SAFEGUARDING CONSUMERS

THROUGH IMPACTFUL RESEARCH AND

MARKET INTELLIGENCE
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Amid a rapidly evolving consumer landscape marked by increasingly
diversified products and services and accelerating digitalisation, consumers
face more complex choices and greater potential risks than ever. The
Consumer Council adopts a multi-pronged approach in its ongoing
research programme, leveraging product testing, surveys and market
monitoring to examine in depth the issues that matter most to consumers.
Through this work, the Council is able to respond to emerging concerns
and provide timely consumer advice.

From necessities spanning all aspects of daily life to emerging products and
services, the Council carefully selects its research topics with reference
to complaint statistics and issues of public interest, ensuring that its work
remains closely aligned with the most pressing concerns and needs of
each generation of consumers. Through rigorous and impactful testing
and research, the Council provides objective and reliable information
that empowers consumers to make informed choices. Its evidence-based
findings also support policy advocacy, promote improvements in trade
practices and contribute to greater market transparency and accountability
at source.

For more than half a century, the Council has been committed to
championing a safe, fair and sustainable marketplace. In safeguarding
consumers’ long-term interests, it also strives to foster an environment
in which both consumers and businesses can thrive. Looking ahead, the
Council will further strengthen its testing and research on products and
services for the silver economy in response to evolving societal needs. It
will also expand collaboration with Government departments and a wider
network of organisations to enhance the efficiency, depth and breadth of
its research.
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Safeguarding Consumers Through Impactful Research and Market Intelligence

MRER BhmsEMREEES

Product Research and Testing

During the year, the Council tested and studied a wide range of consumer
products, covering household goods, electrical and electronic products, cosmetics
and personal care items, clothing, children’s products, as well as pet supplies. In
addition to periodic recurring tests on certain products to monitor whether their
performance and quality have improved, the Council also tested selected products
for the first time in response to consumers’ needs and consumption patterns,

serving as practical guidance for consumers.

The Council conducts testing and evaluation by engaging internationally recognised
laboratories or universities, and through collaboration with Government
departments (such as the Electrical and Mechanical Services Department). Products
are assessed across multiple dimensions, including safety, performance, ease of use,
durability, and environmental sustainability etc. As an active member of International
Consumer Research & Testing (ICRT), the Council also leverages shared test results
and resources, drawing on experiences from other markets to enhance the depth
and reference value of its research.

The Council has long adhered to the principle that prevention is better than cure,
consistently devoting resources to product testing and research. These efforts not
only help consumers identify safe and cost-effective products, but also encourage
the industry to improve product design and quality control, as well as providing
an evidence-based foundation to support the Council’s long-term advocacy for
effective regulatory measures. When products are found to be non-compliant
with relevant regulations/standards, the Council will promptly alert the relevant
regulatory authorities and urge the industry to make swift improvements, thereby
raising overall quality across the marketplace.

Non-stick Pans

Non-stick pans are a staple in many households. The Council tested 24 non-stick
pans with diameters of 26cm or 28cm and found significant differences in heat
conduction speed. 6 models were able to heat their flat surface to 190 “C within
2 minutes, while the slowest took nearly 16 minutes. This may affect cooking
performance and increase energy consumption. In terms of safety, 4 models failed
to meet the European standard requirements for non-stick performance. 2 models'
handles also failed the fire test, posing potential risks.

The Council urged manufacturers to improve product design and user instructions.
Consumers were also advised to pay attention to handle temperature and its
distance from the flame when using these pans. As for tests on overall migration,
heavy metal release, and carcinogenic/environmental pollutants of concern PFOS
and PFOA, the overall results were satisfactory.

Attracting widespread public attention, this test report generated the highest media
coverage of the year. Its video featuring artist Ms Hedy Chan garnered over 34,000
views within one month, representing a 12-fold increase compared to the previous
month.
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Portable Fans

During summer, many consumers rely on portable fans to stay cool outdoors. The
Council tested 18 rechargeable portable fans and found that among the lighter
handheld models, the airflow rate at the highest fan speed setting could vary by
over 1.5 times between the highest and lowest performing samples, while the
variance among the heavier models could be more than 1.3 times. Some models
with higher claimed battery capacities were found to store less energy and deliver
less total airflow after a full charge than another model with lower claimed battery
capacity. The performance in safety, noise level, energy efficiency and ease of use also
varied among models.

The Council recommended consumers to compare comprehensively and select
a model that suits their actual needs. This test received extensive media coverage,
ranking second among the year's most widely reported test reports. A video
featuring media veteran Mr Brian Chow Kwok-fung was viewed almost 15,000

times, almost 7 times higher than the previous month.

(-

Clay Masks

Clay masks are known for their strong absorption properties, helping to remove
dirt and excess sebum while deep-cleansing pores. In the Council's test on 30 clay
masks, 2 models were detected with heavy metal exceeding the relevant standard
limits set by the Mainland and United States, one of which exceeded the limits for
both arsenic and lead, while the other exceeded the limit for arsenic.

In addition, 4 models were found to contain between 1 and 4 fragrance allergens at
individual concentrations exceeding 0.01%, the threshold set out in the European
Union (EU) Cosmetics Regulation for labelling in rinse-off products. All of these
products had properly disclosed the ingredients on
their labels as required.

The Council reminded consumers with sensitive
skin or eczema to pay close attention to product
ingredients. Manufacturers were also advised to stay
up-to-date with the latest international regulations
and recommendations, proactively improve their
formulations, and minimise the levels of heavy metals
and fragrance allergens.
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Safeguarding Consumers Through Impactful Research and Market Intelligence
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Modelling Dough and Clay Toys

Offering endless creative possibilities, modelling dough and modelling clay are
popular toys for stimulating children’s creativity and developing fine motor skills. The
Council tested the dough or clay components of 15 styles of modelling dough and
modelling clay, including 6 wheat dough, 3 rice dough, and 6 clay samples. 3 samples
were detected with the allergenic preservatives CMIT and MIT, at levels higher than
the EU's upper limit for aqueous toy materials intended for use by children under
36 months of age. The detected CMIT level of 1 sample was even higher than the
EU limit by more than tenfold.

The test also revealed insufficient labelling information in some samples, such as a
lack of basic precautionary wordings and reminders to wash hands. The Council
urged manufacturers to improve product formulations and labelling information to
reduce the health risks to children.
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Where Have All the Tested Products Gone?

630

Items Donated

F RS

The products used for testing by the Council were put to further use if deemed
appropriate, with a number of items donated to environmental protection
organisations, charity groups and non-profit organisations for use or recycling.
During the year, a total of 630 items, including electrical appliances, household
products, cosmetics and skincare products, food, clothing, baby products, toys, and
cleaning products, were donated to 4 recipient organisations.

Recipient organisations: Sham Shui Po Community Association, Shatin VWomen's
Association, Women Service Association, and Pentecostal Church of Hong Kong Sau
Mau Ping Neighbor Family Centre.
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Market Surveys and Surveillance

As consumer behaviour continues to evolve and physical and digital marketplaces
develop in tandem, access to accurate and timely market information remains
an important aspect of consumer protection. Through its market surveys and
monitoring work, the Council systematically collects, consolidates and analyses an
ever-growing body of market data on a wide range of consumer products and
services. This enables the Council to provide consumers with clear and transparent
pricing information and value comparisons, helping them make informed choices in
situations of information asymmetry.

During the year, the Council continued to monitor price trends for groceries
and daily necessities, while conducting targeted studies on increasingly popular
and emerging products and services to address the needs and concerns of
different consumer groups. These studies covered a broad spectrum of sectors,
from essential day-to-day services, financial and insurance products, to emerging
digital tools. Through these initiatives, the Council sought to enhance consumer
awareness of market developments, potential consumption risks and the pitfalls of
online shopping.

Online Purchase of Pets and Petfishing

With the growing popularity of purchasing pets online, the Council conducted a
joint study with the Agriculture, Fisheries and Conservation Department on online
pet purchases and “petfishing”. The study included a survey of 1,057 registered
veterinarians in Hong Kong, with 112 valid responses received (10.7% response
rate), and a mystery shopping exercise involving 13 online sellers to obtain
information on dog sales.

Based on veterinarians' clinical observations over the past 12 months, on average
about 5 in 10 newly acquired cats and dogs presented for consultation were
purchased online, exceeding the proportion for cats and dogs bought from physical
pet shops. These online-purchased pets also showed higher health risks, with around
5in 10 dogs and 6 in 10 cats reported to be ill or in poor condition, and over 90%
lacking proper vaccination records. Approximately 93% of surveyed veterinarians
considered that many online-purchased pets originate from unscrupulous sellers,
while 84% raised concerns about smuggling and public health risks. The mystery
shopping exercise also found that about 90% of sellers could not provide proof
of lawful origin. The Council advised consumers to avoid purchasing pets from
unknown sources and to prioritise adoption. The study attracted extensive media
coverage and was featured prominently in television and radio interviews.
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Safeguarding Consumers Through Impactful Research and Market Intelligence
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Child Vaccination Schemes

The Council compared the service charges and information of 19 non-government
subsidised vaccination schemes offered by 9 private healthcare facilities / medical groups
(hereafter “service providers”), which ranged from $3,000 to $14,680. 18 schemes
from 8 service providers required consumers to prepay in full before vaccination,
while only 1 allowed payment by dose and offered a 7-day cooling-off period. During
the survey, 3 service providers explicitly stated that consumers who wish to consuft a
doctor before purchase would be required to pay an additional charge.

The Council urged service providers to enhance transparency by clearly listing the
types of vaccines covered, the detailed charges, all additional charges and refund
arrangements of each scheme. Consumers should be allowed to consult a doctor
before paying. The Council also reminded consumers to avoid purchasing prepaid
vaccination schemes without prior medical consultation. Price should not be the
sole consideration. Instead, consumers should carefully compare the content of each
scheme and clarify the terms and conditions with the service provider.

Driving Courses

With a wide array of driving courses currently available on the market varying
in fees and arrangements, consumers may easily feel overwhelmed. The Council
reviewed 32 package courses for private cars and light goods vehicles offered by
11 driving schools across Hong Kong, and found that the basic packages generally
included only about 10 to 28 hours of practical driving training — well below the
30 hours recommended by the Transport Department (TD). As a result, learners
often need to purchase additional lessons to prepare adequately for the road test.
Based on the TD’s recommended training hours, and taking into account additional
expenses such as vehicle rental, driving test application fee and learner’s driving
licence, the actual total cost ranged from around $15,000 to over $26,000,
reflecting a significant disparity.

The Council urged the industry to enhance transparency in course offerings and fee
structures. Prior to selecting a driving school, consumers should carefully evaluate the
quality of instruction, the performance of driving instructors, and the overall service
arrangements. When budgeting for driving lessons, consumers should compare
different package prices and choose the one based on their own needs and abilities,
paying attention to training hours as well as any additional charges, so as to avoid
exceeding their budget.

Trial of Shared Power Bank Rental Services
The Council conducted a trial on 8 shared power bank rental platforms in Hong
Kong. While the borrowing and return processes were generally smooth and
positioning functions were mostly satisfactory, the survey found inaccuracies across
platforms in map integration, station addresses, coordinates and business hours.
These issues may make it difficult for users to locate borrowing or return points
accurately, incurring extra charges. Some platforms adopted station-specific pricing,
with hourly rates and daily caps varying significantly among different stations under
the same platform. Many platforms only displayed full fee details after users scanned
a OR code, indicating insufficient price transparency. Deposit arrangements,

length of “free period”, e-wallet options and refund procedures also varied.

In terms of customer service, platforms differed notably in response
speed and handling flexibility. Some could assist with suspending
billing, arranging refunds or extending return times, while others
offered more limited support. Overall, while shared power
bank rental services are relatively mature, there is still room for
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Advocating a Fair Marketplace Through In-depth
Studies

With an overarching aim to foster fair competition and good trade practices, the
Council regularly conducts in-depth research on topics of significant relevance to
consumers, responds proactively to consultations by the Government and trades,
and puts forward recommendations to strengthen legal frameworks for consumer
protection. The Council's persistent dedication and multi-pronged approach over
the years have propelled the trades to establish industry codes of practice, and
supported the Government in amending existing legislation, fortifying safeguards on
consumer rights.

Governance and Transparency in Telehealth Services
Telehealth services have become increasingly ubiquitous due to ongoing
technological advancements, helping address society's demand for more convenient
and affordable healthcare services. As Hong Kong faces a growing demand for
healthcare services arising from an ageing population and increasing longevity, the
Council recognises the need to integrate telehealth services into the healthcare
systems and enhance the relevant governance framework. To this end, the Council
published an in-depth study report titled “Enhancing Governance in Telehealth:
Fostering Consumer Trust and Innovation” in August 2025. The objectives were
to understand the perception and experience of consumers, medical practitioners
and Chinese medicine practitioners (collectively referred to as MPs) on telehealth
services; to review trade practices and terms and conditions of services of the
telehealth service providers with an aim to identify potential issues; and to provide
recommendations for promoting the sustainable development of telehealth services
in Hong Kong, through a mixed-method approach?®.

Visit https://www.consumer.org.hk/en/advocacy/study-report/telehealth_services_study or
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scan the QR code to read the full report of “Enhancing Governance in Telehealth:
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The study report identified 3 fundamental concerns related to Hong Kong's
telehealth services:
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5. The mixed-method approach comprised (i) a consumer survey; (i) a MP survey; (iii) a trader survey; (iv) review of official websites, promotional materials and mobile
applications or phone/online enquiries, targeting telehealth service providers; (v) pre- and post-Study engagements with stakeholders; (vi) analysis of the Council's
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The following trade practices issues were also identified during the course of the in- REEETEANEE SRV RINEHFE
depth study: i -

Non-transparent Price and Service Information
BEIMEREHENERETE
1. Non-transparent fee and refund mechanisms Y12 5 iR FxA51 A< 50
2. Unsuitable conditions were not specified <7 ¥IEAAE A 1ET
3. Confusing service scope information RFSEEEL

44.97

of consumers were dissatisfied with limited choices of
MPs and consultation timeslots

SHEAT AR LR P AEEMSERFRTE
Unfair and Unclear Service Terms
BRFFIEFRA DT - ABERE
4. Terms and conditions were not available KA IZ{HARFEIER
5. Potentially unfair service terms BRIZIEFREEFT AT ZIE

Consumers encountered difficulties when seeking
assistance because service information was unclear,

difficult to reach and operational instructions were Security Concerns over Telehealth

Platforms / Teleconferencing Tools

i‘nsumdent . . EEREETS / BAIANRZEE Insufficient Safeguard on Patient
HEESKGMEFEEIRE - REFRBENTEH . Information and Privacy
N e — of consumers [ -
LB RIS TR Qe 40.3% = FAERRIERETE
; 3 . Only p= surveyed traders
of private MPs St 35.7%
42.7% z50wm aE O EenER )
worried that consultations conducted indicated that their platforms/tools
through teleconferencing tools could be had obtained accreditation on privacy
tracked and monitored protection
BEOEREN AR - ZEBETRESEH ITHTS / BATIEESHBRIETS
BHER BER
Based on the study findings, the Council put forward 5 recommendations to REMRER  AGRE 5 BEZRLUEILEEN
enhance governance and market transparency, thereby strengthening consumer RATSERE » RMINEREEE FREERER
safeguards in the use of telehealth services: PRFBHIIREE :
Strengthen Guidance for Appropriate Healthcare Professionals Enhance Governance to Cover Telehealth Platforms and
IeaEERIER ¥ A BaYIE5| Communication Tools
BLELHEERAT A REMIE
* Provide more detailed guidance for healthcare professionals * Voluntary adoption of accreditation B 828
REREEARRMEFEIIES] * Establish a whitelist of telehealth platforms and communication tools
* Include in the guideline items such as clinical standards, obligation and EEREFARENIANBRE
liability, cybersecurity and privacy protection, usage of * Encourage PHFs and MPs to enter into service
Al, etc.

agreements with third-party service providers

HSERPRIRE - EEFULRRT  BRRSMAUBRE B FS B EERE S S RBRMEETRE

AT ERERSFEBMALES .

* Optimise the regulatory framework to cover all telehealth
service providers

BRI EFTA B R R RIS IR S

Promote Market Transparency Educate and Support Consumers to Safe Use Improve the Service Usability
RATISERE BEMSIEHEER2ER RERBITAY
* Price and operational information * Provide support for users with lower levels of * Encourage healthcare service providers and the
IWEFIREE digital literacy public to use the eHealth System.
« Stafftraining FET BRI ERE BARBIRHENATREER (B8, 76
BT ¢ Offer advice to consumers on fraud prevention * Expand insurance coverage to more telehealth
¢ Advertising and promotions R B AR APAE AR services. s = S 4 I OEEY
BEE * Enhance public understanding of ﬁg@ﬁﬂ;ﬁﬁﬁ:ﬁyéﬁﬁg =
« Authentication of identity teIEPeaIth s?wices o
Y REAREHERBEIRTSAIGES
The study findings and recommendations received extensive media coverage and MRERZERERERBNEZHRE  BERRELE
were met with positive response, gaining broad recognition and support from H @ WEERBRES T - AGTRIFRY —
various sectors. The Council also launched a series of promotional initiatives to Ry EEED) - FLIRAEESDEHERER
raise awareness of telehealth-related issues among relevant stakeholders. Looking EBRENRET - BERR ARG ESE
ahead, the Council will continue to advocate the implementation of the study's BAMTEWNES  WHFEERAGHBENNERE
recommendations while sustaining its public education and market monitoring RIF RBEEERUEERENERZHEN
efforts, with a view to fostering a more secure and transparent telehealth service EIRBRERFRE -

environment for consumers.
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Advancing Consumer Protection by Responding
to Consultations
Finance

Enhancing Regulation of Licensed Money Lenders

The Financial Services and the Treasury Bureau (FSTB) conducted a consultation
on enhancing the regulation of licensed money lenders. The Council supported
strengthening the regulation of money lending activities and provided suggestions to

further protect consumer interests and promote responsible borrowing and lending.

Regarding the FSTB's proposal to set loan caps based on borrowers’ income level
and repayment period restrictions, the Council considered that such measures could
help alleviate problems such as over-indebtedness. While expressing support for the
measures, the Council also called on the authorities to carefully assess the potential
side effects during implementation, including borrowers turning to unlicensed
money lenders and responsible borrowers being inadvertently affected.

The Council also provided suggestions on further strengthening the assessment of
borrowers' affordability and the transparency of money lending activities, including:

* Requiring referees to sign their written consent in person at money lenders’
premises to ensure the consent’s authenticity, and to explore authentication via
digital channels that are safe and reliable;

* Updating data on Credit Data Smart in a timely manner, and requiring, in phases,
money lenders of different scales to use the platform’s information to assess
borrowers' affordability; and

» Stepping up publicity and educational efforts to enhance the financial literacy of
consumers and protection for loan referees.

Entertainment

Promoting Consumer Rights in Domestic Pay Television Services

The Council submitted its views to the Communications Authority (CA) in
response to the consultation on the renewal of the licence of domestic pay
television programme service provider Now TV Limited (Now TV).The Council
urged the CA to consider both the compliance with regulatory requirements
of Now TV and its past consumer service performance when making renewal
recommendations, and to push for necessary improvements through licence
conditions, codes of practices or other appropriate means.

The Council also suggested Now TV to enhance its protection for consumers,
including:

* In case of cessation of programmes and channels, providing an easy way for
consumers to terminate the service contract without penalty or to provide a
pro-rata refund for prepaid fees;

* Reviewing its sales practice of bundling channels and providing consumers with
an option to subscribe to its channels on an a la carte basis;

* Enhancing the transparency of its services and clearly disclosing important
contract details to consumers before contract signing, such as fees, channels
included, and renewal and termination arrangements, as well as providing explicit
renewal reminders to consumers at a reasonable time prior to the end of their
subscriptions;
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Safeguarding Consumers Through Impactful Research and Market Intelligence

MRER BhmsEMREEES

* Improving service reliability, informing consumers about service disruptions
within a reasonable timeframe, and compensating affected consumers in a fair
manner; and

* Exercising greater flexibility to accommodate the genuine needs of elderly
consumers, such as waiving charges for printed bill fees and providing printed
documents with larger font sizes.

Product Safety
Strengthening Safety Requirements for Toys and Children’s Products

In response to the Commerce and Economic Development Bureau’s (CEDB)
consultation on proposed updates to the safety standards for children’s products
under the Toys and Children’s Products Safety Ordinance, the Council submitted
its views in support of enhancing product safety through the adoption of more
stringent safety requirements. The Council supported adopting updated international
safety standards for regulating toys and various children’s products, with a view to
aligning local safety requirements with those of major economies.

The proposed updates cover products such as children’s high chairs, multi-purpose
high chairs, paints and playpens for domestic use. As safety incidents and product
recalls involving these products have been reported both locally and overseas in
recent years, timely updates to the relevant safety standards would help enhance
the safety of children’s products available in Hong Kong and better safeguard the
health and well-being of young children.

In addition, the Council recommended further strengthening the regulatory
framework for children’s products. This includes considering the incorporation of
additional chemical requirements from the European Union’s Toy Safety Directive,
such as restrictions on preservatives and flame retardants, as well as extending
the regulatory scope of the Ordinance to cover children’s shoes and children’s
raincoats. Such measures would help mitigate young children’s exposure to
hazardous chemicals.
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Enhancing Market Transparency via Price Monitoring

The Council’s various online price comparison tools enable consumers to
conveniently check the prices of daily necessities and auto-fuel anytime and
anywhere, stay informed of the latest promotional offers, and make informed
purchasing decisions. These tools also support the Council's market monitoring
efforts by enhancing price transparency for consumer goods and fostering a fairer
marketplace.

Following the launch of the desktop version of “Online Price Watch” (OPW) in
2014 and subsequently its mobile version in 2019, the Council actively developed
a mobile application during the year in response to the growing digitalisation trend,
and launched it in August 2026. At the same time, the “Oil Price Watch” website
and mobile application continue to be popular among road users since its launch in
November 2020.

Groceries and Daily Necessities

Daily prices of around 2,600 products from 9 online food stores, supermarkets
and personal care stores are collected and listed on the OPW to help consumers
compare prices of food and daily necessities online. A cosmetics retail chain and
a pharmacy chain were newly added during the year to cover a wider range of
popular product categories, such as cosmetics, skincare and personal care products.
OPW also offers features including “Top Price Differences”, “Price Drop Products”
and "My Favourite” to enhance consumers’ price comparison experience.
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Safeguarding Consumers Through Impactful Research and Market Intelligence

MRER BhmsEMREEES

Auto-fuel

Hong Kong's automotive fuel prices have long ranked among the highest in the
world and have remained a subject of public concern. In the past year, the Council
has continued to closely monitor the auto-fuel market and published consolidated
and verified information regarding pump prices and promotions via the “Oil
Price Watch” website and mobile application, facilitating consumers in comparing
after-discount prices while enhancing market transparency and promoting fair
competition.

Amid heightened tensions in the Middle East, auto-fuel pump prices of oil
companies in Hong Kong had surged since late February 2026. The Council kept a
close watch on market changes and urged the industry to fully consider consumers’
affordability and fulfil their corporate social responsibility.

Looking ahead, the Council will continue to closely monitor the auto-fuel market
and urge oil companies to improve the transparency and accessibility of pump price
and discount information for the benefit of consumers. In addition, the Council will
enhance the “Oil Price Watch” platform to further improve the user experience

NP
RERERPERZIOREIITENRIIIGE
—EHRIATREL - BE—F  FAEFEERE
R#Om™% - B8 DREENE , Bk FHE
REXBHEEELZENMENRBEEN &
FHBEELBRITRE  RERATMSENBHE
TRHENFHS -

SZHRBBERTEE - B 2026 F 2 AERRE
BEHEARNERREERE LR - A2y
BEming(t  UERARIEEEEENE
EaeD o DETTEEM SR -

R REFEEERERMBSS  LEHH
NRAREMELBEENENENE - BRBEEE
A ZEDEREN - ReTHEE DREEN
B, Ve E—SRABFERNENARER
BIEREBS -

and facilitate public access to historical pump price trends.
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Mobile App Accumulated Downloads

Industry Codes of Practice

As stipulated in the Consumer Council Ordinance, the Council plays a vital role
in collaborating with industries and developing codes of practice (COPs). The
Council established the COP of the Laundry Industry in 2015 and the COP of the
Jewellery Retail Industry in 2017, in collaboration with the laundry industry and
jewellery retail industry associations respectively. To ensure ongoing effectiveness,
the Council holds regular meetings with relevant trade associations to assess the
implementation of the Codes and keep track of the latest industry developments.

The Council and the jewellery retail industry associations revised the Jewellery
Code in March 2025.The revisions included updates relating to the establishment
of a new jewellery trade association, as well as the incorporation of relevant
provisions under the Personal Data (Privacy) Ordinance and the Anti-Money
Laundering and Counter-Terrorist Financing Ordinance. In addition, the Council
conducts annual meetings with the Laundry Association of Hong Kong to review
the implementation of the COP of the Laundry Industry, so as to promote industry
self-regulation and support the continuous enhancement of service quality across
the sector.
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