Disseminating Consumer

Information.
OB E S &

THIS IS IMPORTANT

Consumer information plays an important role in the protection
of consumer interests. It enables consumers to be vigilant for
undesirable trade practices and aware of unsafe goods and
services, which help them to exercise rational choices and
further strengthen the concept of sustainable consumption.
The Council will continue to disseminate consumer information
through various channels to enhance public’'s knowledge
towards consumer rights and foster the society to further

support our work.

WHAT WE HAVE DONE
Publication of CHOICE

Council's monthly magazine CHOICE provides a regular outlet
of information, advice and viewpoints on all matters of interest
to consumers. CHOICE reports in a comprehensive format
the results and conclusion, with brandname information, of
comparative product testing, and service assessment through
surveys and in-depth studies. Regular columns of consumer
interest dealing with such issues as health and nutrition,
consumer complaints, hazardous products, environmental
concerns, drug safety, investor education, and issues of global
consumer concern are also included.

CHOICE does not accept any commercial advertising. In
addition to copyright protection, Section 20 of the Consumer
Council Ordinance strictly prohibits the exploitation of the
Council's name or its research information for commercial and
promotional purposes. Section 20 is essential for protecting the
independence and impartiality of the Council in its evaluation

of goods and services available to consumers in the market.
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CHOICE has attracted immense media interest ever since
its debut in 1976. A press conference is held to launch the
publication of each and every issue of CHOICE, together with
the distribution of a press release in both English and Chinese,
and active assistance is also provided to meet media requests
for additional coverage of articles of specific interest in all

sectors of the media.

CHOICE magazine in print is available to the general public
through sales of subscriptions and at retail outlets covering
newsstands, supermarkets, convenience stores and
bookshops throughout the territory. During the year 2011, the
overall combined sales averaged 25 107 copies per issue,
splitting quite evenly between subscriptions and retail sales.

Multi-media CHOICE

CHOICE has the distinction of being one of the first consumer
organisations to provide a diverse multi-media access for all
— from print to internet online, fixed-line and mobile phone

users.

We have embraced the new media to reach out to more
consumers. Further to our efforts in providing online version in
2004 and extending the service fo fixed line and mobile phone
in 2006, the Council's latest initiative to reach out to the public
is by developing e-CHOICE programme which is applicable to

e-reading platforms of iOS and Android mobile device users.

In cooperation with a maijor internet service provider through
the website (http://choice.yp.com.hk), the online CHOICE
provides all of the reports in each current edition and an
archive of back issues of CHOICE for access by all internet
users, for viewing on annual subscription or per issue or
per report basis. The demand for CHOICE Online has risen
continually each year. Moreover, consumers are able fo access
a selected number of major tests and survey reports in CHOICE
anytime and anywhere through PCCW Fixed-line Network and
Mobile Services. An audio version and abridged text version

for each report are also available for users.
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Media Liaison
Media relations are actively fostered to advance the cause

of consumer empowerment and protection. The Council is in
daily contact with the mass media on all matters of consumer
interest. Regular press conferences, news releases, briefings
and interviews are arranged for all sectors of the media,
contributing significantly to the widespread dissemination
of consumer information and advice to the public. The role
the media can play is much valued by the Council. It helps
to heighten consumer awareness and understanding of the
diverse range of functions and activities the Council performs

in the protection and empowerment of consumers.

The inauguration of delivering press releases through Dow
Jones & Company Inc in June 2011 has proven to be an
effective way to establish close liaison with different parties
regarding consuming issues. It is observed that the Council's
press releases are welcomed by different professions and the

retrieval comes from around the world.

Consumer Rights Reporting Awards
The annual Consumer Rights Reporting Awards has gained

increasing recognition of the news media as a coveted award
for professional excellence. This year’'s Awards is the 12th
organised by the Council in association with the Hong Kong
Journalists Association (since 2000) and the Hong Kong Press
Photographers Association (since 2007). A total of 175 entries
were submitted for adjudication in the seven categories of
print news (76), print features (47), television news (5), television
features (17), radio news (9), radio features (7) and press photo
(14), covering a wide spectrum of issues of consumer interest
and concern.

The panel of adjudicators comprised: Professor Francis LEE,
Associate Professor, School of Journalism and Communication,
the Chinese University of Hong Kong; Mr. LAU Chi Kuen,
Principal Lecturer, Department of Journalism, School of
Communication, Hong Kong Baptist University; Mr. Joe LAM,
Chairman, and Mr. Jacky POON, Vice-Chairman, of Hong Kong
Press Photographers Association; Ms. SHUM Yee Lan and Ms
Kaman CHEUNG, Executive Members of Hong Kong Journalists
Association; Professor Anthony CHEUNG, Chairman, and Mr.
Ambrose HO, Vice-Chairman, of Consumer Council.

The winning entries of the 2012 Consumer Rights Reporting

Awards can be found in Appendix 12.
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Top Ten Consumer News
The public concern over the issues of mainland pregnant

women using local medical services was voted the top story
in the Top Ten Consumer News election for the Year of the
Rabbit. The event, in its eighth year, was organised jointly by
the Council in association with News Channel of Hong Kong
Cable Television, Radio Television Hong Kong and Hong Kong
Economic Times, with Fan, Chan and Co. as the Honorary
Auditor.

Members of the public were invited to select and vote for the
top ten consumer news, out of a list of 20, which in their view
were uppermost on the mind of consumers during the Year of
the Rabbit in Hong Kong. It drew a total of 2 007 voters who
cast their votes online or in print entry forms in the first half of
January 2012. Full results and their vote count of the Top Ten
Consumer News of the Year of the Rabbit, in their sequence,

are as follows:

1. Influx of mainland mothers pushes up charges for maternity
packages and squeezes local mothers out of private
hospitals (2 007 votes)

2. Price hike of electricity higher than inflation (1 949 votes)

3. Earthquake and radiation leak in Japan led to panic buying
of salt (1835 votes)

4. People suffer from hiking food prices (1766 votes)

5. Chemical DEHP found in imported food products from
Taiwan (1 617 votes)

6. Shortage of baby formula caused by cross borderers
demand (1 358 votes)

7. Flooding in Thailand led to price increase in eggs and rice
(1243 votes)

8. Small retail shops selling products under recommended
price complained about pressure imposed by supplier,
demanded implementation of competitive law (1 216 votes)

9. Government sought public opinion on regulating privately
run columbarium (1177 votes)

10. Government suggests expanding plastic bag levy to all

retails outlets (1 093 votes)
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The Shopsmart Website

Launched in 2007, the Shopsmart website (www.consumer.
org.hk/shopsmart) dedicated specifically to enhance consumer
confidence and protection to Mainland visitors shopping
in Hong Kong. Available in both traditional and simplified
“YERRSHEEBLE” offers a unique one-
stop consumer service covering a broad range of products

Chinese, the website

and topics of interest and concern to Mainland tourists. A
main focus of the web is the provision of practical shopping
information on a number of categories of goods most favoured
by Mainland visitors. In terms of the download frequencies, the
most favourable web content in the Year 2011 -12 was research
reports of cosmetic products, digital cameras and shopping
hints of mobile phones.

Further, the web also features useful consumer-related issues
on, inter-alia, the differences in consumer culture and frade
practices between Hong Kong and the Mainland, dining and
sightseeing, money exchange and transportation, consumer
safeguards and complaint channels, etc. It can be readily
accessed via an extensive network of hyperlinks with the
websites of consumer organisations in the Mainland, through
the co-operation and assistance of the National Tourism
Administration of The Peoples’ Republic of China and the China
Consumers Association.

During the year, the content of the website was continually
updated and expanded - amongst others, a total of 14
‘Consumer Alerts” and 17 abridged versions of CHOICE test and
survey reports of particular interest to Mainland visitors were
uploaded. So far, up to the end of March 2012, the cumulative
hit rates of the website reached more than 102 million.

To gauge Mainland tourists’ views on the website content,
design and browsing speed, the Council conducted an online
survey in the year. It was revealed that most of the respondents
found the content and design of the website useful and
attractive. Base on the results of the survey, the Council will
launch a revamp on Shopsmart in the coming year to further

strengthen the content and functions of the website.
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Council’s website: access to all
The Council's official website has taken the initiatives to cater

for the needs of underprivileged groups. Hearing impaired
consumers are now able to get access to the information
of Supermarket Price Watch and Auto Fuel Price Calculator
on Council's website through a 3G handset. The service is
provided jointly with Hong Kong Lutheran Social Service. The
hotline has been the top 5 telephone services used since its

inauguration in March 2011.

It is the Council's commitment to improve the accessibility
of the website to not just the hearing impaired, but also the
visually impaired. The Council has been carrying out web page
enhancement to accommodate their needs. Completed in
midyear, the website has reached the AA standard stipulated
in the Web Content Accessibility Guidelines (WCAG) developed
by the World Wide Web Consortium (W3C).

World Consumer Rights Day
The theme of this year's World Consumer Rights Day (WCRD)

which falls on March 15 every year, is ‘Our money, our
rights: campaigning for real choice in financial services’.
The campaign called for safe and fair financial services for
all consumers. The WCRD drive was spearheaded by the
Consumers International (Cl) working with its members to
build an international picture of the experience of consumer

organisations and consumers in the area of financial services.

In support of the campaign, the Council compiled a report
of typical consumer complaints which mainly involve fee
disputes in the March issue (425) of CHOICE. Useful advice to
consumers was also included.

The report revealed that despite the uncertain economic
outlook and minimal deposit interest rates, banks in Hong
Kong have been raising their service charges in recent years.
Consumers not fully aware of various bank charges might
have to pay more and disputes will be easily caused.

The report also touched on the following these two issues — the
cost of using credit card for cash advances, the intermediary

bank fees of remittance services.
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