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EFmpowering Consumers through Education

AEIEE) — N BERRIBEBIRERE

WHY THIS IS IMPORTANT

Great importance is attached to the Council’'s consumer
empowerment objective of which consumer education forms an
infegral part. Through a systematic programme for various target
groups, participants acquired the necessary skills and know-how
of rational consumption, heightening their awareness of the rights

and responsibilities as responsible consumers.

The Consumer Council is also engaged in providing support to
other organisations and educational institutes to enable them
fo run their own consumer education programmes. Tailormade
activities are designed fo cater for three major farget groups —
namely young people, senior citizens and new immigrants. The
latter two groups are more vulnerable fo trade malpractices and

in need of guidance.

WHAT WE HAVE DONE

During the year, 218 educational talks, visits, workshops and
seminars were organised for the above three farget groups, as
well as other inferested parties such as teachers, parents, women
and disadvantaged groups. Popular themes included: consumer
rights and responsibilities, consumer protfection laws, consumer

fraps, sustainable consumption, consumer guides on health
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and safety issues as well as the purchase and subscription of
telecommunications services, to meet the needs and concerns of

the public.

The Council also organised the annual Consumer Culture Study
Award, now in its 14th consecutive year, as well as teacher
fraining programmes to promote consumer education in schools.
In addition, the Council has been actively involved in promoting
consumer education confents fo be incorporated in the local
formal school curricula with a good measure of success. The
Council has worked closely with the Education Bureau (EDB)
in the design and development of such curricula to enhance
the effective delivery of knowledge and concepts pertaining to
consumer education in various related subjects in Technology
& Business, Social & Humanities key learning areas as well as
Liberal Studies and moral and civic education, in primary and
secondary schools. Education resource materials were also
produced fo facilitate frainers to conduct consumer education

programmes on their own.

Several pilot programmes were further tested out during the year
fo explore opportunities and feasibilities in effective delivery of
consumer education fo better serve emerging needs as well as
the different needs of different sectors. These included education
programmes and fraining courses for local third age persons and

university students in Mainland China.

Staff training programmes and sharing sessions were also
conducted for our Mainland and local counterparts to share
experiences in designing and organising effective consumer
education programmes in general and the Consumer Culture

Study Award in particular.

These programmes were held both in the Consumer Council
Resource Centre as well as local schools and other community

centers to meet demands from different sectors of the society.

Enhancing Youth Awareness in Consumer
Rights

Consumer Culture Study Award

The annual Award, jointly organised with the Education Bureau
(EDBY, is one of the largest and most wellreceived territory-wide
projectbased leaming programmes designed for local secondary
schools. Participants have to study a particular aspect of our local
consumer culture, exploring the consumer attitudes, values and
behaviours in Hong Kong. Over the years, the Award has been

generating a fruitful collection of over 9,500 study reports based
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on firsthand data collected by students, and in turn, helped enrich
the archives of studies on local consumer culture as well as the

pool of teaching resources.

The finale of the 13th Study Award was marked by the Joint
Award Presentation Ceremony with the 2nd Third Age Persons
18 July 2012 at
Academic Community Hall of Hong Kong Baptist University.
Officiated by The Hon Bernard Charnwut CHAN, GBS, JP,

Chairman of the Council for Sustainable Development and

Consumer Culture Study Award held on

aftended by 700 guests, the Ceremony presented a tfotal of 52
awards fo the 40 winning teams. Eight of the top winning teams
were also on stage fo present the major findings and messages of

their study reports in creative and enlightening formats.

The 14th Study Award was launched in September, 2012.
947 teams from 102 secondary schools took part in this year's
Award. Amongst the participating schools, eight schools joined
for the first time while 71% of last year's schools continued in their
participation this year. 96% of the participating teams successfully

completed their studies. A list of the winners is af Appendix 12

A great amount of preparatory work had to be carried out with
students parficipating in the Study Award. Introductory falks on
consumer issues and how to conduct the study were organised
for teachers and students, attracting over 2,500 participants
fo such sessions. It was through these falks and the subsequent
active engagement of students in conducting the study that their
understanding and awareness of consumer issues were enhanced

and analytical ability strengthened.

122 workshops and sharing sessions covering 30 thematic topics
were organised for over 5,400 teachers and students as an
extension activity of the Study Award. These workshops aimed
at stimulating creativity, arousing inferest on issues like consumer
responsibilities, care and concemn of the environment as well as
exposing participants fo concepts and skills in conducting and

presenting consumer culture studies.

The Council was also invited fo conduct School Workshop Days
as a support and learning initiative for participating schools of the
Study Award. A team of workshop hosts would conduct four to
five different workshops in each session, providing opportunities
of different exposures for the 200-strong students studying in the
same form in a day's visit for each school. School Workshop
Days were conducted for 20 schools in the year with positive

response.
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Advisory and consultation sessions conducted by staff was a
newly infroduced support inifiafive to feachers and students o help
improve their project ideas and skills aiming to further improve
the quality of the project studies. 48 such sessions, including o

Consultation Day, were held in the year.

Pilot projects were also launched to extend the experiences
of the Study Award in engaging local third age persons and
Mainland students in conducting consumer culture studies as an

empowerment inifiafive.

Youth Development Service Scheme

The Youth Development Service Scheme aims to provide an
opportunity for the trained youth volunteer leaders learning more
about consumer issues through involvement in Council's activities.
Provided with comprehensive fraining and practice opportunities,
these youth leaders took up tasks independently, such as
presentations to community groups and production of educational
materials. They are also actively involved in the running of various

events and projects of the Consumer Education Division.

Currently, over 50 secondary students and university
undergraduates are involved in the Scheme, with new recruits

joining each year.

Consumer Culture Study Award in Shantou University
This pilot programme, aiming to explore the feasibilities in
organising similar programmes for Mainland students, was
launched in September 2009 in Shantou University and was
well-received by both the University and their students. This
year, the Council continued to co-organise the Third Consumer
Culture Study Award in Shantou University with its Student Affairs
Office. Over 340 students forming 102 teams have enrolled in
the programme tfo receive training pertaining fo issues, concepfs
and skills in conducting consumer culture studies. Members of the
previous winning feams were frained fo become the organiser

and trainer for the new round of the Award with impressive results.

The Award Presentation Ceremony of the 3rd Study Award was
held on 3 November 2012 at Shanfou University. 320 guests
aftended the Ceremony. Among them were over 40 teachers and

students from local secondary schools.
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Education Programmes for Vulnerable
Groups

For Senior Citizens

51 programmes were held for the benefit of senior citizens through
joint efforts with social and community services organisations.
Programmes were tailored to meet the special needs and

consumption patferns of the senior citizens.

The programmes were mainly on health and safety concerns
in the selection and consumption of products and services
related fo this particular cohort. These included health food and
equipment, household appliances and dried seafood. Precautions
from falling info common consumer traps including subscribing
telecommunications services and contfractual obligations in

different payment methods were among the popular fopics.

Third Age Persons Consumer Culture Study Award
The Third Age Persons Consumer Culture Study Award launched in
2010 was a pilot programme to engage more third age persons
in the understanding and analysis of the local consumer culture.
The 2nd Study Award accomplished by presenting 12 awards to
the 11 winning teams, four major winning teams presented the key

findings of their reports in the Joint Award Presentation Ceremony.

Based on the experience of the pilot programme and upon the
requests from cooperating social services institutes, the 3rd Study
Award was co-organised with five social services institutes and

joined by 15 teams from 12 organisations.

Planning meetings, focus groups, briefings and introductory talks
were held before the official launch, while over 30 tailormade
comprehensive fraining programmes and consultation sessions

were also conducted for the participants of this Award.

The participating teams submitted their study reports in April 2013
providing the communi ty a better understanding of the views and
situations unique tfo third age persons in their consumption patterns

and behaviours.

For New Immigrants

Regular programmes, jointly organised with the Infernational Social
Service, including visits and talks were also conducted during the
year for the newcomers from Mainland to familiarise them with
local consumer protection measures. Talks on employment traps
were also arranged for newly arrived women whom were most
susceptible fo certain sales malpractices. Nine programmes were

delivered during the year.
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For Disadvantaged Groups

Special education programmes have been developed to meet
special needs of those disadvantaged groups such as clients
of the Hong Kong Society for the Blind and students of mental
disability and special education needs. 17 programmes were

delivered during the year.

Train the Trainers

Training Programmes for Teachers on Consumer
Education

Government's recent curricular reform responded favorably to the
Council's call for incorporating consumer education in the wider
school curriculum. The Council has been invited to contribute
in the design of new curricula to better incorporate consumer

education concepts in school teaching.

To meet with the increasing demand, EDB had commissioned
the Council, over the years, to design and host several Teacher
Development Courses for teachers of Technology Education,
Liberal Studies, Social & Humanities subjects, Technology & Living

and Economics.

The Council was also invited by the Personal, Social and
Humanities Education Section, EDB to conduct a Professional
Development Programme on the latest development in consumer

education for secondary school life & Society teachers in May

2012.

Staff Training for School Teachers
Sharing and advisory sessions were also held for school teachers
especially on experience in conducting effective consumer cultural

studies and project leaming programmes.

Staff Exchange Activities
Experience sharing activities were also conducted for staff of

consumer profection bodies from Mainland.

Training of University Students

The Division also coordinates and provides fraining opportunities
for various local and Mainland universities which include City
University of Hong Kong, the Chinese University of Hong Kong,
the Hong Kong Institute of Education, Hong Kong Shue Yan

University and Shantou University.
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Teaching Resources Development

To assist trainers and teachers in conducting effective consumer
education programmes, new feaching materials and tools are
developed each year and distributed freely to schools and social

service institutes.

Learning Resources Materials on Competition Law
The Council assisted eTV Online, The Radio Television HK, in the
production of learning resources materials on Competition Law
for their teaching web on liberal Studies. The contents include
concepfs and knowledge pertaining fo the newly enacted
Competition Law in various forms of games and activities and

was launched in November 2012.

Other Education Resources
A total of 3,000 copies of DVD-ROM containing the winning
reports of Consumer Culture Study Award XIll was produced and

distributed to all secondary schools as a teaching resource.

Other educational resources available included teaching kits on
project-based leamning and consumer culture studies, labeling
and advertising, and consumer education resource kit for new
immigrants. These were produced to meet the need and demand

of schools and community organisations.

Consumer Council Resource Centre

located in Tsim Sha Tsui, the Council's Resource Centre was
opened fo service in October 2001. Facilities include a Consumer
Advice Centre, a multi-purpose conference room equipped
with audio-visual devices, and a resource library. Multimedia
computers were installed giving visitors' access to the Council's
web site and educational resources. Workshops, seminars and
talks were held regularly in the Resource Centre. During the year,
the Resource Centre aftracted over 800 visitors from over a

hundred community organisations and education institutes.
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