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Council Highlights fEREF22 | 2024-2025'

50th Anniversary Golden Jubilee Cocktail Reception
50 AFEiEscEEE

Over 880 guests came together to honour the Council’s half-century mark at
the cocktail reception held at the Hong Kong Convention and Exhibition Centre.
Officiated by the Chief Executive of the HKSAR, Mr John Lee, the ceremony was
graced by many key Government officials, Executive and Legislative Council members,
industry leaders, important partners in consumer
protection, as well as current and former Council
Members.
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1st “Smart Consumption Academy” (SCA) Successfully Concludes
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The first SCA, the new educational programme for secondary school students co-organised by the Council

and the Education Bureau (EDB), was held during the year, attracting overwhelming enrolment from over
25,000 students from 140 secondary schools and concluding with an Awards Presentation Ceremony on
12 July 2024.

HEZSEABTRAPNEFPEAKENE "EFEEEEE  NEANTREREEE » REZZ &
5| 140 FEHEE ~ 38 25,000 (24 3RA500 0 W 2024 £ 7 B 12 HE{THREHE -

More in “Empowering Consumers Through Education”
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Collaboration in Consumer Redress with Thailand Consumers Council (TCC)
MRBEHBERE TR SRR

The Hong Kong Consumer Council and TCC signed a Memorandum of Understanding (MOU) for collaboration on cross-
border consumer disputes. Through establishing an information exchange and complaint referral mechanism, it aims to strengthen
cooperation in resolving consumer disputes. As the fourth MOU signed with a consumer body in Asia, it marks the Council's
dedication in jointly creating a safer and more reassuring consumption environment for consumers in the region.

Closer to home, the Council also signed an MOU with the Guangdong Consumer Council, and renewed MOUs with the
Zhejiang Consumers Council and Shanghai Consumer Council during the year, forging even closer collaboration with the
Mainland in dispute resolution.
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More in “Forging Closer Collaboration for Consumer Protection”
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Breaking Engagement Records for Consumer Rights Reporting
Awards (CRRA) and Top 10
HEEDSHERER - T XHBHBEERIFICHE

The year under review saw historical-high engagement with media partners and the public. The 24th CRRA

11Rov

attracted a record-breaking 471 entries from 46 news organisations, social media platforms and higher
education institutions, while the Top 10 Consumer News — Year of the Dragon also broke turnout records
with 14,429 voters.
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More in “Disseminating Consumer Information” . o
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CHOICE Free for All
Distribution Points at Link Shopping Centres
(GEE) 250 FRERKER

The online version of CHOICE Magazine became fully available for free

from 2 January 2025, empowering consumers with accessible consumption
information anytime, anywhere. The Council also collaborated with Link to set
up distribution points at 14 of their shopping centres, offering a limited number
of complimentary print copies for members of the public in need.
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More in “Disseminating Consumer Information”

HIFU2R TEREEAR, —&

Launch of GBA Smart Guide for Residential Properties
—ERBLEAF R (KERETEHE) RE
m In view of the rising demand of consumers working or living in the Greater Bay Area (GBA), the Council
2)51 launched a brand new one-stop online platform “GBA Smart Guide (Residential Properties)”, with
FEB 5 thematic pages covering comprehensive information on purchasing
X}lﬂﬁﬁa‘- ALY or renting residential properties in various cities in the GBA. The Smart
Guide aims to help consumers make informed choices while navigating

mw%a*mﬂ the intricacies of property purchases and rental.
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More in “Forging Closer Collaboration for Consumer Protection”
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Advocating Transparency in Private Healthcare Pricing
ERRALEEREREHE

The Council published a study titled “Price Transparency in Healthcare: Fostering
Consumer Trust and Value” examining the concerns and pain points experienced by
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consumers in using private healthcare services. The study identified areas for improvement
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healthcare sector, ultimately empowering consumers and fostering greater trust. Fostering Consumer

Trust and Value
HERBETES (SLEEE: RABRERENE) WHEES =858 |
1T AL B RS AT BRI A E SHAEZTM BREFMEE | L
RHEM 5 RS RTANEERE A SR AN LRSS BT
A -

and put forward 5 recommendations for enhancing price transparency in the private

More in “Advocating a Fair Marketplace and Legal Protection for Consumers”
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