CHAIRMAN’S MESSAGE

Welcome to the 2015-16 Consumer Council Annual Report.

During the reporting year, the 20th Consumers International World
Congress was held in Brasilia, Brazil to the theme “Unlocking Consumer
Power: A new vision for the global marketplace”. Taking place in
November 2015 the quadrennial event saw the confluence of more
than 700 consumer leaders, experts and delegates from Governments,
civil society organisations and the private sectors with the common
goal of driving the global consumer movement to an ever new horizon
of development and excellence.

Since the last Congress, held in Hong Kong in 2011, consumer
behaviour has experienced a significant technological shift, driven (in
part) by a new generation of tech-savvy consumers. Nowadays, online
consumer activity ranges from management of personal finances to
the research and purchase of goods and services from all over the
world, further reducing geographical barriers.

Whilst the advent of globalisation and rapid advancement in
technology have provided new and increased business opportunities
and consumer choices, they have also given rise to additional
challenges in the areas of consumer privacy and vulnerability, product
safety, and dispute resolution. Regulation can take longer to enact and
even then may struggle to keep up with technological development.

ESE:0E

Professor Wong Yuk-shan, BBS, JP
Chairman

PRI - SRR P AL

B

EOREB2015- 16 HBEREEFR-

OEAEE F_TERKEEERERRER
EERAEHEANREEMET RRIF—EN
BE DTBRHEBEENE  BRERMDIZNNEY,
hKEE-2FN2015F11ART EE@BT00
FHEEABEM B URKREBF KA
HEEBNEXENAXBE—E LRAKFIH2
WHEBE BB W ES B ROV ES -

BR20NELE2HEZNEBERES &
H—HRERERANKKNEEERB T HET
RREMEELEECEYERER -HiE ML
HEREE—SITBONE RS - BEAE MR
B DERKVNBESRIMNERNRE &

HARASREENENSERRIER T ELHK
MEEEZE BRFRA/MEEERIEEELR
RACEmRE DUABRBZSHES N
MRS - SOERE TR BIMEGREI BRI ARLAE
EURNBBENS K A HEEHBEE



Therefore, consumer organisations like the Consumer Council have to
play an even more activerole in educating and enabling the consumers
to acquire the right concept, knowledge and tools to protect
themselves against unfair or even wrongful treatment in all kinds of
consumption.

In recent years, significant development in a sharing economy has been
observed across the globe. While there have always been collaborative
economies involving shared purchases or use of goods, what enables
the explosive growth of the sharing economy today is the internet.
Barriers to sharing such as time, space, geography, marketing dollars
are rendered irrelevant in the digital age of free mobile apps that
connect people across continents, cultures, and languages. Despite the
success stories of some, there is a raging debate over the economic
and social impact of sharing economy businesses. The Council will be
closely monitoring market response and exchanging with overseas
counterparts to ensure the protection of consumer rights within these
new service models.

Sustainable Consumption has risen to the fore recently as an increasingly
important and pressing issue in an international context. Results from
a survey carried out by the Council indicate that although 40% of local
consumers are concerned about and consider their consumption
impactful on the environment, approximately 22% showed little or no
concern. The Council believes there is an opportunity for Hong Kong
to play an important role in demonstrating the compatibility of
sustainability and economic development — that neither needs to
be compromised for the success of the other, and to achieve win-
win situation. To capture this opportunity, a committed partnership
approach involving all stakeholders including the Government,
businesses, and consumers, is required.

The Council is committed to our role in this important partnership
and will direct more efforts towards advocating and promoting key
Sustainable Consumption messages and encouraging necessary
changes to consumer behaviour by leveraging international
developments and local government policies. In addition, the Council
will continue our support for Government’s strategic policies in
response to technological advances in the use of the internet by
consumers as a research, purchasing and engagement platform.
By including Sustainable Consumption aspects in all of our testing
and survey projects, the Council aims to provide information and
encourage more informed and considered decisions. By enhancing
consumers’ awareness and understanding of green / ecolabels, we will
empower them to make informed product choices.
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The Council earnestly hopes that collaborative efforts among the
Government, industry leaders, and trade associations to devise and
implement incentive schemes designed to improve affordability and
availability of sustainable products. Additionally, we welcome the
Government to introduce new measures in support of recycling,
repair, and maintenance businesses and services. These, we believe,
will greatly support the initial and continued development of a
Sustainable Consumption culture.

Hong Kong has long been one of the freest economies in the world.
Although competition has been deeply rooted in our business sectors,
we should neither take its existence for granted, nor assume it comes
to us naturally. After 20 years of advocacy and as one of the major
contributors to the establishment of the Comnetitin~ =~ =

Council is pleased to see the introduction of competition law in Hong
Kong. The Competition Ordinance was brought into full operation on
14 December 2015. The “first conduct rule” of the Ordinance prohibits
the making of anti-competitive agreements among undertakings, for
example, price-fixing and bid-rigging, etc. The “second conduct rule”
prohibits undertakings from abusing substantial market power to
harm competition.

Where competition is strong, productivity is strong. In order to
increase productivity, a business must become more efficient and
innovative in meeting the ever-changing needs of consumers. The
introduction of the Ordinance not only strengthens consumer
protection and choice but also fosters a fairer and healthier business
environment conducive to growth. The Council looks forward to
working closely with the Competition Commission in support of the
new law.

Our Council Members are the driving force behind the Council’s
contributions to the Hong Kong community and | take this
opportunity to extend heartfelt thanks to retired Members, including
Mr Chapman CHAN Chor-man, Dr David CHUNG Wai-keung and
Mr Alvin WONG Tak-wai. Our sincere gratitude also goes to retired
Co-opted Members Ms Constance CHOY Hok-man, Mr Danie | C LAM,
BBS, JP, Mr Edmond LAM King-fung, Mr Fred LI Wah-ming, SBS, JP,
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and Mr Stephen WONG Kai-yi. They have contributed so much to
the Council’s development. | would also like to take this opportunity
to welcome new Members to the Council, namely Dr Jason CHAN
Kai-yue, Mr Marvin HSU Tsun-fai, and Mr SHIH Wing-ching, JP; as well
as Co-opted Members including Mr Thomas CHENG Kin-hon, MH,
Mr LO Pui-yin, Prof. James SHE, and Mr Alvin WONG Tak-wai who has
joined us again. The Council looks forward to the fresh perspectives
and unique expertise they bring with them to the role.

It would be remiss of me not to give praise to the Council’s Chief
Executive, Ms Gilly WONG and the staff under her leadership for
their dedication and hard work in continuing to build on the Council’s
strong reputation as protector and advocator of consumer rights.

Finally, | extend my thanks to you, for taking an interest and being a
part of the Consumer Council’s development journey. The Council
will continue to strive to meet the changing needs of our community
and will closely monitor market changes to address consumer needs.
As consumer affairs globalise, the Council looks forward to furthering
our regional and international relationships and exchanges through
network like the Consumers International, with a view to on-going
enhancement of consumer protection measures in Hong Kong.
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