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School and Community Programmes
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Protecting Consumer Rights
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Research, Test & Survey
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Council Highlights SEEEFEE) | 2022-2023

Launch of WeChat Official Account
HEEEAMEATRMKER LG

A handy “consumption encyclopaedia” for WeChat users in both Hong Kong and the Mainland,

the Council's brand new WeChat Official Account is a wealth of practical information such as
shopping guides, articles on hot topics, tips on consumption traps, price comparison tools, as
well as complaint status checking and supplementary document submission functions.

FENDHELMEARTEN "ELHEENE2E R
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More in “Disseminating Consumer Information”
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“Fostering Consumer Trust — Ethical Artificial Intelligence in
E-commerce” Study Report Released

955.: B CEEHELHER RESFEBATIZERE) B

The Council published the captioned report, its first-ever study on the use of artificial intelligence

(Al) in e-commerce in Hong Kong. Acknowledging the pros and cons of Al, the study identified
6 key areas of concern and put forward 6 recommendations to advocate responsible and ethical

Al through the collective effort of the Government, traders and consumers. As part of an

extensive publicity campaign, the Council co-organised a webinar with the South China

- » . o . o . . . .
-— = Morning Post, facilitating discussion among industry leaders.
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More in “Advocating a Fair Marketplace and Legal Protection for Consumers”
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The First Revamped Consumer Rights Reporting Awards g1

(CRRA) Presentation Ceremony

2HER HEESIERER  HRAE

The 22nd CRRA, the first edition since a revolutionary revamp, concluded with a presentation

voting for 2 awards.

& LIREREHEBIRRTSIAARIRE

More in “Disseminating Consumer Information”

2R TEEEENR . &
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ceremony conferring a total of 34 awards handpicked from a record-breaking 311 entries. The
overhauled CRRA pioneered multiple innovations, including a
new social media category, Topical Reporting Award promoting
discussion of a selected consumer protection issue, and public

F22F HERRNERER ) REHUKER  HIKE
311 B B(ER - FIREFICHE - MG FHAR 34 @8
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Taking Sustainable Action for Hong Kong Book Fair
NEEERERUFETH

For the first time ever; the Council fully replaced paper forms with e-forms, and

introduced 2 new digital payment methods — Octopus and PayMe — at its Hong
Kong Book Fair booth, actualising sustainability and digitalisation efforts. An 85%
cashless rate was recorded across all transactions.

HEREMN 2022 FHNEREN - BRUETREZEBATINRRE » AR
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More in “Disseminating Consumer Information”
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' cum Prasentation of Directors Of The Year Awards
Wothesday 23 November 2022
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Proudly Awarded Directors of the Year Awards 2022
RE "2022 FEBGHESE

The Board of Consumer Council received the prestigious captioned award by
the Hong Kong Institute of Directors, a profound recognition of the Council’s
longstanding commitment to strong corporate governance and dedication to

consumer protection.

HEGRTAREFEERBUIENRE DB EAE —ELURHERENRES
BERBNREHBERBNTIIF -

More in “Commendations and Compliments”
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Launch of Virtual Reality Initiative for Consumer Education
B ERBRAEEYFEY
The Council piloted a groundbreaking virtual reality (VR) initiative for its well-received
“Support Programme for Persons with Special Needs”, leveraging the immersive

technology for role-play simulation of sales malpractices in 2 scenarios — fitness and
beauty centres.

AEH "RHRBEALTEE ) HEHURAREL - FRERBEMRFEISIA
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More in “Empowering Consumers Through Education”
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’ |
“Travel Matters” Takes Top Complaint Category with
+158% Rebound
" REESRTE o FERAEF 168% FIEE
Complaint figures and trends are indicators of current affairs and consumers’ top concerns.

The year under review witnessed the hardest hitting fifth wave of COVID-19 and the gradual
recovery. Most notably, “Travel Matters” became the top complaint category with a steep year-

on-year rebound of 158% as borders reopened in early 2023. Complaints related to “Internet
Shopping” and “Food & Entertainment Services” rose by 68% and 29% respectively, while that
for electrical appliances hit an all-time high with over 3,000 cases.

SEMHERFETNES R RAFNBEEIRARNIEE - £/ &
BERERBRILIE 5 R AR ER - IS 2023 ENES BN T REEE . B
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More in “Resolving Disputes Between Consumers and Businesses”
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