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Widely acknowledged as an independent and impartial
platform upon which consumers may access reliable
and useful information, CHOICE Magazine features the
latest reports on testing, surveys and in-depth studies,
covering a wide range of consumer goods and services. To
uphold its neutrality, CHOICE Magazine does not accept
advertisements nor does it accept contributions in any
form.

During the year under review, a publicity campaign
celebrated CHOICE Magazine’s 40th anniversary and
its 40 years of leadership in providing salient consumer
information was launched. A major development during
the year was the launch of “hongkongchoice”, a Facebook
page, which tapped into a new stakeholder group that
engages beyond traditional media. The Council also
published a pocket-size guidebook with useful consumer
tips on skincare, food and baby products, etc. as a way of
saying thank you, to long-term CHOICE supporters, and a
good reference piece to the public.
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Today, online media is used in conjunction with traditional media, giving
the Council greater means to fulfil its mission to empower consumers by
disseminating clear, simple and transparent information at the right time
and place. By employing both media, the Council is also able to extend
its reach, helping consumers to be vigilant against undesirable trade
practices, and to avoid unsafe and substandard goods and services.
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On the other hand, targeting a wider spectrum of audience across
different walks of life, a special radio programme was produced in
partnership with the Commercial Radio Hong Kong as part of the
anniversary campaign. Eight 8-minute segments and 150 segments
of 30-second floater promotions were broadcasted between
October and December 2016, to highlight consumer pitfalls and
hot consumer issues.

Despite digitisation, the overall, combined sales
of the printed version of CHOICE

Magazine rose 3% to 252,399

copies in 2016-17. Sales were

split rather evenly between

subscriptions and retail
sales via outlets, including
newsstands, convenience
stores, supermarkets and
bookshops across the

territory. The online

versions recorded over
50,000 downloads during
the year under review.
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The July 2016 issue (#477) featuring the test report on bathing
products found to contain allergy inducing preservatives was
the best seller of the year. The November 2016 issue (#481)
featuring moisturisers and their efficacy ranked second. These 2 top
sellers led to reprints of 5,000 and 3,000 copies respectively, to cater
for the overwhelming response from the public. The third best-selling
title went to the February 2017 issue (#484), highlighted by the report
on body lotions containing potential allergens.

At the Hong Kong Book Fair, held in July 2016, CHOICE Magazine
was well-received again by visitors with 1,038 new subscribers and
590 renewals. Among them, 416 subscribed to online versions,
representing an increase of 72.6% compared to last year.

Enhancing Interactive Communication through
Multi-media Platforms

In the era of online media, the Council keeps abreast
of the dynamic platforms which can help to spread
information quickly and efficiently to the public. The
dedicated section for CHOICE articles, the Online Price
Watch and the Complaint sections contributed to
growing traffic on the Council's website. During the
year under review, over 4.4 million page views were
registered. The average monthly unique visitors
reached 133,000. This success, demonstrated
how the Council is able to communicate with
consumers in a timely manner.

In addition to the official website,
the newly rolled out Facebook page
“hongkongchoice” further extended
engagement coming from the
community, especially among the
younger generation, on consumer
issues. Since its launch in July 2016, a
wide range of content, from golden
oldies to the latest CHOICE topics
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were presented. The information was put
forth, not only in text posts, but in videos

and infographics that were engaging and 4 400
informative. As a result, 4,350 fan “Likes ’A : ,000}

were achieved.

Shopsmart, the Council’s webpage
providing Mainland visitors with tailored
information and shopping tips, received 4
more than 2.4 million page views from

over 32,000 average monthly unique

visitors during the year under review.

Empowering Consumers through Media

The Council maintains close contact with the media on all issues related
to consumer interest. These collaborative efforts play a significant role
in facilitating the Council’s statutory mandate to disseminate consumer
information to the people of Hong Kong and elsewhere.

The Council endeavours to provide comprehensive information
in response to media requests and proactively to communicate
messages and commentary to address consumer concerns. These are
carried out through a wide array of programmes and through monthly
press conferences marking publication of the latest issue of CHOICE
Magazine, and through the featured interviews that follow.

Throughout the year under review, nearly 150 press releases and
statements were issued, covering selected topics published in CHOICE
Magazine, and the Council’s responses and positions concerning
significant consumer issues. To enhance the content of news releases,
36 videos and 29 infographics were also created. These were well
received by the media and the public.
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Media coverage is crucial for promulgating consumer related issues
and the Council’s advice, such as in the cases of the sudden closure of
California Fitness, BeeCrazy and a mini storage fire in June and July,
2016. Later in the year, during September, the Council responded swiftly
to overheated lithium batteries and the self-combustion of Samsung
Galaxy Note7 smartphone, an issue that shocked consumers, who called
for redress.

The Council received nearly 300 media enquiries on these 4 major
consumer incidents alone, which generated 420 items of media
coverage. Through intensive media engagement, the Council was able
to deliver timely and relevant advice to consumers.

In addition, through contribution of 6 articles in a regular column
“4HAESE” in the Ming Pao Daily News, dating from September 2015,
the Council’s Chief Executive shared with readers her tips and insights
on different consumer issues and advice.

Raising Public Awareness through News

Highlights of the year under review include the Consumer Rights
Reporting Awards and the Top Ten Consumer News Awards, both
organised in collaboration with the news industry. By encouraging
reporting on consumer issues, these 2 campaigns helped promote
consumer protection and raise public awareness of consumer rights.

The Consumer Rights Reporting Awards

Jointly organised by the Council, the Hong Kong Journalists Association,
and the Hong Kong Press Photographers Association, the Consumer Rights
Reporting Awards were proven effective means to honour, recognise and
encourage journalistic excellence in reporting on consumer rights and
related issues.
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The 16th Consumer Rtghts Reportmg Awards
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Entering its 16th year, the Awards are highly regarded by the media as
important recognition of their professionalism and dedication. This
year’s awards attracted 231 entries in 9 categories, including Print
News, Print Features, Television News, Television Features, Radio News,
Radio Features, Press Photography, and Campus and the Sustainable
Consumption Award, which was newly created this year.

The winning entries highlighted popular consumer topics that attracted
public attention during the year under review, such as medical beauty,
nursing home abuse as well as food safety’.

Top Ten Consumer News (Year of the Monkey)

The Top Ten Consumer News reporting campaign is an annual event
intended to raise public awareness and share the public perspective on
consumer issues, as well as to reinforce the importance of consumer
rights in Hong Kong.

Entering its 13th year the campaign added new partnerships with
Now TV and TOPick adding to its existing partnerships with Cable
TV, Hong Kong Economic Times, Radio Television Hong Kong and
Sky Post. As a result of the expanding collaboration, the streamlined
voting page and a broader publicity outreach through social media
platforms, the campaign achieved a record high of 4,407 votes
representing around 12% increase over the last year.

Members of the public were invited to vote for the Top Ten Consumer
News articles out of a shortlist of 20 published items, considered the
most important to consumers in Hong Kong during the year. Coverage
of the mini-storage fire drew the most votes (3,870) and triggered
vigorous discussion about whether more stringent regulations need
to be imposed on mini-storage operations. The coverage of California
Fitness, its practice of adopting intimidating and misleading sales
practices in its attempt to enrol new customers, and its abrupt
cessation of business, received 3,666 votes and was ranked third on
the Top Ten Consumer News List*?.
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11 Visit www.consumer.org.hk/ws_chi/consumer-rights-reporting-awards-16.html for the list of winning entries of the 16" Consumer Rights Reporting Awards.
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12 Visit www.consumer.org.hk/ws_chi/news/activites/top10-2016-report.html for the poll results of Top Ten Consumer News (Year of the Monkey).
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