Promoting Sustainable Consumption
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With the progressive implementation of waste reduction policies and
environmental initiatives in recent years, the city's awareness of sustainable
lifestyles has continued to grow. Consumers have also increasingly explored
and embraced sustainable practices in their daily consumption choices.
As global warming and climate change continue to intensify and bring
about far-reaching consequences, promoting sustainable development has
become a shared responsibility of society to ensure that the welfare of
the earth and current generation, as well as future generations are not
compromised.

Over the years, the Council has spared no effort in promoting sustainable
consumption. Through a four-pronged strategy, the Council actively
educates, facilitates and encourages consumers to make more informed
and responsible choices, while fully supporting and complementing the
Government's environmental initiatives to help make Hong Kong a more
liveable city.

ZEBRF

MENTFFHEAR

BB B ER MR RIS AT AR MR B AT
HERAHAFELEEANNETE—SI
R ABTESEABHETRRNEEMN
RIS - m¥ A S MEIMEIREMRIRE
{LFTE R RELE > HERFERREK
RAGHEEE  BAMIR - TSN DL
ET-ROBUAZTE -

HHEBAFIEEE L A ZFR—ENE
ﬁ‘?jj BBNEE THRE  BRHE &
ENSENHEEFHERENETENESE
ENXFHNREBUTHBINRRFREZR @ °F

BB EEERIH

The Council’s 4-pronged strategy
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with sustainability elements and published in CHOICE
Magazine

2 » Periodic surveys to study consumer behaviours on > ETHREMEEEUREEETR

sustainable consumption

3 » Consumer education programmes to cultivate > BICHBERFEE  BEARRYHAIFEHE
consumer awareness = (:0]z2)zd
4 » Advocacy via Government and industry > [CIFEBRT M EREEH @ BRBERERNEER

consultations on sustainability regulations and policies
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Product Comparative Tests on Appliances and
Emerging Consumer Goods

The Council has consistently incorporated sustainability elements into its
comparative product tests, the results of which serve as important indicators
for selecting more eco-friendly and energy-efficient goods that benefit both the
environment and consumers’ pockets. As energy-saving and emerging products
become increasingly prevalent in the market, the Council continues to provide
timely practical information and purchasing advice through testing and research,
encouraging consumers to put sustainable consumption into practice in their
daily lives.
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Testing and research embedded with
sustainability elements
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Split-type Air Conditioners

To maintain a stable room temperature throughout the seasons, more air
conditioners are equipped with both cooling and heating functions. The Council
tested 12 models of “2 horsepower” inverter split-type air conditioners, 5 of which
were reverse cycle air conditioners (RCAC). Although all had Grade 1 energy
labels for both cooling and heating, the test results revealed that the actual energy
efficiency varied considerably.

Based on the Cooling Seasonal Performance Factor (CSPF), the model with the
highest cooling energy efficiency saved 27.4% more energy annually than the least
energy-efficient model in the same group. In terms of heating, upon comparing the
Heating Seasonal Performance Factor (HSPF) among the 5 RCACs, the model
with the highest HSPF was found to save 10% more energy than the one with
the lowest HSPF. In addition, the cooling capacity or heating capacity of 4 models
did not meet their claimed levels, though still within the tolerance range allowed
under the Mandatory Energy Efficiency Labelling Scheme. The Council anticipates
manufacturers to strengthen quality control and recommended the Electrical and
Mechanical Services Department to review current energy label grading standards,
which could motivate the industry to enhance the energy efficiency of their
products and introduce more energy-saving options to help consumers achieve
sustainable consumption.
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Air Fresheners

Air fresheners are commonly used to improve indoor air quality by creating a fresh
scent or masking unpleasant odours. However; they may contain volatile organic
compounds (VOC) and fragrance allergens which may cause skin allergies and
respiratory irritation. They may also worsen air quality by contributing to pollutants
such as ozone and smog.

The Council tested 18 air fresheners and found various types and levels of
fragrance allergens in all samples. 14 models contained 1 or more fragrance
allergens exceeding 0.01%, yet these substances were either not labelled or only
partially labelled, which was non-compliant with the requirement of US California
Cleaning Product Right to Know Act. Moreover, 2 models were detected with VOC
content exceeding the maximum limit under the Air Pollution Control (Volatile
Organic Compounds) Regulation in Hong Kong.

The Council reminded consumers, particularly households with children and
individuals with sensitive skin or respiratory conditions, to use such products with
caution. Meanwhile, manufacturers were urged to proactively improve product
formulations and enhance ingredient transparency to safeguard public health and
minimise environmental impact.
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Surveys and Studies on Environmental Services
and Issues

During the year, the Council conducted market surveys and feature studies to
examine emerging topics related to green living and sustainable consumption,
including the development of soon-to-expire food retail, and the environmental
impact of fast fashion. These initiatives aimed to help consumers make informed
choices when pursuing sustainable lifestyles, while also encouraging the industry to
improve practices, paving the way for promoting a more sustainable consumption
environment.

Survey on Soon-to-Expire Food

With food wise culture and environmental awareness on the rise, soon-to-expire
food has become increasingly prevalent in Hong Kong's retail market, offering
consumers a cost-saving and more sustainable choice. During the year, the Council
conducted a survey on soon-to-expire food, covering 3 major supermarket chains
and 2 specialty retail chains. The survey found that soon-to-expire food products
come in a wide variety, with snacks and dry goods being particularly popular. Prices
were generally lower than those of regular items, with discounts ranging from
around 5% to over 80%.

However, discrepancies were found between the expiry information displayed
on some price labels and that on the product packaging, which could mislead
consumers about the actual condition of the products. In addition, major
supermarkets often sell these items as part of general clearance sales, without clear
definition or central display, making it more difficult for consumers to identify them.
The Council recommended the trade to improve the definition and accuracy of
labelling for soon-to-expire food to facilitate informed consumer choices.

Sustainable Fashion

The rise of cross-border online shopping and fast fashion has accelerated the
cycle of rapid production and disposal of clothing, placing a heavy burden on the
environment. In 2024, global textile waste reached 120 million tonnes, while in
Hong Kong alone, approximately 400 tonnes of textiles were sent to landfills
daily. The Council published a feature article in the March 2026 issue of CHOICE
Magazine examining the environmental impact of fast fashion consumption patterns,
with the aim of raising consumer awareness of the concept of “sustainable fashion”.

The article introduced the global push towards sustainable fashion as a response
to environmental challenges, emphasising product durability, repairability and
recyclability. For instance, the European Union has taken the lead in legislating the
Ecodesign for Sustainable Products Regulation and introducing the Digital Product
Passport, with the goal of transforming the traditional “take-make-dispose” model
into a circular economy based on “reduce, reuse, recycle”.

The Council advised consumers to adopt more rational consumption practices
by paying attention to the durability of garments and, where possible, choosing
higher-quality materials when purchasing clothing. At the same time, extending the
lifespan of garments through repair, donation or participation in community recycling
programmes is encouraged. Furthermore, the Government and industry may

draw on international experience to enhance supply chain transparency and
improve recycling infrastructure, working together to support Hong Kong's
transition towards a more sustainable fashion ecosystem .
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Advocating Eco-consciousness via Public Consultations
Update of the Hong Kong Biodiversity Strategy and Action Plan
During the year, the Council responded to the Agriculture, Fisheries and
Conservation Department’s consultation on updating the Hong Kong Biodiversity
Strategy and Action Plan (BSAP). The Council welcomed the Government's initiative
to further promote biodiversity conservation and sustainable development in Hong
Kong through the updated BSAPR The Council recommended a range of measures
to empower consumers to make informed and biodiversity-friendly choices,
including:

» adopting biodiversity conservation criteria in eco-labelling schemes;

* measuring biodiversity footprints of consumer products;

* enhancing consumer access to biodiversity-friendly products;

* addressing biodiversity impacts of imported goods;

* combating greenwashing claims;

* enhancing corporate Environmental, Social and Governance (ESG) disclosures
relating to biodiversity; and

* promoting wildlife gardening in communities.

To further strengthen regional and international collaboration, the Council also
recommended that the Government consider addressing differences in regulatory
standards across jurisdictions, enhancing the monitoring of wildlife trading, and
promoting well-managed eco-tourism, so as to raise public awareness while avoiding
unnecessary impact on ecosystems.

Public Education on Sustainable Consumption

To enhance awareness of sustainable consumption (SC) among different audiences,
the Council systematically incorporated SC elements into various public education
initiatives targeting primary and secondary school students, as well as senior citizens,
helping participants cultivate concepts of rational consumption and green living.

A number of community talks and workshops were also organised on topics related
to SC, encouraging the public to make more environmentally responsible and
informed SC choices in daily life. Meanwhile, the Council has actively collaborated
with stakeholders to enrich the said programmes through thematic seminars, guided
tours, and visits to recycling facilities, thereby deepening and extending SC education
within the community.
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Details of the programmes are covered in the chapter “Empowering Target Segments Through Education” (p.66).
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