Ecolabelling - Facilitating Choices on Sustainable
Consumption Products to Consumers
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Overview

1. Introduction to Green Council
2. Ecolabelling and Hong Kong Green Label Scheme (HKGLS)

3. How HKGLS can be an effective tool in Green Purchasing




Background of Green Council

Our Motto: Conservation begins with Education

The Green Council (GC) was established in 2000 as an environmental organization
with non-profit making and charitable status. It was formed by a group of
individuals from commercial, industrial and academic sectors who share the same
vision to help build Hong Kong into a world-class green city for the future.

Reference of our works: www.greencouncil.org




Core Initiatives

KGPC

HOMG KONG GREEN PURCHASING

Green
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How do you prove that the product  gé7e,
is environmentally preferable?



Consumer Trends

e Growing confusion and mistrust

e Government or multi-stakeholder
supported labels are more trusted




Definition

III

An “eco/environmental/green label” identifies a product that

meets specified environmental performance criteria or standards,

and awarded by third organization to products or services that

are determined to meet the criteria and standards.

Sources: United States Environmental Protection Agency (USEPA)
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Hong Kong Green Label Scheme (HKGLS) sneﬁm

BERRES

1. The 1t green label scheme for the certification of

green products in Hong Kong

International
Organization for
Standardization

2. 1SO 14024 - Type | label

3. Opentoalllocal & overseas businesses and industries

Type | (ISO 14024) = voluntary, multiple criteri'é-fbased,
based on life cycle considerations, 3™ party verified and
operated | i |
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Life Cycle Considerations

e Life cycle thinking:
compilation and evaluation
of the inputs, outputs and
the potential environmental
impacts of a product

e Modification from full LCA
for ecolabelling
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Objectives of HKGLS

 Provide a clear, credible and independent guide for “green”
consumers

e Encourage consumers to purchase commodities that have
lower environmental impacts

* Provide incentives for manufacturers and importers to reduce
the environmental impacts of their products



HKGLS Product Category

GL-001 Common Paper Products with Recycled Content
GL-002 Common Plastic Products with Recycled Content
GL-003 Common Cleaning Products
GL-004 Stationery

GL-005 Other Common Consumable
GL-006 Computer Products

GL-007 Electronic and Electrical Appliances
GL-008 Construction Materials

GL-010 Automotive Products

GL-General Packaging Materials




HKGLS Product Criteria

60 Product Criteria

Every Certified Product under the HKGLS
has its own certificate number, with its
relevant Criteria Code, in order to
identify what type(s) of environmental
specifications it fulfills.

HEGLS Code No. GL-X3O{- XXX
Certification No. HE 3300




HKGLS Application Process

Submit application forms
with supporting

p > Preliminary Document
' ocuments Check
(testing reports, product
information, etc.)
A o 4
Provision of requested Provision of requested
3 >

documents documents

A Documentation Review <€ I
YES

v

On-site Audit (incl. Sampling)
NO

Sample Testing conducted
by HOKLAS accredited or
equivalent laboratory

NO
Comply with Product YES

Notice of Disapproval €< Criteria and Relevant — Approval for Label
Requirements?
4

Sign Contract == ; = ; Notice of Approval =

i -I . ; : * - — Issue of HKGLS Label 3 YEARS

: . : i Compliance Monitoring and _ ; ! e
3 s Management : '
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Merits of adopting HKGLS certified products” @"‘

GREEN COUNCIL

as core criteria during green purchasing #®kt®

e Third-party verification by internationally recognized
certification body

e Elimination of resources in benchmarking and determining
green specifications of environmentally preferable products,
instead purchasing officers can concentrate their effort on
other aspects of green purchasing such as surveillance and
supply chain management

e Easy to identify and verify (through HKGLS Operator)

— A practical and sustainable means to |mplement green
purchasing!!!!
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Green Purchasing & Green Market

Green Purchasing
{ 3 '
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Procurer Business
Individuals Eco-desien
Governments &n,

Corporations




Green Economy

e Green Production & Consumption are the key elements to
drive Green Economy

e Green Procurement stimulates the demands on green
products, thereby creating a virtuous cycle of green
production & consumption

Green Production (Supply Side) Green Consumption (Demand Side)

Green Product &
Technology

MERHIECHISES —
;( Public Sector
R&D GREEN MARKET Private Sector

(Green Technology Industrial Sector
Development) ST ‘
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T COHMIMEE COUNCIL Reasons given by respondents who do not usually make ?'FEE" {CEDI;EC#

environmental or sustainable purchases (%)

1. Not enough info (56%)
Too expensive (44%)
3. Not easy to acquire (43%)

e

Mainly concern
Supply-side Factors

Met encugh Too Moteasy  Meverthink Doesnctauit Donotthink Mo suitable
information  expensive  to acquire about it my needs  [bis necessary  substitutes ‘
L)
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Upcoming Events
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Thank You!

Contact Details:

W  www.greencouncil.org
E info@greencouncil.org
T (852) 28101122

F (852) 2810 1998
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