
During the pandemic, consumer protection efforts are even 
more critical. A one-stop “Together, We Fight COVID-19” 
webpage was launched in early 2020 to provide timely and 
reliable anti-epidemic information for consumers. The Council 
also jointly developed a DIY solution for consumers to make 
face masks using common household items when surgical 
mask supply was scarce. 

In the year under review, the Council prioritised and rigorously 
conducted tests on various disinfectant and anti-epidemic 
products for publication in CHOICE. A number of these 
articles and test reports were made free for public download 
on the website, including disinfection alcohol and at-home 
test kits (Issue 522, April 2020), disinfectant lanyards (Issue 
525, July 2020), and face masks (Issue 530, December 2020).

The 21st CCSA — the Council’s annual flagship programme run
in collaboration with the Education Bureau — concluded with
the first-ever live-streamed Award Presentation Ceremony on
31 October 2020. A total of 770 teams from 64 secondary
schools participated this time.

During the year under review, contingency measures were
implemented to work around pandemic restrictions, including
consultation sessions held virtually from March 2020 onwards
to offer advice to participants on their project ideas, content
and methodology.

The brand new “Oil Price Watch” website and mobile
app featuring enhanced functions were launched in
November 2020 after a year of development, offering a
handy and informative platform forconsumers to check
the auto-fuel retail prices of different oil companies
anytime, so as to make smarterchoices.

Despite the sharp drop in international crude oil prices to 
the point that New  York crude oil futures recorded a historic 
low of minus US$40 a barrel in April 2020, the auto-fuel 
price in Hong Kong remained at a high level. 

The Council published the “Auto-fuel Price Monitoring Analysis 
2020” study report in May 2020, covering statistics over a 
7-year period from 2013 to Q1 2020. The report analysed the
longstanding issues of high auto-fuel price, low transparency, 
and revealed a consistent sign of “More Going Up, Less
Coming Down” in the pump price as well as a high level of
conformity of pump prices amongst oil companies. In the
report, the Council urged the Government to once again
conduct a thorough regulatory review on the auto-fuel
market to formulate a long-term development plan.
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in collaboration with the Education Bureau — concluded with 
the first-ever live-streamed Award Presentation Ceremony on 
31 October 2020. A total of 770 teams from 64 secondary 
schools participated this time.

During the year under review, contingency measures were 
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The CRRA celebrated its 20th anniversary in 2020. The 
presentation ceremony on 3 November 2020 was officiated by 
the Secretary for Commerce and Economic Development, The 
Honourable Edward YAU Tang-wah, and the Council Chairman, 
Mr. Paul LAM Ting-kwok. A total of 40 awards in 7 categories 
were presented, including “Sustainable Consumption Reporting 
Awards” and the newly added awards of “20th Anniversary 
Grand Awards” and  “20th Anniversary Honorary Awards”.

MORE IN “DISSEMINATING CONSUMER INFORMATION” 

The annual Top 10 Consumer News poll concluded in 
January 2021 with a record-high number of 6,038 voters. 
Pandemic-related news dominated the top 10, amongst which 
4 were related to anti-epidemic supplies and daily necessities. 

2 news stories related to face masks were voted as the 
“Most Like” and “Most Gratifying” consumer news, while the 
“Most Outrageous” news went to the report on purchase 
limits imposed by supermarkets due to pandemic-induced 
panic-buying across districts. 

Owing to the pandemic, the Council’s 2020 Yearender 
event was conducted on 4 February 2021 via a 
live-stream press conference for the first time in the 
Council’s history.

In a pre-emptive effort to strengthen the self-protection 
capacity of the mentally handicapped, the Council launched 
the brand new “Support Programme for Persons with 
Special Needs” in November 2020. 3 sets of training kits and 
edu-videos featuring the unscrupulous sales tactics deployed 
by fitness and beauty centres were published to help social 
workers and teachers educate persons with autism spectrum 
disorder, mild intellectual disability and common mental 
disorder on the awareness and prevention of relevant trade 
malpractices and sales traps.  
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January 2021 with a record-high number of 6,038 voters. 
Pandemic-related news dominated the top 10, amongst which 
4 were related to anti-epidemic supplies and daily necessities. 

2 news stories related to face masks were voted as the 
“Most Like” and “Most Gratifying” consumer news, while the 
“Most Outrageous” news went to the report on purchase 
limits imposed by supermarkets due to pandemic-induced 
panic-buying across districts. 
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In the year under review which was overshadowed by the 
pandemic, complaints related to “Medical & Health Devices” 
soared from 9th in 2019-20 to the leading category in 2020-21, 
up more than 400% with 4,116 cases recorded. Amongst this, 
97% were related to face masks, a 5.6-time increase compared 
to the previous fiscal year.

DETAILED COMPLAINT FIGURES IN “RESOLVING 
DISPUTES BETWEEN CONSUMERS AND BUSINESSES”

The Council took an active role in World Consumer Rights 
Day 2021 (15 March 2021) by promoting its theme — “Tackling 
Plastic Pollution” — through a number of initiatives. 

Besides working on a global research study on packaging 
with 8 other consumer associations coordinated by 
Consumers International, the Council also published an 
article and editorial piece in the March 2021 issue (#533) 
of CHOICE Magazine to educate consumers on the “7Rs”, 
as well as a contribution piece in the South China Morning 
Post highlighting ways the Government, businesses and 
the public could tackle plastic pollution.  

MORE IN “PROMOTING SUSTAINABLE 
CONSUMPTION” AND “FORGING CLOSER 
COLLABORATION FOR CONSUMER PROTECTION”  
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