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CHOICE Magazine

CHOICE Magazine is highly recognised as an independent, impartial and
authoritative consumer guide, providing trusted infbrmation since it was
first published in 1976. The monthly publicatjon covers test reports,
surveys, and in-depth studies on a diverse range of consumer goods and
services. To uphold its authority and creditability, CHOICE Magazine does
not accept any advertisements or commerci;f contributions in any form.

The June 2018 issue was an important lrﬁilestone as it was the 500"
edition of CHOICE. Li Wai-zee, Olympic bronze medal-winning cyclist and
well-known for her remarkable resilience, featured as the magazine’s
cover celebrity to symbolise the deterrination of CHOICE to continue
with its long-standing mission. '

To inculcate to the next generation the CHOICE spirit of upholding
high standard, professionalism and determination, 3 primary students
were invited to the CHOICE Issue 500 press conference to unveil the
commemorative activity of collecting wishes and blessings to CHOICE
from society, which would serve as the driving forces and aspirations for
the magazine in the years to come.
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The Council has long played an important role in
providing consumers with clear, comprehensive and
timely information on the purchase and use of different
goods and services, as well as their rights and responsibilities.
In the era of digital consumption, the Council’s strategy
is to combine the best of both traditional and new media
in an all-encompassing drive to disseminate information
and present them in consumer-friendly formats.

HEE-ERHRE AWREBOEEEN LENEE
TREENERATHESMBENES URELHEEE
BMET - CEBEBNER NSRRI Z LU
AEFRFEERENEL LEESEN

KR EEBEERRAS .

The online platform of the CHOICE subscription site Was revamped
and launched in March 2019 to provide a much simpler'and clearer o
navigation, a user-friendly mobile responsive interface é}n{d_ faster ~
content-loading. This new site also incorporated enhanced customer
services, such as subscription renewal reminder and subscriber’s

profile review.
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With consumer relevant contents and effective communications, \the
overall sales of the printed version of CHOICE Magazine recorded
245,434 copies in 2018-19, making it one of the best-selling monthlies
in the city. Sales were split rather evenly between subscriptions and',
retail sales via outlets, such as newsstands and convenience stores. |
The CHOICE Magazine online version recorded 54,800 downloads (3%
increase from 2017 - 18) during the year under review. ‘
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The July 2018 issue (#501), featuring a cover story on honey found S RIS - =00 CRIZ) AT LR A

to contain pesticides and antibiotic residues, was the best seller
of the year. Ranked second was the November 2018 issue (#505),
featuring a test report on facial cleaning products found to contain
allergy-causing preservatives MIT (methylisothiazolinone) and CMIT
(methylchloroisothiazolinone). These 2 top selling issues led to a reprint of
5,000 and 3,000 copies, respectively, to meet the overwhelming response
from the public. The third best seller was the May 2018 issue (#499), with
a test report on air-conditioner energy efficiency and cooling capacity.
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At the Hong Kong Book Fair in July 2018, the exhibition booth of CHOICE
Magazine was once again well received by the attendees, drawing a total
of 2,312 new and renewed subscribers.

Informing and Interacting with Consumers
through Multimedia Platforms

During the year under review, total traffic on the Council’s website hit a
new peak of 4 96 million page views, up 1 2% Yoy, with CHOICE articles

annual number of unique visitors was-also’ up by 12% YoY to 177 179 ST

representing a new spike.in traffic in the past 3 years. 21 videos and

31 infographs were-produced to meet the Council’s pledge to make -

information more accessible and user-friendly.

The number of fans for the CHOICE Facebook fanpage continued to gr/ow

_since its launch in 2017, reaching 17,187, a YoY increase of 71%. The'page
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provided diversified content, ranging from the highlights of each issue
of CHOICE Magazine to the latest test reports and survey results, and
useful tips on a wide range of consumer goods and services. Irlw’the year,
a total of 174 Facebook posts were produced, of which video'posts and
game posts were found to be most engaging. '

The Council set up a channel on YouTube in June 2018 to celebrate
the publication of the CHOICE Issue 500. Created as a video hub of
the Council, the channel comprised a list of videos, including CHOICE
Magazine highlights, test reports findings, historical events and activities,
and educational videos on consumer protection. The performance of
the channel was encouraging as it recorded 639,657 total views and a
total watch time of over 1.2 million minutes since launch. |

Empowering Consumers through the Mass Media

Thanks to the support of the mass media, the Council {s often in the
public eye. For many years, the Council has organised extensive media
programmes and campaigns, notably a monthly press conference and
numerous interviews to keep consumers informed about,’ and alert to,
what is happening in the marketplace.

In the year under review, some 125 press releases and statements were
issued, covering major topics published in CHOICE, and the. Council’s
responses and positions concerning a host of pressing consumer
concerns, such as the closure of gobee.bike, successive occurrénces of
data leakage by large corporations, and the shortage of HPV vaccine.
The Council received nearly 100 media enquiries on these 3 major
consumer incidents alone, which generated almost 100 coverages.
Through proactive media engagement, the Council was able to publi\sh
timely cautionary advice to consumers whenever an issue arised.

The Council partnered with TVB in a series of 5-minute segments, titled
2h3% 7 from May to August 2018 to provide practical information to help
consumers make informed choices. A wide
range of popular consumer products such
as home appliances, trendy gadgets and
online food ordering services as well as
complaint cases about overseas property
disputes were covered. The programme
was later trimmed to 3-minute segment
and showed on both the Financial and
News Channels of TVB.
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Top Ten Consumer News (Year of the Dog)

Entering its 15" year, the Top Ten Consumers News continued its
partnership with Hong Kong Economic Times, Cable TV, Radio Television
Hong Kong, Sky Post and TOPick to give the public an opportunity to
vote for the consumer news that they concerned most’. Among the top
3 most voted consumer news, coverage on tickets scalping drew the
most votes which triggered vigorous discussion about the regulation
of ticket resales. The second and third most voted news were mobile
payments and consumer privacy. Consumer participation remained
high in this voting campaign which a total of 4,700 votes were received.

Consumer Rights Reporting Awards

Organised by the Council in conjunction with the Hong Kong Journalists
Association and the Hong Kong Press Photographers Association, the
Consumer Rights Reporting Awards were established to recognise
journalistic excellence in reporting consumer rights and related issues.
This year, the 18" year of the awards, 259 entries were received, hitting
a new record for the past decade. Several winning entries covered
issues of major public concern, including the property market and
" privacy protection'®. Topical issues of sustainable consumption, such as
micro-contaminants from personal/health care products and apparels
adversely affecting marine ecology were also amongst the winning
' reports. The winner of the Campus category highlighted food safety and

' environmental hygiene of unlicensed food stalls at a popular mall.
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9 Visit www.consumer.org.hk/ws_chi/news/activites/20190129.html for the poll results of the Top Ten Consumer News (Year of the Dog).
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10 Visit www.consumer.org.hk/ws_chi/news/activites/20180731.html for the lists of adjudicators and winning entries of the 18™ Consumer Rights

 Reporting Awards.
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