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Local Collaboration

The Council maintains close liaison with the Commerce and Economic
Development Bureau, which oversees policy on consumer protection. The
Council also works with other government agencies and statutory bodies to
provide advice on matters of consumer interest, including fair competition
and trade practices, financial and insurance services, public health and food
safety, telecommunications and residential property issues.

Members and staff of the Council sit on around 50 public advisory
committees, offering consumer views and perspectives from the
consumer protection angle. These agencies include the Competition
Commission, Consultative Group on Voluntary Health Insurance
Scheme, Estate Agents Authority, Food and Health Bureau’s Committee
on Improving Supply Chain of Powdered Formula, and Tourism
Commission’s Advisory Committee on Travel Agents™.

Cross-strait Collaboration

The Council’s Chief Executive, together with the President of Macao
SAR Government Consumer Council, visited the Consumers’ Foundation
in Taipei from 28 to 30 August 2017. The exchange was fruitful and
constructive. In the meeting, representatives of the participating parties
discussed on key consumer protection issues being faced by each market
and concluded with a fruitful exchange in the preparation work for the
Cross-Strait Consumer Protection Forum to be held in Taipei in 2018.
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13 See Appendix 9 for the list of external committees attended by Council Members and staff.

AEZERBESHHMEEENRERNEN



FNER EnR%-

Regional and International Collaboration

The Council is an active Executive and Council Member of Consumers
International (Cl), a global body which brings together over 200
organisations from over 100 countries
and regions, to champion the rights
of consumers everywhere. Sharing a
kindred vision, Cl’s mission is to work
closely with its constituent member
organisations and to strengthen
networks to protect, inform, give voice
to and secure rights for consumers at
regional and international levels.

The Council is honoured to have its
Chief Executive appointed as Vice
President of Cl’s Board of Trustees
with a 4-year tenure (2015-2019), to
map out Cl’s strategic priorities, review
its budget and financial plans, and to
identify new partnerships to strengthen
global consumer protection.

Consumers International Council Meeting and Board of
Trustees Meetings

The Council’s Chief Executive attended Cl’s Board of Trustees and
Council Meetings in London, UK, which were held in June and November
in 2017. The meetings reviewed the strategies and discussed about
possible approaches to broaden the income sources of Cl.

Globalisation and technology have accelerated the connectivity of consumers
the world over, compelling consumer organisations to forge closer collaboration
for consumer protection with their counterparts, both locally and overseas. To
this end, the Council is in frequent liaison with consumer protection agencies,
trade and professional bodies, regulators and government agencies, to build
close working relationship. By leveraging on their expertise and experience the
Council stands to benefit richly in the various spheres of their work.
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In facing the trend of digitalisation, Cl’s strategies should evolve to
meet the global pace while taking care of the fundamental consumer
rights such as food safety, malpractice in marketing in some developing
countries.

In support of the World Consumer Rights Day on 15 March 2018 which
carried the theme “Making Digital Marketplaces Fairer”, riding on the
survey report on applications for e-hailing taxi services, the Council
issued a statement to the media of Hong Kong on related issues:
excessive collection of personal data and internet security, in a bid
to educate consumers to protect their own interests amidst rapidly
digitalised market.

The Intergovernmental Group of Experts (IGE) on Consumer
Protection Law and Policy (2" Session) of the United
Nations Conference on Trade and Development (UNCTAD)

The Council was invited to attend the 2" session of the
Intergovernmental Group of Experts on Consumer Protection Law and
Policy organised by the UNCTAD in Geneva on 3 - 4 July. The Council’s
Chief Executive participated in the roundtable discussion on consumer
protection in e-commerce. Key findings of the Council’s “Online Retail
- A Study on Hong Kong Consumers' Attitudes, Business Practices and

Legal Protection” were presented at the forum.

The expert panel included senior officials, Counsellor and Policy Analyst of
the Organisation for Economic Cooperation and Development, and experts
from the USA, France and Mexico. The discussion focused on recent
developments in consumer protection in e-commerce at national, regional
and international levels; as well as the kind of policy measures of various
jurisdictions that have been adopted to address the challenges in this area.

The 6™ Asian Forum on Consumer Policy

Organised by the Korea Fair Trade Commission and Korea Consumer
Agency, the Council was invited to the 6" Asian Forum on Consumer
Policy, and speak on Hong Kong Consumer Policy Trend. Key findings of
the Council’s study report on online shopping were again shared at the
panel discussion on “Building Consumer Confidence in the Digital Era”.

THE 6™ ASIAN F
?N CONSUM

)
K

EHERNBBCNSRE R BEH R EERE
AEANWHEERS WRVRE DR LR
BRABRKHRNAREEFEZIN TEHIER
BB L2 REIE R RN K -

HEE20184F3F150 "T2RHBEERBBRL M
TEAEBATNEEDS, AEEERRA
WNTEAEXNRAERS MEBBEBRHN
B PRHEEEERAREMAERERA
BHLURERRE2SHE AMABHEEES
R AT EPEEREAS LR -

HEEEZMNEREEH (UNCTAD) — HE
BEREEENBER

BNEERE F2ESH

RTA3-4B AEEBHFEHUNCTADRARR
BN DHEEREFEVBRBUTBERME
FEEZ - ACRBERHETHENETHEA
HEERENESF W FANETHBRETR
S(RLHEE-TRHEERE EBFERE
BRENHE) -

HEgATREZHESHREE BR CESFE
BRRABNBERDNE  LUINER ERMER
FNER-RUEZR  Bive  BEEAFEmN
BETHEHERERRAER RIARAEE
EERMRABBURER -

FOENMEEEBRAIE

AEERHFHEHATESZRESNEEE
BERBRNFORE DMEEERRRBE,
AERHFERELAZTTEBNHERRE
B UEEREEERATRIDEERGEL, W



During the 6™ Asian Forum on Consumer Policy, the Chief Executive met
and agreed with delegates from the National Consumer Affairs Centre
(NCAC) of Japan to extend co-operation in handling complaints between
Japan and Hong Kong. The signing of a Memorandum of Understanding
(MoU) would be scheduled for 2018.

Collaboration with Korea Consumer Agency on
Dispute Resolution

After over a year of liaison and preparation, the Council signed a
MoU with the Korea Consumer Agency on 25 May 2017 to strengthen
mutual support on consumer dispute resolution. It is the very first
MoU that the Council signed with non-Mainland counterparts. Under
the MoU, when either party receives consumer complaints against
traders in the other market, the complaints would be translated
into English and passed to the receiving party for direct handling
and advice. The Council Chairman and the President of the Korea
Consumer Agency, Mr Han Kyeon-pyo, signed the MoU. The event
received wide interest in the local media generating a total of 52 news
reports and broadcasts.
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