FORGING CLOSER COLLABORATION
FOR CONSUMER PROTECTION

M SEFREEREER :

Partnerships, collaborations and information exchange at local, regional and
international levels are crucial for the Council to discharge its duties in consumer
protection and empowerment. Outside Hong Kong, the Council has established
links with consumer organisations in many countries and regions, and is also active
in international bodies such as Consumers International. On the home front, the
Council engages regularly with relevant Government departments, regulators and
trade and professional bodies. As borders reopened and global travel resumed in
early 2023, the Council was thankful to reconnect with consumer counterparts
around the world both in person and virtually, concluding the year under review with
fruitful meetings and strategic discussions on strengthening consumer rights under
the new normal.
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The Council has maintained close liaison with the Commerce and Economic Ag—HEEHEEREBCRWAE LB
Development Bureau, which oversees policy on consumer protection. The BRBEERBE - NEEMBATESPIRATEH#
Council also worked with other Government bureaux and departments, as well BEF ASBHEZERTER  BEAYF
as statutory bodies to provide advice on matters of consumer interest, such as FEMEBF L > LRLRBRRE - AXEE
fair competition and trade practices, financial and insurance services, public health MBERZE ~ B UIREE)EEEHRE

and food safety, telecommunications, and residential property issues.
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Members and staff of the Council sit on over 50 public advisory committees, HEER  IEBEAERMLER -
offering views from consumers’ perspectives.
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Collaboration with the Mainland (including the
Greater Bay Area)

Dialogue with China Consumers Association (CCA) on
E-commerce Complaints

Responding to the upsurge of complaint cases relating to a Mainland
e-commerce platform in recent years, the Council connected with CCA in
February and March 2023 to explore possible solutions. The outcome of the
meeting was fruitful and CCA agreed to meet with the trader to raise the

concerns on behalf of the Council.

Visitation of Shenzhen Administration for Market Regulation
A delegation from Shenzhen visited the Council on 10 March 2023 to
exchange views on consumer protection issues relating to complaints handling,
online purchases, “Buy Now, Pay Later” products, consumer education, etc.
The main members of the delegation included the Director of Shenzhen
Administration for Market Regulation, Secretary General from Shenzhen
Consumer Council and President from Xiaofei Bao ( 38 & {} ), a complaints

handling platform formed by the China Electronics Chamber of Commerce.
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The Shenzhen delegation met with Council representatives to
exchange views on consumer protection issues.
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International and Regional Collaboration

United Nations Conference on Trade and Development
(UNCTAD) — Consumer Protection on Online Platforms
The Council contributed input to the UNCTAD for the 7th session of the
Intergovernmental Group of Experts on Consumer Protection Law and Policy
on building trust in digital markets through enhanced consumer protection
on online platforms. Topics on consumer protection issues related to digital
platforms, measures and challenges to address the issues were covered.
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Virtual Meeting with the Consumers Association of
Singapore (CASE)

The Council met virtually with the President, Executive Director as well as other
key members from CASE. During the meeting, the 2 consumer counterparts
exchanged views and ideas on consumer protection work during the pandemic
and changes in consumer behaviour under the new normal and digital economy.

Thailand Consumers Council (TCC) — Virtual Consultancy
Interview on Successful Management of Consumer
Protection Body

The TCC, being a relatively new consumer body established in late 2020, invited
the Council to share its experience as a proven leader of success in consumer
protection and champion of consumer rights, as well as key success factors for

distinguished governance, organisational management and staff motivation.

Consumers International

The Council is a Board of Trustee and Council Member of Consumers
International (Cl), a global federation championing consumer rights which
comprises over 200 organisations from almost 100 countries and regions
worldwide. Sharing a kindred vision, Cl's mission is to work closely with its
constituent member organisations and to strengthen networks to protect, inform,
give voice to, and secure rights for; consumers at regional and international levels.

The Chief Executive of the Council was appointed for the second time in a
row as Vice President of Cl's Board of Trustees in 2019 following her first-
term appointment in 2015. In this strategic role with a 4-year tenure (2019-
2023), the Council's Chief Executive is involved in setting Cl's strategic priorities,
reviewing its budget and financial plans, and identifying new partnerships to

strengthen global consumer protection.

During the year under review, despite travel being hindered by the pandemic,
the Council actively participated in Cl's various online events, virtually connecting
with other consumer counterparts around the world.

Global Advocacy Leaders Meeting

At the Cl Global Advocacy Leaders Meeting on 25 April 2022, the Council's
Chief Executive was invited to speak at the session titled “The Future of the
Virtual Economy?" to give an overview of emerging technology trends and
consumer implications in Hong Kong and Greater China. The Global Advocacy
Leaders group discussed key consumer trends in the virtual economy in China
and the Asian region with a focus on the metaverse and the increasing use of
non-fungible tokens (NFT). The insights shared will form part of the Cl's focus in

advancing consumer protection and empowerment worldwide.
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International Youth Day 2022 — An Intergenerational
Dialogue on Young People and Consumer Rights

To celebrate International Youth Day on 12 August 2022 and its theme
“Intergenerational Solidarity: Creating a World for All Ages”, Cl hosted an
intergenerational dialogue on the main issues affecting younger consumers, from
digital rights to sustainable consumption, highlighting the value of younger voices
to the global consumer rights movement.

In the dialogue, Members of the Next Generation Leaders Network spoke with
Cl Vice President and the Council's Chief Executive, Ms Gilly Wong Fung-han,
about why young people should care about consumer rights; the greatest
challenges of young consumers; how older generations support the next
generation of consumers; and advice to young people who would like to get

involved in consumer advocacy.

The Network, which comprises a diverse group of 30 consumer advocates
under the age of 30 from Cl Members worldwide, aims to recognise,
develop, and support youth voices from across Cl's global consumer advocacy
membership. Mr Kelson Wong Chi-chung of the Council's Planning and Trade

Practices Division represented the Council in the Network.
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Interview on Sustainable Consumption Strategy

To facilitate Cl in devising its sustainable consumption strategy, the Council was
interviewed by Cl in late 2022 on the current situation of international standards
for ecolabelling in Hong Kong, and also attended a Sustainable Consumption
Taskforce Meeting to follow up and share further views.

Leadership Dialogues —“How to Build Consumer
Protection in Future Virtual Economies”

On 117 January 2023, the Council's Chief Executive moderated a session of the
CI's Leadership Dialogue under the captioned theme, bringing together speakers
from the Government of India, Ministry of Consumer Affairs; Atlantic Council;
Carnegie Mellon University; and Cl. During the session, speakers discussed the
digital concerns related to extended reality (XR) technologies, and the potential
consumer protection risks in the metaverse, including legislation gaps, privacy
risks and data insecurity, fairness and sustainability.
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World Consumer Rights Day 2023

On World Consumer Rights Day (WCRD) (15 March) each year, Cl brings
together the consumer movement to raise global awareness on consumer
rights, protection and empowerment. In support of WCRD 2023 and its
theme “Empowering Consumers Through Clean Energy Transitions”, the
Council published an article about new energy vehicles in the March 2023
issue (#557) of CHOICE Magazine (see chapter Promoting Sustainable
Consumption for more), with the aim to raise public awareness on the
significance of lowering carbon emissions by shifting towards cleaner modes
of transport. An editorial about extreme climate and global warming was
published in the same issue, urging the Government, industry and consumers
to put sustainable practices into action.

Echoing the same theme, the Council's Chief Executive moderated the session

“"Our Consumer Vision for Clean and Affordable

000

Energy” at Cl's Clean Energy Conference held on
WCRD 2023. Speakers included the Commissioner on

and CEO of the World

Energy Council, and
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India and Thailand. =
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The dialogue focused

on how the affordability and sustainability aspects of

the energy trilemma are interlinked in 2023 and beyond, with discussions on
inevitable and challenging trade-offs, and the potential benefits of redesigning

systems and policies with consumers' best interests at heart.

Furthermore, the Council's Chief Executive was invited by CCA and Myanmar
Consumers Union (MCU) to deliver pre-recorded speeches for their respective
WCRD 2023 events in the capacity of ClVice President. The theme of CCA'’s
event was “Reviving Consumer Confidence” ($2#RBE(E/L ), while the speech
for MCU focused on the collective action required to tackle the global energy

crisis and mitigate global warming through a consumer-centric approach.
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