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Consumer Protection Beyond Gold

The 2024-25 reporting period marked a defining moment
in the Consumer Council's history. We began with the 50th
Anniversary Cocktail Reception in April 2024 — a celebration
that brought together long-standing partners, stakeholders,
and supporters. More than a tribute to our past, it was a
reaffirmation of our mission and a springboard for the future.

As we reflected on five decades of unwavering commitment to
safeguarding consumer rights, we also looked ahead with renewed
purpose. In a rapidly transforming world where consumption is
increasingly digital, borderless, and complex, we asked: how can we
continue to protect and empower consumers?

This year's theme, “Consumer Protection Beyond Gold”, captures our
response. [t encapsulates our pledge to remain agile, innovative, and
forward-looking — building on our half-century legacy while adapting
to the evolving needs of consumers. Our vision remains clear: to be the
trusted voice of consumers in Hong Kong, now and going forward.
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CHOICE for All:
A Milestone in Consumer Empowerment

A major breakthrough this year was making CHOICE Magazine free for public
access online from January 2025.This pivotal move highlights our core belief that
knowledge empowers consumers, and that access to reliable information is a
fundamental right. For nearly five decades, the iconic CHOICE has been a trusted
and impartial source of practical consumer insights. Removing the paywall has
broadened access, enabling more people to make informed purchase decisions
with confidence.

Public response has been overwhelmingly positive, with a surge in online
readership and heartfelt feedback from consumers who value the enhanced
accessibility. To complement the digital offering, apart from making
complimentary print copies available to secondary schools, universities and
selected NGOs, we strategically partnered with Link REIT to distribute a
limited number of complimentary print copies, catering to those who prefer
traditional formats. This initiative underscores our dedication to inclusivity for
diverse needs, empowering consumers in a rapidly evolving digital landscape
and accelerated information dissemination.

The launch of free access to CHOICE online also marks a key step in the
Council's broader journey of digital transformation. As technology reshapes
consumer behaviour and preferences, we are evolving to meet consumers
where they are.

Beyond Borders:
Strengthening Collaboration in a New Consumer
Landscape

The modern consumer journey is no longer confined to traditional boundaries.
Whether shopping online or consuming goods and services while travelling
abroad, today's consumers are navigating an increasingly borderless marketplace.
This paradigm shift has brought both opportunities and emerging challenges.
While ties with both regional and global counterparts have always been strong,
the Council has intensified its focus on various cross-boundary consumer issues
during the year, particularly property, travel and healthcare.

As the Guangdong-Hong Kong-Macao Greater Bay Area (GBA) continues to
integrate economically and socially, the Council has stepped up cooperation with
Mainland and GBA counterparts to foster a more seamless and secure consumer
environment. Apart from the rising northbound consumption trend, more
Hong Kong residents are also choosing to work and live in the GBA's one-hour
living circle, driving up demand for property purchase and rental. In response,
the Council launched the new “GBA Smart Guide” for residential properties
in February 2025 with support from consumer bodies in the area. This handy
one-stop online platform provides practical advice for Hong Kong residents in
navigating complex legal and procedural differences across jurisdictions when
purchasing or renting property in the GBA.

On the global front, the Council signed a Memorandum of Understanding
(MOU) with the Thailand Consumers Council in late 2024, establishing
an information exchange and complaint referral mechanism, strengthening
cooperation on consumer redress, complaint handling, and cross-border dispute
resolution. This partnership reflects our commitment to advancing consumer
protection in an increasingly interconnected world.
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Fostering Consumer Trust in Private Healthcare
Sector

When it comes to the most common and essential needs of consumers,
healthcare is at the top of the list. While initiatives like the Voluntary Health
Insurance Scheme and Elderly Healfth Care Voucher Scheme have encouraged
the general public to make wider use of private healthcare services, the
imbalance in Hong Kong's dual-track healthcare system — with a heavily
burdened public sector — remains a pressing concern.

In March this year, the Council released a comprehensive study report on
private healfthcare price transparency in Hong Kong, titled “Price Transparency in
Healthcare: Fostering Consumer Trust and Value”. The report revealed significant
price disparity across private hospitals for common medical procedures and
insufficiency in price transparency of private healthcare facilities, which can lead
to confusion and financial strain for patients.

Based on the findings, the Council put forward 5 recommendations aimed at
enhancing price transparency in the private healthcare sector. So far; we are
pleased to observe that the study has sparked important dialogues among the
authorities, lawmakers and in society about the need for standardised pricing
disclosures and stronger regulatory oversight. Most importantly, it has been
encouraging to see the proactive steps taken by the Government in proposing
legislation on enhancing price transparency in private healthcare services,
measures that are closely aligned with the advocacy of the Council's report.

The Silver Economy:
Protecting Our Ageing Population

As we look to the future, population ageing emerges as a key demographic
trend across the globe. This shift presents both challenges and opportunities,
bringing the topic of the silver economy into the limelight. Forward-thinking, the
Government had announced in the 2023 Policy Address the establishment of
the Advisory Panel on Silver Economy and subsequently a Working Group on
Promoting Silver Economy the year after; which proposed 30 measures in 5
critical domains to tap into the immense growth potential of the silver economy.

The Council has also long recognised the unique needs and vulnerabilities
of older consumers. Since publishing our 2018 study on building an age-
friendly consumption environment, we have introduced initiatives such as the
Educator Scheme for Senior Citizens and a dedicated Elderly Hotline, aimed
at strengthening protection and support, both of which have received positive
feedback. During the year under review, the Council has completed a consumer
survey on the silver economy, the report of which was published on the website.
By identifying the consumption patterns and attitudes of elderly consumers, the
Council expected to raise public awareness of the market potential of silver
economy, the challenges faced by the elderly and their demands, thus promoting
a more age-friendly consumption environment.

Riding on the Government's silver economy strategies, the Council established a
new Advisory Group on Silver Economy in the current reporting year, bringing
together experts to assess market potential and demand for developing the
silver economy, and guide actionable strategies for promoting the age-inclusive
consumer practices. Our focus is twofold: to monitor relevant business activities
to protect the rights and interests of elderly consumers, and to empower them
through education and outreach, enabling them to make confident, informed
choices.
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We remain resolute in ensuring that the voices of older consumers are heard
and that their rights are upheld, so that they can shop with confidence and be
safeguarded against exploitation and misinformation. In doing so, we can also
harness the power of the silver economy and vitalise the overall economic
development of the city. As we move beyond our golden jubilee, it is fitting that
the golden generation becomes a central focus of our work.

Looking Ahead:
A Future Beyond Gold

As we conclude this remarkable year, | wish to take this opportunity to express
my deepest gratitude to all those who have supported us along the way, including
all current and past Council Members, stakeholders and partners, as well as
our team of dedicated staff and management, the driving force of the Council.
| also extend my sincere appreciation to Ms Gilly Wong, the Council's outgoing
Chief Executive, for her visionary leadership and exceptional contribution to the
Council and the development of Hong Kong's consumer protection in the past
12 years.

The challenges ahead are complex. The digital economy continues to evolve
at breakneck speed. Economic and social change are reshaping consumption
patterns and priorities. The proliferation of artificial intelligence has been
increasingly exploited by fraudsters to create sales traps for consumers. Amidst
all variability, one thing remains certain: the need for a dedicated, reliable, and
forward-thinking consumer advocate.

The Consumer Council stands ready to meet this moment. With the support
of our devoted staff, our partners across sectors and borders, and the trust of
the public we serve, we will continue to champion the rights and interests of
consumers — today, tomorrow, and for the next 50 years. Let us move forward
together; with purpose and resolve, as we write our next chapter and advance
Consumer Protection Beyond Gold.

Mr Clement CHAN Kam-wing, BBS, MH, JP
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