FORGING STRATEGIC
PARTNERSHIP FOR
SYNERGISTIC IMPACT
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Safeguarding consumer rights and interests spans many. ;§1t;ﬁ 1%1'55@7;&5?‘

areas, and it is only through the joint efforts of various

parties that emerging consumer challenges can be addressed |
comprehensively and effectively. The Council has always

placed great emphasis on partnerships and collaboration.

By establishing close strategic ties with stakeholders across

different sectors pooling knowledge, experience and

resources, the Council can further enhance the relevance and

impact of its consumer protection efforts.

The Council maintains close liaison with the Commerce and
Economic Development Bureau, which oversees policy on
consumer protection. At the same time, the Council actively
builds a cooperative network with Government departments,
regulatory bodies, professional organisations, the academic
sector and social welfare agencies, deepening exchanges
and collaboration to better fulfil its consumer protection
mission. Over the past year, the Council further expanded
its partnerships in a systematic manner and continued to
review and optimise its collaboration models, with a focus on
consolidating resources to enhance overall effectiveness of its
work and realise synergies that amplify collective impact.
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Local Collaboration

Forging Strategic Partnership for Synergistic Impact
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Members and staff of the Council collectively serve on close to 50 public advisory Zﬁégﬁﬂﬁﬁz; S 2T 50 BAAREEARNA
committees, providing views from the consumer perspective on a wide range of ;cg OHEEAERSEHERENBERR
consumption-related issues and policies. Scopes covered include fair competition HER  WMEBAFEHRINERFE  SRARE

and trade practices, financial and insurance services, public health and food safety, Eﬁf% CARBEMRRER B DUREED

telecommunications, residential properties and transport.

Signing of MOU with VTC
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To address service challenges arising from the development of the diverse economy, REIELTITERBETRNWRE S NgHE
the Council and the Vocational Training Council (VTC) signed a Memorandum of B (BIIR) N2026FE3 8 18 HEE
Understanding (MOU) on 18 March 2026.The partnership aims to strengthen BIER TS BFESATEEE > BEIER
talent development, support the industry in enhancing service quality and A RSB R NIRRT - W{EEHE R
complaint-handling capabilities, thereby promoting consumer rights and contributing FTREEREINERE -

to the sustainable development of Hong Kong's economy.
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Consumer education has long been integral to the Council's consumer protection EBARAI D - RREFEHEAES "TEX+HF .,
work. Anchored in the core values of “professionalism + education”, the i ORE » BEIRA SR BT EEIZIA
collaboration represents a shared vision to deepen cooperation in professional HEBRBEERMBENLRRES  YEFEAS
training and public service, while marking a strategic extension of the Council's Eﬁ%%iﬁgﬁ/\ji B EIRMEIELE M - R
efforts in consumer education and talent development. K ZKH#T_E%;%A{/E%E%J:}T%E HETE LR
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Building on this partnership, the Council will continue to advance corporate RERS ?éf}ébmﬂxﬁzﬁ.% EBEERRENEER
training initiatives for the retail and service sectors. By further integrating B EFASBHIASEREEEE -

consumer education with professional training, the collaboration will create
synergies, foster a healthier consumer environment, and generate long-term value
for Hong Kong society.

4 Key Areas of the MOU &1EfESE 4 XES

The Council and VTC will jointly organise professional training programmes, The Council will offer internship opportunities to VTC
incorporating the Council's real-life complaint cases and professional Higher Diploma students, enabling them to apply their
complaint-handling experience into course content. These programmes learning in a real workplace setting while deepening
aim to enhance complaint-handling skills among service practitioners, their understanding of the importance of consumer
deepening their understanding of consumer rights and responsibilities, and protection and broadening their horizons.

improving the customer experience.
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VTC will provide professional advisory support to the Council's VTC will support the Council through a range of training
product tests and research studies. Various topics of mutual opportunities, including trainings on emerging technologies such
interest will be covered, such as consumer goods, health and as cybersecurity and Artificial Intelligence, further strengthening
other related services. This will help ensure such projects remain the Council's professional knowledge and capabilities.

closely aligned with professional industry standards and keep
abreast of the latest developments.

B R EE RS AR E RS IE

BrlRat S RA e EKREMAMERE2EA T EREN
BEATHIE » E—F IR FEAB NS

RHEREMAERNRE  SRREHEER  RER
b Hith8BARR B SRR - R ITEER |

a L\ BTEEEEARRHRE )

Witnessed by Mr Clement Chan, Chairman of the Council (back row, right), and Mr Jeffrey
Lam, Chairman of VTC (back row, left), the MoU was signed by Dr Alaina Shum, Chief
Executive of the Council (front row, right), and Mr Donald Tong, Executive Director of VTC
(front row, left).
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Collaboration with HKMA to Foster Credit Card Financial
Literacy Among Vulnerable Communities

The Council and the Hong Kong Monetary Authority (HKMA) jointly developed
a credit card-themed Virtual Reality (VR) simulation game. Through an immersive
experience, the game helps students with special educational needs and senior
citizens enhance their awareness of related scams and develop the proper attitude
towards consumption using credit cards.

The Council is also a supporting organisation of the Anti-Scam Consumer
Protection Charter 2.0 and will continue to uphold its mission of consumer
education and consumer protection by enhancing public awareness of fraud
prevention and consumers' ability to protect themselves. The Charter was launched
by the HKMA in collaboration with the Hong Kong Association of Banks in 2024 to
assist the public in guarding against credit card scams and other digital frauds.
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Read more about the VR simulation game in the chapter “Empowering Target Segments Through Education” (p.66).
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Signing the Do)’s “Mediate First” Pledge

The Department of Justice (Do)) launched the “Mediate First” Pledge campaign in
2009 to encourage the use of mediation as a means of dispute resolution. As one
of the supporting organisations, the Council has actively supported the initiative by
advocating mediation as a means of fostering rational dialogue and helping parties
resolve disputes in a more efficient and pragmatic manner, thereby strengthening
consumer protection.

At the biennial “Mediate First” Pledge Event held on 9 May 2025, the Council's
then-Acting Chief Executive, Mr Francis Ho Ying-foo, was invited to speak at
the panel “Dispute Resolution for All: Government and Community Efforts in
Mediation”. He shared insights on consumer complaint trends, the Council's
complaint-handling experience and successful case examples. Through exchanges
with Government and community partners, the Council further strengthened
collaboration in the field of mediation, generated synergies, advanced diversified and
sustainable mechanisms for resolving consumer disputes, and contributed to building

a fairer and more resilient consumer environment.
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Thematic Exchange on Silver Economy

The Council proactively engages with different sectors on consumer issues
affecting senior citizens, working together to promote the healthy development
of the silver consumer market. In May 2025, the then-Acting Chief Executive
of the Council, Mr Francis Ho Ying-foo, was invited by the Hong Kong Quality
Assurance Agency (HKQAA) to deliver a keynote speech titled “Co-creating an
Age-friendly Consumer Environment” at the “International Sustainability Forum
- Hong Kong 2025". He shared findings from the Council's survey on elderly
consumer behaviour, highlighted potential market opportunities arising from the
silver economy, while also advocating businesses to closely consider and cater for
the needs of senior consumers when providing products or services.

Invited to participate in the “Gerontech and Innovation Expo cum Summit 2025
— Silver Summit” held on 21 November 2025, the Council sent a representative
to deliver a presentation titled “Challenges and Opportunities on Age-Friendly
Consumption Trends” which analysed the diverse challenges faced by seniors in the
local consumer market to approximately 160 physical and virtual attendees, and
also facilitated exchanges with guest speakers in a plenary session on issues such
as silver financial and security arrangements, retirement planning, etc., with a shared
goal of fostering an age-friendly consumer marketplace.

Furthermore, the Hong Kong Housing Society (HKHS) republished selected
CHOICE articles relating to elderly consumption issues on its age-friendly home
living website “HKHS Senior Connect”. This helped extend the Council's reach to
HKHS' senior consumers, maximised cross-platform collaborative synergies, and
strengthened consumer education and protection at the community level.

Moving forward, the Council will explore the possibility of integrating online
and offline channels and working alongside various stakeholders to disseminate
important information on the “Smart Seniors” Consumer eHub within the
community, further expanding its service coverage.
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