DISSEMINATING CONSUMER
INFORMATION

BHHERE

The past 50 years has witnessed a sea change in media consumption channels, most notably the
paradigm shift from one-way information dissemination to interactive and reciprocal communication
thanks to technological advancement. Digital disruption in the modern world means that digital
and social media platforms have become essential for distributing timely information to the public
and reaching the widest spectrum of consumers, especially younger age groups. This is reflected in
the evolution of the iconic CHOICE Magazine and the Council's other information dissemination
channels including various social media platforms over the years. The reporting year saw the pivotal
milestone of CHOICE becoming free for public access, opening a new chapter of consumer
empowerment and accessibility through accelerated information dissemination amidst an evolving
digital landscape.
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CHOICE Magazine

CHOICE Magazine is an independent, impartial and authoritative consumer
guide, widely recognised as a source of trusted and reliable information
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since it was first published in 1976.To uphold its authority and creditability,
CHOICE Magazine does not accept any form of advertisements or commercial
contributions. The monthly publication covers test reports, surveys, in-depth
studies on a diverse range of consumer goods and services, and complaint cases.

The overall sales of the print version of CHOICE Magazine were 80,133 copies
in the 2024-25 reporting period. In response to the modern audience’s evolving
media consumption and reading habits in an increasingly internet-driven world,
as well as to expand the coverage in the Greater Bay Area, the online version of
CHOICE (known as eCHOICE) became fully available for free from 2 January
2025 onwards, giving consumers access to consumption-related information
anytime and anywhere. This message was announced during the Council's 50th
Anniversary Golden Jubilee Cocktail Reception, and was strategically promoted
at the Hong Kong Book Fair 2024 and through an extensive publicity campaign.
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To address the needs of different communities, limited quantities of print copies RHREBEARMHENTE  AQLIERAPRX
were made available at 1,850 reading points around the city, covering elderly REMNRIER (GEE) ATZE2H 1850 EEE
centres, community organisations, public libraries, primary and secondary schools, FoOBERERL HEBES - AXBEEE
and tertiary institutions for the public to read. In addition, the Council had FNERRERREETREE - 1 XF
partnered with Link Asset Management Limited to set up 14 distribution points TEEREIE » EETNEA 14 ERSRIIRE
in selected Link shopping centres, ensuring the smooth transition of the launch of HoEERENTMRIE W8 (EEY BT
free CHOICE online and maintaining visibility. B A 8 T -

Bestselling Issues of CHOICE in 2024-25
2024-25 FER5H (FE) BHIHR

#570
2024 |4 B | APRIL

1

Featured a cover story on the first-ever test on prepackaged beer in celebration of the Council's 50th anniversary.

HESERE RUATASTREEE - DIERAS 50 AFSERE -

2

Published test reports on mosquito repellents and “1 Horsepower” window-type

#571
20248 B |[MAY

inverter air conditioners.
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#573
2024|7 B |JuLY

Covered a test report on hair styling products
with over 90% models detected with harmful

substances.
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Informing and Interacting with Consumers ZEBEFeEEM

Through Multimedia Platforms 2HMEEERE

Charting new horizons in digital transformation in recent years, the Council A FEMEBHHEL > FEZEARMN
continued to expand its multimedia platforms and explore new forms of LHBFE RAELHF AN EEETS -
interaction, launching a series of campaigns to celebrate the Council's 50th FRNEEH-RINNEEES  ERASE 50 &
anniversary and free CHOICE. R TGRE) 2B, -

Celebrating Free CHOICE B (E=F) BHEER

An integrated promotion and publicity plan was implemented to spread the REGBM LM CGEE) BTH2EL2E8RK - K
news of free eCHOICE. It included, among others, radio advertising with EHREP—RIMEBEREE BEASER
Commercial Radio Hong Kong (CRHK) featuring jingles voiced by celebrities, XERRFELHECES HEABENE
which reached over 2 million audienceship, as well as an integrated social SWEAZE200E . LI KENBEB
media campaign across Facebook, Instagram, YouTube, and WeChat. Giveaway Facebook * Instagram ~ YouTube R # (=S4t 2345
campaigns and videos featuring CHOICE cover celebrities topped page view BYAETER25EGEH - EF £HEE
boards. Nearly 7,000 page views were recorded on Facebook, Instagram, EmMIBEEINE S Rl (EE) ATINEAAS
and YouTube, while the YouTube launch video alone garnered an impressive W A EE LB SHHTEEE © Facebook®
51,588 views. Instagram & YouTube #9 8l 88 & & 5F & 4T

7,000 % ﬁﬁT_YouTubeﬁHjE’JH—'% Y F B
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Consumer Council Digital ChannelsVEZ = E15F 4
S (1 April 2024=31 March'2925) (2024 4 HMIHE 2025 F 3 H <AN=D)

Official Website 1 6 Million
=0T Total Page Views

1,600:..

Million Page Views for Online CHOICE Articles
B8 Lk (F2) XZEE

3 2 Million Page Views for “Shopping Guide”
B8 THERKE, AIEE

Instagram

Facebook
= 114,889 = 4,936 = 42,490
SOl 4 o 1197 BEyel ol 12667 yCg 4 o= 108%

2 2 5 Instag{;;rjnz Posts

* Accumulated f in current reporting s of 31 March 20 . from launch on 2 | 2024 to 31 March 202
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Facebook Posts

3%

4 WeChat Posts
12374

Aggregate figures since the channel's launch in 2018

B 2018 F4ampR IR R B

° Reporting Year k&4 &
Views
YouTube 462,644 ..
Total Subscribers
3T R New Subscribers
Million B & 2,95 HEIF
Total Views @ 9 4 Mllllon
HEEE RS Minutes Watch Time :
Minutes Total Watch Time 782 ’ 796 HE/NE AT
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During the year under review, a total of 7 Shopping Guide articles, 95 videos
and 53 infographics were produced to enrich the website’'s content on top of
the regular CHOICE articles. Page view peaks were observed after the launch
of free CHOICE on 2 January 2025, with over 1.4 million page views recorded
each month from January to March 2025.

The Council's followers on Facebook and Instagram continued to grow, with
concise and visually impactful content performing the best. On Facebook,
infographics and photos outperformed videos, with the post on Instant Noodles
Shopping Guide achieving the highest engagement rate of 72.39%, whereas the
Free CHOICE giveaway post on Instagram recorded the highest engagement
rate of 39.91%.

The Council's YouTube channel continues to offer a wealth of informative videos
for consumers. While the content included CHOICE Magazine highlights, test
report findings, past events and activities, the videos covering the Free CHOICE
announcement and the topic of cooker hoods garnered the highest views during
the year.
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Empowering Consumers Through the Mass Media BHAREERE RAEREA

Thanks to the longstanding support of the mass media, the Council is often on EREERADRNIRF  A2—HFARLD °
the public’s mind. For many years, the Council has organised extensive media LER AEAEENEECERETEEH
programmes and publicity campaigns, notably the monthly CHOICE press BRTYZRETM (EE) ATIFMERAE 2
conference, as well as a good many interviews to keep consumers informed TR AR BOBEARERETY
about, and alert to, what was happening in the marketplace. BEH - MEMSBEIARSES -
Mass Media
y P
6 Press Releases 1 6 8 Media Interviews
s BIEEREH

Press Statements Media Enquiries
2 FEEEA 5 0 0 + BiEER

5,700+ G 43 s

Throughout the year, the Council issued numerous press releases covering FR > REBRMAENER - BE (B2) R
selected CHOICE topics, advocacy issues and events. The most widely covered TNHEEANR  EEBZELBRNED - BE—
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ITRBLR » PlandERE
RAF ~ REBNBES
BEARITR  AaHERE
120 ZRHEWE - 88
Positive media relations and 6 FEIEMGHTE » % BBC
publicity outcomes were @3l N FNEE TR A SRR EE
maintained via press interviews G o

and appearances across print,
electronic and online channels.
Monthly media partnership
continued with Radio Television
Hong Kong (RTHK), featuring
CHOICE topics on TV31's “Hong
Kong United” ( ¥t B¢ & # ), and
radio programmes “Healthpedia”
(¥5Z—2h) and "Money Talk".

CHOICE topic was Claw Machine Complaints :
(Issue 578, December 2024), which exposed a |
myriad of malpractices such as unfair gameplay

and unreasonable practices. It generated over
120 news reports, including 6 frontpage stories,
and was picked up by international outlets like
BBC and Channel News Asia.
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The Council also addressed key advocacy issues
through media interviews and statements with
both local and global media networks. Topics
included online shopping scams on RTHK's
English programme “Hong Kong Today", taxi and
e-hailing services on TVB's “News Magazine”

(¥ B % 18 ) and RTHK's “Hong Kong 2000" REBMNLTERLBNERE
(FEER), a silver economy investigative series on RTHK's “Money Talk”, and B9shHHE ~ RXETE (Money Talk) USRS
northbound consumption in Orange News' “Warm Talking” ( E{& ) and TVB's BRARY DREFE (BE) MESER
“Finance Magazine” ( B #&ER ). (OB 1R) Bt EENE:) -
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Publicity for the Council’s study
reports, initiatives and events were
also achieved through scores of
press interviews, including HOY
TV's “Let’s Talk" ( B¥EHEEE) and
CRHK's “On a Clear Day” ( 1£ #&
BAHY — K B &8 ) for the Yearender
2024, now News' “News Magazine”
(BEF=E27511) and Metro Finance's
“Roadmap to Knowledge Economy”
(Bt #1 K % ) for the Council's
study report on private healthcare
price transparency, Cable News'
“Property Outlook” (& & /& & )
for the GBA Smart Guide, and Ming Pao’s feature on the Smart Consumption
Academy, to count a few.

Responding to Issues of Consumer Interest

Through ongoing proactive media engagement and an agile incident
management system, the Council efficiently responded to a host of media
enquiries and published timely cautionary advice to consumers whenever
a significant consumption matter arose. In terms of issues of widespread
concern, 2 trends stood out during the year, namely disputes related to mega
events and shop closures.

While the city's extensive line-up of mega events showed phenomenal results
in boosting the economy and attracting both visitors and locals to revel in
the festivities, they gave rise to various issues, such as ticketing problems for
Coldplay’s concert and ComplexCon; obstructed views of the stage for Coldplay
and a local singer's respective concerts, which were not communicated when
selling tickets; the Legends Assemble fan meeting session featuring legendary
football stars, which sparked a major backlash among fans due to poor
organisation and unmet expectations; withdrawal of a world champion followed
by early evacuation of spectators for the World Grand Prix Snooker Tournament
2025, etc. The Council responded swiftly to hundreds of media enquiries on
these incidents with complaint figures and advice for affected consumers.

Meanwhile, shop closures were unfortunately still observed in considerable
numbers in the post-pandemic era, including the most high-profile of all the
closure of Physical Fitness and subsequent takeover by perFIT, for which the
Council handled over 100 media enquiries and conducted around 20 interviews,
whereas Deliveroo’s exit from the Hong Kong market also garnered extensive
media and public attention. Other shuttered traders included 2 online kids
products shopping agents Choco Cloud Kids and Rabbit N Radish, Little Frog
Learning Centre, health product chain CR Care, century-old fermented tofu
brand Liu Ma Kee, wedding ring design centre MARY bIVE, etc. all of which
sparked a flurry of media enquiries.
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Top 10 Consumer News — Year of the Dragon

Entering its 27st year since its launch in 2005, the Top 10 Consumer News
voting campaign was held with the generous support from media partners Cable
News, HKO1, Hong Kong Economic Times, Oriental Sunday, RTHK, SkyPost,
Sunday Kiss, TOPick, U Magazine, and Yahoo. The campaign recorded a historical-
high turnout of 14,429 voters.

The top 10 news® reflected consumers' key concerns and hot consumption
topics during the reporting year, among which the closure of Physical Fitness
topped the list by a landslide 55% of the total number of voters. Other voted
news were also talk-of-the-town topics covering an extensive scope, from
tourism and economy-boosting initiatives, environmental policies, to residential
property measures.

For instance, football star Lionel Messi's disappointing absence from the Inter
Miami exhibition match in Hong Kong ranked second with 4,552 votes and was
also voted as the “Most Outrageous” consumer news, while the suspension of
the waste charging scheme came in third. The launch of free CHOICE by the
Consumer Council was recognised as “Most Liked” with 5,992 votes. .
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Physical Fitness Closes All Branches Consumer Council Receives Over 5,000 Complaints
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votes 5=

D Involving Almost HK$200 Million Regulation of Prepayment Consumption Returns to the Public Eye 70’('.2532
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Messi’s No-Show at Exhibition Match Sparks Uproar

D Half-refund Offered for Tickets Bought Through Official Channels 4't55§
EHREREFEAMBRER BEHTEEBREITEER—F vores =
Municipal Solid Waste Charging Scheme Suspended

P After 2-month Demonstration and Consideration of Public Views 414032

“Most Liked” News " 1z | i
Consumer Council's 50th Anniversary
CHOICE Magazine Free for All Starting from 2025
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“Most Gratifying” News " & KIRAD 5 iR
Taxi-Driver-Offence Points System Takes Effect
3-Month Disqualification Upon Accumulating 15 Offence Points
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Consumer News Hot Topics Results FREEHE#HERERZR

5,992

votes =

8,088

votes =

9,440

votes =

Consumer News —Year of the Dragon.

9. Visit https://www.consumer.org.hk/en/press-release/p-top 10-consumer-2025 or scan the QR code for the voting results of the Top 10
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Consumer Rights Reporting Awards

The Consumer Rights Reporting Awards (CRRA) welcomed another record-
breaking year, receiving a historical high of 471 entries from 46 news
organisations, social media platforms and higher education institutions.

The 24th CRRA concluded with a presentation ceremony officiated by the
Acting Secretary for Commerce and Economic Development, Dr Bernard Chan
Pak-li, on 12 November 2024. A signature annual event recognising journalistic
excellence in Hong Kong's media industry for close to a quarter century, this
year's CRRA saw a diverse spectrum of consumer rights-related topics among
the entries. Apart from topics related to basic necessities such as clothing, food,
housing and transportation, this year's entries also probed into issues related to
changes in consumption trends, e-commerce and digital payment systems, new
forms of scams, investment traps, medical beauty, and anti-competitive practices
in the marketplace.

One of the highlights was the “Topical Reporting Award”. Under the annual
theme “How the Application of Innovation and Technology is Impacting
Consumers”, 5 entries were shortlisted as “Top 5 Finalists” and the award
went to a newspaper investigative series focusing on food ordering via
digital platforms.
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Awards Presented at the 24nd CRRA® 2 24 [F " $HigHE | fASEIEIH °

Gold Awards £1%
Silver Awards $R#%

39

Bronze Awards #f4%

N N NN

Awards Merit Awards {BRig
4215
“Best Use of Social Media in Consumer Advocacy”
RiEEREEESZHRTE
3 Best Audience Engagement Awards S{EitEf L2 E18E
9 1 Best Presentation Award FR{EFRERKIFHE
Categories 1 Grand Prize R#IKHE
#8731
5 Topical Reporting Awards FEEEREALE
1 Grand Award FE X

Shortly after, applications for the 25th CRRA opened in March 2025, inviting
entries for 9 award categories, including the “Topical Reporting Award” with
“Consumer Rights Beyond Boundaries” as the selected topic for 2024.The topic
for 2025 was simultaneously announced to be “Protecting the Consumer Rights
of the Silver Generation”, applicable to submissions for the 26th CRRA the next
year (ie. 2026).

10. Visit https://www.consumer.org.hk/en/press-release/consumer-rights-reporting-awards-2024 or scan the QR code for more information

on the 24th CRRA.
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“News Magazine: Comeback of the ‘Black Taxis'?" ( r [
FEHECEHHLIEE?)) from the Video Reporting Award
(Long Clip) category won this year's Grand Award. TVB's
representative received the trophy from Dr Bernard Chan
Pak-li, Acting Secretary for Commerce and Economic
Development, Mr Clement Chan Kam-wing, Chairman of the
Consumer Council, and Ms Gilly Wong Fung-han, then Chief
Executive of the Consumer Council.
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Dr Bernard Chan Pak-li, Acting Secretary for Commerce
and Economic Development, viewed the exhibit panels of
winning entries accompanied by Mr Clement Chan Kam-wing,
Chairman of the Consumer Council and Ms Gilly Wong Fung-
han, then Chief Executive of the Consumer Council.
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The Guest of Honour, award presenters, Consumer Council
representatives, and the adjudication panel.
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