DISSEMINATING
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As technology and modes of information dissemination continue to
evolve, the ways in which consumers access and use information have
undergone profound changes over the past half-century. Information
dissemination has gradually evolved from a one-way communication
model into a technology-driven, interactive and multi-channel ecosystem.
Amid the global digitalisation trend, digital platforms and social media have
become indispensable channels for disseminating information. They not
only enhance the speed and reach of information delivery, but also enable
different segments of the community, particularly younger generations, to
access practical consumer information more conveniently.

Over the years, the Consumer Council has continued to innovate and
enhance its communication strategies in response to changes in the
consumer landscape and reading habits, publishing CHOICE Magazine
and other consumer information to the public through a diverse range
of channels. As the digital era reshapes how people obtain information,
CHOICE Magazine has evolved in step with the times, progressing from
a print publication to an online edition, and eventually becoming freely
accessible to all. At the same time, the Council has introduced a year-
round storytelling model to provide consumers with timely and up-to-
date information. The upcoming launch of the CHOICE Mobile App will
mark a new stage in the Council's digital transformation journey, enabling
consumers to access trusted information more flexibly and conveniently,
thereby strengthening their ability to protect themselves in an ever-
changing consumer marketplace.
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CHOICE Magazine

A New Publishing Model Aligned with Emerging Consumer
Trends

First published in 1976, CHOICE Magazine is a household name dedicated to
providing practical and reliable consumer information to the public, covering
product tests, market surveys, in-depth studies and complaint cases on a wide range
of consumer issues. To uphold its impartiality, authority and credibility, CHOICE
Magazine does not accept any form of advertising or commercial sponsorship.

To cater to modern information consumption habits and enable the public to access
consumer information anytime and anywhere, the Council made the online version
of CHOICE Magazine (known as eCHOICE) freely accessible to all from January
2025. During the year, eCHOICE recorded more than 9.4 million page views,
reflecting its growing popularity among consumers.

In 2026, the Council further enhanced the content and design of CHOICE,
introducing a comprehensive revamp of the visual presentation of test and research
findings to make it more digestible for readers.To further broaden its reach and
advance its digital transformation, the Council will launch the CHOICE Mobile
App by the end of 2026. Through new user-friendly features, consumers can easily
access comprehensive and practical information round the clock and interact more
closely with the Council, empowering them to make informed choices and protect
themselves.

To align with the CHOICE Mobile App launch and consumers’ growing preference
for online content consumption, the Council introduced a new publishing model in
March. Under the new arrangement, press conferences in odd-numbered months
focus on product tests and/or market surveys, while those in even-numbered
months spotlight “Case in Point” complaint articles. In addition, while CHOICE
content was previously published in a single monthly release, 2 feature articles are
now highlighted at each monthly press conference, with the remaining content
released weekly throughout the month. This year-round storytelling approach
ensures consumers receive fresh information on a continuous basis and represents
an important milestone in the digital transformation of CHOICE. During the first 4
weeks following the launch of the new model, page views of eCHOICE increased
by 31.5% compared with the annual average.
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All-round Engagement with Consumers via
Multimedia Platforms

In recent years, the Council has stepped up its digital transformation efforts by
expanding its multimedia presence and exploring innovative ways to connect with
consumers. To keep pace with the public's preference for faster and more direct
content consumption, the Council significantly increased its production of short-
form videos during the year and adopted a vertical format to better suit current
viewing habits, delivering more engaging and relatable consumption information that
has gone viral on different social media platforms. The Council's mascot also made
its debut during the year, starring in various CHOICE videos to share consumer tips
in a more lively and entertaining manner.

Expanding the Social Media Footprint

To connect with a wider audience, the Council continued to explore new
communication channels and successfully launched official accounts on Douyin and
LinkedIn during the year.

; : . 9 G
Through its Douyin account, the Council shares :
practical consumption tips with Mainland
consumers visiting Hong Kong, strengthening
engagement with inbound visitors and
helping reduce consumer disputes at source.
To mark the launch, veteran actors Mr Tenky
Tin Kai-man and Mr Cheng Shu-fung were
invited to star in the debut short video which
uncovered common consumer traps. The video
proved popular among viewers and attracted
considerable attention online.

The Council also launched its official LinkedIn
page to strengthen its professional profile and
enhance engagement with global consumer
bodies, including Consumers International (Cl), as well as local partner organisations
and stakeholders.
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Consumer Council Digital Platforms

Disseminating Information for Today’s Consumers
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The Council recorded significant growth across its major digital and social media platforms:
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Empowering Consumers Through the Mass Media

Thanks to the longstanding support of the media, the Council has built strong public
recognition as a steadfast champion of consumer rights. Over the years, the Council
has regularly organised media initiatives and publicity campaigns. In addition to the
monthly CHOICE Magazine press conferences, it frequently responds to media
enquiries and interviews on a wide range of consumer issues, helping the public stay
informed and alert to market developments.

5 Press Releases
it
1 6 Press Statements
EE=A

4,200+ Ssms "

During the year, the Council issued 54 press releases covering CHOICE Magazine

content, advocacy projects and Council events. The most extensively reported
CHOICE feature was an article on food delivery platform complaints published in
Issue 584 (June 2025), which highlighted shortcomings in the handling of consumer
disputes by some platforms. The article generated over 140 media reports,
including 5 front page stories. The Council also continued its media partnership with
Radio Television Hong Kong (RTHK), with representatives appearing monthly on
programmes including “Hong Kong United” (BB & ) on TV31, “Healthpedia’
(#8EE — &) on radio, as well as the English-language business and finance show
"Money Talk" to explain key findings from CHOICE in greater depth.

The Council also used media interviews as a platform to share views and advocate
on important consumer issues. During the year, the Council Chairman appeared
on now News' current affairs programme “Now Report” (#&#&#8 ) and featured
in a front page interview with am730 to share insights on the silver economy;
introduced the Council’s newly launched “Smart Seniors Consumer eHub” on
Commercial Radio Hong Kong's “Elderly Empire” (244 F B ); and discussed the
Council's telehealth study report on a number of major TV programmes.

Image credit [@ IR
now ¥E&

Whenever major consumer issues arose, the Council proactively engaged with
the media, responding swiftly and effectively to a large volume of enquiries while
issuing timely consumer alerts and advice. Topics that attracted widespread public
concern during the year included ticketing issues for concerts, unmet promotional
claims at an international hot air balloon festival, the successive closure of a major
medical group, renowned restaurants and bakery chains, as well as surging oil
prices triggered by tensions in the Middle East. The Council promptly responded
to hundreds of media enquiries relating to these incidents and provided complaint
statistics and practical recommendations for affected consumers.
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Top 10 Consumer News 2025

Now in its 22nd year, the “Top 10 Consumer News" voting campaign continued
to receive generous support from 10 media partners, including Cable News, HKOT,
Hong Kong Economic Times, Oriental Sunday, RTHK, Sky Post, Sunday Kiss, TOPick,
U Magazine, and Yahoo. The campaign attracted a total of 13,024 voters.

The top 10 news® reflected consumers’ key concerns and hot consumption topics
during the reporting year. The opening of Kai Tak Sports Park early last year; along
with a series of mega events, topped the list with 5,515 votes and was also named
the “Most Liked” consumer news with 7,530 votes, scoring a double win. In second
place was the Government's announcement last year to adjust the “$2 Scheme”
transport fare concession for senior citizens. Meanwhile, the controversial hot air
balloon festival, which was unable to offer passenger flights due to permit issues,
ranked third with 4,459 votes and was also voted as the “Most Outrageous” news
with 7,056 votes.

Other items among the top 10 covered areas such as food and dining, travel and
healthcare, reflecting the breadth of consumer issues that concerned the public. The
results also showed that consumers place increasing emphasis on service quality
and the handling of consumer disputes, indicating a growing awareness of consumer
rights protection.

Results of the “2025 Top 10 Consumer News”
12025 F+XHEHHE , RBHR
Kai Tak Sports Park Opens Mega Events Staged Successively
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The 25th Consumer Rights Reporting Awards

For 25 years, the Consumer Rights Reporting Awards (CRRA) have recognised the
professionalism of journalists and their valuable contribution to raising awareness
of consumer rights issues. The 25th CRRA concluded with a presentation
ceremony held on 4 November 2025, with Dr Bernard Chan, Acting Secretary for
Commerce and Economic Development, officiating as the Guest of Honour:

As one of the annual highlight events of Hong Kong's media industry, the 25th
CRRA received 466 entries from 35 news organisations, social media platforms
and higher education institutions. The entries, all published or broadcast during
2024, covered topics ranging from everyday consumer issues to emerging
consumption trends, extending to cross-border and digital consumption. Subjects
included cross-boundary healthcare, online shopping traps, risks associated with
electronic payments, tenancy disputes and gerontechnology, demonstrating the
media’s important role in monitoring market practices and advocating for consumer
interests.

With e-commerce and cross-boundary consumption becoming increasingly
prevalent, the Council designated “Consumer Rights Beyond Boundaries” as
the theme of the 2024 Topical Reporting Award, with the aim of raising public
awareness of digital transactions, new forms of scams and related consumer issues,
helping consumers identify risks and make informed choices in an increasingly
borderless marketplace.
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the 25th CRRA.
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The Grand Award of the Year was won by HKO1 for its investigative report titled “Fraudulent Academic Qualifications
and Top Talent Pass — A Deep Dive into Black Market Intermediaries”. The reporters received the award from Dr
Bernard Chan Pak-li, Acting Secretary for Commerce and Economic Development, and Mr Clement Chan Kam-
wing, Chairman of the Consumer Council. The report also won the Gold Award for Investigative Reporting and the
Topical Reporting Award.
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Dr Bernard Chan Pak-li, Acting Secretary for Commerce and Economic Development, Mr Clement Chan Kam-
wing, Chairman of the Consumer Council, and MrTony Pang Chor-fu, Vice-Chairman of the Consumer Council
with the five finalists for the Topical Reporting Award.
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The Guest of Honour, award presenters, Council representatives and adjudication panel members witness the
success of the 25th CRRA.
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