DISSEMINATING CONSUMER INFORMATION
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& Quantum leaps in technology have completely changed the information
environment with mobile device applications offering consumer information
simply at their finger tips. As the key channel for consumer information,
the Council has been capitalising on the rapid development of the dynamic
world to disseminate interactive information through a myriad of media,
including print, broadcast, electronic and social media platforms. The

firmly believes that clear, simple and transparent information at the

ight time and place empowers consumers to be vigilant against undesirable
trade practices, avoid unsafe goods and substandard services, and helps
them make responsible decisions.
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The Council’s monthly magazine, CHOICE Magazine, is widely AeH R CERE) BRIZARBIATEHER
acknowledged as an independent and impartial platform upon Ta EBEABRRKAIE - ENGENESN
which consumers can access credible, reliable and useful advice and B - GHBATIREREE Y NAARESY
information. The magazine features latest reports on tests, surveys SOCEBNMERS  THSENE QRS
and in-depth studies on a wide range of consumer goods and services. HEAE A -

At the core of the Council’s identity is a
commitment to independence,
neutrality and impartiality.
To uphold these cornerstone
principles, CHOICE Magazine does
not feature advertisements or accept
contributions of any form.
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The print version of CHOICE Magazine
is available through subscription
and sales via retail outlets including
newsstands, convenience stores,
supermarkets and bookshops across
the territory. The overall combined sales
of CHOICE Magazine totalled 244,600
copies in 2015-16, split evenly between
subscription and retail sales. Over 55,000
downloads of the online versions were
recorded during the year under review.
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The July 2015 issue (#465) featuring, among
other topics, the test report on permanent

hair colouring products was the best seller of

the year. The August 2015 issue (#466), ranking
second in the best-selling list, featured in the
cover story LED light bulb efficiency comparison
while the third best seller title went to November
2015 issue (#469) covering the test report on the
safety and energy efficiency of multi-functional
thermos ventilators.

At the Hong Kong Book Fair, held in July 2015, CHOICE

Magazine was very well-received by visitors with 1,501 new
subscriptions acquired on site - the second highest since the Council
joined the Fair in 2007.

Enhancing Communication through the Internet

The Council is, and continues to be, committed to empowering consumers
to protect their own rights. In October 2015, the Council’s website (www.
consumer.org.hk) underwent a series of improvements and optimisation
on both page design and content in order to better disseminate
information to consumers. User experiences have been significantly
enhanced with improved search functions, newly introduced multimedia
elements, and barrier-free features tailor-made for the visually and hearing
impaired. Upon completion of the website optimisation in October 2015
through to the end of March 2016, over two million page views were
registered, with the number of unique visitors reaching 616,000. The
monthly page views during the six-month period increased from 230,000
to nearly 440,000, and the number of unique visitors also increased from
56,000 to 140,000. In total, more than one million unique visitors browsed
the Council’s website and nearly five million page views were registered
during the year under review.

To keep up with the times the Council introduced CHOICE Magazine
overview, infographics and multimedia videos on the website in addition
to regular press releases, product recall and alert notifications, and
Government submissions, creating a wider variety of information for
consumers to access easily.

A new online column, “Special Feature” was launched presenting
pertinent information on current issues under specific themes for ease
of access by consumers.

“Winter Special” was the first themed feature published at the end
of 2015 providing consumption and safety tips on down jackets,
electric heaters and other products. Upon its release, a record high of
more than 27,000 daily page views was achieved, with 10,000 unique
visitors. Overall page views of the website increased dramatically
thanks to strong media coverage of this new feature.

Currently, an average of no less than two video clips are uploaded to the
website each month, the contents of which range from CHOICE Magazine
cover characters offering special consumer tips, to test and survey results
on a wide variety of products, and services for consumers’ reviews. During
the year under review, the Council produced nearly 30 video clips featuring
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issues reported in CHOICE Magazine as well as other activities, including
video clips highlighting the unscrupulous trade practices of seven local
pharmacies / medicine shops. The Council will continue to produce more
videos and infographics to present information in more visually impactful
ways via the internet.

Shopsmart, the Council’s webpage providing Mainland visitors with
tailored information and shopping tips relevant to them received more
than 2.1 million page views from nearly 420,000 unique visitors during
the year under review.

Empowering Consumers through the Media

The Council maintains close contact with the mass
media on all issues related to consumer interest.
Such collaboration greatly facilitates the fulfilment
of the Council’s statutory duty to disseminate
consumer information to the public in an efficient
and effective manner.

The Council endeavours to provide comprehensive
information upon media requests and proactively
conveys messages and comments to address
consumer concerns through a wide array of
programmes and via the monthly press conferences
for the launch of CHOICE Magazine, and featured
interviews that follow.

During the year under review, nearly 150 press
releases and statements were issued, covering
selected topics published in the CHOICE Magazines,
and on the Council’s responses and position
concerning significant consumer issues.

Media coverage is crucial in drawing attention
to prominent incidences of consumer related
issues. The tainted water scare and the Council’s public sanction of
seven pharmacies / medicine shops for unscrupulous sales and trade
practices in July 2015, as well as the sudden closure of furniture and
electric appliance retailer, DSC chain stores in August 2015, shocked
consumers.

The Council received nearly 200 media enquiries on these three
issues alone, which generated 146 pieces media coverage. Through
such intensive media coverage the Council was able to effectively
communicate its position while delivering timely and relevant
consumer advice.

Through her contribution of nine articles via the bi-weekly column
““SHEEIE" in the online version of am730, as well as seven articles
in a regular column “BHTVAE” in the Ming Pao Daily News since
September 2015, the Council’s Chief Executive shared with readers her
tips and insights on being a smart consumer.
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Raising Public Awareness
through News

Highlights of the year under review
include the Consumer Rights
Reporting Awards and the Top
Ten Consumer News organised in
collaboration with the news media
industry. By encouraging reporting
on consumer issues, these two
campaigns helped promote consumer protection and raise public
awareness of consumer rights.

The Consumer Rights Reporting Awards

The 15th Consumer Rights Reporting Awards was jointly organised by
the Council, the Hong Kong Journalists Association, and the Hong Kong
Press Photographers Association with the objective of encouraging
and acknowledging excellence in reporting on consumer rights issues.

The newly introduced Campus Newspaper category inspired students
in higher education institutions to report consumer news via their
campus media platforms. Along with Print News, Print Features,
Television News, Television Features, Radio News, Radio Features and
Press Photography, a total of 224 entries competed for various awards
in eight categories.

The winning entries highlighted some of the popular consumer
topics during the year, such as food safety, bid-rigging of building
maintenance work, as well as fake gold ornaments**

Top Ten Consumer News (Year of the Goat)

The Top Ten Consumer News jointly organised by the Council, i-CABLE,
Radio Television Hong Kong, Hong Kong Economic Times, and Sky Post
has entered its 12th year and attracted a record high of 3,937 voters to
participate in this annual event.

Members of the public were invited to vote for the Top Ten Consumer
News out of a shortlist of 20 pieces of coverage considered most
important to consumers in Hong Kong during the year. Coverage on
abuse of the elderly in a local nursing home drew the most votes
(nearly 3,470) and triggered heated discussion on protecting the
rights of vulnerable consumers. Coverage on the plastic bag levy and
environmental protection
received over 2,770 votes and
was ranked third in the Top
Ten Consumer News List".

Three new categories of
consumer news - Most
Outrageous, Most Gratifying,
and Most “Like”, were
introduced to attract higher
participation in this event.
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12 See Appendix 10 for the list of adjudicators and winning entries of the 15th Consumer Rights Reporting Awards.
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13 See Appendix 11 for the poll results of Top Ten Consumer News (Year of the Goat). ¥4 M+ AHEEE | R B+ —-





