Collecting Market Information On

Goods And Services
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The Council collects and analyses market information concerning services
and trades that carry an impact on the everyday life of consumers, enabling
consumers to compare and spend wisely. Information and opinion are
tracked on a regular and systematic basis in order to monitor long-term
trends and identify any issues of concern.
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Topics of Market Surveillance

During the year, market surveillance was carried out on a wide range
of market sectors and commodities, including grocery prices, popular
online services, insurance and personal finance services. Consumers
were informed of the choices available and of the conditions included

in the terms and conditions of the services provided.'©

Groceries #s

Supermarket Prices

Findings of the annual supermarket price survey revealed
consumers shopping in major supermarkets continued to be
affected by price increases. The annual survey on the scan data of
a basket of 200 items sold in three supermarket chains showed a
6.8% increase of the aggregated average price in 2012 compared
to 2011.

Of the 12 main categories of products surveyed, all except one
(alcoholic drinks) recorded an increase of between 1.1%-14.2%
in terms of the aggregated average. Parents were the hardest
hit as the aggregated average price increase of “milk powder/
baby products and food” of 14.2% topped the list. Among the 42
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10 See Appendix 10 for the list of surveys and service study reports published during 2013-14.
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sub-categories of product items, “canned fish”, “eggs”, “infant T#E - TERNN,  THRER,"TBRRA,
formula”, “canned meat”, “infant diapers” and “liquid soap” A OAAE/ TR | TS EEYSaR10%

recorded an increase of more than 10% in terms of the aggregated
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average price. The only two sub-categories of goods surveyed ;
which dropped in aggregated average prices were “wine” and T A TSR R B R ) PAE S
“bottled water/energy and sports drinks”.
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The Council continually updates its Supermarket Price Watch EHERA—T2ENELI&RE/BHHENS

webs_ite, vT/hich features prices of more than a tho_usand_ items S fE . T %ﬁiﬁT RS BT O B
sold in online food stores and supermarkets, on a daily basis. The

number of items included was increased to 1,650 (as at February K BRSBTS R = N D RIS/ RS
2014) and the data from an additional supermarket chain was E’J‘ﬁ;ﬁ:%&ﬁfjﬁjJ[]f:L(SBOIE(EEf:ZOMﬂEZH) °
incorporated, meaning a total of five online food stores and

supermarkets are now included.

Online Services %%

Online Hotel Bookings WLAERET
The Council’s study concerning the terms and conditions of online AER T+ ER MR TSRS R 55
hotel booking services on more than 10 travel websites revealed RS A R R - 4 B BB T 240 R b 0 s B

that some promotional offers and deals often came with additional

- EER S K ENERRIMNIGRR -
terms and conditions.
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Travellers who opted for special “mystery hotel” deals in selected
regions were found to have to pay even before the name and exact
location of the hotel was disclosed, and no refund or alteration

of the booking would be allowed once the transaction had been B RER A EH B 2 - MEP A IR R SR it
completed. While some websites with “price guarantees” would MERRE ) B HEEBERIRELUEENERLTE
reimburse consumers the price difference should they find a STE—BE R EEEAES  ATE RIS AR i 1

lower price for the same hotel and room type, the term was onl X " .
wer pr YP WaS oMY R LU A RR R -
confined to the same room type together with the same check-in
and check-out times.
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Cancellation policies of different websites also varied, with some
not allowing cancellations or alterations under any circumstances.

As many of the travel websites concerned were registered HEEHERNSBE —EWRE -
overseas, consumers were alerted to the difficulties that might
arise in case of complaints or disputes. B ERYRE
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Online Dating RS UL (E RS - AT BB T 24EEABIR
The Council conducted its first ever survey concerning online R ERREERBIEMER KD BIEH
dating websites due to the increasing number of services available. ESR BB S MASSESRBHE e
Of the 24 dating websites studied, the majority required online SRR RN - BB LS RN

registration for membership or application for services, while the T D .
scale and mode of payment varied. Some carried auto-renewal AusE] HERk YRS IR E

terms for continuation of membership and payment, while others FRER LEREE TR FRE AR
set a default option to agree to regular deductions of payments ERRFPOCHIBRIIA
from the registered credit card account.
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Personal data privacy is another area identified as a concern to
consumers. The study found that some service providers may
use the personal data of users for other than dating or matching
purposes, such as using private information and photos for
advertising, or by disclosing the personal data to the parent
companies or their subsidiaries. Consumers were advised to
carefully check the privacy policies and terms and conditions
before signing up for the services of an online dating website.

Insurance %%

Coverage for High-Risk Activities

In the wake of the hot air balloon disaster in Egypt in 2013, the
Council conducted a survey concerning 46 travel insurance plans
to study the insurance coverage regarding high-risk activities.
Results of the survey disclosed a prevailing lack of transparency in
information, which created a state of confusion for consumers.

Nearly all (approximately 90%) of the pamphlets concerning travel
insurance plans studied during the survey indicated that high-risk
activities including scuba diving, bungee jumping, skiing, rafting
and parachuting were covered. But following closer inspection of
the actual policy terms contained within the insurance plans, only
three of the policies contained reference of insurance coverage for

high-risk activities.

Out of the 46 travel insurance plans in the promotional pamphlets
and policies studied in the survey, only five were found to specify
hot air balloon rides as a high-risk activity which would be covered.
Some insurers attributed the lack of information to limited space
available within the pamphlets, others, however, claimed that as long
as the high-risk activities concerned were not listed under the general
exclusions of the policies, such activities would be covered. Following
the study, the Council called on insurers to specifically detail the
terms and conditions regarding the coverage and exclusion of high-
risk activities clearly within the policy, together with the definition of
the nature of activities that would be covered.

Investment-Linked Assurance Schemes

Covered in the survey conducted by the Council were 22 investment-
linked assurance schemes (ILAS) collected from eight insurers with the
targeted premium payment terms ranging from five years to whole
life (or 100-years-old) of the insured, and of regular premiums ranging
from HK$150-$8,000 per month. Embedded in the ILAS plans were an
array of fees and charges including insurance charges, administrative
charges, early surrender charges, withdrawal charges and investment

management charges.
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Some were found to include an initial charge to pay for the (AZREATHITHRES) N FEEERES0

sale and marketing expenses of the schemes and costs of the ZFO0ETARL SR TE M/ B OE/EKEEE
insurance plans. Administrative charges to support management 0.5%BIUREL «

cost of insurers could be varied from US$50-%$90 per year, or an
annual rate of 0.5%-9% of the premium or policy account value.
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Surrender charges imposed by a majority (17 in total) of the —RERRENE 10EEFFEHRRBRRE

ILAS plans were found to be applicable up to the first 10 years BEOHMeWE MEEERER RS EEG

of the premium payment term in the event of early redemption A2 S 100% - ARSI S B = e S 15
H/BRE /

or withdrawal, and the highest charge could reach up to 100% of
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the surrender or withdrawal sum in the first year of the premium A BERERARESRIRRBIERRE
payment term. Consumers were advised to take advantage of the SR EPAYERU MR -

cooling-off period and carefully review the terms and conditions
for purchasing ILAS plans.

Personal Finance @

Credit Card Interest Rates ERFHE

The survey conducted by the Council concerning credit card AEMABTET RIGASBE I REE #%ﬁfé
services showed that cardholders would be subjected to high EREEANEE  BXNESHERERN S
interest rates if they received a cash advance or failed to pay their RS N20R B EiE T 1S e EE RS

outstanding balance within the agreed time. Of the 20 card issuers
surveyed in the study, 18 were found to charge interest rates of
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30% or more for retail purchases should cardholders fail to pay RENEARREBEXZFIRA20.39%E37.14% A
their outstanding balance in full each month. The interest rate for S MRSBIAVAEEFTMERANFE39.42%FE
cash advances from credit cards ranged from 20.39%-37.14%, and 47.36% ¢

the default charge for cash advance ranged from 39.42%-47.36%.

Loan Intermediary Services

The Council expressed serious concern over the improper practices
of several operators involved in loan intermediary services. A
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common tactic of these intermediaries was to claim “No Success, B SEEERUARIRIBETHRR S BEARE
No Charge”, implying that no charge would be incurred by the AHEAEBR - BEHON AT T S8 m
consumer should the transaction fail to proceed. Invariably, the BRBEFKE LU THRIIH R eSS

claims of these intermediaries were evasive and ambiguous as to B A B R A S B
the loan details such as fees and charges, and about what was A HEEB R E TN AR

meant by “successful approval”. In addition, consumers had no BiE EREAR -
way of ascertaining whether the intermediaries were in any way
connected to authorised financial institutions.
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instead to apply for a loan directly from an authorised financial ?E{/\Klﬂéﬁﬁﬁ’\]ﬂA%}‘/’(ﬁiJ&T\ﬂ = D)

institution or licensed money lender which offered a variety of AEARE-
personal loan with different interest rates to suit consumer needs.
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