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Representing the Consumer Voice

HE

WHY THIS IS IMPORTANT

Everyone is a consumer. Our efforts to promote consumer
interests will become more effective when we work closely

with other partners and stakeholders locally and overseas.

WHAT WE HAVE DONE

Locally, we maintain close liaison with the Government
through the Commerce and Economic Development
Bureau (CEDB), which oversees consumer protection and
competition policy and from the envelope of which 94% of

our operating funds are derived.

Apart from the CEDB, Council’s liaison with over 10
other bureaux and 30 Government departments are well
established, facilitating our work in addressing specific
consumer issues that fall within their purview. We also
attach great importance to working with community groups,

regulators, professional bodies and trade associations.

Council's Representation on Other Bodies

Representatives of Council serve on a large number of public
advisory committees and boards of regulatory or statutory
bodies. We presented views from the consumer perspective
in the regulation and monitoring of various business sectors,
including financial, legal, food, electrical safety, real estate
agent and telecommunications services as well as the tourist
and insurance industries. By serving on relevant committees,
Council representatives expressed consumer concerns
and sought to enhance consumer protection relating to
consumer health and safety, residential properties, financial
and telecommunications services, regulating travel and
estate agency business as well as environmental protection
initiatives. Our views were formulated with first-hand
knowledge of consumer needs acquired through surveys
and direct contacts with consumers and traders. A full list of
external committees and statutory bodies with representation

by Council Members or staff is at Appendix 13.

and Networking

fEne T S A AT KR

HEED "#EA NABRKR
MM EERM

SEANBEBEE AGES SAB IO
MRS EERE A B AR
it -

P9 5T R R (2 F5

AR A ERENRE RS RRFBENES
REEBER SBARNEEHR KG94%HK
WS R

ZESHBEB10EHRRBMI0EBATRPIETR
HEEEFR CBRSRERERELEHRFIFREIEE
MR BRRR ARG ToEEMMmEAM BT
W ExXEBENREENaFREE-

HEEZ "HEA
BRANEZENBERZEAREBLARES
EEHEBIOEERBIRE R HEERAELER
REEESTERNER -BRNITEBREME X
B R BHRE ME BMRE KERRBRE
F-ASVREMBUEEERE R2 AW <@
BARE  BEIRTH MERELRRRES
H RHEEEEESSMEBNRE NaREEES
ks - RMBERMNER BREHMAMELAE B
BROHBEENENE—FERMEK RYHEEEME
BRER -BAGRRBENIREESRE Bk

— o

CONSUMER COUNCIL ANNUAL REPORT 2010-11



Award from Community

During the year, the Council Chief Executive was awarded
by the Hong Kong University of Science and Technology
(HKUST) to be the honoree of the Beta Gamma Sigma
HKUST Chapter. Each year, HKUST invites two outstanding
community leaders to be honorees of the Chapter, in
recognition of their significant achievements as an excellent
role model for the next generation leaders in the industry, the

community, and the academia.

Close Liaison with Counterparts in the
Mainland

Close liaison with the Council’s counterparts in the Mainland
(over 3 200 consumers associations in the whole country)
is maintained through exchange of information, referral
of complaints and receiving delegations from consumer
associations and related bodies from different parts of the
Mainland. During the year, 241 Mainland officials and
delegates from consumer bodies visited the Council. Apart
from experience exchange, training on consumer education
with special focus on the Consumer Culture Study Award
(CCSA) was arranged. During the summer of 2010, special
training sessions were provided by the Council to winning
students from the pilot CCSA programme launched in
Shantou University. In response to request from Beijing
government officials, arrangements were made for the Deputy
Mayor and her delegation to visit a workshop conducted by

the Council in a local school in February 2011.

The Memorandum of Cooperation signed between the
Council and the China Consumers’ Association in 2009 noted
that high-level visits should be arranged for forging closer
cooperation and experience exchange with its Mainland
counterparts. Following the Memorandum, a Council
Delegation Visit to Shanghai was arranged in June 2010. The
Delegation was led by the Council Chairman and joined by
eight Members and the Chief Executive. During its visit to the
office of the Shanghai Protection Commission of Consumers’
Rights and Interests (SPCCRI), the Delegation met with senior
officials from both the Shanghai Administration of Industry
and Commerce and the SPCCRI. Apart from discussing
issues of mutual concern, such as cross-boundary complaints
handling, undesirable trade practices and cooperation during
the Shanghai Expo period, the Delegation also took the
opportunity to solicit support for the CI World Congress to be
held in 2011 and to promote the Shopsmart website.
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During the year under review, Council’s representatives
actively attended seminars and activities held in the
Mainland. On these occasions, speeches on various
consumer-related topics, such as on-line payment, after-
sale services of electrical appliances, credit card payment,
prepayment schemes, were delivered. In October 2010,
the Chief Executive was invited by the China Consumers’
Association to attend and speak at the nation wide
Conference for Secretary Generals and leaders of Consumer
Associations to share Council’s experience in consumer
education with consumer organisations in the Mainland. In
the same month, the Chief Executive attended and spoke
at the signing ceremony of Memorandum of Understanding
(MOU) for Co-operation of Consumers’ Rights and Interests
with the Heilongjiang Province, Hong Kong and Macau held

in Harbin.

With tourists from the Mainland topping the list of visitors
to Hong Kong, the Council has taken a proactive role in
ensuring shopping satisfaction of Mainland tourists. Since
2004, MOU:s for Co-operation of Consumers’ Rights and
Interests have been signed with consumer associations in
major cities/provinces in the Mainland, including Beijing,
Guangdong Province, Tianjin, Shanghai, Shenzhen, Zhejiang
Province, Fujian Province, Shantung Province, Chengdu,
Macau, the Pan-Pearl River Delta Region, etc. The MOUs
facilitate information exchanges and assistance in resolving

consumer disputes among the regions.

Council’s network in the Mainland has facilitated the
dissemination of consumer information to the Mainland
through the internet. Council’s Shopsmart Website, which
provides consumer information to Mainland visitors and
is hyperlinked to 26 Mainland organisations, recorded a
cumulative hit rate of over 80 million as at the end of 2010-11

since its debut in 2007.

Collaboration at Regional and International
Levels

The Council also keeps abreast of the global development
of consumer movement by taking part in international
fora on various consumer issues. It is an active member
of the International Consumer Research & Testing (ICRT).
The Council contributes ideas for joint tests that benefit all
members sharing the test results and gains the benefit of

lowering the test cost by sharing with other ICRT members.
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In 2010-11, international events attended by Council’s
representatives included the ICRT Asia Pacific Testing
Group meeting, Meeting on “The Role of Consumers in
the Vigilance of the Global Market” held by the Peruvian
National Congress, and Seminar on Cartel Enforcement and
International Cooperation Agencies organised by Taiwan
Fair Trade Commission. Exchanges with overseas experts
and consumer activists on these occasions enhanced the
Council's foresight in overcoming emerging challenges in the

ever-changing consumer market.

Consumers International

The Council is elected executive and council member of
the Consumers International (Cl), a federation of consumer
organisations comprising over 220 members from 115
countries. Consumers International has two main goals:
to support and strengthen member organisations and the
consumer movement in general and to represent consumer
interests at global and regional levels, e.g. at the Codex
Alimentarius Commission on food standards, Organisation for

Economic Co-operation and Development (OECD), etc.

The Council takes an active and supportive role in Cl. In the
year under review, it supported Cl’s campaign calling on G20
leaders to establish an experts group on financial consumer
protection. In addition, the Chief Executive attended the ClI
Executive meetings, Council meeting, the CI Asia Pacific and
Middle East Regional Meeting and A2K Meeting.

UNCTAD Capacity Building Programme

Upon request by the United Nations Conference on Trade &
Development (UNCTAD), the Council signed an MOU with
it on co-organisation of regular exchange programmes for
developing countries. The cooperation programme further
fosters Council’s role in promoting consumer rights in the
international arena. In the past, the Council has provided
exchange programmes for various developing countries,
including Bhutan, Botswana and the Republic of South
Africa.
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