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Driving Service Innovation and Launch of Online Dispute Resolution Platform
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The Council actively leverages innovative technologies to improve and modernise its services, enhancing efficiency and responsiveness to
consumer needs. The new Online Dispute Resolution Platform was launched during the year, adopting a 2-step “negotiation first, conciliation
next” approach to facilitate swift communication between consumers and traders and to streamline complaints handling. The platform also
employs encryption to safeguard data security, driving the digitalisation and efficiency of consumer dispute resolution.
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More in “Enhancing Operational Efficiency with Technology”
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The Council launched the new “Smart Seniors” Consumer eHub, a one-stop platform providing reliable and accessible consumer information

for the silver-haired community. The platform brings together a wide range of content covering healthcare, food and nutrition, finance,
gerontechnology, etc. Designed with an elderly-friendly

approach, it empowers senior consumers, their families and
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More in “Empowering Target Segments Through Education”
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https://www.consumer.org.hk/en/press-release/p-smartseniors
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Collaboration with Mainland Partners to Strengthen Cross-boundary Consumption
Protection
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The Council continued to deepen exchange and collaboration with Mainland consumer

counterparts, strengthening protection for cross-boundary consumption and online

shopping.

Joined Guangdong Consumer Council's (GDCC) working group to formulate a set
of GBA Standards;

Established a Working Group on Cross-Border Consumer Protection and
E-Commerce Development to share expert insights on issues such as cross-
boundary e-commerce development and after-sales arrangements;

Issued a consumer alert jointly with GDCC and Macao SAR Government
Consumer Council to raise awareness on cross-boundary online purchase of
domestic goods;

Paid visits to Mainland counterparts during the year to foster stronger mutual
understanding of consumer protection frameworks and policies, including a
delegation to Beijing led by the Council Chairman to visit the China Consumers
Association, the Beijing Consumer Association, the Beijing Municipal Administration

for Market Regulation, etc.

FA - ASFHERCENMIERABIZOREE - RIDEBENBREE BB
HOMRES

More in “Strengthening Mainland and Global Collaboration for Consumer Protection”
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CHOICE Advances Digital Transformation with
Year-round Storytelling Model

(EEZF) BTIEm&St BAFHHRERX

To align with the evolving reading habits of today’s audience, CHOICE Magazine
continued its digital transformation by adopting a year-round storytelling model,
releasing online articles on a weekly basis to deliver the latest consumer information.
Infographic design was also further enhanced to present test and research findings in
a more reader-friendly format.

CHOICE also introduced vertical videos to match portrait orientation viewing trends
across various social media platforms. These milestones pave the way for the launch
of the new mobile app and the full digital transformation of CHOICE Magazine by
late 2026.
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More in “Disseminating Information for Today’s Consumers”
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Advocating Enhanced Governance and Transparency in Telehealth Services AUG
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The Council published a study report titled “Enhancing Governance in Telehealth: Fostering Consumer Trust and Innovation”, examining
the perception and experience of consumers and medical practitioners on telehealth services, as well as identifying issues arising from trade

practices and terms and conditions of service providers. The
Council put forward 5 recommendations to promote the
sustainable development of telehealth services in Hong Kong
through strengthening governance and market transparency.
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More in “Safeguarding Consumers Through Impactful Research
and Market Intelligence”
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https://www.consumer.org.hk/en/press-release/p-telehealth-services-
study-report
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Collaboration in Consumer Redress with Malaysia
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The Council and the Federation of Malaysian Consumers Associations (FOMCA) signed a Memorandum of Understanding (MOU) to establish
a cross-border complaint referral and information exchange mechanism, strengthening cooperation in resolving disputes and enhancing
consumer protection and confidence amidst growing travel and e-commerce links.
This marks the fifth MOU signed with a consumer body in Asia, highlighting the
Council's dedication in jointly fostering a safer and more reassuring consumption

environment for consumers in the region.
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More in “Strengthening Mainland and Global Collaboration for Consumer Protection”
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https://www.consumer.org.hk/en/press-release/MOU-Malaysia-Collaboration-in-Consumer-Redress

MOWU Signed with VTC MAR
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The Council and the Vocational Training Council (VTC) signed an MOU to collaborate on strengthening talent development, supporting the
industry to enhance service quality, and promoting consumer rights, thereby contributing to the sustainable economic development of Hong

Kong.

During the year, the Council further expanded its partnership network, including

initiatives with the Department of Justice, Hong Kong Monetary Authority, etc. /. Vocationsl Training Council and Consumer Councll (2 AR S A ¥
VTC Signing Ceremony of Memorandurm of Understanding ===  CONSUMER COUNCIL

Through aggregating knowledge, experience and resources, these strategic
collaborations create synergistic impact in consumer protection.
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More in “Forging Strategic Partnership for Synergistic Impact”
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https://www.consumer.org.hk/en/press-release/p-vtc-MoU
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