THE CONSUMER COUNCIL
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The Consumer Council is a statutory body
established in 1974. Under the Consumer Council Ordinance
(Cap. 216), the Council’s functions are to protect and promote
the interests of consumers of goods and services, and
purchasers, mortgagors and lessees of immovable property by:

e collecting, receiving and disseminating information
concerning goods, services and immovable property;

e receiving and examining complaints and giving advice
to consumers of goods and services, and purchasers,
mortgagors and lessees of immovable property;

e taking such action as it thinks justified by the information in
its possession, including tendering advice to the Government
or to any public officer;

e encouraging business and professional associations to
establish codes of practice to regulate the activities of their
members; and

e undertaking such other functions as the Council may adopt
with the prior approval of the Chief Executive in Council.

Consumer Council Membership

The Council comprises a Chairperson, a Vice Chairperson® and
not more than 20 other Members? who are appointed by the
Chief Executive of the Hong Kong Special Administrative Region
for a term not exceeding 2 years. Members may be reappointed
upon expiry of their respective terms of office.

Council and Committees

The Council operates on a committee structure comprising
12 Committees and Working Groups®. Full Council meetings
are held on a bi-monthly basis. The Council co-opts
professionals of different disciplines, as members of relevant
committees, in order to benefit from their expertise and to
facilitate studies in specific fields.

The Council administers the Consumer Legal Action Fund via a
Board of Administrators and a Management Committee.
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1 See Appendix 1 for the list of former Chairpersons and Vice Chairpersons of the Council. BEEE MBI EFE 48 BHEE— -
2 See Appendix 2 for the list of Full Council Members and Co-opted Members. &8 SIERFESZE B -
3 See Appendix 3 for the full list of Committees and Working Groups. Z8 &/ AR T/E/NMEKERE BIH= -
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The Consumer Council is committed to serve as an authoritative
voice for consumers and to foster a safe, fair and sustainable
consumption environment. Consumers also are empowered
to protect themselves through information provided by the

Council, so that they can make informed choices with the full
awareness of their rights and responsibilities.
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Advocacy for consumer education for primary schools is one of the
Council’s priorities under its triennial Strategic Plan of 2016-19. In the
year under review, the Advisory Committee on Consumer Education
for Primary Schools was established to render valuable advice on the
strategic direction and subsequent implementation for the related
programmes.

In 2016-17, Prof. James SHE and Ms Clara SHEK retired as Co-opted
Members. The Council expressed its sincere gratitude for their support
and expert contributions.

The Council Office

Under the leadership of the Council’s Chief Executive, the Council
Office, manned by 150 members of staff operates with 9 functional
divisions, namely, Complaints and Advice Division, Consumer Education
Division, Finance and Administration Division, Human Resources
Division, Information Technology Division, Legal Affairs Division,
Planning and Trade Practices Division, Public Affairs Division, and
Research and Survey Division®.

The Council is an equal opportunities employer, with the number
of disabled employees representing 0.7% of the Council Office’s
permanent staff in 2016-17.

Finance

The Council derives its income mainly from Government subvention.
Other sources of income (approximately 4%) include proceeds from
the sales of the Council’s CHOICE Magazine and interest income.

The total recurrent and non-recurrent expenditures for the year under
review was HK$113.87 million and HK$9.05 million respectively’.
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4 See Appendix 4 for the organisation chart of the Council. #4522 B 3 $%I0 -

5 See Appendix 5 for the Auditor's Report and Financial Statements for the accounts of the Council for 2016-17.
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