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Empowering Vulnerable Groups to Enhance
Self-Protection

Recognising that some population groups such as the physically or
mentally challenged ones may be particularly vulnerable to unfair trade
practices, the Council reached out to these groups through community
talks with an aim to strengthen their ability for self-protection.

Building an Age-friendly Consumption Environment

In view of the ageing population in Hong Kong, the Council has
long been concerned about the well-being of older consumers and
published an in-depth study titled "Risk or Opportunity — A Study on
Building an Age-friendly Consumption Environment" in October 2018"".

The study revealed that the majority of ageing consumers in Hong
Kong remained socially active, but found that choices of products
suitable for them in the market were not sufficient. Over one-third
of them had encountered unpleasant experiences when shopping in
the year preceding the survey, with 28.9% potentially related to unfair
trade practices. It was also found that vulnerabilities, being commonly
found in old age, were strong factors increasing the ageing consumers’
likelihood of experiencing unfair trade practices. Even more worrying
was that ageing consumers were not keen on seeking redress or filing
complaints when having encountered the unpleasant experiences.

The Council believes that society as a whole should be engaged in
active dialogues and develop an age-friendly consumption environment
for the elderly. The report called for a pivotal role to be played by
the Government, and concerted efforts from various stakeholders,
including businesses, NGOs, academia, community groups and the

media, to empower ageing consumers for their fair and active
participation in the market.

11 See https://www.consumer.org.hk/ws_en/competition_issues/reports/
ageing_consumers.html for more details of the report.
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Educated consumers are empowered consumers —
providing them with the right knowledge and information
enables them to make wise choices and safeguard their
rights. The Council provides a comprehensive range of education

programmes with particular focus on the younger generation and
Hong Kong’s growing elderly population. These programmes are
steadily broadened in scope, spanning all strata of the community
from primary school pupils to retirees, and helping recipients develop
the awareness, understanding, attitudes and skills they need to make
informed and rational choices in today’s fast-changing consumer world.
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The report received positive responses from various parties with some
agreed to adopt the Council's recommendations in their planned initiatives
or long-term strategies. For example, the Office of the Government Chief
Information Officer had been working with the Council to incorporate
consumer issues and protection in their newly developed web-based

learning portal which is expected to be launched in the latter half of 2019. . - ’

*-.Consumer Education for the Elderly

Empowerment of ageing consumers through edutann has become
a rising priority. In collaboration with different social and community
organisations, 90 educational seminars specially designed for the elderly
were held during the year, drawing over 4,016 participants.

With an aim to engage and
interact with a wider group of
elderly-audience, the-Council
~ organised the Elderly Consumer
District Forum in November
2018 in collaboration with the
Hong Kong Sheng Kung Hui
Wong Tai Sin District Elderly
Community Centre. The forum,
encompassing educational
talks and discussion sessions for attendees from the district residents to
share their concerns and real-life experiences, was a pilot programme
with 180 elderly consumer attendees.

Cultivating Positive Consumer Attitude at
Young Age

Consumer education should begin in early childhood to cultivate
positive consumption attitudes and develop independent thinking
that will form the basis for judicious purchases later in life and raise
awareness in sustainable consumption.
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Experiential Learning Programme for Primary School
Students - ECF Earth 2038’s Learning Journey of
Sustainable Consumption

With a 2—yea'/r funding support from the Environment and Conservation
Fund (ECF), the Council officially launched an experiential learning
programmie “ECF Earth 2038’s Learning Journey of Sustainable
Consumption” in the 2018-19 academic year based on the experience of
the pilot programmes. Facilitated by a learning kit designed in the form
of a passport and a boarding pass, the students went through various
experientjal learning activities that aimed at heightening awareness of their
roles and responsibilities as consumers in making sustainable choices. The
learning programme successfully drew the enrolment of 31 primary schools.

Before the official rollout of the programme, a pilot scheme was
conducted in 2017-18 which attracted a total of 1,162 students from
10 schools. Feedback from participating teachers was largely positive
with all of them rated the programme useful for inspiring their students
to understand the concepts and being able to practise sustainable
consumption in their daily life.

Proactive Education Platform for Secondary School
Students - Consumer Culture Study Award

For 2 decé\des, the Council has organised its flagship programme,
the Consumer Culture Study Award (CCSA), in collaboration with
the Education Bureau (EDB). Throughout the years, over 76,000
students from 358 secondary schools have participated in various
study programmes thoughtfully designed to develop their positive
consumption values and attitudes.

The 19™ CCSA was successfully concluded with the Award Presentation
Ceremony attended by over 400 students and teachers in July 2018.

Entering its 20" anni\versary, a “Special Theme Award” was introduced
to encourage participants to review changes in consumer culture in
the past 2 decades, and to demonstrate in creative ways the consumer
culture of the young genéfation. An online platform (edu.consumer.
org.hk) was launched in November 2018 to showcase major award-
winning projects in the past iQ years and participating students were
encouraged to extract insights from these winning projects.

The 20" CCSA attracted 776 teams from 78
secondary schools™. A total of 124 seminars,
consultation sessions and workshops were
organised during the year to support participénts
in forming and developing their project ideas" .
and strengthening necessary critical-thinking
skills. These initiatives also engaged over 4,200
teachers and students.

Supporting the Council’s advocacy on sustainable e
consumption, educational programmes were rolled /*T:) @z

out among the young generation which also echoed the
EDB’s promotion of STEM (Science, Technology, Engineering
and Mathematics) education. Students were encouraged to
put their STEM knowledge and skills into practice to explore
and create initiatives related to fostering a sustainable
consumption environment. 37 teams from 14 schools enrolled
in the “Innovative Design for Sustainable Consumption”
category and submitted their proposals in January 2019.
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Responsible Consumption Programme for Secondary
School Students - Hong Kong Secondary School
Marketing Contest 2018

In collaboration with the Department of Marketing of the Hong Kong
Baptist University, the Business — School Partnership Programme of the
Education Bureau and the HSBC Social Enterprise Business Centre of the
Hong Kong Council of Social Services, the Hong Kong Secondary School
Marketing Contest 2018 was successfully conducted in June.

The contest was part of the Jockey Club Responsible Consumption
Programme, with an aim to promote responsible consumption culture
among young people. The theme of the year was “Ugly Food” and the
contest attracted 150 secondary school students to explore different
ways to campaign for reduction in food wastage.

Consumer Education for Post-Secondary School Students

In addition to engaging primary and secondary school students in
experiential learning programmes, the Council extended its consumer
education pathway to post-secondary students who are active
consumers and potential employees to serve consumers in the market.
During the year, the Council delivered 7 talks to over 270 students at the
Hong Kong Baptist University, the Hong Kong Shue Yan University, and
the Hong Kong Institute of Vocational Education. The topics covered
included the Trade Descriptions Ordinance, sustainable consumption,
age-friendly consumption, and consumer rights and responsibilities.

As in previous years, the Council continued to offer summer internships to

14 students from the Chinese University of Hong Kong, the City University of -~
Hong Kong, the Education University of Hong Kong, the Hong Kong Baptist -

University, the Hong Kong Polytechnic University, and the Hong Kong Shue
Yan University. The
internships provided = :

students with necessary
exposure and on-the-
job training in the work
of consumer protection.
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12 Visit www.consumer.org.hk/ccsa for the list of winners of the 20" Consumer Culture Study Award.
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