FORGING CLOSER COLLABORATLON FOR /
CONSUMER PROTECTION ~

SIS & R BN

The continued expansion of emerging economies, remarkable rises in the use
of technology and social media tools have posed unprecedented challenges and
unique opportunities for consumer protection which shaped a more complex
global market with issues that only can be addressed with global collaboration.
With a clear focus on harmonising consumer rights, handling disputes from
cross-border and online purchasing, as well as increasing transparency in information,
the Council has established close working relationships with local and overseas
consumer protection agencies, community groups, regulators, government agencies
and professional bodies to promote consumer protection.
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Local Collaboration ASIERS ¥

The Council maintains close liaison with the Commerce and Economic ACHASHEERERENBERSERE
Development Bureau, which oversees the policy on consumer BRI R R M TR R E e
protection. The Council also works with other Government agencies e BB B R 2 B AN Sk 0 BN TR
and statutory bodies to provide advice on matters of consumer interest, S AETE SRR RRRE AR
such as fair competition, trade practices, financial services, insurance BB AR R ESRRNA Y EERTE

services, public health, telecommunications, food and product safety,
and residential property.
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Members and staff of the Council sit on and contribute to more than
50 public advisory committees, including the Competition Commission,

Department of Health — Pharmacy and Poisons (Listed Sellers of ﬁfi%ﬂ’\]%ﬁ%&ﬁﬁ% FIBMSEBER) 8
Poisons) Committee, Estate Agents Authority, Food and Health S WEREBEER RUNFERNEYRE
Bureau — Expert Committee on Food Safety, and Hong Kong Monetary ERZES - BECHEERMBITHEEELE
Authority — Banking Consumer Education Taskforce™. TrEEZE

Cross-strait Collaboration SR TN S A SR e

To mark the 35th Anniversary of the Consumers’ Foundation Chinese - N
Taipei, a Cross-strait Symposium on Consumer Protection was held in PEREHEEXAELERERMIUIIAS

Taipei in August 2015. Delegates of consumer bodies from Hong Kong, REFBAGEGLBHTEAR HERE —
Macao, Taiwan and the Mainland - including representatives from over 10 BEmFOMEFRBER, WEMMANE - REE
provinces / cities - joined local Government officials at the two-day event. BORFAE DILAMIOEEmENA R
During the symposium, the Council’s presentations on “Trade Practices HEMEERRHE TR XM AN ESR - #
Studies” and “Dispute Handling on Air-tickets” were very well-received. SR R = ES T | FEEE%%,%H%@J
Through experience sharing, knowledge exchange and provision of insights, ASENRIE RS R 2 Re EEAMBS-

the symposium helped consumer bodies across the straits devise their BRI e E AL TR A= 4] uﬁiz ﬁ
respective development strategies. B R BT S BE

Nearly 200 delegates from 10 Mainland consumer and related FEY A @ S TR 20060 36 & i1 OB 342

organisations visited the Council during the year, exchanging valuable
views and experiences.
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Regional and International Collaboration

The Council is an Executive and Council Member of Consumers
International (Cl), a membership organisation comprised of more than
240 organisations from 120 countries and territories. Cl’s mission
is to work closely with its constituent member organisations and to
strengthen the networks to protect, inform, give a voice to and secure
rights for consumers at regional and global levels.

In the year under review, the Council’s Chief Executive was appointed
the Vice President of Cl’s Board of Trustees with a four-year tenure
(from 2015 to 2019) to map out the Organisation’s strategic priorities,
review its budget and finance plan, and identify new partnerships to
facilitate global consumer protection. The Council was nominated
by 11 consumer bodies from Asian, European and North American
countries and districts to stand in the election as a Cl Council Member
reflecting recognition of the Council’s international standing and
reputation as well as its achievements in consumer protection.

The 20th Consumers International World
Congress 2015

The 20th Cl World Congress took place in Brasilia, Brazil in November
2015, under the theme “Unlocking Consumer Power: A New Vision for
The Global Marketplace”. At the dinner banquet, the Council Chairman
presented his calligraphy artwork reading “Promulgating Sustainable
Consumption, Protecting the
Rights of Consumers” (¥EEIAIIFE
TR REBEBRER) as a souvenir
to SENACON, the official consumer
body in Brazil and host of the Congress,
in celebration of the 25th Anniversary
of the Brazilian Consumer Protection
Code.

GR

This quadrennial event attracted
700 participants from more than
85 countries to share and exchange
views. During the Congress, the
Council shared its views and
position on three major issues,
namely electricity market reform,
the promotion of sustainable
consumption, and consumer rights
protection at a global level.

Pitching in for “Get Antibiotics off the Menu”
Global Campaign

In November 2015, the Consumer International called on major global
restaurant chains to define a time-bound action plan to phase ‘out the
routine use of antibiotics designed for humans across all their meat
and poultry supply chains. Contributing to this global campaign, the
Council rallied support from media and successfully made this topic
the talk of the town. By writing to nine fast food chains - Café de Coral,
Fairwood, KFC, Maxim’s MX, McDonald's, Subway, Tai Hing, Tsui Wah
and Yoshinoya, the Council requested meetings in early 2016 to discuss
an end to the use of meat and poultry products treated with antibiotics.
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Although there were neither concrete
measures nor timelines specified in the
responses received from some of the fast
food chains, they did express concern and
intention to initiate reviews and adjust
procurement policies, which the Council
considers a positive development. The Council
was, however, disappointed that three of
these chains gave no responses to this appeal.
The responses from the fast food chains
were presented in an article published in the
March 2016 issue of CHOICE magazine, which
also provided information on resistance to
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The issue was further highlighted in the Cl’s
World Consumer Rights Day theme “Get
Antibiotics off the Menu”. The Council joined
hands with 35 consumer organisations
from around the world in calling for
immediate actions from Governments and
related industries to fight against antibiotic resistance issue. The HKSAR
Government at the same time announced the appointment of the High-level
Steering Committee on Antimicrobial Resistance. The Council was also
invited to be represented in this Steering Committee.

The Council is a member of the International Consumer Research and
Test (ICRT) has collaborated with other members as well as initiated
ideas for joint testing. Results of the joint tests had been published in
CHOICE Magazine during the year under review covering some 22 types
of products, including mattresses, electric toothbrushes, fitness tracker
wristbands, running shoes, and tablet PCs. The Council also participated
in and published ICRT’s surveys on the corporate social responsibility of
manufacturers of products such as coffee beans, soccer balls, running
shoes, and tablet PCs.

In April 2015, the Council attended the first ICRT meeting organised
for China members, in Shanghai, to discuss topics of common interest
and explore future collaboration opportunities. During the year
under review, the Council signed and renewed Memorandums of
Understanding with the Shanghai Consumer Council and Zhejiang
Association for Consumers’ Right and Interests Protection, respectively.

The Council also supported regional and international events
leveraging such opportunities to strengthen ties and exchanges.

Staff Sharing Activities with Consumer Protection Bodies

Staff exchange and sharing sessions were held with colleagues from
the Investor Education Centre and Deposit Protection-Board on
strategies and techniques in designing public education programmes
pertaining to financial literacy.

Training and experience sharing sessions were also provided to
Council’s counterparts from consumer protection bodies in Bhutan
and Macao on promoting consumer education in schools.
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