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Cultivating Positive Consumption Attitude at
Young Age

Education should begin in early childhood to cultivate positive
consumer attitudes and develop independent thinking that form the
basis for judicious purchases in later life, as well as raising awareness
of the role of consumers in the sustainable development of this planet
earth. Through education, hopefully, responsible and sustainable
consumption will become part of the lifestyle of young people
throughout the rest of their lives.

Pilot Programme on Consumer Education for Primary
School Students

During the year, the Council embarked on an education initiative
targeting young children in primary schools. With the advice from the
Advisory Committee on Consumer Education for Primary Schools, the
Council had formulated the programme strategies and mapped out a
phased implementation plan. Sustainable consumption was chosen
as the core theme in support of the Council’s advocacy in this area.
After a series of consultation with various key stakeholders including
representatives of Education Bureau, school principals and teachers, an
experiential learning programme named “Earth 2038” with 6 different
activities, namely Survival, Rest, Discover, Life, and Future and Dream
was developed, with the aim of heightening awareness of their roles and
responsibilities as consumers in sustainable consumption.

Before the full roll-out, a pre-pilot trial and a pilot were conducted
successively in the school year 2017-18, to ensure the programme was
age-appropriate and the learning message was clear enough to reach
the young participants. Based on the observation and feedbacks
from the pre-pilot trials, which was held at 3 primary schools,
engaging 125 students, between June and July 2017, the design of
the pilot activities was suitably fine-tuned. This was followed by the
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In the realm of consumer protection, consumer education is consumer
empowerment — the power to exercise wise choice and safeguard their rights
and interests, with discernment, to the best of their knowledge. Through series
of education programmes which continuously focused on empowering the young
generation and the growing ageing population, but much broader in their scope this
year from the very young of primary school pupils to the retirees in our community,
the Council has been engaged in an ongoing mission to help them develop the
awareness and understanding, the skills and attitudes, to make informed and rational
choice in a fast changing consumer world of today.
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pilot programme involving 10 schools and commenced in October
2018. With the facilitation of a learning kit in the form of a passport
and boarding pass, the students would go through the 6 experiential
learning activities, having the opportunities to reflect on their own
consumption behaviour and think of creative ways to adopt a more
sustainable lifestyle and make responsible consumption choices.

Encouragingly, around 590 students from 4 primary schools completed
the pilot activities during the year under review. Promising feedback
was received, reflecting among the majority of the participating
students rising awareness of and willingness to actualise sustainable
consumption in their daily life. Teachers also shared that the pilot
programme was useful in inspiring their students to understand the
concept of sustainable consumption and in what ways they can put
it into practice. The very success of the initiative also gained the
attention of the media and featured in a RTHK programme broadcast
in February 2018.
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Proactive Education Platform for
Secondary School Students —
s Consumer Culture Study Award (CCSA)

i The Council’s flagship programme, the Consumer
Culture Study Award (CCSA), has been organised in
collaboration with EDB for almost 2 decades. Over
72,000 students from 356 secondary schools had participated. Students
were encouraged to select a consumption topic they were interested in
for in-depth studies, and in the process they gained insights into positive
consumer values and attitudes.

During the year under review, the 18" CCSA was successfully
concluded, and the Awards Presentation Ceremony was held on 18
July 2017 with over 400 students, teachers and other participants
in attendance. The 19" CCSA attracted 835 student teams from 84
secondary schools™.

In line with the Council’s advocacy on sustainable consumption for the
young generation and to synergise with EDB’s promotion of Science,
Technology, Engineering and Mathematics education, the 19" CCSA
introduced a new category of “Innovative Design for Sustainable
Consumption”. Students were encouraged to use their STEM knowledge
and skills for exploring initiatives related to fostering a sustainable
consumption environment. 34 teams from 16 schools enrolled for
this category and submitted their proposals in January 2018. 2 special
workshops were tailored for teachers and students in order to equip
them with skills in the production of prototypes.

Apart from the STEM workshops, a total of 117 seminars, consultation
sessions and workshops were organised during the year for
supporting the 19" CCSA participants in developing their project
ideas and critical skills. Those supporting initiatives, engaging over
4,436 teachers and students.

Consumer Education for Post-Secondary School Students

Apart from engaging the primary and secondary students in the
experiential learning platforms, the Council has also extended its
consumer education pathway to post-secondary students, who are
active consumers and prospective employees serving consumers in
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12 Visit https://www.consumer.org.hk/ccsa for the list of winners of the 19" Consumer Culture Study Award.
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the market. During
the year, the Council
delivered 9 talks to over
300 students at the
Hong Kong Institute of
Vocational Education,
the Hong Kong Shue
Yan University, the
City University of Hong
Kong and Hong Kong
Baptist University.
Topics covered included
Competition Ordinance, Trade Descriptions Ordinance, Sustainable
Consumption and Prepayment Consumption.

As previously did, the Council also offered summer internship to 15
students from the Chinese University of Hong Kong, the City University
of Hong Kong, the Education University of Hong Kong, Hong Kong
Baptist University, the Hong Kong Polytechnic University, and the Hong
Kong Shue Yan University. The internships provided students with
opportunities to acquire more exposure and on-the-job experience on
the work of consumer protection.

Empowering the Vulnerable to Enhance Self-
protection

Recognising that some population groups may be vulnerable to unfair
trade practices often owing to their social roles and physical or mental
vulnerabilities, the Council has reached out to these groups in the
community with a view to building a fair, equitable and inclusive market.

Consumer Education for the Elderly

In response to the ageing population in Hong Kong, empowerment
of the ageing consumers through education has become a rising
priority. In collaboration with different social and community service
organisations, 49 education seminars specially designed for elderly
were held, drawing over 2,540 audience in the year.

In November and December 2017, the Council joined hands with
the PolyU Institute of Active Ageing to organise its first-ever series
of lectures titled “4 ERYEIR” targeting the retirees. The topics
covered not only the conventional consumption issues or the new
market ecology such as pitfalls in the sales of telecom services,
health food and Chinese medicines, and the burgeoning sharing
economy but, more importantly, also on how consumption choices
impact their quality of life, and the imperative to proactively look for
product information for self-protection in a market of rapid changes
and growing complexity.

Consumer Education for New Arrivals and People with
Disabilities

New arrivals to Hong Kong and people with disabilities are 2 social
groups vulnerable to the risks posed by unfair trade practices. In
order to help mitigate those risks, the Council continued its effort
to empower these groups through conducting, 23 educational
programmes, attracting participation of over 2,020 new arrivals and
people with disabilities.
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