺଚቔᚐࠎᚨٽڇᔞൣउՀΔނ،ଚፖড়֪
ऱ࠰ᤜא૿ٽપڤݮૡࡳΖ
1.4 ᅝආش૿ٽપழΔᄐཏሙࠌشᑑᄷٽڤપΔຍਢڂ،༼ࠎԱਝᆖᛎ
ԾֱঁऱຜஉΔᨃ၇ᔄᠨֱֹႊ༉ٌ࣐ࡲޢΔᆤ࣓ش၆ऱऄ৳ࣚ೭װ౻ᚵٽ
પΖױਢΔڇຍࠄᑑᄷٽપᅝխΔլᣄࠩބኙ၄ृլֆؓऱයཱིΖڼڂΔ
၄ृࡡᄎᎁڶᏁ༉ᑑᄷٽપऱ౻ᚵ༼ࠎԫ࡚۩టᇨ֗ֆؓঞ
ऱኔ೭ਐ֧Δܗ࠰אᄐ৬֗مፂ၄ृऱॾ֨Ζ
2.

ਐ֧ऱؾऱ

2.1 ਐ֧ऱؾऱܗ࠰࣍ڇᄐᒔঅࢬࠌشऱᑑᄷٽڤપਢֆؓ֗堚ཐऱΔ֗א
ᄐګࡖאΕᇨኔ֗ֆؓऱኪ৫ኙৱ၄ृΖ
2.2 ݺଚቔᚐᄐګࠉᅃءਐ֧౻ᚵᑑᄷٽપΔאᒔঅٌ࣐ਢڇֆؓ֗ᇷಛຘ
ࣔऱൣउՀၞ۩Ζ
2.3 ᄐᐖऑආءشਐ֧ലޏࠡᖞ᧯ऱࣚ೭ᔆై֗ᄐᖙښΔൕۖףൎ၄ृ
ॾ֨֗আၞᄐऱ࿇୶Ζ
2.4 ءਐ֧ࠀլڇڱሰาྤᙊΔ،ො።ኙᑑᄷٽڤપփլֆؓයཱིհᣂ
ࣹࠃႈΖࠎᚨᚨਊᅃࢬ༼ࠎข֗ࣚ೭ऱᗑࢤΔଗءܗਐ֧Δࠀᙅൕᇨ
ॾֆؓऱঞװ౻ᚵٽપΖ
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3.

ঞ

3.1 ءਐ֧ڇڱኦ᧩אՀ၄ृᦞ墿Κ
y वൣᦞΙ
y ᙇᖗᦞΙ
y ࠩঅᎽΔ࠹܍լܓ၄ृΔٵ܀ழኙঅᎽᛜृٽऄإᅝऱܓ墿ශྤ
ٽᏁऱٽપයཱིࢬჾ୭Ζ
4.

۶լֆؓයཱི

4.1 լֆؓයཱིਢਐਝլم࣍ܓપԫֱΔԾኙঅᎽمપԫֱٽऄإᅝऱܓ墿ශ
ྤٽᏁऱٽપයཱིΖᚨڇش၄ृՂΔຍࠄයཱིሔ֘ᇨॾऱޣΔ֧ી
ᠨֱٽڇપՀऱᦞࡉܓຂٚΔנլ࣍ܓ၄ृऱ᧩ထ؈ᘝൣ㤝Ζ
5.

ᝩ܍ආشլֆؓයཱི

5.1 ᄗਔ֗ᑓᒫයཱི
5.1.1 ౻ᚵයཱིլᚨᄗਔࢨᑓᒫΔאીኙ၄ृլܓΔࠏڶڕයཱིᜢጠڇऄ
৳୲Հ࠵ೈԫ֊ࠎᚨऱຂٚΔԫֶऄ৳वᢝऱ၄ृᣄא堚
ᄑڇࡳऱൣउՀΔୌࠄຂٚࢨאױլ࠵אױೈΔ֗ڇᇠൣउՀࠡಳ
္ᦞܓਢࠫૻࠩ࠹ܡΖ
5.2 ܍ຂ֗ૻຂයཱི
5.2.1 ਬࠄრቹ࠵ೈࢨૻࠫࠎᚨڂऄ৳ۖขسऱຂٚհයཱིࢨᜢࣔΔࠡኔ
ਢྤய֗լ౨ച۩ऱΖࠏ(ڕԫ) ࠵ೈطง࢙֧ીԳߪ႞Ջऱऄ৳ຂٚ
17

Ι֗(Բ) ࠵ೈڂሔ֘πࣚ೭ࠎᚨ(ឆܶයཱི)යࠏρՀऱឆܶයཱི (ࠏ

ڕΙႊٽאऱ᠃შ֗ݾ༼ࠎࣚ೭) ࢬ֧ದऱऄ৳ຂٚ18ऱ܍ຂ
ᜢࣔΖ
5.2.2 ឈྥނຍࠄ܍ຂයཱིࢨᜢࣔץਔٽڇપփਢශྤრᆠऱΔ܀থլ౨ᎅ
࣍ط،ଚྤய֗լ౨ച۩Δ༉լᄎኙ၄ृທګჾ୭Ζ၄ृױ౨
،ଚᎄᖄΔאીઌॾࠎᚨऱऄ৳ຂٚբᆖ࠵ೈࢨૻࠫΔ࣋ۖڂඵಳ
ಘᓽᚍऱᖲᄎΖ
17
18

ᖕπጥࠫ܍ຂයཱིයࠏρร 7(1)යΔᇠ܍ຂයཱིڇऄ৳ՂਢྤயऱΖ
ᖕπࣚ೭ࠎᚨ(ឆܶයཱི)යࠏρ8(1) යΔፖ၄ृمપऱԫֱլ౨ૻࠫࢨ࠵ೈᇠයࠏՀឆܶයཱིࢬ֧ದऱऄ৳ຂٚΖ
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5.3 ඈೈಳ္ᦞܓ
5.3.1 ၄ृٻሔપࠎᚨعנ܂ਢࠡഗܓᦞءΔڕඈೈܓᦞڼऱٽપය
ཱིΔԫຟီ܂լֆؓΔਚڼᚨᝩ܍ආشΖ
5.4 ψլ܂ಯཱིω
լ܂ಯཱིωයཱི
5.4.1 ૡࣔ၄ृڇٚ۶ൣ㤝ՀຟྤᦞᛧಯཱིऱයཱིਢլֆؓऱΔᚨᝩ܍
ආشΖ၄ृױ౨ຍයཱིᎄᖄΔא۞աྤᓵڕ۶ຟᄎ࠹ٽપપ
ޔΙ༉ጩࠎᚨحԱᣤૹመ؈Δࢨृڇ၄ृᝫٽ࠹ࠆ֗آપࠐऱ
ܓ墿ழΔٽપբحࠡڇመ؈ऱൣउՀխַࢨޔΔڼ؆Δ
၄ृٍױ౨ᄎຍࠄයཱིॴᚕΔؚ༼נऄ৳عऱ࢚ᙰΖڼڂΔຍ
ࠄයཱིױ౨ᄎࠌࠎᚨ᎘ီሔ֘ٽપऱ৵࣠ࡉଅᙠΖ
5.4.2 ڇਬࠄൣ㤝ՀΔ၄ृࢨሔપΖױਢΔૉ࣠ࠎᚨլᓵ۞աჾ؈ڍ
ኒΔگ၄ृऱࢬشآڶቃᢆཱིႈ塒ᠰΔຍᑌऱऄਢլֆؓऱΖ
ࠡኔΔᅝψլ܂ಯཱིωයཱིޣሔપ၄ृᚍࠎבᚨ࣍ڍటᇨቃૠ
ऱჾ؈ழΔᇠයཱིڇཏຏऄՂਢྤயऱΔڂ،ᄎီਢԫႈᡕፆࢤ
ۖլਢᇖᚍࢤऱයཱིΖڼڂΔᇠයཱིլַਢլֆؓΔࠀਢྤயऱΖ
ڼ؆ΔႊࣹრऱਢΔࠎᚨٍڶຂٚװආ࠷ٽޡᨏΔ྇א᎘ڂ၄
ृሔપۖᖄીऱჾ؈Ζ
5.5 ࠡהᡕፆයཱི
5.5.1 ߠױڼطΔٚ۶ޣሔપ၄ृᚍ࣍ڍבటᇨቃૠՀΔࠎᚨױ౨፞
࠹հჾ؈ऱයཱིΔԫࠐᎅຟᄎီਢᡕፆࢤΔڇऄ৳ՂਢྤயऱΖ
5.5.2 ຍࠄයཱིᄎࠌ၄ृᙑᎄᇞࠡႊՂຂٚऱૻ৫Δਚڼᚨᝩ܍ආ
شΖ
5.6 ඈೈԫ֊࠷ٽપऱױ౨ࢤհයཱི
5.6.1 ࣔࢨقឆܶچࡳ၄ृڇٚ۶ൣउՀ݁լ౨࠷ٽપऱයཱིΔਢᎄ
ᖄࡉլֆؓऱΖ،ଷኆԱ၄ृٽڇપऄՀऱഗܓᦞءΖ
5.6.2 ٽપᚨࣔᒔچࡳ၄ृإڇᅝٽऱൣउՀ࠷אױٽપΔຍࠄൣ
उץਔΚ၄ृߪਚΔ൛ఐࢨྲྀᎽΔאીᐌ۩ٽપբਢլױ౨ࢨլױ
۩ऱࠃΙࠎ֗אᚨૹ֗ᥛڶچᐌ۩ٽપՂऱຂٚΖ
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5.7 լ࠹ૻࠫऱֱ૿ޏޓයཱི
5.7.1 ԫႈයཱིૉᦞࠎᚨྤڇױᏁٽإᅝऱطՀΔֱ૿ٽޏޓપ
ࢨ༼ࠎԫࠄፖᠨֱ࠰ࡳլٵऱࣟ۫ΔຍයཱིਢլֆؓऱΔᚨᝩ܍ආشΖ
5.7.2 ٚ۶ڶᣂٽપऱૹޏޓΔᚨ٣࠷၄ृऱటٵإრΖଣૉٽڇપ
Ղૡࣔࠎᚨᦞڶֱ૿ٽޏޓપΔ༉ؘႊٵழղ၄ृΔڇլ൷
࠹ޏޓழΔ࠷ٽપࠀᛧಯᝫشآቃᢆཱིႈ塒ᠰऱᦞܓΖ
5.8 ࠎᚨհ່ึެࡳᦞ
5.8.1 ղࠎᚨ༉ٚ۶ٽપञᤜࢨᦞࡳެึ່ڶ༉ٽપึ່ڶᇞᤩᦞऱ
යཱིຟਢլֆؓऱΔڂ،რቹଷኆ၄ृലڶᣂംᠲٌղऄஅဪ㢾
ऱᦞܓΖ
5.8.2 ڇຍයཱིՀΔࠎᚨਝਢဪެृԾਢञᤜऱԫֱΔࢬאءլ౨অᢞ
ࠎᚨאլೣլଘऱኪ৫װڶᣂംᠲΖ
5.8.3 ࠎᚨᚨᝩ܍ආشຍጟයཱིΖ
5.9 ψ٤ຝ࠰ᤜයཱིω
٤ຝ࠰ᤜයཱིω
5.9.1 ᑑᄷٽપຏൄຟܶץԫࠄයཱིૡࣔᇠٽપዌٽګપऱ٤ຝΔࠀ࠷مז
પছऱԫ֊Ցᙰ।૪Δຫ૪ࢨࢭᘭΖྥۖΔᇨॾऱு֨Ꮭଖم࣍ڇપ
ᠨֱຟᄎ܋ࢭᘭΖຍࠄයཱི܍ೈࢨ྇֟ࠎᚨਅזࠡښࢬࢭ܂ᘭ
հຂٚΔࣔ᧩ڶچሔᇨॾऱঞΖ
5.9.2ψ٤ຝ࠰ᤜයཱིωᄎᎄᖄ၄ृΔࠌהଚאլ༉؈ኔຫ૪༼عנ
Ζࠎڕᚨᇢቹشܓຍයཱི࠵ೈאڂ؈ኔຫ૪ᎈࠌ၄ृمપۖข
سऱຂٚΔऄஅױ౨ᄎאᇠයཱིլٽطΔലհଵೈΖڼڂΔڕ
ࠎᚨݦඨٽڇપխܶץψ٤ຝ࠰ᤜයཱིωΔঞᚨΚ
i) ܑ༼ᙌ၄ृࣹრᇠࠄයཱིΙ
ii) ᒔঅࢬٽڇڶપᤜཚၴࢬנ܂ऱࢭᘭࢨঅᢞຟץਔٽڇપխ٨
נΙ
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iii) ڕᇠࠄࢭᘭࢨঅᢞڶٚ۶ޏޓΔຏव၄ृ֗ղהଚٽழၴ
ૹᄅەᐞਢمܡપΖ
5.10 ᜢࣔ
5.10.1 ڇᑑᄷٽڤપ㠪Δᆖൄࠩބאױԫࠄޣ၄ृᆟऱᜢࣔΔᒔᎁ
הଚբᔹᦰ֗ࣔٽڶࢬػપ֗ઌᣂ֮ٙΖ၄ृڇᆟຍࠄᜢࣔழΔ
ؘآᔹᦰመՂ૪ٽપ֮ٙΔהଚՈؘآᄎڃመᙰࠐΔ֮ނٙᔹᦰԫ
ሙΖהࠌܛଚኧࢍᔹᦰመΔՈؘآ౨إᒔᇞࠡփ୲ΖउΔהଚՈ
ࠄ߷ػؘࣔآᜢֲࣔ৵ױ౨ᄎ܂ࠐشᢞᖕΔ֭ٽࠌܛપփਬࠄයཱི
ऱփ୲ፖהଚམᆖᛧऱࢭᘭլٵΔהଚսႊ࠹ᇠࠄයཱིપޔऱᎅ
ऄΖ
5.10.2 ຍᑌऱᜢࣔۿਢլֆؓΖ࠷ۖזհऱᚨᇠਢ堚ᄑΕࣔ᧩ऱᤞڗܫ
ณΔ༼ᙌ၄ृڇપছᚨ٣ᔹᦰ֗ࣔٽػપයཱིΖຍࠄᤞڗܫณᚨ
ᆜ࣍ٽપයཱིհছΔ༼אᙌ၄ृڇપছᔹᦰයཱིΔࠀڶڇᏁ
ழΔࠎ༼ޣၞԫޡᇷறࢨᑢ堚լࣔᒔऱֱچΖ
5.11 অᢞ
5.11.1 ܍ലࠐขسञᤜΔᅝࠎᚨኙࠡข֗/ࢨࣚ೭ڶנ܂ᣂפயࢨࠡה
ֱ૿հঅᢞழΔᚨലᇠႈঅᢞ堚ᄑ֗ᄷᒔٽڇچપՂ٨ࣔΖ
6.

ڣګآԳ

6.1 ऄ৳অᎽԳسᆖ᧭ऱڣګآԳ(18 ᄣאՀԳՓ) ΔڂڣګԳױ౨լֆ
ؓڼشܓچஇរΔᎈᖄڣګآԳآڇᆖ৸ᑵᐞऱൣउՀૡٽمપΖڣګآ
Գࢬمऱભ୲ࣚ೭ٽપࠡኔਢױञᤜྤயऱΖڼڂΔࠎᚨլᚨ࠷ڇࠡ
ࢨئ׀ᥨԳٵრհছΔڣګآٻԳ༼ࠎٚ۶ࣚ೭ࢨຄΖ
7.

ຘࣔ৫

១ᑥऱߢ
7.1 ەᐞ၄ृᄎ৻ᑌᇞයཱི㠪ऱڗณਢૹऱΖױ౨ᎄᖄ၄ृࢨඤᛔᣄᚩ
ऱයཱིΔᑨڇ㷂լֆؓऱֶڶֱ֗چຘࣔ৫Ζ၄ृڇᆟભ୲ٽપழԫ
ຟլᄎቃ٣ᐛᇬऄ৳რߠΖא១ᑥ堚ཐऱߢ౻ᚵऱٽપലܗڶ၄ृנ܂
ࣔཕऱހᖗΖ
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7.2 ٽપᚨא֗ػ堚ཐᦰױऱխ֮֗/ࢨ֮ૡمΔאᎅࣔمપᠨֱऱᦞܓፖᆠ
೭Δ֮ڗᚨ א֟۟א10 pt ऱڗᇆٱؚΔፖહནߩڶജऱኙֺΔۖխ֮ठ
ءઃࠠٵऄ৳யԺΔ၄ृױᙇᖗආشΖ
7.3 ڇ၄ृપছ
(i)

ࠎᚨᚨٻ၄ृ堚ᄑᇞᤩٽપऱයཱིΔאᒔঅ၄ृݙ٤ࣔمػ
પᠨֱऱᦞ֗ܓᆠ೭Ζ

(ii)

ࠎᚨᚨղ၄ृᖲᄎΔᨃ၄ृኧࢍᔹᦰٽપࡉઌᣂ֮ٙΔ֗אኙ
යཱི༼נ܂ംΖ

ٽપփ୲
7.4 ٽપႊא堚ᄑ࣐ᦰऱ֮ڗ٨ࣔאՀٺႈΚ
(i)

مપᠨֱΙ

(ii)

ٽאᇡጐऱᇷறᎅࣔࢬ༼ࠎऱຄࢨࣚ೭ΔࠏڕΚ
a)

ࢬܶץऱႈޢ֗ؾԫႈऱ᛭࿓ڻᑇ(ᔞא࣍ش塊נڤݮഇऱ᛭࿓
ࢨᥨ)Ι

b)

᛭࿓ࢬࠌشऱ᛭ऄ֗/ࢨᏚᕴΖ

(iii) ࣚ೭֗/ࢨຄऱᏝᙒΔץਔא։ႈ٨נᖕٽપբࢨבႊבऱᏝᙒΙ
ڬމࠎ༼ڕΔ٨ࣔᏝ֗ڬމᏝΙ
(iv) ։ཚཱིבऱޢཚࠎཱིᑇ֗ؾཚᑇ (شڕ։ཚ)ڤֱཱིבΙ
(v)

᛭࿓ࢨᥨऱᑇၦΕڻᑇΕழၴٽ֗אપཚૻ (ڕᔞ)شΖ

7.5 ኙ࣍ࢬ༼ࠎࣚ೭ᄎᥛԫழၴऱٽપΔᚨૡࣔ၄ृᦞڶᔹᣂ࣍ࠡെ֪
ऱᇷறΔࠏໍڕ塒᛭࿓ࢨᥨऱڻᑇΖ
7.6 ٽપ֗࿇ปᚨ։ܑሉ࣍ࠟٝլٵऱ֮ٙΔࠌ၄ृ堚ᄑᇞຍܑ֮ࠟٝٙٺ
ऱრᆠΖ

41

8.

ܐᙩཚ

8.1 ૉٽપ௫֗ቃᢆڤ၄ࣚ೭ࢨขΔࢨࠡࠎᚨࣚ೭ࢨऱཚૻࡐࡳऱΔ
ٽપᚨ୲ ڶ7 ଡՠ֚܂ऱܐᙩཚ(ץਔ၄ृمપᅝ֚)Ζ၄ृ࣍ױᇠܐ
ᙩཚփ࠷ٽપΔۖࠎᚨঞױ༉࠷ٽપࢬ֧ીऱ۩ਙၲ֭Δܐ࣍֗אᙩ
ཚփ၄ृࢬࠌشհࣚ೭ࢨขΔਊᅃร 8.3 ֗ 8.5 ٻ၄ृ࠷گ၄شΖ
ࠎᚨਊൣउൕቃᢆ८ᠰխڬೈՂ૪၄ش৵Δႊނ塒ᠰ൜ᑇಯڃ၄ृΖ
8.2 8.1 ༼֗ऱ༉۩ਙ֭֗נ၄ृࠌࣚش೭ࢨข࠷گ၄شऱᦞܓႊٽڇપ
խΔ։ܑ᎖گא၄।ࣔᒔچᎅࣔΖ
8.3 ܐڇڕᙩཚփ࠷ٽપΔ၄ृႊ֭۩בਙ၄ΔࠎᚨᚨਊՀ٨گ၄।ࢬૡ
ऱٽપᏝଖۍ։ֺࢨࡳᠰ࠷گΔאለृ܅ᄷΚ

ܐᙩཚփ࠷ٽપհ۩ਙگ၄।
࠷ழၴ

ٽપᏝଖऱۍֺٝ*

ࡳᠰ*

1-5 ֚փ

5%

$500

6-7 ֚փ

7%

$1,000

*אለृ܅ᄷ

8.4 ࠎᚨܐ࣍ױᙩཚփ༼ࠎࣚ೭֗бࢨขղ၄ृᇢشࠌהࠡ܂ࢨشΖࠎᚨ
ႊ࣍ٽપփٽאᇡጐऱᇷறΔࣔᒔ֗堚ཐچᎅࣔᇠࣚ೭֗/ࢨขऱփ୲
֗א،ଚਢ܍ܡ၄Ζ
8.5 ࣠ڕᇠࣚ೭֗бࢨขࠀॺ܍၄Δঞࠎᚨႊمڇપছ٣࠷၄ृ༉ᇠࠄ
گ၄ऱࣔᒔٵრΔթ༼ࠎڶᣂࣚ೭֗бࢨขΖڼ؆Δࠎᚨႊࣔᒔ֗堚ཐ
ٽڇچપփگא၄।٨ࣔᇠࠄࣚ೭֗бࢨขऱᏝ / ࠀאֆؓ֗ٽऱ
ֱࡳڤᏝΖ
8.6 ૉࠎᚨٻ၄ृঅᢞΔ၄ृܐڇᙩཚփ࠷ڶٽપΔࠎᚨല܍
ܐڇࠡگ྇ࢨگᙩཚփΔشࠌڂऱࣚ೭֗бࢨขۖᚨ֭בऱ၄شΔঞᇠঅ
ᢞႊ࣍ٽપփࣔᒔ֗堚ཐچ٨ࣔΖ
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8.7 ڶڕٚ۶ຄ࣍ܐᙩཚփ༼ࠎΰᢤೈ؆αΔࠎᚨױ࠷ޣٽપऱ၄
ृᘣߪലشآհຄΰڶڕऱᇩαຑץᇘچྤړݙಯڃΔܡঞႊᢆ༼ࢬב
ࠎຄऱᏝᙒΖڕຍࠄຄچྤړݙڶಯڃΔঞࠎᚨױޣ၄ृਊ
گ၄।ࢬ٨ऱᏝᙒ൜ᑇᢆבΖ
8.8 ၄ृܐ࣍ױᙩཚփא૿ຏव(ψ࠷ຏवω) ຑٵၞ۩ڶᣂ۩ਙՠۖ܂
ؘᏁऱ֮ٙ೫࠷ءٽપΖ࠷ຏव֮֗ٙ೫אشܓױءՀٚ۶ԫጟڤݮᎠ
ٌΚ
(i)

ᘣߪٌࠎᚨऱᛜᄐܿچΖ

(ii)

ၡബ۟ࠎᚨऱᛜᄐܿچΖ

(iii) ႚటࢨሽၡࠩࠎᚨਐࡳऱႚటᇆᒘࢨሽၡܿچΖ
8.9 ᇠ࠷ຏवലਊᅃൣउΔ࣍ᘣߪ࠷گᅝֲΔࢨၡឨֲཚࢨሽၡࢨႚటऱ࿇נ
ֲཚسயΖ
8.10 مપছႊᨃ၄ृךࣹٝრࠩڶᣂܐᙩཚ֗ࠡઌᣂऱٽપᦞຂΖڶᣂܐᙩཚ
ऱຏवႊאษ᧯֗լ՛࣍ 10pt ڗᇆࠧٱΔࠀٽڇપ᧯փ᧩ณऱۯᆜ୶אق
Հփ୲Κ
(i)

၄ृܐ࣍ױᙩཚփऱٚ۶ழၴ࠷ٽપΙ

(ii)

Ꭰٌ࠷ຏवऱֱڕ( ڤร 8.8 ࢬ૪)Ι֗

(iii) ࠡڶהᣂܐᙩཚ၄ृऱᦞ֗ܓຂٚΔࠏױڕᛧಯཱིऱᦞ֗ܓᢆ۩ב
ਙ၄ऱຂٚΖ
9.

ڇਬࠄൣउՀΔ
ڇਬࠄൣउՀ
Δ၄ृഒٽښપਢլֆؓऱ

9.1 ၄ृቃ٣ᢆב၄شΔ၇९ཚࢨྤૻཚऱࣚ೭ΔڇᄐփᏅൄߠΖ࣍ຍ
ཚၴփΔԫࠄ࿇ڇس၄ृߪՂऱլࢉࠃٙΔࠏߪڕਚΔ֗ߪ൛ᖄીໜ؈౨
Ժऱ༞ఏࢨྲྀᎽΔᄎٽחપऱᐌ۩᧢լױ౨ࢨլ۩ױΖ
9.2 ڼ؆Δٍױڶ౨נԫࠄ၄ृ࣍مપழլ౨ٽچቃߠऱൣउΔڕᐌ۩ٽ
પऱֱچᔢฝࢨ९ழၴᣂຨΔࠎ֗אᚨലٽપᦞ֗ܓຂٚ᠏ᨃ۟รԿृΖ
ຍࠄൣउऱ᠏᧢ױ౨ᄎࠩח၄ृ૰൷࠹ԫࠄࠀլਢהუΔۖڶჾࠡܓ
墿ऱࣟ۫Ζ
9.3 ࠎ࣠ڕᚨૹ֗ᥛآچ౨ᐌ۩ࠡٽપຂٚ (ࠏڕΚૹᓤᥛآچ౨ٻ
၄ृ༼ࠎࠡٽޣऱࣚ೭ழ)Δঞຍٽપኙ၄ृۖߢല᧢ශྤᏝଖΖ
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9.4 ڇՂ૪ٚ۶ԫଡൣउՀΔૉ၄ृഒٽښપΔኔڇਢլֆؓऱΖਚڼΔᅝ
ຍࠄൣउנழΔࠎᚨᚨ୲၄ृ࠷ٽપΔࠀಯᝫ၄ृໍ塒ऱቃᢆ
၄ش塒ᠰΖ
9.5 ૉٽપ࠷ਢڂ၄ृߪਚΕࢨߪ൛ᖄીໜ؈౨Ժऱ༞ఏࢨྲྀᎽΔࠎᚨ
ױޣ၄ृ༉ࠡٽڂપ࠷ۖٽࢵچીऱ۩ਙ၄נ܂شᇖᚍΖ
9.6 ၄ृאױᆖٽຏवΔਊร 8.8 ֗ 8.9 ࢬ૪ऱֱٽַึڤપΖ
10. ಯཱི
10.1 ᅝբቃᢆ၄شऱ၄ृܐڇᙩཚփ࠷ٽપΔڇฤٽร 8 ऱࡳՀΔࠎᚨ
ᚨ࠷ڇຏवಬሒ 30 ֲփലཱིႈಯᝫ၄ृΖኙ࣍ࠡהᖕٽપ၄ृ
ᦞڶᛧऱಯཱིΔࠎᚨᚨࠩگڇ૿ޣऱ 30 ֚փಯᝫ၄ृΖ
11. অയፖߏឆ
11.1 ೈॺਢऄ৳ࢨࢶޣࠩڶΕհছ֗ᑨڇড়֪ऱٵრΔ ܡঞࠎᚨႊ
ലהଚऱᇷறঅയΖ
11.2 ࠎᚨႊᙅښԫ֊ڶᣂঅᎽ၄ृߏឆΕଡԳᇷறΕඕტᇷறࡉൈᇷறऱ
ऄ৳֗ࠏΖ
12. ᠏ᨃٽપ
12.1 ࠎᚨլ౨ڶڇ၄ृࣔᒔ૿ٵრऱൣउՀΔٽނપ᠏ᨃղรԿֱΖ
13. ༼ࠎٽપ೫ء
13.1ૡٽપ৵Δࠎᚨᚨղ၄ृԫٝݙᖞऱٽપ೫ءΖ
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ॵٙ 2

ભ୲ࣚ೭ٽપᒤء
ࠌشਐ֧
1.

ຍٝٽપᒤقڇڱءᒤڕ۶ᙅᅃભ୲ᄐᑑᄷڤ၄ٽપ౻ᚵਐ֧(ψਐ֧ω)
౻ᚵٽપΖࠌृشᚨࠉᖕਐ֧ऱޣΔᔞᅝऱଥٽޏપᒤءΔאฤٌࡲޢٽ
࣐ऱଡܑൣउΖ

2.

ڼᒤءᔞڶ࣍شᣂڇԫழၴփࠎᚨࣚ೭֗ข()ڶڕऱቃᢆٽપΖ

3.

شࠌڇຍᒤءছΔᚨ՛֨ᔹᦰਐ֧אᒔঅ܃ऱٽપฤٽਐ֧ޣΖ

܍ຂᜢࣔ
1.

၄ृࡡᄎࠀլᄎኙٚ۶ࠌشຍٽપᒤءऱֆࢨଡԳ܂ංࢨᎁױΖ

2.

شࠌ܃ڕຍٽપᒤ܂ء܃ፖ၄ृࢬૡمհٽપऱഗ៕Δ܃ᚨ،܂ᔞᅝ
ଥٽ֊אޏଡܑൣउΔؘ܀ႊٵழᒔঅ౻ᚵਢᙅᅃԫ֊ઌᣂऄ৳֗ਐ֧ၞ
۩Ζݺଚ৬ᤜڇ܃౻ᚵٽપழᘬᇬऄ৳რߠΖ
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ભ୲ࣚ೭ٽપ
ʳ
ૹຏवʳ
ૹຏवʳ
ʳ
ٽءપ
ܐڶᙩཚऱڜඈΖ
Ζʳ
ٽપܐڶᙩཚऱڜඈ
ʳ
ᎹՀ܂ড়Δ
ᎹՀ܂ড়Δױᖕٽءપร ˅ යऱڜඈΔ
ऱڜඈΔܐڇᙩཚփ࠷ٽءપΖ
ܐڇᙩཚփ࠷ٽءપΖʳ
ʳ
ڕᎹՀᙇᖗ࠷ء
ٽપΔ
ႊᖕᇠයཱིٻ
ݺଚࠎᚨ
ࠎᚨຏव
ຏवᎹՀऱრᣋ
ᎹՀऱრᣋΖ
ᓮࣹრΔ
ڕᎹՀᙇᖗ࠷
ٽءપ
Δႊᖕᇠයཱི
ݺٻଚ
ࠎᚨ
ຏव
ᎹՀऱრᣋ
Ζٍᓮࣹრ
Δ
ڶᣂᎹՀܐڇᙩཚփ࠷ٽપऱᦞ֗ܓᆠ೭
ڶᣂᎹՀܐڇᙩཚփ࠷ٽપऱᦞ֗ܓᆠ೭Δ
ᎹՀܐڇᙩཚփ࠷ٽપऱᦞ֗ܓᆠ೭Δբ٨ࣔ࣍ᇠයཱིΔ
բ٨ࣔ࣍ᇠයཱིΔᄃᓮ՛֨ᔹᦰΖ
ᄃᓮ՛֨ᔹᦰΖʳ

ֲཚΚ
ֲཚ
مપᠨֱΚ[ࡩ]ټ
مપᠨֱ

[]ܿچ

[ࡩ]ټ

[]ܿچ

1.

[ᜤሽᇩ]

[ᄎᒳᇆ (ڕᔞ])ش

(ψড়
ড়ω)
ড়
(ψࠎᚨ
ࠎᚨω)
ࠎᚨ

༼ࠎऱࣚ೭/ข
༼ࠎऱࣚ೭ ข

1.1 ࠎᚨႊਊאรՀ 1.3 යࢬ٨ऱچរ֗ᏝᙒΔ༼ࠎᇠයཱིࢬ༴૪ऱࣚ೭֗ข
()ڶڕΖ
1.2 ᝩ܍ٚ۶ጊംΔࣚ೭ႊץਔ(܀լૻ࣍)ᥨࣚ೭Δࠎ༼ڇᥨࣚ೭ழࢬࠌ
شऱޗற֗Ꮪᕴ/ໂΔ֗אઌᣂࡉᔞشऱᘬᇬࣚ೭Ζ
1.3 ࣚ೭бข֗Ꮭᙒ।Κ
ᒳᇆ

1

چរ

ࣚ೭ΰᥨ/ขα1 Ꮭ

ᑇၦ

܍Δᥨࢨขټጠᚨፖࠎᚨڇᐖܫխ֗бࢨڇᤜٽપழࢬ㵮૪ऱઌٵΖʳ
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ٽૠ(ཽኞ)

(a) ࠎڕᚨٵრ༼ࠎٚ۶܍၄ࣚ೭֗/ࢨขΔᇠ܍၄ႈؾᚨࣔᒔڇچ।խ
٨ࣔΖ
(b) ࠎ༼ڬމڶڕΔࠎᚨᚨڇϘᏝϙԫ᥏ࣔᒔ֗堚ཐچ٨ࣔᏝ֗ڬމ
ᏝΖ
᜔ᚨཱིבႈΚ

ཽኞΚ

ૡ८Κ

ཽኞΚ

ֲ֭בཚΚ

塒ᠰΚ

ཽኞΚ

堚ࠩבཚֲΚ

ڤֱཱིבΚ

( ) ८

( ) EPS

࿇ปᒳᇆΚ
( ) ॾش

ᥨбขᎅࣔ ΰץਔ܍၄ႈؾα

ΰᥨࣚ೭ऱᇡาᎅࣔΔڤֱشࢬڕΕᏚᕴ֗ᥨڻᑇα

2.

ড়ܐڇᙩཚփ࠷ٽપऱᦞܓ

2.1 ೈร 2.4 ֗ 2.6 යڶૡࣔ؆Δড়ٽء۞ױપֲཚದૠऱ 7 ଡՠ֚܂փ(
ψܐ
ᙩཚω)Δא૿ຏवࠎᚨ࠷ٽءપ(ψ࠷ຏवω)ΔֹۖႊՂٚ۶ב
ཱིࢨࠡהຂٚΖ
2.2 ড়ױᘣߪΕאၡബΕሽၡࢨႚటֱڤΔຑ[ ٵᓮჄᐊၞ۩ڶᣂ۩ਙ֫ᥛ
ؘۖᏁऱ֮ٙऱټጠ] ೫ءΔಬᎠ࠷ຏवΖᇠຏवਊൣउ۞ኔᎾٌگᅝֲΕ
ၡឨֲཚࢨሽၡࢨႚటಬֲנཚದسயΖ
2.3 ࠎᚨႊ࣍ࠩگড়ࢬ࿇נऱ࠷ຏवದૠ 30 ֚փΔڬڇೈร 2.4 ۟ 2.6
යࢬ٨ࣔऱگ၄৵Δಯᝫࢬڶড়ਊٽءપբᢆבऱཱིႈΖ
2.4 ڕড়࣍ܐᙩཚփ࠷ٽપΔࠎᚨױਊᅃאՀॵ।ԫ۩࠷گਙ၄Ζ
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ॵ।ԫ
࣍ܐᙩཚ࠷ٽપࢬ࠷گऱ۩ਙ၄
࠷ழၴ

گ၄(ٽપᏝଖऱۍֺٝ)*

ࡳᠰ*

1-5 ֚

5%

$500

6-7 ֚

7%

$1,000

*אለृ܅ᄷ
θร 2.5 ۟ 2.7 යᔞܐڇ࣍شᙩཚփ༼ࠎࣚ೭֗
යᔞܐڇ࣍شᙩཚփ༼ࠎࣚ೭֗/ࢨข
ࣚ೭֗ ࢨขΖι
ࢨขΖι
2.5 ࠎᚨႊܐڇᙩཚփٻড়༼ࠎ٨࣍ॵ।ԲऱຄΖڕড়ڇຍழၴփ࠷
ٽપΔড়ႊᘣߪشࠌآނመऱข(ᢤೈ؆)ຑץٵᇘݙᖞऱಯࠎڃᚨ
ΖܡঞΔড়ႊਊॵ।ԲऱᏝᙒᢆڶבᣂขऱ၄شΖ
ॵ।Բ
ܐڇᙩཚփ༼ࠎऱข
ຄ

ᑇၦ

܍၄/Ꮭ

᜔ᑇ

2.6 ࠎᚨႊܐڇᙩཚփٻড়༼ࠎ٨࣍ॵ।Կऱࣚ೭Ζڕড়ڇຍழၴփ࠷
ٽપΔড়ႊਊॵ।ԿΔբ༼ࠎऱࣚ೭ᢆ၄ (࠰ᤜگ܍၄شऱࣚ೭ೈ؆)Ζ
ॵ।Կ
ܐڇᙩཚփ༼ࠎऱࣚ೭
ࣚ೭(᛭࿓)

ᑇၦ

܍၄/Ꮭ

᜔ᑇ

2.7 ڕড়ܐڇᙩཚ৵ᤉᥛᐌ۩ٽءપΔࠎᚨႊਊאՀॵ।྇گ/گ܍։ܑڇ
ร 2.5 ֗ 2.6 ය٨נऱࣚ೭֗ขگ၄Ζ
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ॵ।
ܐڇᙩཚփ༼ࠎऱ܍၄/ࣚڬމ೭֗/ࢨข
ຄ(᛭࿓)/ ข

3.

ᑇၦ

܍၄/ڬމᏝ(ۍڬމֺٝ)

᜔ᑇ

ড়࠷
ড়࠷ٽપऱ
࠷ٽપऱᦞܓ
ٽપऱᦞܓ

3.1 ڇՀ٨ൣउՀΔড়ΕࢨࠡᙊขጥԳࢨᙊ᧷ച۩Գ(ီൣउۖࡳ)Δױ
ղ 21 ֚૿ຏव࠷ٽءપΚ
(i)

ڂড়ڽՋΔఏఐࢨྲྀᎽΔીࠌٽપऱᐌ۩᧢լױ౨ࢨլ۩ױΙ

(ii)

ࠎᚨૹ֗ᥛڶچᐌ۩ٽપࢬૡऱຂٚΙ

(iii) ࠎᚨ࠷ڶڇড়ऱ૿ٵრՀ᠏ᨃٚ۶ٽપխऱᦞࢨܓຂٚղ
הԳΙ
(iv) ࣍ٽપᐌ۩ཚၴޏޓᐌ۩ٽપऱچរΙ
(v)

ᐌ۩ٽપऱچរᣂຨ ࣍ڍ4 ၜΖ

3.2 ૉٽપ࠷ਢڂՂ૪ร3.1(ԫ)යࢬ֧ીΔড়ႊࠎٻᚨᢆ[ בᓮჄᐊઌ
ᅝ࣍ٽڂપ࠷ۖٽچขسऱ۩ਙ၄شऱ८ᠰ] ܂࠷ٽપ၄Ζ
3.3 ࠩگڇຏव৵Δࠎᚨႊ࣍ 30 ֚փಯᝫٚ۶شآ塒ཱིղড়Εࢨࠡᙊขጥ
Գࢨᙊ᧷ച۩Գ(ီൣउۖࡳ)Ζ
3.4 ڇٚ۶ൣउՀΔ塒ཱིऱಯᝫլᄎჾ୭ࢨᐙড়ΔࢨࠡᙊขጥԳࢨᙊ᧷ച
۩Գ(ီൣउۖࡳ)Δࠎڂᚨࢨࠡՠࢨזڂง࢙ࢨࠡהመ؈֧ۖીऱڽ
Ջࢨ࠹႞Δۖኙࠎᚨנ܂ऱعΖ
4.

ಖᙕ
ಖᙕ

4.1 ࠎᚨႊᄷᒔ֗堚ᄑڇچಖᙕՂಖՀޢႈᥨ᛭࿓ऱᥨڻᑇΔᥨֲཚ
֗ࠡהᇷறΔڕᏚᕴࡳΕڇᥨխ֗/ࢨ৬ᤜڇ୮խࠌشհขΔ֗אຂ
ભ୲ஃऱࡩټΖ

49

4.2 ড়ᦞڶᔹಖᙕՂऱᇷறΖ
5.

ቃપ

5.1

ড়ױቃ_____֟۟ڰ՛ழΔ࣍ᙄֆழၴᆖࣚ೭឵㬿ΕࢨطՂ֑________
۟Հ֑_______ழીሽΰሽᇩΚ__________ࢨ____________αࢨ࣍ٚ۶ழ
ၴאሽၡ (ሽၡܿچΚ_____________) ࠎٻᚨנ܂Δ࠷ࢨޏޓቃપΖ

5.2 ࠎᚨႊ֊ڇኔ۩ױऱൣउՀΔጐݶፖড়ᒔᎁૡࡳΕ࠷ࢨޏޓቃપΖ
6.

ࣚ೭ֽؓ

6.1 ࠎᚨႊאড়ٽཚඨऱ᠃შΕݾ֗ܘԺ༼ࠎࣚ೭Ζ
7.

অᢞ

7.1 ࠎᚨঅᢞࣚ೭֗ข()ڶڕਢڜ٤Δױ֗אฤٽড়ࠎٻᚨࢬਐࣔࢨ
ড়ٽچቃཚࠎᚨᚨᇠवሐऱؾऱΖ
7.2 ࠎᚨٍঅᢞԫ֊༼ࠎড়Δᣂ࣍ࣚ೭֗ข()ڶڕऱᇷறΕ༴૪ࢨຫ૪
݁إᒔྤᎄΖࠎᚨᒔᎁড়ਢࠉᘸຍࠄᇷறΕ༴૪ࢨຫ૪ۖૡٽمપऱΖ
8.

ଡԳᇷற֗ߏឆ

8.1 ࠎᚨႊᙅڶڶࢬښᣂঅᎽଡԳᇷறऱऄ৳֗ࠏΔࠀ່אՕܘԺڶࢬނൕ
ড়ᛧ࠷ऱଡԳΕඕტ֗ൈᇷறঅയΖ
9.

مપֱ൳ࠫᒤ؆հࠃٙ)
լݼױԺࠃٙ (مપֱ൳ࠫᒤ؆հࠃٙ
مપֱ൳ࠫᒤ؆հࠃٙ

9.1 مڕપԫֱٽࠡڂ൳ࠫᒤא؆ऱࠃٙ(ψլݼױԺࠃٙω) ۖآ౨ڶᐌ۩
ࢨᎄᐌ۩ٚ۶ٽءપխऱຂٚΔঞ،ֹႊՂຂٚΖլݼױԺࠃٙץਔ (ԫ)
ᒽՠΔ೬חೖՠࢨࠡהՠᄐ۩೯Ι(Բ) ᤵ႖Εᑊ೯ΕސᚰΕஎ܉ᚰࢨᚕ
எ܉ᚰΕᖏञ(լጥᖏፖࢨ)ܡౡࢨᄷໂᖏञΔ(Կ) ߀־Εᡨ੦ΕଅᑊΕ
ֽ߀ΕچᔼΕިະΕႚఐࢨࠡ߀ྥ۞ה୭Ι() ྤऄࠌشֆ٥ࢨߏԳٌຏ
ՠࠠΙ֗ (ն) ྤऄࠌشֆฒࢨߏԳຏಛጻΖ
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9.2 ࣍լݼױԺࠃٙᥛऱཚၴΔٽપᐌ۩ലီ܂ᑉೖΖྥۖΔمપֱႊٽش
ܘԺޔլݼױԺࠃٙΔࢨڇנބլݼױԺࠃٙཚၴսױᐌ۩ࠡٽપຂٚ
ऱֱऄΖ
10. ᠏ᨃࢤ
10.1 ೈॺمપᠨֱࣔᒔچຘመ૿ٵრΔܡঞٽءપਢլױ᠏ᨃࢨฝ᠏Ζ
11. ޏޓ
11.1 ٽءપհٚ۶යཱི֗යٙΔڇڶࠩড়ऱ૿ٵრ৵Δֱޏޓנ܂ױΖ
12. ጥૻऄ৳֗ऄጥᝤᦞ
12.1 ٽءપႊطଉཽऄ৳ጥૻ֗ࠉᖕଉཽऄ৳נ܂ᇞᤩΖمપᠨֱٵრ൷࠹ଉཽ
ऄೃऱॺറ᥆ऄ৳֗ऄጥᝤᦞጥᝤΖ
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ᆟ
[ڕড়ਢ 18 ᄣאՀԳՓΔהбڔऱࢨئ׀ᥨԳႊז।ᇠڣګآԳՓᆟᒔᎁ
אՀᜢࣔΖ]

 ئ׀/ ᥨԳ
 ءԳ Δ  ܛՀ ૪  ᆟ Գ _____________ (  ئ ׀/  ᥨ Գ ࡩ  ) ټΔ ԯ ਢ  ড়
___________(ড়ࡩ)ټऱ ئ׀/ ᥨԳΔ࣍זڼ।ড়ᆟຍٝٽપΖ܂
ড়ऱ۞ྥࢨऄ৳ՂऱᥨԳΔءԳٵრءԳ֗ড়࠹ٽءપऱයཱིપޔΖءԳ
ᜢࣔءԳࠠऄ৳ᦞ֗ۯچԺז।ড়ᆟٽપΖ

ټΚ__________________________________________________________
ࡩټΚ__________________________________________________________
ፖড়ᣂএΚ____________________________________________________
ᜤሽᇩΚ_______________________________________________________
ܿچΚ__________________________________________________________
ֲཚΚ__________________________________________________________

ড়ᆟΚ___________________

ࠎᚨᆟΚ____________________

52

