EMPOWERING CONSUMERS THROUGH EDUCATION
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The Council, in addition to media
programmes, empowers consumers also by means of education
programmes at the school and community level, which allows consumers
and social groups to acquire the necessary skills and knowledge in rational
consumption, enabling them to think and act as responsible consumers.
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Education Programmes and Activities

During the year, a wide range of education programmes and
activities, comprising 220 educational talks, workshops and
seminars, were organised and conducted for various target
groups, including youth, elderly and new immigrants, as well as
other interested parties such as teachers and the vulnerable.
These activities covered a wide range of topics encompassing
consumer rights and responsibilities, consumer protection laws,
sustainable consumption and issues concerning subscription of
telecommunications services and product safety.

Enhancing Youth Awareness in Consumer Rights
The Consumer Culture Study Award

In collaboration with the Education Bureau, the 16™ Consumer
Culture Study Award (CCSA) took place during the year. The CCSA
is one of the largest project-based learning platforms for local
secondary school students. Participants were asked to select a topic
on local consumer culture for study and then submit a report.

The annual event this year drew a total of 1,121 teams from 104
secondary schools”. Over 2,500 teachers and students attended
introductory talks organised by the Council, in which they were
guided to contemplate a wide array of consumer issues, and
learned methods needed to conduct cultural studies. It was through
these talks and the subsequent active engagement of students in
conducting the study that their understanding and awareness of
consumer issues were enhanced and analytical ability strengthened.

Further, 133 workshops and consultation sessions covering over
30 thematic topics were conducted for over 7,800 teachers and
students as an extension activity of the Award. These activities
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were held to stimulate creativity and interest in a variety of issues
including consumers’ responsibility and their relationship with the
environment. Council staff also shared with the participants the
concepts and skills in conducting cultural studies.

Altogether, School Workshop Days were held in 27 schools to give
support to and boost the learning initiative of the participants. On
a School Workshop Day, the Council would conduct four to five
different workshops for as many as 200 students in a single session,
exposing them to different experiences and training.

Two Consultation Days with four sessions as well as 41 advisory
and consultation sessions in schools were held during the year as
a support initiative for teachers and students to help improve their
project ideas and skills.

In order to sustain participants’ interest in consumer culture studies,
interest groups on the subject were established in four local schools,
each with 10-15 members, with the assistance of the Council’s
Consumer Education Division as a pilot scheme. Monthly training
talks and workshops were conducted by Council staff while sharing
sessions were held by experienced peer mentors.

The Award was well received by schools as nearly 75% of participating
schools had joined the event for two or more consecutive years. The
rate of participating teams completing the study was a high 99%.

Equally significant, since its inception, the Award had generated
a fruitful collection of over 11,900 study reports based on first-
hand data collected by students, and in turn, has helped enrich the
archives of studies on local consumer culture as well as the pool of
teaching resources.

Programmes on the amended Trade Descriptions
Ordinance

To enhance the understanding amongst young people of the
amended Trade Descriptions Ordinance, a series of educational talks
and seminars were held. A total of 44 education programmes relating
to the legislation were delivered to tertiary institutions, secondary
schools as well as community and district groups during the year.

Youth Development Service Scheme

The Youth Development Service Scheme was set up to provide
learning opportunities for young people through taking part in
consumer education projects. In the scheme, youth volunteers were
provided with comprehensive training and practical opportunities
while participating in the running of various events and projects
undertaken by the Council’s Consumer Education Division.
They were also enlisted to give support to some independent
tasks including working on community projects or production of
educational materials.

During the year, over 50 students from secondary schools and
undergraduates from universities participated in the scheme.

AIELER ISISMMHEEEEE -IFE
HESRENR L FRHESMEZEEREU
ERNBENETT -

HEoh A R27EEREBHR TERTEHH,
PE—F X BERBERER - PNERTTHEY
B, ARRKETFNEREEEERBEEEN
TRy B2 E2002 2L 2B TEHBEIARR
MBS ER ANl R g -

BRIt A2/ MY MBLMEH "EAHH
EI S RAVREIRK TR, LEEEN
THBATN BEMMBLE R RERHME
MASBESRBENHIRABRELES ML
RIAERBIKFE -

RIEBSNELHHEE X ERNER AR
AU AR B HEITLE B BB R LI0E
1I5uAEREMWER NI -AEHEHSH
SINEBNANFREEAREEREL TS
SEED MRHERR E & BRA RS A2 0 E BN
HRERZLER -

MR —EESABEANBRF AES
HNBRPB 7% EEEMENL L2 MNES
R4 2EBRAPHEII%AIhTERE RS

B EEBRLK ERER1,9002 015
RRE EFR2ARSEMERMENE—FE
B RAMEE LM AN EEERBRHTE
EN2EER-

#B] (RmaRRED) HEEE

RIMABLERHIE A (FRRPE)
REERT—RINAEBELRN G BROFER
BIEPINAR - FAR/RKERR PEHERK
MEABS RN T4IAEEERHB R -

SFIEFIREETE

BEEIIRBE, RE2EE B2 EBHEMN
AEMHBERE MRHREEEE RS TFEN
BB stERAUEENIRNERKR S  H252
EHESHBHESEERENTRAT LS
M BRAIE L HBHET A SRR EEINETE -

AEEHABIBOOMRNELE RREEREGE -



Training of Tertiary Students

During the year, the Council continued to provide internship and
summer job training opportunities for 12 students from various local
and Mainland universities, including the Hong Kong Institute of
Education, the Hong Kong Polytechnic University, Hong Kong Shue
Yan University and Shantou University. Full training programmes
were offered to students so that they could acquire practical on-the-
job experience by working in different departments which could be
beneficial to their career development in the future.

Education Programmes for Vulnerable Groups
Consumer Education for Senior Citizens

A total of 45 education programmes targeting senior citizens were
held in collaboration with social and community service organisations
during the year. They were tailored to meet the needs of senior
citizens taking into account their specific mode of consumption and
vulnerability to unfair trade practices.

The programmes focused mainly on health and safety concerns in
the purchase and use of goods and services popular in this particular
cohort of consumers. These included health food and equipment,
household appliances and dried seafood. Precautions against
consumer traps was one of the hot topical subjects.

Consumer Education for New Arrivals and
Disadvantaged

Vulnerability of certain social groups, such as new arrivals and
the disabled, to risks posed by unfair trade practices remained
a constant concern of the Council. Education programmes were
specifically designed for such groups.
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In collaboration with Christian Action and International Social
Service (Hong Kong Branch), the Council delivered six educational
programmes during the year to new arrivals from Mainland China.

A total of nine specially designed educational programmes were also
delivered to disadvantaged groups such as the hearing impaired and
students with mental disabilities or special educational needs.

Train the Trainers
Training Programmes for Teachers

The Government's recent curriculum reform responded favourably
to the Council's call for incorporating consumer education into
the school curriculum. The Council had also been invited to
contribute towards the design of new curricula regarding the key
learning areas of Technology Education and Personal, Social and
Humanity Education. As a result, consumer education concepts were
incorporated effectively into school learning.

To meet with the demand of teachers for more exposure to and
understanding of current consumer issues encountered in their
teaching, the Council has been providing training programmes to
teachers.

During the year, two seminars on the amended Trade Descriptions
Ordinance, jointly organised by the Council with the Education
Bureau, were held in June and October 2014 for teachers of
Economics and Business related subjects. A separate teaching
sharing session cum workshop demonstration was also organised for
advisory teachers of the CCSA.
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Staff Training for School Teachers

During the year, staff development programmes were conducted for
teachers of two secondary schools. Sharing and advisory sessions
were also held for school teachers to guide students in consumer
cultural studies and project learning programmes.

Staff Exchange Activities with Consumer Protection
Bodies

Training and experience sharing sessions were also provided to our
counterparts from consumer protection bodies from Mainland China
and Macau.

40™ Anniversary Activities
4 x 10 Comic Exhibition

To celebrate the 40" Anniversary of the Council, a roving comic
exhibition was organised and exhibited in three different locations
in Hong Kong from January to March 2015. The exhibition depicted
the changes over the past decades of the diverse consumption
situations confronted by local consumers in the eyes of renowned
comic artists.

The Exhibition displayed comic works of ten eminent comic artists,
including such classics as Old Master Q, Miss 13 Dots, Din-Dong,
and newly created stories from DOE Sum, Craig AU YEUNG, Siu
Hak, Yeung Hok-tak, Big Soil, WONG Chiu-tat, and Tina KO. Each of
the artists contributed four comic stories portraying the attitudes,
understanding and values of the characters regarding consumption
in a humorous, ironic and thought-provoking manner.

The comics were displayed together with corresponding echoes in
words from ten renowned cultural critics and 22 young winners of
the Consumer Culture Study Award. These echoes provided further
inspiring insights and interpretations as well as allowing visitors
a much broader perspective to ponder over the consumer issues
depicted.
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Exhibition visitors were also
invited to respond to the comics
in writing. Over 2,200 entries
were received. Selected entries
were then displayed in the
subsequent stops as well as on
the designated Facebook page.

The tour attracted over 87,000
visitors in total. 12 guided tours
were arranged for local schools and
organisations for secondary school
teachers and students, third age persons,
elderly and visually challenged persons'.

Hong Kong Mobile Film Festival

The Council sponsored the Best Thematic Micro-film
Award - Consumption is a matter of..., in the Mobile Film
Production Contest 2014 of the 8" Hong Kong Mobile
Film Festival, which was organised by the Hong Kong
Wireless Technology Industry Association. Entries were
invited, in the form of micro-films, to encourage greater
awareness of the consumer situations in Hong Kong.
45 entries were received for the sponsored competition
category.

Four production forum and workshops were held by the
Council in partnership with the Festival organiser to stimulate
participants’ creativity and interest in consumer issues as well as
production skills".

Educational Resources and Materials

To commemorate the 15" Anniversary of the Consumer Culture
Study Award and as one of the Council's 40" Anniversary Activities, a
collection of the previous 15 years’ major winning project reports of
the Award was produced. 3,000 copies of the DVD were distributed
to all secondary schools providing teachers an important and
substantial reference in developing and conducting school consumer
education or project learning courses.

A compilation of project reports and presentation videos from the
previous Third Age Persons Consumer Culture Study Award was also
produced to assist the social service sector to engage senior citizens
in the understanding and analysis of the local consumer culture.

4x10 Comic Exhibition was one of the major
events held in commemoration of the 40"
anniversary of the Consumer Council.
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See Appendix 14 for the list of participating comic artists and
cultural critics of the 4x10 Comic Exhibition.
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See Appendix 15 for the list of winners of the Best
Thematic Micro-film Award —"Consumption is a matter
of..." in the Mobile Film Production Contest 2014 of the
8th Hong Kong Mobile Film Festival.
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