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The Consumer Council

HE AR

The Consumer Council is a statutory body established in
1974. Pursuant to the Consumer Council Ordinance (Cap
216), the Council’s functions are to protect and promote the
interests of consumers of goods and services and purchasers,

mortgagors and lessees of immovable property by:

a. collecting, receiving and disseminating information
concerning goods and services and immovable property;

b. receiving and examining complaints and giving advice
to consumers of goods and services and purchasers,
mortgagors and lessees of immovable property;

c. taking such action as it thinks justified by information in its
possession, including tendering advice to the Government
or to any public officer;

d. encouraging business and professional associations to
establish codes of practice to regulate the activities of their
members; and

e. undertaking such other functions as the Council may
adopt with the prior approval of the Chief Executive in

Council.

Membership of the Council

The Chairman, Vice-Chairman and Members are all
appointed by the Chief Executive of the HKSAR for a term of
service not exceeding two years. They may be reappointed

upon expiry of their respective terms of office.

In the year under review, Ms. Miranda KWOK Pui-fong joined
the Council. A list of the Council Members is at Appendix 1.

Council and Committees

The Council meets bi-monthly. Committees and working
groups are set up to examine specific areas of consumer
concern. The Council invites from time to time appropriate
professionals of relevant disciplines as co-opted members in

order to benefit from their expertise.

In the year under review, the Council set up a Working
Group on Competition Bill to advise the Council on its views
on the Competition Bill as well as related publicity campaigns
and lobbying work. A list of Committees/Working Groups

and their members is at Appendix 3.
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The Council Office

The Council Office, headed by the Chief Executive, has an
establishment of 132 staff with about 16% operating from
the Council’s Consumer Advice Centres in various districts of
the territory and the Consumer Council Resource Centre in

Tsimshatsui.

The Complaints and Advice Division and the North Point
Consumer Advice Centre are situated in Room 1410, 14/F,
Kodak House II, 39 Healthy Street, North Point.

With dedicated Government funding, a Project Office operates
in the same building as the Council Head Office in North Point

to house the project team for price surveillance initiatives.

In the year under review, special funding was provided by the
Commerce and Economic Development Bureau for creation
of four temporary posts for three years in order to cope with

the heavy workload.

The Council Office operates with six functional divisions,
namely the Administration and External Affairs Division,
Complaints and Advice Division, Consumer Education
Division, Legal Affairs Division, Public Affairs Division,
Research and Trade Practices Division. The organisation chart

of the Council Office is at Appendix 4.

The Consumer Council is an equal opportunities employer
who operates with due emphasis on sustainable development
issues in support of environmental protection. In 2010-11,
the number of disabled employees represented 1% of the

Council Office’s permanent establishment.

The 19th Consumers International World
Congress 2011

During the year under review the Council, as a co-host
with Consumers International (Cl), was fully engaged in the
planning and organisation work in preparation for the 19th
Consumers International World Congress which had been
held in Hong Kong on 3-6 May 2011.

Working closely with CI Office in London, the Council set up
a special task force on ClI World Congress 2011 chaired by
the Council Chairman to spearhead the implementation of a
large amount of preparatory work for what was expected to

be the largest Cl World Congress ever held.
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At the time of writing this Annual Report 2010-2011, the
Congress was successfully inaugurated and concluded, drawing
over 700 delegates and speakers from consumer organisations
around the world, as well as trade and industries, academics,
governments, NGOs and the media from over 80 countries /

jurisdictions. Truly a world class event.

Highlights of the Congress entitled “Empowering Tomorrow’s
Consumers” included: keynote addresses by Ms. Connie
HEDEGAARD, European Union Commissioner for Climate
Action, on the consumers’ role in the future green economy;
and by Mr. James GUEST, CEO of Consumers Union of
United States, on consumer financial services campaign.
The Hon Donald TSANG, GBM, Chief Executive and Mr.
Gregory SO, JP, the then Acting Secretary for Commerce and
Economic Development, attended the Opening Ceremony
and the Welcome Cocktail Reception respectively as the

officiating guests.

The Council had the distinction of playing host to the World
Congress, held every four years, for the second time in 20
years after it last co-hosted the World Congress in 1991. The
Congress owed its gratitude to the support and assistance of
the Government and organisations including the Hong Kong
Tourism Board, Hong Kong Airport Authority, Hong Kong
Immigration Department and Hong Kong Customs and Excise
Department in such hospitality aspects as sponsorship of
tours and cultural displays, meet and greet services at arrivals,

and speedy issuance of visas to overseas delegates.

The Congress was considered a resounding success and
won wide acclaims particularly on its hospitality and
organisation, during and subsequent to the various events,

from participants all over the world.

Finance
The Council derives its income mainly from Government
subvention. Other sources of income (about 6%) include

proceeds from the sale of the Council’s publications.

The Auditors’ Report and financial statements for the

Council’s accounts are at Appendix 5.
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