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The paradigm shift towards a digital world means that digital and social media platforms have
become essential for disseminating timely information to the public and reaching the widest
spectrum of consumers, especially the younger age groups. Embracing the new normal,
the Council has charted new horizons in digital transformation and achieved a number of
breakthroughs in e-communications over the past reporting year. Besides introducing a sparkling
new official website integrated with eCHOICE, equally notable was the launch of the “Search Tool
for Rapid Antigen Test (RAT) Kits Approved for Use by Various Regions” in March 2022, which helped
consumers identify reliable RAT kits at a time of great concern in the community. The Consumer
Rights Reporting Awards, a signature event of the Council’s, underwent a revamp to include a
new category to acknowledge the rising trend of social media journalism. At the same time, the
Council's iconic monthly CHOICE Magazine continues to serve as Hong Kong's most authoritative
source for consumer tips. In terms of press conferences, the Council has maintained an agile and
flexible policy, ready to switch between online and face-to-face communications according to the
prevailing pandemic situation.
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Revamped and Integrated Council and eCHOICE
Website

To ensure the Council's information meets the online reading habits
of consumers in recent years, the Council’s official website and the
eCHOICE portal underwent a concurrent revamp and integration. The
brand new website was launched in August 2021, riding on the special
milestone of CHOICE's 45th anniversary.

Apart from a refreshed interface that continues to meet the
requirements of the Web Content Accessibility Guidelines (WCAG)
2.0, the revamped website offers an enhanced and personalised user
experience with an array of new sections and functions closely related
to daily life. One new section is the “Shopping Guide”, with 9 categories
of free information to enrich consumer knowledge, ranging from lifestyle
topics such as “Home Appliances”, “Health and Beauty”, “Food and
Cooking”, and “Green Living”, to content for different consumer groups,
including “Family and Kids”, “Life and Financial Planning” and “Silver Hair
Market”, etc.

In addition, the newly introduced “Product Picker” function allows
CHOICE subscribers to easily compare the test ratings and details of
each product in a specific test, extensively enhancing the subscription
experience. The website has also optimised the online enquiry and
complaint services to reinforce consumer safeguard in dispute
resolution.
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CHOICE 45th Anniversary Celebration

2021 marked the 45th anniversary of CHOICE Magazine. An exciting
range of online and offline events and promotions were launched to
celebrate the special milestone, which kicked off with the Hong Kong
Book Fair in July 2021. The CHOICE booth at the Book Fair adopted a
joyful birthday party theme, featuring special sales promotions and
photo opportunities with an attractive backdrop.

As the pinnacle of the 45th birthday celebrations, renowned veteran
Olympic gold medallist Guo Jingjing was invited to grace the cover of
the November 2021 issue (#541), while a cake-cutting ceremony was
arranged for the CHOICE press conference on 15 November 2021. On
the same day, a 45th anniversary video featuring fun facts and cover
celebrities of CHOICE over the years was published. As of 31 December
2021, the video had attracted close to 10,000 aggregate views on
Facebook and YouTube.

A lucky draw campaign and slogan contest was run from November
to December 2021, giving away autographed classic CHOICE covers of
12 iconic celebrities or groups, including Carol “Do Do” Cheng, Sandra
Ng, Louis Koo, etc. The campaign culminated with a final round of
giveaway in December 2021 with autographed covers of the popular
boyband MIRROR as the prize. Its announcement post topped the
month’s records of page views and follows.

Furthermore, a total of 100 promotional segments were broadcast on
Commercial Radio Hong Kong (CRHK), featuring tailor-made celebratory
messages about past CHOICE content and cover stars. The Council also
exhibited its work and achievements in consumer protection in a large-
scale photo exhibition organised by Hong Kong Commercial Daily.
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Supporting Anti-epidemic Efforts and
Hot Topics of Consumer Interest

In the year under review, the city witnessed the third, fourth and
eventually the fifth wave of the COVID-19 pandemic which broke out
in early 2022. To further support the public to combat the virus, the
Council remained highly diligent in information provision and educating
the public to make informed choices. Furthermore, to support the
Government's consumption voucher scheme and in anticipation of
ensuing consumer issues, the Council pre-emptively disseminated
useful tips to help consumers shop smart.

Disseminating Information on Combatting COVID-19

The Council continued to offer a range of COVID-19 related CHOICE
articles free to the public, including multipurpose disinfectants (Issue
531), portable UV disinfection devices (Issue 532), lozenges (Issue 513),
antibiotics (Issue 534), and dishwashing detergents (Issue 497). These
free articles, in addition to consumer alerts, free download materials
and corresponding Government information, were uploaded to the
dedicated “Together, We Fight COVID-19" webpage throughout the
year. First launched in early 2020, the page serves as a content hub
to consolidate virus-prevention information and accumulated 43,506
page views in the reporting year. The Council also worked with the Equal
Opportunities Commission to disseminate pandemicrelated content in
English to non-Chinese-speaking minority groups in Hong Kong.

When the demand for Rapid Antigen Test (RAT) kits soared in late February
following the Government’s announcement recognising RAT results as
early identification of positive cases, a vast selection of RAT kits became
available on the market. However, as the test kits came from a multitude
of origins and had various claims of international accreditation, such
information was complex and difficult for consumers to understand. In
response to consumers’ most urgent needs, the Council swiftly developed
a “Search Tool for Rapid Antigen Test (RAT) Kits Approved for Use by Various
Regions”"” covering the approved COVID-19 RAT lists of Hong Kong, the
Mainland, Macau, Australia, EU, Singapore and USA to help consumers
verify and select suitable RAT kits. The database of the search tool will be
updated regularly.

An online media briefing was held in early March 2022 to share the
complaint figures, case studies, and consumer tips for selecting
RAT kits. The search tool was officially

launched on the day, accompanied with LTt |
a viral tutorial video. The topic generated

over 220 counts of media coverage and .
was well-received by the public, many
of whom praised the usefulness of the

search tool and thanked the Council for ﬂ

its speedy response to consumers’ needs.
The search tool recorded 872,550 page
views as of 31 March 2022 and surpassed
1 million by the end of May 2022, which
reflected a high usage rate during this
critical period.

97.1%
sensitivity

99.76%
specificity
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Responding to Pandemic-related Service Issues

Various social distancing measures remained in effect for intermittent
but long periods of the year under review, such as dining restrictions,
closure of entertainment venues, gyms, beauty and massage parlours,
etc. As the pandemic battered the economy, a number of companies
closed their business during the year, including several major chains.
Many consumers were unable to use up their prepaid service packages
before the expiry date, or even before the service provider ceased
operation.

The Council received media enquiries regarding the abrupt closures
of beauty chain Bonjour Beauty (About Beauty, Dr. Protalk and Top
Comfort), fitness centres (Goji Studios, Fitness First, 4ward Fitness), a
one-stop bridal service provider (Dolly Bridal), as well as the demolition
and rebuilding of The Pavilia Farm residential project, which gave rise to
cancellations by buyers.

The Council swiftly responded to a host of pressing consumer concerns
via media interviews and press statements, urging merchants to
disclose the arrangements on their websites or social platforms, and
promptly contact affected customers for settlement. Consumers were
reminded of the risks associated with prepayment purchases as well
as to keep relevant record to recover prepayment through chargeback
mechanism in case of shop closures. The Council also once again called
for the mandatory cooling-off period for beauty service contracts and
regulation of medical beauty services.

As the pandemic situation worsened in February 2022, a myriad of
rumours and incidents intensely triggered the public to panic buy and
stockpile various goods, from food, daily necessities, to fever relief
medicine, lozenges and RAT kits. The Council issued press statements
urging consumers to be rational during grocery shopping and refrain
from stockpiling beyond the required amount, especially on perishable
foods to avoid wastage. At the same time, traders were strongly urged
to be self-disciplined and tide over the tough times with consumers
by ensuring speedy stock replenishment and sufficient supply of
necessities, while maintaining a relatively stable price.
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Encouraging Happy Spending with Tips for the
Consumption Voucher Scheme

To revive the hard-hit economy, the Government announced the
consumption voucher scheme in mid-2021, sparking a shopping craze
amongst the general public. A variety of offers were rolled out by
industries and the 4 designated Stored Value Facilities (SVFs) as they
competed for consumers’' HK$5,000 worth of consumption vouchers.

Foreseeing the potential risks of prepayment transactions and
other consumption traps early on, the Council disseminated useful
consumption information to the public in early July 2021, a month
ahead of the disbursement of the first consumption voucher, followed
by a second media briefing in August 2021, a few days after the first
disbursement. Consumers were provided with helpful tips on selecting
the most suitable SVF, the prevention of consumer traps, and were
reminded to shop rationally.

Furthermore, the Council’s Chairman and Chief Executive made
a guest appearance in the Financial Secretary Mr Paul CHAN Mo-
po’s Consumption Voucher Scheme video, sharing 3 smart tips for
consumers to shop smart while enjoying retail therapy.

5 Beware of minimum
spending, expiry dates
and redemption quotas
in small and multiple offers

6 Beware coupons/vouchers
from shopping malls,/shops

to find actual bargains o ok conSepRIE

3 Think twice before making
high-value purchases as most
shops do not support retum of
goods, refund,/cooling-off period

4 Enquire about offers carefully
as merchants may have different
offers with payment platforms
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CHOICE Magazine

CHOICE Magazine is an independent, impartial and authoritative
consumer guide, widely recognised as a source of trusted and reliable
information since it was first published in 1976. To uphold its authority
and creditability, CHOICE Magazine does not accept any advertisements
or commercial contributions in any form. The monthly publication
covers test reports, surveys, in-depth studies on a diverse range of
consumer goods and services, and complaint cases.

The overall sales of the printed version of CHOICE Magazine recorded
203,682 copies in the 2021-22 reporting period, making it one of the
bestselling monthlies in the city despite seeing an inevitable disruption
in sales over the past 2 years due to the pandemic. Sales were split
rather evenly between subscriptions and retail sales via outlets, such
as newsstands and convenience stores. Social distancing measures
to reduce the flow of visitors at the Hong Kong Book Fair 2021 had
adversely affected the subscription rate, while extensive stay-at-home
arrangements had also impacted the retail sales.

The bestseller of the year was the October 2021 issue (#540), featuring
a cover story on pre-packaged biscuits found to contain genotoxic
carcinogens. Ranked second was the January 2022 issue (#543), which
published a test report on meatballs and revealed some beef ball
samples to contain pig DNA. Third on the list was November 2021 (#541),
which covered a report on cast iron cooking pots. The online version
of CHOICE under the refreshed website recorded an overwhelming
4,932,665 page views during the year under review, up 105% year-on-
year (YoY).
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Informing and Interacting with Consumers
through Multimedia Platforms

During the year under review, a total of 140 Shopping Guide articles,
57 videos and 139 infographics were produced to enrich the new
website's content. Total traffic on the Council’'s website recorded 7.8
million page views, 18% up YoY. Page view peaks were seen on several
popular CHOICE topics, in particular the test report on 60 pre-packaged
biscuits in October 2021, and coffee products in January 2022. The
brand new “Shopping Guide” has contributed over 1.1 million page views
in total. The easy-to-digest content provided consumers with essential
information and knowledge to make smart purchase decisions. Among
all 9 categories, “Home Appliances”, “Health and Beauty”, and “Food and
Cooking” were the most popular content types.

The number of followers for the CHOICE Facebook page continued to
grow, reaching 68,912, a 61% YoY increase in followers increment. A total
of 640 Facebook posts were produced in the year, representing a YoY
growth of 73%. Among the posts published, content on CHOICE topics
had the highest engagement rates, including kitchenware, food, home
appliances, COVID-19 related topics, and consumer alerts.

The Council's YouTube channel continues to offer a wealth of information
for consumers. Videos include CHOICE Magazine highlights, test report
findings, past events and activities, and consumer protection-related
educational videos. In the year under review, a total of 755,218 views
and 7,285 subscribers were acquired. First rolled out in 2018, the
channel now has in aggregate over 26,820 subscribers, 3.6 million total
views and over 6.7 million minutes of total watch time since its launch.

To sustain the exposure of Oil Price Watch” and Online Price Watch
(OPW), online and offline publicity was launched in Q1 2022 by
leveraging the partnership with HKO1, HKET Group and New Media
Group. It brought a 97% YoY page view growth for OPW.

Empowering Consumers Through the Mass
Media

Thanks to the support of the mass media, the Council is often on the
public’s mind. For many years, the Council has organised extensive
media programmes and campaigns, notably the monthly CHOICE
press conference, which flexibly switched between live-stream and in-
person format in the past year based on the prevailing social distancing
measures, and countless interviews to keep consumers informed about,
and alert to, what was happening in the marketplace. During the year,
some 70 press releases and statements were issued, covering selected
topics published in CHOICE Magazine as well as the Council’s response
to more than 100 media enquiries related to significant consumer
issues. In total, over 5,000 counts of media coverage were generated.
Through proactive media engagement, the Council was able to publish
timely cautionary advice to consumers whenever an issue arose.

13 More on Oil Price Watch in the chapter “Fostering Competition and a Fair Marketplace” (p.71)
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The Council continued its partnership
with Television Broadcasts Limited
(TVB) to produce TV segments on
elderly-oriented consumption topics
which were featured in the popular
programme “Revel in Retirement" (&
ZR8). In the year under review, a
4-episode series covered smart tips
for elderly consumers on spending
their consumption vouchers. Positive
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media relations and desired publicity
outcomes were achieved throughout the year under review through
press interviews and appearances on a combination of print, electronic
and online channels, such as the Radio Television Hong Kong (RTHK)
programme “The Elderly Series” (B L&), TVB's “Happy Old Buddies”
(€4 EPIN), Phoenix Television's “News Decoder” (BFESARE#R), CRHK's
“Saturday Forum” (B ZH375), Now TV's “News Magazine” (FFE2J511)
and exclusive interviews with the Chairman and Chief Executive by TVB
“On the Record"” (&75:#2), Hong Kong Economic Times and HKOT, etc.

Top 10 Consumer News - Year of the Ox

Entering its 18th year, the Top 10 Consumer News voting campaign
continued its partnership with HKO1, Hong Kong Economic Times, i-Cable
News, RTHK, SkyPost, TOPick and U Magazine. The event attracted a
record-high number of 6,425 voters, up 6% from the previous year. The
top 3 news stories' were namely the permanent closure of UA Cinema,
Legislative Council passes waste charging bill, and the demolition and
reconstruction of 2 towers of The Pavilia Farm Ill. In addition, 2 news
stories related to the Council's work made it into the top 10, including
the test report on 60 models of pre-packaged biscuits, and complaints
relating to consumption vouchers, which involved minimum spend set
by traders and the service of SVFs.
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UA Cinema Announced Permanent Closure

SCEEEBLIRABRGIER

Legislative Council Passes Waste Charging Bill
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The Pavilia Farm lll: 2 Towers to be
Demolished and Rebuilt, Affecting over 800

84

.5 14 Visit www.consumer.org.hk/en/press-release/top10_ox or scan the QR code for the voting results of the Top 10 Consumer News (Year of the Ox).
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Consumer Rights Reporting Awards

The 21st Consumer Rights Reporting Awards (CRRA) wrapped up with a
presentation ceremony in August 2021, conferring a total of 32 awards
in 7 categories, including 7 Gold Awards, 8 Silver Awards, 6 Bronze
Awards, 7 Merit Awards, 3 “Sustainable Consumption Reporting Awards”
and 1 “Grand Award""”.

In response to the rapidly changing media landscape and increasingly
diversified information dissemination channels in recent years, the
revamped CRRA was launched in February 2022 as it entered its
22nd year. There were notable changes and new features, including
restructured categories with a newly added “Topical Reporting Award”,
piloting of the social media category to expand participation, as well as
opening up 2 categories for public voting, whereas the cash prize was
also doubled.

The "Topical Reporting Award” was newly introduced to encourage media
coverage, both in breadth and depth, on an annual consumption topic
announced early each year for submission in the next CRRA, as a means
to proactively promote the discussion of consumer protection issues. In
view of the burgeoning e-commerce industry under the new normal and
expansion of new business models, along with ensuing inconsistency
in e-tailer quality and consumption risks, “Protecting Consumers Under
E-commerce"” has been selected as the topic for 2022.

Furthermore, the unprecedented addition of the “Best Use of Social Media
in Consumer Advocacy” category in response to the rising trend of social
media journalism, as well as piloting public voting for the 2 categories
of “News Photography Award” and “Tertiary Student Journalism Award”,
are both major breakthroughs in local journalism awards, signifying
the Council's innovative approach to honour journalistic excellence on
consumer rights and related issues. The 22nd CRRA was open to entries
starting from the day of the announcement.
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