FORGING CLOSER COLLABORATION
FOR CONSUMER PROTECTION
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Partnerships, collaborations and information exchange at local, regional
and international levels are essential for the Council to discharge its duties
in consumer protection and empowerment. Outside Hong Kong, the
Council has established ties with consumer organisations in many other
countries and regions, and is also active in bodies such as Consumers
International. On the home front, the Council consults regularly with
relevant Government departments, regulators and trade and professional
bodies. Although many regular international events and conferences \
in the year under review were moved online in light of the global travel N

restrictions, these virtual events continued to produce fruitful outcomes, /
reflecting the spirit of consumer protection counterparts around the globe \
in battling the impacts of COVID-19.
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The Council has maintained close liaison with the Commerce and A —HHAEIGHE E(RBER ST SN &SR
Economic Development Bureau, which oversees policy on consumer ESRREE  JREE M ITERPIE EMES
protection. The Council also worked with other Government bureaux AR B YEESENTEE REATES-
and departments, as well as statutory bodies to provide advice on BHEE SRRERERE AHELERESRR
matters of consumer interest, such as fair competition and trade 2 B LRAEEY -

practices, financial and insurance services, public health and food

safety, telecommunications, and residential property issues. . o . o
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Members and staff of the Council sit on nearly 50 public advisory ek EHE
committees”®, offering views from consumers’ perspectives.

18 See Appendix 9 for the list of external committees attended by Council Members and staff.
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Collaboration with the Mainland and Macao SAR

Virtual Meeting with Consumer Associations from
Guangdong and Macao SAR

The Council was invited by the Guangdong Consumer Council to
attend an online meeting in September 2021 to exchange recent
experience in consumer protection during the COVID-19 pandemic
period. Participants included the Guangdong Consumer Council,
Macao SAR Government Consumer Council and representatives from
consumer associations in Guangzhou, Shenzhen, Zhuhai and Henggin
New District. During the meeting, the Council presented its work in
supporting anti-epidemic measures and exchanged the Council's
views on addressing the issue of purchase of non-local properties. The
Macao SAR Government Consumer Council also had similar experience
especially in the Greater Bay Area (GBA) and addressed it through the
formation of an “alert and defense” network with the GBA counterparts
in handling the issue.

International and Regional Collaboration

The Council is an Executive and Council Member of Consumers
International (Cl), a global federation championing consumer rights
which comprises over 200 organisations from almost 100 countries
and regions worldwide. Sharing a kindred vision, Cl's mission is to work
closely with its constituent member organisations and to strengthen
networks to protect, inform, give voice to, and secure rights for,
consumers at regional and international levels.

The Chief Executive of the Council was appointed for the second time
in a row as Vice President of Cl's Board of Trustees in 2019 following
her first-term appointment in 2015. In this strategic role with a 4-year
tenure (2019-2023), the Council’s Chief Executive is involved in setting
Cl's strategic priorities, reviewing its budget and financial plans, and
identifying new partnerships to strengthen global consumer protection.

The 5th Intergovernmental Group of Experts on
Consumer Protection Law and Policy of the United
Nations Conference on Trade and Development (UNCTAD)

Invited by the UNCTAD, the Council's Chief Executive virtually attended
the 5th session of the Intergovernmental Group of Experts (IGE) on
Consumer Protection Law and Policy, which was conducted in both
virtual and physical formats on 5 and 6 July 2021. Topical discussion
and idea-exchange sessions during the meetings covered topics such
as implementation of the United Nations guidelines for consumer
protection; the latest developments in legal and institutional
frameworks: UNCTAD world consumer protection map; as well as
consumer law, policy and regulatory actions in response to and in the
aftermath of the COVID-19 pandemic, etc.
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World Consumer Rights Day 2022

In support of the World Consumers Rights Day 2022 (15 March 2022)
and its annual theme “Fair Digital Finance”, the Council published an
article in the March 2022 issue (#545) of CHOICE Magazine to raise
public awareness on the importance of driving a fair digital finance
marketplace, one that is inclusive of all consumers, including vulnerable
consumers.

On 14 March 2022, the Chief
Executive of the Council spoke as
a panellist at the session themed
“Consumer Advocacy - A Catalyst for
Change in Digital Finance" at the Fair
Digital Finance Forum organised by
Cl. The Panel discussed the most
pressing issues and opportunities .
for consumers of digital finance and
how consumer advocacy, through
collaboration with businesses,
policymakers and regulators, can be a
catalyst for change in the marketplace
to ensure that every consumer has
the rights to access and use digital
financial services.
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Moreover, visions for establishing a fair digital
financial future were shared, including building a
harmonised digital finance marketplace for all by
putting forward the setting of standards on data
security, data protection and privacy; ensuring
fair access to financial services through different
channels including the non-digital ones; and taking care of disadvantaged
people in light of the rapidly evolving digital finance landscape. The Forum
was attended by over 90 speakers from different parts of the globe.

Consumers International - Global Consumer
Protection and Empowerment Index

The Council supports Cl in developing the Consumer Protection and
Empowerment Index, which is an innovative tool to assess the degree
to which its members have implemented mechanisms and measures to
build, maintain and encourage a safe, fair and sustainable marketplace for
all. The Council also contributed a case study in the Insight Report 2022
on the theme “Education for Young Consumers", which featured the Council's
“Earth 2038's Learning Journey of Sustainable Consumption” programme
and the “"Consumer Culture Study Award”.
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