THROUGH EDUCATION

Rapid developments in technology have simplified the sourcing and purchasing of consumer
products, yet they have also increased the complexity of identifying unscrupulous traders and
ensuring adequate consumer protection. The Council is committed to addressing this growing
challenge by empowering consumers through education — especially more vulnerable groups
such as young students, mentally handicapped persons, and Hong Kong’s increasing elderly
population — so as to help them acquire the right knowledge to make informed choices
and become responsible consumers. Although some face-to-face educational and training
programmes were adversely affected by social distancing measures and advancement of the
summer holiday during the year under review, the Council has successfully maintained these
important consumer education activities by close liaison with relevant stakeholders and
flexibility in programme implementation.
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Cultivating Positive Consumer Attitude from a
Young Age

In an era of technological innovations and increasing market complexity,
consumer education in childhood serves as a crucial guidepost to help young
consumers develop proper consumption values and behaviours, building a solid

foundation of judicious purchases and green lifestyle for the rest of their lives.

Experiential Learning Programme for Primary School
Students — Earth 2038’s Learning Journey of Sustainable
Consumption

Sustainable consumption (SC) education is one of the Council's top priorities and
the “Earth 2038's Learning Journey of Sustainable Consumption” programme
(“Earth 2038 programme’) continued to be run in the 2021/22 school year.
Despite the advancement of the summer holiday and the extension of social
distancing measures arising from the fifth wave of the COVID-19 epidemic, the
Council conducted 96 sessions of educational activities, participated by nearly
3,690 students from 32 primary schools. Furthermore, the programme saw
continued support from schools with around 3,680 students from 32 primary
schools having enrolled in the programme for the 2022/23 school year. As of
371 March 2023, 55 school activities and training sessions were held.
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Feedback from Participants
2m&RER

reported having a better understanding of SC
>78% R EERIERE R

>9‘| 7 were willing to adopt SC-related behaviours and habits
O RAEEBRIHEEBTAMZEIE

With the support of Recycling Stations'' in various districts, 9 sessions of
“Experiential Learning Trips" were conducted with over 440 students recruited.
The trips enabled the students to keep abreast with the latest recycling practices,
reflect on their consumption habits, and nurtured them to develop SC-related
habits in their dalily lives.

Invited by the Education Bureau (EDB), a public train-the-trainer session
titled "“Effective Use of Learning and Teaching Resources in General
Studies — Values Education” was organised in July 2022 to enrich teachers’
understanding of the Earth 2038 programme and useful learning and
teaching resources for SC education. Furthermore, 2 public train-the-trainer
workshops and 11 training sessions for project schools were hosted to
encourage them to incorporate the programme in their schools' curricula and

cascade SC messages to students.

Entering the fifth year of the programme, the Council had reached out to wider
groups of students, such as non-Chinese speaking students and gifted students,
and adjusted the programme materials tailoring to their needs. To develop
teaching strategies involving advanced SC concepts, the Council collaborated
with The Hong Kong Academy for Gifted Education to offer a special session
for nearly 30 high-calibre students. The session encompassed advanced SC
knowledge and infographic design skills that inspired participants to create
outstanding infographics to reflect their thorough understanding of SC.

927

expressed satisfaction
with the programme
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11. For more information on the Recycling Stations, please visit https://www.wastereduction.gov.hk/en/community/crn_outlets.htm#recyc_stations

FLHEBRIUIRFRIEMNER » BRI | https//www.wastereduction.gov.hk/zh-hk/waste-reduction-programme/greencommunity#recycling-stations
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Partnership Programme with HKEdCity for Primary
Students — Smart Shopper Go Go Goal

“Smart Shopper Go Go Goal” was launched on the
HKEdCity online platform for the second consecutive year in
May 2022. Over 3,400 students from nearly 100 schools
took part in this activity. Under the themes “Children’s
Products and Sustainable Consumption”, interactive and
entertaining quizzes based on CHOICE Magazine videos
were developed and delivered, equipping senior primary
students with the right knowledge to consume wisely and

use sustainably.

Proactive Education Platform for Secondary School Students —
Consumer Culture Study Award

The Council continued to educate the youth through its flagship programme,
the annual Consumer Culture Study Award (CCSA), in collaboration with the
EDB. Through the years, more than 86,000 participants across 385 secondary
schools have joined the programme and undertaken in-depth studies, enabling
them to reflect on different consumption issues and behaviours as well as

developing positive consumer values.

During the year, the 23rd CCSA successfully concluded with an Award
Presentation Ceremony on 3 October 2022, with an attendance of over 120
guests and participants who joined in-person and via live-stream. The ceremony
was officiated by the Secretary for Education, Dr Choi Yuk-lin, JF followed by
the presentations of 4 winning teams showcasing their praiseworthy studies of
consumer culture in Hong Kong.
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The 24th CCSA was launched in September 2022, and built on its past success
by recruiting 2,778 students from 618 teams and 80 secondary schools. Whilst

the CCSA minisite (edu.consumerorghk) continued to serve as a useful platform

to inspire students to gain insights from the past winning projects, a total of 73
workshops/talks and consultation sessions were conducted to effectively guide
the CCSA24 participants to develop and execute their project ideas.
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In addition, 2 first-ever workshops were held in collaboration with tertiary b5 REFHXEKRERR AT ERSEE
institution and youth service partners to equip CCSA24 students with new skills EPMB IS > M TREER  NWBEREZE
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and knowledge to enrich their projects. ““
First, a visit to the STEM Centre, VR/AR

workshop and Al Lab was organised for

project teams registered for the thematic |
award “Innovative Design for Sustainable |
Consumption” in November 2022 at
IVE (Tsing Yi). Furthermore, to equip §
CCSA24 participants with the ability

to produce projects with multimedia BB A B
and digital components, the Council BERTT - HENE
jointly organised its first “Creative Media BERLEEME
Workshop” with the Hong Kong Federation of Youth |z ISTTRTTAE R

N s TEHRR
| 51T 50 B4R
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Groups Jockey Club Media 21 in January 2023 at
Ying Wa College, sharing fundamental knowledge §
and hands-on tips on film-making and multimedia

storytelling. The workshops attracted 50 participants FHE -

and received positive feedback.

New Promotional Efforts EHEBED

The Council promoted consumer education programmes through different ASEBRARARBEEEEEREEZH - 1
channels. Invited by the EDB, the Council attended the “Let’s Join Hands to 2023 F 2R 13 AEEBERBFTLEE
Promote Financial Education — 2023 Event Highlights” on 13 February 2023, M OE DB HE — 2023 F5EENKE -
where various sectors of the community including school principals and teachers MERRE - ZMERETEAR - N8 "3k
were introduced to the current CCSA activities and the new programme to be HiE ) NIRBEEENEEGR 2023/24 BAE#E
rolled out in the 2023/24 school year. R REEHEEHE IR

In collaboration with the Sing Tao Group, a successful promation campaign was s AREIRR 2022 £ 11 BERESKE (&
launched in November 2022 to strengthen the brand image of the Council's B) EFEEEZESSLFHEEE  RAtLE
youth educational activities. The campaign comprised print advertisement MR - EEESBEBHRES N 3 RBRY!
placements and advertorials with video streaming for showcasing the ﬁ%ﬁﬁﬁ%/ﬁ%)ﬁ" BN 23 B TS, H
achievements of 3 CCSA23 winning school teams, which were published as 3 REREEONERER  UNEEETE
a 3-part report series in Sing Tao Daily (Education section), ST Headline and EREHER - ZEHEGNE - DIKEKEAR ?
Headline Daily'? in November 2022. TIZ -

L

12. The media coverage can be viewed on the CCSA thematic site (Chinese version only):
https://www.consumer.org.hk/tc/consumer-education/secondary-school-education-programme#scroll-tab-8
MEBAE RS RE TN IRE SR T RE L 8

https://www.consumer.orghk/tc/consumer-education/secondary-school-education-programme#scroll-tab-8
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Revamp for Consumer Education for Youth

In view of the emergence of new technologies and popularity of social
media, the current CCSA will be revamped to cater for the interests and
needs of the younger generation. The new revamped programme aims to
continuously cultivate students’ positive consumption values and enhance
their self-advocacy as consumers with better synergy and incorporation of
key values with the secondary education curricula. In addition to suggestions
from 6 focus group discussion sessions with various stakeholders, a Working
Group on Revamp for Consumer Education for Youth was formed to
finalise an outline of the new programme, titled “Smart Consumption
Academy” (SCA), which will consist of 4 modules, namely “My Unique
Project Study”, “My Witty Online Quiz", "My Fun |G Post Creation” and
“My Best Ambassador Scheme” to be implemented in 2 phases.

To commemorate the launch of the new programme in July 2023, an
Inauguration Ceremony was scheduled to be held on 12 July 2023, where
SCA's key values were shared with the guests through interactive sessions in an
effort to solicit continuous support and encourage participation in SCA.

Consumer Education for Post-Secondary
School Students

In the year under review, the Council continued to
offer summer internships to 19 students from various
universities, namely the University of Hong Kong, the
Chinese University of Hong Kong, Hong Kong Shue
Yan University, the Education University of Hong
Kong, the Hong Kong Polytechnic University, Hong
Kong Baptist University, and City University of Hong
Kong. The internships provided students with valuable

exposure and on-the-job training in the work of consumer protection.

Empowering Vulnerable Groups to Enhance
Self-Protection

Recognising that the elderly and persons with disabilities in the population
may be particularly vulnerable to the risks posed by unfair trade practices, the
Council continued its effort to reach out to these target groups through various
tailored programmes together with consumer education talks with a view to

strengthening their self-protection ability.

Consumer Education for Persons with Special Needs

As the "Support Programme for Persons with Special Needs”
("Programme”) entered its third year, the Council continued to empower
social work and education practitioners in delivering workshops to enhance
consumer education for persons with autism spectrum disorder, mild
intellectual disability, and common mental disorder (“target groups”).

In addition to the existing customised training kit, the Council

developed 2 new initiatives during the year, adopting e
3 BE
T Egozsﬁmfu COUNCIL

BEREHOARER
HAETETET

new technologies and enhancing information accessibility
to further strengthen the target groups’ self-protection
ability to avert sales malpractices deployed by

12Rn iR e Beabt

unscrupulous fitness and beauty centres.
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Leveraging new technologies, the Council piloted the use of virtual reality (VR)
simulation to enhance the role-play activities for target groups to acquire the
necessary skills for resisting unscrupulous sales tactics. Featuring 2 scenarios —
fitness and beauty centres — the simulation videos immerse the player in first-
person view, which is considered
more conducive for transferring
the learnt skills into practice

in their future consumption

experiences. To facilitate a wider
usage of such a useful tool, an
online version was developed
and launched on the Council |§ Q smxw7
website , and extensive publicity
was arranged with media coverage by Cable TV, HKOT, Ming Pao,
RTHK's “Hong Kong United" (1§ 8 & % ) and HOY TV's “City
Focus" (— #8 # &) in January and February 2023. Given the
positive response of the VR programme, the Council will explore
more ways to infuse new technology into the future development of

consumer education programmes.

Back to the basics, 2 sets of Easy-to-Read Guides were published in December
2022. Designed in accordance with the principles of the Labour and Welfare
Bureau's “Production Guide for Easy-to-Read Version”, the Guides combined
simple texts and illustrations to facilitate the target groups to grasp the essence
of consumer rights and responsibilities, as well as points to note while purchasing
fitness or beauty services. The Guides also offer practical tips on helping the
target groups develop a healthy lifestyle through
making smart fitness, beauty and food choices.

Since its launch, the Programme has received
staunch support from about 50 social welfare
organisations, self-help groups and special
schools (“partner organisations”) to jointly
assist the target groups in enhancing their self-
protection ability as consumers. During the
year, a total of 12 train-the-trainer sessions
and parent talks were conducted for frontline

staff members, social workers, teachers, family members and caregivers of
the target groups, with nearly 90 participants. Subsequently, 25 consumer
education workshops were organised for the target groups, attracting almost
700 participants. Positive comments on the effectiveness of the workshops

were received from various sectors.

The Council is committed to strengthening the collaboration with partner
organisations to promote the consumer rights of the target groups. To encourage
more new organisations to engage in the Programme, the second “Experience
Sharing Session” was held on 13 December 2022 to give an update of the
latest developments of the Programme, while 2 partner organisations were
invited to share their insights and experiences. Furthermore, in support of the
“International Day of Persons with Disabilities” set out by the United Nations on
3 December each year, 6 online public talks on the topics of preventing pitfalls of

fitness and beauty centre sales, as well as online shopping traps were organised.
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Consumer Education for Senior Citizens

The ageing population in Hong Kong has spurred needs for consumer
education catering to retirees and the elderly. In collaboration with different
social service organisations and elder academies, 20 consumer education talks
were held for senior citizens either face-to-face or virtually throughout the
year, engaging 472 participants. A wide range of topics was covered, including
consumer rights and responsibilities, unfair trade practices under the Trade
Descriptions Ordinance, as well as consumer alerts for senior citizens in areas
such as health food, online shopping, Chinese medicine, homes for the aged,
and telemarketing of health checkup plans. One of these talks featuring online
purchase alerts was held at the kick-off event of Senior Citizen's Day 2022,
organised by the Hong Kong Council of Social Service on 16 November 2022.

Premised upon the success of the “Pilot Educator Scheme for Senior
Citizens”, the scheme became regularised in 2022 with continued partnership
with 5 organisations, namely Yan Oi Tong Hong Kong Toi Shan Association
Neighbourhood Elderly Centre, ELCHK Shatin District Community Centre for
the Golden-Aged, Christian Family Service
Centre — True Light Villa District Elderly
Community Centre, St. James’ Settlement
Wanchai District Elderly Community Centre,

and Senior Police Call.

63 Network Members and 24 Senior
Educators were retained in the scheme in |
the past year. Further training was rendered
to the Senior Educators, covering new
consumption topics including food labelling,
online shopping, travel, and sustainable
consumption. Apart from this, they were also trained to use online tools such
as the Council's Online Price Watch, as well as video-conferencing to deliver
talks online. Besides, a guided tour in the Gerontech and Innovation Expo cum
Summit (GIES) 2022 was also arranged for them as post-training activity.
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During the year, Senior Educators rendered 26 sessions of community
talks physically or online attended by 278 participants. To build on their
strength in sharing knowledge and to help promote social cohesion,
upon the completion of an “Earth 2038’s Learning Journey of Sustainable
Consumption” online workshop, 7 Senior Educators were invited to be
supporting helpers of the primary consumer education activities held from
December 2022 to January 2023.

To recognise the achievements of the Network Members and Senior
Educators, certificates of appreciation were presented to the Network
Members, Senior Educators and partner organisations respectively during a
sharing session held on 12 January 2023. At the event, 2 representatives from
partner organisations and 2 Senior Educators shared their experiences of
hosting consumer education talks for the elderly in the community, whereas
updated tips to avert consumption traps relevant to online purchase and
telemarketing of health checkup plans were also shared.

Providing Support to the Community

To cascade important consumer alerts to wider audiences, the Council
continued to conduct community talks regularly. During the year, 11 community
talks (excluding those for retirees and the elderly) were held for different
target groups including primary school students, secondary school teachers
and students, post-secondary school students, persons with visual impairment
and staff members of a number of public/professional bodies, attended by over
2,130 participants. A host of topics were covered including consumer rights and
responsibilities, unfair trade practices under the Trade Descriptions Ordinance,
sustainable consumption and consumer alerts in areas such as online shopping,

prepayment consumption, fitness and beauty services as well as health products.

Out of the 11 sessions, the Council was invited by the EDB to deliver a talk on
the theme of “Fostering Consumer Trust — Ethical Al in Hong Kong and Online
Shopping Risks” in November 2022, with 197 teachers and senior secondary
students in attendance. Furthermore, in March 2023, the Council joined hands
with the Hong Kong Police Force to co-host a public talk titled “Risks of Online
Purchase, Common Online Deception and Introduction to Scameter” in support
of Hong Kong Money Month 2023, coordinated by the Investor and Financial
Education Council, attracting nearly 270 participants.
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