ABOUT THE
CONSUMER COUNCIL
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For over half a century, the Consumer Council has stood as a steadfast advocate for
consumer rights in Hong Kong, performing roles akin to those of leading consumer
bodies worldwide. Beyond championing robust consumer protection legislation, fair trade
practices, and the provision of safe and reliable goods and services to support a fair,
transparent and sustainable marketplace, the Council also plays a vital role in forestalling
and conciliating consumer disputes. Equally important is its commitment to empowering
consumers through education, as well as the timely dissemination of impartial and
trustworthy consumption information through various channels, enabling the public to

make informed choices with confidence.
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Consumer Council Ordinance

The Consumer Council is a statutory body established in 1974. Pursuant to the
Consumer Council Ordinance (Cap. 216), the Council's functions are to protect
and promote the interests of consumers of goods and services, and purchasers,
mortgagors and lessees of immovable property by:

» collecting, receiving and disseminating information concerning goods and services
and immovable property;

* receiving and examining complaints by and giving advice to consumers of goods
and services, and purchasers, mortgagors and lessees of immovable property;

* taking such action as it thinks justified by information in its possession, including
tendering advice to the Government or to any public officer;

* encouraging business and professional associations to establish codes of practice
to regulate the activities of their members; and

» undertaking such other functions as the Council may adopt with the prior
approval of the Chief Executive in Council.
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Vision

To be the trusted voice in striving for consumer betterment towards

safe and sustainable consumption in a fair and just market.

Mission

Act as advocate for consumer interests

Facilitate constructive discussion and promulgation of
pro-consumer policies

Empower consumers to help themselves

Core Values

Be consumer interests driven, with due regard to the content of
sustainable consumption

Uphold fairness and justice

Maintain openness in its activities

Be independent and unsusceptible to undue influence

Be accountable

Discharge its functions proactively, constructively and with
perseverance

Protect the privacy of personal data

Performance Pledge

The Council pledges to fulfill its statutory functions as stipulated

in the Consumer Council Ordinance. Within these ambits, we will

strive our best to:

answer consumer enquiries and handle complaints in a timely
manner;

mediate dispute between consumers and service suppliers;
conduct researches, surveys and product testing to produce and
publish useful information and results;

provide a regular outlet of information, advice and view points on
all matters affecting interests of consumers;

monitor trade practices and liaise with industry body to
safeguard consumer interests;

research on consumer policy and launch consumer education
campaign or related activities.

About the Consumer Council
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