Sustainable Consumption
Tracking Study and Joint Conference
with CUHK
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In June 2021, the Consumer Council published "Embracing
Sustainable Consumption for a Happy Life - A Tracking Study on
Consumer Behaviour”, an in-depth study to monitor changes
in consumers’ attitude and behaviour towards sustainable
consumption (SC) 5 years after its baseline survey in 2016.

Comparison of the current and baseline surveys' scores of the
2 major SC Indexes indicated that consumers showed progress,
albeit marginally. There was still a gap between consumers’
awareness and their behaviour in reality, in particular their
participation in the crucial habit of recycling.

Given a sustainable SC culture requires tripartite effort by
consumers, businesses and the Government, the Council puts
forward 9 recommendations for consideration by all related
stakeholders.

To enable an informed dialogue among stakeholders, the Council
co-hosted a Sustainability Conference with the Centre for Business
Sustainability of the CUHK Business School a week after the release
of the study report.
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More in “Fostering Competition and a Fair Marketplace”
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o Embracing : “Embracing Sustainable Consumption for a
Sustainable Consumption Happy Life - A Tracking Study on Consumer
or a Happy Li Behaviour”
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Consumption Voucher
Communications Campaign
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Once the Government announced the consumption
voucher scheme in mid-2021, traders and the
designated Stored Value Facilities were quick to roll
out a variety of offers as they vied for consumers’
$5,000 worth of consumption vouchers, sparking a
shopping craze across the city.

While supporting the Government'’s efforts to
revive the battered economy through the scheme,
the Council also foresaw the potential risks of
prepayment transactions and other consumption
traps early on. In light of this, an extensive
communications campaign was launched to share
essential consumption tips and complaint cases with
the public, both before and after the disbursement
of the consumption vouchers.
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More in “Disseminating Consumer Information”
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Launch of the Consumer Council
and eCHOICE Integrated Website
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In August 2021, the Council unveiled its newly revamped
website integrated with the eCHOICE portal, offering an
enhanced and personalised user experience that better
caters to the preferred information access habits of
consumers.

Apart from a refreshed interface, the new website features
an array of new sections and functions closely related to
daily life, including “Shopping Guide” with 9 categories of free
information to enrich consumer knowledge; a rich archive
of almost 50 educational videos on different shopping
advice; "Product Picker” which allows CHOICE subscribers to
compare the test ratings and details of products in specific
tests; as well as optimised online enquiry and complaint
services.
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More in “Disseminating Consumer Information”
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22nd Consumer Culture Study
Award (CCSA)
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The 22nd CCSA, the Council's annual flagship programme
run in collaboration with the Education Bureau, was
successfully concluded with an Award Presentation
Ceremony on 21 October 2021, resuming in-person format
after the unprecedented live-streamed ceremony of the
previous year. A total of 653 teams from 59 secondary
schools had participated in the programme.

For the 23rd CCSA, the Council has newly introduced
4 theme exemplars to guide participants through the
projects and further enrich their learning experiences.

HEEREMWHEULERGER (T REL)) BEXAEE
FENERESTPEREERREE  FARME 22F I
L2021 10 B 21 BT ERERACERIER i
ZERRBMLERRRAR K ARREREET - 2E
FARE 59 MREH 653 EBMASM -

23" WM&, THEEIRFA WHET 4 EEERBHA
B2%E DUE-—SE=HEERR-

"

More in “Empowering Consumers Through Education
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Advocating Enhanced Consumer
Protection for Purchase of
Properties Outside Hong Kong
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In October 2021, the Council released the study
report “Purchase of Properties Outside Hong Kong -
A Study on Enhancing Consumer Protection”, putting
forward 5 recommendations covering the licensing
of estate agents, information disclosure, content of
advertisements, as well as a mandatory cooling-off
period, with a view to strengthening the regulation
of sales of properties situated outside Hong Kong for
the betterment of consumers purchasing non-local
properties.
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More in “Advancing Legal Protection for Consumers”
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“Purchase of Properties Outside Hong Kong - A Study on
Enhancing Consumer Protection”
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CHOICE 45th Anniversary
Celebrations
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The 45th birthday of CHOICE Magazine in 2021 was marked
with an exciting series of celebrations, which kicked off with
a birthday party-themed booth at the Hong Kong Book
Fair in July and culminated in November with a cake-cutting
ceremony, while renowned Olympic gold medallist Guo
Jingjing was the cover celebrity of the November issue. A
campaign giving away autographed classic CHOICE covers
of 12 iconic celebrities and groups attracted overwhelming
response from the public and readers.

While CHOICE celebrated 45 years in circulation, it continued
to publish a host of topics which raised public concern
during the year, including a test report on pre-packaged
biscuits as the cover story of the bestselling issue.
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More in “Disseminating Consumer Information”
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Top 10 Consumer News -
Year of the Ox
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Entering its 18th year, the annual Top 10 Consumer News
voting campaign concluded in January 2022 with yet another
record-high number of 6,425 voters.

The results reflected consumers’ most pressing concerns of
the year, with the top 3 news stories being the permanent
closure of UA Cinema, passage of the waste charging bill,
and the demolition and reconstruction of 2 towers of
The Pavilia Farm 1lI. In addition, 2 news stories related to
the Council’'s work made it into the top 10, including the
test report on 60 models of pre-packaged biscuits, and
complaints relating to consumption vouchers.
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More in “Disseminating Consumer Information”
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A New Era for the Consumer
Rights Reporting Awards (CRRA)
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The 21st CRRA concluded with a presentation ceremony in
August 2021, conferring a total of 32 awards in 7 categories.

Responding to the rapidly changing media landscape and
increasingly diversified information dissemination channels
in recent years, the revamped CRRA was launched in
February 2022 as it entered its 22nd year. Notable changes
and new features included restructured categories with a
newly added “Topical Reporting Award”, piloting of the social
media category to expand participation, as well as opening
up 2 categories for public voting, whereas the cash prize
was also doubled.
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More in “Disseminating Consumer Information”
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Strengthening Consumer

Protection for the Elderly —

Launch of the Pilot Educator Scheme
for Senior Citizens (ESSC) and Elderly
Hotline
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As population ageing has become a global trend, a fair and age-
friendly marketplace coupled with protection of consumer rights
for the elderly have become ever more important. The Council
launched the Pilot ESSC and the Elderly Hotline in the year under
review, marking a significant milestone in the Council’s mission to
promote and safeguard elderly consumer rights.

The Pilot ESSC, organised by the Council with 5 partner NGOs,
aims to equip the elderly with knowledge in consumer rights and
public speaking techniques, so that they could transfer knowledge
to other senior citizens by hosting community talks, sharing
consumption-related news, and forming a strong social support
network.

BEDRAOEL BRRERENWEEDS  URMABRERE—
REVHEEZQBER - FENFAKH " SRBBHBEAE, AT

BN TEHRERSRG . RESLREREBEEESNEMET
EENERE-

FTERHBHERE ) ST EBAS IR WE S BEREEaE
EEREREEENFHERSABLEERT #ERtEAR
EXIFEERSBELEEHEEN TREHAMASIERRRE-

More in “Empowering Consumers Through Education”
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The Council has launched the Elderly Hotline — 2110 2288 — to
provide a convenient and accessible channel for elderly consumers
to make enquiries and seek help when consumer issues and
disputes arise. This dedicated hotline is purposely designed to
reduce the number of steps or buttons to press before patching
the caller through to the Council's staff, greatly enhancing the user-
friendliness for senior citizens.
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More in “Resolving Disputes Between Consumers and Businesses”
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Disseminating Information
on Rapid Antigen Test (RAT)
Kits and Pandemic-related
Consumer Issues
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The Council remained highly diligent in educating and
providing the public with anti-epidemic information
through the dedicated “Together, We Fight COVID-19"
webpage.

In response to the acute situation and the
Government’'s announcement recognising RAT
results as early identification of positive cases in late
February 2022, the demand for RAT kits soared and
related complaint cases also surged. The Council
swiftly developed and launched a “Search Tool for
RAT Kits Approved for Use by Various Regions” within
10 days to help consumers verify and select suitable
products amongst the vast selection on the market.
The search tool clocked 1 million page views in
11 weeks' time, an exceptionally high usage rate.
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More in “Collecting Market Information on Goods
and Services” and “Disseminating Consumer
Information”
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Search Tool for Rapid Antigen Test (RAT) Kits
Approved for Use by Various Regions
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