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The Council has established ties with consumer organisations in many other countries and
regions, and has also been active in international bodies such as Consumers International.
Such partnerships and cross-border consultation and exchanges are essential for the
Council to discharge its duty to consumer protection and empowerment. Closer to home,
the Council engages regularly with relevant Government departments, regulators and trade
and professional bodies to build lasting partnerships. In light of global travel restrictions and
thwarted business trips, many of the international events and conference scheduled for the
year under review were either postponed or moved online. Despite the change in format, the
virtual events produced fruitful outcomes and truly reflected the united effect of consumer
counterparts around the globe in combatting and overcoming the impacts of COVID-19.
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Local Collaboration

The Council has maintained close liaison with the Commerce and
Economic Development Bureau, which oversees policy on consumer
protection. The Council also worked with other Government bureaux
and departments, as well as statutory bodies to provide advice on
matters of consumer interest, such as fair competition and trade
practices, financial and insurance services, public health and food
safety, telecommunications, and residential property issues.

Members and staff of the Council sit on nearly 50 public advisory
committees”, offering views from consumers' perspectives.

13 See Appendix 9 for the list of external committees attended by Council Members and staff.
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International and Regional Collaboration

The Council is an Executive and Council Member of the Consumers
International (Cl), a global federation championing consumer rights
which comprises over 200 organisations from almost 100 countries
and regions worldwide. Sharing a kindred vision, Cl's mission is to work
closely with its constituent member organisations and to strengthen
networks to protect, inform, give voice to, and secure rights for,
consumers at regional and international levels.

The Chief Executive of the Council was appointed for the second time
in a row as Vice President of Cl's Board of Trustees in 2019 following
her first-term appointment in 2015. In this strategic role with a 4-year
tenure (2019-2023), the Council's Chief Executive is involved in setting
Cl's strategic priorities, reviewing its budget and financial plans, and
identifying new partnerships to strengthen global consumer protection.

Consumers International 60th Anniversary - Exclusive
Global Member Webinar, and Regional Connect (Asia
Pacific) Webinar

2020 was the 60th anniversary of Cl, marking 6 fruitful decades of
coming together for consumer protection and empowerment. A series
of virtual events were held to celebrate this special milestone with Cl's
Members over the year.

An exclusive Global Member Webinar was held on 17 November 2020,
during which the Council’'s Chief Executive delivered the opening
and closing remarks and shared
views on the changing landscape
of e-commerce as well as new
insights with members across the
globe. CI Members celebrated the
extraordinary achievements of the
movement over the past 60 years and
discussed the change agenda and the
vision 2030 from different markets.

On the same day, the Council's Chief
Executive acted as a moderator for
the CI's Asia Pacific Regional Connect
Webinar, facilitating members in Asia
Pacific to reflect together on the
most remarkable achievements of
the consumer movement. During the
webinar, members also discussed
regional insights from the CI Global
Consumer Index and exchanged
views on their vision for the future of
consumer advocacy in Asia Pacific.
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World Consumer Rights Day 2021

In support of World Consumer Rights Day 2021 (15 March 2021) and its
annual theme “Tackling Plastic Pollution”, besides publishing an article
in CHOICE and producing a video to raise public awareness on plastic
waste, the Council also joined hands with 8 other consumer associations
to conduct a global research study on the packaging of different daily
consumables from popular international household brands. The study
analysed and compared the effectiveness of their labelling and the
recyclability of the packaging, with the results published in a report
called "The Consumer Lens on Packaging 2021".

World Economic Forum (WEF) - Trade Multistakeholder
Conversation 2020: Webinar on Consumer Trust in
E-Commerce and the Platform Economy

The Chief Executive of the Council spoke at the WEF Webinar held on
8 July 2020 themed “Consumer Trust in E-Commerce and the Platform
Economy”, to share views with participants on the state of online
shopping in the Greater China region, especially against the backdrop of
the COVID-19 pandemic. Key issues discussed included ways to protect
consumers from unsafe products, the role of logistics in delivery of
goods and services, and the links between transparency in deliverance
of goods, customer services and consumer redress.

The Webinar was an affiliated programme hosted by Cl at the WEF -
Trade Multistakeholder Conversation 2020 with over 160 participants
from different parts of the globe.
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