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EMPOWERING CONSUMERS
THROUGH EDUCATION

UHBABRABHKR

Cultivating
Positive Consumption
Attitude at Young Age

Consumer education should start at an early age, so as to
cultivate positive consumption attitudes, develop critical
thinking skills and enrich knowledge that form the basis for
informed choices and judicious purchases.

Consumer Education at Secondary Schools -
Consumer Culture Study Award

A major programme is the Consumer Culture Study Award
(CCSA) organised in collaboration with the Education
Bureau, targeting students in secondary schools.

Over the past 18 years the annually-held CCSA has been
one of the largest project-based learning programmes for
secondary students. The programme seeks to facilitate
the reflection of teenagers on their own consumption
behaviours and those of the others; as well as the impact
of their consumption choices on themselves, their family,
society and the world.

Since its inception, in 1999, it has attracted participation of
more than 69,000 students from 347 secondary schools.
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Prevention is better than cure. Throughout the years, the Council has
through numerous education programmes sought to improve consumers’
ability to act as a sensible and responsible purchaser in making choices
and protecting themselves from challenges posed by increased market
complexity and information overflow. Strategic focus has been placed
on educating the younger generation; while enhancing the vulnerable’s
ability to protect themselves against unfair trade practices through
education has also been an important agenda of the Council.
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During the year under review, the 17" CCSA had been concluded FR - B17TE "HREE ) BmEREFI18ELE
and the 18" CCSA was commenced. The 17" CCSA Award XEH - E17E "HRES | EEBEN20164
Presentation Ceremony was held on 20 July 2016 with over 400 TA208 47 » EHHEBBAI00RIFE « EZHE
students, teachers and other participants in attendance. It was WD o ESHMEE AR EA RS AES
the capstone of a series of education activities including seminars, FEKRESZANBITFEEEARITANFNE -
workshops and consultation sessions in the preceding months that T/ESh O EERRABEEE -

had sought to shape the youngsters’ concept and behaviour on

consumption throughout their life.
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Commenced in September 2016, the 18" CCSA attracted 956 student 5'55629 FEEJ‘EP%#\%E%%E%MH ’ xgﬁ%gm
teams from 69 secondary schools™. More than 1,800 teachers and ME SRR RBE - E%E%QBD%’E‘E‘%%IE%:E%EE '
students attended the 21 introductory seminars organised by the WRNBFEERIE - AR RBELR
Council. Participants were briefed about a wide array of consumer 51%81,800 /A K -

issues for their reflection, and
were led to explore methods for
conducting their study projects.
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There were totally 126 educational
sessions, covering over 30 topics,
engaging more than 2,700 teachers
and students, of which 105 were
tailor-made consultations seeking to
advise participants to approach the
issues related to their projects in
an effective manner and help them

13 Visit www.consumer.org.hk/ccsa for the list of winners of the 18" Consumer Culture Study Award.
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explore possible methods and perspectives for the conduct of their
studies. There were 21 workshops to equip participants with critical
knowledge and offer them insights for studying the topics they chose
from different perspectives, as well as to sustain and enhance their
learning interests.

Consumer Education at Primary Schools

Children in Hong Kong are exposed to a highly consumption-oriented
economy. As observed, their interaction with parents on making
consumption choice are very dynamic and mutual in influence.
Moreover, the increasing use of electronic wallet exposes children
to easy consumption at a much younger age. It is a global trend to
advance consumer education for children with a view to helping them
become a rational and responsible consumer with positive conception
values and behaviour.

As such, the Council has established an Advisory Committee to
steer efforts relating to such important educational initiative. The
Committee comprises primary school headmasters and experts
in childhood education. In its first meeting in February 2017, the
Committee mapped out an implementation strategy pursuant to
which a pilot scheme would be launched in the 2017-18 school year.

In January 2017, the Council was also invited by the Education Bureau
to participate in an Educational Television programme about food
labelling, in which advice on how to select food wisely was given.

Consumer Education for Post-secondary School Students

As active consumers and prospective employees serving consumers
in the market, post-secondary students are particularly in need of
knowledge related to consumption. To meet such a need, the Council
delivered 7 introductory lectures in various campuses of the Hong
Kong Institute of Vocational Education; and organised seminars for
students of the Hong Kong Shue Yan Universityand the City
University of Hong Kong. The lectures and seminars

covered consumer issues relating to “The ' o
Competition Ordinance”, “The Trade Descriptions TR
Ordinance”, “sustainable consumption” and

“pre-payment mode of consumption”.

The Council has offered young people

exposure to the work of consumer
protection. Over 50 youngsters from !
different secondary schools and the
universities were engaged as volunteers

to support the Council in various
educational activities. Summer

internship was offered to 12 students

from 6 local tertiary institutions and

1 Mainland university, including the

Chinese University of Hong Kong, City University
of Hong Kong, the Education University of Hong Kong,
Hong Kong Baptist University, Hong Kong Shue Yan University,
Polytechnic University of Hong Kong and Shantou University.
The internships provided students with opportunities to acquire
practical, on-the-job experience.
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Training and Resources Support to Teachers

Adopting the train-the-trainer approach, the Council provided training
programmes for teachers in the form of sharing and advisory sessions,
to enhance their understanding of current consumer issues. The
sessions also presented approaches to guiding students in consumer
cultural studies and project learning programmes.

A pictorial album and an e-book, featuring the “4 x 10 Comic
Exhibition” in celebration of the Council’s 40th anniversary were
produced and distributed to all secondary and primary schools. The
comics portrayed the changes of the local consumption environment
and culture in the past 4 decades, which would arouse the interest
of both teachers and students in contemplating their situations and
roles in the consumption market. An educational DVD featuring the
major award-winning reports of the 17" CCSA was also produced and
distributed to secondary schools to serve as teaching resources in
consumer education.

Empowering the Vulnerable to Enhance
Self-protection

Recognising that some social groups may be susceptible to unfair trade
practices, very much due to their social roles and physical or mental
vulnerabilities, the Council has reached out to educate these consumers
with a view to building a fair, equitable and inclusive market.

Consumer Education for Senior Citizens

To provide a platform for the elderly, social workers, and other
stakeholders to discuss important issues faced by elderly consumers,
the Council and the Hong Kong Council of Social Service continued to
jointly organise the quarterly
“Case Forum for Elderly
Consumers” in the year. 3 case
forums were held in April, June
and October 2016 focusing on
telecommunication services,
emergency alarm system for
the elderly and consumption
with pre-payment respectively.
During the forum, the elderly
participants shared experiences
and concerns with reference to
real life scenarios.

40 education programmes

designed for senior citizens were held in collaboration with different
social and community service organisations during the year under review.
Tailored to meet the needs of senior citizens, the education programmes
focused mainly on consumer protection laws and consumer rights and
responsibilities regarding the purchase and use of goods and services
popular among senior consumers. These included telecommunication
services, health food and equipment, and Chinese medicines. There were
also programmes providing precautionary tips against consumer traps.

Consumer Education for New Arrivals and People with Disabilities

Amongst others, specific education programmes and community
talks were tailored to new arrivals to Hong Kong and to people with
disabilities, who were more vulnerable to unfair trade practices. 8 specific
programmes were delivered, in collaboration with different social service
organisations to empower them against unfair trade practices .
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