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Today's era of technology has in many respects made the sourcing and purchasing of
consumer products more simple, yet at the same time it has increased the complexity
of identifying unscrupulous traders and ensuring adequate consumer protection. Aware
of this growing challenge, the Council is committed to empowering consumers through
education, especially more vulnerable groups such as young students and Hong Kong's
increasing elderly population, so as to help them acquire the practical knowledge to make
informed choices and become responsible consumers. With social distancing measures
hampering many of the normal face-to-face educational and training programmes during
the year under review, the Council successfully adjusted the format and continued the
programme through online learning activities.
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Cultivating Positive Consumer Attitude from a
Young Age

Given the rapid growth of the digital marketplace and the challenging
circumstances arising from increasing market complexities, consumer
education in early childhood serves as a significant guidepost to help young
consumers develop proper consumption values and behaviours that form
the basis for judicious purchases throughout the rest of their lives.

Experiential Learning Programme for Primary School
Students - Earth 2038's Learning Journey of Sustainable
Consumption

With the support of the Environment and Conservation Fund (ECF), the
Council focused on the second year of implementing the programme
titled "ECF Earth 2038’s Learning Journey of Sustainable Consumption”
in the 2019/20 school year. Despite the prolonged class suspension
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arising from the COVID-19 pandemic, 50 on-site sessions at 14 schools
were delivered with nearly 1,900 students participating, while around
2,500 students from 17 schools joined the streamlined online platform.
Over 90% of students who responded expressed satisfaction with the
project and acknowledged positive changes in their awareness of the
impact of unsustainable consumption, their understanding of sustainable
consumption (SC), and willingness to adopt SC behaviours and habits.

“Experiential Learning Trips” (“Trips”) that were supposed to be held
at the Community Green Stations in various districts were changed
to virtual mode in July 2020. 8 onsite and online Trips were eventually
organised for more than 300 participating students, educating them on
proper recycling practices and greenwashing marketing tricks, as well as
guided reflection on their own consumption habits.

Besides, 13 training sessions were organised to enrich teachers'
understanding of the programme and SCrelated concepts.
Adopting a train-the-trainer approach, teachers were encouraged to
incorporate the programme into their school curriculum using the
provided teaching resources, with an aim to sustain the programme
in their schools in the long run.

Under the auspices of the Commerce and Economic Development
Bureau, funding support was received to sustain this meaningful
programme from the 2020/21 to 2022/23 school years. In the 2020/21
school year, 30 primary schools with around 3,770 participating students
were recruited. During the reporting period, a total of 65 workshops
were conducted to continuously empower students to make responsible
choices for sustainable consumption.

Pilot Partnership Programme with HKEdCity for Primary
Students — Smart Shopper Go Go Goal

Given the proliferation of online learning during the pandemic,
a new pilot online activity titled “Smart Shopper Go Go Goal"
was launched in late March 2021. Online quizzes with selected
content from the CHOICE Magazine were designed and hosted

at the HKEdCity online platform to facilitate senior primary

students to acquire the essential knowledge and skills for
making informed consumption choices.
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Proactive Education Platform for Secondary School
Students - Consumer Culture Study Award

The Council has continued to render youth education through its flagship
programme — the annual Consumer Culture Study Award (CCSA) — in
collaboration with the Education Bureau. Up to the year under review, over
80,000 participating students from 368 secondary schools have conducted
in-depth studies on various consumer issues, and have been encouraged to
proactively reflect and gain insights on positive consumer values.

During the year under review, the 21st CCSA was successfully concluded
with the Award Presentation Ceremony being held via live-streaming for
the first time ever on 31 October 2020, with the attendance of nearly
300 guests and participants.

Following the recruitment of the 22nd CCSA, 649 teams from 59 secondary
schools were enrolled. A total of 88 workshops/talks and consultation
sessions were conducted to support participants in developing their
project ideas. Besides, the “Best Creative Media Award” was newly
introduced to encourage students to recollect their daily observations on
consumer culture through various creative media, such as short videos,
animations, audio or multimedia.

To further enhance the vision of CCSA, a new guided workshop titled
“Design Consumption 99%" was launched in the 2020/21 school year with the
participation of over 280 students and teachers. Inspired by a series of well-
structured guided questions and the strategic use of the CCSA website”,
students were guided to embark on their own self-exploration journey in
the observation of daily consumer issues, discovery of consumption stories
and reflection of consumer situations from authentic experiences.

Consumer Education for Post-Secondary School Students

During the year, the Council continued to offer summer internships
to 17 students from the Chinese University of Hong Kong, the City
University of Hong Kong, the Education University of Hong Kong, the
Hong Kong Baptist University and the Hong Kong University of Science
and Technology. The internships provided students with necessary
exposure and on-the-job training in the work of consumer protection.
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Empowering Vulnerable Groups to Enhance
Self-Protection

Recognising that the physically or mentally challenged groups of the
population may be particularly vulnerable to the risks posed by unfair
trade practices, the Council continued its effort to reach these groups not
only through consumer education talks, but also through various tailored
programmes with a view to empowering them for self-protection.

Consumer Education for Persons with Special Needs

In response to consumer complaints involving persons with autism
spectrum disorder (ASD), mild intellectual disability (ID), and common mental
disorder (CMD), the Council launched the “Support Programme for Persons
with Special Needs” (SNP) with an aim to strengthen their self-protection
ability as consumers so that they would not fall prey to sales tactics
deployed by unscrupulous traders in the fitness and beauty industries.

3 sets of training kits were published in the year under review. Each
set of training kit comprised a handbook, an edu-video, posters and
play cards themed around the unscrupulous sales tactics deployed
by fitness and beauty centres and advice on coping with stressful
selling situations. The kits were specially developed for social work and
education practitioners to facilitate their delivery of consumer education
workshops for the 3 respective target groups.

During the year, a total of 11 train-the-trainer sessions were conducted
for government-subvented NGOs and self-help groups, with the
participation of nearly 220 frontline staff members, social workers,
family members and caregivers of the target groups.
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Consumer Education for Senior Citizens

To accommodate the needs of the ageing population in Hong Kong,
the empowerment of the retirees and the elderly through consumer
education has become a rising priority. In collaboration with different
social service organisations and elder academies, 25 consumer
education talks were held for senior citizens in either face-to-face or
virtual format, drawing 447 participants in the year. Among these talks,
14 were held for the elderly and 11 were held for the retirees/soon-to-
be-olds. A host of topics including consumer rights and responsibilities,
unfair trade practices under the Trade Descriptions Ordinance, and
consumer alerts such as online shopping, telecommunications services,
homes for the aged, direct marketing, Chinese medicine and health food
were covered. Due to the closure of collaborating service centres and
elder academies as a result of the COVID-19 pandemic, 28 consumer
education talks were cancelled.

In March 2021, the Council fostered collaboration with partner
organisations in launching two new consumer educational activities. A
radio programme “Elderly Academy — Elderly IT New Vision" covering the
topic of online shopping and the tips of using the Council's Online Price
Watch, produced in collaboration with the Office of the Government Chief
Information Officer, was broadcast on Radio Television Hong Kong, Radio 5.
Besides, a brand new public talk on the topic of online shopping was held
virtually via Zoom for 58 senior citizens in support of
Hong Kong Money Month 2021 coordinated by the
Investor and Financial Education Council.

To further disseminate consumer information
for senior citizens, the Council collaborated with
3 organisations, including Evangelical Lutheran
Church Social Service - Hong Kong, Shatin
District Community Centre for the Golden-Aged,

the Institute of Active Ageing of The Hong Kong Rty

Polytechnic University, and Elder Academy of the Open
University of Hong Kong. The Council provided 15 educational
videos on consumer protection and product information
relevant to ageing consumers for these organisations to
upload to their respective Facebook pages.

With a view to reaching out to and accommodating the growing needs
of the burgeoning group of retirees/soon-to-be-olds, “Pilot Educator
Scheme for Senior Citizens” was rolled out in March 2021. The scheme's
target was to groom a pool of network members and Senior Educators
to safeguard the interests of the retirees/soon-to-be-olds in a
sustainable manner. Relevant training and service opportunities will be
offered to the elderly volunteers from Q2 to Q4 of 2021.
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