DISSEMINATING CONSUMER INFORMATION
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The Council informs and guides consumers
about their rights through the communication of information by
means of a diversity of media tools and channels. Effective information
dissemination will not only empower consumers to be vigilant against
undesirable trade practices and alert to unsafe goods and substandard services, but also
enable them to make wise choices and act responsibly.
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Promoting Consumer Welfare through
Anniversary Commemorative Activities

During the year, the Council launched a series of publicity activities
commemorating its 40" anniversary of service to promote consumer
welfare. The activities were organised to fully reflect the ever
readiness of the Council to move forward with the consumer public
and explore new dimension of consumer protection.

40" Anniversary Cocktail Reception

The commemoration of the 40" Anniversary
was officially kicked off with a cocktail
reception held on 7 April. With the
Chief Executive Mr LEUNG Chun-
ying as the Guest of Honour and

with the presence of nearly 500
distinguished guests including
high-ranking officials, business
representatives, former Council
Chairpersons and Chief
Executives, delegates of
consumer bodies from Macau,
Mainland China and Taipei, the
occasion was a rare show of
support bearing witness to four
decades of successful endeavours
in consumer betterment.

A highlight of the event was a speech delivered

by the Council’s Chairman Prof. WONG Yuk-shan

under the anniversary theme Enlighten-Collaborate-Innovate during
which he shared and reviewed with the audience the 40 years of
dedicated work and achievement of the Council together with the
future directions in consumer protection.

RFLEED HEHRER

ERBEGRLIMIAAE FRT 275
EBHARERAES RORRAGEHEESL
BRI XRRRVERERITEA o

LOBEFBES

AEN4R7TAETHEES  DRE—E&H40
BENLSES LBEEBFITR
ETHREREREEEIRLRE
BEBEEE BRAVHBNE
BE-HRARK BEZGEREM
Bex DIRRMF A ES
HEFREEEMEILL00A

REBEEEERRT-

ITRETLRENES
FEEEL RS 4
BB, RETE &
Ex-ADEASB
HAOER B HER
R AN RS AR
B AASRRBESMA -

Chief Executive Mr LEUNG Chun-ying happily
receiving a reproduction front cover of CHOICE
magazine featuring him as the cover celebrity in
1987 as a souvenir gift.

LRI198TEEE (EE) TEANHITHRRERIRR
£E - BBUEERNNERMNCER S LBH -



Cross-strait Symposium on Consumer Protection

The first-ever cross-strait symposium on consumer protection,
organised by the Council in association with the Macao SAR
Government Consumer Council, was held from 7 to 9 April
consecutively in Hong Kong and Macau. The three-day symposium
entitled Opportunity and Challenge on Consumer Protection
offered a valuable opportunity for consumer leaders and advocates
from Hong Kong, Macau, Mainland China and Taipei, to meet and
exchange experience and views on topics regarding consumer
legal protection, online purchase, privacy protection and consumer
education for the new generation of consumers.

The symposium was one of the key events to mark the Council’s 40"
Anniversary. It drew an assembly of some 100 delegates, and also
attracted wide media attention. A total of 23 local reporters and six
reporters from the Mainland attended the event.

Metropolitan Consumers TV Features I‘ .

The Council also launched a series of special TV
features entitled Metropolitan Consumers as one
of the major commemorative activities for the
40" Anniversary. Sponsored by the Council and
produced by Radio Television Hong Kong

(RTHK), the series explored issues relating

to consumer protection based on daily life
cases, and the Council's years of research
and studies and relevant legislation. I

The TV features comprised five episodes ||
covering topics of consumption in the areas

of clothing, food, housing, transportation
and beauty. The audience were reminded
of oversights on the part of consumers
commonly found in making transactions and the
importance of establishing good spending habits.

It also aimed to convey the messages about a new 4‘& i

and trendy way of spending based on the principle Bl"
of rational spending and sustainable consumption.

Metropolitan Consumers was broadcast on TVB Jade, RTHK TV
31 and the RTHK website for five consecutive Tuesdays starting in
November. In addition, Phoenix Satellite Television later acquired
the broadcasting right from RTHK and the programme was shown to
audience in Mainland China.

s CHOICE Magazine

. The Council's monthly magazine,
. CHOICE, is widely recognised as
an independent and impartial
platform for consumers to
| access credible, reliable and
| useful information and advice on
all matters of interest to them.
It features the latest reports on
tests, surveys and indepth studies
on a wide range of consumer goods
and services.
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To uphold the principles of independence and impartiality in
evaluating consumer goods and services, the Council does not
accept any offer of advertisement to be published in or donation for
CHOICE.

The print edition of CHOICE is available through both subscription
and sales via retail outlets including newsstands, convenience
stores, supermarkets and bookshops across the territory. The overall
combined sales averaged 20,982 copies per issue in 2014-15, split
evenly between subscription and retail sales. Over 62,000 downloads
of online reports and articles were recorded during the year under
review, which represented an 11% increase compared with the
previous year.

The July issue (#453) featuring, among others, the test report
concerning the efficacy of anti-wrinkle face creams in wrinkle
reduction and skin hydration, was the top selling issue of the year as
the first print of 26,350 copies were sold out within a few days, and
had to be followed by a reprint of 4,000 copies to meet the demand.

At the Hong Kong Book Fair held in July 2014, the magazine was
very well received by visitors with the number of new subscriptions
acquired during the fair reaching over 2,100, setting a new record
since the Council joined the book fair in 2007.

Empower Consumer through Media

The Council maintains close contact with the mass media on
all matters of consumer interest, which contributes
significantly to the fulfillment of the Council’s

statutory duty to disseminate consumer
information to the public.

The Council is responsive to media
enquiries and makes every endeavour
to provide relevant information
at their requests. The media has

a vital role to play in helping
the Council convey messages
or comments on matters of
consumer concerns through
interviews on various programmes;
and on a regular basis through the
press conferences for the release of
CHOICE, and the media interviews
that follow.

During the year under review, more than
160 press releases and statements were
issued, covering topics published in CHOICE
magazine, and the Council’s responses and positions
concerning significant consumer issues.

The Council’s Chief Executive wrote a bi-weekly column entitled
SHEH1E published in online am730. She had contributed a total of
25 articles since its debut on 11 April.
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Enhancing Communication through Internet

The Council’s official website (www.consumer.org.hk) provides a
wide range of information for access by consumers, with barrier-free
features for visually and hearing impaired users. Information posted
on the website includes press release, information on product recalls
and alerts, Government submissions and shopping tips. Consumers
can also lodge complaints via the website or compare prices of over
1,850 grocery items sold in supermarkets which are updated daily for
consumers’ reference. More than 858,000 unique visitors browsed
the website, with over 1.8 million visits and 6.8 million pageviews
during the year.

During the year, a taskforce was established to review and
revamp the website with the objectives to enhance user interface,
information accessibility and interactivity. It was hoped that the
online platform could be fully utilised for engaging customers so
that not only information could be disseminated but also customer
feedbacks, opinions and suggestions could be collected through
online channels. Work is at an advanced stage to launch the new
website shortly in 2015.

Publicity on Topical Issues

The Council released three important reports during the year
including Study on the Sales of First-hand Residential Properties — A
Review of the Regulatory Regime and Recommendations on the Way
Forward in November 2014, Searching for New Directions — A Study
of Hong Kong Electricity Market in December 2014 and Auto-fuel
Price Monitoring Analysis in February 2015.

Press conferences and media briefings were held to publicise the
results, drawing extensive media coverage and public attention.
There were altogether 146 printed news reports, 140 online news
and 25 radio / TV news coverage. The news also aroused heated
discussion on the social media platforms.
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Raising Public Awareness Through News

Highlights of this year included the Consumer Rights Reporting
Awards and the Top Ten Consumer News, organised in collaboration
with the news industry to encourage reporting on consumer issues
with a view to promoting consumer protection and public awareness
of consumer rights.

The Consumer Rights Reporting Awards

The 14" Consumer Rights Reporting Awards was organised by the
Council in association with the Hong Kong Journalists Association
and the Hong Kong Press Photographers Association, with the
objective to encourage and award excellence in reporting of
consumer rights protection.

The Council received a total of 247 entries to the Awards under seven
categories: print news, print features, television news, television
features, radio news, radio features and press photography.

The winning entries highlighted some of the hot topics that were
of public concern during the year, such as the sales practices and
regulation of medical beauty services and telecommunications
services, the enforcement of the amended Trade Descriptions
Ordinance and 'sky-high’ powdered formula'.

Top Ten Consumer News (Year of the Horse)

The Top Ten Consumer News organised by the Consumer Council
jointly with Cable TV News, Radio Television Hong Kong and
Hong Kong Economic Times and Sky Post was in its 11" year, which
attracted a total of 2,858 voters participating in this annual event.

Members of the public were invited to select and vote for the top
ten consumer news out of a list of 20, which in their view were of the
utmost importance to consumers in Hong Kong during the year . The
top two voted news, both drew over 2,600 votes, were in relation to
food safety, reflecting the general public’'s main concern. Among
the top ten news, two of them stemmed from the Council’s study
reports on the sales of First-hand Residential Properties and on the
discrepancy in the labelling of price in supermarket chain outlets”.
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11 See Appendix 11 for the list of adjudicators and winning entries of 14" Consumer Rights Reporting Awards.
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12 See Appendix 12 for the poll result of Top Ten Consumer News (Year of the Horse).
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