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To safeguard consumer
rights and interests,

it is imperative that

we should have a
foresight to discern any
emerging consumer
trends and hidden
pitfalls.
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The wheel of time rolled on forever and so did the Consumer Council
in keeping up its work with the changes in time. The past year has been
one of fruitful achievements which saw the Council releasing a series
of study reports, taking a long hard look at a myriad of consumer issues
and concerns: ranging from sustainable consumption advocacy to the
trend and risks in online shopping, and a new approach in consumer
dispute arbitration to a proposed licensing regime for the regulation of
medical beauty services. In our mission to safeguard consumer rights
and interests, it is imperative that we should have a foresight to discern
any emerging consumer trends and hidden pitfalls and, furthermore,
put into place practical and feasible measures in ensuring the long-
term development of a fair and sustainable consumption environment.

The past few years have seen, notably, the “Residential Properties
(First-hand Sales) Ordinance”, the “Trade Descriptions (Unfair Trade
Practices) (Amendment) Ordinance” and the “Competition Ordinance”
coming into operation. In no small way, they symbolise the fruits
of years of persistant advocacy, but we must nonetheless guard
against any complacency. For what we have to deal with nowadays
are consumer issues of growing complexity as never before. We must
therefore dedicate more of our energy in policy research and strategy
and at the same time secure greater consumer empowerment for the
consumers to protect themselves.

Consumer dissatisfaction against the medical beauty services that led
to complaints to the Council have risen sharply in recent years. In a
report released at the end of last year, it was revealed that over 70%
of the survey respondents reported having to endure undesirable
sales tactics of all sorts while receiving beauty treatment. As a
remedy, the Government is urged to consider introducing a licensing
system to regulate the industry. Other initiatives included production
of short videos based on actual complaint cases for transmission
through the Council’s website and the social media. The Council is
convinced that through a multi-pronged approach of policy research
and case analyses coupled with a comprehensive consumer education
initiative, the rights and interests of consumers would be protected
more effectively.
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Young people have always been the major focus in the work of the
Council. In the face of an enticing kaleidoscope of goods and services
of all kinds, fuelled by the ease and convenience of online shopping,
electronic payment, and loans for borrowing as well as a consumer
culture that encourages “spending money before it’s earned” and
“instant gratification and enjoyment”, the challenge for the youngsters
to resist impulse purchase is intensifying. In the absence of proper
consumer values and guidance, young people could easily be confused
by their “wants” and “needs” and led astray, resulting in excessive
consumption or worse, rising debts. For 18 years continuously,
the Council has been engaged in organising “Consumer Culture
Study Award” for the young to raise their level of awareness and
understanding towards various consumer issues, and empowerment
for self-protection. Progressive plans are being drawn up to extend the
programme all the way to primary school pupils in an effort to foster
proper consumer concepts at a very young age.

At the other end of the spectrum, the aging population in our
community have also brought new challenges. The Census and
Statistics Department has projected in its estimate that within the
next 30 years, there will be one in every three persons aged 65 or
above. The rapidly aging population has brought drastic changes with
the emergence of a silver market to cater to an increasing demand
of the society for goods and services for the elderly. Besides the
need to strengthen our surveillance on the quality of related goods
and services, we will endeavour through our consumer education
and other publicity activities to prevent exploitation of the silver
consumers, and to their power for self-protection.

The Council continues to actively promote sustainable consumption,
including the formation of a working group to oversee the
dissemination of study reports pertaining to the durability and
maintenance of different types of products for inclusion in all test and
survey reports where relevant. A Council’s report released last year
indicated that while people in Hong Kong are generally acquainted
with the idea of sustainable consumption, they have yet to put it into
practice. We have established an expert consultation group to target
specifically primary school pupils to instill in them concepts of rational
and sustainable consumption. We will do our utmost to galvanise all
sectors of the society into action. A balance should be struck to ensure
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that the pursuit of economic growth and livelihood improvement
must not be achieved at the expense of sustainable consumption for
future generations.

A dedicated professional team is essential to successfully fulfiling
all of our diverse range of functions in consumer protection and
empowerment. | am immensely grateful to the Council’s Chief Executive
Ms Gilly WONG and the team she led for their perseverance and very
hard work for the Council development and its work in consumer
protection and empowerment. | would like to take this opportunity
to also thank the outgoing Co-opted Members Prof. James SHE and
Ms Clara SHEK; and to welcome the incoming Co-opted Members,
namely Ms Eliza CHAN, Mr CHANG Kwong-tak, Mr Daniel C LAM, SBS,
JP, Mr LEUNG Chun-kit, Mr Gabriel PANG, Mr Tony TANG Kwok-wai,
Mrs Susanna TSOI LAl Yuet-sum, MH, Mr WONG Kam-leung, Ms WONG
Mei-ling, and Dr Eunice YIM Pui-yu. Their contribution will, | am sure,
bring the Consumer Council to a new height of achievement.

Professor Wong Yuk-shan, BBS, JP
Chairman
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