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The year under review was marked with solid gains from the
Council's continuous efforts in advocating improvement of
consumer protection on the legislation front. Years of hard work
has proved to be most worthwhile with the passage of three
important pieces of consumer protection legislation in mid-
2012, namely the Trade Descriptions (Unfair Trade Practices)
(Amendment) Ordinance, the Competition Ordinance and the

Residential Properties (Firs-hand Sales) Ordinance.

Undesirable trade practices have consistently been a main
source of consumer dissatisfaction. At the time of writing this
report, we are very pleased to see the Trade Descriptions (Unfair
Trade Practices) (Amendment) Ordinance came into effect. The
enactment of this legislation, which turned a new page in the
consumer protection regulatory regime, met with much public

approval and widespread publicity in the media.

Recognising the importance of enhancing public awareness
and understanding of the new legislation, preparation of a
community-wide educational publicity campaign was well
underway including a variety of media events and community
engagement activities, as well as a dedicated website. The
Council will also work closely in co-operation with the Customs
and Excise Department and the Office of the Communications
Authority, the principal enforcement agencies, to help ensure

smooth and effective enforcement of the legislation.

Meanwhile, the Council was on the alert against upsurge in
consumer disputes relating to online shopping which gained fast-
growing popularity in recent years. In most cases, consumer
dissatisfaction emanated from non-delivery of the goods
purchased online but could not be redeemed as promised for
reasons of sfocks running out or lack of supply. Apart from
infensifying monitor of the situation, we will no doubt continue to
press for best trade practices by online operators and enhance
consumer awareness through publicity with a view fo proactively
forestalling consumer disputes in this newly-developed

consumption p|otform.
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One of the Council's challenges is to respond promptly to
consumer issues as they arise. In January and February 2013,
there was a shortage of supply of infant formula products
allegedly caused by a buying spree by Mainland visitors before
the Chinese New Year. This aroused great public concern
and the resources of the Council were immediately mobilised
to tackle the problem of supply chain failure in the market in
collaboration with the Government and major suppliers. In
response, direct complaint referral system was set up with major
manufacturers so that consumers' complaints could be addressed
in a timely manner. Furthermore, a price survey was conducted
expeditiously to monitor the supply and price fluctuation of
infant formula products in the retail market. The Council was
subsequently invited to be represented on the Committee on
Supply Chain of Powdered Formula set up by the Government
fo examine measures to improve the supply chain management

of powdered formula in the long run.

The Council continues to assume an active role in the infernational
consumer movement with support and contribution fo the work of
Consumers Infernational (Cl) in global consumer campaigning.
In the year under review, the Council participated in the review
of the United Nations Guidelines for Consumer Protection
(UNGCP). The UNGCP were adopted by the UN in 1985 affer
10 years of campaigning by Cl and gave important legitimacy
to the principles of consumer rights and practical support
and guidance for developing national consumer protection
legislation. With new developments in technology and business
practices, there is a strong argument for revising them fo ensure
they are still relevant to the challenges facing consumers. To
maintain Hong Kong's international presence in the arena of
consumer profection, the Council submitted comments on the
revision of the UNGCP, making reference to the experience of
Hong Kong, to the United Nations Conference on Trade and
Development (UNCTAD) in March 2013

Recognising the need fo go in tandem with a highly volatile
consumer environment with changing demographics and
consumption behaviour, much effort was channeled into
the development of a new 3-year strategic plan. The plan
comprises a set of seven goals and a combination of key
strategies and new initiafives covering a wide spectrum of the
Council's manifold demands and high expectation consumers
have on us. Major objectives of the plan include creative use
of new technology fo strengthen connection with the community,
promotion of sustainable consumption, conduct of consumer

behavior fracking surveys efc. The plan was released in May
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2013 and foundation work for various projects is currently in the
pipeline. At the time of writing this report, we are waiting for
Government's examination and approval in granting financial
support for implementation of the plan. In preparation to the
challenges ahead, we look into the future with great enthusiasm

and confidence.

Last but not least, | wish to express my deep appreciation to
all our stakeholders, including Government departments, the
media, fraders and most importantly, the community at large, for
their relentless support to the work of the Council. My gratitude
also goes to my fellow Council Members for their valuable
contributions and to the entire staff of the Council Office for
their devoted services, especially to former Chairman Professor
Anthony CHEUNG and Ms. Connie LAU who refired in
November 2012.

Professor VWong Yuk-shan
Chairman, Consumer Council
July 2013
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Management Team of the Consumer Council
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